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Request for Proposal (RFP) Number 10-10029 Network for a Healthy California Media, Advertising and Public Relations Campaign

The Network for a Healthy California (Network) is releasing Request for Proposal (RFP) #10-10029 entitled The Network for a Healthy California Media, Advertising and Public Relations Campaign.  The Network is soliciting proposals from full service advertising and public relation agencies to develop and implement a comprehensive and integrated media, advertising and public relations campaign to support the larger multi-level social marketing campaigns. The anticipated total federal share budget is a maximum of $39,500,000 for a three (3) year contract term beginning on October 1, 2010 and ending on September 30, 2013.
Summary of key strategies/goals outlined in the SOW:


1. Develop a strategic plan for the Network’s public communications based on the four pillars of increasing fruit and vegetable consumptions, physical activity, food security while preventing further increase in obesity and related chronic diseases among California’s low-income populations.   Work with USDA and other partners toward preventing obesity and other diet and physical activity-related chronic diseases.
2. Develop and implement media plans that target low-income populations.
3. Develop creative concepts that articulate the Network’s media and public relations strategy that resonate with California’s low-income populations. Creative concepts will be adaptable to a range of media vehicles that include but are not limited to TV, radio, and out-of-home. 

4. Plan and implement public relations activities that extend the Network’s primary messages.
5. Develop and implement a spokesperson training program to deliver tailored messaging clearly and concisely to the media.
6. Provide evaluation studies that will assess the rate of recall of the Network’s advertising messages.
7. Assess extent of target audience exposure to other Network campaign materials and interventions.
8. Develop a comprehensive media and public relations campaign for the Network’s Food Stamp Program Access Improvement Plan.
Be sure to download the RFA and attachments below for complete requirements and details.

RFP Deadlines:

	May 6, 2010
	Deadline to submit written RFP questions 4:00 p.m.

	May 6, 2010
	Reasonable accommodations deadline

	May 27, 2010


	Voluntary Pre-Proposal Teleconference 9:00 a.m.

	June 29, 2010
	Mandatory Non-Binding Letter of Intent 4:00 p.m.

	July 27, 2010
	Proposal submission deadline 4:00 p.m. 

	September 20, 2010
	Notice of Intent to Award posted


Please Note:  Applicants are responsible for checking the website frequently for any RFP addenda, additional RFP information such as answers to RFP questions, and other helpful information: http://www.cdph.ca.gov/programs/CPNS/Pages/RFP10-10029.aspx  
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