
Social Media Tips & Tricks  
 



Goals for Today 
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• Be inspired 

 

• Don’t be afraid 

 

• Find your voice 

 

• We’re in this together for our movement 
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What is Social Media? 
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• Digital content and 

interactions created by and 

between people 

 

• How many social channels 

are you using? 
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Social Media Explained 



Social Media Behavior 

Social Currency – we share what makes us look good 

Triggers – we share what’s at the top of our minds 

Emotion – we share what we care about 

Public – we imitate what we see people around us doing 

Practical Value – we share things that have value to others 

Stories – we share stories, not information 
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Social Media and Movements 
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“Like all social movements, this one was started 

by a few people doing a lot, and finished by a lot 

of people doing a little, but social media made it 

happen at an extraordinarily accelerated rate.” 

“How Facebook Friended Gay Marriage,” Esquire, June 2013 



The Power of Social Media 
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The Power of Social Media  
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Utilizing Social Media for a Movement  

1. Pick a cause you believe in 

2. Define the goal of the campaign 

3. Show what the cause means to you 

4. Encourage others to share with you 

5. Select the right social media tools 

 Facebook 

 Instagram 

 Twitter 

 Pinterest 
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Shared Formula Across Platforms 

Introduce 
the 

situation 

Punctuate 
with 

emotion 

Provide a 
clear call 
to action 

Support 
by peers 
and facts 

Add a 
great 

visual! 
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Facebook Tips  

• Include numbers  

• Readability – 5th grade is best  

• Drop adjectives and adverbs 

• Add value  (top, best, most, how, why)  

• Appeal to human interest  

• Focus on the reader  

• Engagement rates:  photos (72%), links (13%), text 

only (9%) and video (6%) 

• 10 words are the most effective 

• Call to action at beginning drives higher engagement 
 

http://www.wyliecomm.com/2010/06/get-your-share-on-facebook/ 
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Twitter Tips 

• 140 characters (less to allow retweets) 

• Readability and retweetability  

• Use proper punctuation  

• Offer how-to stories  

• Include links  

• Deliver relevant, valuable and helpful information 

• Add a visual  

• Use hashtag #CAChampionsForChange 
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#CAChampionsForChange Online Assets 
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CaChampionsforChange.net 
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http://cachampionsforchange.cdph.ca.gov/Pages/default.aspx
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Facebook 



Pandora 

• www.pandora.com/ChampionsforChangeYoga  

 

• www.pandora.com/ChampionsforChangeCardio  

 

• www.pandora.com/ChampionsforChangeLift  
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http://www.pandora.com/station/play/2665567935045802211
http://www.pandora.com/ChampionsforChangeYoga
http://www.pandora.com/ChampionsforChangeCardio
http://www.pandora.com/ChampionsforChangeLift
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Coming Soon! 



Let’s Practice 
 


