CX3 Community Assets – Local Media Coverage Instructions
Political Will Asset 2: Extent of local media coverage that is supportive of the role communities and government in addressing obesity prevention, not just a matter of “individual choice.” 

The objective is to (1) track your area’s local news media coverage related to nutrition, physical activity and/or obesity prevention and (2) assess the content of the coverage.  When assessing content, focus on whether or not the news coverage promotes the role of community or government in helping to solve problems related to obesity, or if it just focuses on individual responsibility.  (More details regarding how to assess and classify the content are below.)  

Getting Started

Each local health department should compile a listing of local media outlets—TV stations, newspapers, radio—that cover your area.  Some may share a “media market” with other counties as many media outlets cover multiple counties or large geographic areas.  If this occurs and this county health department is also participating in CX3, share the load!  Divvy up relevant media outlets and share the information when completed.   

Decide how many media outlets you want to track.  For the most complete picture, we recommend you track all the local media outlets. If this is not feasible, we recommend the following.  

Minimum number of media outlets to track:

· 3 of the largest TV outlets (e.g., ABC affiliate, NBC affiliate, CBS affiliate, local Fox affiliate, etc.) Local news coverage only! 
· All daily general market newspapers (e.g., Vallejo Times Herald, San Jose Mercury News, Fresno Bee).
· 1 – 3 ethnic or community newspapers depending on the number of media outlets in your area (e.g., African American paper; Hispanic/Latino paper; weekly community paper).  Focus on locally-produced newspapers, not statewide or internationally produced ones. 
· 1 of the largest radio stations with local “news-oriented” programming in your area. 

· New—Check media blogs on hot related topics. Give us feedback on how to best do this.   

Websites Make Searching Easy!  The larger media outlets, including radio stations, have their own websites which makes searching for nutrition/obesity-related news coverage easier to search.  But, please note that there might not be separate websites for the ethnic newspapers and you will need to purchase the papers.  These papers may be weekly vs. daily.  

After determining which media outlets to track, check the media outlets’ websites every day for the three-week time period.  This will give you the best idea of the extent of the coverage—number of articles, level of saturation of the issue in your area, etc.  

Focus Your Search

· In the news outlet website, only check the link that states “news.” 
· There is no need to check other helpful links they may have related to health, food, lifestyle, or past news articles or sponsors. 

· If there’s a hot topic in the news, monitor the media outlet’s blog.   

· Though it can take more time, be sure to look at weekend news coverage as well.  

· Key words to help your web searching are on the tracking form. 

Remember, the goal is to get a local perspective. If a paper is publishing an AP article, mention it briefly.  It’s important to note it since it does give an idea of news coverage, but it’s the local stories covered by local reporters that are of most interest and will yield important information.   

Tracking Form
Complete the Media Tracking Form Database for each article that appears in your area during the 3-week time period.  See an example of a completed form from the CX3 pilot site, Santa Clara County health department.  Please note, however, that it doesn’t include information on blogs.  

Following are instructions for what to include in each column. 

1. Reporter name:  Identify the reporter’s name who wrote the story.  This will also help you in future media outreach efforts because you will know which reporters are more interested in this topic. 
2. Outlet: Identify media outlet, for example, San Jose Mercury News, KFBK radio, etc.
3. Title: Identify the title of the news story
4. Run date: Identify the date that the news story ran
5. Gov Action?: Identify whether the news story had a positive, negative or neutral slant (or tone) on the role for community or government action related to obesity prevention. Consider the story “neutral” if both pro- and con- sides to the role of government are equally presented and you don’t feel one side is weighted more favorably. 

Please note: If the focus of the story was only on individual action, for example, the benefits of walking more, then put N/A.  
6. CX3 Related?:  If the “Gov Action” column is filled out, did the story relate to one of the CX3 neighborhood indicators?  If so, refer to the form to identify the appropriate code. This will provide you with relevant background for future media outreach, depending on the focus of your SoW interventions or activities related to your CX3 work. 
7. Topic/Brief Summary: Briefly summarize the article.  One or two sentences are sufficient. Bulleted information is fine, also. For news stories that discussed a role for government or community action, be sure to identify key people quoted (e.g., mayor) in the article or organizations mentioned.  

8. Blog Posts?: Quickly monitor blog postings in response to news coverage.  Are the postings mostly negative, positive or a fairly even mixture of both positive and negative postings?  Use appropriate code. 
After tracking for a 3-week period, you should have an excellent idea of the overall extent of media coverage in your area, and the general “perspective” (role for communities/government vs. individual responsibility) of your local media toward the topic areas of nutrition, physical activity and obesity prevention.  Use this information to guide media outreach for future CX3 -related interventions/activities.  
Also, please e-mail a copy of the completed database tracking form to Alyssa Ghirardelli and Lynn Moreno for informational purposes.  At some point we’d like to compile and look at for general trends across the state.  Thanks! 
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