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SECTION 1: California SNAP-Ed Program Overview-Executive Summary 
 
Directions- Provide a one page (not more than 500 words) executive summary of SNAP-Ed activities during the reporting Fiscal 
Year (FY). Please include the following as applicable: 

 
 Progress in Achieving Overarching Goal(s):  
   

 The UC-CalFresh Nutrition Education Program (UC-CalFresh) exceeded its program goals by 22%, 
reaching 140,000 very low-income persons with direct education and over 1.3M more indirectly, 
resulting in 5M contacts. Of these, 60% were likely eligible or participating in CalFresh. Sustained, 
positive change occurred in 42% of all measured behaviors.  Nutrition behaviors improved in more 
than half (sugar-sweetened beverages, lower fat milk, fruits and vegetables), resource management in 
about 80% (saving money on food, food ads, simple meals at home) and over 70% intended to 
comparison shop.  Among children/youth, 95% could identify healthy food choices, 90% tried new 
foods, and 75% planned to ask for healthier food at home. 

 
 The Network for a Healthy California (Network) analyses (1997-2009) showed a plateau in FV gains 

by adults between 2007-09, except for very low-income adults, African Americans, and Latinos, 
whose reported intake continued rising; SNAP participants reached the statewide average of 5.2 
servings for the first time. Physical activity trended upward in SNAP adults and some children, but 
declined in teens. Statewide FV intake by low-income children 9 to 11 years and adolescents was 
essentially flat. In contrast, local impact/outcome evaluations (FFY10) showed a 5% gain in FV 
consumption and 14% increase in physical activity for children/youth, and a 22% increase in FV by 
adults, suggesting that interventions were effective but insufficient in reach to secure statewide 
improvements.  Reported consumption of sugar-sweetened beverages and fast food declined in all 
SNAP-Ed groups, while upward rates of obesity appeared to continue in adults, diminish in all but 
African American youth, and plateau in most groups of children, ages 9-11 years.  

 
EARS reports that contain complete demographic data showed over 1.1M persons receiving direct 
education and 7.6M contacts in over 2,000 community sites. For the Children’s, Latino and African 
American campaigns and the Worksite Program (where complete EARS demographics could not be 
obtained but duplicated counts would be rare), an additional 1.8M individuals received nutrition 
education totaling almost 3M persons statewide. About 6.8M shoppers in qualifying food stores were 
exposed to Network messaging and materials.  The Regional Networks reached 108% of the 3,500 
planned community sites.  About 7.8M persons received messaging in mass media and community 
events.  
 
Compared to FFY 10, the total reach or volume of Network impressions grew 39%, with direct 
contacts impressions increasing to 22M impressions, compared to almost 16M in FFY 10.  Similarly, 
there was a 29% increase in indirect impressions, reaching 117M in FFY 11, compared to 91M in 
FFY 10.  These numbers are provided in the Network’s Semi-Annual Activity Reports and do not 
include paid or earned media.  
 

 Number of New Projects implemented during the reporting year by primary approach (Direct, 
Indirect, and Social Marketing):   Please see Network and UC-CalFresh reports. 

 
 Number of ongoing Projects that were operational during the reporting year by primary approach 

(Direct, Indirect and Social Marketing):  Please see Network and UC-CalFresh reports. 
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 Major Achievements (not already addressed:  A cornerstone of UC-CalFresh is its family-centered 
approach where parallel education reaches parents and youth.  Significant progress has been made; 47% 
of adults were associated with youth sites.  Youth education grew 38% to reach 124,000 young people 
in: youth sites (47%), family homes (13%), job training sites (13%), county welfare offices (9%), 
shelters/community centers (4%), senior centers (3%), and other locations (13%). 

 
The Network completed its unique 18-article compendium, Evaluation Results of Multi-Level Nutrition 
Education through SNAP-Ed, published in the peer-reviewed Journal of Nutrition Education and 
Behavior.  New mid-year funds allowed expansion of ReThink Your Drink for statewide roll-out and 
preparation to begin SNAP-Ed in 22 new local health departments and local welfare departments in FFY 
12.  Both implementing agencies began revising materials to use the stronger MyPlate messaging and 
visuals.   
 
In view of anticipated changes in federal guidance, planning for stronger public health approaches, for 
in-kind to help maintain local effort as the State Share requirement ends, and for simplified contract 
requirements and processing also were begun.  
 

 Major Setbacks, if any:  Please see Network and UC-CalFresh reports.  
 

The Great Recession in California continued to be severe, with the number of people eligible for SNAP-
Ed rising from 10.3M to nearly 12M (2009).  USDA statistics for 2009 showed that food insecurity rose, 
while rates of SNAP participation remained very low. Both factors reduce the chance of achieving 
SNAP-Ed behavioral changes.  
 
USDA targeting requirements also imposed new barriers.  The Network was forced to withdraw 
interventions from over 100 low-wage worksites, while local contractors for both implementing agencies 
prepared to redirect services in line with the new American Community Survey which reduces the 
number of eligible census tracts for FFY 12 by almost half, from about 2,380 to fewer than 1,300.  
CDPH delays in processing State contracts again disrupted the planned timing of local interventions and 
some State-level projects. The 11-month lapse in the Network media contract resulted in no paid 
advertising being conducted in FFY 11; a pre-buy in FFY 11 will resume advertising early in FFY 12.  
 

Overall Assessment:  For population-wide dietary and physical activity changes among California’s nearly 
12M SNAP-Ed eligible residents, the infrastructure remains strong although the barriers to success have risen 
in line with the declining economic situation for families, for safety net programs, and for the institutions that 
deliver nutrition education services. State surveys show mostly positive trends for adults and some 
improvements for children and youth.  While there were in-state challenges plus uncertainty about the 
pending federal regulations, UC-CalFresh and the Network were able to meet their planned objectives in FFY 
11 and work with CDSS to lay the groundwork for a transition to SNAP NEOP.  More, stronger and different 
approaches are clearly needed for children and youth, including increased access to healthy food, especially 
fruits and vegetables, along with increased promotion of under-used nutrition assistance programs, especially 
CalFresh. 
 

H: FFY11 Annual Rpt, short form ES, 1-10-12 
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