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California Department of Public Health – 
California Tobacco Control Program

Television Advertisement Descriptions
Released December 2010
On December 20, 2010, the California Department of Public Health launched new English-language advertisements (ads) as part of its statewide, anti-tobacco media campaign.  The launch included multiple television ads that address the dangers of smoking, encourage cessation, counter the tobacco industry’s influence, and celebrate California’s successes over the last twenty years.  The television ads will air throughout California in January 2011.  
Emerging Man - :30 TV, Countering Pro-tobacco Influences
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The ad’s spokesperson describes California’s successes in reducing the harm caused by tobacco as he walks through settings that illustrate his points.  He explains that, “California should be proud.  We were the first to ban smoking on airplanes, and the first to have smoke-free bars and restaurants, all while saving over $86 billion in health care costs and over one million lives.”  The ad ends with the man cradling a baby in a hospital nursery while stating: “But even if you were born today, you’d still grow up in a world where tobacco kills more people than AIDS, drugs, alcohol, murder and car crashes combined.  We have a lot more work to do.”
Don’t Stop Fighting - :30 TV, Cessation
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The internal struggle of a smoker is depicted by two identical-looking men sitting on a sofa in a living room.  The first man eyes a pack of cigarettes across the living room, as the second man watches.  The first man lunges for the cigarette pack and is immediately tackled by the second man trying to keep him from reaching the cigarettes. While the two men wrestle, a woman reading nearby is oblivious to the struggle.  The viewer is told: “Quitting is a fight you can’t let yourself lose.It can take many tries, but keep trying and you will beat smoking.”  
Candle - :30 TV, Cessation
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Debi Austin, who first appeared in California’s 1997 anti-tobacco ad “Voicebox,” provides a testimonial of how tobacco has impacted her life.  She begins by telling viewers that this may be the last chance she has to warn us about the dangers of smoking.  She talks about how smoking changed her life and what tobacco took away from her.  Debi warns smokers: “Think about what tobacco is taking from you. Quit now, before it’s too late.”  The ad ends with Debi coughing into a tissue as the candle in front of her is extinguished.

Stages - :30 TV, Countering Pro-tobacco Influences
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Debi Austin continues the anti-tobacco work she began in the 1997 anti-tobacco ad “Voicebox.”  Debi describes how she started smoking when she was 13 years old and how Big Tobacco preyed on her desire to be grownup and look cool.  Debi warns us that Big Tobacco has not changed and that they continue to market their addictive products to children.  She ends the ad by cautioning: “Don’t be Big Tobacco’s next victim."
Thrown Away - :30 TV, Toxic Tobacco Waste
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The first of an upcoming broad effort addressing the new Toxic Tobacco Waste strategy for the California Tobacco Control Program; this ad follows the journey of a cigarette butt that has been discarded on a city street and describes the environmental harm it inflicts along the way from its toxic ingredients.  The point-of-view throughout the ad is that from the traveling cigarette butt.  The journey starts with a smoker at an outdoor café who walks down the street and flings the cigarette butt onto the sidewalk where it rolls into the gutter and into a trickle of water.  The water washes the cigarette butt down into a storm drain and continues through the storm water drainage system until it is washed up on a beach. 
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