Breakout: Tailoring the
Message




What is the outcome you'd like to
see’
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Who is your audience?
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What are your key message?

Wash your
hands




::/\éhat toqls work best with
munlcatlng to your audience?
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Tailor Your Message

e Pick an outcome
e Describe your audience

e State what you'd like your audience to do and how it connects to the
outcome

e Come up with 2-3 key messages
e Select a tool to disseminate your content
e Tell your story
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