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NIIW/TIM 2011

http://www.cdph.ca.gov/programs/immunize/Pages/NIIW-TIM.aspx

NIIW/TIM 2011 Media Kit

Media Timeline
Media Timeline

Use this checklist to help you organize your PSA placements, radio announcements, and other media related activities.

Four weeks before the event 

Customize the necessary media-related items in this kit and begin preparing Press Kits. 

A press kit typically contains:

· Your contact and event information/Agenda 

· Press Release 

· Key Messages 

· Media Advisory

· Copy of Recommended Childhood Immunization Schedule for 2011. 
· Brochures, posters, or attention-grabbing materials from your organization

Research contact names for producers of broadcast morning or weekend news programs.

Three weeks before the event 

Customize the email template with your information and send to morning news program producers to pitch and schedule on-air interviews. Always ask to speak to a specific reporter or producer who normally covers health information or news.

Use the Phone Script Template and make initial calls to producers/editors. 

Two weeks before the event 

Distribute the press kits, in person, if possible.

Make follow up calls to editors and reporters.

Based on the nature of your event, contact television producers to discuss the best times for shooting. 

Submit Press Release piece to print media outlets editorial section editor.

One week before the event 

Send Press Release to local television stations, newspapers, and/or website via e-mail or fax.

Day before the event 

Send Media Advisory to follow up with reporters.

Phone reporters who expressed interest and schedule onsite interviews.

Follow up with television stations to assess camera crew availability.
Day of the event

Bring extra copies of the Press Kit, Media Checklist (including a timeline for the day, what, what, where, etc.) and Media Contact List (create this ahead of time listing all the contact people from your organization involved and what their roles are).

Have members of the media sign in with their contact information for tracking and follow up purposes.

Introduce yourself to all media who attend the event. Provide them with your contact information and introduce them to your local public health experts, health officers or patients or providers attending the event.
Following the event 

Follow up with members of the media who attended your event to make sure they received all of the information they need to complete their story.

Monitor the media outlets that attended your event for media coverage.
Tips for Placing Public Service Announcements

Compile Media List 
Compile a list of stations that are likely to have audiences with the target market you desire. Remember to also ask for contact information for the PSA director or producer, the person responsible for determining which PSAs the station airs. 

Get to Know Station’s Background Information

Before pitching your PSA to a local radio or TV stations, learn more about the station programming (country, news, etc.), and its audience. Check out the station’s website. The more informed you are about how immunization may relate to their audience, the more effective you will be. 

Make Introductory Calls

Make an introductory pitch call before sending your PSAs to the radio station. Use this initial call to double-check your contact information and build rapport with the staff. Ask for information about PSA submission requirements, such as format and length. 

Deliver the PSA to the Station

Consider personally delivering your PSA to the stations so you can strengthen your relationship with the stations and their staff. 

Make Follow-Up Calls

If needed, place follow up calls to find out when your announcement will run. Once you begin pitching your PSA, some radio stations may request more information about immunizations, so have information handy.

Measure Success

Ask your contacts at the stations to provide you with specific information detailing when and how many times they will run your PSA. Compile the findings to share in your summary of events for NIIW/TIM.

Phone Scripts for Communicating with Media

· Introduce yourself

· Ask to speak with the assignment editor or reporter that covers health events [health issues]. 

· Pitch the event/activity

· Give information –when, where, who

· Get e-mail address to be able to send additional information

· Ask if they plan to cover this event

Initial Pitch:

Hello.  I am calling to speak with the person responsible for covering or assigning coverage of a public health event. 

I am [insert your name] with [insert your organization]. On [insert date of event], we, along with [insert additional even partners, sponsors, etc.], will be holding a statewide “kick-off” event staged for National Infant Immunization Week, April 23 – 30,2011. The event will be at [insert event site name and address] from [insert event times].

We want to raise awareness about the importance of timely immunizations at birth, 2, 4, 6, 12, 15 and 18 months. You and your audience may find of particular interest the number of activities planned, including [insert all activities the children will be participating in that are worthy of media attention]. These activities have a special emphasis on pertussis (whooping cough) prevention. As you may be aware, this vaccine-preventable disease has been in the media quite a bit over the last year due to the Statewide epidemic we are experiencing, including a number of infant deaths. 
We encourage coverage of the event as a public service to promote awareness of the importance of child immunizations.

Will you be able to cover the event?  

I would like to confirm your mailing address, so I can send you a media kit about the event.  I will also send you an email reminder a week before the event. What is your email address?  

Do you have any questions at this point? Thank you and we look forward to your attendance.

Follow up pitch:

Hi [insert reporter/editor’s first name]:

 

This is [insert your name] with [insert your organization] calling to remind you that tomorrow we will be holding a statewide “kick-off” event staged for National Infant Immunization Week at [insert event site name and address] from [insert event times].

Are you still planning on covering the event?

If yes,

Great. Your coverage of the event is important as a public service to promote awareness of child immunizations.

Thanks.  We look forward to seeing you tomorrow.  

If no,

Thanks for your time and we look forward to working with you in the future.
Email Template for Communicating with Media

Dear [Reporter/Editor’s First Name]:

As previously discussed, on [insert date], from [insert event times], the [insert event partners, sponsors, etc.] will be holding a “kick-off” event for National Infant Immunization Week, April 23 – May 30, 2011. The event will be held at [insert event site, name and address]. 

With the goal of raising awareness about the importance of timely immunizations at birth, 2, 4, 6, 12, 15 and 18 months, the [insert name of your county or coalition] is collaborating with various California immunization coalitions and health departments to coordinate the annual event. You and your audience may find of particular interest the number of activities planned, including [insert all activities that the children will be doing that are worthy of media attention]. 

As you may be aware, California is currently experiencing a pertussis (whooping cough) Statewide epidemic which has led to a number of infant deaths. This event will draw attention to the vulnerability of under-immunized infants and young children when they are exposed to serious, yet vaccine-preventable illnesses. It protects the child, your family and the community. 
We invite you to attend this event and encourage coverage of its activities as a public service to promote awareness of the importance of childhood immunizations.

Please contact me with any questions or for more information on the event.

Thank you and best regards, 

[insert your name and contact information]
Press Release Template

	For immediate release
	Contact: [insert contact’s name]

	[insert date]
	[insert contact’s phone number]


National Infant Immunization Week Urges Parents to 
“Immunize to Stay on Track!” 
The U. S. Department of Health and Human Services (HHS), the Centers for Disease Control and Prevention (CDC), the California Department of Public Health (CDPH), and the [insert organization sponsoring observance] will launch National Infant Immunization Week (NIIW), April 23 – 30, 2011. Communities throughout California are expected to participate in NIIW by sponsoring activities emphasizing the importance of timely infant, childhood, and adult immunizations. 
NIIW is an annual observance emphasizing the need to fully immunization children ages 2 and younger against vaccine-preventable diseases. This year, California is encouraging infant and toddler immunizations with their theme, “Immunize to Stay on Track!” Children and their caregivers need timely immunizations to protect themselves and their community from vaccine-preventable diseases.

“We can now protect more children and adults in California from more diseases than ever before,” said [insert local health officer’s name], Local Health Officer. “In light of the recent pertussis (whooping cough) epidemic throughout California, we especially encourage parents and caregivers to be immunized against pertussis, which they can pass to their children. Take the time to keep your children and yourself on track with immunizations to ensure a healthy family.”

Immunizations are among the most successful and cost-effective public health tools available for preventing disease and death. High immunization coverage levels in a community translate into a healthy community. A decision to vaccinate is a decision to protect not only an individual, but the entire community as well.

For more information about immunizations visit the California Department of Public Health Website at www.getimmunizedca.org. For information about local NIIW immunization events, call [insert sponsoring organization’s number] or visit [insert sponsoring organization’s website]. 
###

Media Advisory/Photo Opportunity Template 

NIIW/TIM Kicks Off at Local Health Department

National Infant Immunization Week and Toddler Immunization Month are annual observances to highlight the need for routine vaccinations and to promote access to health services for infants and toddlers. The [insert hosting organization] is having a [insert description of event] event to launch this year’s campaign.]
DATE: [insert date of media advisory/photo opportunity]
TIME: [insert best time for media to arrive]
PLACE: [insert address of the event location]
CONTACT: [insert contact name, address, phone number, fax number, or email address]
WHO WILL BE THERE: [insert the names of people or groups who will be in attendance.] In addition to many parents and infants, [insert name of local Health Officer or other key speaker], representatives from the local immunization coalition, the local Immunization Coordinator, and local community leaders will be present at the event.
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