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Communities of Excellence (CX3)
How to Calculate

Food Availability and Marketing and

Store Environment and Walkability Scores
Along with this document, you should have received and printed the following additional documents:

· CX3 Food Availability and Marketing Survey Example

· CX3 Food Availability and Marketing Instructions

· CX3 Food Availability and Marketing Protocol

· CX3 Store Environment Walkability Survey Example

· CX3 Store Environment Walkability Instructions

· CX3 Collection Method for Fruit and Vegetable Comparison Price Survey

· CX3 Collection Method for Fruit and Vegetable Comparison Price (Pricing Data) Instructions

· CX3 Food Availability and Marketing and Store Environment Walkability Code Book

This document is a step by step guide on how to calculate the CX3 Food Availability and Marketing Store Environment and Walkability around stores to create a “store score”.  Maximum points are 100, with ≥ 75 meeting standards.  You will be assessing the stores to find out the following:

· What is the quality of the food?  
· What types of visual cues or marketing messages are in and around the stores?  
· Is the neighborhood “walkable” and safe for shoppers without cars? 
You will have a better understanding on how consumers are influenced in their food choices around stores in their neighborhood.  The data from the On-the-Ground snapshots will be analyzed to create a nutrition picture of the stores and walkability in the neighborhood.  
Step 1.  Data Collection
There are three surveys to be completed to obtain a store score
· Food Availability and Marketing Survey 
· Store Environment Walkability Survey 
· Pricing Data Collection Survey 
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Step 2.   Data Entry
The data from the three surveys (Food Availability and Marketing Survey, Store Environment Walkability Survey, and Pricing Data Collection Survey) will be entered into the Store/Walkability Excel Workbook.  Each question on the survey pertains to a column on the Excel file.  Most of the questions are “yes” / “no” answers.  If “yes”, a 1 is input.  If “no” a 0 is input.  Any questions that are “text” are entered in uppercase.  There are also questions that need a “code” (see Code Book attached).
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Once the store survey has been entered, the walkability data is added to the end of the Excel File.  The only data input from the walkability survey is the totals in the box on the bottom right.






The last of the data to be entered is the pricing data.   If the store prices are less than the county average prices, the store earns points.  In order to find out if the store prices for fresh fruits and vegetables are <10% of the county average, the pricing data collected for the store is compared to the average cost of fresh fruits and vegetables from three large grocery stores/supermarkets in the county during the time the data was collected.  Once calculated a pricing data cut points or “reasonable price” is entered into the pricing data sheets (see yellow highlight below).  Attached are the instructions explaining the calculations used to create cut points.   



Step 3.  How to Interpret Store Scores

Once all the data has been entered into the raw data sheets (Food Availability and Marketing, Store Environment Walkability, and Pricing Data) each individual store will be scored.  The total possible points are 100.  If a store receives a score ≥ 75, it is considered a quality store, meeting standards.  Below is an example of the scoring worksheet.

All of the IndividualStores data then feeds into the “Complete Neighborhood Profile” worksheet to give a summary of all of the neighborhoods side by side.  Below is an example of the Neighborhood Profile/Snapshot.

For questions or feedback please contact:
Lynn Fuhrman

Lynn.Fuhrman@cdph.ca.gov
Store Environment and Walkability Survey
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