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Key Findings From the 2024 Online California Adult Tobacco Survey

Executive Summary

This report presents the most recent findings on the state of tobacco use in California with a focus on the use of
various products and secondhand exposure. Complementing this insight, the report also presents findings on
California adults' perceptions of norms around tobacco use and attitudes toward ending the commercial tobacco
epidemic. These include support for regulatory policies, beliefs about tobacco waste and environmental impact,
and support for a generational ban on the sale of all tobacco products.

Across the state, 4 percent of adults report having smoked cigarettes in the 30 days prior to the survey, 5 percent
report having used vapes or other electronic tobacco products, and fewer than 5 percent report having used each
type of other products, including big and little cigars, pipe tobacco, smokeless tobacco, hookah, nicotine pouches,
and heated tobacco. More than a third (36 percent) report having smoked their first whole cigarette between

the ages of 15 and 17. Findings on vaping habits show that most adults who vape use a disposable device (61
percent), and almost all have used a flavored product (97 percent) in the 30 days prior to the survey.

Many across the state have plans to quit or have already attempted to quit. Sixty-one percent report having plans
to quit within 1 year, primarily because of concerns about disease and health (67 percent). Fifty-five percent report
having attempted to quit in the year leading up to the survey, most of whom have done it on their own, “going

cold turkey” (58 percent). Fewer than a quarter of Californians who have attempted to quit have tried e-cigarettes
as a way to quit cigarette smoking' (22 percent) or nicotine replacement therapy, such as patches or lozenges

(21 percent). Fifty-eight percent of those who use an e-cigarette also report having a plan to quit within the next
year, most of whom are influenced by health concerns (53 percent). Forty-six percent report having attempted to
quitin the past year.

Many adult Californians say they are exposed to secondhand smoke or secondhand vape. Forty-four percent
report having been exposed to secondhand smoke in the last 2 weeks, with more than half of this group reporting
exposure on sidewalks (55 percent). Thirty-eight percent report exposure to secondhand vape in the last 2 weeks,
with about half of them also having been exposed on sidewalks.

Californians’ perception of norms on tobacco use accurately reflect the negative views of others across the state,
with 80 percent describing other people’s views as “negative” or “very negative.” However, Californians have an
overly high estimate of tobacco use across the state. When asked to estimate the percentage of people who use
any tobacco products, Californians, on average, guess 33 percent whereas the actual rate is 12 percent or less.

Over 90 percent of Californians express negative views on the impact of tobacco waste products on the
environment and are concerned about the environmental threat caused by these products. Furthermore, there is
widespread support across the state for various strategies to end the use of commercial tobacco. For example,
65 percent support California’s flavor ban, 76 percent believe that apartment complexes should require all units
to be tobacco smoke-free and vape-free, and 72 percent believe smoking should be banned in all public spaces.
Many express support for a generational ban on all tobacco products. Specifically, 76 percent support a ban on
the sale of all tobacco or nicotine products to anyone currently under the age of 21 and future generations.

1 To date, e-cigarettes are not approved by the FDA as a smoking cessation aid.
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Key Findings From the 2024 Online California Adult Tobacco Survey

Tobacco Use in California

This chapter of the report focuses on general tobacco use patterns among adults in California from the Online
California Adult Tobacco Survey 2024. The following sections provide detailed data on Californians’ patterns of
tobacco use, attempts to quit, motivations for planning to quit, and methods used to facilitate quitting.

Prevalence of Tobacco Use

Tobacco products come in a variety of forms and may pose health risks.?3 4 5 Four percent of California adults
report smoking cigarettes in the 30 days prior to this survey, and 5 percent reported using e-cigarettes or
electronic vaping products — hereafter referred to as "vapes” (Table 1). Only 3 percent or fewer report using other
kinds of tobacco products, including big cigars (3 percent), little cigars (2 percent), nicotine pouches (1 percent),
hookah (1 percent), pipe tobacco (1 percent), and heated tobacco products (less than 1 percent). Overall use of
any tobacco products in the past 30 days stands at 12 percent.

TABLE 1
Past 30-day tobacco use rates by product.

% Reporting use on 1 or more days

Any tobacco product* 12%
Cigarette 4%
E-cigarette or other electronic vaping product 5%
Big cigar 3%
Little cigar 2%
Smokeless tobacco 2%
Nicotine pouch 1%
Hookah 1%
Pipe tobacco 1%
Heated tobacco <1%

* Any tobacco product use is defined as past 30-day use of the following tobacco products: cigarettes, e-cigarettes or other electronic
vaping products, big cigars, little cigars, smokeless tobacco products, nicotine pouches, hookahs, pipe tobacco products, or heated
tobacco products.

2 Shaikh SB, Tung WC, Pang C, Lucas J, Li D, Rahman |. Flavor Classification/Categorization and Differential Toxicity of Oral Nicotine Pouches (ONPs) in Oral
Gingival Epithelial Cells and Bronchial Epithelial Cells. Toxics. 2022; 10(11):660. https://doi.org/10.3390/toxics10110660

3 U.S. Department of Health and Human Services. The Health Consequences of Smoking: 50 Years of Progress. A Report of the Surgeon General. Atlanta, GA:
U.S. Department of Health and Human Services, Centers for Disease Control and Prevention, National Center for Chronic Disease Prevention and Health
Promotion, Office on Smoking and Health, 2014. Printed with corrections, January 2014.

4 Znyk M, Jurewicz J, Kaleta D. Exposure to Heated Tobacco Products and Adverse Health Effects, a Systematic Review. International Journal of
Environmental Research and Public Health. 2021; 18(12):6651. https://doi.org/10.3390/ijerph18126651

5 U.S. Department of Health and Human Services. E-Cigarette Use Among Youth and Young Adults. A Report of the Surgeon General. Atlanta, GA: U.S.
Department of Health and Human Services, Centers for Disease Control and Prevention, National Center for Chronic Disease Prevention and Health
Promotion, Office on Smoking and Health, 2016.
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Key Findings From the 2024 Online California Adult Tobacco Survey

Patterns of Use - Cigarettes

There is considerable variation in the frequency of cigarette smoking behaviors among those who have smoked
in the past 30 days, ranging from less than 1 cigarette to more than 20 cigarettes each day they smoked (Table
2). Overall, among California adults who smoked cigarettes in the past 30 days, 31 percent report smoking 2 to 5
cigarettes each day, 14 percent report having smoked less than 1 cigarette, and 8 percent report having smoked
more than 20 cigarettes each day.

TABLE 2
Number of cigarettes smoked per day in the past 30 days.

Less than 1 . . 6-10 11-20 More than 20
. 1 cigarette 2-5 cigarettes . . .

cigarette cigarettes cigarettes cigarettes

14% 9% 31% 22% 15% 8%

An overwhelming majority of adults who ever smoked report having smoked a whole cigarette for the first time
when they were 20 years or younger (90 percent). The most reported age range for smoking a whole cigarette is
between 15 and 17 years (36 percent).

TABLE 3
Reported age when smoked first whole cigarette.

12 years or 13to 14 15t0 17 18to 20

21 or older
younger years old years old years old
11% 17% 36% 26% 10%

Adults who smoked heavily (defined as those who smoke more than 20 cigarettes a day in the past 30 days) tend
to report having smoked their first whole cigarette at an even younger age. Alimost half report having their first
cigarette at 14 years or younger (46 percent). By contrast, among those who say they smoked 1 cigarette a day in
the past 30 days, 15 percent say they were 14 years or younger when they smoked a whole cigarette for the first
time (Table 4).
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Key Findings From the 2024 Online California Adult Tobacco Survey

TABLE 4
Age at first cigarette smoked among those with various cigarette smoking frequency.

Number of cigarettes smoked each day °/<.: Who smoked first whole °/<.: Who smoked first whole
cigarette at 14 or younger cigarette at 17 or younger

Less than 1 cigarette each day 29% 60%

1 cigarette each day 15% 47%

2 to 5 cigarettes each day 20% 59%

6 to 10 cigarettes each day 20% 57%

11 to 20 cigarettes each day 36% 66%

More than 20 cigarettes each day 46% 71%

Most adults who smoke report smoking their first cigarette in a 1-hour window after waking up (65 percent), with 10
percent indicating that they smoke immediately after waking up, 19 percent within the first 15 minutes, 16 percent
within the first 30 minutes, 6 percent within the first 45 minutes, and 14 percent within the first hour. Only 15
percent smoke their first cigarette for the day after 3 hours of being awake (Table 5).

TABLE 5
Time of smoking first cigarette after waking up.

Immediately 10%
Within 15 minutes 19%
Within 30 minutes 16%
Within 45 minutes 6%
Within 1 hour 14%
Within 1 and a half hours 3%
Within 2 hours 10%
Within 3 hours 6%
After 3 hours 15%

Adults who say they smoke heavily also start smoking earlier in the morning. Eighty-six percent of those who
smoke more than 20 cigarettes a day smoke their first cigarette within 30 minutes after waking up. Sixty-seven
percent of those who smoke 11 to 20 cigarettes a day smoke their first cigarette within the first 30 minutes after
waking up and 61 percent of those who smoke 6 to 10 cigarettes say they do so as well. A substantially smaller
proportion of those who smoke fewer cigarettes smoke their first cigarette within 30 minutes after waking up —
33 percent among those who smoke 2 to 5 cigarettes and 24 percent among those who smoke 1 cigarette a day.
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Key Findings From the 2024 Online California Adult Tobacco Survey

Patterns of Use & Access - E-cigarettes and Other Electronic
Vaping Products

Overall, 5 percent of California adults report using vapes in the 30 days prior to the survey. Among all adults who
have used these products within the past 30 days, the most popular type are disposable devices (61 percent),
followed by devices with replaceable prefilled cartridges (20 percent). Fewer report using a device with a tank that
is refilled with liquids (14 percent) and a small minority use a mod system (4 percent) (Table 6).

TABLE 6
Types of vaping devices used among California adults who vaped in the past 30 days.

A device that . .
i A device with a
A disposable uses replaceable .
. ] tank that you refill A mod system Other
device prefilled .
. with liquids
cartridges
61% 20% 14% 4% 1%

California adults who vape most commonly use fruit flavor (56 percent). Candy or sweet-flavored products are also
popular: 44 percent report that they used these products in the 30 days leading up to the survey. Other popular
flavors include mint (28 percent) and menthol (25 percent). Non-flavored products are not popular (3 percent)
(Table 7).

TABLE 7
Flavors of vaping products used among Californians who vaped in the past 30 days.

Fruit 56%
Candy or sweet 44%
Mint 28%
Menthol 25%
Tobacco-flavored 20%
A non-menthol flavor with a cooling sensation 9%
A non-food or non-drink flavor (e.g., jazz, neon dream) 8%
Alcohol or liquor 7%
Unflavored or non-flavored 3%
Some other flavor 1%
6
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Key Findings From the 2024 Online California Adult Tobacco Survey

Most adults who vape report having bought products themselves at a store (67 percent), followed by online

retailers (17 percent). Many also indicate that they were offered a vaping product by someone else (16 percent)
(Table 8).

TABLE 8
Methods of acquiring vaping products in the past 30 days.

| bought them myself at a store 67%
| bought them myself from an online retailer or smartphone app 17%
Someone offered them to me 16%
| gave someone money to buy them for me 11%
| asked someone to give me some 8%
I bought them myself through social media 7%
| bought them myself in-person from another person 7%
Other way 2%

Note: Respondents could select multiple answer choices

The most commonly reported type of store for buying vapes in the past 30 days is “smoke shop, tobacco specialty
store, or tobacco outlet store” (59 percent). Other commonly selected types of stores include “convenience store
or gas station” (26 percent), “liquor store” (21 percent), and “drugstore or pharmacy” (16 percent). Fewer people (10
percent) select "supermarket or grocery store.” Fewer than 5 percent of people select each of the other types of
stores (e.g., duty-free shop, warehouse club, bar/pub/restaurant/casino). Twenty-nine percent of California adults
who vape indicate having taken advantage of coupons, rebates, or other special promotions.
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Quitting Behavior

The most effective preventive approach to tobacco-related mortality and morbidity is quitting.®

Cigarette Quitting Behaviors

Across California, 61 percent of adults who currently smoke cigarettes plan to quit for good within the next year,
with 271 percent reporting that they plan to quit within 30 days. When asked about reasons that influenced their

decision to plan to quit smoking, most express concerns about disease and health (67 percent). The next most

selected reasons are “financial reasons” (36 percent) followed by “family pressure” (26 percent), the observation
that "menthol cigarettes are not available” (19 percent), and smoking restrictions (14 percent) (Table 9).

TABLE 9
Reasons for planning to quit smoking cigarettes among California adults.

Reduce disease risk or to improve health 67%
Financial reasons 36%
Family pressure 26%
Menthol cigarettes not available 19%
Smoking restrictions 14%
None of the above 12%

Note: Respondents could select multiple answer choices.

For most adults who smoke cigarettes, it takes repeated attempts before successfully quitting and the chances
of success’ increase after each quit attempt.® Therefore, making any attempt to quit smoking is important. Among
California adults who smoked within the past year, 55 percent report that they have stopped smoking for 1 day or
longer in the 12 months prior to the survey because they were trying to quit smoking cigarettes.

The most common approach that individuals have tried when attempting to quit smoking cigarettes is going “cold
turkey,” with 58 percent of those who tried quitting indicating that they did it on their own without the use of any
specific services or medications.

6 U.S. Department of Health and Human Services. Smoking Cessation. A Report of the Surgeon General. Atlanta, GA: U.S. Department of Health and Human
Services, Centers for Disease Control and Prevention, National Center for Chronic Disease Prevention and Health Promotion, Office on Smoking and
Health, 2020.

7 Truth Initiative. Quitting Tobacco: Facts and Stats. April 22, 2024. https://truthinitiative.org/research-resources/quitting-smoking-vaping/quitting-tobacco-
facts-and-stats

8 Chaiton M, Diemert L, Cohen JE, et al. Estimating the Number of Quit Attempts It Takes to Quit Smoking Successfully in a Longitudinal Cohort of Smokers.
BMJ Open. 2016; 6:e011045. https://doi.org/10.1136/bmjopen-2016-011045
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Almost a quarter of smokers who attempted to quit smoking cigarettes have tried using e-cigarettes to reduce
their smoking. E-cigarettes are not currently FDA-approved for smoking cessation. A similar percentage say they
have also tried FDA-approved cessation products such as nicotine patches, gums, or lozenges (21 percent).
Others (14 percent) have used self-help materials, and a smaller percentage (11 percent) have used non-nicotine
medication such as Chantix, varenicline, Wellbutrin, Zyban, and bupropion. Those who have tried quitting also use
self-help materials and resources (14 percent). Eight percent of all residents have sought help from counseling
services and only 5 percent have used quitline services, including calling, texting, and online chatting services
(Table 10).

TABLE 10
Strategies used among California adults who attempted to quit smoking cigarettes.

Cold turkey 58%
E-cigarettes 22%
Nicotine patches, nicotine gum, or nicotine lozenges 21%
Self-help materials 14%
Medication like Chantix, varenicline, Wellbutrin, Zyban, or bupropion 11%
Counseling advice 8%
Cessation quitline services 5%
None of the above 12%

Note: Respondents could select multiple answer choices.

Counseling, medication, and communication with a quit coach with Kick It California are recommended to
empower people who plan to quit smoking. Counseling can help people make a plan to quit smoking and can help
them in coping with stress and urges. Medication, including nicotine replacement therapy (NRT), can help manage
withdrawal symptoms and cravings. Communication with a quit coach can help in the decision-making process
and facilitate access to other helpful resources.® ™

9 Kick It California. Free Help to Quit Smoking | Vaping Tobacco & Nicotine. https://cdn.shopify.com/s/files/1/0576/6987/7960/files/KIC__Services_
Flyer_2024_EN_ES.pdf?v=1726174404

10 Kick It California. Pharmacotherapy for Smoking Cessation. https://cdn.shopify.com/s/files/1/0576/6987/7960/files/PFS_Pharmacotherapy_KIC_2021.
pdf?v=1632179367
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E-Cigarette Quitting Behaviors

Among California adults who currently use vaping products, 58 percent indicate that they plan to quit using these
products for good within the next year, with 24 percent of this group reporting that they plan to do so within 30
days from the date of the survey. When asked about influences for planning to quit, over half indicate the desire to
reduce disease risk or to improve health (53 percent). Other commonly reported reasons are “financial reasons”
(30 percent), "family pressure” (27 percent), and “vaping restrictions” (22 percent). Fifteen percent indicate the
unavailability of flavored products as a reason for their plan to quit (Table 11).

TABLE 11
Reasons for planning to quit using vapes among California adults.

Reduce disease risk or to improve health 53%
Financial reasons 30%
Family pressure 27%
Vaping restrictions 22%
Flavored products not available 15%
None of the above 13%

Note: Respondents could select multiple answer choices.

Forty-six percent of California adults who vaped in the past year indicate that they stopped using vaping products
for 1 day or longer during the past year because they were trying to quit. The most common strategy for quitting
reported by this group is “cold turkey” (56 percent). Eighteen percent say they used self-help materials, 15 percent
used nicotine patches, gums, or lozenges, 8 percent used non-nicotine medication, 6 percent used counseling,
and only 5 percent used quitline services. A sizable proportion (21 percent) indicate using none of the strategies
(Table 12).

10
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TABLE 12

Strategies used among California adults who attempted to quit vaping.

Cold turkey 56%
Self-help materials 18%
Nicotine patches, nicotine gum, or nicotine lozenges 15%
Medication like Chantix, varenicline, Wellbutrin, Zyban, or bupropion 8%
Counseling advice 6%
Cessation quitline services 5%
None of the above 21%

Note: Respondents could select multiple answer choices.

Kick It California offers recommmendations for facilitating attempts to quit vaping. These recommendations include
making a plan, consulting healthcare providers, using counseling and medication together, learning about specific
strategies to manage nicotine withdrawal symptoms, and communicating with quit coaches.™

11 Kick It California. Free Help to Quit Smoking | Vaping Tobacco & Nicotine. https://cdn.shopify.com/s/files/1/0576/6987/7960/files/KIC__Services_
Flyer_2024_EN_ES.pdf?v=1726174404
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Secondhand Smoke and Secondhand Vape Exposure

Smoking tobacco products exposes others to secondhand smoke, which can cause serious and immediate harm,
even if exposure is occasional or brief.”>? Consequently, exposure to smoke from tobacco products used by others
poses a serious health risk to people who do not smoke. Infants and children are particularly negatively affected by
secondhand smoke, which increases the risk of multiple diseases including sudden infant death syndrome (SIDS),
acute respiratory infections, middle ear disease, frequent and severe asthma, respiratory symptoms, and slowed
lung growth.™

Aerosol from vaping products, also known as secondhand vape, introduces health risks to bystanders who

are exposed to particles or droplets of harmful substances that are exhaled into the air by individuals using
e-cigarettes. In fact, some of the harmful substances in secondhand vape are the same as those in secondhand
tobacco smoke.™

This chapter presents data on secondhand smoke and secondhand vape exposure among adults in California with
a focus on location and frequency of exposure.

Secondhand Cigarettes, Cigars, and Hookah Exposure

Overall, 44 percent of California adults report having been around someone who smoked cigarettes, little cigars,
big cigars, or hookah within a 2-week interval leading up to the survey and a quarter of residents report not having
been exposed to smoke at all in the past year. Seventy-five percent say they have been exposed to smoke at some
point during the past year (Table 13).

TABLE 13

California adults’ exposure to secondhand smoke from cigarettes, little cigars, cigars, or
hookah.

In the past week 34%
In the past 2 weeks 10%
In the past month 11%
Longer than a month ago, but within the past year 20%
No one smoked tobacco around me within the past year 25%
Any interval within the past year [sum of all options] 75%

Note: Secondhand smoke exposure is based on self-report of someone else smoking cigarettes, cigars, or hookah around them.

12 U.S. Department of Health and Human Services. The Health Consequences of Smoking: 50 Years of Progress. A Report of the Surgeon General. Atlanta, GA:
U.S. Department of Health and Human Services, Centers for Disease Control and Prevention, National Center for Chronic Disease Prevention and Health
Promotion, Office on Smoking and Health, 2014. Printed with corrections, January 2014.

13 National Center for Chronic Disease Prevention and Health Promotion; Office on Smoking and Health. About Secondhand Smoke. Retrieved January, 2024.
https://www.cdc.gov/nccdphp/

14 United States Environmental Protection Agency. Secondhand Electronic-Cigarette Aerosol and Indoor Air Quality. October 29, 2024. https://www.epa.gov/
indoor-air-quality-iag/secondhand-electronic-cigarette-aerosol-and-indoor-air-quality
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Key Findings From the 2024 Online California Adult Tobacco Survey

Exposure to secondhand smoke happens most frequently on sidewalks, with more than half (55 percent) of those
exposed in the past two weeks reporting encounters while passing people on sidewalks. Other outdoor areas and
activities also more commonly lead to exposure to smoke compared with indoor places. For example, 31 percent
of those exposed in the past 2 weeks report having been exposed in outdoor recreational spaces like parks or
beaches, and 23 percent have been exposed in outdoor dining areas. In comparison, fewer report exposure in
places that are mostly closed off like cars or personal vehicles (13 percent) or public transportation (12 percent)
(Table 14).

Other common locations of exposure include people’'s own homes (21 percent), other people’'s homes (20
percent), shopping malls and stores (21 percent), and the workplace (17 percent).

TABLE 14

California adults’ exposure to secondhand smoke from cigarettes, little cigars, cigars,
or hookah by location.

Sidewalks 55%
Recreational spaces (such as parks and beaches) 31%
Outdoor public dining areas 23%
Your home 21%
Shopping malls or stores 21%
Other people’'s home 20%
Workplace 17%
Car or personal vehicle 13%
Public transportation (including stops, terminals, and stations) 12%
School campus 4%

None of the above 5%

Note: Respondents could select multiple answer choices.

13
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Secondhand Vape Exposure

Thirty-eight percent of all California adults report having been exposed to secondhand vape from electronic
vaping products within a 2-week interval leading up to the survey. Twenty-nine percent report not having been
exposed at all within the past year, and 71 percent say they have been exposed at some point withina 1-year
interval (Table 15).

TABLE 15

California adults’ exposure to secondhand vape from e-cigarettes or other electronic
vaping products in the past year.

In the past week 28%
In the past 2 weeks 10%
In the past month 14%
Longer than a month ago, but within the past year 19%
No one vaped around me within the past year 29%
Any interval within the past year [sum of all options] 71%

Note: Secondhand vape exposure is based on self-report of someone else using an e-cigarette or other electronic vaping product
around them.

14
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Patterns in location of exposure to secondhand vape are similar to secondhand smoke exposure. People are most
exposed to secondhand vape on the street. About half of California’'s adult residents report having been around
others who used vaping products on sidewalks in the past 2 weeks. Other public outdoor places also present
many with the risk of exposure. These places include outdoor recreation spaces like parks and beaches where 38
percent report having been exposed to vaping in these places in the past 2 weeks, and outdoor public dining areas
(26 percent). A quarter of residents are exposed at shopping malls or stores. Fewer are exposed in spaces that are
mostly closed off, such as public transportation (12 percent) or personal vehicles (17 percent) (Table 16).

Substantial exposure also happens at home and at work. A quarter report having been exposed at other people’s
homes, 23 percent at their own homes, and 18 percent at the workplace.

TABLE 16

California adults’ exposure to secondhand vape from e-cigarettes or other electronic
vaping products by location.

Sidewalks 51%
Recreational spaces (such as parks and beaches) 38%
Outdoor public dining areas 26%
Shopping malls or stores 25%
Other people’'s home 25%
Your home 23%
Workplace 18%
Car or personal vehicle 17%
Public transportation (including stops, terminals, and stations) 12%
School campus 6%
None of the above 4%

Note: Respondents could select multiple answer choices.
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Key Findings From the 2024 Online California Adult Tobacco Survey

Knowledge, Attitudes, and Beliefs

This chapter presents data on California adults’ knowledge, attitudes, and beliefs about smoking norms in their
communities, as well as knowledge about California’'s tobacco flavor sales restriction ban'® and other strategies
related to ending the tobacco epidemic. Insights presented in this chapter also shed light on beliefs about the
environmental impacts of tobacco-based products and tobacco product waste.

Social Norms

Social norms are shared expectations within a community about culturally acceptable and desirable behaviors.
People often strive to comply with their community’'s norms and are adept at picking up on these norms.
Strategies for changing population-level behaviors often rely on people’s perceptions of, and attunement with,
social norms." The California Tobacco Prevention Program was the first tobacco control program to integrate an
approach that focuses on changing social norms on smoking.” The first step to changing the norms on smoking
is people's accurate perception of the norms in their communities against smoking. Data from this survey show
that while Californians perceive negative views on the use of tobacco products within their communities, they
overestimate rates of tobacco use within California.

A majority of Californians (80 percent) believe that views about the use of tobacco products are negative within
their communities, but they vastly overestimate the use of tobacco products within their communities. Overall,
residents believe that 33 out of 100 California adults use tobacco products (Table 17). However, as discussed in
the first chapter, only 12 out of 100 California adults report having used tobacco products in the past 30 days.

TABLE 17
California adults’ perception of community norms about use of tobacco products.

In general, thinking about other people in your Next, think about any 100 California adults.
community, how would you describe their views How many of these 100 California adults do you
on the use of tobacco products? think use any type of tobacco products?

% "Negative" or "Very negative" Weighted average (across respondents)

80% 33

15 Bill Text - SB-793 Flavored tobacco products. https://leginfo.legislature.ca.gov/faces/billTextClient.xhtml?bill_id=201920200SB793

16 Dono J, Miller C, Ettridge K, Wilson C. The Role of Social Norms in the Relationship Between Anti-Smoking Advertising Campaigns and Smoking Cessation:
A Scoping Review. Health Education Research. 2020;35(3):179-194. https://doi.org/10.1093/her/cyaa008

17 Zhang X, Cowling DW, Tang H. The impact of social norm change strategies on smokers’ quitting behaviours. Tobacco Control. 2010;19:i51-i55.
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Ending the Commercial Tobacco Epidemic

California has been leading a movement toward ending the commercial tobacco epidemic through tobacco
prevention policies. These policies aim to change the environment and systems that are supported by the
tobacco industry.

Flavor Bans

As of January 2023, most tobacco products, including cigarettes, cigars, smokeless tobacco, and vapes sold
in California are banned from having any added flavors like mint, menthol, candy, or wine. About a year later, in
December 2024 when this survey was fielded, slightly over half (55 percent) of California's adult population was
aware of this ban while 65 percent express support for a ban on the sale of all flavored tobacco products (Table
18). Only 35 percent oppose such a ban.

TABLE 18
Knowledge of, and support for, California's flavor ban among California adults.

As of January 2023, all cigarettes, cigars, smokeless
tobacco products (chewing tobacco, dip, snuff,

or snus), and vapes sold in California are not allowed Do you support or oppose prohibiting the sale of
to have any added flavors, like mint, menthol, candy, all flavored tobacco products?
or wine. Were you aware of this state law before
today?
% Yes % "Strongly support” or “Support”
55% 65%
17
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Other Bans and Restrictions

The survey measured California adults’ level of support for other bans and regulations that limit the use and sale of
nicotine products. Specifically, respondents were asked whether the sale of nicotine products should be banned,
the sale of flavored tobacco products should not be allowed, the number of stores that sell tobacco should be
reduced, apartment complexes should require that all units be smoke- and vape-free, and whether smoking should
be banned in all public spaces.

Overall, the majority of California’s adult population agrees with strict rules and regulations on the use the tobacco
and nicotine products. There is a strong consensus about keeping apartment complexes smoke- and vape-

free and public spaces smoke-free. Specifically, 76 percent agree that apartment complexes should require all
units to be tobacco smoke-free and vape-free, 85 percent agree that smoking should not be allowed in outdoor
dining areas at restaurants, and 72 percent agree that smoking should be banned in all public places (Table 19).
Fewer than seven percent "strongly disagree” with each of these regulations.

TABLE 19
Support for bans on tobacco use in apartment complexes and public spaces.

% "Agree" or
Please indicate whether you agree or disagree with each statement. ° A9

"Strongly agree”
Apartment complexes should require all the units to be tobacco smoke-free 769
and vape-free. ’
Smoking should be banned in all public places. 72%
Smoking should not be allowed in outdoor dining areas at restaurants. 85%

18
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There is less support for sales restrictions and bans, although more than half of the California adult population
agrees with these restrictions. For example, 68 percent agree that the sale of flavored tobacco products should
not be allowed or that coupons or other special promotions for the use of tobacco products should not be allowed.
Sixty-seven percent agree that the number of stores that sell tobacco products should be reduced, 63 percent
agree that the sale of menthol cigarettes should not be allowed, 58 percent agree that the sale of products that
contain nicotine should not be allowed (except for nicotine cessation aids), and about half (52 percent) agree that
there should be a ban on the sale of tobacco products (Table 20).

TABLE 20
Support for bans and regulations on the sale of tobacco products.

% “Strongly agree”
Please indicate whether you agree or disagree with each statement. ° glyag

or "Agree”
The sale of products that contain nicotine should not be allowed, except 580
for nicotine cessation aids, such as nicotine gum and patches. ’
There should be a ban on the sale of tobacco products. 52%
The number of stores that sell tobacco should be reduced. 67%
The sale of flavored tobacco products should not be allowed. 68%
Coupons, rebates, buy 1 get 1 free, 2 for 1, or any other special promotions 689
for tobacco purchases should not be allowed. °
The sale of menthol cigarettes should not be allowed. 63%

Tobacco Product Waste

The World Health Organization (WHO) recently revealed convincing information about the devastating
environmental impact of tobacco and called for strict measures to hold the tobacco industry accountable for the
destruction that it is causing to our planet.’® In its report, “Tobacco: Poisoning Our Planet,” the WHO estimates a
carbon footprint by the tobacco industry around the world that is equal to one-fifth of the carbon dioxide produced
by the commercial airline industry each year.’® Californians are also worried about the environmental impact of
tobacco product use and waste.

18 World Health Organization. WHO raises alarm on tobacco industry environmental impact. May 31, 2022. https://www.who.int/news/item/31-05-2022-who-
raises-alarm-on-tobacco-industry-environmental-impact

19 World Health Organization. Tobacco: Poisoning Our Planet. May 29, 2022. https://www.who.int/publications/i/item/9789240051287
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Majorities of adult Californians (84 percent) believe that tobacco litter is a major threat to the environment

(Table 21). A majority (78 percent) also believe that the tobacco industry should be held responsible for the
negative impact it has on the environment. Strong majorities express concerns about the immediate effects of
tobacco litter, smoke, and residue in their surrounding environments. More than 90 percent of all adult Californians
are bothered by cigarette butts on the ground. A strong majority of adult Californians agree that smoke particles
and residue can remain in a room for weeks (94 percent), that opening windows or using air conditioners does

not eliminate all smoke particles and residue in a room (93 percent), and that smoke particles and residue are
absorbed into furniture and walls (96 percent).

TABLE 21
California adults’ beliefs about the impact of tobacco product waste on the environment.

% "Agree" or
Please indicate whether you agree or disagree with each statement. ° A9

"Strongly agree”
ENVIRONMENTAL IMPACTS
The tobacco industry should be held responsible for the negative impact of 28%
tobacco product waste on the environment.
Litter associated with tobacco products is a major threat to the environment. 84%
CONCERNS ABOUT SMOKE PARTICLES AND RESIDUE
Seeing cigarette butts on the ground bothers me. 92%
Smoke particles and residue can remain in a room for weeks. 94%
Opening windows or using air conditioners does not eliminate all smoke particles 93%
and residue in a room.
Smoke particles and residue get absorbed into furniture and walls. 96%

Generational Ban

Among several strategies to eliminate tobacco use, a general ban that protects the next generation has been
extensively discussed among stakeholders. Protecting children and adolescents is essential to facilitate ending
the tobacco epidemic and a general ban on the sale of all tobacco products is an important step toward this goal.?°
Seventy-six percent of California adults express support for a generational tobacco-free policy that would ban
retailers from selling tobacco or nicotine products to anyone currently under the age of 21 and future generations.

20 The Lancet Respiratory Medicine. The Tobacco Endgame: Targeting the Next Generation. The Lancet Respiratory Medicine. 2023;11(6):493. https://doi.
org/10.1016/S2213-2600(23)00192-3
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Concluding Remarks

Results from the 2024 Online California Adult Tobacco Survey show that 12 percent have used some kind of
tobacco product in the 30 days leading up to the survey. The most commonly used products are vapes (5 percent)
and cigarettes (4 percent). Among those who vape, many report using flavored products; only 3 percent have used
unflavored products in a 30-day interval. Majorities also report buying these products from stores (67 percent).
These patterns suggest that specific restrictions and bans, including flavor bans and restrictions on the sale of
tobacco products, may facilitate lower rates of use and ensure tobacco-free environments.

Many Californians who smoke (61 percent) and vape (58 percent) report planning to quit, primarily due to concerns
about health (67 percent of those who smoke and 53 percent of those who vape). This suggests that the majority
of users are aware of the detrimental health effects of tobacco products and may only need additional help and
support for successful cessation attempts.

Across California, there is strong public support for ending the tobacco epidemic. More than 70 percent express
support for banning smoking in all public and communal living spaces, and more than half of the population
supports other kinds of strict bans, including bans on the sale of all tobacco products and bans that eliminate
tobacco use among future generations. These patterns suggest public support and the will to ensure living and
working in tobacco-free environments across California.
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Appendix

Methodology

The 2024 Online California Adult Tobacco Survey (Online CATS) was fielded in two waves; once in Spring 2024
(Wave 1) fielded from May 28 to June 21, 2024, and then in Fall 2024 wave (Wave 2) fielded from October 3 to
November 4, 2024. All survey materials were available in English and Spanish.

The survey covered adults over the age of 18 living in the state of California. The sample was drawn from the
Gallup Panel, a probability-based panel, as well as a non-probability panel. To meet demographic targets for three
groups — non-Hispanic Black respondents, current smokers, and respondents between the ages of 18 to 29
years of age — Gallup decided to use a combination of probability and non-probability samples.

The Gallup panel is a probability-based panel representative of the U.S. adult population. Members of the panel are
randomly selected using address-based sampling methodology and random digit-dial phone interviews that cover
landlines and cellphones. The non-probability sample was selected from the Marketing Systems Group (MSG), a
non-probability panel aggregator that used multiple sampling partners (e.g., non-probability panels) to collect their
portion of the sample. Across both samples, respondents who completed the Spring 2024 wave were not invited
to complete the Fall 2024 wave.

The California Tobacco Prevention Program (CTPP) asked Gallup for a sample size of 6,000 completed surveys
across two waves of data collection, with at least 600 non-Hispanic Black respondents, 600 smokers, and 600
respondents aged 18 to 29. Gallup aimed for 3,000 of these respondents to come from the Gallup Panel and
3,000 from the MSG Sample. Gallup expected that 300 non-Hispanic Black completes, 300 smokers, and 300
respondents aged 18 to 29 would come from the Gallup Panel and 300 non-Hispanic Black completes, 300
smokers, and 300 respondents aged 18 to 29 would come from the MSG sample. These demographic targets
were provided to MSG.

Across the two waves, a total of 7,842 eligible Californian adults completed the survey, with 3,761 Californian
adults completing the survey during the Spring 2024 wave and 4,081 Californian adults completing the survey
during the Fall 2024 wave. Across the two waves, 4,650 respondents were from the Gallup Panel and 3,192
respondents were from the MSG sample.

Gallup Panel members received an email invitation which included a link to the web survey, description of the
study, and promise of a $5 post-paid incentive. To encourage participation and reach the desired sample size for
non-Hispanic Black respondents, as well as low socioeconomic respondents, we used a $10 incentive for these
groups. Non-responders received email reminders. Reminder emails stressed the importance of the survey,
mentioned the incentive, and contained a link to the web survey.

MSG survey participants were invited to participate via survey invitation and the survey router. Since MSG is a
panel aggregator and did not directly incentivize respondents, all respondents recruited via MSG were incentivized
by the panel in which they belonged. Many of these panels incentivize respondents using a point system, where
points accumulated by completing surveys can be redeemed for gift cards, cash payouts, or other incentives.
Other panels might use an hourly-based payment system or an incentive per survey completed.

Screeners for state of residence were included at the beginning of the survey. All respondents who qualified based
on state of residence were eligible to complete the survey.
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Gallup conducted data cleaning and checks prior to weighting the dataset. These checks included manual and
automated reviews of the data to ensure all questions are assigned the correct codes and variable labels. Cases
with failed screeners (state of residence) were removed from the dataset. Cases that were incomplete were also
removed. Response times were calculated for all respondents based on their smoker or non-smoker status, and
cases in below one-third the median completion times, based on their smoking status, were removed from the
final dataset.

Sample data were weighted to minimize bias in survey-based estimates. The sample for this study used the
Gallup Panel (probability) and the MSG panel (non-probability). The weighting process included three stages: base
weights, post-stratification weights, and propensity score matching.
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