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Revise Food Packages for
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Infant Beverages
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vegetable Purchasing Trewas
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Children's Juice Consumptie
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Cheese Trenols

5% of czifile] ¢ Eallcheese
NESHERISHNGSL
BERGIISHINCEYS
1 Callnese (5%

sl/ietnamese (43%)

[T

Bl
2007 Califermia\WiC Participant Feedi Shopping and €ansumption Habits Survey,



n Skim or Low-Fat MLL |

@nly skim or low-fatmikiisiautnorized for
Woemen and children>r2iyears of age.

'

32




MILR Preference Trends
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Tofu Trends
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Add Foods to Appeal to
L)ﬁ Diverse Populations

Senias

NS TOWRNICEN A
giglar Wrlale ejrelns

EESEYEVECUE

it

aN\ide choeice ofi fiftis
2nd vegetables for
Siianic variety

EN@anned salmon,
Sardines, mackerel




Continue to Serve
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State Food Llsts

WG SteieragENCIESHcVENTEXIPIIILY o) Select

OOESAVItRIISIENIEIEIEIEISIOl FEderal
felefulfettions

EGIFEXeIeIE:

BESPECITIC hrands ol céreal anehjuice
BRContainer/package: sizessormilk; cheese
BRPRlIcies regarding organicy Kesher, specialty.

fe)ejels

BN ERWERCESiepLions




The changes IC food packages
holdl pote Lmproving the
nutrition a h of the nation's
Low-lncome pregnant women, new

mothers, infants, and young children.
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