Appendix 6d

REGIONAL MEDIA COORDINATOR

Job Purpose


Facilitate all of the Regional Network’s media and public relations efforts.

MAJOR DUTIES AND RESPONSIBILITIES


	· Media & Public Relations

· Identifies story leads and pursues media coverage (print, radio, television, and web) in a multi-county area including pitching and interviewing
· Serves as the primary media/public relations liaison with State staff, as well as other Network-funded contractors in the region

· Ensures that positive messaging is maintained in the community, including the online community 
· Manages Regional website and social media content



	· Planning
· Creates and maintains the regional media/public relations plan; submits annual updates to State Network staff
· Supports Collaborative Coordinator with creation and implementation of the Nutrition Education Initiative Communications Plan


	· Campaign, Collaborative & Program Support
· Provides overall leadership for regional media and public relations events and activities; facilitates implementation of objectives and activities contained in the Media and PR tab of the Regional Network scope of work, collaborating with others on specific components as appropriate (e.g. Champion profiles, fact sheets, enhanced activities, targeted campaign and program events, etc.)

· Develops materials to promote the Regional Network (fact sheets, etc.) and the Regional Collaborative (in partnership with the Collaborative Coordinator, as applicable)

· Ensures implementation of proper messaging across regional activities

	· Training & Technical Assistance
· Promotes State-sponsored media/public relations related trainings to other Network-funded contractors in the region (upon request)

· Implements trainings for Regional Network, other Network-funded staff, Champions (moms, etc.), and identifies spokespeople in the region, using State-developed train-the-trainer materials; develops media/public relations capacity in the region

· Provides regular contact with and support for identified spokespeople

· Develops and implements an annual Regional Communications Roundtable for all Network-funded contractors in the region

· Upon request, serves as State Network representative at meetings, trainings, and webinars presenting and/or speaking on behalf of the Network


	· Administration
· Participates in State-sponsored media/public relations related trainings (in-person, webinar, and train-the-trainer)

· Supports State Network staff in Regional Network program development through service on relevant workgroups and by providing key insights to inform program expansion, evaluation, and evolution
· Completes reporting and documentation for media and public relations related deliverables, including relevant aspects of case studies and success stories


REQUIRED LICENSES, CERTIFICATES, ETC.


Bachelor’s Degree in marketing, communications, or health related field, Master’s Degree preferred

RECOMMENDED KNOWLEDGE, SKILLS, AND ABILITIES

	· Media Exposure & Awareness:
· An understanding of current and regional trends in nutrition, physical activity, food security, and chronic disease prevention issues facing low-income populations and the ability to link these to Regional Network activities and efforts
· Knowledge of current and emerging social media applications: MySpace, Facebook, Twitter, FourSquare, etc.
· Experienced in online marketing, advertising, and public relations strategies

· The ability to build cordial relations with the media and provide information through press releases, calendar notices, and editorial briefings

	· Communication:

· Strong writing and copy editing skills 
· Skilled in interpersonal communications
· Experienced in public speaking
· Skilled in promoting fruit, vegetable, and physical activity messages to media partners, community partners, and the public



	· Leadership:
· Ability to train and build media/public relations capacity in Regional Network staff, Network-funded projects, and other peers



	· Administration
· Must be able to function cross-campaigns as well across all aspects of the Regional Network 
· Ability to organize multiple projects with short, medium, and long timelines

· Ability to interpret program guidelines and to effectively apply them to Regional Network activities



	· Additional Knowledge Base Requirements:
Familiarity with and/or understanding of:

· Regional partners and resources in the areas of nutrition, physical activity, food security, and chronic disease prevention

· Awareness of public health, health education, and social marketing issues, trends, and approaches

· Nutrition & Physical Activity: MyPyramid, Dietary Guidelines for Americans
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