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A. STORE INFORMATION 

 
1) Store ID:    
 
2) Coder ID:    
 
3) Date of visit:     
 
4)  Confirm store location using GPS device 
  

Obtain lat/long 0 No 1 Yes 
 

5) Store Type: 1  Supermarket  
  2  Small Market 
  3  Chain Convenience (no gas) 
  4  Chain Convenience (with gas) 
  5  Gas Only  
  6  Drug Store 
  7  Liquor Store 
  8  Other (specify):   

 
6) Number of cash registers:    
 

B.  STORE INTERIOR - PRODUCT 
 
7) Product availability:  
 

 CHEW SNUS CIGARILLOS, LITTLE CIGARS, OR CIGARS E-CIGARETTES 

a) Product not sold 0 0 0 0 
 

b)  If e-cigarettes are sold, are they available by self-service display?  0 No 1 Yes   
 
 
8) Product visibility – Can you see any: 

a)  Cigarette packs or cartons visible to customers? 0 No 1 Yes 

b) Snus packs visible to customers? 0 No 1 Yes 
 
 

C.  STORE INTERIOR - ADVERTISING 

 
Interior Age of Sale Signs - Are these items present? 

9)  We Card  0 No 1 Yes 

10) 1-800-5ASK4ID 0 No 1 Yes 
 
Interior Functional Items 
 

None 

CIGARETTES SMOKELESS 
 MARLBORO NEWPORT CAMEL OTHER CHEW SNUS 

11) Number by brand - 
near counter 0       

12) Number by brand - 
away from counter 0       
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Interior Tobacco Ads 
13) Check box if there are no interior tobacco ads: 0  (skip to 19)     
 
For each interior ad, record:  

 14) Product 15) Cigarette flavor 16) Promo type 17) Near counter Product key: 

1  Marlboro cigarettes 
2  Newport (red or green) 

cigarettes 
3  Camel cigarettes 
4  Other cigarette brands 
5  Chew 
6  Snus 

Cigarette flavor: 
Answer only when recording 
ads for cigarettes. 
Leave blank when recording 
ads for chew and snus. 

Promo key: 

0  None 
1  Special price 
2  Multi-pack discount 

3  Both (Special price and 
Multi-pack discount) 

 

Ad 1  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 2  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 3  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 4  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 5  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 6  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 7  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 8  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 9  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 10  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 11  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 12  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 13  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 14  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 15  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 16  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 17  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 18  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 19  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 20  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 21  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 22  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 23  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 24  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 25  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 26  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 27  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 28  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 29  1 Regular   2 Menthol    3 Both  1 Yes 

Ad 30  1 Regular   2 Menthol    3 Both  1 Yes 
 

18) Are there additional interior tobacco ads?  0 No 1 Yes  (If yes, please attach additional sheet to list them.)
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Interior Tobacco Displays 
19) Check box if there are no interior tobacco displays: 0  (skip to 24) 
 
For each interior display, record:  

 20) Product 21) Promo type 22) Near counter  
 

Product key: 

1  Marlboro cigarettes 
2  Newport (red or green) 

cigarettes 
3  Camel cigarettes 
4  Other cigarette brands 
5  Chew 
6  Snus 

Promo key: 

0  None 
1  Special price 
2  Multi-pack discount 

3  Both (Special price and 
Multi-pack discount) 

Display 1   1 Yes 

Display 2   1 Yes 

Display 3   1 Yes 

Display 4   1 Yes 

Display 5   1 Yes 

Display 6   1 Yes 

Display 7   1 Yes 

Display 8   1 Yes 

Display 9   1 Yes 

Display 10   1 Yes 

Display 11   1 Yes 

Display 12   1 Yes 

Display 13   1 Yes 

Display 14   1 Yes 

Display 15   1 Yes 

Display 16   1 Yes 

Display 17   1 Yes 

Display 18   1 Yes 

Display 19   1 Yes 

Display 20   1 Yes 

Display 21   1 Yes 

Display 22   1 Yes 

Display 23   1 Yes 

Display 24   1 Yes 

Display 25   1 Yes 
 
23) Are there additional interior tobacco displays?  0 No 1 Yes  (If yes, please attach additional sheet to list them.) 
 
Interior Shelving Units 

 
None 

CIGARETTES 
 MARLBORO NEWPORT CAMEL OTHER 

24) Number by brand - 
near counter 0     

25) Number by brand - 
away from counter 0     

 
Overall Interior Characteristics  

26)  Any tobacco ads near candy?    

  a) ads for cigarettes near candy? 0 No 1 Yes 

  b) ads for other tobacco products near candy? 0 No 1 Yes 
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None 

CIGARETTES SMOKELESS 
 MARLBORO NEWPORT CAMEL OTHER CHEW SNUS 

27) Any interior ads at or 
below 3 ft? 0       

28) Any displays at or below 
3 ft? 0       

29) Any functional items at or 
below 3 ft? 0       

 
Price for Cigarettes (regular hard pack) – lowest pack price for single pack and multi-pack purchases  

 Marlboro Newport (green) Camel Basic Doral 

 

     

30) Brand not sold 0 0 0 0 0 

 P r i c e  t o  p u r c h a s e  a  s i n g l e  p a c k  

31) Single pack price (enter 
“.09” if store sells brand 
but price is unavailable) $  _  _  .  _  _  $  _  _  .  _  _  $  _  _  .  _  _  $  _  _  .  _  _  $  _  _  .  _  _  

32) Sale or special price 0 No 1Yes 0 No 1Yes 0 No 1Yes 0 No 1Yes 0 No 1Yes 

33) Sales tax included 0 No 1Yes 0 No 1Yes 0 No 1Yes 0 No 1Yes 0 No 1Yes 

 L o w e s t  p a c k  p r i c e  f r o m  a  m u l t i - p a c k  d i s c o u n t  ( i f  a n y )  

34) Multi-pack discount 
0 None  
1 Buy # get # free 
2 Other 

0 None  
1 Buy # get # free 
2 Other 

0 None  
1 Buy # get # free 
2 Other 

  

35) Multi-pack purchase 
price (enter “.09” if 
store sells brand but 
price is unavailable) 

$  _  _  .  _  _  $  _  _  .  _  _  $  _  _  .  _  _    

36) Number of packs # _____ packs # _____ packs # _____ packs   

37) Sales tax included 0 No 1Yes 0 No 1Yes 0 No 1Yes      

 
 

D. STORE EXTERIOR 

 
Are these items present? 

38)  We Card 0 No 1 Yes 

39)  1-800-5ASK4ID 0 No 1 Yes 

40)  Tobacco ads at or below 3 ft 0 No 1 Yes 

41)  Tobacco functional items at or below 3 ft 0 No 1 Yes 
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Exterior Functional Items 
 

None 

CIGARETTES SMOKELESS 
 MARLBORO NEWPORT CAMEL OTHER CHEW SNUS 

42) Number by brand 0       
 
Exterior Tobacco Ads 
 
43) There are no exterior signs for study brands:  (skip to 43) 
 
For each exterior sign, record: 

 44) Product 45) Cigarette flavor 46) Promo type 47) Location 

 

Product key: 

1  Marlboro cigarettes 
2  Newport (red or green) 

cigarettes 
3  Camel cigarettes 
4  Other cigarette brands 
5  Chew 
6  Snus 

Cigarette flavor: 
Answer only when recording 
ads for cigarettes. 
Leave blank when recording 
ads for chew and snus. 

Promo key: 

0  None 
1  Special price 
2  Multi-pack discount 

3  Both (Special price and 
Multi-pack discount) 

Location key: 

1  Window/door 
2  Other (gas pump, 

sidewalk, building side) 

Ad 1  1 Regular   2 Menthol    3 Both   

Ad 2  1 Regular   2 Menthol    3 Both   

Ad 3  1 Regular   2 Menthol    3 Both   

Ad 4  1 Regular   2 Menthol    3 Both   

Ad 5  1 Regular   2 Menthol    3 Both   

Ad 6  1 Regular   2 Menthol    3 Both   

Ad 7  1 Regular   2 Menthol    3 Both   

Ad 8  1 Regular   2 Menthol    3 Both   

Ad 9  1 Regular   2 Menthol    3 Both   

Ad 10  1 Regular   2 Menthol    3 Both   

Ad 11  1 Regular   2 Menthol    3 Both   

Ad 12  1 Regular   2 Menthol    3 Both   

Ad 13  1 Regular   2 Menthol    3 Both   

Ad 14  1 Regular   2 Menthol    3 Both   

Ad 15  1 Regular   2 Menthol    3 Both   

Ad 16  1 Regular   2 Menthol    3 Both   

Ad 17  1 Regular   2 Menthol    3 Both   

Ad 18  1 Regular   2 Menthol    3 Both   

Ad 19  1 Regular   2 Menthol    3 Both   

Ad 20  1 Regular   2 Menthol    3 Both   

Ad 21  1 Regular   2 Menthol    3 Both   

Ad 22  1 Regular   2 Menthol    3 Both   

Ad 23  1 Regular   2 Menthol    3 Both   

Ad 24  1 Regular   2 Menthol    3 Both   

Ad 25  1 Regular   2 Menthol    3 Both   

Ad 26  1 Regular   2 Menthol    3 Both   

Ad 27  1 Regular   2 Menthol    3 Both   

Ad 28  1 Regular   2 Menthol    3 Both   

Ad 29  1 Regular   2 Menthol    3 Both   

Ad 30  1 Regular   2 Menthol    3 Both   
 
48) Are there additional exterior cigarette signs?   0 No 1 Yes   (If yes, attach additional sheet.)  
 
49) Disposition: 1  Completed 4  No cigarettes 7  Store not visited 
 2  Partial (comment on cover) 5  Store not found  
 3  Denied 6  Store closed  
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