




















































































































FFY 2008 Plan  
(Updated 07/02/07)  

STATE LEVEL PROJECT SUMMARY FORM 

COMMUNITY DEVELOPMENT – Project #1 

 
1.  GOALS & OBJECTIVES (See State Level Objectives) 
 
2.  Project Title: Community Development Project 1:  Local Operations 

a. Related State Objectives 
Related State Objectives include 1, 2, 3, 4, 6, 8, 9, 10 
 

       b. Audience 
  
 Local Incentive Award (92), Non Profit Incentive Award (3), State Incentive Award 
 (1), UC Cooperative Extension Program (39), Regional Networks (11) and Special 
 Project Contractors (34, Local Food and Nutrition and Faith-based projects) who provide 
 nutrition education to all ages and ethnicities of Californians participating in the Food 
 Stamp Program and FSNE eligibles at 185% or below the FPL.  See Project Summaries 
 in Section B for specific audience characteristics in each contract. 

c. Focus on FSP Eligibles 
 All of the program activities by USDA FSNE local contractors are designed to reach 

FSNE eligible consumers and their families where they learn, work, shop, worship, live 
and receive other services.   
Income Targeting Data Sources: 

Site verification of 50 percent or greater FSNE eligibles participating in program 
activities is based on the following data sources: 

Primary:  Network GIS 2000 Census Tract Data;  California Department of Education 
Free/Reduced Price Meal Participation rates;  

Secondary:  Percentage participation for location based proxy sites for “Likely FSP 
Eligibles” include food banks, food pantries, food stamp offices, Head Start, public 
housing, shelters/temporary housing, soup kitchens, TANF Job Readiness Program; 
percentage participation for location based proxy site for “Potential Eligibles” is WIC 
offices); other agency specific income data.  

See project summaries in Section B  for expanded income targeting data for each 
contractor.   

d. Project Description 
Summary: 
CPNS staff will continue to provide programmatic and fiscal support at the State and 
local level to Local Incentive Awardees, Nonprofit Incentive Awardees, State Incentive 
Awardees and Special Projects to assure programatic as well as fiscal compliance with 
the annual USDA FSNE Plan Guidance.   
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Key Strategies: 
1. Develop funding application package for FFY09 Network Plan for LIA, NIA, SIA and 

Special Projects; conduct solicitation and provide contractors with teleconference 
trainings on the forms in the solicitation package; review and approve state share and 
federal share program and fiscal documents, assuring FSNE income targeting. 

2. Provide an orientation on Network policies and procedures to new agency staff and 
refresher orientations as necessary.  

3. Plan and conduct annual trainings (face to face, web-based and teleconference) to 
continuing agencies on fiscal policies and procedures and on programmatic issues. This 
includes a training calendar/curriculum and Power Point presentations, 2 Network fiscal 
trainings in northern and southern California and Nutrition Education Institute trainings 
(2 levels) in conjunction with the Network annual conference.   

4. Provide on going technical assistance and support to local agencies in the conversion to 
new brand and Champion for Change campaign. 

5. Monitor and provide continuous technical assistance to 100% of contracts to ensure 
program and fiscal responsibility throughout FFY 08. 

6. Conduct quarterly interactive all-contractor teleconferences to communicate state CPNS, 
DSS, UCCE updates, new program resources, policy clarifications, etc. 

7. In partnership with Program Compliance Team (PCT), conduct site visits annually on 
50% of local contractors to ensure program quality and compliance with fiscal and 
program policies and procedures. 

8. In partnership with PCT, conduct fiscal compliance reviews (desk reviews) on 50% of 
local contractors and follow-up with any issues resulting from review. 

9. Provide detailed programmatic analysis on annual and final progress reports submitted.  
10. As per the Administrative review reorganize the Administrative Unit into three subunits 

managed by three Staff Service Manager I positions; Administrative and Fiscal Services, 
Contract Operations, and Regional Infrastructure and Special Projects. 

11. Working with the Research and Evaluation Unit with assistance from CANNact, develop 
data collection process and pilot test to integrate the Education and Administration 
Reporting System (EARS). 

12. Partner with the Public Health Institute through a master contract to provide enhanced 
fiscal, resource development and personnel services that are not available through the 
State infrastructure to ensure that  the Network is able to meet the goals and objectives of 
the proposed plan.  

13. Begin developing a new RFP for enhanced administrative, fiscal and resource 
development and personnel services master contract currently provided by Public Health 
Institute.   

14. Follow-up on issues identified during site visits and desk reviews and to ensure 
programmatic and fiscal compliance and identify opportunities for  technical assistance 
for LIAs.   

15. Respond to CDPH, CDSS and USDA technical inquiries. 
 
Key Educational Messages for Contractors:   

1. Successful project requires compliance with annual USDA FSNE Plan Guidance 
2. Documentation of State share expenditures is required for Federal share 

reimbursement.  
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3. Nutrition Education messages for target audience based on USDA Dietary 
Guidelines for Americans and MyPyramid.com, with focus on increasing fruit and 
vegetable consumption, increasing physical activity to 60 minutes a day for 
children and 30 minutes a day for adults, achieving caloric intake and expenditure 
balance, and promotion of food stamp program to help those with low resources 
obtain healthy food choices.   

4. “Fruits and Veggies” – More Matters if adopted by the Network 
5. Encourage and support the promotion of the Champions for Change Campaign 

and new Network brand.  

 
Intervention Sites: 
LIA, NIA and Special Project intervention sites include school districts, county offices of 
education, local health departments, WIC offices, community settings in qualifying  
census tracts. See project summaries in Section B for expanded intervention site data on 
each contractor.   

Projected Number of Contacts:  
 Direct Contacts: 1.7 million  FSNE eligibles through Local Incentive Award, NonProfit 

Incentive Award, State Incentive Award, UCCE and Special Project Contractors. 

e. Summary of Research   

 Results of most recent statewide surveillance data and individual contractor evaluation 
 results are used to provide guidance to local contractors to improve FSNE in their 
 communities.  

f. Modification of Project Methods/Strategies 
Project methods and strategies have been modified to address issues raised by USDA 
Western Regional Office during the exit conference concerning the FFY 2006 USDA 
Review of the Network for a Healthy California and annual FSNE Plan Guidance. See 
project summaries in Section B for expanded project methods/strategies data for each 
contractor.   

 

g. Use of Existing Educational Materials 
All of the following materials will be updates to existing materials, produced in English 
and posted or linked on the CPNS website (except staff Desk Manuals).  They are 
developed by CPNS staff for Network contractors working in California.  They address 
guidelines both from USDA and the CDPH Contract Management Unit. 
 Local Incentive Award Program Guidelines (quarterly updates; includes Preferred 
 Material and Curriculum List) 
 Fiscal Guidelines Manual (quarterly updates) 
 CHKRC annual catalog  
 Contract Manager Desk Manual  
 Program Manager Desk Manual 
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See project summaries in Section B for expanded educational materials data on each 
contractor.   

h. Development of New Educational Materials 
See project summaries in Section B for expanded educational materials data on each 
contractor.  

       i.    Key Performance Measures/Indicators 
Completion of Key Strategies by CPNS staff on due dates. 
See project summaries in Section B for key performance measures/indicators on each 
local contractor.   

  
3. Evaluation Plan  

Process:  GIFTS, an internal tracking system, provides status reports on Program and 
Contract Manager site visits, contractor invoicing, Funding Application Packet 
documents, progress report analyses, etc.; will also track distribution of NERI, LIA 
Guidelines Manuals, 

Outcome:  see REU Project #2 for Impact/Outcome Evaluation conducted by local 
contractors 

Evaluation of training activities includes: Web based surveys of participants in annual 
fiscal and program trainings for local contractors; Web based survey of local agency 
participants in local contractor orientations; Web based survey of new local contractor 
fiscal and program manual and Power Point training presentation. 

Evaluation Tools: CANNact web based survey, GIFTS  status reports, Web Based Survey 
Software 

Previous Evaluation: CANNact Contractor Survey, FFY 2007 
CANNact Contractor Survey results will be used to assist CPNS staff in streamlining 
Network documentation and developing templated activities for Scopes of Work. See 
project summaries in Section B for evaluation plans for each contractor.   

 

4. Coordination Efforts 

The Network will continue coordination with USDA funded programs, namely WIC, CDE, 
University of California Davis-FSNEP and California Department of Social Services. CPNS 
staff are active partners in the State Nutrition Action Plan (SNAP).  The Network continues 
to work with both internal and external partners and Regional Lead Agencies to promote 
consistent nutrition education messages to food stamp participants and FSNE eligibles, to 
conduct activities that promote increased consumption of fruits and vegetables, increased 
physical activity and increased access to healthy foods. Through FANOUT, the Network 
continues to work with agencies and other food security stakeholders, including local Food 
Stamp Directors, California Association of Food Banks, America’s Second Harvest and 
California Food Policy Advocates on nutrition education and Food Stamp promotion.  See 
project summaries in Section B for coordination efforts of each contractor.   















































FFY 2008 Plan   Updated 10/23/2007 
   

  

STATE LEVEL PROJECT SUMMARY FORM 

MATERIALS 

1. GOALS & OBJECTIVES (See State Level Objectives). 

Develop, produce and distribute materials  including, brochures, reports, briefs, toolkits, posters, other 
publications, and nutrition eduction reinforcement items (NERI) that are targeted to Food Stamp Nutrition 
Education (FSNE)-eligible consumers through the Network for a Healthy California’s (Network) funded 
partners. These materials are designed to inform, remind, and motivate FSNE-eligible adults and children to eat 
fruits and vegetables and be physically active every day.  

 

2. Project Title: Print Material, Nutrition Education Reinforcement Items, Warehousing and Distribution 

a. Related State Objectives 

 The Materials Unit supports 1, 2, 4, 5, 6, and 7 of the State Level objectives.  

Specifically, the Network  works to increase availability of new and existing material to Network-funded 
partners, especially the projects and activities of the Local Incentive Awardees, through the 
www.cachampionsforchange.net Web site and the online ordering system. 

• Expand and maintain the online cost-recovery system (online catalog). This system allows the Network 
to reach a broader audience beyond the FSNE-eligible consumers by making available Network-
produced material to funded and non-funded partners and the general market at the current cost of 
production plus freight and handling. 

• Provide PDF downloads of select materials via Network Web sites to increase reach. 

b. Audience 
Gender: Female and Male 
 
Ethnicity:  All races and ethnicities with specific targeting for African American and Latino 

communities and selected materials available in Asian languages. 
 
Languages: English, Spanish, and select Asian languages, which may include Chinese, Vietnamese, 

Korean, and/or Hmong. 
 
Ages:   All ages. The primary focus is on families, especially mothers and children. 

c. Focus on FSP Eligibles 
Each of the Projects in the various sections of the plan describe how they will focus eduation on FSP 
eligibles. For example, see Fruit, Vegetable, and Physical Activity Campaign Project Summary. 

http://www.cachampionsforchange.net/
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d. Project Description 
 
Key Strategies: Continue expanding and improving the Network’s online ordering system. Develop, 
produce, distribute, and track existing and new nutrition education materials to all Network-funded projects.   
Expand material availability through the online cost recovery site for the purchase of nutrition education 
materials, at cost of production plus freight and handling, by all Network-funded projects, sister programs, 
other state agencies, and activities targeting FSNE-eligible populations.    
 
Key Educational Messages:  Primary messages focus on fruits and vegetables; physical activity promotion 
(integrated with nutrition education); and chronic disease and obesity prevention. Secondary messages 
include healthier eating, in general; food safety; cooking skills; and Food Stamp Program promotion (brief 
promotional messages).  

Each of the Projects in the various sections of the plan describe key eduational message (e.g.., see Fruit, 
Vegetable, and Physical Activity Campaign Project Summary). 
 
Intervention Sites: Churches, community-based organizations, community events, community youth 
organizations, direct health service providers, farmers’ markets, flea markets, grocery stores, low-income 
housing units, low-wage worksites, restaurants/foodservice, and schools, as described by the projects in the 
various sections of the plan. 
 

Each of the Projects in the various sections of the plan describe Intervention Sites (e.g.., see Fruit, 
Vegetable, and Physical Activity Campaign Project Summary) 

Projected Number of Contacts:  
Direct Contacts: 2,245,795 
 
Indirect Contacts: The indirect impressions is a pass along range of 2.53 – 3 based on the average 
household makeup of a community. Therefore, approximately 6,750,000 indirect contacts. 

 
Narrative Summary: 
Materials management for Network programs is comprised of program and administrative staff who support  
the processes of development, production, warehousing and fulfillment for all nutrition education materials. 
The Fruit, Vegetable, and Physical Activity Campaign Unit and the state media contract are the primary 
origins of these materials.  During FFY06  the Network executed the expansion of the online ordering 
system enabling all Network-funded projects direct access to all materials. In FFY07, the Network  
launched an online cost recovery system that broadens the Network reach beyond FSNE-eligible consumers  
to non-funded projects, sister programs and the general public.  

Due to the rebranding of the Network and the licensing delays of the Fruits and Veggies-More Matters™ 
brand, the Network  has significantly drawn down inventory levels of all publications and NERI items.  All 
materials are being updated to be inline with the Champions for Change messaging strategy in either the 
latter part of FFY07 or early FFY08 and material will be printed to support the needs of all Network-funded 
partners. 
 

Efforts for FFY08 are intended to broadly increase the reach and penetration of appropriate materials for all 
Local Incentive Awardees and continued utilization of materials by the Regional Networks and sister 
programs and all Network-funded projects.   
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The frequency of the activities ranges from ongoing development work with CPNS program staff and 
intermediaries to periodic production of items to daily orders and shipments through the warehouse. A total 
of 15,345 shipments containing 3,044,714 items occurred during the 2006 calendar period. 
 

Also see California Fruit, Vegetable, and Physical Activity Campaign Project Summary  for details on 
how/where of implementation.  

e. Summary of Research 

 See Fruit, Vegetable, and Physical Activity Campaign Project Summary and Communications-
Advertising/Publications Project Summary.  

f. Modification of Project Methods/Strategies 

 See Fruit, Vegetable, and Physical Activity Campaign Project Summary  p.4  

g. Use of Existing Educational Materials 

See Educational Materials List Pgs 6-23 and the Fruit, Vegetable, and Physical Activity Campaign Project 
Summary 

h. Development of New Educational Materials 

See Educational Materials List Pgs 6-23 and the California Fruit, Vegetable, and Physical Activity 
Campaign Project Summary 

i. Key Performance Measures/Indicators 
Key performance measures will include improvements in knowledge and increases in the key FSNE 
recommended behavioral outcomes; consumption of fruits and vegetables and increases in physical 
activity.  Additional performance measures will include target audience impressions. 
 
Measurement occurs through statewide and special surveys, the Semi-Annual Activity Reporting System, 
media reports, California Dietary Practices Survey of adults, the California Children’s Healthy Eating and 
Exercise Survey, and the California Health Interview Survey (CHIS), California Teen Eating, Exercise and 
Nutrition Survey.  Other annual data sources include UC’s Food Behavior Checklist for adults, the ERS 
(evaluation and reporting system) survey for youth, and the Network Benchmark Survey, impact evaluation 
conducted by the 40 largest local projects, and Communities of Excellence in Nutrition, Physical Activity 
and Obesity Prevention (CX3).  
 
For more information see the Introduction to Section B.  

 
3. Evaluation Plan 

CPNS staff will continue to review and oversee the materials that are produced at the state and local levels. 
In addition, Network staff will institute a review panel comprised of members from Local Incentive 
Awardees, Regional Networks, Network senior staff, communications, research and evaluation, Fruit, 
Vegetable, and Physical Activity Campaign, and community development units to assess effectiveness of 
all nutrition education materials. The Review panel will evaluate appropriateness of materials and 
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adherence to FSNE guidance and CPNS print and graphic standards. Distribution and quantity of materials 
will be tracked via the online ordering system, reviewed and used to determine future materials needs. 
 

Institute an oversight committee that will assess the Network fulfillment system and end-user utilization of 
materials and overall satisfaction with the system. Monthly review and accounting of material and NERI 
dissemination for all activities. 

 
Evaluation Type:  

Formative:  See Fruit, Vegetable, and Physical Activity Campaign Project Summary p.10 

 

 

Process: 

The data collected in FFY07 from the online ordering system will be used as a benchmark. This 
information will allow us to evaluate the effectiveness of the system, more accurately forcast material 
needs, monitor product usage, and evalute ordering trends. 

The Network will conduct an online consumer survey, once a year,  adminstered to all online users. The 
surveys will measure overall user satisfaction with the online ordering system.  

Outcome:  The information collected will be used to make adjustments to improve the user experience and 
to ensure that the system is meeting the needs of the user. 

Evaluation Tools: User surveys and benchmark data. 

4. Coordination Efforts 

• In FFY07 the Network launched the cost recovery online catalog system that enables Local Incentive 
Awardees, Regional Nutrition Networks, other Network-funded programs, non-funded programs, sister 
agencies, state agencies, and the general market to purchase nutrition education materials at the cost of 
production plus tax and freight. This system ensures consistent messaging and offers a broader reach and 
penetration. Also see California Fruit, Vegetable, and Physical Activity Campaign Project Summary, p.13. 

• Expand the system capabilities and offer, store, and distribute approved materials produced by non-funded 
programs. 

• Submit materials to the National Ag Library and National Fruits and Veggies-More Matters™ Program 

• As appropriate, explore opportunities to expand availability of materials (at no cost to government) via the 
Produce for Better Health Online Catalog. 
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FFY 08 Project Budget Summary 

Materials Warehousing 
Final Revision 10/15/2007 FFY 2007 FFY 2008 % 

Difference

 PHI State Total PHI State Total  

Federal Match Budget  

1. Personnel Salaries/Benefits 129,766 129,766 212,493  212,493 64%

2. Contracts/Grants/Agreements** 950,000 950,000 1,186,762  1,186,762 25%
3. Non-capital 

Equipment/Supplies 8,608 8,608 13,200 3,525 16,725 94%

4. Materials 2,323,983 2,323,983 2,125,564  2,125,564 -9%

5. Travel 9,636 9,636 12,700  12,700 32%

6. Administrative 0 0  0

7. Building Space 17,004 17,004 26,100  26,100 54%

8. Maintenance 0 0  

9. Equipment & Other Capital 
Expenditures 10,091 10,091 12,700  12,700 26%

10. Total Direct Costs 3,449,088 3,449,088 3,589,519  3,525 3,593,044 4%

11. Indirect Costs 412,349 412,349 396,455 0 396,455 -4%

12. TOTAL COSTS $3,861,437  3,861,437 $3,985,974 3,525
 3,989,499 3%

       

       

 
(See Appendices Binders, Section D, PHI Budget Summary for detailed budget & justification) 
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STATE-LEVEL 

Educational Materials List 

WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

PP! PARENT 
BROCHURE - 
HELP KIDS EAT 
MORE FRUITS AND 
VEGETABLES AND 
BE MORE ACTIVE, 
ENG/SPN 

Provides parents 
with easy ideas for 
helping their kids 
eat more fruits and 
vegetables and get 
more physical 
activity 

FSNE eligible parents with 
elementary school age 
children 
 
Available to all funded 
projects through online 
ordering system, to FSNE-
eligible partners through 
Regional Nutrition Networks, 
and downloadable via 
networkforahealthycalifornia 
website. 

Revision - 
update to 
include new 
DPH logo, new  
Champions for 
Change logo 
and messaging 
to align with 
Champions for 
Change strategy 

  

PHYSICAL ACTIVITY 
EMPOWERMENT 
BROCHURE - 
 
PHYSICAL ACTIVITY 
FOR YOUR HEALTH, 
YOUR LIFE, AND 
YOUR 
NEIGHBORHOOD, 
ENG/SPN 

Provides positive 
strategies to create 
healthier homes and 
communities so that 
eating fruits and 
vegetables and 
getting PA every 
day is socially 
supported and easier 
to do 

FSNE eligible consumers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website. 

Revision - 
update to 
include new 
DPH logo and 
reprint as 
necessary as 
supplies are 
exhausted/ 
depleted 

  

FRUIT & VEGETABLE 
EMPOWERMENT 
BROCHURE - 
 
FRUITS AND 
VEGETABLES FOR 
YOUR HEALTH, 
YOUR LIFE, AND 
YOUR 
NEIGHBORHOOD, 
ENG/SPN 

Provides positive 
strategies to create 
healthier homes and 
communities so that 
eating fruits and 
vegetables and 
getting PA every 
day is socially 
supported and easier 
to do 

FSNE eligible consumers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website. 

Revision - 
update to 
include new 
DPH logo and 
reprint as 
necessary as 
supplies are 
exhausted/ 
depleted 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

GET YOUR CALCIUM 
THE FRUIT AND 
VEGETABLE WAY 
ENG Only 

This English-
language brochure 
provides information 
for FSNE-eligible 
African Americans 
on foods, 
particularly fruits 
and vegetables, 
which contain 
calcium. FFY 2008. 

FSNE eligible African 
American consumers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website. 

Revision - 
update to 
include new 
DPH logo, new  
Champions for 
Change logo 
and messaging 
to align with 
Champions for 
Change 
strategy. 

  

NEED HELP BUYING 
FOOD BROCHURE & 
INCOME GUIDELINES 
ENG Only 

This English-
language brochure 
provides information 
for FSNE-eligible 
consumers on how 
to apply for Food 
Stamps and provides 
an insert on income 
eligibility limits 
based on # of 
persons in a 
household/monthly 
income. 

Intermediaries, FSNE-eligible 
consumers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website. 

Revision – 
revise content to 
be inline with 
2005 dietary 
guidelines. 
Update to 
include new 
DPH logo, new  
Champions for 
Change logo 
and messaging 
to align with 
Champions for 
Change 
strategy. 

  

HOW MANY CUPS OF 
FRUITS AND 
VEGETABLES DO I 
NEED? SLIDE GUIDE 
ENG/SPN 

This tool, available 
in English and 
Spanish, was created 
to help consumers 
determine the 
amount of fruits and 
vegetables they 
should eat every day 
for better health 
based on the USDA 
MyPyramid 
recommendations.  

Intermediaries, FSNE-eligible 
consumers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Revision - 
update to 
include new 
DPH logo and 
reprint as 
necessary as 
supplies are 
exhausted/ 
depleted 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

TOOLBOX - 
ENG/SPN 
 
FRUIT, VEGETABLE, 
AND PHYSICAL 
ACTIVITY TOOLBOX 
FOR COMMUNITY 
EDUCATORS 
 

Community 
educators can easily 
teach FSNE-eligible 
Latino adults about 
how to increase fruit 
and vegetable 
consumption and 
physical activity – 
Revised to meet 
Dietary guideline 
changes and tested 
with FSNE-eligible 
African American 
adults to ensure 
broader application 
of this educational 
tool. 

Intermediaries and FSNE- 
eligible adult consumers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Revision – 
revise content to 
be inline with 
2005 dietary 
guidelines. 
Update to 
include new 
DPH logo, new  
Champions for 
Change logo 
and messaging 
to align with 
Champions for 
Change strategy 

  

LATINO COOKBOOK, 
ENG/SPN - 
 
HEALTHY LATINO 
RECIPES MADE WITH 
LOVE COOKBOOK 
 

English and Spanish 
versions provide 
traditional Latino 
recipes that offer a 
greater variety of 
fruits and vegetables 
while reducing the 
amount of fat, 
cholesterol, and 
sodium per serving 

FSNE eligible consumers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Revision - 
Update to meet 
National 
Products 
Promotable 
Criteria and 
update to 
include new 
DPH logo, new  
Champions for 
Change logo 
and messaging 
to align with 
Champions for 
Change strategy 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

PP! COOKBOOK, 
ENG/SPN 
 
ALL STAR FAST AND 
FUN RECIPES 
KIDS…GET COOKIN'! 
COOKBOOK 

Kid-oriented 
bilingual cookbook 
features fun 
graphics, 20 tasty 
recipes, and 
celebrities 

FNSE eligible adults and 
children 
 
Available to all funded 
projects through online 
ordering system and to FSNE-
eligible partners through 
Regional Nutrition Networks 

Revision - 
Update to meet 
National 
Products 
Promotable 
Criteria and 
update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 

  

EVERYDAY 
HEALTHY MEALS 
COOKBOOK - 
ENG 
 
FORMERLY KNOWN 
AS - DISCOVER THE 
SECRET TO 
HEALTHY LIVING 
COOKBOOKLET 

A compilation of 
healthy and easy to 
cook recipes created 
for FSNE-eligible 
adults and their 
families. It is 
distributed through 
supermarkets, 
festivals, health care 
organizations, 
farmers' markets, 
and flea markets. 

FNSE eligible adults and 
children 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Reprint as 
necessary as 
supplies are 
exhausted/ 
depleted 

  

RECIPE CARDS 
ENG/SPN 

4'"x6" recipe cards 
(~35 recipe cards) 
containing healthy 
and easy to cook 
recipes created for 
FSNE-eligible 
adults and their 
families. These 
cards are distributed 
through 
supermarkets, 
festivals, health care 
organizations, 
farmers' markets, 
and flea markets. 

FNSE eligible Families  
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Revision - 
Update to meet 
National 
Products 
Promotable 
Criteria and 
update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

RETAIL ISSUE 
BRIEF/FACT SHEET - 
ENG 
 
OPPORTUNITES FOR 
RETAILING IN LOW-
INCOME 
COMMUNITIES- 
URBAN AREAS 
CRITICAL FOR 
CALIFORNIA 
RETAILERS AND 
SALES 

Describes critical 
issues that exist in 
urban retailing 
today. It is intended 
to provide program 
and policy options 
to address the 
shortage of 
supermarkets in 
low-income 
communities. 

Intermediaries, stakeholders, 
community leaders 
 
Available to all funded 
projects through online 
ordering system & 
downloadable via website 

Revision - 
update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 

  

LATINO ISSUE BRIEF 
ENG/SPN 
 
NUTRITION AND 
HEALTH BARRIERS 
FACING CALIFORNIA 
LATINOS: LATINO 
COMMUNITY 
LEADERS 
RECOMMEND 
PRACTICAL 
SOLUTIONS 

Issue-oriented 
summary of CA 
Latino health status 
and community 
leaders 
recommended 
practical solutions 

Intermediaries, stakeholders, 
community leaders 
 
Available to all funded 
projects through online 
ordering system & 
downloadable via 
networkforahealthycalifornia 
website 

Revision - 
update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 

  

A DAY IN THE LIFE 
VIDEO AND GUIDE -  
ENG Only 
 
A DAY IN THE LIFE 
VIDEO AND 
DISCUSSION GUIDE 

Designed to help 
community 
educators offer fun 
and effective 
educational lessons 
on ways to eat the 
recommended 
amount of fruits and 
vegetables and get 
the recommended 
levels of physical 
activity every day 
where they live, 
work, worship, play 
and shop. 

Intermediaries, low-income 
African American Families 
 
Available to AA Campaign 
projects. 

Revision - 
update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATIO
N FOR NEW 
MATERIAL 

FIT BUSINESS KIT  
Eng Only 
Tools: 
> Check for Health 
Workplace Environ. Assess 
> Healthy Meetings Policy 
> Healthy Dining 
Guidelines 
> Vending Mach. Food 
Stds 
> Connecting w/Local 
Farmers to Bring Fresh 
Fruits/Vegetables to Your 
Worksite 
> Active Stairwells Lead to 
Healthy Worksites 
> A Guide to Establishing 
Worksite Walking Clubs 
> Touching Lives Through 
the CA 5 a Day for Better 
Health Campaign 
> About the California 5 a 
Day--Be Active Worksite 
Program 
> California 5 a Day for 
Better Health Campaign 
> Take Action Program 
Summary 
> Health Stats Related to 
Californians and the 
Wrkplce 
> Issue Brief: Workplace 
Nutrition and PA 
> Formative Research 
Report 
>Worksite Program Bro. 

A portfolio that 
houses a suite of no-
cost tools and 
resources used to 
help employers 
develop and 
implement a culture 
and environment at 
their workplaces that 
support healthy 
eating and physical 
activity. 

Intermediaries, HR Managers 
and Employers 
 
Available to funded projects 
rolling out Worksite program 

Revision - 
update to include 
new DPH logo, 
new  Champions 
for Change logo 
and messaging 
to align with 
Champions for 
Change strategy 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

LATINO POSTER - 
ENG/SPN 
 
A HEALTHY 
TRADITION FOR A 
HEALTHY LIFE 
MURAL 

The artwork was 
created to celebrate 
the contribution and 
culture of the Latino 
community in 
California 

Intermediaries, FSNE-eligible 
Latino families 
 
Available to all funded 
projects through online 
ordering system 

Revision - 
update to include 
new DPH logo, 
new  Champions 
for Change logo 
and messaging 
to align with 
Champions for 
Change strategy 

  

AFRICAN AMERICAN 
POSTER –  
ENG Only 
 
AFTERNOON IN THE 
PARK ARTWORK 

"Afternoon in the 
Park" is a positive 
depiction of an 
African American 
family playing 
together and eating 
healthfully. The 
African American 
Campaign uses the 
artwork to inspire 
and build upon the 
African American 
culture’s overall 
appreciation of the 
arts to establish 
healthful eating and 
increased physical 
activity as a social 
norm. The artwork 
is featured on 
promotional pieces 
such as posters, 
recipe cards, and 
brochures and is in 
English only 

Intermediaries, FSNE-eligible 
African American Families 
 
Available to all funded 
projects through online 
ordering system 

Revision - 
update to include 
new DPH logo, 
new  Champions 
for Change logo 
and messaging 
to align with 
Champions for 
Change strategy 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

SERVING SIZE 
POSTER 
(CUPPED HANDS) 
ENG Only 

Uses adult hands to 
demonstrate 
different amounts of 
fruits & veggies, 
allowing consumers 
to gauge their 
progress towards 
MyPyramid 
recommendations 

Intermediaries, FSNE-eligible 
Adults 
 
Available to all funded 
projects through online 
ordering system 

Revision - 
update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 

  

CHILDREN'S CUPS OF 
FRUITS AND 
VEGETABLES 
POSTER 
ENG Only 

This bilingual 
(English/Spanish) 
poster uses 
children’s hands to 
demonstrate 
different amounts of 
fruits and 
vegetables, thus 
enabling them to 
gauge their progress 
toward the 
MyPyramid 
recommendations. 

Intermediaries, FSNE-eligible 
Children 
 
Available to all funded 
projects through online 
ordering system 

Revision - 
update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 

  

HEALTH MINISTRY 
MANUAL 
ENG Only 
 
AFRICAN AMERICAN 
CAMPAIGN HEALTH 
MINISTRY MANUAL 

The purpose of this 
manual is to help 
churches and other 
faith-based 
organizations start 
health ministries 
and/or expand their 
existing ministries to 
address fruit and 
vegetable 
consumption and 
physical activity 
promotion. 

Intermediaries, health 
ministers, lay ministers, 
church staff, and volunteers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Revision – 
revise content to 
be inline with 
2005 dietary 
guidelines. 
Update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

RETAIL POINT OF 
PURCHASE (POP) 
MERCHANDISING 
AND FOOD 
DEMONSTRATION 
MATERIAL 
ENG/SPN 

The Merchandising 
materials are an 
integrated POP 
program that 
provides retailers 
with a variety of 
signage options that 
allow more 
customized 
promotion of fruits/ 
vegetables at the 
point-of-sale.  
Options include a 
floor stand w/poster, 
counter top signage 
that holds 300 
recipe cards, recipe 
card holders for the 
canned 
fruit/vegetable 
aisles, cross 
promotional 
wobblers, freezer 
case promotional 
clings, retail Harvest 
of the Month 
Newsletters, and 
outdoor banners. 

Intermediaries, 
Grocery/Retail stores, and 
FSNE-eligible consumers 
 
Available to all funded 
projects through online 
ordering system  

Reprint as 
necessary as 
supplies are 
exhausted/ 
depleted 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

FESTIVAL MANUAL - 
ENG Only 
 
CONDUCTING 
SUCCESSFUL 
NUTRITION 
EDUCATION AND 
PHYSICAL ACTIVITY 
PROMOTIONS AT 
COMMUNITY 
EVENTS MANUAL 

The current manual 
provides guidance 
and tools to 
successfully reach 
adult members of 
the community 
through a variety of 
community events. 
Provides easy to 
implement activities 
that help improve 
fruit and vegetable 
consumption and 
physical activity.  

Intermediaries 
 
Available to all funded 
projects through online 
ordering system 

   

AA COOKBOOK 
ENG Only 
 
AFRICAN AMERICAN 
CAMPAIGN 
COOKBOOK 

Cookbook featuring 
healthy recipe 
versions of African 
American family 
favorite meals and 
snacks 

Intermediaries, FSNE-eligible 
African American Families 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Reprint as 
necessary as 
supplies are 
exhausted/ 
depleted 

  

GUIDING 
PRINCIPLES 
BROCHURE - 
ENG Only 
 
ADVOCATING FOR 
THE HEALTH OF OUR 
COMMUNITIES - 
The Guiding Principles 
of the African American 
Campaign Advisory 
Council 

Information on the 
priorities and 
methods 
recommended by the 
Campaign to 
increase nutrition 
education and 
physical activity 
promotion among 
African American 
families to promote 
behavior change. 

Intermediaries, stakeholders, 
community leaders, potential 
funders 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Revision – 
revise content to 
be inline with 
2005 dietary 
guidelines. 
Update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

BODY AND SOUL 
BROCHURE - 
ENG Only 
 
BUILDING A 
HEALTHY BODY 
AND SOUL 
BROCHURE 

This brochure is 
used to educate 
consumers on health 
disparities affecting 
the African 
American 
community; links 
between dietary 
behaviors, physical 
activity and chronic 
disease; tips on 
eating healthy and 
being physically 
active; and connects 
consumers with 
Network for a 
Healthy California 
— African 
American Campaign 
Faith-based 
Agencies and 
Regional Networks. 

Intermediaries, stakeholders, 
community leaders, potential 
funders 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Revision – 
revise content to 
be inline with 
2005 dietary 
guidelines. 
Update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 

  

POWER UP FOR 
LEARNING:A 
PHYSICAL ACTIVITY 
SUPPLEMENT TO 
THE SCHOOL IDEA & 
RESOURCE KIT 
ENG Only 

Power Up for 
Learning is designed 
to assist teachers in 
reinforcing 
classroom-based 
nutrition education 
lessons through 
physically active 
games. This piece 
was published in 
FFY 2007 and will 
be modified as 
necessary in FFY 
2008 based on the 
results of a pilot test.  
The content, which 
is intended for 
teachers, is in 
English only. 

Teachers 
 
Available to all funded 
projects and FSNE-eligible 
partners through Regional 
Networks and downloadable 
via 
networkforahealthycalifornia 
website 

Revision - 
update content 
based on results 
of pilot test. 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

PRODUCE QUICK TIP 
CARDS (Formerly 
Express Lane Tour 
Cards) 
ENG/SPN 

4 X 6-inch cards are 
used as a nutrition 
education tool for 
store tours, food 
demos, and other 
skill-development 
opportunities at 
festivals, churches, 
schools, and other 
places where fruits 
and vegetables are 
sold. Each card 
features select fruits 
and vegetables; 
seasonality 
information; 
nutritional 
information; 
selections tips; and 
preparation and 
storage information. 
The cards 
correspond with the 
Prize Wheel and 
Harvest of the 
Month school 
resource program. 

Intermediaries, Retail store 
owners/employees, FSNE-
eligible consumers 
 
Available to all funded 
projects through online 
ordering system 

Revision - 
update to include 
new DPH logo 
and Fruits and 
Veggies-More 
Matters logo  
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

POWER PLAY!, 
LATINO AND 
AFRICAN AMERICAN 
CAMPAIGN CASE 
STUDIES 
ENG Only 

Campaigns present 
FSNE eligible 
families and 
communities with 
positive strategies 
for building 
healthier 
communities during 
nutrition education 
and PA promotion 
interventions. These 
efforts have sparked 
action from 
residents, 
community leaders, 
and officials to make 
changes in various 
Network regions. 
Case studies feature 
information on the 
positive strategies 
implemented by 
empowered 
community residents 
and partners to 
increase the 
availability of 
fruits/vegetables and 
provide 
opportunities for 
physical activity in 
their neighborhoods 
and at schools. 

Intermediaries, FSNE-eligible  
Families 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Revision - 
update to include 
new DPH logo, 
new  Champions 
for Change logo 
and messaging 
to align with 
Champions for 
Change strategy 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATIO
N FOR NEW 
MATERIAL 

POWER PLAY! 
SCHOOL IDEA & 
RESOURCE KIT 
ENG/SPN 

The School Kit 
includes both fourth- 
and fifth-grade 
editions. The Kits 
each include 10 
activities related to 
fruits and vegetables 
and physical activity 
and link to the 
fourth- and fifth-
grade California 
Content Standards 
for Eng/Language 
Arts & 
Mathematics.  The 
worksheets and 
parent letter 
included in the Kit 
are in both English 
and Spanish.   

Intermediaries, Teachers, 
FSNE-eligible children 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Revision - 
update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 

  

COMMUNITY YOUTH 
ORGANIZATION 
(CYO) IDEA & 
RESOURCE KIT 
ENG/SPN 

The CYO Kit’s 20 
activities are for 
youth leaders in 
after-school 
programs, summer 
programs, and clubs 
serving 5- to 11-
year-old children. 
The worksheets and 
parent materials 
included in the Kit 
are in both English 
and Spanish.  

Teachers, students, & children
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
networkforahealthycalifornia 
website 

Revision - 
update to 
include new 
DPH logo, new  
Champions for 
Change logo and 
messaging to 
align with 
Champions for 
Change strategy 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

RETAIL FOOD 
DEMONSTRATION 
TRAINING KIT 
ENG Only 

This English-
language resource 
offers a step-by-step 
process for 
conducting fruit and 
vegetable food 
demonstrations at 
neighborhood 
grocery stores and 
supermarkets.  The 
tool includes 
resources, templates, 
and checklists for 
food preparation and 
effective food 
demonstration 
execution. 

Intermediaries 
 
Available to all funded 
projects downloadable via 
networkforahealthycalifornia 
website 

Revision - 
update to 
include new 
DPH logo and 
Fruits and 
Veggies-More 
Matters logo, 
when 
appropriate 

  

RETAIL STORE TOUR 
GUIDE 
ENG Only 

This English-
language resource 
offers a step-by-step 
process for 
conducting fruit and 
vegetable store tours 
for youth or adult 
groups at 
neighborhood 
grocery stores and 
supermarkets.  The 
tool includes 
resources, activities, 
templates, and 
checklists for 
conducting 
interactive store 
tours.   

Intermediaries 
 
Available to all funded 
projects downloadable via 
networkforahealthycalifornia 
website 

Revision - 
update to 
include new 
DPH logo and 
Fruits and 
Veggies-More 
Matters logo, 
when 
appropriate 
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

PRODUCE HANDLING 
GUIDE 
ENG Only 

This English-
language guide helps 
independent retailers 
that choose to 
increase the quality 
and quantity of their 
fresh produce learn 
how to store and 
rotate fresh produce 
and identify items 
that need to be 
discarded.  Retail 
Program staff will 
have the guide 
translated and 
updated with the 
new brand. 

Intermediaries 
 
Available to all funded 
projects downloadable via 
networkforahealthycalifornia 
website 

Revision - 
update to 
include new 
DPH logo 
and Fruits 
and 
Veggies-
More 
Matters 
logo, when 
appropriate 

  

A MEDICAL COST 
APPRAISAL OF LOW 
FRUIT/VEGETABLE 
INTAKE AMONG 
CALIFORNIA 
ADULTS 
ENG Only 

Pair with the Cost of 
Physical Inactivity, 
Obesity, and 
Overweight report 
(2005) to get a truer 
picture of the cost of 
poor nutrition, 
sedentary behavior 
and excess weight to 
California adults 

Nutrition educators, 
policymakers, the business and 
healthcare communities, the 
general public 
 
Available to download via 
networkforahealthycalifornia 
website 

NEW Fruit & vegetable 
consumption is 
frequently used by 
programs as a 
surrogate for dietary 
quality and has been 
a major California 
Nutrition Network 
objective for years.  
This report will 
quantify the direct 
health-related 
financial cost of low 
fruit and vegetable 
consumption, 
providing cost 
estimates for low-
income Californians 
receiving public 
services for medical 
care. This type of 
report has never 
been done either 
nationally or for 
California.  
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WORKING TITLE – 
ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

ADOPTION OF 
HEALTHY EATING 
AND PHYSICAL 
ACTIVITY 
BEHAVIORS AMONG 
LOW-INCOME 
CALIFORNIANS 
ENG Only 

Provide insight in 
changes of dietary 
patterns of 
California adults 
(1989-2003) (1997-
2003) and the factors 
which may be 
contributing to these 
changes 

Contractors, nutrition 
educators, policymakers, the 
ethnic media 
 
Available to download via 
networkforahealthycalifornia 
website 

NEW Previous reports 
have been used as a 
means of 
disseminating data 
collected by the 
California Dietary 
Practices Survey 
(CDPS). This report 
will provide the 
most current data 
from the CDPS and 
will be focused on 
dietary changes in 
the FSNE 
population.  

THE CALIFORNIA 
TEEN EATING, 
EXERCISE, AND 
NUTRITION SURVEY: 
TRENDS IN 
NUTRITION AND 
PHYSICAL ACTIVITY 
BEHAVIORS FROM 
1998-2006 
ENG Only 

To provide updated 
statistical 
information 
regarding teen 
eating/exercise 
behaviors to inform 
program planning 
and policy decisions 

Contractors, nutrition 
educators, policymakers, the 
ethnic media 
 
Available to download via 
networkforahealthycalifornia 
website 

NEW Reporting of 
ongoing 
surveillance and 
trend results for 
nutrition and 
physical activity 
behaviors of 
California teens is 
essential to 
informing the 
development and 
evaluation of 
nutrition education 
programs and 
empowerment 
activities for FSNE 
contractors and 
partners.  
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ITEM NAME PURPOSE TARGET AUDIENCE / 

DISTRIBUTION 
NEW/REV/ 
REPRINT 

JUSTIFICATION 
FOR NEW 

MATERIAL 

PARTICIPATORY 
EVALUATION CASE 
STUDY 
ENG Only 

Provide practitioner 
oriented examples 
for how to use 
participatory 
evaluation methods 
to assess and 
improve programs. 

Network funded agencies and 
larger community of interested 
persons 
 
Available to download via 
networkforahealthycalifornia 
website 

NEW Document will 
respond to the 
need identified in 
the United States 
General 
Accounting Office 
(GAO) report for 
more systematic 
sharing of lessons 
learned across 
nutrition 
education efforts. 

OUTCOME/IMPACT 
EVALUATION 
REPORT 
ENG Only 

Provide summary 
report of findings 
from larger Network 
contractors 
participating in 
standardized 
evaluation 

Network funded agencies, 
nutrition educators, and larger 
community of interested 
persons. 
 
Available to download via 
networkforahealthycalifornia 
website 

NEW Responds to the 
need identified in 
the United States 
General 
Accounting Office 
(GAO) report for 
more systematic 
sharing of lessons 
learned across 
nutrition 
education efforts. 

PREVALENCE OF 
FRUIT AND 
VEGETABLE 
CONSUMPTION AND 
PHYSICAL ACTIVITY, 
BRFSS - CALIFORNIA 
2006 
ENG Only 

Document examines 
California’s progress 
towards meeting HP 
2010 goals and 
compares with 
national findings 

Contractors, nutrition 
educators, public health 
officials, policy makers, 
general public 
 
Available to download via 
networkforahealthycalifornia 
website 

NEW Areas of interest 
are looked at in 
terms of 
race/ethnicity and 
poverty-related 
variables, 
including 
participation in the 
FSP, the Network 
target population.  
No other 
surveillance 
findings can be 
compared directly 
with national data. 
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