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What Is the Be Better Field Guide?

Designed as a resource to help Funded Partners incorporate Be
Better campaign messages into existing work.

Comprehensive tool kit created to help implement local-level
promotions that are consistent with the way the brand and campaign
are presented in statewide efforts.

Compilation of new, media-friendly ideas to help amplify Be Better
campaign messages to:

— Local media
— Your community

Moving forward, field guides will share on-the-ground public relations
and marketing strategies and tactics as well as template materials
that align with and support statewide Champions for Change media
and communications campaigns.
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Why a Be Better Field Guide?

Designed as a result of brainstorming sessions held with Funded
Partners throughout the state.

Funded Partners wanted:

— Asbury, does your team have this information?
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How to use the Be Better Field Guide

- Ideas and supporting materials designed to be used.:
— As standalone activities
— Incorporated into existing events and programs

- It is your choice!
— Can be used at any time of year
— Use what works best for your community
— Feel free to adapt ideas to make them work better for you
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How Is the Be Better Field Guide
O rg an | e d 7 RefreshBetter Bake Better

add strawberries to water shred zucchinis into muffins

- Be Better local-level promotions are
grouped under themes that align with
the Nutrition Education Obesity
Prevention Branch’s objectives of
Increasing:

— Fruit and vegetable consumption
— Daily physical activity

— Water consumption Feel Better

walk 30 minutes or more today

- Promotions titled:
— Eat Better
— Play Better

— Refresh Better and Rethink Your
Drink
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How Is the Be Better Field Guide Organized?

Eat Better
- Promotional activities to increase
fruit and vegetable consumption.

- Use Eat Better activities as fun
ways to engage with your
community about the importance
of healthy eating and fruit and
vegetable consumption.

“When we eat better, we can also feel and look
better. Fruits and vegetables not only taste great,
they are low-calorie sources of fiber, vitamins,
and minerals. They also help lower the risk of
obesity and other serious health problems.”
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How Is the Be Better Field Guide Organized?
Play Better

- Promotional activities to
promote daily physical activity.

- Use Play Better activities to
motivate your community to
start taking steps toward
better health and turn their
exercise into play.

“For better health, adults need 150
minutes a week and kids need 60 minutes
of active play every day.”
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How Is the Be Better Field Guide Organized?

Refresh Better and Rethink Your Drink

Promotional activities to
promote drinking water
instead of sugary
beverages.

Use Refresh Better
activities to encourage your
community to choose water
instead of sugary
beverages.

“Water is vital for our health and the best option
for keeping the body hydrated. Share the many
ways water can be made fun and tasty.”
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Be Better Field Guide Materials

Each piece has an introductory page:
- Information about how to use the piece to attract media attention
- Whether the piece is consumer-facing, or for internal use only

WATER OF LIFE ACTIVITIES, MESSAGES AND SERMON TALKING POINTS

Eat Better from
Your Garden ey

Water of Life
Activities, Messages and

:

] - -

Tryit now! Sermon Talking Points
+ Offer an interview with a Champion who is skilled at

gardening to do a live news segment cn container gardening

tips.

« Irwite a reporter to the Champion's home to leam how she/he
gardens in small spaces. (Be sure to emphasize in your pitch
clever visuals like gardening in unusua containers or taking
advantage of small or unusual spaces)

Try it now!
Use this food demonstration as a tool to attract media attention.

« Suggest making a Visit to a community garden if a Champion FACIN
has a plot to grow fruts and vegetables. Consider coordinating Pitch to media:
with a University of California Cooperative Extension's Master Gardener to explore issue
of using public land for urban agnculture.

« l|dentify a specific neighborhood (perhaps where a Champion ives and/or one with many
apartment dwelers) 10 stert container vegetable gardens. Media can be invited at various

« An interview and on-air food demonstration with a Champion and/
or staff expert with a food demo that aligns wit times of the year

points of the process, including planting day and a designated harvesting day, when
many of the vegetables will be ready to pick. (Tell repor ters about the unique o behind-
the-soenes cpparitunities they will have when they arrive, ke visiting a community food
garden if one exists, touring the gpartments to see the different containers, or helping a
family prepare a meal usng vegetebles from their garden.)

+ Coordnate a surprise guest to visit the garden, like a local elected official or popular chef
that the community would recognize, Irvite media to tour the gardens with the guest.

- Crganize a community gathering at a ime when many of the vegetables are ready to
harvest. Invite neighbors to contnbute surplis vegetables or dshes using ingredients
from, or inspired by, their contaner gerden. (Share a story of health and unity with
local media. Line up opportunites for media to talk with community members and
leaders about the contaner garden project and the many benefits to indvduals and the
community)

+ Choose an unusual Sme 1o pitch a story about container gardens, like in the fall or winter
‘when gardening is less expected. Irvite a Champion to appear on a loca TV show o
invite reporters to the Champions' home to see the garden and get tips cn how to grow
any time of the year.

+ Pitch astory on businesses, service organizations or others who donate equipment,
supplies and time to create or upkeep community gerdens.

and which incorporate Harvest of the Month fruits and vegetables.

« Healthy twists on traditional recipes for Latino Health Awareness
Month.
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Be Better Field Guide Materials

Consumer-Facing Pieces:
- Tip Sheets
Infographics
Digital Instruction Cards
- Template Play Better Community Playbook

Internal Pieces:

- Fun Food Demonstrations

- Guides (Community Playbook and Refresh Better with Water Week)
- Water of Life

- Template media materials
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What else Is in the Be Better Field Guide?

You will also find....
Media Overview ldeas

— ldeas about how to engage media to cover the
specific promotions and ideas contained in the Be
Better Field Guide

Message Points

— To use as talking points for spokespeople
— Be Better campaign message points

— Culturally tailored message points
Social Media Tips

— ldeas to assist in using the promotions and materials
— Social media tips for success
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Eat Better B
Tip Sheets b

— Eat Better from your Garden
— Eat Better by Making Produce Last
— Eat Better by Planning Meals

- Fun Food Demonstrations
— Mango and Black Bean Salad
— Asian Chicken Lettuce Cups
— Two Bean and Corn Salad
— Make Your Own Smoothie
— Ranchero Dip with Veggies and Baked Chips
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Play Better

Community Playbook Creation Guide

Get Active, Drink Water....Feel
Better! Infographic

Be Better Fun and Games Digital
Instruction Cards

Zombie Tag

Hopscotch

Superhero Rescue

Simple and Fun Yoga Poses — Cat Cow

Simple and Fun Yoga Poses — Downward
Facing Dog

Simple and Fun Yoga Poses — Warrior
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Refresh Better & Rethink Your Drink

« Tip Sheets:
— Benefits of Water Infographic
— Infused Water Recipes End Rothink Your Drink
— Decorating with Infused Water Eemmmer B
- Refresh Better with Water ,%g
Week Activities e s

Water of Life

— Proposed Activities for
Congregations

— Messages for Church Bulletins
— Scriptural References for Sermons
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PLAY BETTER SOCIAL MEDIA POST RECOMMENDA TIONS

CHAMPIONS L ay
for CHANGE

M d . M t . I
[_cHanNEL ]
FACEBOOK/ | Jom us on [LIATE] to leam haw o piay better in [CITY/COUNTY/AREA] Try one of the [NSERT NUMESER] fun, free or low cost

. .
INSTAGRAM | ways to turn exercise into play for better health Get all the information here: INSERT UINK TO COMMUNITY PLAYBOOK]

#CAChamgonsForChange #BeBetier #PlayEetter

[INCLUDE IMAGE OF COMMUNITY PLAYBOOK]

Tree or Jow-Cost places 10 [INSERT ACTIVITY SUCH AS VIRLK TOE] in NS
C\TVK,OUNW/AREA] Fnrrmre information about hov to #PlayBetter, visit [NSERT LINK TO C(\Muuwm PLAYBOOK)
#CAChampeonsForChange #BeBetter

. .
M e d I a Ove rV I eW [INCLUDE RELATED PHOTO SUCH AS FAMILIES WALKING OR BIKE RIDING)

For beter nealth, aduks need 150 mintes 3 wesk and ds need b0 minutes of active play every day. Teath Kids fun and easy
ways to tum exercise into play with these. [NSERT LINK TO DIGITAL GAME CARDS], #CAChampionsForChange #EeBetter
#PlayBetter

Event and Media Planning Guide and
Use your smartphone to #-layBetter. 1ry our Smatphone Scavenger Hunt or one of the many apps 1o map routes for walking.

nd biking. There are ts like these and more i the Be Better (CITY/COUNTY/AREA] Community Playbook. Visi [INSERT
LINK TO PLAYBOOK). #CAChampionsF orChange #BeBetter

TI m el I n e INCLUDE PHOTO OF SARTPHONE OR PLAYBOOK COVER]
— Backgrounder s
Available in English and Spanish:
Message Points = —

for CHANGE

comaa carans e sn v

CONTACT: [NAME]
[PHONE NUMBER]
[EMAIL ADDRESS]

Press Release SR s

YING BETTER TO IMPROVE HEALTH

[INSERT BRIEF
CJTVK:OUNTV/AREA] Oommumly lybook -A Gulomlz'd Guide for

. .
Media Advisor i
y ([CITV],CaIII) [INSERT WHO, SUCH AS: mmniwwnmmmn.mlmmunm
Be Better

childre y employees] [
[CITY/COUNT . tree or low-cost

vays for paople of all ages to work phyw-x actiiy nto sach day.

- -
[INSERT QUOTE RELATED TO PROGRAM, SUCH AS: “Just ike football teams gather their best moves
on the field into @ use for games, our [CITYICOUNT commu filed

with great resources [NICKNAME FOR LOCAL RESIDENTS] can use to find fun, free, or low-cost ideas.
‘about howto play botter each day," said [SPOKESPERSON NAME, TITLE, ORGANIZATION].

tes [NAME OF

[INSERT SOME EXAMPLES OF ‘PLAYS, SUCH AS: A few of the more than [NUMBER) “plays” Include:

+ 30for 30~ Thinty IAREA] for a
«  Smartphone nger
« Fun and Games - Simple and fun games for kids and famvlies to play.

for Change pr be better by adopting
small changes today for a healthier tomortow. INSERT REFERENGE TO PROGRAM SUCH AS: tuming
axercisa into play] & @ 510p you can take on the road to better health.

In Calfornia, 1o be obese in 2014. That

nd lmiswmwmmaﬂmd' And while the
provalonce and of low
income?.Infact, in [NSERT CITY or COUNTY] [INSERT SENTENGE WITH COUNTY STATS]

2
ight significantly
diabetes”. By providing tools fike INSERT REFERENCE RELATED TO PROGRAM, SUCH AS: the Play

Botter [CITY/COUNT ways to play better, [FUNDED
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How to Use an “Internal” Document

Mango and Black Bean Salad — Food Demonstration

Introduction - Ingredients and
Instructions
Where to hold a
demonstration - Shopping List
How much space is - Demonstration
needed Instructions
How to set up a - Tips
demonstration
Talking points to use
Supplies to bring for during the demonstration
preparation and
demonstration
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How to Use an “Internal” Document

Mango and Black Bean Salad

Demonstrating Mango
Demonstrating Mango and Black Bean Salad e

and Black Bean Salad St et st o et

Sarcus heath probiems
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and vegtables. - %
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Demanstration nstructions Food Demonstration Talking Points
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Be Better Field Guide Delivery

Provided in hard copy and digitally on the Communications Resource
Library. Each Funded Partner will receive:

— One hard copy
— Aflash drive containing all the contents

- Timing:
— ENnd of October
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Questions?

NEOPB State Media and PR
Asbury Jones
Asbury.Jones@cdph.ca.gov
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mailto:Asbury.Jones@cdph.ca.gov

Thank You!
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