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Learning Objective (i

for CHANGE™

 Describe strategies to incorporate
Rethink Your Drink messages in water
access strategies.

e Be aware of Rethink Your Drink nutrition
education resources available and how
to access them.

 Create a plan of next steps to
Incorporate Rethink Your Drink nutrition
education in their community.


Presenter
Presentation Notes
After this training, participants will be able to:
Describe strategies to incorporate Rethink Your Drink messages in water access strategies.



Rethink Your Drink Campaign Goals /=,

for CHANGE™

 Provide nutrition education and skills,
such as label reading, to help people
make healthy beverage choices

 Encourage a shift towards healthier
beverage choices:

—Water
—Nonfat or lowfat 1% milk
—100% juice in limited amounts


Presenter
Presentation Notes
These are the goals of the Rethink Your Drink Campaign.


Farmers and
Grocers

Faith-based
organizations

Worksites


Presenter
Presentation Notes
The Rethink Your Drink Campaign is part of the larger efforts of the Nutrition Education & Obesity Prevention Branch (NEOPB) working all across the state. You might see NEOPB in action at schools, festivals and community events, farmers’ and flea markets, churches, worksites, and in the local media.

Rethink Your Drink can be implemented in places you’re already working through the other campaigns and programs, such as in adult nutrition education classes, schools, youth programs, retail, and worksites.

Research indicates an effective obesity prevention program takes a comprehensive approach and uses interventions across several settings. While the evidence does not identify a specific number of interventions or settings necessary for an effective obesity prevention program, studies have found using only one or two interventions limited to a single setting is less effective than comprehensive programs that implement multiple interventions across several settings.*

The Rethink Your Drink Campaign is recognized as an evidence-based intervention in the USDA SNAP-Ed Obesity Prevention Toolkit for States. The toolkit is a compilation of evidence-based and emerging PSE strategies to help reach low-income households that are most impacted by health disparities. The Rethink Your Drink Campaign messages are integrated into all of the NEOPB campaigns and programs, most of which are also recognized in the SNAP-Ed Strategies & Interventions toolkit. 


*USDA; SNAP-Ed Strategies & Interventions: An Obesity Prevention Toolkit for States; May 2014 Update


for CHANGE™

Share Facts e
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e Create a display highlighting health
effects of sugary drink consumption.

e Spin Wheel Quiz

What you ; How much
drink i ; sugar is in
IS as
important
as what
| youeat

your drink?

Take it from
the tap! ethink



Presenter
Presentation Notes
Nutrition education can be implemented in different ways. One way is to share facts through displays and interacting with participants.


Teach Skills -~

CHAMPIONS
for CHANGE™

e Identifying names of sugar in
ngredients Lists.

 Reading Nutrition Facts Labels.

 Converting grams of sugar into
teaspoons of sugar.

Nutrition Facts/Datos de nutricién

Serving SizefTamafio por porcidn 20 fl. oz, {5591ml)

Servings Per Container/Porciones por envase 1

Amount Per Serving/fCantidad por porcion

CaloriesfCalorias 250

% Daily Value*/% Valor diario*

Total Fat/Grasas Og 0%
Sodiumy/Sodio 55 mg 2%
Total Carbohydrate/Carbohidratos 63g 23%

SugarsfAzicares 688

ProteinfProteinas Og 0%

Mot a significant source of caloriesfrom fat, saturated fat, transfat,
cholesterol, dietary fiber, vitamin g, vitarnin C, cal ciurn and iron.

Mo es unafuente importante de caloriasprocedentesde grasa, grasa
saturads, grasatrans, colesterol, fibradietética, vitmaminad, vitamina C,



Presenter
Presentation Notes
The basic skills in the nutrition education lessons for RYD are listed here.


Resources for Nutrition Education ff‘:’

for CHANGE™

Choose health. Drink water.

e “Choose health. Drink FERCETT
water.” Poster s
Sugar Synonyms poster e

« RYD High School Lessons

e RYD Adult Lesson
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Rethink Your Drink
HIGH SCHOOL LESSONS



Presenter
Presentation Notes
These are some of the resources you can use to implement nutrition education. Training presentation for the RYD adult lesson is available online. The High School Lessons don’t have a training yet, but entire lesson is available online.

See online resources sheet for links.
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; Food demonstration
e Taste test
e Store tour

e Personal interaction
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Presenter
Presentation Notes
Nutrition education can be implemented in different ways.

In-person interactive food demonstrations and taste tests increase participant knowledge and self-efficacy related to preparing healthy meals and snacks using fresh, canned, frozen fruits and vegetables. This personal interaction provides opportunities for brief nutrition education lessons. Shoppers can take away nutrition education reinforcement items such as cookbooks or recipe cards.
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Cucumbers,
not just
for salads
anymore.
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Presenter
Presentation Notes
This is an example in-store retail signs used in conjunction with Harvest of the Month. In this example, you can also combine this signage with an in-store taste testing of flavored water using the Cucumber Mint Breeze recipe and distribute recipe cards.

This example would support work to increase water consumption.


Engage Youth

[This project] was a great chance to give
us the responsibility to create and be part
of the changes occurring at our school,
and not F[us’c letting the adults do the

change for us.

“Galileo Nutrition Group”
Galileo High School


Presenter
Presentation Notes
Community partners and youth can lead nutrition education and PSE work. As you can see from this quote, youth can be empowered to be a part of the change. This quote came from work done through the Youth Engagement Initiative, where youth decide on the focus of work to promote healthy environments and habits. 

Some examples of success stories with the Youth Engagement Initiative:
1. Kern County: Lamont – Mt. View Middle School
SASH – Stay Alive, Stay Healthy
Created a research survey of middle school students to identify health issues to address.
Result: Presented their findings to the School board and Neighborhood Action Committee.
Was asked to work with Kern county road engineers to improve streets, sidewalks, and trails.

2. San Francisco County: Galileo High School 
Held a Nutrition Week to teach their peers about the importance and feasibility of good nutrition.

3. Humboldt County: Zane Middle School
Installed the first water refill station in the county.

Play CHANGE (Creating Healthy and Nutritional Goals Everywhere) video from Del Norte.





Presenter
Presentation Notes
Students organized weekly lunchtime meetings of a group they named Creating Healthy and Nutritional Goals Everywhere (CHANGE). They created videos to introduce themselves and used this one to raise money for water refill stations.

The Superintendent invited CHANGE to the School Board meeting, where this video was presented.



Next Steps (i

for CHANGE™

« Participate in training
o Create supporting displays
* Practice interaction at events

 Plan for ongoing nutrition education as
part of PSE work

e Check out online resources



Presenter
Presentation Notes
Here are some ways you can get started to prepare for ongoing nutrition education in the community.

See the handout for links to resources.


Thank you! (i

for CHANGE™

More information and resources are
available at:
https://www.cdph.ca.gov/programs/NEOP
B/Pages/RethinkYourDrink.aspx



https://www.cdph.ca.gov/programs/NEOPB/Pages/RethinkYourDrink.aspx
https://www.cdph.ca.gov/programs/NEOPB/Pages/RethinkYourDrink.aspx
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