
Champions for Change 

Be Better Field Guide: 
An introduction 

 



What is the Be Better Field Guide? 

• Designed as a resource to help Funded Partners incorporate Be 
Better campaign messages into existing work. 

 
• Comprehensive tool kit created to help implement local-level 

promotions that are consistent with the way the brand and campaign 
are presented in statewide efforts.  
 

• Compilation of new, media-friendly ideas to help amplify Be Better 
campaign messages to:  

– Local media  

– Your community 

 
• Moving forward, field guides will share on-the-ground public relations 

and marketing strategies and tactics as well as template materials 
that align with and support statewide Champions for Change media 
and communications campaigns.   
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Why a Be Better Field Guide? 

• Designed as a result of brainstorming sessions held with Funded 

Partners throughout the state. 

 

• Funded Partners wanted: 

 

– Asbury, does your team have this information? 
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How to use the Be Better Field Guide 

• Ideas and supporting materials designed to be used: 

– As standalone activities 

– Incorporated into existing events and programs 

 

 

• It is your choice! 

– Can be used at any time of year 

– Use what works best for your community 

– Feel free to adapt ideas to make them work better for you 
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How is the Be Better Field Guide 

Organized? 
• Be Better local-level promotions are 

grouped under themes that align with 

the Nutrition Education Obesity 

Prevention Branch’s objectives of 

increasing: 

– Fruit and vegetable consumption 

– Daily physical activity 

– Water consumption 

 
• Promotions titled: 

– Eat Better 

– Play Better 

– Refresh Better and Rethink Your 
Drink 
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How is the Be Better Field Guide Organized? 
Eat Better 
• Promotional activities to increase 

fruit and vegetable consumption. 

 

• Use Eat Better activities as fun 

ways to engage with your 

community about the importance 

of healthy eating and fruit and 

vegetable consumption. 
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“When we eat better, we can also feel and look 

better. Fruits and vegetables not only taste great, 

they are low-calorie sources of fiber, vitamins, 

and minerals. They also  help lower the risk of 

obesity and other serious health problems.” 



How is the Be Better Field Guide Organized? 

Play Better 
• Promotional activities to 

promote daily physical activity. 

 

• Use Play Better activities to 

motivate your community to 

start taking steps toward 

better health and turn their 

exercise into play. 
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“For better health, adults need 150 

minutes a week and kids need 60 minutes 

of active play every day.” 



How is the Be Better Field Guide Organized? 

• Promotional activities to 

promote drinking water 

instead of sugary 

beverages. 

 

• Use Refresh Better 

activities to encourage your 

community to choose water 

instead of sugary 

beverages. 
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“Water is vital for our health and the best option 

for keeping the body hydrated. Share the many 

ways water can be made fun and tasty.” 

Refresh Better and Rethink Your Drink 



Be Better Field Guide Materials 

Each piece has an introductory page: 
• Information about how to use the piece to attract media attention 

• Whether the piece is consumer-facing, or for internal use only 
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Be Better Field Guide Materials 

Consumer-Facing Pieces: 
• Tip Sheets 

• Infographics 

• Digital Instruction Cards 

• Template Play Better Community Playbook 

 

Internal Pieces: 
• Fun Food Demonstrations 

• Guides (Community Playbook and Refresh Better with Water Week) 

• Water of Life 

• Template media materials 
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What else is in the Be Better Field Guide? 
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You will also find…. 
• Media Overview Ideas  

– Ideas about how to engage media to cover the 

specific promotions and ideas contained in the Be 

Better Field Guide 

• Message Points 

– To use as talking points for spokespeople 

– Be Better campaign message points 

– Culturally tailored message points 

• Social Media Tips  

– Ideas to assist in using the promotions and materials 

– Social media tips for success 
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Be Better Field Guide Sections 
 



• Tip Sheets 

– Eat Better from your Garden 

– Eat Better by Making Produce Last 

– Eat Better by Planning Meals 

 

• Fun Food Demonstrations 

– Mango and Black Bean Salad 

– Asian Chicken Lettuce Cups 

– Two Bean and Corn Salad 

– Make Your Own Smoothie 

– Ranchero Dip with Veggies and Baked Chips 
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Eat Better 
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• Community Playbook Creation Guide 

• Get Active, Drink Water….Feel 

Better! Infographic 

• Be Better Fun and Games Digital 

Instruction Cards 

– Zombie Tag 

– Hopscotch 

– Superhero Rescue 

– Simple and Fun Yoga Poses – Cat Cow 

– Simple and Fun Yoga Poses – Downward 

Facing Dog 

– Simple and Fun Yoga Poses – Warrior 
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Play Better 
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• Tip Sheets: 

– Benefits of Water Infographic 

– Infused Water Recipes 

– Decorating with Infused Water 

• Refresh Better with Water 

Week Activities 

• Water of Life 

– Proposed Activities for 

Congregations 

– Messages for Church Bulletins 

– Scriptural References for Sermons 
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Refresh Better & Rethink Your Drink 
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Media Materials 

• Template Media Materials 

– Media Overview  

– Event and Media Planning Guide and 

Timeline 

– Backgrounder 

– Available in English and Spanish: 

• Message Points 

• Press Release 

• Media Advisory 

• Social Media Posts 
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• Introduction 

 

• Where to hold a 

demonstration 

 

• How much space is 

needed 

 

• How to set up a 

demonstration 

 

• Supplies to bring for 

preparation and 

demonstration 

 

 

 

 

• Ingredients and 

Instructions 

 

• Shopping List 

 

• Demonstration 

Instructions 

 

• Tips 

 

• Talking points to use 

during the demonstration 
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How to Use an “Internal” Document 
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Mango and Black Bean Salad – Food Demonstration 
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How to Use an “Internal” Document 
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• Provided in hard copy and digitally on the Communications Resource 

Library. Each Funded Partner will receive: 

– One hard copy 

– A flash drive containing all the contents 

 

• Timing: 

– End of October 
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Be Better Field Guide Delivery 
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Questions?  

 
NEOPB State Media and PR  

Asbury Jones 

Asbury.Jones@cdph.ca.gov 
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mailto:Asbury.Jones@cdph.ca.gov


 

Thank You! 
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