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How can Public Health better engage the public with our messages? 



 



Repackaging Cigarettes, NEJM,;  Nov 29, 2012 

The Tobacco Control Campaign: 
the classic example of a successful 
Public Health campaign 
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Bipartisan Policy Center,  Lots to Lose: How America’s Health and Obesity Crisis 
Threatens our Economic Future ,  June 2012 



“82% of students said that 
environmental causes impact 
diabetes risk compared to only 
27% prior” 
 
“73% said they ‘cared’ or ‘cared 
a lot’ about preventing diabetes 
after the presentation whereas 
only 50% said they did before.” 

www.thebiggerpicture.org 



American Institute of Graphic Arts website, downloaded December 21, 2012 

The Health Happens Here exhibition, sponsored by The California Endowment,  
challenges assumptions about what makes a healthy community through a range 
of interactive games. Visitors have fun learning about topics like healthcare, city 
planning, community involvement, and healthy food choices.   



Coca-Cola has launched “Coming Together”, 
an integrated advertising campaign in the 
USA extending the “Live Positively” project, 
focusing on the company’s efforts to tackle 
the issue of obesity. A two minute 
commercial, “Coming Together”, outlines 
the company’s attempts to reduce the 
calories consumed by users of Coca Cola 
products, in collaboration with schools and 
other organizations.  

The Inspiration Room, an advertising media monitoring website  



Margo Wootan D.Sc., Director of nutrition policy at the Center for Science in the Public Interest 

“Companies know that marketing is effective or they wouldn’t spend $2 billion a year 
marketing their products to children.” 



“Humorous” iconography has been wielded as a tool in the social marketing 
campaign for both the tobacco industry and tobacco control… 

 sometimes unintentionally… 



The Polar Bears, 2012, by Ridley Scott and Tony Scott, 
Directed by John Stevenson (Kung Fu Panda), awarded by 
Creativity as one of 2012s most creative advertisers 

The Real Bears, 2012, by Lucas Zanotto for the Center for 
Science in the Public Interest  



Title: “Graffiti”     Producer: TBWA\Paris, France   Campaign:  Protect Yourself - AIDES 



Let’s move on to the Films…! 
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