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Community Transformation Grants
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Stanislaus County Health Services Agency – Public Health 

Maximizing Health Impact through Prevention 

Stanislaus County at a Glance
• Population = 514,453 residents1

• Demographics1

– 50.5% female, 49.5% male

– 58.1% Non‐Hispanic, 41.9% Hispanic

– 65.6% White, 5.8% Asian/Pacific Islander,  2.9% Black/African American, 
1.1% American Indian/Alaska Native, 5.4% Multiracial, 19.3% Other race

– Median age = 32.9 years

• Economics2

– Unemployment rate (not seasonally adjusted) = 15.1%

– Median household income = $48,044; Median family income = $53,251

– Families below poverty level = 17.2%; People below poverty level = 19/9%

• Education2

– Population 25+ years with high school diploma or equivalent = 75.9%

– Population 25+ years with Bachelor’s degree or higher = 16%

1 US Census Bureau’s 2010 US Census
2 US Census Bureau’s 2010 American Community Survey Source: California Department of Public Health’s County Health Status Profiles, 2011 
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Source: California Department of Public Health’s County Health Status Profiles, 2011 

2001 2003 2005 2007 2009
Stanislaus 24.7 24.4 31.3 32.4 38.5
California 19.8 20.8 21.6 23.2 24.8
HP2010 15.0 15.0 15.0 15.0 15.0
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Percentage of Obese Adults Over Time: 
Stanislaus County vs. California

Source: UCLA’s California Health Interview Survey
HP2010 = Healthy People 2010, the nation’s plan for improving health and wellbeing

Percentage Change:
Stanislaus: 55.9% increase
California:   25.3% increase

Obesity Prevalence and the Retail Food 
Environment
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RFEI = number of fast‐food or limited food outlets divided by the number 
of full‐services grocery stores and farmer’s markets
Data Source: UCLA Health Policy Institute’s Designed for Disease, 2007
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Stanislaus’ CT Grant Strategic 
Directions

 Tobacco Free Living

 Active Living & Healthy Eating

 Increase Use of High Impact Quality Clinical 
Preventive Services

The Spectrum of Prevention

7. Influencing policy and legislation

6. Mobilizing neighborhoods and communities

5. Changing organizational practices

4. Fostering coalitions and networks

3. Educating providers

2. Promoting community education

1. Strengthening individual knowledge and skills

Largest
Impact

Smallest
Impact

Factors that Affect Health

Examples

Eat healthy, be 
physically active

Rx for high blood 
pressure, high 
cholesterol, diabetes

Poverty, education, 
housing, inequality

Smoking cessation treatmen
immuniza‐tions, colonoscop

Smoke‐free laws, 
tobacco tax, food 
procurement policies

Socioeconomic Factors

Changing the Context
to make individuals’ default 

decisions healthy

Long‐lasting 
Protective Interventions

Clinical
Interventions

Counseling 
& Education

Frieden AJPH 2010

Planned Partnerships 

 Statewide Movement

 San Joaquin Valley

 Local Health Department Expansion Project

1. This new grant will work very closely with the CTG Grant.  This grant 
will be providing the nutrition education to the eligible CalFresh
participants, (closer to top of the pyramid) while CTG will be focusing 
on the environmental and policy changes (bottom of the pyramid)

2. Perfect partnership!
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Thank You!


