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Section A.  Identifying and Understanding the Target Audience  
 
1. NEEDS ASSESSMENT METHODOLOGY & FINDINGS 
 
Needs Assessment Methodology  
Describe and justify your methodology for assessing the needs of Food Stamp program 
eligibles in California 
 
Since Food Stamp Nutrition Education (FSNE) began at the University of California 
(UC) in FFY 1992 and expanded to the California Department of Health Services 
(CDHS) in FFY 1997, needs assessment methods have been continually upgraded to 
plan, run and evaluate California’s large and diverse Food Stamp Nutrition Education 
(FSNE) campaign.   Initially, we built on available research and existing reporting 
systems.  As targeting requirements became more specific, existing data sources were 
tailored for the United States Department of Agriculture’s (USDA) new requirements, 
additional surveys were tapped to provide needed information, and special reporting 
systems were developed. 
 
Needs Assessment Data Sources 
  
The University of California-FSNEP program has continuously monitored the needs of 
Food Stamp participants since it began in 1992.  The Food Behavior Checklist (FBC) was 
developed to assess the diet, food-related skills and behavior practices of all individuals 
enrolled in the program.  The FBC is utilized for adults and the Evaluation and Reporting 
System (ERS) survey for youth.  Of the 21 items in the FBC, 9 of them have been 
validated for fruit and vegetable consumption (Townsend, Kaiser, Allen, Joy, Murphy, 
Journal of Nutrition Education and Behavior, 35:69-82, 2003).  Other questions assess 
food safety needs, food shopping needs, and other diet practices related indirectly to fruit 
and vegetable consumption (eating at fast food restaurants, drinking soda, high fat food 
consumption, drinking low-fat milk).  
 
CPNS uses findings from the 1999, 2001, 2003 and 2005 California Children’s Healthy 
Eating and Exercise Practices Survey, the 1998, 2000 and 2002 California Teen Eating, 
Exercise, and Nutrition Survey, the 1999, 2001, and 2003 California Dietary Practices 
Survey, and the 2005 California Nutrition Network Benchmark Communications Survey 
to monitor the nutrition-related behavioral and lifestyle characteristics of FSNE-eligible, 
as compared with other Californians.  The emphasis is on fruits, vegetables, physical 
activity, food insecurity, and –more recently– body weight.  Over the past 15 years the 
CPNS surveys have advanced the evidence base for implementing large-scale, vertically 
integrated social marketing campaigns.  Starting in 1995, over sampling of the FSNE-
eligible population has increased in order to better target low-income audiences for the 
purpose of providing support, guidance and redirection for Food Stamp nutrition 
education interventions.  
 
CPNS conducts three specialized representative surveys with over-samples of the FSNE-
eligible target population.   
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• Biennially since, 1989 - The California Dietary Practices Survey of Adults 
(18 years and older) (CDPS) 

• Biennially since, 1989 - The California Teen (12-17 years old) Eating, 
Exercise and Nutrition Survey (CalTEENS) 

• Biennially since, 1989 - The California Children’s (9-11 years old) 
Healthy Eating and Exercise Practices Survey (CalCHEEPS). 

Beginning in 2004, the Network Communications Benchmark Annual Survey was 
initiated to evaluate CPNS 5 A Day Campaign media efforts (message recall) among 
target audience (low-income women and children 9-11 years old). In addition to these 
fully-funded CPNS surveys, CPNS also adds special questions (topics noted in 
parentheses) to larger representative surveys conducted by others. 

• Annually, since 1984 - The Behavioral Risk Factor Surveillance System 
(BRFSS) – (fruit and vegetable consumption, physical activity, food 
security and body weight and height) 

• Annual, since 2000 - The California Women’s Health Survey - (fruit and 
vegetable consumption, physical activity, food security and body weight 
and height) 

• Biennially, since 2001 - The California Health Interview Survey (CHIS) - 
(fruit and vegetable consumption, physical activity, food security and 
body weight and height) 

 
In addition, data from two independent survey sources is utilized:  

• Annually, since 1998 - Physical Fitness Testing - FITNESSGRAM - body 
composition, fitness standards achieved for 5th, 7th and 9th graders. 

• Also since 1988, California has participated in the nationwide Pediatric 
Nutrition Surveillance System (PedNSS) which monitors nutritional status 
of children (0-19 years old) who participate in publicly funded health 
programs: short stature, underweight, overweight and at-risk for 
overweight, anemia, low birth weight and high birth weight.   

 
To illustrate the demographic characteristics of Food Stamp program eligible in 
California, the needs assessment also incorporates data from the California Department of 
Social Service’s Food Stamp Characteristics Survey FFY2002; USDA’s Household Food 
Security in the United States, 2004, the U.S. Census 2002 and the 2003-04 data from 
California Department of Education CalWORKS.  The following attachments supplement 
this section:  

 Attachment 1—Food Stamp Households, Ethnic Profile and Totals, by County  
 Attachment 2—County Level Poverty, Food Insecurity and Food Stamp 

Participation  
 Attachment 3—2000 Census Demographic Profile, <130% and <185% FPL, by 

Race/Ethnicity, Age, and Family Composition of Persons; Educational 
Attainment for Adults <125 percent and <185 percent FPL, by County 
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 Attachment 4—California FSNE Projects/Sites, with Eligible Individuals, Census 
Tracts, and Schools, by County  

 Attachment 5— California FSNE Schools (Network and FSNEP) >50% 
Free/Reduced Price Meals, by County   

 Attachment 6—Type and Location of Food Stamp Retailers, by Eligible Census 
Tracts, <130 percent FPL and <185 percent FPL  

 Attachment 7—Intra- and Inter-Governmental Infrastructure. 
 Attachment 8—California FSNE Map, with Network Projects and UC FSNEP 

Sites, by County  
 
Needs Assessment Findings 
 
a. Demographic characteristics of Food Stamp Program eligibles in California.  
If information is available, discuss geographic location, race/ethnicity, age, gender, 
family composition, education, and primary language.  
 
California’s total state/federal FSNE effort includes the approximately 2 million 
Californians who, in any given month, are receiving Food Stamps and the approximately 
additional 8.1 million Californians (with gross incomes <185 percent Federal Poverty 
Level) who are defined by USDA FNS as FSNE-eligible with the waiver but who are not 
participating in FSP. The groups are diverse and transitional because families struggling 
out of poverty typically have fluctuating incomes that make them intermittent participants 
in the Food Stamp Program.  For community interventions, this income level harmonizes 
with eligibility levels of other means-tested programs such as WIC and reduced price 
school meals.  
 
Category 1: Certified Eligibles (e.g. Food Stamp Program participants)  
During 2005, the Food Stamp Program’s monthly caseload averaged 1.97 million of 
California’s 35 million people (DSS, DFA 256 monthly reports).  Based on FFY 2002 
demographic information, 46 percent of the FSP recipients were Latino, 21 percent 
Caucasian, 19 percent African American, and 13 percent Other (California Department of 
Social Services. Food Stamp Household Characteristics Survey—Federal Fiscal Year 
2002). Attachment 1 provides the race/ethnic breakdown of Food Stamp households for 
all California counties where the data are available from the Department of Social 
Services.  
 
According to the Food Stamp Household Characteristics Survey (2002), 62 percent—or 
approximately 1.2 million—of California’s food stamp recipients are under the age of 
sixteen. The average child’s age was 8.3 years, and the average age of head of household 
was 36.6 years. Among the 683,000 Food Stamp households, about 27,000—or 4 
percent—were headed by a person over the age of 60, and 80,000—about 12 percent—
were headed by a disabled person.  The household size averaged 2.7 persons.  Fifty 
percent of households included other persons not receiving Food Stamps, averaging 2.3 
additional people.  About 50 percent of households received cash assistance in addition to 
Food Stamps, and just under a third (32 percent) of households also reported working for 
salary or wages.  
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As for education, 17 percent of the heads of Food Stamp Households had completed the 
eighth grade or less, 26 percent had completed some high school and 55 percent 
completed high school or higher. Seventy-six percent of the household heads were 
women; non-citizens made up nine percent of all recipients; and refugees made up two 
percent.  Although there is no primary language information available specifically for 
Food Stamp participants, among low-income (<150 percent FPL) Californians over age 
5, over 39 percent report Spanish and 23% report Asian or Pacific Island language’s as 
their language spoken at home (U.S. Census, 2000).  

  
Attachment 2 shows the number of FSP participants by county based on the 2005 twelve-
month average.  The five counties with the largest share of California’s FSP participants 
are as follows: Los Angeles County (33.8 percent); San Bernardino (7.3 percent); Fresno 
(6.1 percent); Sacramento (5.7 percent) and San Diego (4.3 percent).  
 
Category 2: Likely Eligible (not participating in FSP but gross income ≤ 130%FPL or 
likely eligible by location):  
 
According to the U.S. Census 2000, 6.7 million people in California, or 20.1 percent of 
the population, have incomes below 130 percent of the Federal Poverty Level (FPL).  
Their race/ethnicity is as follows: 51.6 percent Hispanic, 26.0 percent Non-Hispanic 
White, 8.9 percent Non-Hispanic African American , 0.7 percent Non-Hispanic American 
Indian, 9.7 percent Asian and other Pacific Islander and 0.2 percent Other.  12.4 percent 
five years of age and under, 24.2 percent are school aged (5-18 years), 55.6 percent are 
non-senior adults and 7.8 percent are seniors (65 years and older).  
 
Unfortunately, the U.S. Census does not provide educational attainment information at 
the 130 percent FPL cut-off. However, for those with gross incomes less than 125 percent 
FPL, 46.5 percent completed less than high school, 22.2 percent graduated from high 
school and 31.3 percent had formal education beyond high school.  
 
Attachment 2 shows the demographic profile of individuals below 130 percent including 
race/ethnicity, age, and family composition statewide and for each California County.  
Educational attainment is also provided for adults below 125 percent FPL.  The five 
counties where the largest share of California’s “likely eligibles” (<130 percent FPL) are 
as follows: Los Angeles County (35.2 percent); San Diego County (7.3 percent); Orange 
County (6.4 percent); San Bernardino County (5.6 percent) and Riverside County (4.6 
percent).  
 
Category 3: Potentially Eligible by Site/Location (venues where at least 50 percent of 
persons have gross incomes below 185 percent FPL): 
 
In California, 10.1 million people, or 30.6 percent of the population, have incomes below 
185 percent of the Federal Poverty Level (FPL).   Their race/ethnicity is as follows: 51.7 
percent Hispanic, 27.2 percent Non-Hispanic White, 8.0 percent Non-Hispanic African 
American , 0.7 percent Non-Hispanic American Indian, 9.5 percent Asian and other 
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Pacific Islander and 0.2 percent Other.  This group includes 3.6 million children under 
age 18, which is 40 percent of all California children (2000 U.S. Census).  For those with 
gross incomes less than 185 percent FPL, 45.1 percent completed less than high school, 
22.9 percent graduated from high school and 31.9 percent had formal education beyond 
high school.  
 
Attachment 3 shows the demographic profile of individuals below 185% including 
race/ethnicity, age, and family composition statewide and for each California County.  
Educational attainment is also provided for adults below 125 % FPL.  The five counties 
where the largest share of California’s “potentially eligible” (<185 percent FPL) are as 
follows: Los Angeles County (34.4 percent); San Diego County (7.6 percent); Orange 
County (6.8 percent); San Bernardino County (5.7 percent) and Riverside County (4.8 
percent).  
 
b. Nutrition-related behavioral and lifestyle characteristics of Food Stamp Program 
eligible children, adolescents, and adults in California.  If information is available, 
discuss implications of dietary and food purchasing habits and where and how food 
stamp eligibles eat, redeem food stamp benefits, live, learn, work and play in your State. 
 
CALIFORNIA CHILDREN SUMMARY AND IMPLICATIONS 
 
Children’s Fruit and Vegetable Consumption Is Too Low: Findings from the 
representative 2005 CalCHEEPS (N=712) indicated that 9- to 11-year-old children who 
reside in households receiving Food Stamps averaged 3.2 servings of fruits and 
vegetables (FVs) on a typical school day, with less than one-quarter meeting the 
recommended 5 a Day Campaign goal (Nutrition and Your Health: Dietary Guidelines 
for Americans, 2000).  This compares to only 3.0 servings and 13 percent, respectively, 
among children from non-food stamp households.   
 
Using the 2005 Dietary Guidelines for Americans, even fewer children across the state 
met the FV recommendation for 9- to 11-year-old children (e.g., 3-5 cups of FVs per 
day).  Twenty-four percent met the 5 a Day Campaign goal while only 15 percent met the 
new 2005 FV guideline (2003 CalCHEEPS, N=632).   
 
Over the past 5 years, as Network and UC-FSNEP interventions aimed at elementary 
school children have increased, the CalCHEEPS has documented significant increases in 
FV consumption among children from Food Stamp homes, while FV intake among 
higher income children in the State has remained the same (1999-2003 CalCHEEPS).  At 
baseline in 1999 (N=814), the differences between the two groups were not statistically 
significant, suggesting that the interventions are both effective and properly targeted.    
 
Low-Income Children Need Improved School Environments to Facilitate Healthy 
Lifestyles: The average daily participation of California students in the national school 
lunch program is 2.8 million, of whom 75 percent receive FRPM meals (State of the 
States 2006).  State surveillance showed that most children from homes using Food 
Stamps (88 percent) ate school lunch 3 or more times in the past week with three-quarters 
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(74 percent) eating school lunch daily (compared with 51 and 36 percent of children from 
families not using food stamps, respectively; 2005 CalCHEEPS).   
 
School meal program participation demonstrated a consistent, positive relationship to FV 
consumption across survey years.  In 1999, children who reported eating school breakfast 
ate an average of 4.3 servings of FVs compared to the 3.0 servings among kids who did 
not each school breakfast.  The same difference is seen in 2001 and 2003; 3.6 compared 
to 2.7 and 4.0 compared to 3.0, respectively.  These fruit and vegetable consumption 
differences are also present in kids who ate school lunch compared to those who did not 
(1999, 2001, and 2003 CalCHEEPS).  Higher participation in the school meal programs 
may help increase FV intake among low-income children.   
 
While most children from Food Stamp homes utilize the school meal program, only about 
half reported getting nutrition lessons (47 percent) and fewer than two-thirds received 
lessons on exercise and health at school (64 percent) compared to 57 and 74 percent, 
respectively, among children from non-food stamp households (2005 CalCHEEPS). The 
proportion of children from Food Stamp homes receiving nutrition and exercise lessons 
has remained relatively stable with slight increases in exercise and health lessons since 
1999 (46 and 59 percent, respectively; 1999 CalCHEEPS).  Attending nutrition lessons 
showed a significant positive relationship to FV consumption in 1999 and 2001, and 
exercise lessons demonstrated a similar relationship to minutes of vigorous physical 
activity in 2001 and 2003 (CalCHEEPS).  Access to nutrition, exercise, and health 
lessons at school appears likely to encourage and empower low-income children to make 
healthy lifestyle choices. 
 
Children Need to Eat Fewer High Calorie, Low Nutrient Foods: About three-quarters 
of children who reside in households receiving Food Stamps reported consuming fast 
food at least once in the past week (71 percent), similar to the percent among children 
from non-food stamp households in the State (74 percent; 2005 CalCHEEPS).  
Additional findings showed that these children ate 4.3 servings of high calorie, low 
nutrient foods on a typical school day, half a serving more than children from non-food 
stamp households (3.8 servings; 2005 CalCHEEPS).  The most common item consumed 
by children living in Food Stamp homes was sweets (1.8 servings), followed by 
soda/sweetened beverages (1.4 servings) and high-fat snacks (1.1 servings; 2005 
CalCHEEPS). 
 
Low-Income Children Need More Physical Activity: For physical activity (PA), the 
2005 CalCHEEPS revealed that fewer than two out of five (39 percent) children who 
reside in households receiving Food Stamps reported meeting the recommendation to get 
60 minutes or more of moderate and vigorous daily physical activity compared with 46 
percent of children from non-food stamp households in the State.  About half of children 
from Food Stamp homes (53 percent) believed 60 or more minutes of daily PA are 
needed for good health, similar to the findings among children from non-food stamp 
households (51 percent).  Over the past 5 years, reported PA increased significantly 
among all children with increases being greatest among children from Food Stamp homes 
(1999-2003).   
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Children Need to Reduce Sedentary Activity: The Institute of Medicine recommends 
that children watch less than two hours of screen time a day (Preventing Childhood 
Obesity, 2005). Children who reside in households receiving Food Stamps reported 
spending an average of 103 minutes per day watching television or playing 
video/computer games for fun, over 20 minutes more than children from non-food stamp 
households (80 minutes; 2005 CalCHEEPS).  In addition, studies have shown that 
children with televisions in their bedrooms have higher BMIs than children without 
(Preventing Childhood Obesity, 2005). The 2005 CalCHEEPS found that almost three-
quarters (73 percent) of children from Food Stamp homes reported having a television in 
their bedroom compared to half (51 percent) of children from non-food stamp 
households. 
 
Disparities in Rates of Healthy Weights in Low-Income Children Need to Be 
Eliminated: The 2005 rates of at-risk and overweight were 12 percentage points higher 
among children from Food Stamp homes when compared with children from non-food 
stamp households.  While 39 percent of children from higher income families reported 
heights and weights placing them at risk of overweight or overweight, half of the children 
from Food Stamp homes did so, with 16 percent at risk and 34 percent already 
overweight (CalCHEEPS).  Rates of at-risk and overweight continue to rise among 9- to 
11-year-old children.  The proportion of children from Food Stamp homes at-risk or 
already overweight increased from 38 percent in 1999 to 51 percent in 2005.  A similar 
trend was observed among children from non-food stamp households (increased from 33 
to 39 percent).   
 
In 2004 California ranked third, at 18 percent, for the prevalence of overweight among 
low-income 2- to 5-year-old children (CDC Pediatric Nutrition Surveillance 2004 
Report, 2006).  This is three percentage points higher than the national average (15 
percent) for low-income preschool children and eight percentage points higher than the 
proportion of U.S. children (10 percent) in a similar age group.  The prevalence of 
overweight in 2- to 5-year-old children has steadily increased from 1995 to 2004.  
   
Low-Income Parents Need Support to Help Their Children Achieve a Healthy 
Lifestyle:  
2005 State surveillance showed that children who reside in households receiving Food 
Stamps were significantly less likely than children from non-food stamp households to 
feel that: 

• In their home, there are always fruits kept out in a place where they can get them 
(50 vs.73 percent; p<.05) and  

• Their family exercises together by doing things like going to the park, playing 
sports, or riding bikes (54 vs. 75 percent; p<.001). 

These children were significantly more likely to feel that: 
• Their parents make them stay inside after school rather than letting them play 

outside (38 vs. 24 percent; p<.01). 
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Parents and families play key roles in influencing children's eating and exercise 
practices.  Nutrition and physical activity interventions targeting low-income children 
should incorporate efforts to obtain parental involvement. 
 
CALIFORNIA ADOLESCENTS SUMMARY AND IMPLICATIONS 
 
California Teens Need to Increase Fruit and Vegetable Consumption: The 2002 
California Teen Eating, Exercise and Nutrition Survey (CalTEENS) (n=1204) was drawn 
to be representative of the 2,890,133 (2000 US Census) 12- to 17-year-old teens in 
California.  From 2000 to 2002, the reported consumption of fruits and vegetables among 
teens decreased from 4.5 to 4.3 servings (2000 and 2002 CalTEENS). (However, it 
should be noted that only 100 percent fruit juices were included in the 2002 analysis.)  In 
2002 fruit and vegetable consumption decreased for Whites from a mean of 4.7 servings 
in 2000 to only 4.0 in 2002, dropping from being the ethnic group eating more than all 
others to the group eating less, with 4.1 servings for African Americans, 4.5 for 
Asians/Others and 4.7 for Latinos (2000 and 2002 CalTEENS).  Of the 4.3 total servings 
of fruits and vegetables consumed by California teens, only 1.3 servings were from 
vegetables or salads, one-third or less than the recommended amount for this age group 
(2002 CalTEENS). The number of teens meeting the recommended amount of fruits and 
vegetables (5 servings for girls, 7 for boys, the recommendation in 2002) decreased from 
35 percent in 2000 to 31 in 2002 with just under half reporting no vegetables or salads in 
their diet yesterday (48 percent, 2000 and 2002 CalTEENS). In 2000, of the teens that ate 
school breakfast, 95 percent reported eating no fruits, vegetables, or juice at breakfast. 
 
Hunger is Highest Among African American and Asian Adolescents: 
The use of CalTEENS’ hunger questions and subgroups, such as minority status and 
school meal participation, provides some insight into the low-income teen population in 
California.  In 2002, 5 percent of Asian and 5 percent of African American teens reported 
being hungry in the past year because “there was not enough food in the house,” which is 
double the percent reported by Whites and Latinos (1 and 3 percent respectively). 
 
In 2000, ten percent of all Californians below 185% FPL were 12- to 17-year-old 
adolescents.  This includes over one million teens.  Eighty-one percent of low-income 
adolescents were non-white (2000 US Census), demonstrating the disproportionate 
number of non-white teens who are poor in California. As with many other teen surveys, 
the 1998-2004 CalTEENS did not ask for family income.  However, since minority youth 
are much more likely to be low-income than Caucasians (≤ 185% FPL: 50 percent of 
African American and 54 percent of Latino teens vs. 19 percent of White teens; 2000 US 
Census), we use minority status as a proxy indicator for FSNE eligibility.  Reported 
hunger, an indicator of poverty and therefore FSNE eligibility, is more prevalent among 
teen minorities.  Low-income and minority teens are also more likely to eat school meals.   
 
Rates of Overweight and Obesity in Teens Needs to Decrease; Weights Remain 
High: In 2002, 24 percent of teens were at-risk (BMI ≥ 85th percentile but < 95th 
percentile) or already overweight (BMI ≥ 95th percentile) up from 21 percent in 1998. 
(1998 and 2002 CalTEENS). In 2002, 29 and 30 percent of Latino and African American 
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teens were at risk of overweight or overweight compared to 20 percent of Whites and 13 
percent of Asians (2002 CalTEENS).   Overweight and at risk for overweight for Whites 
increased from 17 percent in 2000 to 20 percent in 2002, more than for the other three 
race/ethnic groups.   
 
The 2004-2005 FITNESSGRAM reported one third of 7th and 9th graders scored below 
the healthy fitness zone for body composition (a composite score from percent body fat 
and BMI).  Pacific Islanders and Latinos have the highest percentage for teens not in the 
healthy fitness zone (Pacific Islanders with 40% and  for both 7th and 9th graders, Latinos 
with 40% for 7th graders and 37% for 9th).  African American teens show a dramatic 
increase with 33% not in the healthy fitness zone for body composition in 7th grade, then 
increasing to 38% in grade 9. 
  
Teen Physical Activity Needs to Increase; Rates Appear to Be Dropping 
Dramatically: In 2002, only 54 percent of teens reported being physically active five or 
more days a week, a drop of 7 percentage points since 2000 (2000 and 2002 CalTEENS). 
The percentage of Latino teens active for five or more days dropped most, from 53 
percent in 2000 to 44 percent in 2002 (2000 and 2002 CalTEENS).  
 
The 2004-2005 FITNESSGRAM reports that just over a quarter of 7th and 9th graders (29 
percent and 27 percent respectively) achieved 6 of 6 fitness standards tested. Latino and 
African American teens scored the lowest with only 22 percent of 7th graders and 20 
percent of ninth graders achieving the fitness standards, compared to over one third of 
Whites in 7th and 9th grades and 42 percent of Asian 7th graders and 38 percent of Asian 
9th graders who achieved all 6 fitness standards.   
 
School-Based and Youth-Lead Nutrition and Physical Activity Programs Need 
Expansion in Middle and High Schools  In 2002 CalTEENS, California teens ages 12-
17 who reported having a class on healthy eating ate .7 servings more (almost a full 
serving) of fruits and vegetables than those who didn’t have a class on healthy eating.  
Teens with a class on healthy eating ate 4.6 servings of fruits and vegetables vs. 3.9 
servings for those who did not.  Just over half (61%) of teens in 2002 had a class on 
healthy eating (2002 CalTEENS).  School-based nutrition programs with youth 
involvement, show significant positive results among those involved in promotional 
activity (Hamdan, Story, French, Fulkerson, Nelson, Journal of Amer. Dietetic Assoc., 
Feb 2005).  In addition, teens who had a class on the health benefits of physical activity 
were active close to an additional time each week and were active for 8 minutes more on 
a daily basis than those who didn’t have a class.  Youth-lead empowerment programs and 
school-based classes to increase healthy eating and physical activity behaviors in middle 
and in high schools could improve eating and physical activity behaviors among teens.  
 
CALIFORNIA ADULTS- SUMMARY AND IMPLICATIONS 
 
Many Low-Income Adults Are Food Insecure:  According to California Health 
Interview Survey (CHIS) 2003 estimates, 2.9 million low-income adults (< 200 percent  
FPL) in California could not always afford to put food on their table. In 2003, one third 
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of California’s low-income adults were food insecure and just over one in ten 
experienced involuntary hunger due to a lack of economic resources. From 2001 to 2003, 
a statistically significant increase in food insecurity occurred of almost 5 percentage 
points (29.1 percent in 2001 to 33.9 percent in 2003).  For California households overall, 
USDA estimates food insecurity at 12.4 percent (average 2002-2004) compared to the 
national rate of 11.4 percent (2002-04) (Nord et. al, 2004). 
 
Fruit and Vegetable Intake Among Low-Income Adults are Too Low: Many 
published studies by faculty at the University of California have shown that fruit and 
vegetable consumption practices of low-income Food Stamp families are below the 
national recommendations (Joy, California Agriculture, 58:206-208, 2004; Joy, Feldman, 
Fuji, Garcia, Metz, California Agriculture, 53:24-28, 1999; Lamp, West, George, Wright, 
and Joy, Journal of Nutrition Education, 31:941-98, 1999; Joy and Doisy, Journal of 
Nutrition Education, 28: 123-126, 1996; Townsend, Kaiser, Allen, Joy, Murphy, Journal 
of Nutrition Education and Behavior, 35: 69-82, 2003; West, Lamp, Joy, Murphy, 
California Agriculture, 53:29-32, 1999; Heneman, Zidenberg-Cherr, Joy, Donahue, 
Garcia et al., Journal of Amer. Dietetic Assoc., 2005). Dietary behavior practices have 
been measured over the last 10 years in 1,447 Food Stamp clients enrolled in the 
University’s nutrition education program. Published results demonstrate that over 70 
percent of Food Stamp clients need to improve their dietary intake of fruits and 
vegetables (Joy, California Agriculture, 2004). In addition, a number of dietary factors 
that are also indicative of the need for nutrition education include: consumption of a high 
fat diet by >70 percent of clients; consumption of a diet high in sugar and low in calcium, 
and a high consumption of soda beverages (instead of water or milk) among adults and 
youth (Joy, California Agriculture, 2004). A diet rich in folate foods (which include fruits 
and vegetables) is also needed in these families (Clifford, Noceti, Joy, Block, Block, 
Journal of Nutrition, 124: 137-143, 2005). 
 
The 2003 California Dietary Practices Survey (CDPS) of 1,032 adults revealed that very 
low-income adults (households less than $15,000) consumed, on average, only 3.8 
servings of fruits and vegetables daily, compared to 4.4 servings for adults with the 
highest incomes (households greater than $50,000) who reported the most servings. Low-
income adults who reported receiving food stamps in the last 12 months consumed, on 
average, only 3.6 servings of fruits and vegetables. Disparities also occurred with regards 
to eating the then-recommended 5 servings of fruits and vegetables a day among income 
levels and use of the Food Stamp program. Only one third (32 percent) of the very low-
income adults and one third of food stamp recipients (30 percent) met these 
recommendations, while 42 percent of the highest income group and 39 percent of non-
food stamp users did so.  
 
In California, as is also true nationally, there is an association between income and 
race/ethnicity. Twenty two percent of African Americans in California, 16 percent of 
Hispanics, and 13 percent of Asians have a household income below the federal poverty 
level, compared to 10 percent of Non-Hispanic Whites (US Census, 2000). In terms of 
fruit and vegetable consumption, African Americans consumed, on average, 3.0 serving 
of fruits and vegetables, while Non-Hispanic Whites consumed, on average, 4.2. 
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However, Hispanics’ fruit and vegetable consumption was similar to their Non-Hispanic 
White counterparts (4.1 servings), and Asians consumed more than all other race/ethnic 
groups (5.0). 
 
However, there are indications that trends are shifting in FSNE adults.  Comparing CDPS 
data from our 1997 Network baseline to most recent CDPS data (2003) reveals an 8 
percentage point increase (from 24 to 32 percent) in very low-income adults who ate 5 or 
more servings, compared with the 5 percentage point increase seen in the statewide 
population (33 to 38 percent).   Over this same period, very low-income adults’ daily fruit 
and vegetable consumption has increased by more than half a serving (0.7)—from 3.1 
servings in 1997 to 3.8 servings in 2003. More recent data from the 2005 Behavioral Risk 
Factor Survey suggest that the percent of low-income adults (household income of 
$15,000-24,999) who eat 5 or more servings of fruits and vegetables was slightly higher 
than that of the highest income category, and the state average (30.3, 29.6, and 28.9 
percent, respectively). 
 
To reach the new recommendations of the 2005 Dietary Guidelines for Americans, there 
is still more work to be done.  Only 20 percent of the very low-income adults had heard 
that fruits and vegetables help prevent heart disease, which is similar to the statewide 
average of 23 percent (2001 CDPS). Similarly, about half of all very low-income adults 
(52 percent) and food stamp recipients (49 percent) had heard that the then recommended 
5 or more servings of fruits and vegetables should be eaten for good health, compared to 
the statewide average of 80 percent (2003 CDPS), signaling a need for continued 
nutrition education for very low-income adults.   
 
The Network has been successful in spreading the message of the importance of fruits and 
vegetables. The Network Communications Benchmark Survey in 2005 assessed the 
awareness of the potential benefits of fruits and vegetables in special samples of Food 
Stamp participants. The great majority of Food stamp recipients agreed that eating fruits 
and vegetables helped them look and feel better (96 percent), control their weight (93 
percent) and set a good example for their family (98 percent). These numbers are similar 
to those found in the first Benchmark in 2004 (95, 92, and 99 percent, respectively). 
 
Low-Income Adults Need Increased Availability of Fruits and Vegetables and Cost 
Is a Significant Barrier: Like adults generally, low-income adults reported many 
barriers to eating more fruits and vegetables (2003 CDPS). More than half of low-income 
adults reported fruits and vegetables were hard to buy in fast food places (68 percent), 
compared to 84 percent of those in the highest income category. Sixty-four percent of 
low-income adults reported fruits and vegetables were hard to get at work (64 percent), 
compared to 56 percent of those in the highest income category. Nearly half of low-
income adults (45 percent) and Food Stamp recipients (46 percent) stated that fruits and 
vegetables were too expensive, much higher than the 16 percent of adults in the highest 
income group ($50,000 or more) or the state average of 28 percent. Similar results were 
reported in the 2005 California 5 A Day Campaign Benchmark Survey which found that 
the cost of fruits and vegetables was an important barrier for more than one third of Food 
Stamp recipients (35 percent). The ability to find good fresh fruits and vegetables was 
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also a barrier reported by 23 percent of Food Stamp recipients, compared to 18 percent of 
the general population (2005 Network Communications Benchmark Survey).  
 
Low-Income Adults Need to Decrease Fast Food Intake: Like other adults, those with 
low incomes eat many meals away from home. The 2003 Final Report to the USDA (Joy, 
Benford, UC-FSNEP Final Report, December, 2003) includes results on a number of 
indicators related to eating out in fast food restaurants. For 3,664 participants who 
completed the Food Behavior Checklist (FBC), over 80 percent reported that they ate at 
fast food restaurants 3 or more times a week. 
 
The 2003 CDPS found that, on a typical day, almost one third of low-income adults (27 
percent) ate a meal or snack outside of the home, compared to 59 percent of those in the 
highest income category. However, low-income adults who ate meals outside of the home 
are more likely to have eaten at fast food establishments (53 percent vs. 30 percent, 
respectively). This statistic poses a serious concern because data on adults shows that the 
average consumption of fruits and vegetables is significantly lower in those who eat any 
meals from fast food establishments than those who did not eat any meals outside of the 
home. (3.3 servings vs. 4.3 servings, respectively; p<0.001) (2003 CDPS). 
 
Low-Income Adults Want and Need Help Improving Food Preparation and 
Shopping: Published results for a study of the food preparation practices of 97 low-
income clients reported that most low-income families would benefit from nutrition 
education. Adequate cooking skills are needed to prepare low-cost, nutritious meals that 
meet current dietary guidelines (West, Lamp, Joy, Murphy, et al., California Agriculture 
53:29-32, 1999). Focus groups conducted before the study indicated that low-income 
families are greatly interested in learning new ways to prepare foods, especially fruits and 
vegetables and low-fat recipes.  The 2001 CDPS found that most (61 percent) very low-
income adults reported using weekly supermarket specials in the newspaper. 
  
Cost is a Significant Barrier to Physical Activity in Low-Income Adults: California 
adults, as a whole, need to increase their physical activity. There was little difference in 
the amount of physical activity reported by food stamp recipients and the general 
population. Less than half (44 percent) of food stamp recipients reported engaging in 
physical activity at least five days a week for at least 30 minutes, similar to the general 
population (45 percent). A little more than one-third indicated that they were engaged in 
physical activity fewer than five days a week and 12 percent were inactive, compared 
with 36 percent and 11 percent, respectively, among the general population.  
 
However, the barriers to being physically active reported by food stamp recipients and 
the general population were different. The cost of exercise clothes, equipment, and gym 
memberships was more likely to be a barrier for food stamp recipients than the general 
population (75 percent vs. 63 percent, respectively). Also, finding a safe place to be 
physically active was more of a concern to food stamp recipients than the general 
population (28 percent vs. 23 percent). Food Stamp recipients were less likely to report 
time as a barrier to being physically active (28 percent vs. 42 percent, respectively). 
Surprisingly, the majority (86 percent) of the food stamp recipients said they were sure 
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that they could achieve the recommended amount of at least 30 minutes of physical 
activity a day. This was similar to the responses of the general population (85 percent) 
(2005 California 5 A Day Campaign Benchmark Survey). 
 
Low-Income Adults Disparities in Overweight/Obesity Must Be Eliminated: Low-
income Californians, as well as certain ethnic groups, have much higher rates of 
overweight and obesity. The 2003 California Dietary Practices Survey found that 25 
percent of very low income adults were obese, compared to the 15 percent of adults in the 
highest income category ($50,000 or more). African Americans and Hispanics had a 
higher rate of obesity than their White counterparts (28 percent and 30 percent, 
respectively, vs. 16 percent). Education level was also significantly associated with 
overweight status (p<.01). Adults who graduated from high school or had less than a high 
school education had rates of obesity more than twice that of college graduates (31 
percent, 26 percent, and 10 percent respectively).  
 
Low Income Adults Need Better Access to Fruits and Vegetables: The great majority 
of Californians (84 percent) report they get most of their fresh fruits and vegetables from 
supermarkets/grocery stores, while 8 percent report using farmers’ markets and 8 percent 
other venues (2003 CDPS).  Low-income shoppers (<$15,000) and food stamp recipients 
most frequently identified a specific large supermarket chain (≥ 10 stores) as the principal 
source of their fresh fruits and vegetables. 
 
In California, food stamp participants may redeem their Food Stamp benefits at over 
17,000 Food Stamp-certified retail establishments, including convenience stores, drug 
stores and health food stores (Attachment 6). However, the great majority of Food Stamp 
dollars in California (84%) are redeemed at certified retailers classified as supermarkets.  
Certified supermarkets are less common in low-income than higher-income areas. For 
example, supermarkets represent almost a quarter (23%) of the Food Stamp certified 
retailers, but in USDA eligible census tracts (≥ 50% 185% FPL) only 12% of the certified 
retailers are classified as supermarkets suggesting that most Food Stamp participants 
must patronize supermarkets outside FSNE-qualified census tracts. 
 
Convenient access to good quality and affordable fruits and vegetables is an issue for 
many low-income Californians.  A report by the Urban and Environmental Policy 
Institute at Occidental College in Los Angeles found middle and upper-income 
neighborhoods had 2.3 times as many supermarkets as low-income neighborhoods. 
Similarly, a study in three California counties found only 52 percent of residents in low-
income areas lived within one-half mile (walking distance) of a supermarket 
(Transportation for Healthy Communities Collaborative, 2002). Even when available, the 
quality and selection of the fruits and vegetables may not be adequate to meet low-
income consumers’ preference and need.  Of the 1,297 targeted census tracts (≥ 50% 
185% FPL), 676 (52%) do not include a supermarket, farmer’s market or produce stand. 
These realities help explain the findings of USDA studies (Ohls, et. al, 1999) that Food 
Stamp participants tend to use their benefits in areas other than those in which they live. 
In addition, 56 percent of California’s Food Stamp participants and 63 percent of persons 
with incomes < 185% FPL do not live in FSNE eligible census tracts.   
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Public Awareness and Use of the Food Stamp Program Needs to Increase: According 
to the most recent USDA participation rates, less than half (45 percent) of the people who 
are eligible for Food Stamps in California receive them (Castner, et. al, 2005). Research 
has shown eligible persons often do not participate in the Food Stamp Program because 
they are not aware of the program or they do not believe they are eligible.  Integrated into 
regular nutrition education activities, Network projects provide Food Stamp Program 
promotional materials and information about the benefits of the Food Stamp Program. 
Given the tremendous number of contacts with low-income persons, these promotional 
efforts can help increase awareness of the Food Stamp Program as an important potential 
source of nutrition assistance for households struggling to be food secure.  
 
c. Other nutrition-related programs serving low-income persons in California. 
Discuss the availability of other nutrition-related programs, services, and social 
marketing campaigns (i.e., EFNEP, Child Nutrition Services, etc). 
 
Facts and Figures: California defies easy description. Our rapidly growing population 
now exceeds 36 million people, comprising 12 percent of the U.S. total and being 58 
percent larger than that of the next most populous state, Texas. We are home to nearly 28 
percent of the nation’s immigrant population, making us the most ethnically and racially 
diverse state in the nation (Center for Immigration Studies, 2005). Our land mass is 
exceeded only by Texas and Alaska, and our rich agriculture base is challenged by 
population growth and urban sprawl. Our local government infrastructure includes 58 
counties, 478 cities, nearly 1,000 school districts, approximately 9,500 schools, and 
numerous other special districts for parks, community colleges, and assorted local 
services. There are almost 100 federally recognized Indian Tribes and numerous 
rancherias, e.g., tribal organizations. In spite of an economy cited as being the sixth 
largest in the world, we have experienced deep budget deficits and eroding support for 
many public programs over the past two decades (CA Legal Analyst’s Office, Cal Facts 
2004). California’s rate of food insecurity is higher than the national average and 
according to CHIS, data rose significantly from 2001 to 2003. High costs of living are 
driven by housing, utilities and transportation, placing considerable stress on families’ 
discretionary food budgets.  
 
Trends in Large-Scale Nutrition Education Efforts: California is a bellwether state for 
many trends, including nutrition interventions. Our progressive tradition began in the 
1930’s with agriculture marketing statutes that included nutrition education. It continued 
mid-century with State augmentations to federal funding for school meals and nutrition 
education. This matured in the 1980’s and 1990’s with help from federal grants that 
allowed the development of innovative social marketing campaigns, one of which was 
the California 5 A Day Campaign, the world’s largest public/private nutrition partnership 
for chronic disease prevention through nutrition. Our cultural diversity and favorable 
agriculture conditions play out in cuisine that blends ingredients and practices from 
around the world.  California is fortunate to have foundations and non-profit 
organizations that provide services, advocacy and leadership for nutrition, physical 
activity, and food security, much of which targets lower-income groups and communities. 
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Funds for Nutrition Education within California Government: USDA’s 2007 FSNE 
Guidance asked for a complete summary of each state’s nutrition education activities.  
California’s State agencies administer federal categorical programs that include nutrition 
education, principally through USDA, the Health Resources and Services Administration, 
and the Centers for Disease Control and Prevention. Some State funded categorical 
programs allow local contractors to include nutrition education as an option through 
“local assistance” funding to units of local government and through competitive grants to 
public and non-profit organizations. Over the past decade as concern about obesity has 
risen, so too has the allocation by county, school district, and other local governments of 
local and State funds for nutrition education. By far, most of these funds appear to be 
targeting lower-income groups and communities. In spite of the increasing number of 
state laws on school nutrition policies, this however, has not yet translated into earmarked 
State funds for nutrition education.  
 
State-Local Relationships: Five different State departments administer a variety of 
categorical programs, provide leadership and technical assistance, coordinate program 
efforts, and oversee fiscal accountability of the local agencies that deliver the programs.  
State staff does not provide direct services to consumers.  State staff encourages 
contractors to use evidence-based or evidence-informed programs, they develop new 
interventions when appropriate, and they facilitate taking effective interventions to-scale 
in order to reach large numbers of Californians as effectively, efficiently and rapidly as 
possible.  State staff work with large numbers of external stakeholders to determine 
“what” needs to be accomplished, then local partners decide “how”, as much as possible 
drawing from a menu of promising or proven interventions.  There is progress but, as yet, 
no single clearinghouse for nutrition education materials and campaigns specifically 
targeting FSNE-eligible audiences.   
 
Building an Infrastructure for Nutrition Education that Helps Lower-Income 
Families with Children: As described above, California is under growing pressure to 
deal more effectively with the problems of poor diet, physical inactivity, food insecurity, 
and overweight/obesity.  However, like many states and the federal government itself, its 
infrastructure is still fragmented.  In 2002, the Network commissioned the Center for 
Research on Women and Families, a small policy think tank, to produce a Primer that 
would compile information about nutrition programs for program leaders at the state and 
local levels.  The purpose was to help all stakeholders understand California’s nutrition 
infrastructure, optimize the use of federal categorical programs, and work together in 
coordinating resources and programs to fill gaps for low-income communities and FSNE-
eligible populations.  Released in 2004, Understanding Nutrition, a 48-page document 
available at www.ccrwf.org, provides an extensive summary of California’s largest 
federally-funded, state-administered nutrition programs.     
 
AVAILABILITY OF OTHER NUTRITION RELATED PROGRAMS SERVING LOW-INCOME 
CALIFORNIANS 
 
This section provides highlights from the Primer (with updates as available), from a DHS 
inventory of nutrition and physical activity programs, and from our knowledge of other 
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governmental organizations that focus on lower-income families and children.  We focus 
on State government programs.  This information has been used in setting priorities for 
the ongoing FSNE state plan.  For each state program or organization described below, 
we have generally identified funding sources and the program’s relation to the Network 
or to low-income issues; the annual reach/participation, budgets, and exact service 
locations were not uniformly available.  Some websites are listed.  Organizations in the 
non-profit and federal government sectors, as well as intra-governmental efforts to convene 
stakeholders and help coordinate statewide efforts, are described in Attachment 7. 
 
While there is considerable activity and leadership within State government, apart from 
the new budget item to support a DHS coordinator, there are as yet no State funds 
earmarked for nutrition education and physical activity to prevent obesity in low-income 
populations or the general public.  
  
*Governor’s Vision for Healthy California – 10 Steps: Due to the increasing obesity 
epidemic across the nation and in California, Governor Schwarzenegger has taken a 
proactive approach to lead the way in weight loss and improve lifestyles for all 
Californians.  In September 2005, the Governor, First lady, health experts and business 
leaders held an Obesity Summit to address this growing health problem. The Governor 
laid out his ten point plan toward healthy living.  The plan includes: 
 
1. Californians will understand the 

importance of physical activity and 
healthy eating, and they will make 
healthier choices based on their 
understanding. 

2. Everyday, every child will participate in 
physical activities. 

3. California’s adults will be physically 
active every day. 

4. Schools will only offer healthy foods 
and beverages to students. 

5. Only healthy foods and beverages will 
be marketed to children ages 12 and 
under. 

6. Produce and other fresh, healthy food 
items will be affordable and available in 
all neighborhoods. 

7. Neighborhoods, communities and 
buildings will support physical activity, 
including safe walking, stair climbing, 
and bicycling. 

8. Healthy foods and beverages will be 
accessible, affordable, and promoted in 
grocery stores, restaurants, and 
entertainment venues. 

9. Health insurers and health care 
providers will promote physical activity 
and healthy eating. 

10. Employees will have access to physical 
activity and healthy food options.
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*California Legislation –  The Governor put action to his plan by signing three Senate 
Bills September 15th, 2005, at the Obesity Summit. This legislation is designed to ensure 
California's students will have access to healthier snacks, meals and beverages in public 
schools. Senate Bill 13 creates food standards for all schools K-12, to become effective 
July 1, 2007, and limits the amount of fat and calories in foods that can be sold to 
children at school. Senate Bill 281 allocated $18.2 million from the Governor’s budget to 
establish and implement the California Fresh Start Pilot Program to increase fresh fruits 
and vegetables in school meal programs (Kindergarten to 12th grade).  Also, signed at the 
summit was Senate Bill 965 that extends to public high schools the current ban on sale of 
soda in middle schools while allowing the sale of milk products, juice-based products, 
water and electrolyte drinks to continue.  

CATEGORICAL PROGRAMS OPERATED BY CALIFORNIA STATE GOVERNMENT  
 
* Department of Social Services 
            The Emergency Food Assistance Program does not require or provide funding 
for nutrition education. 
            The California Food Assistance Program does not require or provide funding 
for nutrition education. 
 
* Department of Health Services  

California’s WIC Program provides statewide services through 82 local agencies 
and serves an estimated 1,320,000 mothers, infants and children each month, with over 
60 percent of all California born infants, each year, being eligible.  Based on successful 
experience with the federally-funded Fit WIC! Pilot project, California is expanding its 
efforts to meet the state’s needs for obesity prevention in young children, and it is 
providing staff leadership for SNAP.  For more information, visit www.wicworks.ca.gov. 
            The Maternal, Child and Adolescent Health Branch has funded special 
projects in nutrition, and obesity prevention is in the top 10 priority health indicators for 
federal Title V state plans. Most MCAH resources are directed to low-income groups; as 
yet, the California MCAH Program has not defined a requirement for nutrition education. 
            The Children’s Medical Services (EPSDT) has long provided State funds and 
exceeded federal requirements by mandating nutrition assessment and anticipatory 
guidance in nutrition for the estimated 3,391,953 low-income children and youth 
receiving preventive health care billed through the Child Health and Disability 
Prevention Program.  A number of counties employ public health nutritionists to work 
with CHDP health care providers; nutrition education is loosely coordinated through this 
group.  In 2005, CHDP re-directed its State in-kind away from the Network to Medicaid 
in order to receive a higher rate of federal funds. 
           The mission of California Project LEAN (CPL) is to increase healthy eating and 
physical activity to reduce the prevalence of obesity and chronic diseases.  CPL 
implements state and local programs aimed at creating healthier communities through 
policy/environmental changes, education, research, and leadership activities. CPL is 
currently winding down its successful Huesos Fuertes, Familia Saludable, a Spanish 
language bone health program currently being implemented in three California 
communities. There is tremendous momentum around creating healthy school 

http://www.wicworks.ca.gov/


FFY 2007 Plan Section A: Needs Assessment Page 18 of 22  

environments. CPL plans to continue its leadership role in this effort by training with 
Network contractors on how to engage youth effectively using CPL's Jump Start Teens 
and other nutrition education resources targeting youth.  For more information, visit 
www.californiaprojectlean.org. 
           The California Center for Physical Activity (Center) works with strategic 
alliances and provides mini-grants, technical assistance, best practices and model 
programs to create opportunities for everyday physical activity.  Center projects include 
the California Active Aging Network, California Walk to School Headquarters, Healthy 
Transportation Network, Local Public Health and the Built Environment Network, Safe 
Routes for Kids and Walkable Community Workshops.  The Center is primarily funded 
by the Centers for Disease Control and Prevention, Preventive Health & Health Services 
Block Grant.  Other funding sources include the California Department of Transportation 
- Federal Highway Administration Transportation Enhancements and Pfizer.  
For more information, visit www.caphysicalactivity.org. 
           California Obesity Prevention Initiative (COPI) works to create environments 
and policies that support physical activity and healthy eating for all Californians.  One 
major undertaking that COPI facilitated was to create the document “Reversing the 
Obesity Epidemic: California’s Strategies for Action.” Under the leadership of COPI, key 
obesity experts from 50 public and private agencies at the state and local levels came 
together to make recommendations on how to address California’s obesity problem. 
COPI has also served as an expert in that area “screen time” and its impact on obesity. 
COPI’s toolkit, Do More. Watch Less, targets teens in after school programs and youth 
serving organization.  The goal is to reduce “screen time” and to get youth out and active. 
Annual funding of about $300,000 is provided through California’s Prevention Block 
Grant from CDC. This unit is also the DHS home of School Health Connections, a 
CDC-funded coordinated school health initiative, which is a joint program between CDE 
and DHS.  Given CDC/Division of Adolescent and School Health’s priority on obesity 
prevention, School Health Connections has particularly focused on the nutrition, physical 
activity, and healthy school environment components.  For more information, visit 
www.dhs.ca.gov/obesityprevention (COPI) and www.dhs.ca.gov/schoolhealth . 
                        
* Department of Aging – Eligible California senior citizens receive a cash benefit in lieu 
of Food Stamps, so few seniors receive Food Stamps.  Since its target segment consists of 
low-income families with children, the Network has not linked its statewide nutrition 
education services with those provided through the Older Americans Act.  However, the 
following nutrition programs serve seniors who may be part of Food Stamp households 
and who may receive nutrition education through local Network partners: 
            The Congregate Meal Program provides meals to seniors 60 years and over in 
group settings; many sites are in low-income neighborhoods. 
            The Home-Delivered Meal Program provides meals to housebound seniors. 
            The Brown Bag Program provides surplus and donated fresh produce and other 
food products monthly to low-income seniors at community sites. 
            The Senior Farmers’ Market Nutrition Program provides a $20 coupon 
annually to low-income seniors at certified farmers’ markets. 
 

http://www.caphysicalactivity.org/
http://www.dhs.ca.gov/obesityprevention
http://www.dhs.ca.gov/schoolhealth
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* University of California 
            Center on Weight & Health, UC Berkeley – Now housed jointly by the College 
of Natural Resources and the School of Public Health, the Center conducts research, 
provides training and technical assistance, especially in the area of evaluation, and 
participates in a variety of advocacy activities, principally in the area of childhood 
obesity prevention and control. It is funded through the University, government and 
foundation grants and contracts.  For more information, visit 
www.nature.berkeley.edu/cwh. 
            Center for Social Marketing and Nutrition, UC Davis – Funded initially by 
California’s Cancer Research Program to assist DHS social marketing campaigns, the 
Center now provides training and technical assistance to Network- funded agencies, 
maintains a unique, on-line inventory of community nutrition and physical activity 
assessment instruments, and conducts applied research with Network partners, mostly 
focusing on understanding problems of fruit and vegetable promotion and access in low-
income communities.  More information is available at www.socialmarketing-
nutrition.ucdavis.edu. 
            
* California Department of Education   
 National School Lunch Program -- The NSLP is offered in 10,870 California 
schools, serving an estimated 2.8 million lunches every day, of which 75 percent are to 
children enrolled in free/reduced price meals. Nutrition education is encouraged but not 
required, and neither State nor federal funds are routinely available for nutrition 
education through CDE. 
 National School Breakfast Program – In 2006, school breakfast is offered in 
8,548 California schools.  An estimated 963,151 breakfasts are offered every school day.  
Nutrition education is encouraged but not required, and neither State nor federal funds for 
nutrition education are routinely available through CDE. 
 Child and Adult Care Food Program – This program provides federal funding 
for meals to children up to age 13 in 4,596 child care settings and for impaired adults in 
group settings.  In 2005, California received $224 million to provide a daily average of 
meals to 130,620 children in the family child care and 172,401 in child care center 
settings. 
 Summer Meal Program – This program provides federal funding for meals to 
children, most from low-income families, when they are out of school for 15 or more 
consecutive days.  In 2004, the daily July participation in this program was 665,532 with 
federal funding of $11 million in California. 
 After School Snack Program – Administered on the state level, generally 
through a Department of Education, this program provides federal reimbursement to 
organizations to provide nutritious snacks in structured after school settings to primarily 
children that qualify for free or reduce school breakfast and lunches. 
School Breakfast Start-Up Grants – This State-funded program seeks to improve 
academic performance and support good nutrition by assisting low-resource schools in 
offering school breakfasts. 
 USDA’s Team Nutrition is an initiative of the USDA Food and Nutrition Service 
to support the Child Nutrition Programs through training and technical assistance for 
foodservice, nutrition education for children and their caregivers, and school and 

http://www.nature.berkeley.edu/cwh
http://www.socialmarketing-nutrition.ucdavis.edu/
http://www.socialmarketing-nutrition.ucdavis.edu/


FFY 2007 Plan Section A: Needs Assessment Page 20 of 22  

community support for healthy eating and physical activity.  In 1999, Congress 
discontinued appropriating funds for Nutrition Education and Training (NET) Program 
altogether and replaced it with a limited program of competitive grants of up to $200,000 
per state. 
  Shaping Health As Partners in Education (SHAPE) is an initiative that 
supports the coordinated school health model.  Currently, there are over 120 districts 
working together to improve the health and academic success of California school 
children. The SHAPE California approach for improving the health and academic success 
of students includes: offering healthy meals in child nutrition programs; promoting 
comprehensive, sequential nutrition education; applying school nutrition policy and 
practices; and building and maintaining partnerships within the school and neighboring 
community that support comprehensive nutrition services. 
 Garden in Every School Initiative, since the Superintendent-driven initiative, the 
California Department of Education’s (CDE) A Garden in Every School Initiative" began 10 
years ago, 3,000 school gardens have been planted. CDE recently began partnership with Orchard 
Supply Hardware (OSH) for a grant program will allow for more of California’s 10,000 schools 
to create a school garden. 

California Healthy Kids Resource Center maintains a comprehensive collection 
of health, nutrition, and food service education materials for use by teachers, 
administrators, other professionals, parents, and community personnel who work with 
students in preschool through grade 12.  Its primary funding is from CDE (School Health 
Connections Office, the Healthy Kids Office, and the Nutrition Services Division).  The 
Network provides supplemental funding aimed at supporting the provision of suitable 
materials for its FSNE-eligible school partners. 

Linking Education, Activity and Food (LEAF) grants were provided in FFY 03 
-05 to 12 districts to assist in the development and implementation of comprehensive 
nutrition policies and systemic changes that support healthy food choices and increase 
physical activity.  Although funds are no longer available, the evaluation findings and 
“best practices” will guide the implementation of the new local school policy requirement 
and the formulation of nutrition standards for foods sold and served outside the Child 
Nutrition Programs. 

 
* California Department of Food and Agriculture  
            The Dairy Council of California, a large California agriculture marketing order, 
has developed and sponsors proven-effective nutrition/physical activity curriculum and 
education materials for schools at four developmental levels: pre-K, grades 1-2, grades 3-
5, and grades 6-8, as well as after school, K-6. Based on the costs of interventions in 
schools with enrollments exceeding 50 percent of students eligible for FRPM school 
meals, DCC provides in-kind contributions to the Network that support Project LEAN’s 
low-fat milk campaign with Latina mothers.  For more information, go to 
www.dairycouncilofca.org. 
           The California School Garden Network (CSGN), a 501c3 organization led by 
Western Growers’, CDFA, the Network, CDE, and the Foundation for Agriculture in the 
Classroom, has the mission to promote school gardens in California.  A large number of 
stakeholders, including Extension’s Master Gardener Program and interested business 
sponsors, are involved in working committees.  CSGN has developed a website as a 
collaborative effort to compile school garden resources and make them available in one 
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location.  In addition, CSGN is in final stages of developing a School Garden Guidebook 
targeted to educators to help them develop, maintain and provide instruction in school 
gardens.  The First Lady will provide a foreword for the guidebook and be available at 
the release event scheduled for October 2006.   The Network has provided partial funding 
for these resources and this statewide school garden initiative includes nutrition education 
to low-resource schools as part of school gardens. 
  
* The California Children and Families Commission – The State Commission and all 
58 county commissions promote school readiness in children up to age 5.  $206.5 million 
dollars has been allocated over a four-year period (2002 to 2006), to implement programs 
that improve the transition from early care settings to elementary school.  At least 17 of 
the 58 county-based commissions have selected nutrition and obesity prevention for low-
income children as a priority, and they provide in-kind to the Network in order to 
participate and to increase the amount of nutrition education they can offer to low-income 
families. The State Commission will kick off an obesity prevention initiative with a mass 
media public awareness campaign in 2005/2006.  It will be designed to build on and 
support the existing WIC and Network initiatives. 
  
INTRA- AND INTER-GOVERNMENTAL INFRASTRUCTURE TO COORDINATE EFFORTS 
AMONG PROGRAMS 
 
See Attachment 7 – Intra- and Inter-Governmental Infrastructure. 
 
d. Areas of California where Food Stamp Program eligibles are underserved or 
have not had access to FSNE previously 
 
All 58 counties receive Food Stamp nutrition education support through the 11 Regional 
Nutrition Networks (Attachment 8).  The Regions provide technical assistance, 
coordination, media and public relations, educational materials, specific 5 a Day 
Campaign interventions, including programs with qualifying retail food stores, and some 
staff support for public/private Regional Collaborative that focuses on regional priorities. 
Low-resource schools/districts may also receive specific technical assistance from the 
Regional Nutrition Education Consultants who are out-stationed in their area.  All these 
activities focus on better serving FSNE-eligible populations.   
 
The attached California FSNE map shows where the Network projects and UC FSNEP 
intervention sites are serving Food Stamp eligible families (Attachment 8). Planned for 
FFY07, UC-FSNEP projects will provide nutrition education at 1,731 school sites in 38 
counties. Network projects (includes LIAs and special projects but not RNN and faith-
based projects) plan to provide nutrition education at 15,416 sites in 35 counties. All but 
9 counties have at least one direct service FSNE project. Projects may be administered 
through the County Extension, a public agency with a Local Incentive Award grant, or a 
local organization receiving a special project grant from the Network.  
 
FSNE efforts are concentrated in locations demonstrating the most need based on the 
prevalence of FSP participation/eligibility, low-income census tracts, or schools with 
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high numbers of Free and Reduced Price school meals. The direct service projects target 
the estimated 1,300 census tracts (of 7,049 in the State) where ≥ 50 percent of the 
residents have incomes below 185 percent of the federal poverty level, other venues 
serving large numbers of low-income people, and the 5,021 schools (of 9,400+ in the 
State) where ≥ 50 percent of the students qualify for Free and Reduced Price Meals 
(FRPM) (CDE, 2005-06 FRPM data file) (Attachment 4).  English and Spanish are the 
primary languages used, but services are also available in several additional languages. 
Since low-income Californians reside in economically dispersed communities, with only 
44 percent of Food Stamp participants (FFY04 Medi-Cal Eligibility Data System 
(MEDS)) and 37 percent of the larger FSNE-eligible population (U.S. Census, 2000) 
living within census tracts that qualify for FSNE, it is critical to find effective ways to 
target them through media, retail, worksites, faith organizations, and other suitable 
channels. 
 
The counties covered only by the Regional Nutrition Networks are Alpine, El Dorado, 
Inyo, Lassen, Modoc, Mono, Plumas, Sierra and Siskiyou.  Based on 2005 monthly 
averages, those nine counties have 13,281 FSP participants, or less than 1 percent of the 
State’s total FSP participants.  From a FSNE Guidance perspective, a barrier to providing 
FSNE in these counties is the low number of qualifying census tracts and school districts 
in these rural areas.  For those 9 counties combined, there are only 5 qualifying census 
tracts, with 7 counties having none.  There are only 118 qualifying low-resource schools, 
over half being in Modoc and Siskiyou Counties; they tend to be small districts without 
the infrastructure to administer FSNE. 
 
In FFY 07, UC and the Network will look into ways that these counties might be better 
supported; special exclusivity waivers may be needed.  If possible, we will identify and 
work with local agencies in those counties and the Regional Nutrition Networks to 
identify opportunities.   
 
In counties and project sites the Network and UC are both serving, services will be 
coordinated in a variety of ways. For example, the Power Play! Campaign’s School Idea 
& Resource Kits are on the approved materials list for the U.C. Cooperative Extension 
Programs.  Many of UCCE’s counties promote the School Kit to fourth and fifth grade 
teachers, while promoting Reading Across MyPyramid to the lower elementary grades.  
Where appropriate, the Power Play! Campaign Regional Coordinators also promote 
Reading Across MyPyramid to interested Kindergarten through third grade teachers.  
Most Power Play! Regional Coordinators work closely with EFNEP and FSNEP staff to 
cross-promote the programs and coordinate services.  State-level Power Play! Campaign 
staff will continue to encourage these relationships and help to facilitate them as 
necessary.  In addition, state-level Power Play! Campaign staff will conduct periodic 
meetings with U.C. FSNEP staff to coordinate efforts.  Please note that the Power Play! 
Campaign regional implementation is not based upon state share, therefore the state share 
documented through U.C. FSNEP is not duplicative.   
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Introduction to FSNE Work Plan for the California Nutrition Network 
 
2. APPLICATION OF THE NEEDS ASSESSMENT  
USDA Directions: Based on your needs assessment and the current availability of other nutrition 
education services, describe and justify how you will reach Food Stamp Program eligibles and 
what priority areas your State will address through Food Stamp Nutrition Education.  Note that 
all areas and strategies used to address identified issues must fall within the scope and focus of 
Food Stamp Nutrition Education.  Indicate which issues you addressed in fiscal year 2006 and 
which ones you plan to address in fiscal year 2007. 
  
The FFY 07 state plan for the California Nutrition Network for Healthy, Active Families 
(Network) builds on the needs assessment described in Section A, continues work described in 
FFY 06, and begins changes requested by the Western Regional Office in its July 18 report on 
findings from the Administrative Review, February – June, 2006, for which the full response will 
be provided in mid-October.  The FFY 07 Plan describes other new activities and refers to what 
has been learned over the past year through multiple evaluation activities.   
 
Long-term and interim objectives:  The Network is housed in the Cancer Prevention and 
Nutrition Section of the Chronic Disease and Injury Control Division in the California 
Department of Health Services where correcting long-standing health disparities and reversing 
the state’s rising rates of overweight and obesity are considered to be among the state’s most 
urgent of public health priorities. By continuing to work with other organizations and partners, 
the Network aims to (1) build strong statewide technical capacity and infrastructure, (2) achieve 
changes in awareness, belief, self-efficacy, ability and behavior, (3) help create empowered 
communities where it’s both expected and a reality that healthy choices will be the easy choices, 
and (4) thereby effect substantial health improvements among low-income Californians over the 
coming decade. The following aggressive public health goals have been established by the 
Network for the seven million FSNE-eligible low-income parents and children in California: 
 

• Disease Incidence: By 2015, contribute to the American Cancer Society’s national goal 
of cutting cancer deaths in half by reducing the incidence of those cancers that are diet-, 
exercise- and obesity-related.  California’s FSNE activities will contribute towards this 
goal for the low income food stamp eligible populations.  The fraction of total cancer 
deaths that could be reduced through healthy eating, exercise and normal weight is 
projected to be at least one-eighth.  The same factors also will reduce substantial fractions 
of type 2 diabetes—especially in young people—heart disease, and stroke. 

• Health Impact:  By 2010, among California’s low income populations, reduce by 30 
percent the prevalence of obesity to 15% and reduce by over 20 percent the proportion of 
overweight in adults, to 29%; reverse the upward trajectory of childhood obesity.   

• Food Security:  By 2010, nearly halve the prevalence of food insecurity in California 
adults from 12 percent (2003) to no more than 7.5 percent for Food Stamps by 
conducting outreach activities through the Food Stamp Access Improvement plan that 
will help increase participation by over half (55%) to reach 70 percent of those eligible.  
This will be supported by promoting the use of federal nutrition assistance programs in 
order that extend a family’s food budget and enable them to purchase more healthy foods, 
namely school breakfast, school lunch, and summer meals within the FSNE activities. 
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• Population Behavior Change: By 2010, double the proportion of FSNE-eligible adults 
who eat the minimum 5 daily servings of fruits and vegetables and get the minimum 30 
minutes of daily moderate or vigorous physical activity, to 70 percent. 

• Community-based Changes:  By 2010 and as requested by WRO, do more to evaluate 
progress toward achieving community-based objectives. We will benchmark against 
objectives adapted from the Institute of Medicine for reducing childhood obesity and add 
others for adults.  For low-income Californians and in low-income neighborhoods and 
schools, we look to collaborate with non-FSNE funded partners to promote and expand 
programs to increase: 

o Walking and biking to school; walking or getting other physical activity at work 
o Access and affordability of fruits and vegetables  
o Availability and use of community recreational facilities 
o Play and physical activity opportunities 
o Advertisement messages that promote energy balance at a healthy weight 
o Availability and affordability of healthful foods and beverages in supermarkets, 

grocery stores and farmers’ markets 
o Organizational and environmental policies that promote energy balance  

• Infrastructural Changes: By 2010, establish a permanent public/private infrastructure 
within State government, within multi-county regions, and in counties, cities, school 
districts and worksites to support healthy eating, physical activity and food security.  This 
will include a major effort to transition from 5 a Day—for Better Health! Campaign to 
Fruits & Veggies—More Matters.  It is expected that the Network will serve as the 
umbrella for four pillars of concerted emphasis in line with our strategic objectives: fruit 
and vegetable promotion, physical activity, food security and chronic disease prevention, 
with obesity leading the way.  State statutes will be updated as needed.  Note that 
throughout this Plan, the present and future campaigns are now being referred to as 
California Fruit, Vegetable, and Physical Activity Campaigns. 

 
Theory-based foundations: We will continue to use the Social-Ecological Model as our 
scientific underpinning (Figure 1).  Based on the FSNE white paper published in the Journal of 
Nutrition Education (Supplement, Sept. 2001), we will use a systems approach to promote 
positive change for healthy eating and physical activity in five spheres of behavioral influence: 
individual, interpersonal, institutional/organizational, community, and social / policy / systems. 
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Evaluation: For each sphere of influence, evaluation measures have been established.  
Measurement occurs through statewide and special surveys, the Semi-Annual Activity Reporting 
System, media reports, impact evaluation conducted by the 40 largest local projects, and – 
beginning in 2006 – Communities of Excellence in Nutrition, Physical Activity and Obesity 
Prevention (CX3).  
 
Population-based approaches: We will continue using both direct service and targeted, large-
scale approaches to organize integrated, complementary interventions that facilitate healthier 
eating and physical activity.  We will reach eligible Californians in three ways:  (1) directly in 
service sites that do not need targeting waivers such as Food Stamp offices, shelters, food banks, 
and job training centers; (2) in the 1,700-plus low-income census tracts where about a third of 
FSNE-eligible persons live; and (3) in California’s 4,000+ low-resource schools.  We will 
continue working with community partners and USDA to find ways to reach the remaining two-
thirds of FSNE-eligibles where they live, work, go to school, socialize, worship, buy food, and 
get physical activity, especially through mass communications. 
 
The approaches we will use are those recommended for population change: education, marketing 
and policy change.  Messaging will be based on behavioral science that finds positive messaging 
generally more effective than scare tactics and substitution behaviors better than elimination.  
We will strive for sustainable interventions and to understand the economics of change, looking 
for win-win approaches.  Finally, we will remain aware that education and policy work together; 
the public must support policies for them to work, but policy change is cost efficient and yields 
results faster.  These are crucial considerations in achieving our aggressive objectives.   
 
How we organize our efforts: We will continue to vertically integrate our efforts to take 
advantage of any effective interventions available at the national level, capitalize on the assets of 
other State agencies and statewide organizations, coordinate across service delivery channels and 
the public, non-profit, and business sectors in 11 distinct regional media markets, and help local 
partners work together to deliver more comprehensive, effective services. 
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We will continue to use the effective coordinating mechanisms that we have created over the last 
few years.  The Joint Steering Committee (JSC) brings together partners from state, regional and 
local levels three times a year to focus on specialized subjects raised by its six Action Teams or 
on issues of cross-cutting concern.  Within state government, four state agencies work together 
on the Interagency Food Assistance Committee (IFAC) that is chaired by the Food Stamp 
Program, and five work on the State Nutrition Action Plan (SNAP) that is convened through 
WIC.  The latter enables FNS-funded state agencies and the California Department of Food and 
Agriculture to join efforts to increase fruit and vegetable consumption.  The Food Assistance, 
Nutrition Education and Outreach Team (FANOut) brings together State and local government, 
non-profits and advocates to join efforts that will increase food security. 
 
In FFY 07 we will focus new effort on horizontal coordination at the State office, in the Regions 
and in the counties.  In particular, we will focus on increasing coordination among the nine 
operational Units in the Network (Administration, Regional Operations, Fruit, Vegetable, and 
Physical Activity Campaign, Community Development, Communications, Research and 
Evaluation, Physical Activity Integration, Policy and Partnerships, and Information Technology).  
At the Regional and local levels, we will engage our partners and work with the new California 
Association of Nutrition Network Activists (CANNAct) and the California Conference of Local 
Health Department Nutritionists (CCLHDN) to assess, pilot test, and then implement ways to 
strengthen coordination and ease the growing administrative burden.  Projects such as CX3 and 
the County Nutrition Action Plans (C-NAP) are expected to be the principal leadership activities. 
 
Priorities for low-income, FSNE-eligible adults: In FFY 06 we described the evidence that, as 
Network interventions have been taken to scale, population changes were starting to occur, 
though less dramatically than for children.  In the FSNE-targeted adults, fruit and vegetable 
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 consumption increased slightly, while dropping in middle-income groups (see Figure 5 below); 
between 2001 and 2003, rates of physical activity also improved (data not shown).   
 

 
 
We speculated that California FSNE interventions could be buffering or possibly even reversing 
otherwise negative secular trends occurring in the U.S. where fruit and vegetable consumption 
rates are flat or dropping, in the face of rising rates of food insecurity in California.  We posited 
that the positive results with adults reflect the combined effects for adults and children receiving 
FSNE across the state—education and marketing to low-income adults for which the regional 
infrastructure and roll-out was completed in 2005, together with education, marketing and school 
changes being received by their children.   
 
Comparable findings from the 2005 CDPS are not yet available, but results from the first two 
Benchmark Surveys, 2004-2005, are.  Those surveys interview mothers only and use a smaller 
set of fruit/vegetable variables.  Among moms who use Food Stamps, the proportion who 
reported eating at least 5 daily servings was 47 percent in 2004 and 50 percent in 2005, 
suggesting that the Network is on-course to reach its 2010 objective.  However, it also revealed 
that women with higher incomes may be increasing their consumption (to 33 and 46 percent, 
respectively), while other low-income women decreased (from 44 to 42 percent), falling behind 
the General Population of mothers, and the rate of increase among Food Stamps moms slowed. 
 
For physical activity, the proportion of moms in all three survey groups showed a decrease 
between 2004 and 2005.   
 
Why might this be?  The Benchmark Surveys show clearly that the upward trajectory among 
Food Stamp moms slowed and that the low-income moms who do not use Food Stamps slipped 
backwards.  We attribute this to three things:  The execution of the Front Lines Campaign in 
2005 was less powerful than were School Daze and Paper Dolls ad campaign in 2004.  The 
dominant Food Stamp messages in Front Lines may have caused other women to discount the 
messages.  There was lighter English-language weight in the adult ad buy and no children’s 
advertising at all in 2005 due to media targeting requirements implemented in USDA’s 2006 
Guidance. 
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Our FFY 2007 State Plan will modify the media approach taken with adults.  The new creative 
campaign for TV that will reduce the dominance of the Food Stamp messaging and we will pilot 
test a direct marketing “grassroots” campaign in qualifying census tracts in two regions of the 
state, Fresno and San Bernardino.  Clearly, we need to punch up the relevance and create a new, 
stronger mass communications platform designed to create urgency for change.  In addition, we 
will be focusing other adult-oriented interventions on empowerment of moms for their children, 
themselves and their communities.    
 
Again, there is no ad campaign planned for children due to the 50 percent targeting requirement. 
 
Priorities for low-income, Food Stamp eligible children: As reported in FFY 06, the 
impressive changes seen both in fruit and vegetable consumption and in daily physical activity 
for 9-11 year old children from Food Stamp homes, compared to those from other low-income 
homes and from higher income families, suggest that the top-down/bottom-up approach is 
working (Figures 3 and 4).  Children in this age group are being exposed to a well-developed, 
comprehensive set of structured FSNE interventions delivered through the proven-effective 
Children’s Power Play! Campaign to low-resource schools in nearly 300 districts. While 
statewide roll-out of Power Play! to low-income children began with three regions in 1998, 
continued as new regions were added each year through 2001, and has been fully operational 
statewide through the 11 regions since then, they are complemented by other FSNE-interventions 
to parents and through schools that promote FV and PA. The following two charts display key 
behavioral trends reported by 9 to 11 year old children. 
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Behavioral changes by low-income children: As displayed above, analysis completed in 2005 
shows clear, statistically significant associations between reported behaviors and the dosage of 
intervention activity with elementary-aged children as FSNE efforts in school, community, and 
mass media channels grew between 1999 and 2003.  Middle-income children showed no 
improvement, while children from Food Stamp homes reported dramatic increases in both fruit 
and vegetable consumption and physical activity.  This suggests that FSNE interventions are 
effective in reaching the children to whom they are targeted. Thus, our FFY 07 state plan will 
continue its heavy focus on interventions for children in school and community and work toward 
delivering similarly comprehensive social marketing interventions to other age and ethnic 
groups.   
 
This focus for kids will be intensified and expanded in multiple ways.  We will continue close 
collaboration through an Interagency Agreement for a senior Nutrition Education Consultant 
with the California Department of Education; provide technical assistance through the Network’s 
five Regional Nutrition Education Consultants; look for ways to strengthen coordination with the 
UC-FSNEP youth programs; enhance the proven-effective Power Play! Campaign with updated 
fruit, vegetable and physical activity content, and assess the need for developing Power Play! 
content for K-3rd grades; continue to roll out Harvest of the Month, a complementary 
school/community intervention; collaborate with other stakeholders on the School Garden 
Network; and help develop a statewide Farm-to-School system that connects low-resource 
schools with local farmers.  In addition, we are starting an explicit focus on youth empowerment 
that will bring nutrition and physical activity subject matter to the 80+ high schools and 150+ 
middle schools and explore applications for children in the nearly 1,500 elementary schools 
participating in the Network. 
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The communications platform will be strengthened to create urgency for behavior change, 
and much effort will focus on the building equity during transition from 5 a Day to Fruits 
& Veggies—More Matters, together with establishment of the California Nutrition Network 
as our “branded house”: Based on a comprehensive reassessment of external factors and 
formative testing with low-income parents completed in 2005, our communications platform 
aims to cut through the clutter of messages in the marketplace, build on concern about obesity 
and related health problems that low-income and communities of color are experiencing first-
hand, and tap into parental instincts that protect children from harm.  This communications 
platform is: 
 

Using concern for children as a catalyst, promote community changes  
that enable and inspire low-income mothers to intervene 

 in family and community nutrition and physical activity practices. 
 
For 2005 this strategy was implemented with a new ad campaign entitled Front Lines in which 
authority figures – physicians and teachers – warned parents not to take childhood obesity 
lightly.  For 2007, we are organizing new advertising creative for TV, radio and outdoor together 
with a grassroots/direct marketing pilot project in selected census tracts in the Central Valley 
(Fresno), Desert Sierra (San Bernardino) and LA Regions.  Four successive mailings to about 
500,000 households with children in qualifying low-income census tracts will kick off with a 
DVD in which low-income “hero moms” describe what they are doing to reverse this crisis for 
their children.  Direct mail print material will be sent three more times over the year, with the 
intent of helping connect moms with other moms and with community resources to stimulate 
change for healthy eating and physical activity.   
 
Data sources for measuring population outcomes: We need to monitor trends in the several 
low-income population segments targeted by FSNE (certified, likely and potentially-eligible 
Food Stamp recipients, with a focus on parents of school-aged children) to compare against 
secular trends occurring more broadly in the population.  Specific trends in the targeted low-
income population, compared against other population subgroups, are monitored biennially by 
our representative statewide surveys.  In odd-numbered years, these are the California Dietary 
Practices Survey of adults, the California Children’s Healthy Eating and Exercise Survey, and 
the California Health Interview Survey (CHIS), and in even-numbered years, it is the California 
Teen Eating, Exercise and Nutrition Survey.  All but the CHIS are unique in being developed 
solely to guide the planning, operation and evaluation of Network campaigns; they provide deep 
and rich information needed to fine-tune statewide campaigns.  CHIS is unique because it is 
large enough to provide county-specific estimates of the behaviors of interest. 
 
Other measures can be monitored annually.  Annual data sources include UC’s Food Behavior 
Checklist for adults, the ERS (evaluation and reporting system) survey for youth, and the 
Network Benchmark Survey.  Other representative surveys exist, but they each include only a 
handful of relevant questions and therefore cannot provide a complete profile of progress.  These 
include the Behavioral Risk Factor Surveillance System, the California Women’s Health Survey, 
the CHIS, and the California Fitnessgram.  
 
The Semi-Annual Activity Reports (SAAR) provide standardized information about the reach of 
the Network’s social marketing activities, as well as qualitative achievements for all local and 
regional projects.  In addition, each project is responsible for evaluation of its objectives, State 
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staff work with local projects to identify population and community outcomes, and State and 
local partners work together to share best practices widely.   
 
Pilot testing of CX3 that began in six counties in FFY 06 will proceed to include more local 
health departments and schools. CX3 is intended to fill many needs: At the beginning of a 3-year 
contract period, it provides a community snapshot of assets and challenges to use with partners in 
selecting the most important of evidence-based priorities to work on.  For the contract period, the 
baseline assessment can shape the scope of work and assure that it is centered on effective 
interventions.  Repeat assessments provide standardized, quantitative measures of community 
accomplishments. We will use CX3 to acquire quantitative and qualitative information that helps 
characterize the scope of nutrition education problems in low-income communities and 
document results of community-based initiatives, which was a recommendation in USDA’s 
Administrative Review.   
 
Evaluation Challenges: Population outcomes accrue over many years and therefore require 
assessment of trends over time.  Triangulation using multiple data sets is the approach 
recommended by evaluation experts for health promotion programs in real world settings.1,2  
This non-experimental approach capitalizes on all available sources and types of data, helps 
identify other factors that advance or impede the desired results, and informs the operation of 
interventions in real time.  Thus, we will continue using the multiple state surveys for 
quantitative data, together with qualitative data from a variety of sources, some of which are 
described below.  
 
In FFY 06 we resumed work on our small Robert Wood Johnson Foundation evaluation study 
that will be completed in FFY 07. This project will enable us to tap national experts to critically 
evaluate our evaluation design and recommend on gaps or opportunities, especially regarding the 
outer spheres of influence. 
 
Intermediate goals: Population outcomes require that interventions of sufficient intensity be 
conducted over a number of years, they depend upon conditions being created that enable FSNE-
eligible groups to act upon the education and promotional efforts the Network offers, and they 
will accrue through a combination of efforts from a wide variety of players, including but not 
limited to those funded by FSNE.  Therefore, we have set intermediate goals that relate to our 
interventions and to the predisposing factors that influence behavior change in FSNE-eligible 
groups.  This will allow us to assess progress by monitoring changes in all five spheres of 
influence covered by our theoretical model.  These would include changes in organizational 
practices and policies, in environmental conditions to enable behavior change, and in systems 
that provide nutrition and physical activity-related services to low-income communities. Specific 
to our population outcomes and in conjunction with efforts by other partners, we aim to empower 
low-income parents and children by: 

• Fruits and vegetables:  Increasing consumer desire for and availability of fruits and 
vegetables through a variety of approaches in low-income communities, low-resource 
schools, and low-wage worksites; 

                                                 
1 Patton, M. Q., (2002). Qualitative Research & Evaluation Methods (3rd ed.) (pp. 555-563). Thousand Oaks, CA: 
Sage Publications, Inc. 
2 Schneiderman, N., Speers, M. A., Silva, J. M., Tomes, H., & Gentry, J. H., (Eds.). (2001). Integrating Behavioral 
and Social Sciences with Public Health. (pp. 299-300). Washington, DC: American Psychological Association. 
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• Physical activity: Increasing consumer desire for and opportunities for safe, pleasant 
physical activity through a variety of approaches in low-income communities, low-
resource schools, and low-wage worksites; 

• Food security: Strengthening the infrastructure for community food security systems 
through a variety of approaches, including those that promote and better link the Food 
Stamp Program with other nutrition education activities for lower-income households;  

• Community mobilization: Encouraging coalitions and mobilizing efforts toward 
institutional and environmental changes that promote energy balance in low-income 
communities, in low-resource schools, and low-wage worksites; and  

• Environments that support healthy eating and physical activity:  Increasing 
consumer awareness of and desire for conditions and policies that support healthy eating 
and physical activity in low-income communities, low-resource schools, and low-wage 
worksites. 

 
Data sources and indicators for measuring intermediate goals: Measurement of intermediate 
goals will use a variety of indicators, many of which are already reported in the Network’s Semi-
Annual Activity Reports and planned for the new Communities of Excellence in Nutrition, 
Physical Activity and Obesity Prevention (CX3) system that will be phased in by 2008.  Examples 
of potential measures include: 

• Fruits and vegetables: By 2008 there will be a growth in farmers’ markets equipped for 
EBT; Food Stamp-certified stores that also participate in the California Retail Program; 
low-resource schools implementing school decisions to increase FV consumption; 
increased participation in Harvest of the Month, Farm-to-School purchasing, and the 
Power Play! Campaign; and low-wage worksites pilot testing and/or participating in the 
Be Active! Worksite Program. 

• Physical activity: Identification of current available resources are being conducted so 
that we can measure baseline and show an increase in the following areas to promote 
physical activity following MyPramid Guidelines; availability and use of recreational 
facilities in low-income neighborhoods; number of low-resource schools participating in 
Walk to School initiatives; the Governors fitness challenge; school decisions to increase 
PE or physical activity opportunities for students; increased use of Fitnessgram scores to 
drive improvements in school and neighborhood physical activity programs; and low-
wage worksites pilot testing and/or participating in the Be Active! Worksite Program.  

• Food security:  In conjunction with the Food Stamp Access Improvement plan, upgrades 
in connectivity between nutrition education and county Food Stamp programs will 
continue and evidenced by increasing the use and coordination of the Food Stamp Office 
Resource Kit by 10 percent; improvements in the new statewide toll-free call-in system 
for nutrition education and Food Stamp information; increased use of the 888-numbers; 
and continued consumer response reflected in rising rates of Food Stamp application in 
high-need counties. 

• Community activation: Building on the Front Lines media campaign with 
Grassroots/Direct Marketing, we aim to drill deeper to link concerned FSNE-eligible 
parents with available local resources for individual, interpersonal, institutional, and 
community action.  Simple process measures will be collected and include collection of 
consumer responses via mail in response card, calls to the information phone lines, web 
hits and participation in local efforts. 

• Supportive environments:  Progress toward the statewide implementation of CX3 
through the priority channels of health departments, school districts and the 11 Regional 
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Collaboratives.  At the community and State levels, examples of empowered low-income 
parents who secure organizational and community changes that promote and enable fruit 
and vegetable consumption, physical activity, and food security will be promoted.   

 
Existing and new educational materials:  Our detailed workplan provides specific information 
about new materials.  We will continue to assist partners by making as many materials as 
possible available centrally.  For children, we will continue to contract with the California 
Healthy Kids Resource Center to maintain a lending library of child and youth nutrition 
education materials.  For adults, we will maintain existing warehouse services to fulfill orders 
from local projects for materials developed through FSNE in California.   
 
Before developing new consumer materials, we will first look for suitable materials such as those 
cited on the Food Stamp Nutrition Connection, the CSREES state FSNE website, and National 5 
A Day websites.  If no suitable materials are found, or when necessary to meet California’s 
program and population needs, this will be considered justification for developing new materials.  
For all contractors, we will continue to require prior approval before any new materials are 
developed and State review before production.  
 
In FFY 2007, we will focus on fully using available materials such as the new Fit Business Kit, 
retail and school materials, and issue briefs, rather that developing new items.  We will continue 
to deplete available inventories of educational materials and nutrition education reinforcement 
items in order to revise them to adhere to the 2005 Dietary Guidelines for American and new 
Fruits & Veggies—More Matters logo where appropriate. We will continue the development and 
pilot testing of educational materials focused on empowering consumers and on updating 
cookbooks, and African American materials.  Several evaluation reports focusing on best 
practices are in production. 
 
Key Result Areas: The FSNE work plan that follows is organized around four complementary 
key result areas that UC, CDSS and CDHS cooperate to achieve.  These functions support nearly 
250 local projects, provide the coordination necessary to keep all the components working 
together, and integrate efforts to help realize the synergies that are necessary to secure statewide 
behavior change in low-income communities.   

• Community interventions and development: This cluster of activities enables and 
supports FSNE-eligible families and children to consume more fruits and vegetables 
within a limited budget and engage in daily physical activity consistent with the 2005 
Dietary Guidelines for Americans.  This is implemented in part by continuing our 
successful Local Incentive Award (LIA) program that qualifies State and local in-kind 
contributions for Federal Financial Participation reimbursement to provide more FSNE.  
The LIA program operates in 11 channels with 94 agencies, down from 106 at this time 
in FFY 06. Partners for FFY 07 include 2 Children and Families Commissions, 4 City 
Governments, 6 Colleges/Universities, 10 County Offices of Education, 4 Indian Tribal 
Organizations, 26 Local Health Departments, 2 Non-profit Incentive Awardees, 2 Park 
and Recreation Districts, 37 School Districts, 1 State Incentive Awardee (CDE) and 3 
county University of California’s Cooperative Extension agencies.   

 
In FFY 07 extensive work will be done to address both the educational and administrative 
issues raised by WRO in the FFY 06 Administrative Review.  From a nutrition education 
perspective, this will include a resumption of site visits, provision of training, attention to 
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multi-generational approaches, new efforts through schools to engaging parents, and 
attention to using USDA educational materials whenever possible. 

 
Eighteen agencies receive support through competitive grants temporarily re-named as 
Local Food and Nutrition Education (formerly Food Security), while the 14 competitively 
chosen African American faith projects are overseen through the regional infrastructure 
support of the 11 Regional Nutrition Network (RNN)  lead agencies.  Statewide technical 
assistance to all local contractors is provided through site visits, trainings, statewide 
conferences, regular communications and distribution of nutrition education 
reinforcement items.  Special efforts will be made to provide services and leadership 
through the RNN’s, as recommended in the Review.  
 
We will continue to develop new intervention channels.  The Center for Collaborative 
Solutions will step up its efforts to establish learning centers that offer best practices for 
the implementation of nutrition education and physical activity in after-school venues 
associated with low-resource schools and communities through Proposition 49 that is 
expected to make over $400 million available through schools in SFY 06-07.  In 
particular, we are striving to help education agencies contract for after-school nutrition 
education and physical activity services with non-profit and local government agencies.  
We will continue the feasibility project of working with the statewide organization of 
county First Five commissions and WIC to assist county-based commissions strengthen 
their nutrition education and obesity prevention programming.  We have contracted to 
complete formative research for low-income Koreans and will continue to recruit staff to 
develop the long-planned Asian American pilot campaign for which formative research 
was completed in FFY 05 for Chinese, Hmong and Vietnamese immigrants.  

 
The branded California 5 a Day Campaign will continue to develop, implement, and 
evaluate multi-level, multi-component programs designed to increase daily fruit and 
vegetable consumption to the new, higher recommended amounts, to encourage daily 
physical activity levels, and promote the use of food assistance programs.  Our plan is to 
transition the FV elements of those programs to Fruits & Veggies—More Matters under 
the auspices of the Network which, due in part to the limitations of the new national 
brand, will become our main consumer brand. The targeted FSNE programs that have 
been operating as the California 5 A Day Campaign will transition to become the 
Network’s Children’s Power Play! Campaign, Latino Campaign, African American 
Campaign, Retail Program, and the Worksite Program.  At this writing, we envision 
holding listening session and otherwise consulting with stakeholders to assure that equity 
is gained, not lost, by this transition which will be unveiled by national partners in San 
Francisco next March and for California in April.  The full transition will be completed in 
California during FFY 08.  

As in the past, the Network’s Campaigns will facilitate lifestyle changes by reaching 
FSNE-eligible Californians directly through education and marketing in multiple venues, 
enabling organizations and communities to promote environments that increase access to 
quality, affordable fruits and vegetables and safe physical activity, and inspiring 
organizational practices that make fruits, vegetables and physical activity easy and 
socially supported choices. Each Network Campaign is designed, developed and tested to 
reach a specific FSNE-eligible target audience and ensure that the messages, 
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dissemination channels, and methods are effective and appropriate for the target 
audience.  

The structured campaigns are promoted, implemented, and monitored at the regional 
level through 11 Regional Nutrition Networks who receive training, technical assistance, 
and resources from the state staff to ensure the successful implementation of the 
structured campaigns. The Retail and Worksite Programs (pilot) are designed to enhance 
the population-centered Campaigns by conducting channel-specific activities that 
partners can offer to multi-ethnic FSNE-eligible adults in qualified food stores and low-
wage settings, most of which are in eligible low-income census tracts. 

• Program research and evaluation:  We will continue to conduct a variety of 
quantitative and qualitative activities that advance the evidence base needed to design, 
implement, evaluate, and improve large-scale, multi-level, multi-channel, multi-
component social marketing campaigns for FSNE-eligible audiences.  The purposes are 
to guide and redirect statewide, regional, and local intervention efforts for maximum 
effectiveness, efficiency, and results and otherwise increase the return on investment by 
documenting and sharing what is learned as widely as possible.  Reports of findings from 
the adult and teen surveys are scheduled for release, and two reports about results and 
best practices are in preparation.  These are for larger projects participating in the Impact 
Evaluation and case studies of community nutrition action pilot projects, formerly known 
as food security. 

•  Mass media and marketplace interventions:  Broadcast and outdoor media are used 
because FSNE target audiences are more heavily dependent on mass communications and 
commercial advertising to obtain information than are population segments with higher 
incomes or more education.  FSNE-eligible Californians are very diverse group, 
California is very large, and nearly two-thirds live outside FSNE-eligible census tracts, so 
a variety of mass media approaches must be used. As described above, due to slippage in 
a number of parameters revealed by the 2005 Benchmark Study, we will be pilot testing a 
four-phase Grassroots/Direct Marketing Campaign in portions of three media markets.  
As in FFY 06, we will build on any California air buys that USDA makes. 

As in FFY 06, no children’s media is planned because there are no outlets that meet 
USDA’s 50% targeting criteria.  

In FFY 07, the Network Retail Program will continue working through the RNN’s  to 
offer nutrition education in grocery stores within our 1,700+ qualifying census tracts.  We 
will be planning to introduce Fruits & Veggies—More Matters to as many of the 500+ 
newly qualified high-Food Stamp volume supermarkets as possible starting in March.  

• Leadership and infrastructure:  To support partners and maximize the impact of the 
FSNE investment, we provide an administrative infrastructure that is driven to deliver 
superior support services and fiscal oversight to funders and local partners. This requires 
the creation of inclusive public/private planning and action mechanisms that represent 
the interests of all stakeholders, raise awareness, and increase synergy among anti-
poverty nutrition practices and policies at all organizational levels. The Network 
collaborates extensively with other State agencies to maximize available resources and 
overcome barriers creatively.  In specialized areas, we sponsor special projects that 
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engage and enable other leadership organizations to join efforts and help achieve FSNE 
objectives.   

 
In FFY 07, we will place considerable effort on addressing issues raised in the WRO 
Administrative Review.  This will include updating administrative materials and 
providing fiscal training for State and local staff, developing streamlined reporting and 
documentation systems, integrating efforts among organizational units in the State office, 
developing an upgraded management structure and career development opportunities, 
bringing GIFTS on-line, working with CANNAct to engage local partners, and 
establishing a “strike team” to assure that these efforts are having the desired effect.  
 
In particular, we will work closely with LA Unified School District to help ease and 
improve the documentation and reporting systems, with an eye toward developing 
approaches that could be used more widely by other LIA’s, especially those in the school 
channel. 
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Methods and strategies used to achieve population outcomes and intermediate goals: To 
operate California’s large, diverse FSNE enterprise, an ongoing cycle of program development, 
continuous improvement, and responsiveness to new opportunities and learning is required.  We 
have three approaches for selecting interventions.   
 
First, as shown below, at the State level, we identify needs, develop and implement “branded” 
campaigns such as the Children’s Power Play! Campaign or the Latino Campaign. 
   
 

 
 
The cycle of steps is: (1) Identify the problem, (2) review the literature, (3) conduct formative 
research with consumers, key informants and prospective intermediaries, (4) design the 
intervention and develop materials, (5) pilot test in selected settings for consumer and 
intermediary response, (6) modify and conduct more rigorous testing in real-world settings, (7) 
evaluate consumer outcomes against experimental or comparative conditions, (8) revise 
materials and conduct training for large-scale roll-out, (9) use process measures to monitor 
implementation as per design, (10) evaluate for achievement of intermediate goals and 
population outcomes, and (11) continuously obtain consumer and intermediary feedback and use 
for routine program revision. 
 
Second, we identify, test, package and disseminate promising practices developed by local and 
regional partners. Harvest of the Month is one example that has been developed for statewide 
implementation; in FFY 07 it enters its second year of operation. 
 
Last, we adapt proven-effective interventions that have been developed by others.  Examples 
include SPARK, Body & Soul, adapting the national Safe Routes to School to add nutrition and 
branding it as Safe Routes to Healthy Food.   
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In Section B that follows, project descriptions and budget summaries are provided for the state, 
regional and local levels.  Each project is outlined as per the required USDA template.  This 
outline includes (1) goals and objectives, (2) project title with (3) related objectives, (4) 
audience, (5) focus on FSNE-eligibles, (6) project description, (7) summary of existing research, 
(8) modification from previous years, (9) use of educational materials, (10) coordination efforts, 
and (11) budget amounts for FFY 07.   
 
Section C displays staffing for all participating agencies, again using Template 3 required by 
USDA.  It displays position titles, FTE’s charged to FSNE, Description of Job Duties, and the 
total FSNE salaries, benefits and wages.  
 
Section D displays budget information by project for non-federal public and private funds, 
federal funds (FFP) and total by line item. These follow the format required by USDA. 
 
Section E includes required Assurances, signature pages, draft agreements with other state 
agencies, and California’s State Nutrition Action Plan which reflects the collaboration among 
five state agencies.  
 
Section F includes the requested waivers.  
 
The FFY 07 state plan in its entirety consists of two binders of plans and six binders of required 
documentation. 
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A. Local Level Project Descriptions 
 

ABC UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

ALAMEDA COUNTY HEALTH CARE SERVICES AGENCY 
Local Incentive Awardee: Government - Local Public Health Department 

ALAMEDA COUNTY OFFICE OF EDUCATION 
Local Incentive Awardee: Education - County Office of Education 

ALAMEDA COUNTY OFFICE OF EDUCATION COALITION 
Local Incentive Awardee: Education - County Office of Education 

ALHAMBRA UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

ALISAL UNION SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

BERKELEY UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

BERKELEY, CITY OF, DEPARTMENT OF HEALTH AND HUMAN SERVICES 
Local Incentive Awardee: Government - Local Public Health Department 

CALIFORNIA ASSOCIATION OF FOOD BANKS NUTRITION EDUCATION 
Local Food and Nutrition Education 

CALIFORNIA DEPARTMENT OF EDUCATION 
Other State Public Entities 

CALIFORNIA RURAL INDIAN HEALTH BOARD, INC. 
Local Incentive Awardee: Indian Tribal Organizations 

CALIFORNIA STATE UNIVERSITY, CHICO 
Local Incentive Awardee: Education - Public Colleges & Universities 

CALISTOGA JOINT UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

CENTRAL VALLEY HEALTH NETWORK 
Nonprofit Incentive Awardee 

CHILDREN'S COUNCIL OF SAN FRANCISCO 
Local Food and Nutrition Education 

COMMUNITY ALLIANCE WITH FAMILY FARMERS 
Local Food and Nutrition Education 

COMMUNITY SERVICES PLANNING COUNCIL 
Local Food and Nutrition Education 
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A. Local Level Project Descriptions 
 

COMMUNITY SERVICES UNLIMITED 
Local Food and Nutrition Education 

COMPTON UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

CONTRA COSTA COUNTY HEALTH SERVICES 
Local Incentive Awardee: Government - Local Public Health Department 

COUNCIL OF ORANGE COUNTY, ST. VINCENT DE PAUL 
Local Food and Nutrition Education 

DEL NORTE UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

DOWNEY UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

DUARTE, CITY OF, PARKS AND RECREATION DEPARTMENT 
Local Incentive Awardee: Government - Parks & Recreation Department 

EAST BAY ASIAN YOUTH CENTER 
Local Food and Nutrition Education 

EAST LOS ANGELES COLLEGE 
Local Incentive Awardee: Education - Public Colleges & Universities 

EAST SIDE SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

ECOLOGY CENTER 
Local Food and Nutrition Education 

EL MONTE CITY SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

ELK GROVE UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

ENVIRONMENTAL EDUCATION COUNCIL OF MARIN 
Local Food and Nutrition Education 
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A. Local Level Project Descriptions 
 

**FAITH-BASED COMMUNITY PROJECTS – AA CAMPAIGN 
Acts Community Development 
Alondra Church of Christ 
Baptist Ministers Conference 
Faith Temple Church 
Friendly Church of God 
Gangsters for Christ 
Girls Club of Los Angeles 
Greater St. Stephen Baptist Church 
Healthy Communities, Inc. 
Jubilee Consortium 
Jubilee Restoration, Inc. 
New Life Christian Center 
Temple Community Outreach Center 
Youth4rce 
 

FARMERSVILLE UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

FOOD BANK OF YOLO COUNTY 
Local Food and Nutrition Education 

FRESNO COUNTY OFFICE OF EDUCATION 
Local Incentive Awardee: Education - County Office of Education 

FRESNO UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

GREENFIELD UNION SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

HAWTHORNE SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

HEALTH EDUCATION COUNCIL 
Local Food and Nutrition Education 

HEALTHY CITIES 
DHS Sister Program 

HUMBOLDT COUNTY OFFICE OF EDUCATION 
Local Incentive Awardee: Education - County Office of Education 

HUNTINGTON BEACH UNION HIGH SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

IMPERIAL COUNTY PUBLIC HEALTH DEPARTMENT 
Local Incentive Awardee: Government - Local Public Health Department 
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A. Local Level Project Descriptions 
 

KERN COUNTY DEPARTMENT OF PUBLIC HEALTH 
Local Incentive Awardee: Government - Local Public Health Department 

KERNVILLE UNION SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

LAMONT SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

LONG BEACH UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

LONG BEACH, CITY OF, DEPARTMENT OF PUBLIC HEALTH 
Local Incentive Awardee: Government - Local Public Health Department 

LOS ANGELES COMMUNITY ACTION NETWORK 
Local Food and Nutrition Education 

LOS ANGELES COUNTY OFFICE OF EDUCATION 
Local Incentive Awardee: Education - County Office of Education 

LOS ANGELES TRADE TECHNICAL COLLEGE 
Local Incentive Awardee: Education - Public Colleges & Universities 

LOS ANGELES UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

MADERA COUNTY CHILDREN AND FAMILIES COMMISSION - FIRST 5 
Local Incentive Awardee: Education - First 5 Children and Families Commission 

MADERA UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

MANILA COMMUNITY SERVICES DISTRICT 
Local Incentive Awardee: Government - City Government 

MARIN COUNTY DEPARTMENT OF HEALTH AND HUMAN SERVICES 
Local Incentive Awardee: Government - Local Public Health Department 

MERCED COUNTY OFFICE OF EDUCATION 
Local Incentive Awardee: Education - County Office of Education 

MONROVIA UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

MONTCLAIR, CITY OF 
Local Incentive Awardee: Government - City Government 

MONTEBELLO UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 
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A. Local Level Project Descriptions 
 

MONTEREY COUNTY DEPARTMENT OF PUBLIC HEALTH 
Local Incentive Awardee: Government - Local Public Health Department 

MOUNT DIABLO UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

NATIVE AMERICAN HEALTH CENTER 
Local Incentive Awardee: Indian Tribal Organizations 

NEWPORT-MESA UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

OCCIDENTAL COLLEGE, CENTER FOR FOOD AND JUSTICE 
Local Food and Nutrition Education 

ORANGE COUNTY DEPARTMENT OF EDUCATION 
Local Incentive Awardee: Education - County Office of Education 

ORANGE COUNTY HEALTH CARE AGENCY 
Local Incentive Awardee: Government - Local Public Health Department 

ORANGE COUNTY SUPERINTENDENT OF SCHOOLS 
Local Incentive Awardee: Education - County Office of Education 

ORANGE UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

PASADENA UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

PASADENA, CITY OF, PUBLIC HEALTH DEPARTMENT 
Local Incentive Awardee: Government - Local Public Health Department 

PEOPLE'S GROCERY 
Local Food and Nutrition Education 

PLACER COUNTY DEPARTMENT OF HEALTH AND HUMAN SERVICES 
Local Incentive Awardee: Government - Local Public Health Department 

RIVERSIDE COUNTY HEALTH SERVICES AGENCY 
Local Incentive Awardee: Government - Local Public Health Department 

ROSEMEAD SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

SACRAMENTO COUNTY DEPARTMENT OF HEALTH & HUMAN SERVICES 
Local Incentive Awardee: Government - Local Public Health Department 

SAN BENITO COUNTY HEALTH & HUMAN SERVICES AGENCY 
Local Incentive Awardee: Government - Local Public Health Department 
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A. Local Level Project Descriptions 
 

SAN BERNARDINO COUNTY DEPARTMENT OF PUBLIC HEALTH 
Local Incentive Awardee: Government - Local Public Health Department 

SAN BERNARDINO PARKS AND RECREATIONS AND COMMUNITY SERVICES 
Local Incentive Awardee: Government - Parks & Recreation Department 

SAN DIEGO COMMUNITY COLLEGE DISTRICT 
Local Incentive Awardee: Education - Public Colleges & Universities 

SAN FRANCISCO UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

SAN FRANCISCO, CITY AND COUNTY OF, DEPARTMENT OF PUBLIC HEALTH 
Local Incentive Awardee: Government - Local Public Health Department 

SAN JOAQUIN COUNTY PUBLIC HEALTH SERVICES 
Local Incentive Awardee: Government - Local Public Health Department 

SAN MATEO COUNTY HEALTH SERVICES AGENCY 
Local Incentive Awardee: Government - Local Public Health Department 

SANTA ANA UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

SANTA BARBARA COUNTY PUBLIC HEALTH DEPARTMENT 
Local Incentive Awardee: Government - Local Public Health Department 

SANTA CLARA COUNTY PUBLIC HEALTH DEPARTMENT 
Local Incentive Awardee: Government - Local Public Health Department 

SANTA CLARITA VALLEY FOOD SERVICES AGENCY 
Local Incentive Awardee: Education - School District 

SANTA CRUZ CITY SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

SECOND HARVEST FOOD BANK OF SANTA CRUZ AND SAN BENITO COUNTIES 
Local Food and Nutrition Education 

SHASTA COUNTY OFFICE OF EDUCATION 
Local Incentive Awardee: Education - County Office of Education 

SHASTA COUNTY PUBLIC HEALTH DEPARTMENT 
Local Incentive Awardee: Government - Local Public Health Department 

SOLANO COUNTY HEALTH AND SOCIAL SERVICES DEPARTMENT 
Local Incentive Awardee: Government - Local Public Health Department 

SONOMA COUNTY DEPARTMENT OF HEALTH SERVICES 
Local Incentive Awardee: Government - Local Public Health Department 
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A. Local Level Project Descriptions 
 

SONOMA STATE UNIVERSITY 
Local Incentive Awardee: Education - Public Colleges & Universities 

SOUTHERN INDIAN HEALTH COUNCIL, INC. 
Local Incentive Awardee: Indian Tribal Organizations 

STANISLAUS COUNTY HEALTH SERVICES AGENCY 
Local Incentive Awardee: Government - Local Public Health Department 

TRUST FOR CONSERVATION INNOVATION 
Local Food and Nutrition Education 

TULARE COUNTY HEALTH AND HUMAN SERVICES AGENCY 
Local Incentive Awardee: Government - Local Public Health Department 

TULARE COUNTY OFFICE OF EDUCATION 
Local Incentive Awardee: Education - County Office of Education 

UKIAH UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

UNITED INDIAN HEALTH SERVICES 
Local Incentive Awardee: Indian Tribal Organizations 

UNIVERSITY OF CALIFORNIA COOPERATIVE EXTENSION, ALAMEDA COUNTY 
Local Incentive Awardee: Education - University of California Cooperative Extension 

UNIVERSITY OF CALIFORNIA COOPERATIVE EXTENSION, ALAMEDA COUNTY 
Local Incentive Awardee: Education - University of California Cooperative Extension 

UNIVERSITY OF CALIFORNIA COOPERATIVE EXTENSION, LOS ANGELES COUNTY 
Local Incentive Awardee: Education - University of California Cooperative Extension 

UNIVERSITY OF CALIFORNIA, BERKELEY 
Local Food and Nutrition Education 

UNIVERSITY OF CALIFORNIA, SAN DIEGO 
Local Incentive Awardee: Education - Public Colleges & Universities 

UNIVERSITY OF SOUTHERN CALIFORNIA 
Local Food and Nutrition Education 

URBAN SPROUTS SCHOOL GARDENS 
Local Food and Nutrition Education 

VAUGHN NEXT CENTURY LEARNING CENTER 
Local Incentive Awardee: Education - School District 

VENTURA COUNTY PUBLIC HEALTH DEPARTMENT 
Local Incentive Awardee: Government - Local Public Health Department 
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A. Local Level Project Descriptions 
 

VENTURA UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

VISALIA UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

WEST CONTRA COSTA UNIFIED SCHOOL DISTRICT 
Local Incentive Awardee: Education - School District 

YOLO COUNTY HEALTH DEPARTMENT 
Local Incentive Awardee: Government - Local Public Health Department 
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LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 10/23/2006 

1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: ABC Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45496 

a. Related Objectives 
The key goal of our program is to promote the daily consumption of at least 3-5 cups of fruits and 
vegetables as well as to engage in at least 60 minutes or 30 minutes of physical activity per day 
for adults and children, respectively, among a low-income population.   

b. Audience 
Gender: Male (49%); Female (51%) 
Ethnicity: African American (9%); Asian (7%); Caucasian (7%); Latino (70%); Pacific 

Islander (6%) 
Languages: English (80%); Spanish (20%) 
Ages: Under 5; 5 to 8; 9 to 11; 12 to 17; 18 to 24; 25 to 54; 55 to 64 
Projected Number of Contacts: 
10,000 Direct +500 Indirect = 10,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites); WIC Income Guidelines. NOTE: The preschool 
sites are located at the school sites.(See attached Target Data sheets for specific census tracts 
and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Promotion of Healthy 
Communities; Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping 
Behaviors 

Intervention Channels: 
Other Preschools or Daycares (not Head Start) (6); Schools (K-12) (11); WIC Sites (1)  
.  

Narrative Summary: 
The key goal of ABC Unified School District's Nutrition Network is to promote the daily 
consumption of at least 3 to 5 cups of fruits and vegetables as well as to engage in at least 60 
minutes/30 minutes of physical activity per day for children/adults.   The Nutrition Network will 
continue to implement various programs such as Harvest of the Month, classroom nutrition and 
physical activity clubs, and provide nutrition education for students through existing materials 
and curricula.  In addition, there will be a strong emphasis on building self-efficacy among our 
middle and high school students to prepare healthy snacks and meals that incorporate fruits and 



05-45496 ABC Unified School District LOCAL PROJECT SYNOPSIS
 

FFY 2007 Plan Printed 10/23/2006 

vegetables.   We will continue to train our teachers with innovative ways to link nutrition 
education to California Content Standards through materials provided from the Dairy Council of 
California, MyPramid.gov,  and Children’s Powerplay!   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; California Department of Education; Dairy Council of California; 
Harvest of the Month; National 5 A Day 

h. Development of New Educational Materials 
New Educational Materials: 
• None 

 
3. Evaluation Plan 

Performance Measures: 
• Change In Knowledge (Increase In Knowledge Among Students About The Recommended 

Number Of Cups Of Fruits And Vegetables They Should Consume Per Day). 
• Increase In Self- Efficacy Among Middle And High School Students To Prepare Healthy Snacks 

And Meals That Incorporate Fruits And Vegetables. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 

Only for School Districts, County Offices of Education, and other Contractors Working In Schools 
Free and Reduced Price Meals 

Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19-64212-6010862 Aloha Elementary School 61.39% 17.09% 78.48% 

19-64212-6010953 Burbank Elementary School 49.70% 18.46% 68.15% 

19-64212-6061238 Fedde Middle School 69.78% 16.51% 86.29% 

19-64212-6010979 Ferguson Elementary School 88.10% 6.51% 94.60% 

19-64212-6010920 Hawaiian Elementary School 88.30% 6.08% 94.38% 

19-64212-6071351 Juarez Elementary School 45.38% 20.80% 66.18% 

19-64212-6010912 Melbourne Elementary School 76.59% 20.00% 96.59% 

19-64212-6010946 Niemes Elementary School 57.26% 16.40% 73.66% 

19-64212-6010961 Palms Elementary School 36.68% 16.77% 53.44% 

19-64212-6010995 Willow Elementary School 71.45% 15.80% 87.25% 

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  ABC USD Contract No:  05-45496   

State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
Personnel Salaries 501,823 538,886 $37,063 7%
Fringe Benefits 163,092 183,221 $20,129 12%
Operating Expenses 0 0 $0 0%
Equipment Expenses 0 0 $0 0%
Travel and Per Diem 0 0 $0 0%
Subcontracts 0 0 $0 0%
Other Costs 0 0 $0 0%
Indirect Costs 42,156 45,782 $3,626 9%
Total State Share  $            707,071  $            767,889  $                      60,818 9%

Federal Share Budget
Personnel Salaries 219,568 231,010 $11,442 5%
Fringe Benefits 35,131 39,272 $4,141 12%
Operating Expenses 13,220 14,810 $1,590 12%
Equipment Expenses 0 1,050 $1,050 1050%
Travel and Per Diem 3,752 5,092 $1,340 36%
Subcontracts 14,400 20,680 $6,280 44%
Other Costs 45,960 48,625 $2,665 6%
Indirect Costs 21,051 22,858 $1,807 9%
Total Federal Share  $            353,082  $            383,397  $                      30,315 9%

Justification for increases or decreases over 10%*
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Alameda County Health Care Services Agency 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 04-35432 

a. Related Objectives 
Promote the adoption of healthy lifestyle behaviors including increased consumption of fruits and 
vegetables and increased physical activity.   

b. Audience 
Gender: Male (48%); Female (52%) 
Ethnicity: African American (26%); Asian (21%); Caucasian (36%); Latino (27%); Native 

American (1%); Pacific Islander (1%); Marked other on Census (14%) 
Languages: English (64%); Spanish (13%); Asian/pacific Islander (14%); Indo European (8%); 

Other (1%) 
Ages: All Ages 
Projected Number of Contacts: 
7,200 Direct +125,000 Indirect = 132,200 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Farmers’ market promotion; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (23); Community-Based Organizations (6); Community Clinics (non-
government) (3); Community Youth Organizations (1); Faith/Churches (6); Farmers’ Markets (1); 
Head Start (1); Housing Projects (1); Other Preschools or Daycares (not HeadStart) (2); Parks, 
Recreation Centers (8); Schools (K-12) (29); Senior Centers (4); WIC Sites (4) 

NOTE: All the after school interventions take place at the schools sites. Two of the Parks & 
Recreation sites (Allendale and Manzanita) are also school sites, and the Rainbow Recreation 
Center is also home to the Senior Center.  The Healthy Living for life community “train-the 
trainer” interventions collaborates with partners from the listed channels who reach food stamp 
eligible families; community based organizations, community clinics, community youth 
organizations, faith/churches, head start, preschools/day care, and housing projects.  



04-35432 Alameda County Health Care Services Agency LOCAL PROJECT SYNOPSIS
 

FFY 2007 Plan Printed 10/23/2006 

 

Narrative Summary: 
Alameda County Nutrition Services is delivering a comprehensive social marketing initiative 
designed to change the dietary and physical activy behaviors of low-income, food stamp eligible 
residents of Alameda County.  We reach that population through schools, senior centers, WIC 
Programs, and community collaborations.  Our efforts are grounded in primary research with the 
target and audience and currently include: 

1) Healthy Living Councils at schools and senior centers, which educate and empower 
community members to become actively engaged in improving the nutrition and overall health 
individually, for their families, and their communities.   

2) Training and support for community partners who impact low income food stamp eligible 
residents.  Our 'Healthy Living ..for life' campaign is designed to increase healthy lifestye 
adoption through collaborative partnerships with community agencies. Working  with over 100 
community groups, we use a train-the-trainer model to provide ready to use nutrition 
interventions and tools and technical assistance. 

3)School Campaign which includes school wide interventions, classroom learning, curriculum 
integration, Harvest of the Month, cooking classes, and training for food service, school nursing, 
and after school staff. 

4) Promotional efforts to increase breastfeeding rates, fruit and vegetable consumption and 
farmers market redemption rates among WIC clients.  This effort is achieving steady increases in 
rates, which exceed statewide avera   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; Retail Program; Latino Campaign; California 
Project LEAN; Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Harvest of the 
Month; USDA materials; WIC Materials 



04-35432 Alameda County Health Care Services Agency LOCAL PROJECT SYNOPSIS
 

FFY 2007 Plan Printed 10/23/2006 

 

h. Development of New Educational Materials 
New Educational Materials: 
• We Would Like To Develop A 'Passport' Like Intervention Tool Specifically Targeted To 

Youth (12-18). The Passport Has Proven To Be An Effective Tool In The Adult Population, 
But Does Not Resonnate Well With Youth. We Will Share This With Other Lia's. 

 
3. Evaluation Plan 

Performance Measures: 
• Residents Will Report An Increased Adoption Of Healthy Behaviors Such As Consumption Of 

Fruits And Vegetables And Increased Frequency And Duration Of Physical Activity. 

Evaluation Plan 
Type 
Formative: Focus Groups 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    



Network Contractor Project Summary FFY 2006-2007 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

North Oakland WIC 06001401100 African American & Hispanic 

Eastmont WIC 06001408600 Hispanic 

Franklin Elementary   06001405400 Asian & Hispanic 

Jefferson Elementary   06001407100 African American & Asian  

Brookfield Elementary 06001409000 Hispanic 

ICS 06001406100 All 

La Escuelita 06001406000 Asian  

Arroyo Viejo Park 06001408500 Hispanic 

Golden Gate Park 06001400800 Hispanic 

Carmen Flores Park 06001406201 & 2 All 

Ira Jenkins Park 06001409000 Hispanic 

Poplar Park 06001401500 All 

Franklin Park 06001405400 Asian & Hispanic 

Rainbow Rec Ctr 06001407300 All 

Manzanita Rec Ctr 06001406201 & 2 All 

East Oakland 06001409000 Hispanic 

North Oakland WIC 06001401100 African American & Hispanic 

   

   

   

   

   

   

   

   

 



Network Contractor Project Summary FFY 2006-2007 
 

 

FY2006-2007/Version2 Continued on next page Page 4 of 7 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 
01612596002273 ACORN Woodland 67.63% 5.39% 73.03% 
01612596001630 Allendale 61.45% 13.83% 75.28% 
01612596118608 Ascend 68.56% 13.64% 82.20% 
01612596001655 Bella Vista 67.24% 14.10% 81.33% 
01612596057061 Brewer (Edna) MS 64.50% 12.02% 76.52% 
01612596001663 Brookfield 68.99% 12.92% 81.91% 
01612596001747 Cole MS 70.57% 5.35% 75.92% 
01-61259-6001788 Cox 71.90% 8.19% 80.09% 
01-61259-6057012 Elmhurst MS 62.62% 7.94% 70.56% 
01612596001887 EOCC (formerly Hawthorne) 57.83% 9.49% 67.31% 
01612596001838 Fruitvale 66.93% 14.44% 81.37% 
01612596001820 Franklin 77.53% 8.43% 85.96% 
01612596001846 Garfield 75.68% 9.96% 85.64% 
01612596056998 Harte (Bret) MS 48.19% 9.81% 58.00% 
01612596057046 Hoover 70.53% 6.28% 76.81% 
01612596118616 ICS 70.66% 13.64% 84.30% 
01612596001937 Jefferson 66.75% 14.71% 81.46% 
01612596096523 La Escuelita 58.43% 16.86% 75.29% 
01612596001986 Lakeview 51.26% 12.04% 63.31% 
01612596001994 Laurel 57.20% 17.63% 74.84% 
01612590130575 Life Academy 53.73% 13.33% 67.06% 
01612596066450 Madison MS 76.67% 7.94% 84.62% 
01612596002042 Manzanita 75.42% 9.32% 75.08% 
01-61259-6002059 Markham 70.76% 6.13% 76.89% 
01-61259-6002125 Prescott 78.68% 4.66% 83.33% 
01612596057087 Roosevelt MS 77.18% 8.37% 85.56% 
01612596002182 Sobrante Park 73.81% 10.20% 84.01% 
01612590100792 Think College Now 70.63% 15.63% 86.25% 
     
 Fremont Unified School District    
01-61176-6000590 Grimmer 38.53% 15.79% 54.32% 

 AUSD    
01 61119 6000004 Chipman 56.44% 13.37% 69.81% 
01 61119 6090088 Miller 39.84% 12.60% 52.44% 
 



Contract:   Alameda CHCSA                                   Contract No.: 04-35432
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 4,796,894.00$   4,951,741.00$ 154,847.00$               3.23%
  Fringe Benefits 1,736,823.00$   1,792,889.00$ 56,066.00$                 3.23%
  Operating Expenses 329,746.00$      117,417.00$    (212,329.00)$              -64.39%
  Equipment Expense -$                   -$                 -$                            
  Travel and Per Diem -$                   -$                 -$                            
  Subcontracts 33,911.00$        -$                 (33,911.00)$                -100.00%
  Other Costs -$                   -$                 -$                            
  Indirect Costs 526,202.00$      315,289.00$    (210,913.00)$              -40.08%
Total State Share 7,423,576.00$   7,177,336.00$ (246,240.00)$              -3.32%

Federal Share Budget
  Personnel Salaries 1,684,471.00$   1,618,994.00$ (65,477.00)$                -0.038870957
  Fringe Benefits 673,788.00$      647,598.00$    (26,190.00)$                -3.89%
  Operating Expenses 180,716.00$      170,352.00$    (10,364.00)$                -5.73%
  Equipment Expense -$                   -$                 -$                            
  Travel and Per Diem 48,024.00$        33,304.00$      (14,720.00)$                -30.65%
  Subcontracts 645,000.00$      645,000.00$    -$                            0.00%
  Other Costs 108,102.00$      116,654.00$    8,552.00$                   7.91%
  Indirect Costs 371,687.00$      356,766.00$    (14,921.00)$                -4.01%
Total Federal Share 3,711,788.00$   3,588,668.00$ (123,120.00)$              -3.32%

Justification for increases or decreases over 10%
A more than 10% decrease was required in State Share Operating expenses due to the WIC space disallowances
A more than 10% decrease was required in State Share Subcontracts due to the actual expenses being less.
A more than 10% decrease was required in State Share Indirect Costs due to the WIC indirect reallocation.  
A more than 10% decrease was required in Federal Share Travel due to the cut in # of trainings allowed at 100%.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Alameda County Office of Education Coalition 

Program Area: Local Incentive Awardee: Education - County Office of Education 

Contract Number: 06-55092 

a. Related Objectives 
To change  school cultures so that students and their caregivers eat more fruits and 
vegetables and are physically active for 60 minutes or more a day.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (18%); Asian (19%); Caucasian (26%); Latino (27%); 

Native American (1%); Pacific Islander (1%); Filipino (5%); Multiple/No 
Response (3%) 

Languages: Cantonese (1%); English (80%); Mandarin (1%); Spanish (13%); Tagalog 
(1%); Vietnamese (1%); All others (3%) 

Ages: All Ages 
Projected Number of Contacts: 
800,000 Direct +200,000 Indirect = 1,000,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Print Media; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Food Safety; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (21); Schools (K-12) (35) 

Narrative Summary: 
Alameda County Office of Education Nutritional Learning Community Project, an 
extension of the highly successful Hayward Nutritional Learning Community Project., 
now reaches out to the school districts of Emery, San Lorenzo and Livermore to deliver 
an integrated nutrition education program that will increase consumption of fruits and 
vegetables.  By building capacity among the teachers to teach academically aligned 
nutrition education curriculum and enhance adopted district curriuclum the program 
delivers hands on materials, professional devleopment and support to create cultures of 
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health at each school site.  As the progam flourishes and grows, garden based nutrition 
education and cooking further enhance students abiitiy to distringuish a bartlett pear from 
a comice.  Cateterias join in the Harvest of the Month fun by offering selections on the 
salad bar and as entrees to create a culture of nutritious curiousity that ensures students 
and their caregivers a taste of something new each month! Every year we celebrate the 
harvest with our families - join us for the Spring Fling , taste our new vegetables and run 
with us in the sun here in Alameda County.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Department of Education; 
Latino Campaign; California Project LEAN; Centers for Disease Control and Prevention 
(CDC); Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest 
ofthe Month; National 5 A Day; Other California Healthy Kids Resource Center 
materials: Fuel; Botany on Your Plate, Math in the Garden 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Eat More Fruits And Vegetables At Lunch And School Breakfast. 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools; A Day in the Life, Plate Waste studies 
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4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    

 



2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

01 61168 
6090492 

Anna Yates Elementary 
65 12 77 

01 61168 
0138198 

Emery Secondary 
50 10 60 

01 61192 
6000889 

Bowman Elementary 
49 24.5 73.5 

01 61192 
0133009 

Brenkwitz High 
44.8 7.7 52.5 

01 61192 
6000905 

Burbank Elementary 
56.8 24.8 81.6 

01 61192 
6056949 

Chavez (Cesar) Middle 
46.6 17.3 63.9 

01 61192 
6000913 

Cherryland Elementary 
62 15 77 

01 61192 
6000947 

Eldridge Elementary 
41.3 24.9 66.2 

01 61192 
6000962 

Fairview Elementary 
37.6 17 54.6 

01 61192 
6000988 

Glassbrook Elementary 
62.2 19 81.2 

01 61192 
6000996 

Harder Elementary 
47 24.2 71.2 

01 61192 
6113815 

Hayward Project 
43.2 18.9 62.1 

01 61192 
6001044 

Longwood Elementary 
56.6 23.9 80.5 

01 61192 
6001051 

Lorin A. Eden Elementary 
37 23.8 60.8 

01 61192 
6001069 

Markham Elementary 
49 18.3 67.3 



2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

01 61192 
6066476 

Martin Luther King, Jr., Middle 
44.4 21.3 65.7 

01 61192 
6001085 

Muir (John) Elementary 
50.7 26.7 77.4 

01 61192 
6056956 

Ochoa (Anthony W.) Middle 
36.8 17.8 54.6 

01 61192 
6001093 

Palma Ceia Elementary 
46.3 24.4 70.7 

01 61192 
6001101 

Park Elementary 
42.7 22.3 65 

01 61192 
6001127 

Ruus Elementary 
46.4 18.4 64.8 

01 61192 
6001135 

Schafer Park Elementary 
41.1 20.1 61.2 

01 61192 
6001150 

Shepherd Elementary 
66.5 24.5 91 

01 61192 
6062160 

Strobridge Elementary 
46.1 13.9 60 

01 61192 
0138339 

Tennyson High 
40.7 13.2 53.9 

01 61192 
6001192 

Treeview Elementary 
42 17.5 59.5 

01 61192 
6104566 

Tyrrell Elementary 
68.3 21.1 89.4 

01 61192 
6056972 

Winton Middle 
50.1 16.7 66.8 

01 61200 
6001317 

Marylin Avenue Elementary 
56 10 66 

01 61200 
6001234 

Portola (Don Caspar De) Elementary 
57 6 63 



2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

01 61309 
6002521 

Colonial Acres Elementary 
51 10 61 

01 61309 
6002562 

Edendale Middle 
52 13 65 

01 61309 
6002612 

Hesperian Elementary 
49 14 63 

01 61309 
6002620 

Hillside Elementary 
51 17 68 

01 61309 
6002653 

Lorenzo Manor elementary 
47 12 69 

 



Contract: Alameda COE (Coalition)                                 Contract No.: 06-55092
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries -$                   -$                 -$                            0.00%
  Fringe Benefits -$                   -$                 -$                            0.00%
  Operating Expenses -$                   -$                 -$                            0.00%
  Equipment Expense -$                   -$                 -$                            0.00%
  Travel and Per Diem -$                   -$                 -$                            0.00%
  Subcontracts -$                   6,373,892.00$ 6,373,892.00$            0.00%
  Other Costs -$                   -$                 -$                            0.00%
  Indirect Costs -$                   537,319.00$    537,319.00$               0.00%
Total State Share -$                   6,911,211.00$ 6,911,211.00$            0.00%

Federal Share Budget
  Personnel Salaries -$                   312,603.00$    312,603.00$               0.00%
  Fringe Benefits -$                   72,763.00$      72,763.00$                 0.00%
  Operating Expenses -$                   20,328.00$      20,328.00$                 0.00%
  Equipment Expense -$                   30,800.00$      30,800.00$                 0.00%
  Travel and Per Diem -$                   7,122.00$        7,122.00$                   0.00%
  Subcontracts -$                   2,735,960.00$ 2,735,960.00$            0.00%
  Other Costs -$                   -$                 -$                            0.00%
  Indirect Costs -$                   268,038.00$    268,038.00$               0.00%
Total Federal Share 3,447,614.00$ 3,447,614.00$            0.00%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Alhambra Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45497 

a. Related Objectives 
The Alhambra Unified School District Nutrition Network provides students and adults 
with opportunities to make healthy eating choices and increase physical activity.  
Through the collaorative efforts of administrators, teachers, students, food services, and 
community partners, the main goal of the Nutrition Network is to increase the 
consumption of a wide variety of fruits and vegetables and daily physical activity (30 
minutes for adults and 60 minutes for children) among our target audience.   

b. Audience 
Gender: Male (48%); Female (52%) 
Ethnicity: African American; Asian (51%); Caucasian (6%); Latino (40%); Native 

American; Pacific Islander; Filipino 
Languages: Arabic; Cantonese (25%); English (34%); Korean; Mandarin (8%); 

Spanish (18%); Tagalog; Vietnamese (5%); Indonesian (0.4%); Japanese; 
Various Asian dialects (7%) 

Ages: All Ages 
Projected Number of Contacts: 
114,984 Direct +17,359 Indirect = 132,343 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Training/workshop/conference; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (1); Other Preschools or Daycares (not Head Start) (7); 
Schools (K-12) (17). Note: The daycare centers are preschools located at eligible 
schools. The health fairs/festivals identified in the budget are held at the school site.  
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Narrative Summary: 
Alhambra Unified School District (AUSD) is located in Los Angeles County, California. 
ASUD services 160 prekindergarten, 7,408 Grades K-8 and 5,477 Grades 9-12 students.  
The  AUSD provides students and adults with opportunities to make healthy eating 
choices and increase their physical activity.  Our program includes:                                                                     
1. Providing professional staff development for teachers regarding nutrition and physical 
activity, as well as strategies    for integration into the core curriculum.                                                                
2. Nutrition education for students utilizing:                                                                                                          
- Cooking in the classroom to provide hands on preparation of healthy snacks for 
sampling.                                                                    - Nutrition lessons incorporated with 
classroom activities, math, science, language arts, and social studies.                       - 
Harvest of the Month featuring nutrition information and produce for classroom activities 
and sampling.                           - Development of student leadership promoting nutrition 
messages through Nutrition Advisory Councils.                            - Introduction of 
careers, nutrition education and preparation of healthy foods utilizing local chefs.                                      
- Integration of nutrition education through the development of nutrition related murals, 
creative writing/art contests and animated nutrition messages.                                                                              
- Integration of nutrition education with school gardens for increased awareness of 
nutrition and agriculture awareness.     3. Physical activity promotion as a component of 
our nutrition education activities utilizing programs such as SPARK.                                                                   
4. Parent nutrition education focusing on healthy choices, benefits of preparing and 
consuming fruits and vegetables.      5. Participation with our collaborative partners in 
program promotion encouraging the consumption of fruits and vegetables such as 
National 5 A Day and National Nutrition Month.                                                                                    
6. Evaluation of interventions (Impact Evaluation) to measure a change in fruit/vegetable 
consumption, offering of fruit/vegetable alternatives at school fundraisers.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 
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Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; African 
American Campaign; California Department of Education; California Food Policy 
Advocates (CFPA); Latino Campaign; California Project LEAN; Centers for Disease 
Control andPrevention (CDC); Contractor developed ; Cooperative Extension (EFNEP, 
FSNEP); Dairy Council of California; Harvest of the Month; USDA materials; WIC 
Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Adaptation Of Nutrition Education Materials Into Chinese Translated Materials.  Our 

Target Population Is Comprised Of  51% Asian Pacific Islanders  And There Are Not 
Sufficient Nutrition Education Materials Available In This Language. 

 
3. Evaluation Plan 

Performance Measures: 
• As A Result Of Our Program, Primary Performance Measures Expected Of Our Traget 

Audience Would Include One Or More Of The Following Healthy Lifestyle Behaviors:  
• Increased Knowledge Of Making Healthy Eating Choices (Healthy Meal Preparation, 

Selecting Food Choices In Conjunction With Dietary Guidelines For Americans / My 
Pyramid  

• Include A Variety Of Colorful Fruits And Vegetables In Their Daily Meals, And  
• Incorporate Physical Activity Into Their Daily Routine. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19757136011068 Baldwin (Martha) Elementary 53.1 17.5 70.6 

19757136011019 Emery Park Elementary 46.7 14.8 61.5 

19757136011027 Fremont Elementary 51.8 11.2 63 

19757136011035 Garfield Elementary 52.9 16.2 69.1 

19757136011043 Granada Elementary 59.6 10.4 70 

19757136011050 Marguerita Elementary 55.9 14.9 78.8 

19757136011076 Monterey Highlands Elementary 45.7 14.8 60.6 

19757136011118 Northrup (William) Elementary 71.1 15.2 86.3 

19757136011084 Park Elementary 52.6 18.2 70.8 

19757136011092 Ramona Elementary     59.6 15.8 75.4 

19757136011100 Repetto Elementary 44.2 12.4 56.6 

19757136011126 Ynez Elementary 59.0 17.8 76.8 

19757131930163 Alhambra High School 50.5 12.9 63.4 

19757131996396 Alhambra SD Community Day 60 12 72 

19757131930122 Century High School 54.7 10.0 64.7 

19757131934553 Mark Keppel High School 46.2 12.3 58.5 

19757131937697 San Gabriel High School 67.8 11.8 79.6 

     

     

     

     

     

     

     
 



Contract:  Alhambra Contract No: 05-45497

State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
Personnel Salaries 749,518 749,518 $0 0%
Fringe Benefits 161,505 161,505 $0 0%
Operating Expenses 124,002 124,002 $0 0%
Equipment Expenses 0 0 $0 0%
Travel and Per Diem 0 0 $0 0%
Subcontracts 19,582 22,680 $3,098 16%
Other Costs 0 0 $0 0%
Indirect Costs 78,463 78,693 $230 0%
Total State Share 1,133,070 1,136,398 $3,328 16%

Federal Share Budget
Personnel Salaries 276,722 281,131 $4,409 2%
Fringe Benefits 88,287 89,249 $962 1%
Operating Expenses 14,400 14,400 $0 0%
Equipment Expenses 5,100 5,350 $250 5%
Travel and Per Diem 5,564 4,382 $1,182 -21%
Subcontracts 7,070 7,070 $0 0%
Other Costs 130,162 127,271 $2,891 -2%
Indirect Costs 39,231 39,346 $115 0.00
Total Federal Share 566,536 568,199 $1,663 0.00

Justification for increases or decreases over 10%*
Increase personnel hours in subcontract activity
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Alisal Union School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55068 

a. Related Objectives 
To increase the consumption of colorful fruits and vegetables on a daily bases and to 
promote daily physical activity as a part of a nutrition education activity/intervention.   

b. Audience 
Gender: Male (53%); Female (47%) 
Ethnicity: Caucasian (20%); Latino (80%) 
Languages: English (40%); Spanish (60%) 
Ages: All Ages 
Projected Number of Contacts: 
52,800 Direct +11,300 Indirect = 64,100 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation; Print Media; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Schools (K-12) (11); Hispanic celebration called El Grito, nutrition ed. booth census 
track # 

0605300900 (1); Migrant Fathers Health Fair (1) 

Narrative Summary: 
AUSD will be providing nutrition education to students and parents regarding the 
consumption of fruits and vegetables as healthier choices for snacks and meals. Students 
and parents will learn about common and uncommon fruits and vegetables, the nutrative 
value, how to identify them for seasonal purchases, how to cook, clean and eat them. 
AUSD will be providing information to parents and students on the importance of daily 
activity and be given examples of physical activities that can be done individually and as 
a family. AUSD will be training teachers on how to present nutrition information to 
students, how to conduct taste testings and how to encourage the students to make 
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healthy choices. AUSD will be teaching nutrition education through the garden 
experience. AUSD will conduct Health Clubs as an after school project to teach all 
students who participate about the importance of eating fruits and vegetables in a colorful 
way. AUSD will work with pre-school, kindergarten, 4th, 5th grade students, various 
grade levels after school, parents and staff in the workplace. Through all of these 
interventions the same message of eating healthily with fruits and vegetables and 
incorporating physical activity daily will be reinforced with the students and parents in 
school and at home.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Latino 
Campaign; California Project LEAN; Cooperative Extension (EFNEP, FSNEP); Dairy 
Council of California; Harvest of the Month; National 5 A Day; USDA materials; 
SPARK PE 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Alisal Union School District Expects An Increase In The Consumption Of Fruits And 

Vegetables By The 4th And 5th Grade Students. 
• AUSD Expects Parents To Be Able To Read Nutrition Labels And Make Healthier 

Choices In Purchasing Of Food. 

Evaluation Plan 
Type 
Summative: Process; Impact 
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Tools 
Developed: Other Source 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Monterey Not Applicable for school sites 
See the school data form  

Monterey #06053000900 Hispanic 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

27659616025977 Alisal Community Elementary 88.1%  88.1% 

27659616025985 Bardin Elementary 88%  88% 

27659616106959 Barton (Virgina Rocca) Elementary 89.3%  89.3% 

27659616113542 Chavez (Cesar) Elementary 88%  88% 

27659616115232 Creekside Elementary 88%  88% 

27659616120273 Dr. Martin Luther King Jr. Elementary 87.9%  87.9% 

27659616101802 Frank Paul Elementary 88.3%  88.3% 

27659616025993 Fremont Elementary 88.1%  88.1% 

27659616117691 Loya (Oscar F.) Elementary 88.1%  88.1% 

27659616026009 Sanchez (Jesse G.) Elementary 88%  88% 

27659616109466 Steinbeck (John E.) Elementary 87.9%  87.9% 

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Alisal Union School District                                                           Contract No.: 06-55068
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $1,608,717.00 $2,225,469.00 $616,752.00 38.34%
  Fringe Benefits $673,409.00 $957,842.00 $284,433.00 42.24%
  Operating Expenses $0.00 $0.00 $0.00
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $0.00 $0.00 $0.00
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $0.00 $0.00 $0.00
  Indirect Costs $0.00 $0.00 $0.00
Total State Share $2,282,126.00 $3,183,311.00 $901,185.00 39.49%

Federal Share Budget
  Personnel Salaries $536,532.00 $705,934.00 $169,402.00 31.57%
  Fringe Benefits $218,489.00 $303,834.00 $85,345.00 39.06%
  Operating Expenses $20,489.00 $25,342.00 $4,853.00 23.69%
  Equipment Expense $3,000.00 $12,391.00 $9,391.00 313.03%
  Travel and Per Diem $7,742.00 $10,814.00 $3,072.00 39.68%
  Subcontracts $98,000.00 $114,500.00 $16,500.00 16.84%
  Other Costs $212,345.00 $337,620.00 $125,275.00 59.00%
  Indirect Costs $44,466.00 $80,220.00 $35,754.00 80.41%
Total Federal Share $1,141,063.00 $1,590,655.00 $449,592.00 39.40%

Justification for increases or decreases over 10%

State Share:
Personnel was more because of an increase of salaries and the increased hours by teachers doing nutrition educati
Fringe was more because of an increase of benefits, salaries and the addition hours of personnel

Federal Share:
Personnel was more because of an increase in salaries and the addition of personnel
Fringe was more because of an increase in benefits, salaries and the addition of personnel
Operating Expenses increased because of the addition of personnel and they claimed more Operating Expenses th
Equipment increased because they needed to purchase laptop computers for additional staff
Travel increased because of additional staff attending trainings, etc.
Subcontracts increased due to the increase in fees for the subcontracotrs and the expansion of the Scope of Work
Other Costs increased because of more materials needed to be purchased, another Consultant was added, Consult
the expanded the Scope of Work and and the increase in fees for the Consultants
Indirect Costs increased because the total Direct Costs increased 
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Berkeley Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55069 

a. Related Objectives 
Increase the fresh fruit and vegetable consumption and level of daily physical activity 
among BUSD students in Network eligible schools.   

b. Audience 
Gender: Male (49%); Female (51%) 
Ethnicity: African American (33%); Asian (6%); Caucasian (22%); Latino (21%); 

Native American; Pacific Islander; Filipino; Multi- (15%) 
Languages: Arabic; Armenian; Bosnian; Cantonese; English; Farsi; Hmong; Khmer; 

Korean; Lao; Mandarin; Russian; Spanish; Tagalog; Vietnamese 
Ages: Under 5; 5 to 8; 9 to 11; 12 to 17 
Projected Number of Contacts: 
150,000 Direct +50,000 Indirect = 200,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (10); Schools (K-12) (10); preschools (4) 

Narrative Summary: 
Berkeley Unified School District seeks to educate all students on the importance of eating 
fresh fruits and vegetables and getting physical activity every day as way of maintaining 
life long good health.  Students are exposed to a variety of fruits and vegetables through 
hands on nutrition cooking classes.  Nutrition education garden classes teach students 
about how to grow their favorite fruits and vegetables as well as provide them with an 
opportunity to be active as they learn about nutrition.  Special school wide and district 
wide events such as Harvest Fairs and Open House nights give parents an opportunity to 
join their children in learning fun and easy ways to make healthy choices.  BUSD 
promotes the Harvest of the Month program to every student in the district via Harvest of 
the Month newsletters and menus.  Food Services incorporates the featured Harvest of the 
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Month item in their menu planning, and even includes one recipe per month that has been 
developed by the cooking instructors in collaboration with their students.  The BUSD 
School Lunch Initiative is an innovative partnership that emphasizes the relationships 
among food, diet, physical activity, health and the environment.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Heart Association; Children's Power Play!; California Department of 
Education; Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Dairy 
Council of California; Harvest of the Month; National 5 A Day; USDA materials; In-
House Developed Nutrition Education Lessons Derived From 2003-2006 Impact 
Evaluation 

h. Development of New Educational Materials 
New Educational Materials: 
• None 

 
3. Evaluation Plan 

Performance Measures: 
• See Impact Evaluation Materials 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 
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4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

01611436090211 Emerson Elementary School 41.5% 11.2% 52.7% 

01611436105316 John Muir Elementary School 40.8% 10.2% 51.0% 

01611436090278 LeConte Elementary School 47.8% 14.1% 61.9% 

01611436090286 Malcolm X Elementary School 44.3% 8.3% 52.6% 

01611436090187 Rosa Parks Elementary School 48.7% 9.6% 58.3% 

01611436090310 Thousand Oaks Elementary School 41.2% 10.1% 51.3% 

01611436090328 Washington Elementary School 46.1% 16.4% 62.5% 

01611436090294 Longfellow Middle School 43.1% 15.3% 58.4% 

01611436056865 Willard Middle School 46.3% 14.0% 60.3% 

01611430134924 Berkeley Alternative High School 50.5% 4.7% 55.1% 

     

 Hopkins Preschool 70.2% 17.9% 88.1% 

 Rosa Parks Preschool 86.8% 7.5% 94.3% 

 Franklin Preschool 87.5% 10.4% 97.9% 

 King Preschool 78.3% 15.7% 94.0% 

     

     

     

     

     

     

     

     

     
 



Contract:  Berkeley USD                                       Contract No.:  06-55069
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 1,665,483 1,921,024 255,541 15.34%
  Fringe Benefits 647,040 672,358 25,318 3.91%
  Operating Expenses 5,300 0 -5,300 -100.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 215,326 202,803 -12,523 -5.82%
Total State Share 2,533,149 2,796,185 263,036 10.38%

Federal Share Budget
  Personnel Salaries 725,983 762,362 36,379 5.01%
  Fringe Benefits 323,518 350,687 27,169 8.40%
  Operating Expenses 4,000 18,300 14,300 357.50%
  Equipment Expense 0 3,000 3,000
  Travel and Per Diem 2,000 4,800 2,800 140.00%
  Subcontracts 52,000 80,000 28,000 53.85%
  Other Costs 53,160 77,500 24,340 45.79%
  Indirect Costs 105,503 101,398 -4,105 -3.89%
Total Federal Share 1,266,164 1,398,047 131,883 10.42%

Justification for increases or decreases over 10% 

o Personnel & Fringe benefits increased due to the hiring of a full-time Science teacher + benefits. 
o Equipment will be ordered.
o Other Costs increased due to adding preschool tastings & more NERI materials.
o Subcontracts line item increased due to an Evaluator hired to plan & conduct Process & Impact Evaluation.  
Subcontractor to develop an evaluation plan, & possibly video/photo documentation.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: City of Berkeley Department of Health and Human Services 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 04-35435 

a. Related Objectives 
Increase the consumption of fruits and vegetables to 5 - 9 servings per day and increase 
daily physical activity to 30-60 minutes per day and increase the utilization of the USDA 
Food Stamp program in low-income residents of Berkeley.   

b. Audience 
Gender: Male (45%); Female (55%) 
Ethnicity: African American (40%); Asian (5%); Caucasian (5%); Latino (35%); 

Pacific Islander (5%); Mixed Ethnicity (10%) 
Languages: English; Spanish 
Ages: All Ages 
Projected Number of Contacts: 
1,500 Direct +25,000 Indirect = 26,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); WIC Income 
Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Farmers’ market 
promotion; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; 
Eat Breakfast 

Intervention Channels: 
Afterschool Programs (3); Faith/Churches (1); Farmers’ Markets (2); Head Start (8); 
Parks, Recreation Centers (3); Public Health Departments (1); Senior Centers (1); WIC 
Sites (1) 

Narrative Summary: 
City of Berkeley Health and Human Services Department 

The City of Berkeley has striking disparities in the health of residents based on 
race/ethnicity and socioeconomic status.  The Health Department 'Berkeley Be Fit' 
project addresses this disparity utilizing all 5 spheres of the Social-Ecological Model to 



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/21/2006 

increase nutrition education, fruit and vegetable consumption, healthy eating and promote 
physical activity among food stamp eligible Berkeley residents with an emphasis on 
African-American and Latino residents of South and West Berkeley.  GIS mapping is 
utilized to focus on eligible residents.  Outreach, educational and promotional activities 
are conducted through an intergenerational approach at a wide range of locations in low-
income census tracts including city recreation centers, job training programs, homeless 
shelters, churches, Head Starts, WIC clinics, and Berkeley Alternative High School.  
Services are delivered by nutritionists, community health workers, and peer residents and 
include table outreach, workshops, and newsletters. Outreach providing both nutrition 
education and promoting increased use of federal nutrition programs is conducted in 
collaboration with other community programs at venues such as street corners, street 
fairs, recreation and senior centers, clinics, ethnic events (Juneteenth, etc.), parks, beauty 
shops, and Laundromats.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; African 
American Campaign; Latino Campaign; Centers for Disease Control and Prevention 
(CDC); Contractor developed ; Dairy Council of California; Harvest of the Month; 
National 5 A Day; WIC Materials 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Increase Number Of Fresh Fruits Or Vegetables Eaten Each Day By One  
• Decreased Portion Size And Supersizing 
• Increase Number Of Times A Week Eating Breakfast 
• Reduce Consumption Of Soda By One Drink Per Day 
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Evaluation Plan 
Type 
Formative: Key Informant Interviews 

Summative: Process 

Tools 
Developed: In-House 

Existing: CHIS 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Alameda 06001422100 African American and Latino 

Alameda 06001422400 Asian 

Alameda 06001422600 All  

Alameda 06001422700 All 

Alameda 06001422800 All 

Alameda 06001422900 All 

Alameda 06001423500 African American 

Alameda 06001423602 All 

Alameda 06001423700 Asian 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

01-61143-134924 Berkeley Alternative High 70.08% 12.60% 82.68% 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:    City of Berkeley DHHS                     Contract No.: 04-35435
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 179473 165423 -14050 -7.83%
  Fringe Benefits 61021 62861 1840 3.02%
  Operating Expenses 5454 2509 -2945 -54.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1865 0 -1865 -100.00%
  Subcontracts 0 3800 3800 100.00%
  Other Costs 3810 350 -3460 -90.81%
  Indirect Costs 24049 22828 -1221 -5.08%
Total State Share 275672 257771 -17901 -6.49%

Federal Share Budget
  Personnel Salaries 83697 81398 -2299 -2.75%
  Fringe Benefits 31804 36629 4825 15.17%
  Operating Expenses 5225 3208 -2017 -38.60%
  Equipment Expense 0 1900 1900 100.00%
  Travel and Per Diem 1400 1600 200 14.29%
  Subcontracts 0 0 0 0.00%
  Other Costs 15710 4150 -11560 -73.58%
  Indirect Costs 0 0 0 0.00%
Total Federal Share 137836 128885 -8951 -6.49%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: California Association of Food Banks 
 Nutrition Education 

Program Area: Nonprofit Incentive Awardee 

Contract Number: 06-55071 

 a. Related Objectives 
To increase the consumption of fruits and vegetables and improve the nutritive value of food 
consumed by low-income children and adults visiting California Food Banks, Food Bank 
Member Agencies or other Non-profit organizations serving low-income populations.   

b. Audience 
Gender: Male (45%); Female (55%) 
Ethnicity: African American (30%); Caucasian (35%); Latino (30%); Pacific Islander (5%) 
Languages: English (65%); Hmong (5%); Spanish (30%) 
Ages: All Ages 
Projected Number of Contacts: 
18,850 Direct +127,885 Indirect = 146,735 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Food Banks; Other (95%); Other (95%) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Food Safety; Fruit & Vegetables; Healthier 
Eating, general 

Intervention Channels: 
Community-Based Organizations (22); Food Closets/Pantries/Banks (2800); Soup 
Kitchens/Congregate Meal Sites (10) 

Narrative Summary: 
The California Association of Food Banks (CAFB) will subcontract with 13 Food Banks and one 
additional Non-profit organziation to distribute nutrition education materials, conduct nutrition 
education classes and nutrition education food tastings at food bank member agencies, Kid's Café 
Programs, Afterschool and Summer Lunch Programs and mobile produce pantries.  Some CAFB 
subcontractors will host an agency nutrition conference for member agencies serving low-income 
people, others will include nutrition education in their annual agency conferences.  CAFB 
subcontractors use a widerange of strategies and materials that focus on preparing healthy meals 
with very low-incomes and with donated foods, including foods donated through California's 
Farm To Family Project and the Emergency Food Assistance Program (EFAP).   
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e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail Program; 
African American Campaign; California Department of Education; California Food Policy 
Advocates (CFPA); Latino Campaign; California Project LEAN; Contractor developed ; 
Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; 
National 5 A Day; USDA materials; WIC Materials; Not-yet created CA EFAP materials - 
proposed to network 

h. Development of New Educational Materials 
New Educational Materials: 
• We would like to work with the Network to develop a nutrition education campaign for EFAP 

and Produce Project tailgate distributions similar to the one done from Food Stamp Offices 
(pending funding). 

 
3. Evaluation Plan 

Performance Measures: 
• Healthier And Safer Food Preparation 
• Increase In Fruit And Vegetable Consumption 
• Selection, Preparation And Consumption Of Foods With More Iron And Fiber 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: CPNS Impact Evaluation Tools 

 

FFY 2007 Plan 
Printed 11/21/2006  
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4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    

 

FFY 2007 Plan 
Printed 11/21/2006  



Targeting information is provided in the project synopsis. 
 
See section 2.c of Synopsis. 
 



Contract:  CA Assoc. of Food Banks Nutrition Education         Contract No.:  06-55071
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 4,636 4,822 186 4.01%
  Fringe Benefits 775 771 -4 -0.52%
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 291 0 -291 -100.00%
  Subcontracts 752,890 834,374 81484 0.00%
  Other Costs 34,980 6,667 -28313 -80.94%
  Indirect Costs 2,033 615 -1418 -69.75%
Total State Share 795,605 847,249 51644 6.49%

Federal Share Budget
  Personnel Salaries 41,666 57,767 16101 38.64%
  Fringe Benefits 3,242 9,243 6001 185.10%
  Operating Expenses 3,505 2,050 -1455 -41.51%
  Equipment Expense 2,140 0 -2140 -100.00%
  Travel and Per Diem 5,841 6,875 1034 17.70%
  Subcontracts 419,867 461,096 41229 9.82%
  Other Costs 42,490 7,833 -34657 -81.57%
  Indirect Costs 2,034 5,223 3189 156.78%
Total Federal Share 520,785 550,087 29302 5.63%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: California Department of Education 

Program Area: Other State Public Entities 

Contract Number: 06-55072 

a. Related Objectives 
Develop the capacity of teachers, after-school program, district, county office of 
education staff, and university faculty to conduct K-12 nutrition education, and physical 
activity promotion within the context of nutrition education, aligned to the California 
health education standards. Improve the effectiveness of nutrition information and 
practices among young families participating in the California School Age Families 
Education (Cal-SAFE) program. Support statewide efforts to reduce the rates of 
childhood obesity by educating parents, teachers, and health professionals regarding 
effective obesity prevention strategies.   

b. Audience 
Gender: Male (3%); Female (97%) 
Ethnicity: African American (16%); Asian (10%); Caucasian (12%); Latino (60%); 

Native American (1%); Pacific Islander (1%) 
Languages: English; Spanish 
Ages: Under 5 (30%); 12 to 17 (60%); 25 to 54 (10%) 
Projected Number of Contacts: 
2,300 Direct +9,000 Indirect = 9,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites); Free and Reduced Price Meal % for Cal-
SAFE program expectant and parenting students and their children served in child care 
and development centers (50%) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Print Media; Training/workshop/conference; Evaluation 
and Circulation of nutrition education curricula 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food 
Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; 
Shopping Behaviors; Feeding infants and toddlers, nutrition during pregnancy. 

Intervention Channels: 
Other Preschools or Daycares (not Head Start) (50); Schools (K-12) (530); Cal-SAFE 
programs (80); Food service personnel (30) 
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Narrative Summary: 
The California Department of Education (CDE) will contract with the California Healthy 
Kids Resource Center (CHKRC) to develop a nutrition education training institute for 
teachers, after-school program staff, district and county office of education staff, and 
university faculty regarding the newly adopted California health education standards. The 
CHKRC contract is prorated based on statewide FRPM rates (over 50%) as this contract 
conducts trainings only for public school staff, not youth-based programs. In addition, 
this contractor targets only Network school and County Offices of Education contractors 
which are FSNE eligible.  

The CDE will execute a second contract with CHKRC to develop a rubric to evaluate 
currently published nutrition education curricula for consistency with USDA guidelines 
and appropriateness for teaching adolescent expectant and parenting students.  The 
educational materials will  address a range of nutrition practices for infancy through 
adolescence and nutrition during pregnancy and breastfeeding.  An expert panel to 
evaluate the curricula and CHKRC will purchase materials for circulation.  Information 
concerning the availability of these materials will be distributed electronically to 
California School Age Families Education program personnel for use in parenting 
instruction settings and child care and development centers.  Caregivers in these settings 
will support the instruction by modeling healthy feeding practices. 

CDE state consultants will also provide training in infant and toddler feeding for 
conference attendees at the California Alliance Concerned with School Age Parenting 
and Pregnancy Prevention and the California School Nutrition Association and will 
participate in the 2007 Childhood Obesity Conference in Anaheim, CA. 

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; African American Campaign; 
California Department of Education; California Food Policy Advocates (CFPA); Latino 
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Campaign; California Project LEAN; Contractor developed ; Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; National 5 A Day; 
USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Materials Will Be Developed For Use In Training Others To Deliver Nutrition 

Education That Is Aligned With The State Board Of Education's Newly Adopted 
California Health Education Standards (Anticipated Adoption By March 2007). The 
Materials Will Help The Participants To Deliver (Or Teach About Delivery Of) 
Nutrition Education That Is Based On The New Standards, With An Emphasis On 
Teaching K-12 Students Analytical And Decision-Making Skills. The Target 
Audiences For These Materials Are: Teachers; Nutrition/Health Educators; School 
Nurses; Staff From County Offices Of Education, School Districts, School Sites, 
After-School-Programs; And University Faculty In Teacher Preparation Programs.   

• Download The 2003 Health 
Framework:Http://Www.Cde.Ca.Gov/Re/Pn/Fd/Documents/Health-Framework-
2003.Pdf                 Or Order From Cde Press: (800) 895-4099 

 
3. Evaluation Plan 

Performance Measures: 
• Develop Statewide Capacity For Instruction In Standards-Based Nutrition Education By 

Conducting An Intensive, Coordinated, And Sequential Train-The-Trainers Institute That 
Is Focused On The Newly Adopted Health Education Standards For California. 

• Improved Nutrition Education In The Cal-Safe Program Parent Education Instructional 
Settings, Including Modeling Appropriate Infant And Toddler Feeding In Cal-Safe Child 
Care And Development Centers And Networks. 

• Identification Of Nutrition Education Instruction Materials For Teaching Expectant And 
Parenting Teens And Child Care Providers. 

• Resources Purchased For Circulation Will Be Accessed By Cal-Safe Parenting Instructors 
And Used To Enhance The Parenting Skills Of Expectant And Parenting Adolescents. 

• Parents, Teachers, And Health Professionals Will Be Educated Regarding Effective 
Obesity Prevention Strategies Through Attendance Of The California Childhood Obesity 
Confernce Conducted In January 2007. 

•  

Evaluation Plan 
Type 
Formative: Expert panel 

Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
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efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

N/A As a state agency, services are provided to the 1,059 
school districts in the state—of which 50 percent are 
eligible for free and reduced priced meals.  With this 
funding, only the expectant and parenting teens and 
their children who participate in the Cal-SAFE 
program will benefit directly.      

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  California Department of Education Contract No.:   06-55072

State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $146,395 $101,489 -$44,906 -31%
  Fringe Benefits $43,919 $36,989 -$6,930 -16%
  Operating Expenses $850 $0 -$850 -100%
  Equipment Expense $9,150 $9,150 $0 0%
  Travel and Per Diem $0 $0 $0
  Subcontracts $0 $0 $0
  Other Costs $311,675 $310,875 -$800 0%
  Indirect Costs $79,358 $71,068 -$8,290 -10%
Total State Share $591,347 $529,571 -$61,776 -10%

Federal Share Budget
  Personnel Salaries $42,877 $35,541 -$7,336 -17%
  Fringe Benefits $14,578 $12,084 -$2,494 -17%
  Operating Expenses $0 $0 $0
  Equipment Expense $0 $0 $0
  Travel and Per Diem $0 $0 $0
  Subcontracts $198,026 $180,000 -$18,026 -9%
  Other Costs $0 $0 $0
  Indirect Costs $39,600 $35,282 -$4,318 -11%
Total Federal Share $295,081 $262,907 -$32,174 -11%

Justification for increases or decreases over 10%
FFY 2007 costs are lower than FFY 2006 as they are being based on actual costs incurred for the FFY 2006 time 
period.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: California Rural Indian Health Board, Inc. 
Program Area: Local Incentive Awardee: Indian Tribal Organizations 

Contract Number: 06-55074 

a. Related Objectives 
Encourage the consumption of the recommended amounts of fruits and vegetables among 
American Indians in California.   

b. Audience 
Gender: Male (45%); Female (55%) 
Ethnicity: Caucasian (5%); Latino (10%); Native American (85%) 
Languages: English (95%); Spanish (5%) 
Ages: Under 5 (20%); 5 to 8 (5%); 9 to 11 (10%); 12 to 17 (10%); 18 to 24 

(15%); 25 to 54 (20%); 55 to 64 (20%) 
Projected Number of Contacts: 
8,825 Direct +3,500 Indirect = 12,325 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; WIC Income Guidelines; OSHPD (Office of Statewide Health 
Planning and Development) Primary Clinic Data for Sonoma County Indian Health 
(50%); OSHPD Primary Clinic Data for Shingle Springs Tribal Health (54%) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; 
Promotion of Healthy Communities; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (3); Head Start (4); Indian Tribal Organizations (8); WIC Sites (1) 

Narrative Summary: 
The California Rural Indian Health Board, Inc. (CRIHB), is sanctioned by Tribal 
governments and Indian controlled. Currently there are thirty-one tribes who have 
established a resolution with CRIHB for the delivery of health care services at eleven 
different health clinics in California. As part of these services CRIHB provides culturally 
appropriate health promotion and nutrition education to FSNE eligible tribal 
communities. The California Rural Indian Health Board and two subcontracting sites 
(Sonoma County Indian Health Project & Shingle Springs Tribal Health) work to 
promote the consumption of  the recommended  fruits & vegetables  among rural 
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American Indian families. CRIHB  will provide annual training to all Head Start teachers 
on nutrition and teaching nutrition in the classroom and conduct Childhood feeding 
presentations for 50 American Indian parents. The CRIHB nutritionist will consult with 
the Traditional Health Advisory Committee to distribute and educate FSNE providers on 
how to use the 'California Foodway Traditional Times' Native Foods Circle with the 
FSNE eligible population.  This resource focuses on the nutritional benefits of traditional 
foods and how foodways have changed.  The aim is to use this resource to return to 
healthful eating practices among the Native American FSNE eligible population.  
Nutrition information also will be disseminated to the FSNE eligible community via the 
website and the department family and community newsletter.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; California Project LEAN; Centers for Disease Control and 
Prevention (CDC); Contractor developed ; Dairy Council of California; Harvest of the 
Month; National 5 A Day; USDA materials; WIC Materials;    Eagle Vision, Lets Get 
Moving,Youth Olympics, Gardening Education Materials (all were approved by the 
Network in the previous contract term). 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• To Eat One Additional Fruit And Vegetable Per Day. 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Developed: In-House 
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4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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FY2006-2007/Version2 Continued on next page Page 2 of 3 

  

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Siskiyou 06093000500 Native American 

Humboldt 06023010101 Native American 

Shasta 06089011200 All Races 

Los Angeles 06037209200 All Races 

Inyo  06027000400 Native American 

Modoc 06049000400 Native American 

Butte 06007002900 All Races 

Butte 06007002400 Native American 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contract: CA Rural Indian Health Board, Inc.                        Contract No.: 06-55074
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 28967 36179 7212 24.90%
  Fringe Benefits 7540 10130 2590 34.35%
  Operating Expenses 4688 4512 -176 -3.75%
  Equipment Expense 0 0 0
  Travel and Per Diem 3886 2748 -1138 -29.28%
  Subcontracts 418849 363508 -55341 -13.21%
  Other Costs 5250 6100 850 16.19%
  Indirect Costs 3651 11577 7926 217.09%
Total State Share 472831 434754 -38077 -8.05%

Federal Share Budget
  Personnel Salaries 11587 15074 3487 30.09%
  Fringe Benefits 3016 4220 1204 39.92%
  Operating Expenses 3201 6630 3429 107.12%
  Equipment Expense 0 0 0
  Travel and Per Diem 1277 1656 379 29.68%
  Subcontracts 209424 181663 -27761 -13.26%
  Other Costs 6450 2354 -4096 -63.50%
  Indirect Costs 1460 4823 3363 230.34%
Total Federal Share 236415 216420 -19995 -8.46%

Justification for increases or decreases over 10%

This spreadsheet reflects less than 10% and no further justification needed.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: California State University, Chico 
 Research Foundation 

Program Area: Local Incentive Awardee: Education - Public Colleges & Universities 

Contract Number: 04-35438 

a. Related Objectives 
To increase the consumption of fruits and vegetables to 5 - 9 servings per day, daily 
physical activity to =   30 minutes for adults and 1 hour for children and teens, and 
promote federal nutrition assistance programs among food stamp eligible residents served 
by SCNAC partnering agencies   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (5%); Asian (5%); Caucasian (53%); Latino (30%); 

Native American (5%); Pacific Islander (2%) 
Languages: English (60%); Hmong (5%); Spanish (35%) 
Ages: All Ages 
Projected Number of Contacts: 
50,000 Direct +20,000 Indirect = 70,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % 
(for school sites); WIC Income Guidelines; Butte COE 65% FRPM; Other 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation; Print Media; Radio; Training/workshop/conference; TV 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food 
Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; 
Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (2); Community-Based Organizations (4); Community Clinics 
(non-government) (2); Community Youth Organizations (3); Gardens (1); Head Start (6); 
Healthy Start (1); Indian Tribal Organizations (3); Other Preschools or Daycares (not 
HeadStart) (14); Parks, Recreation Centers (1); Public Health Departments (3); Schools 
(K-12) (59); Universities, Community Colleges (1); Family Resource Centers (9); 
Breastfeeding Support Center (1) 
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Narrative Summary: 
CSU, Chico's Sierra Cascade Nutrition and Activity Consortium (SCNAC) is comprised 
of 30 community and school partners in 6 north state counties.  SCNAC's programs 
emphasize strategies for increasing fruit and vegetable consumption and daily physical 
activity and provide both the funding resources and training for rural communities to 
better meet the needs of their residents. Examples of SCNAC activities include the school 
library based 'Smart Bodies - Smart Minds' program integrating nutrition education 
related childrens' books with the Harvest of the Month program, the 'Lunch Leagues' 
program whereby university students provide lunchtime nutrition education in the 
cafeteria and promote physical activity afterwards on the playground, peer mediated 
teaching with high school students providing nutrition education to K-6 students, 'Treats 
for Trade' holiday candy exchange for NERIs, promotion of school and community 
vegetable gardens, community based nutrition education programs by county departments 
of public health, support for nutrition education for low income families receiving home 
visits by public health nurses, and culturally approriate nutrition education and activity 
promotion services for Sierra Cascade Region Native American and Hmong families.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Project LEAN; Centers for 
Disease Control and Prevention (CDC); Cooperative Extension (EFNEP, FSNEP); Dairy 
Council of California; Harvest of the Month; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Outside Of Flyers For Events And Brochures, Scnac Will Not Be Producing New 

Educational Materials In 2006-2007. 
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3. Evaluation Plan 
Performance Measures: 
• By The End Of 2007, =200 Low-Income Food Stamp Eligible Students In Grades 4-12 

Will Demonstrate An Increase In Food Preferences For =3 Fruit And Vegetables. 
• By The End Of 2007, = 100 K-12 Grade Teachers Will Demonstrate A Significant 

Improvement In Their Attitude Toward The Incorporation Of Nutrition Education Into 
Their Educational Program. 

• By The End Of 2007,  = 50 Parent-Child Pairs Will Achieve Significant Improvements In 
Fruit And Vegetable Preferences And Consumption, And Physical Activity Patterns. 50 
Parent-Child Pairs Will Achieve Significant Improvements In Fruit And Vegetable 
Preferences And Consumption, And Physical Activity Patterns. 

Evaluation Plan 
Type 
Formative: Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Yuba County 06115040100 All Races 

 06115040300 All Races 

 06115040400 All Races 

 06115040500 All Races 

Butte County 06007000300 All Races 

 06007000502 All Races 

 06007000603 All Races 

 06007000604 All Races 

 06007001000 All Races 

 06007001100 All Races 

 06007001200 All Races 

 06007001300 All Races 

 06007002500 All Races 

 06007002800 All Races 

 06007002900 All Races 

 06007003000 All Races 

 06007003200 All Races 

 060007003400 All races, 12-17 year olds 

Glenn County 06021010100 All races, 12-17 year olds 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

 Biggs Unified School District    

04-61408-6002943 Biggs Elementary 59 15 74 

04-61408-6113435 Biggs Middle 47 16 63 

04-61408-0430827 Biggs High  48 5 53 

04-61408-6115976 Biggs Intermediate Community Day  60 20 80 

04-61408-0430207 Biggs Secondary Community Day 71 29 100 

 Chico Unified School District    

04-61424-6002968 Chapman Elementary 87 5 92 

04-61424-6113773 Chico County Day School (Charter) - - - 

04-61424-6002976 Citrus Avenue Elementary  69 7 76 

04-61424-6003024 McManus Elementary  51 13 64 

04-61424-6003073 Parkview Elementary 46 11 57 

04-61424-6003081 Rosedale Elementary 73 9 82 

04-61424-6002984 Cohasset Elementary 72 13 85 

04-61424-6003057 Nord Country School (Charter) * 50 16 79 

04-61424-0430215 Loma Vista 35 18 53 

04-61424-6003099 Shasta Elementary (census tract 06007000603)    

04-61424-6057137 Chico Junior 45 8 53 

04-61424-0431502 Fair View High 45 7 52 

04-61424-0431676 Chico High (Census Tract 06007000603)    

 Corning Union Elementary School District    

52-71498-6093546 Maywood Intermediate 56 9 65 

52-71498-6053490 Olive View Elementary 68 13 81 

52-71498-6112486 Rancho Tehama Elementary 81 8 89 

52-71498-6053482 West Street Elementary 61 1 62 

 Four Winds Charter School* 85 0 85 

     

 Gridley Unified School District    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

04-75507-0433953 Gridley High  (census tract 06007003400)    

04-75507-6003156 McKinley Elementary 65 13 78 

04-75507-6003164 Sycamore Middle 70 10 80 

04-75507-6003172 Wilson Elementary 52 8 60 

 Orland Joint Unified School District    

11-75481-6007470 Fairview Elementary 59 15 74 

11-75481-6007488 Mill Street Elementary 62 14 76 

11-75481-6007496 C.K. Price Middle School 54 12 66 

11-75481-1135656 Orland High School (census tract 06021010100)    

 Oroville Union High School District    

04-61515-0434803 Las Plumas High School  (census tract 06007003000)    

04-61515-0435602 Oroville High School 82 9 91 

04-61515-0430116 Challenge Charter High School  
(Census Tract 06007002800)    

04-61515-0437566 Prospect High School (Continuation) 86 1 87 

 Oroville City Elementary School District    

04-61507-6003214 Bird Street Elementary 92 8 100 

04-61507-6003230 Central Middle 52 7 59 

04-61507-6003248 Eastside Elementary 82 16 98 

 Ishi Elementary (new school) 70 14 80 

04-61507-6003255 Oakdale Heights Elementary 81 19 100 

04-61507-6003271 Stanford Avenue Elementary 62 3 65 

04-61507-6094957 Wyandotte Avenue Elementary 88 7 95 

     

 Palermo Union School District    

04-61523-6003289 Helen M. Wilcox Elementary 62 14 76 

04-61523-6089080 Honcut Elementary 51 31 82 

04-61523-6003297 Palermo Middle School 71 12 83 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

 Paradise Unified School District    

04-61531-6113526 Cedarwood Elementary 50* 15 63* 

04-61531-6113781 Mountain Ridge Middle 41* 15 55* 

04-61531-6105522 Pines Elementary 46* 16 60 

04-61531-6003339 Ponderosa Elementary 39 12 61* 

 Red Bluff Union High School District  50 6 56 

52-71639-5237201 Red Bluff High School      

 Thermalito Union Elementary School District    

04-61549-6003354 Nelson Avenue Middle 68 7 75 

04-61549-6003362 Poplar Avenue Elementary 74 10 84 

04-61549-6003370 Sierra Avenue Elementary 82 12 94 

04-61549-0102327 Plumas Avenue Elementary 13 72 85 

 Willows Unified School District    

11-62661-6007603 Murdock Elementary 58 8 65 

11-62661-6007611 Willows Intermediate 46 9 55 

11-62661-1130129 Willows High Community Day School 100 0 100 

 *  Numbers are provided by Food Service Director    

 Modoc Co. – all schools are > 50% Free And Reduced    

 Siskiyou  Co. – all schools are > 50% Free And Reduced    



Contract: CSU Chico Research Foundation      Contract No.: 04-35438
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 2,089,018 2,172,615 83597 4.00%
  Fringe Benefits 622,128 647,028 24900 4.00%
  Operating Expenses 24,089 26,498 2409 10.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 4,732 4,022 -710 -15.00%
  Subcontracts 44,493 46,273 1780 4.00%
  Other Costs 4,680 4,867 187 4.00%
  Indirect Costs 295,570 307,338 11768 3.98%
Total State Share 3,084,710 3,208,641 123,931 4.02%

Federal Share Budget
  Personnel Salaries 601,940 626,008 24068 4.00%
  Fringe Benefits 175,214 182,222 7008 4.00%
  Operating Expenses 99,414 103,929 4515 4.54%
  Equipment Expense 20,914 18,512 -2402 -11.49%
  Travel and Per Diem 74,354 64,112 -10242 -13.77%
  Subcontracts 136,219 141,669 5450 4.00%
  Other Costs 229,697 242,438 12741 5.55%
  Indirect Costs 201,190 207,338 6148 3.06%
Total Federal Share 1,538,942 1,586,228 47,286 3.07%

Justification for increases or decreases over 10%

Updated 12/7/06 for USDA Plan Amendment
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FFY 2007 Plan Printed 11/21/2006 

1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Calistoga Joint Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45502 

a. Related Objectives 
To increase awareness of importance of greater consumption of colorful fruits and 
vegetables and daily physical activity, and to improve skills and knowledge of healhtful 
cultivation and preparation of fruits and vegetables among low-income children and their 
families.   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: African American (1%); Asian (1%); Caucasian (31%); Latino (65%); 

Native American (1%); Pacific Islander (1%) 
Languages: English (37%); Spanish (63%) 
Ages: 5 to 8 (30%); 9 to 11 (16%); 12 to 17 (48%); 18 to 24 (3%); 25 to 54 (3%) 
Projected Number of Contacts: 
5,674 Direct +328,745 Indirect = 334,419 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites). Note: There are 
only 2 census tracts in the city of Calistoga.  The information included in the project 
summary is correct. 
 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Print Media; Promotion of 
Healthy Communities 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Farmers’ market promotion; Food Safety; 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping 
Behaviors 

Intervention Channels: 
Afterschool Programs (1); Community Clinics (non-government) (1); Gardens 
(1); Grocery Stores (2); Schools (K-12) (2); Family Center (1). Note: There are 
only 2 census tracts in the city of Calistoga.  The information included in the project 
summary is correct. 
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Narrative Summary: 
Calistoga Joint Unified is a pre-K to 12 school district in Napa County, with two main 
school sites. The Nutrition Program will be conducted at Calistoga Elementary and at 
Calistoga Junior-Senior High School. 

The Calistoga Joint Unified School District Nutrition Program includes the following key 
elements, each of which emphasizes the importance of consuming fruits and vegetables 
and daily physical activity: 

• Harvest of the Month posters, tastings and newsletters for students, families and 
staff.  

• Nutrition education classes for every student and for parents. 

• Fruit and vegetable cooking classes for students and parents.  

• School garden-enhanced nutrition classes at Calistoga Elementary school. 

• Annual Jog-a-thon Calistoga Elementary fundraiser. 

• Annual Walk or Bike to School Week. 

• Turn Off the TV Week. 

• Nutrition education for students with the Food Services Director. 

• Walking field trips emphasizing physical activity, hydration and consumption of 
fruits and vegetables. 

• Promoting  healthy habits:  fruits and vegetables daily and for class parties, hand 
washing, daily physical activity.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 
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Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail 
Program; California Department of Education; Latino Campaign; California Project 
LEAN; Centers for Disease Control and Prevention (CDC); Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• None To Be Developed 

 
3. Evaluation Plan 

Performance Measures: 
• Participants Will Eat One Additional Fruit Or Vegetable Per Day. 
• Students Will Learn How To Grow And Safely And Properly Prepare Vegetables For 

Consumption. 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Existing: California Healthy Kids Survey 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Napa 06055202000 Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

28-66241-6026744 Calistoga Elementary 48.30 17.43 65.73 

28-66241-2831758 Calistoga Junior-Senior High  37.40 17.07 54.47 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Calistoga Joint Unified School District      Contract No.: 05-45502
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 90,036 97,665 7629 8.47%
  Fringe Benefits 15,004 16,345 1341 8.94%
  Operating Expenses 0 0 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 1,400 400 -1000 -71.43%
  Indirect Costs 9,835 10,571 736 7.48%
Total State Share 116,275 124,981 8,706 7.49%

Federal Share Budget
  Personnel Salaries 42,687 47,181 4494 10.53%
  Fringe Benefits 4,808 5,532 724 15.06%
  Operating Expenses 0 0 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1,260 1,310 50 3.97%
  Subcontracts 0 0 0 0.00%
  Other Costs 4,465 3,182 -1283 -28.73%
  Indirect Costs 4,917 5,285 368 7.48%
Total Federal Share 58,137 62,490 4,353 7.49%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Central Valley Health Network 

Program Area: Nonprofit Incentive Awardee 

Contract Number: 04-35439 

a. Related Objectives 
Increase  fruit and vegetable intake and physical activity through individual and group 
education among FSNE eligible families in the counties of Butte, Glen, Colusa, Sutter, 
Yuba, Yoplo, Stanislaus, Merced, Madera, Fresno, Tulare, Kern, San Bernardino and 
Riverside.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (5%); Asian (1%); Caucasian (18%); Latino (72%); 

Native American (1%); Pacific Islander (1%); Other (3%) 
Languages: Arabic; Armenian; English (33%); Hmong (1%); Khmer; Korean; Lao; 

Spanish (62%); Tagalog (1%); Vietnamese; Punjabi (2%); Portuguese 
(1%); Mixteco, East Indian 

Ages: All Ages 
Projected Number of Contacts: 
85,000 Direct +2,000,000 Indirect = 2,085,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Uniform Data System (79%) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Radio; Training/workshop/conference; TV; 
Individual Education 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ 
market promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (16); Community-Based Organizations (40); Community Clinics 
(non-government) (59); Community Youth Organizations (13); Faith/Churches (23); 
Farmers’ Markets (15); Food Closets/Pantries/Banks (3); Gardens (1); Grocery Stores 
(15); HeadStart (13); Health Care Facilities (non-government) (1); Healthy Start (1); 
Housing Projects (4); Other Preschools or Daycares (not Head Start) (5); Parks, 
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Recreation Centers (8); Private Homes (515); Public Health Departments (15); Schools 
(K-12) (75);Senior Centers (16); Universities, Community Colleges (3); WIC Sites (6); 
Worksites (20) 

Narrative Summary: 
Over the next contract year, one goal is to enhance the quality of our nutrition education. 
Through results of health center clientele small group sessions and research, we will be 
educating our staff on cultural diversity as well as providing culturally appropriate 
nutrition education publications to our target audience.    Another goal will be to increase 
fruit and vegetable intake, increase PA and Food Stamp Program promotion.  To do this 
we will 1) Use results from a literature search and  small group discussions among health 
center clientele that  identify barriers to fruit/veg intake as well as barriers to attendance 
of sessions to  a) develop a resource for use in education sessions that identifies solutions 
to barriers of fruit/veg intake and b) implement 2-3 ways to increase attendance.  2) 
Select a curriculum for  classes or individual sessions for a 5 part series covering specific 
nutrition and PA topics.  Pre and post-tests will be given to evaluate impact on the factors 
targeted by the curriculum. 3) Provide nutrition education to children who accompany 
their parents to an individual education session. 4) During education sessions, inquire 
about food security status and refer to food assistance programs.  5) CVHN to provide 
general nutrition briefings to health center professionals as well as bimonthly newsletters 
to health center clientele.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; African 
American Campaign; California Department of Education; California Food Policy 
Advocates (CFPA); Latino Campaign; California Project LEAN; Centers for Disease 
Control andPrevention (CDC); Contractor developed ; Cooperative Extension (EFNEP, 
FSNEP); Dairy Council of California; National 5 A Day; USDA materials; WIC 
Materials; Fresno Education & Prevention Services 
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h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Increase Fruit And Vegetable Intake By At Least One Serving (Cup) A Day. 

Evaluation Plan 
Type 
Formative: Key Informant Interviews 

Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools; Fruit, Vegetable, and Physical Activity 

Toolbox 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

NHSI     

15-63321-6008866 Casa Loma Elementary 75.40 4.95 80.35 

15-63321-6008882 College Heights 92.42 4.23 96.64 

15-63321-6008940 Fremont Elementary 91.42 5.26 96.67 

15-63321-6008981 Horace Mann Elementary 88.39 6.85 95.24 

15-63321-6009013 Jefferson Elementary 74.14 5.17 79.31 

15-63321-6009062 Longfellow Eementary 86.55 6.79 93.34 

15-63321-6009070 McKinley Elementary 87.90 5.28 93.18 

15-63321-6009047 Pauly (Leo G.) Elementary 90.87 6.57 97.44 

15-63321-6009161 Voorhies Elementary 79.48 12.53 92.01 

15-63321-6009203 Williams Elementary 99.11 .53 99.64 

15-63321-6008924 Frant West Elementary 78.58 11.86 90.44 

15-63321-6009120 Pioneer Drive Elementary 88.64 7.89 96.53 

15-63321-6009146 Roosevelt Elementary 85.59 7.10 92.69 

15-63321-6009187 Wayside Elementary 85.67 9.60 95.27 

15-63370-6009278 Buttonwillow Elementary 77.67 15.63 93.30 

15-63503-6009591 Planz Elementary 70.80 11.73 82.53 

15-63594-6102792 Thomas Middle School 76.27 13.98 90.25 

15-63792-6010086 Standard Elementary 73.15 12.30 85.46 

     

     

     

     

     

     

     

     

VHT     
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

10-62380-6007074 Raisin City Elementary   82.60 8.84 91.48 

10-62281-6006894 Conejo Middle School 76.12 7.46 77.37 

10-62281-6006902 Laton Elementary 66.58 10.79 77.30 

10-62281-1033950 Laton High School 54.17 7.41 61.57 

10-73809-6006001 Bailey (Hazel M.) Primary 78.6 12.28 90.90 

10-73809-1030147 El Puente High (Cont.) 86.21 0 86.21 

10-73809-1030691 Firebaugh Community Day 100.00 0 100.00 

10-73809-1030121 Firebaugh High 67.13 9.25 76.38 

10-73809-6006019 Firebaugh Middle 86.96 10.81 97.77 

10-73809-6005995 Mills (Arthur E.) Intermediate 79.49 10.96 90.45 

10-73965-6005789 Biola Pershing Elementary  91.85 8.15 100.00 

10-73999-1033430 Kerman High 20.51 32.13 52.64 

10-73999-6006688 Kerman-Floyd Elementary 100.00 0 100.00 

10-73999-6119978 Liberty Intermediate School 100.00 0 100.00 

10-73999-6007371 Sun Empire Elementary 100.00 0 100.00 

10-75127-6006969 McCabe Elementary 89.26 2.56 91.82 

10-75127-6006977 McCabe Junior High 79.50 1.26 80.76 

10-75127-1030261 Mendota Continuation High 84.21 5.26 89.47 

10-75127-1030493 Mendota High 58.04 3.05 61.08 

10-75127-6006985 Washington Elementary 83.31 3.16 86.47 

10-75234-6005805 Cantua Elementary 90.75 6.61 97.36 

10-75234-6006647 Helm Elementary 100.00 0 100.00 

10-75234-1030352 Rio Del Rey High (Cont.) 84.38 9.38 93.75 

10-75234-6007223 San Joaquin Elementary 95.79 2.29 98.07 

10-75234-6007397 Tranquillity Elementary 83.21 7.86 91.07 

10-75234-1037456 Tranquillity High 90.02 4.34 94.36 

10-75598-6005813 Caruthers Elementary 76.02 8.27 84.28 

10-75598-1030535 Caruthers High 67.12 7.71 74.83 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

10-75598-1030543 Marc High 73.33 16.67 90.00 

SCHC     

10-62166-6111231 Susan B. Anthony Elementary 100 0 100 

10-62166-6006076 Aynesworth Elementary 100 0 100 

10-62166-6006118 Burroughs Elementary 100 0 100 

10-62166-6057285 Cooper Middle School 100 0 100 

10-62166-6006316 Jefferson Elementary 100 0 100 

10-62166-6006373 Lowell Elementary 100 0 100 

10-62364-0107409 Benavides Elementary 70.9 12.5 83.4 

10-62364-1035005 Parlier Jr. High School 57.35 4.41 61.76 

10-62364-1034990 Parlier High School 56.41 13.31 69.72 

10-62414-1036094 Sanger High School 50.85 11.36 62.21 

     

     

     

     

     

     

     

     

     

DNCI     

04-61382-6002919 Bangor Elementary 46.04 11.51 57.55 

04-61408-6002943 Biggs Elementary  
 58.11 15.34 73.45 

04-61424-6002968 Chapman Elementary  
 78.11 10.14 88.25 

04-61424-6002976
  

Citrus Avenue Elementary   
 69.81 6.13 75.94 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

04-61424-6002984 Cohasset Elementary      
 71.11 13.33 84.44 

04-61424-6003024 McManus (John A.) Elementary
 52.65 8.57 61.22 

04-61424-6003057 Nord Elementary
 53.7 20.37 74.07 

04-61424-6003073 Parkview Elementary  
 47.64 10.88 58.52 

04-61424-6003081 Rosedale Elementary
 74.39 8.45 82.83 

52-71498-6112486 Rancho Tehema Elementary
 78.48 8.86 87.34 

52-71498-6053482 West Street Elementary
 72.31 4.62 76.92 

52-71548-6053532 Gerber Elementary
 59.70 16.16 75.86 

52-71621-6106686 Metteer (William M.) Elementary
 51.57 14.00 65.57 

2-71571-6053565 Los Molinos Elementary  
 
 67.485 16.11 83.59 

52-71522-6053516 Evergreen Elementary
 34.26 16.06 50.32 

     

     



Contract:  Central Valley Health Network                             Contract No.:  04-35439
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0
  Subcontracts 1,614,109 1,558,467 -55642 0.00%
  Other Costs 0 0
  Indirect Costs 0 0
Total State Share 1,614,109 1,558,467 -55642 -3.45%

Federal Share Budget
  Personnel Salaries 544,431 76,993 -467438 -85.86%
  Fringe Benefits 150,008 27,398 -122610 -81.74%
  Operating Expenses 74,577 15,884 -58693 -78.70%
  Equipment Expense 640 0 -640 -100.00%
  Travel and Per Diem 24,980 5,254 -19726 -78.97%
  Subcontracts 23,626 779,233 755607 3198.20%
  Other Costs 42,335 7,973 -34362 -81.17%
  Indirect Costs 107,868 22,344 -85524 -79.29%
Total Federal Share 968,465 935,079 -33386 -3.45%

Justification for increases or decreases over 10%

Significant drop in funds from loss of State Share due to USDA change of allowable activities and expenses.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Children's Council of San Francisco 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55077 

a. Related Objectives 
To promote healthy living among low-income children and families who attend family 
day care homes by educating the day care providers via nutrition education classes and 
physical activity resources.   

b. Audience 
Gender: Male (10%); Female (90%) 
Ethnicity: African American (35%); Asian (4%); Caucasian (24%); Latino (35%); 

Middle Eastern (2%) 
Languages: Cantonese (1%); English (49%); Russian (10%); Spanish (35%); Tagalog 

(2%); Vietnamese (3%) 
Ages: 25 to 54 (70%); 55 to 64 (25%); Over 65 (5%) 
Projected Number of Contacts: 
250 Direct +1,000 Indirect = 1,250 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
CalWORKS Income Guidelines; Family Child Care Guildelines (77%) 

The target population is predominantly licensed family child care providers (those who 
provide care in their homes).  Eligibility is determined by whether providers care for 
children receiving subsidies from the Children's Council (or other agency).  Families that 
receive subsidies include CalWORKs recipients or are otherwise low-income. 137 of the 
226 (61%) providers that reside in San Francisco care for subsidized children.  Also 
targeted by activities in the scope of work are parents who receive FCC (Family Child 
Care) or another subsidy program, such as CalWORKs.  98% of participating parents pay 
$2.00/day or less for child care, a rate that requires income levels 165% FPL.  The 
prevalence of subsidized tuition signifies that families’ income is at or below 185% of the 
FPL.   

d. Project Description 
Key Strategies: 
Nutrition Education Classes; Print Media; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Cooking Skills; Farmers’ market promotion; Fruit & Vegetables; Healthier Eating, 
general; Physical Activity Promotion 

Intervention Channels: 
Community-Based Organizations (1); Farmers’ Markets (3); Other Preschools or 
Daycares (not Head Start) (2); Private Homes (75) 
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Narrative Summary: 
The Children's Council of San Francisco will partner with various community-based 
organizations and collaboratives throughout this fiscal year to teach nutrition education 
classes to day care home providers and parents/families.  These classes will focus on 
healthy recipes and affordablility of food.  As in the current contract year, we will 
conduct tours of local Farmer's Markets, emphasizing the benefits of buying local 
produce and tasting recipes that include fresh fruits and vegetables.   

     Based on pre-existing materials, we will also develop a resource and activity booklet 
that will be distributed to the day care home providers.  This booklet will include healthy 
recipes, word games and nutrition education, as well as ideas for indoor and outdoor 
physical activities that are appropriate for various ages.  We will organize networks of 
providers who live in same neighborhoods in order to establish 'game days' or 'play dates' 
in local parks and share healthy picnics and nutrition education strategies.  Thus, the 
children in care will participate in larger, more inclusive nutrition education and physical 
activities.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Retail Program; Latino Campaign; Cooperative Extension 
(EFNEP, FSNEP); Harvest of the Month; USDA materials; WIC Materials; Other 
California Healthy Kids Resource Center materials 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Day Care Home Providers Will Replace Two Servings Of Canned/Frozen Fruits Or 

Vegetables A Week With Fresh Produce.   
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• Children In Day Care Homes Will Spend One Hour More Each Week Participating In 
Nutrition Education And Physical Activities. 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews; Surveys 

Summative: Process 

Tools 
Developed: In-House; Other Source 

 

4. Co2ordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    

 



Targeting information is provided in the project synopsis.  
 
See section 2.c of Synopsis. 
 



Contract:  Childrens Council of S.F.                             Contract No.: 06-55077
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries No State Share 0 0.00%
  Fringe Benefits LFNE Project 0 0.00%
  Operating Expenses 0 0.00%
  Equipment Expense 0 0.00%
  Travel and Per Diem 0 0.00%
  Subcontracts 0 0.00%
  Other Costs 0 0.00%
  Indirect Costs 0 0.00%
Total State Share 0 0.00%

Federal Share Budget
  Personnel Salaries 31,435 30,775 -660 -2.10%
  Fringe Benefits 7,950 8,002 52 0.65%
  Operating Expenses 7,201 6,857 -344 -4.78%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 836 836 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 2,532 3,530 998 39.42%
  Indirect Costs 0 0 0.00%
Total Federal Share 49954 50000 46 0.09%

Justification for increases or decreases over 10%
The "Other Cost" line item expenses increased due to expansion of project and increased number of 
nutrition education classes
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Community Alliance with Family Farmers 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55089 

a. Related Objectives 
Increase Humboldt County FSNE eligible students' fruit and vegetable consumption 
through garden-enhanced nutrition education.   

b. Audience 
Gender: Male (51%); Female (48%) 
Ethnicity: African American (2%); Asian (3%); Caucasian (71%); Latino (10%); 

Native American (13%); Pacific Islander (1%); i 
Languages: English (88%); Hmong (2%); Spanish (10%) 
Ages: 5 to 8 (50%); 9 to 11 (40%); 12 to 17 (10%) 
Projected Number of Contacts: 
2,000 Direct +20,000 Indirect = 220,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation; Print Media; Promotion of Healthy Communities; 
Training/workshop/conference; garden enhanced nutrition education tours to Arcata 
Educational Farm 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Fruit & Vegetables; 
Healthier Eating, general; garden enhanced nutrition education 

Intervention Channels: 
Gardens (30); Private Homes (10); Schools (K-12) (30); Arcata Educational farm garden 
enhanced nutrition education (1) 

Narrative Summary: 
Encouraging and supporting school gardens creates opportunities for children to discover 
fresh food, make healthier food choices, and become better nourished.  As an outcome of 
a previous Network grant, a Humboldt County School Garden Network planning 
committee will address how to better meet the needs of low-resourced teachers who 
enhance nutrition education through school gardens. An initial assessment focusing on 
school garden use, needs, and training/fieldtrip interest will be conducted to inform 
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nutrition education program planning. In addtion, an underutilized community asset- the 
Arcata Educational Farm- will be used for garden enhanced nutrition education.  

The main goal for this program is to increase Humboldt County low-resourced students' 
fruit and vegetable consumption through garden-enhanced nutrition education. The 
identified objectives provide hands-on, educational opportunities to low-resourced 
schools with a focus on fruits and vegetables. The project will assess the needs of low-
resourced school teachers for increasing garden enhanced nutrtion education; colloborate 
with partners to utilize the Arcata Educational Farm as a nutrition education site for both 
teachers and K-8 students; and promote both school and home garden use through 
nutrition education.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
California Department of Education; California Project LEAN; Contractor developed ; 
Cooperative Extension (EFNEP, FSNEP); Harvest of the Month; National 5 A Day; 
USDA materials; California School Garden Network 

h. Development of New Educational Materials 
New Educational Materials: 
• Outreach Flyers For Promoting Garden Enhanced Nutrition Education Opportunities 

And Events 
 
3. Evaluation Plan 

Performance Measures: 
• Students Participating In Garden Enhanced Nutrition Educaiton Have Increase Knolwedge 

Of Fruits And Vegetables  
• 20 Teachers Learned Garden Enhanced Nutrition Education Techniques And Utilize 

School Gardens To Teach Garden Enhanced Nutrition Educaiton. 
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Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment; surveys and pre/post tests 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

12626796007637 Bloomfield Elem.   50%
12626796007678 Sunset Elem.   58.6%
12626796120612 Trillium Elem   67.5%
12626796120562 Coastal Grove Charter   54.1%
12627296007710 Bridgeville School   71.4%
12755156007751 Alice Birney   90.8%
12755156007777 Grant Elem.   66.4%
12755156007785 Jefferson Elem.   95.8%
12755156007793 Lafayette Elem.   60.7%
12755156007801 Lincoln Elem.   86%
12755156057376 Zane Middle   61.5%
12628026007876 South Fortuna   62.5%
12628026007868 Fortuna Middle   57.9%
12629016007967 Hoopa Elem.   87%
12629016007983 Jack Norton   100% 
12629016007975 Orleans Elem   88.9%
12629016007991 Trinity Valley Elem   83.7%
12629016008007 Weitchpec Elem   100% 
12629276008023 Loleta   71%
12629506008072 Morris Elem.   50.8%
12629686008080 Orick   66%
12629846008106 Peninsula   92.7%
12630086008114 Eagle Prairie   90.7%
12630086008122 Monument Middle   59.5%
12630326008163 Pine Hill   53.2%
12630326008171 South Bay   69.1%
12630406008221 Agnes Johnson   65.1%
12630406008213 Redway Elem.   55.2%



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

12630406008197 Casterlin Elem   59.6%
12630406101893 Ettersburg Elem   85.7%
     
 



Contract:  Community Alliance with Family Farmers     Contract No.:  06-55089           
State Share Budget FFY 2006 FFY 2007* Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0

Federal Share Budget
  Personnel Salaries 48,350 48350
  Fringe Benefits 12,088 12088
  Operating Expenses 8,450 8450
  Equipment Expense 2,000 2000
  Travel and Per Diem 3,009 3009
  Subcontracts 0 0
  Other Costs 3,000 3000
  Indirect Costs 7,690 7690
Total Federal Share 84,587 84587

Justification for increases or decreases over 10%
* New project as of FFY 2007
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Community Services Planning Council, Inc. 
 Sacramento Hunger Commission 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55110 

a. Related Objectives 
Increase the daily consumption of colorful fruits and vegetables in low-income (185% 
FPL) families.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (11%); Asian (68%); Caucasian (15%); Latino (5%); 

Other (5%) 
Languages: Arabic; Cantonese; English; Hmong; Spanish; Vietnamese; Mien 
Ages: All Ages 
Projected Number of Contacts: 
515 Direct +500 Indirect = 1,015 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Food Banks; Low-income housing resident income guidelines. These are USDA proxy 
sites. The intervention sites are located at 3 Mercy Housing sites where a resident income 
limit for a 3-person household is 166% of the FPL; and special focus will be given to 
Food Stamp recipients and eligible individuals. 

d. Project Description 
Key Strategies: 
Internet/Web Sites; Nutrition Education Classes; Nutrition Education 
Research/Evaluation; Training/workshop/conference 

Key Educational Messages: 
Fruit & Vegetables; Healthier Eating, general 

Intervention Channels: 
Food Closets/Pantries/Banks (1); Head Start (1); Housing Projects (3).  

The intervention sites are located at 3 Mercy Housing sites where a resident income limit 
for a 3-person household is 166% of the FPL; and special focus will be given to Food 
Stamp recipients and eligible individuals of the FPL; and special focus will be given to 
Food Stamp recipients and eligible individuals 

Narrative Summary: 
An edible landscaping project in an affordable housing complex can simultaneously 
address three of the greatest barriers that low-income residents face in trying to eat 
nutritiously: lack of access to healthy food, lack of resources to buy food, and lack of 
knowledge about nutrition and food preparation. Edible landscaping, dependent as it is on 
resident involvement, has the potential to enhance a sense of community. This Edible 
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Landscaping Project (ELP) at Kennedy Estates employs a unique approach to nutrition 
education in a low-income housing setting by using the edible landscape to teach 
residents about good nutrition. The ELP has over a dozen different kinds of fruit trees and 
vegetables planted on the property, and provides the foundation for the Head Start and 
After-school program nutrition curricula, which will be shared with teachers, tutors, and 
other staff. The Hunger Commission will continue to provide support for such resident- 
and community-led activities as the Resident Advisory Committee and Healthy Eating 
Workshops, and other education related to the edible landscape.  We will continue to 
facilitate the implementation of the edible landscape model at other affordable housing 
sites in the Sacramento region by providing training, advice, and technical assistance, and 
by distributing a revised Edible Landscaping Toolkit and Edible Landscape section of the 
Hunger Commission website, and we will provide nutrition education at a local food 
closet's ELP.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
California Department of Education; Contractor developed ; Harvest of the Month; 
USDA materials; WIC Materials; Other California Healthy Kids Resource Center 
materials: (i.e., Changing the Course for Grades K-3, 4-6, and 6-8) 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Increase Fresh Fruit And Vegetable Consumption From Edible Landscape And 

Community Garden 
• Become Familiar With At Least 1 New Fruit Or Vegetable 
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Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



Targeting information is provided in the project synopsis.  
See section 2.c of Synopsis. 
 



Contract: Community Services Planning Council              Contract No.:06-55110
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries No State Share 0 0.00%
  Fringe Benefits LFNE Project 0 0.00%
  Operating Expenses 0 0.00%
  Equipment Expense 0 0.00%
  Travel and Per Diem 0 0.00%
  Subcontracts 0 0.00%
  Other Costs 0 0.00%
  Indirect Costs 0 0.00%
Total State Share 0 0 0 0.00%

Federal Share Budget
  Personnel Salaries 27,913 29,283 1370 4.91%
  Fringe Benefits 4,382 7,560 3178 72.52%
  Operating Expenses 5,132 2,891 -2241 -43.67%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 2,518 1,942 -576 -22.88%
  Subcontracts 0 0 0 0.00%
  Other Costs 2,250 2,500 250 11.11%
  Indirect Costs 6,233 5,711 -522 -8.37%
Total Federal Share 48428 49887 1459 3.01%

Justification for increases or 
decreases over 10%: Much of the 
initial two years of Operating and 
Travel Costs reflects the 'start-up' 
costs for the program. The 
increase in Fringe Benefits reflects 
the organization's current Fringe 
Benefit rate.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Community Services Unlimited 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55080 

a. Related Objectives 
The Growing Healthy Program's overarching goal is to impact the knowledge and 
experience of participating students about the nutritional benefits of eating fresh fruits 
and vegetables. This is done using a variety of experiential tools and activities and 
relating the broad message to the cultural history and experience of the students.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (35%); Latino (65%) 
Languages: English (98%); Spanish (2%) 
Ages: 9 to 11 (75%); 12 to 17 (25%) 
Projected Number of Contacts: 
145 Direct +300 Indirect = 545 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Nutrition Education 
Research/Evaluation 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Fruit & Vegetables; Healthier Eating, 
general 

Intervention Channels: 
Afterschool Programs (1); Gardens (2); Schools (K-12) (1) 

Narrative Summary: 
Growing Healthy is composed of two elements; a classroom session where the 
acquisition of nutrition education is facilitated using participatory and culturally relevant 
pedagogies and direct participation in creating and tending on site school gardens and 
orchards, which serve as nutrition education intervention sites. The hands on experience 
concretely reinforce classroom learning and vice versa. For example, produce and herbs 
grown on site are used in the classroom sessions and in the classroom students learn 
about the nutritional benefits of the foods they are helping to grow and ways of preparing 
these foods.  
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Growing Healthy reconnects students with food from its source and engages them to 
consider the origins of what they regularly eat. In doing this we focus on the cultural 
foods of participants and emphasize farming methods and foods developed by their 
ancestors. Students also learn about processing, marketing and distribution of food and 
the local food environment. They are asked in various ways to think about what they eat, 
and why they eat it, and are often surprised at the answers. Various tools are used to 
engage them in thinking about their own health and that of their family and how this is 
linked to diet, lifestyle and environment. Students are challenged to see themselves as the 
agents of change in their own lives, and thus of the world around them.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
CSU materials 

h. Development of New Educational Materials 
New Educational Materials: 
• New Materials, Such As Flyers And Handouts, Will Be Developed Within The 

Growing Healthy Curriculum Content Based On The Initial Dialogue With The New 
Student Group. 

 
3. Evaluation Plan 

Performance Measures: 
• Participating Students Were Exposed To At Least Five Fruits And/Or Vegetables They 

Had Not Previously Tasted And Had An Improved Attitude To Eating Fruits And 
Vegetables. In Addition Students Participated In Preparing Healthy Recipes Using Fruits 
And Vegetables And In The Physical Activity Of Growing And Tending Fruits And 
Vegetables. 
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Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19 64733 6018410 Normandie Avenue Elementary   97% 

19647336058176 John Muir Middle   72% 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Community Services Unlimited                            Contract No.: 06-55080
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries No State Match 0 0.00%
  Fringe Benefits LFNE Project 0 0.00%
  Operating Expenses 0 0.00%
  Equipment Expense 0 0.00%
  Travel and Per Diem 0 0.00%
  Subcontracts 0 0.00%
  Other Costs 0 0.00%
  Indirect Costs 0 0.00%
Total State Share 0 0.00%

Federal Share Budget
  Personnel Salaries 32,500 32,500 0 0.00%
  Fringe Benefits 6,500 6,500 0 0.00%
  Operating Expenses 2,796 2,796 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1,231 1,229 -2 -0.16%
  Subcontracts 0 0 0 0.00%
  Other Costs 4,620 4,622 2 0.04%
  Indirect Costs 2,353 2,353 0 0.00%
Total Federal Share 50000 50000 0 0.00%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Compton Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55081 

a. Related Objectives 
Increase consumption of fruits and vegetables to 5-9 servings per day and increase daily 
physical activity to at least 30 minutes in adult and 1 hour in achildren and teens in low 
income families.   

b. Audience 
Gender: Male (38%); Female (62%) 
Ethnicity: African American (25%); Caucasian (2%); Latino (73%); Other 
Languages: English (63%); Spanish (37%) 
Ages: 5 to 8 (60%); 9 to 11 (30%); 12 to 17 (10%) 
Projected Number of Contacts: 
8,000 Direct +2,000 Indirect = 10,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Fruit & Vegetables; 
Healthier Eating, general 

Intervention Channels: 
Schools (K-12) (37) 

Narrative Summary: 
 

Compton Unified School District is located near the South Central section of Los 
Angeles with a 10.5 square mile radius. This city has a population of approximately 
150,000 people of which 52.70% are African American and 43.70% are Hispanic or 
Latino. 

The Compton Unified School District consists of 37 school sites serving approximately 
32,486 students. The nutrition education project will establish a framework for nutrition 
education/physical activity promotion for students in grades K-12, the project will 
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encourage teachers to incorporate nutritoin education in the core curriculum and the 
consumption of fruits and vegetables among students anda their families through the 
Harvest of the Month program, parent workshops, Fruit, Vegetable, and Physical 
Activitiy Campaign and cooking demonstrations that will be conducted at school sites.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Department of Education; 
California Food Policy Advocates (CFPA); Latino Campaign; California Project LEAN; 
Dairy Council of California; Harvest of the Month; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increase Consumption Of Fruits And Vegetables In Target Population 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19734376023741 Anderson Elementary 93.06 3.99 97.05 

19734376013494 Bunche Elementary 84.95 8.10 93.06 
19734376012231 Bursch Elementary 92.06 4.94 97.00 
19734376012249 Caldwell Elementary 78.87 12.96 91.83 
19734376023758 Carver Elementary 89.00 6.94 95.93 
19734376120877 Clinton Elementary 84.06 7.97 92.03 
19734376012256 Dickison Elementary 89.00 5.03 94.03 
19734376012272 Emerson Elementary 88.05 7.01 95.06 
19734376012280 Foster Elementary 88.97 8.00 96.97 
19734376012298 Jefferson Elementary 86.99 9.94 96.93 
19734376012306 Kelly Elementary 86.00 5.03 91.03 
19734376012314 Kennedy Elementary 91.97 6.05 98.02 
19734376023782 King Elementary 97.99 2.01 100 
19734376012322 Laurel Elementary 96.01 2.08 98.09 
19734376023774 Lincoln Elementary 89.99 10.01 100 
19734376012348 Longfellow Elementary 90.96 5.06 96.02 
19734376012355 Mayo Elementary 87.96 5.93 93.89 
19734376013478 McKinley Elementary 84.99 5.09 90.08 
19734376012264 McNair Elementary 85.06 8.01 93.08 
19734376012389 Roosevelt Elementary 91.01 7.04 98.05 
19734376012397 Rosecrans Elementary 89..98 2.07 92.05 
19734376012405 Tibby Elementary 68.96 7.05 76.01 
19734376012413 Washington Elementary 94.99 4.01 99.00 
19734376012421 Willard Elementary 87.96 5.92 93.88 
19734376057558 Bunche Middle  98.02 1.04 99.06 
19734376066732 Davis Middle   89.98 7.02 97.00 
19734376057566 Enterprise Middle 85.96 7.02 92.98 
19734376061261 Roosevelt Middle 90.99 6.03 97.02 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 
19734376057574 Vanguard Learning Center 87.01 8.03 95.04 
19734376061279 Walton Middle 98.99 1.01 100.00 
19734376057582 Whaley Middle  85.00 14.00 99.00 
19734376057590 Willowbrook Middle 87.96 5.92 93.88 
19734371931567 Centennial High  86.97 10.02 96.99 
19734371995695 Chavez (Cesar) High 84.09 0.91 85.00 
19734371931963 Compton High 100.00 0.00 100.00 
19734371932326 Dominguez High  94.01 2.00 96.01 
19734371995703 Tubman (Harriet) High 100.00 0.00 100.00 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Compton Unified School District                                                           Contract No.: 06-55081
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $1,272,790.00 $1,838,557.00 $565,767.00 44.45%
  Fringe Benefits $300,633.00 $434,267.00 $133,634.00 44.45%
  Operating Expenses $6,000.00 $0.00 -$6,000.00 -100.00%
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $1,326.00 $1,173.00 -$153.00 -11.54%
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $17,370.00 $0.00 -$17,370.00 -100.00%
  Indirect Costs $85,180.00 $121,204.00 $36,024.00 42.29%
Total State Share $1,683,299.00 $2,395,201.00 $711,902.00 42.29%

Federal Share Budget
  Personnel Salaries $369,924.00 $474,158.00 $104,234.00 28.18%
  Fringe Benefits $87,376.00 $111,996.00 $24,620.00 28.18%
  Operating Expenses $3,000.00 $20,910.00 $17,910.00 597.00%
  Equipment Expense $0.00 $300.00 $300.00
  Travel and Per Diem $4,975.00 $6,679.00 $1,704.00 34.25%
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $322,079.00 $338,540.00 $16,461.00 5.11%
  Indirect Costs $41,966.00 $50,773.00 $8,807.00 20.99%
Total Federal Share $829,320.00 $1,003,356.00 $174,036.00 20.99%

Justification for increases or decreases over 10%

State Share:

Fringe was more because of an increase of benefits, salaries and the addition hours of personnel
Operating Expenses decreased because expensed for this line item was not budgeted
Travel decreased because they did not claim the Nutrition Services Supervisors district meeting mileage
Other Costs decreased because this expense was not budgeted for this year
 

  
Federal Share:  
Personnel was more because of an increase in salaries and the addition of personnel
Fringe was more because of an increase in benefits, salaries and the addition of personnel
Operating Expenses increased because of the addition of personnel and they claimed more Operating Expenses than last year 
Equipment increased because they needed to purchase a photo printer this year to document nutrition education activities
Travel increased because of additional staff claiming mileage and additional Network Sponsored Trainings on the budget
Other Costs increased because of more materials needed to be purchased
Indirect Costs increased because the total Direct Costs increased 

  
  
     

Personnel was more because of an increase of salaries, increase of Personnel, and the increased hours by 
Personnel doing nutrition education and physical activity promotion
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Contra Costa County Health Services 
 Community Wellness and Prevention Program 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 05-45505 

a. Related Objectives 
Increase consumption of fruits and vegetables while being more physically active.   

b. Audience 
Gender: Male (10%); Female (90%) 
Ethnicity: African American (37%); Asian (4%); Caucasian (15%); Latino (43%); 

Pacific Islander (1%) 
Languages: English (55%); Spanish (45%) 
Ages: 5 to 8 (3%); 9 to 11 (10%); 12 to 17 (2%); 18 to 24 (25%); 25 to 54 (55%); 

55 to 64 (3%) 
Projected Number of Contacts: 
5,120 Direct +141,000 Indirect = 146,120 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % 
(for school sites); HUD Income Guidelines; WIC Income Guidelines; Food Banks 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Print Media; Training/workshop/conference; TV; Food 
Stamp mailings 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (10); Faith/Churches (2); Farmers’ Markets (2); Food 
Closets/Pantries/Banks (1); Grocery Stores (2); Housing Projects (1); Other Preschools or 
Daycares (not Head Start) (450); Parks, Recreation Centers (2); Public Health 
Departments (7); Schools (K-12) (11); Senior Centers (4); Universities, Community 
Colleges (1); WIC Sites (4); parents grps (8); First Five Centers (4) 
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Narrative Summary: 
Contra Costa Health Services' comprehensive food stamp nutrition education includes 
services in health care, school-based, and community settings. Health care: Our public 
health and health plan staff are incorporating health eating and activity messages and 
materials into routine encounters with food stamo eligible clients. Our public health 
center providers are reaching individuals with nutrition and physical activity messages 
and goal setting using the 'Rx for Health' pad and motivational interviewing. WIC 
families are receiving nutrition education beyond the federal mandate through extra 
workshops, a 'reduce screen time' campaign, and breastfeeding peer support. Schools: We 
are helping students, parents, and staff to identify healthy food and physical activity 
choices and make positive changes through schools and after-school programs and 
training school/after-school staff to deliver high-quality snack and activity programs. 
Community: Through a variety of settings, including child care homes, public access 
television, First Five Centers, faith institutions, community based organizations, food 
stamp offices, group recovery homes, and others, we are delivering direct nutrition 
education through workshops in English/Spanish; placing materials, posters, and 
resources in community and retail locations; and reaching people indirectly through 
events, festivals, mailings, and directly through phone contacts.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail 
Program; African American Campaign; Latino Campaign; Contractor developed ; 
Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of the 
Month; National 5 A Day; USDA materials; WIC Materials; National Nutrition Month, 
National Assoc Sport & Physical Education, Nat Cancer Institute, National 5 a Day 
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h. Development of New Educational Materials 
New Educational Materials: 
• Food Stamp Inserts - We Produce Three Each Year That Are Included In Direct 

Mailings Sent By Our County Food Stamp Office To Food Stamp Participants. 
Information From Above Materials Is Consolidated Onto One (8-1/2 X 11) Sheet That 
Is Double Sided (One Side English And The Other Spanish). 

• Translation Of 'Rx For Health' Tool (For Use In Promoting Increased Fruit And 
Vegetable Consumption And Physical Activity) Into Spanish.  

• Small Posters, 'Smart Choices Made Easy' Displayed On Vending Machines At 
Several Of Our Intervention Sites Will Be Translated Into Spanish. 

 
3. Evaluation Plan 

Performance Measures: 
• Consume An Additional Serving Of Fruit Or Vegetable Per Day By Increasing 

Knowledge And Confidence In Selecting, Planning And Preparing Healthy Meals While 
Increasing One's Daily Level Of Physical Activity. 

Evaluation Plan 
Type 
Formative: Key Informant Interviews; brief surveys 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: Workshop Pre and Post Evaluation Surveys, Attendance Logs, BF & Rx 
Counseling Logs 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Contra Costa 06013365002 All Races, African-American, Hispanic or Latino  

 06013375000 All Races, African-American, Hispanic or Latino 

 
06013376000 

All Races, African-American, Hispanic or Latino, 
Asian 

 06013377000 All Races, African-American, Hispanic or Latino  

 06013307202 African-American, Hispanic or Latino 

 06013313101 African-American 

 06013316000 African-American 

 06013358000 African-American 

 06013379000 African-American, Hispanic or Latino 

 06013380000 African-American, Hispanic or Latino 

 06013373000 Asian, Hispanic or Latino 

 06013374000 Asian 

 06013382000 Asian 

 06013305000 Hispanic or Latino 

 06013310000 Hispanic or Latino 

 06013312000 Hispanic or Latino 

 06013314104 Hispanic or Latino 

 06013328000 Hispanic or Latino 

 06013336102 Hispanic or Latino 

 06013336200 Hispanic or Latino 

 06013381000 Hispanic or Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

0761788 6098578 Foothill Elementary 53.97 18.66 72.63 

0761788 6004527 Heights Elementary 54.09 18.86 72.95 

0761788 6004535 Highland Elementary 47.32 17.74 65.06 

0761788 6004543 Los Medanos Elementary 49.26 24.78 74.04 

0761788 6004568 Parkside Elementary 63.12 20.24 83.36 

0761788 0735407 Pittsburg High School 34.93 15.73 50.66 

0761788 6109383 Stoneman Elementary 52.54 20.96 73.50 

0761788 6004576 Willow Cove Elementary 50.27 21.95 72.22 

0761796 0735902 Richmond High School 60.41 16.89 77.30 

0761754 6004295 Shore Acres 61.14 18.39 79.52 

0761796 6005011 Verde Elementary 77.60 6.94 84.54 

     

     

     

     

     

     

     

     

     

     
 



Contract:  Contra Costa CHD                     Contract No.:05-45505
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 533,782.00$      592,555.00$    58,773.00$                 11.01%
  Fringe Benefits 320,269.00$      402,937.00$    82,668.00$                 25.81%
  Operating Expenses 99,986.00$        108,228.00$    8,242.00$                   8.24%
  Equipment Expense -$                   -$                 -$                            0.00%
  Travel and Per Diem 9,370.00$          9,601.00$        231.00$                      2.47%
  Subcontracts -$                   -$                 -$                            0.00%
  Other Costs 460,062.00$      421,062.00$    (39,000.00)$                -8.48%
  Indirect Costs 205,417.00$      230,158.00$    24,741.00$                 12.04%
Total State Share 1,628,886.00$   1,764,541.00$ 135,655.00$               8.33%

Federal Share Budget
  Personnel Salaries 435,764.00$      438,126.00$    2,362.00$                   0.54%
  Fringe Benefits 184,865.00$      239,401.00$    54,536.00$                 29.50%
  Operating Expenses 29,685.00$        50,548.00$      20,863.00$                 70.28%
  Equipment Expense -$                   -$                 -$                            0.00%
  Travel and Per Diem 13,097.00$        14,064.00$      967.00$                      7.38%
  Subcontracts 34,000.00$        94,703.00$      60,703.00$                 178.54%
  Other Costs 52,534.00$        45,429.00$      (7,105.00)$                  -13.52%
  Indirect Costs 37,497.00$        -$                 (37,497.00)$                -100.00%
Total Federal Share 787,442.00$      882,271.00$    94,829.00$                 12.04%

Justification for increases or decreases over 10%
State Share:  Personnel: Identified more personnel to be counted; increased fringe rates; increased indirect
Federal Share:  Increase in fringe rate; more activities need more operating expense items; many more 
subcontractors identified with new USDA guidance; materials/promo items purchased in previous year; contractor 
declines to claim indirect this contract year.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Council of Orange County, St. Vincent de Paul 
 Second Harvest Food Bank of Orange County 

Program Area: Local Food and Nutrition Education 

Contract Number: 04-35470 

a. Related Objectives 
To increase the fruit and vegetable intake of Orange County low-income children to at 
least 5-9 servings a day   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (10%); Asian (2%); Caucasian (13%); Latino (70%); 

Pacific Islander (5%) 
Languages: English (60%); Spanish (40%) 
Ages: 5 to 8 (40%); 9 to 11 (55%); 12 to 17 
Projected Number of Contacts: 
2,400 Direct +15,000 Indirect = 17,400 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education 
Classes; Print Media; Training/workshop/conference; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Shopping 
Behaviors 

Intervention Channels: 
Afterschool Programs (30) 

Narrative Summary: 
A Tale of Two Counties-Orange County California with its multi-million dollar homes on 
the bluffs and hills over-looking the Pacific Ocean; this is the Orange County that most 
people see.  There is another Orange County; this is the one served by Second Harvest 
Food Bank of Orange County.  A recent survey shows that 47% of the families that 
receive food through the food bank are working families compared to 36% nationally.  
The same study shows that 37% are children. 
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The food bank through their special project, Kids Cafe, will work with after-school 
programs to provide nutritious after school snacks to these same children from low-
income families.  The food bank will not stop with just feeding these children; they will 
also work with them to teach them nutrition and healthy eating.  Nutrition education 
materials will be provided to the sites; incentives will be provided to encourage them to 
complete projects that teach them how to live and eat healthy.  Taste tests will be done to 
introduce them to new and different healthy choices.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; 
California Department of Education; California Food Policy Advocates (CFPA); Latino 
Campaign; Harvest of the Month; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increase Access And Availability To Fruits And Vegetables Of Low Income  School Aged 

Children 
• Provide Daily Nutrition Education Activities At Each Site 
• Create Healthy Environments At All Sites By Having All Sites Be Soda And Unhealthy 

Snack Free 
• Support Community, Regional And State-Wide Nutrition Education Efforts 
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Evaluation Plan 
Type 
Formative: Needs Assessment 

Tools 
Developed: In-House 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



Targeting information is provided in the project 
synopsis.  
 
See section 2.c of Synopsis. 

 



Contract:   Council of Orange, St. Vincent de Paul/Second Harvest  Contract No.:04-35470
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 37,648 42,268 4620 12.27%
  Fringe Benefits 9,525 10,694 1169 12.27%
  Operating Expenses 500 500 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 1,000 1000 0 0.00%
  Subcontracts 0 0 0
  Other Costs 1,327 538 -789 -59.46%
  Indirect Costs 0 0 0
Total Federal Share 50000 55000 5000 10.00%

Justification for increases or 
decreases over 10%--Increase in 
Personnel to meet scope of work 
objectives and COLA, decrease in 
Other Costs that were needed in 
previous years to establish 
program.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Del Norte Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55082 

a. Related Objectives 
To create innovative partnerships so that low-income families of Del Norte County are 
enabled to adopt healthy eating and physical activity patterns as part of a healthy 
lifestyle.  The Del Norte USD seeks to increase Del Norte county's consumption of fruits 
and vegetables, and increase daily physical activity to at least 30 minutes for adults and 
60 minutes for children.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (1%); Asian (6%); Caucasian (64%); Latino (13%); 

Native American (15%); Filipino (1%) 
Languages: English (83%); Hmong (7%); Spanish (10%) 
Ages: All Ages 
Projected Number of Contacts: 
61,781 Direct +1,958,410 Indirect = 2,047,191 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites). Note: There are 
only 6 census tracts in the county of Del Norte.  The only school that does not qualify 
based on F & R NSLP participation is Del Norte High, which is located in a qualifying 
census tract.  The gardens are located at school sites, and after school programs are 
located at qualifying school sites and conducted with students from qualifying schools.  
Several of the 42 non-school sites automatically target FSNE eligible individuals: Head 
Start sites and Food Closets, while the others are all located in qualifying census tracts. 
 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Promotion of Healthy Communities; Radio; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 
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Intervention Channels: 
Afterschool Programs (5); Community-Based Organizations (4); Community Youth 
Organizations (1); Farmers’ Markets (1); Food Closets/Pantries/Banks (3); Food Stamp 
Offices (1); Gardens (10); Head Start (6); Healthy Start (3); Indian Tribal Organizations 
(2); Other Preschools or Daycares (not Head Start) (3); Parks, Recreation Centers (1); 
Public Health Departments (1); Schools (K-12) (13); Senior Centers (1) 

Narrative Summary: 
The objectives of the Del Norte USD project for the upcoming FFY include participating 
in regional coalitions and meetings to share experiences, successes, ideas, etc., as well as 
attending Network trainings. They will identify various activities within the community 
and school district to incorporate and promote physical activity, and assist in 
implementing a minimum of one physical activity promotion event, such as Walk To 
School Day. They will provide age-appropriate nutrition education to elementary and 
junior high school age students through high school ' Nutrition Student Educators' 
lessons, school gardens, after school and recreation programs, and nutrition education/PA 
activities/events.  They will provide training promoting Network goals to teachers and 
staff within the district. They will integrate physical activity promotion messages into 
nutrition education materials given to students. The School Nutrition Council and 
Physical Activity Committee (SNAC-PAC) will support nutrition education projects 
within the district and community. Trained teens will be active in nutrition/PA education 
at community-wide events. They will work with the local Social Services Department to 
provide opportunities for the promotion of the Food Stamp Program.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Department of Education; 
California Project LEAN; Centers for Disease Control and Prevention (CDC); 
Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of the 
Month; National 5 A Day; USDA materials; Other California Healthy Kids Resource 
Center materials: as per catalog 
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h. Development of New Educational Materials 
New Educational Materials: 
• None Planned 

 
3. Evaluation Plan 

Performance Measures: 
• Increase  Fruit Or Vegetable Consumption By At Least One Serving A Day. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Del Norte 06015000101 All Races 

Del Norte 06015000103 Hispanic or Latino 

Del Norte 06015000202 Hispanic or Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

08-61820-6005375 Bess Maxwell Elementary School   88.8% 

08-61820-6005383 Crescent Elk Middle School   60.7% 

08-61820-6005391 Joe Hamilton Elementary School   90.7% 

08-61820-6005417 Margaret Keating Elementary School   82.3% 

08-61820-6005425 Mountain Elementary School   53.2% 

08-61820-6005433 Pine Grove Elementary School   56.2% 

08-61820-6005458 Smith River Elementary School   78.9% 

08-61820-0836205 Sunset High School   93% 

08-10082-6120208 Community Day    100% 

08-10082-0840017 Bar-O/Juv. Hall   100% 

08-10082-0830042 McCarthy   64.3% 

08-10082-0830059 Castle Rock Charter School   51.6% 

06015000101 
(census tract) 

Del Norte High School – 58% 185% FPL 
   

     

     

     

     

     

     

     

     

     

     

     
 



Contract:   Del Norte Unified School District                                                      Contract No.:  06-55082
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 672,613.00$      $724,045.00 51,432.00$                 7.10%
  Fringe Benefits 283,492.00$      $241,903.00 (41,589.00)$                -17.19%
  Operating Expenses -$                  $0.00 -$                           
  Equipment Expense -$                  $0.00 -$                           
  Travel and Per Diem -$                  $0.00 -$                           
  Subcontracts -$                  $0.00 -$                           
  Other Costs -$                  -$                           
  Indirect Costs 55,358.00$        $62,110.00 6,752.00$                   10.87%
Total State Share $1,011,463.00 $1,028,058.00 16,595.00$                 1.61%

-$                           
Federal Share Budget -$                           
  Personnel Salaries 210,918.00$      $262,258.00 51,340.00$                 19.58%
  Fringe Benefits 100,366.00$      $99,980.00 (386.00)$                     -0.39%
  Operating Expenses 6,875.00$          $0.00 (6,875.00)$                  
  Equipment Expense 10,861.00$        $3,000.00 (7,861.00)$                  -262.03%
  Travel and Per Diem 20,110.00$        $15,790.00 (4,320.00)$                  -27.36%
  Subcontracts -$                  $0.00 -$                           
  Other Costs 138,579.00$      $101,943.00 (36,636.00)$                -35.94%
  Indirect Costs 18,023.00$        $31,055.00 13,032.00$                 41.96%
Total Federal Share $505,732.00 $514,026.00 8,294.00$                   1.61%

Justification for increases or decreases over 10%

STATE Share
Fringe:            Fringe benefits Decreased because in 06 part time Classified employee's benefits were figured at 
the full time percentage and in 07 part time 

                      Classified employee's amounts were figured on the part time percentage

Indirect:          School's Indirect Costs Increased

FEDERAL Share
Personnel:      Salaries Increased
Equipment:      Equipment was purchased in 06 and not as much needed to be purchased this year
Travel:             Travel decreased in 07 because of allowables
Other Costs:    Less materials and supplies needed to be purchased this year
Indirect:          School's Indirect Costs Increased because of increase in Total Direct Costs
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Downey Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 04-35442 

a. Related Objectives 
To increase consumption of fruits and vegetables and increase daily physical activity to 
60 minutes for children and 30 minutes for adults among FSNE eligible families in the 
Downey Unified School District.   

b. Audience 
Gender: Male (48%); Female (52%) 
Ethnicity: African American (4%); Asian (4%); Caucasian (13%); Latino (77%); 

Native American (1%); Filipino (1%) 
Languages: English (77%); Spanish (21%); Other (2%) 
Ages: All Ages 
Projected Number of Contacts: 
750,000 Direct +500,000 Indirect = 1,250,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation; Print Media; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Schools (K-12) (14) 

Narrative Summary: 
Downey Unified School District continues to promote healthful living among students 
and their family by utilizing several key interventions. Their strongest and most 
successful intervention is the Harvest of the Month program. Teachers are provided with 
educator and parent newsletters, nutrition themed books and classroom sampling. The 
program is connected to the cafeteria with monthly themed HOM bulletin boards, HOM 
coloring and essay contests and produce sampling. They also offer professional 
development for teachers to increase their nutrition knowledge to help increase nutrition 
education in the classroom and connection of nutrition to their curriculum They work 
directly with the 4/5 grades PE coordinator to help link nutrition into their physical 
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activity program as well. In order to expand the program beyond the classroom and 
cafeteria, staff encourages schools to incorporate Nutrition Network activities at 
school/community events such as carnivals, Jog-a thons, After School Programs, etc. In 
addition, they provide parent nutrition education training in partnership with the PTA, 
True Lasting Connections, CBET, and other parent organization. They also reach families 
at Open House nights by providing a variety of nutrition education, physical activity, and 
food/nutrition program information.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; 
California Department of Education; California Food Policy Advocates (CFPA); Latino 
Campaign; California Project LEAN; Centers for Disease Control and Prevention (CDC); 
Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of the 
Month; National 5 A Day; USDA materials; Other California Healthy Kids Resource 
Center materials 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Increase Fruit And Vegetable Consumption By One Cup Per Day. 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews; Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House 
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4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

6012744 Alameda Elementary School 40.52 18.18 58.70 

6012751 Carpenter Elementary School 52.97 24.70 77.67 

6012736 Gauldin Elementary School 61.91 23.13 85.04 

6012819 Imperial Elementary School   42.46 20.35 62.81 

6012785 Lewis Elementary School  40.58 19.63 60.21 

6114235 Old River Elementary School   41.44 23.30 64.74 

6012835 Price Elementary School 34.52 21.23 55.75 

6012868 Rio Hondo Elementary School 41.18 22.15 63.33 

6012793 Unsworth Elementary School 35.38 23.75 59.13 

6012777 Ward Elementary School 50.19 22.30 72.49 

6012900 Williams Elementary School 33.70 24.17 57.87 

6057624 Griffith Middle School 33.21 20.63 53.84 

6057632 Sussman Middle School 47.31 21.42 68.73 

6057640 West Middle School 40.26 22.82 63.08 

     

     

     

     

     

     

     

     

     

     
 



Contract:  Downey Unified School District                                                           Contract No.: 04-3544
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $398,845.00 $409,105.00 $10,260.00 2.57%
  Fringe Benefits $87,746.00 $90,003.00 $2,257.00 2.57%
  Operating Expenses $4,866.00 $4,991.00 $125.00 2.57%
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $0.00 $0.00 $0.00
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $0.00 $0.00 $0.00
  Indirect Costs $26,539.00 $27,221.00 $682.00 2.57%
Total State Share $517,996.00 $531,320.00 $13,324.00 2.57%

Federal Share Budget
  Personnel Salaries $53,102.00 $54,698.00 $1,596.00 3.01%
  Fringe Benefits $11,682.00 $12,034.00 $352.00 3.01%
  Operating Expenses $14,140.00 $15,000.00 $860.00 6.08%
  Equipment Expense $2,500.00 $4,000.00 $1,500.00 60.00%
  Travel and Per Diem $4,080.00 $4,080.00 $0.00 0.00%
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $160,890.00 $162,835.00 $1,945.00 1.21%
  Indirect Costs $12,591.00 $12,910.00 $319.00 2.53%
Total Federal Share $258,985.00 $265,557.00 $6,572.00 2.54%

Justification for increases or decreases over 10%

Federal Share
Equipment increased because of equipment needed to purchase
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Duarte Parks (City of ) and Recreation Department 
Program Area: Local Incentive Awardee: Government - Parks & Recreation 

Department 

Contract Number: 05-45506 

a. Related Objectives 
Increase the proportion of the food stamp eligible population in the City of Duarte with 
certain behavior-specific attitudes, such as believing they need to consume the 
recommended daily amount of fruits and vegetables and enjoy 30 to 60 minutes of 
physical activity daily.   

b. Audience 
Gender: Male (48%); Female (52%) 
Ethnicity: African American (10%); Asian (11%); Caucasian (28%); Latino (47%); 

Other (4%) 
Languages: Arabic (1%); Armenian (2%); English (49%); Spanish (34%); Tagalog 

(6%); Vietnamese (1%); Chinese (2%); German (1%); Miscellaneous other 
(4%) 

Ages: 5 to 8 (9%); 9 to 11 (8%); 12 to 17 (4%); 18 to 24 (9%); 25 to 54 (43%); 
55 to 64 (8%); Over 65 (12%) 

Projected Number of Contacts: 
105 Direct +1,790 Indirect = 1,895 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); Regional Food 
Bank Guidelines (130% poverty level); Foothill Unity Center Guidelines (150% poverty 
level) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (1); Food Closets/Pantries/Banks (1); Schools (K-12) (7); Senior 
Centers (1) 

Narrative Summary: 
The City of Duarte's Healthy Choice program promotes good nutrition and physical 
fitness through nutrition education linked to cooking and gardening, a teen nutrition 
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council, and parent education programs.  Annually, four sessions of healthy cooking 
classes are conducted for children ages 8-12. Each six-week session has 10 students, and 
each week the students are educated on a different aspect of nutrition. The Teen Nutrition 
Council is made up of 5 high school students trained to assist the Program Coordinator 
with various Healthy Choice projects. School gardens are conducted at two schools. The 
students receive one hour per week of nutrition education throughout the school year. Por 
La Vida is a nutrition education program conducted for parents at selected schools. The 
10-hour program is held over a 10-week period. During the summer, two one-week day 
camps are held at a selected elementary school; 10 children ages 5-8, and 10 children 
ages 9-14.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Retail Program; Latino Campaign; National 5 A Day 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increase Intention To Make Healthy Food Choices, Such As More Fruits And Vegetables. 

Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House 
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4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 06037430101/Block 4 Hispanic or Latino 

Los Angeles 06037430002/Block 2 Hispanic or Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

 Duarte Unified School District    

19644696057665 Northview Middle School 36.36 15.98 52.3 

19644696012918 Andres Duarte Elementary 71.07 16.58 87.6 

19644696012926 Beardslee Elementary 74.46 15.45 89.9 

19644696012934 Maxwell Elementary 79.17 16.32 95.5 

19644691936079 Mt. Olive Alternative Education 35.66 14.73 50.4 

19644696012942 Royal Oaks Elementary 35.19 19.57 54.8 

19644696012959 Valley View Elementary 40.9 12.47 53.4 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: City of Duarte                      Contract No.: 05-45506
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 45,315 45,315 0 0.00%
  Fringe Benefits 13,818 13,818 0 0.00%
  Operating Expenses 7,500 7,500 0 0.00%
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 18,000 18,000 0 0.00%
  Indirect Costs 8,870 8,870 0 0.00%
Total State Share 93503 93503 0 0.00%

Federal Share Budget
  Personnel Salaries 30,992 30,992 0 0.00%
  Fringe Benefits 8,191 8,191 0 0.00%
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 1,088 1,088 0 0.00%
  Subcontracts 0
  Other Costs 577 577 0 0.00%
  Indirect Costs 5,877 5,877 0 0.00%
Total Federal Share 46,725 46,725 0 0.00%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: East Bay Asian Youth Center 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55076 

a. Related Objectives 
To increase the consumption of colorful fruits and vegetables and promotion physical 
activity of Food Stamp Eligible students and families attending San Antonio 
neighborhood schools in Central East Oakland.   

b. Audience 
Gender: Male (49%); Female (51%) 
Ethnicity: African American (23%); Asian (34%); Caucasian (12%); Latino (27%); 

Pacific Islander (1%); Filipino (1%) 
Languages: Cantonese (23%); English (40%); Khmer (3%); Lao (1%); Spanish (20%); 

Tagalog (2%); Vietnamese (7%); Other African (1%); Other Asian (2%) 
Ages: 5 to 8 (25%); 9 to 11 (25%); 12 to 17 (25%); 25 to 54 (15%); 55 to 64 

(10%) 
Projected Number of Contacts: 
2,000 Direct +5,700 Indirect = 7,700 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; 
Training/workshop/conference 

Key Educational Messages: 
Cooking Skills; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion 

Intervention Channels: 
Afterschool Programs (6); Community Clinics (non-government) (1); Gardens (1); 
Schools (K-12) (6) 

Note: The East Bay Asian Youth Center (EBAYC) has actively included 
Alameda County Department of Health Care Services in the planning process of 
their scope of work. The EBAYC included as one of their letters of support in the 
Local Food and Nutrition Education RFA Application 2006, a letter from Diane 
Woloshin from the Alameda County Department of Health Care Services.  
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EBAYC and Alameda County Department of Health Care Services collaborate 
regularly through several different projects, including the Network contract that 
provides nutrition education at the intervention sites.  In terms of collaboration 
the Alameda County Department of Health Care Services assists the EBAYC 
with resources and expertise, and the EBAYC coordinates the delivery of a two-
week nutrition education curriculum to most of the seventh grade classes at the 
proposed intervention sites. Other areas of collaboration include: Oakland High, 
EBAYC is working  with Nutrition Services to support the 9th grade Health Ed. 
class, to create an after school youth development program that includes nutrition 
education, and to work with the existing EBAYC after school program to include 
nutrition education in their curriculum. In addition, the Bay Area Region Power 
Play! Campaign staff are charged with communicating and coordinating with all 
other Network-funded projects serving the same audience within their region.  
 

Narrative Summary: 
The East Bay Asian Youth Center's (EBAYC) Nutrition Education Project (NEP) 
provides high quality, culturally sensitive, language-specific nutrition education to the 
San Antonio community, through lessons in the classroom, after school programs and 
Parent Action Committees.   

 

EBAYC's NEP includes previously piloted, hands-on, science based nutrition lessons, co-
taught by a credentialed teacher and a qualified nutrition educator.  After school, students 
will participate in the International Cooking Club, and will develop tastes for new foods.  
Parents will be engaged through general nutrition and physical activity promotion lessons 
from Alameda County nutrition experts and our qualified nutrition educator.  Each year 
NEP will include two community health nutrition education outreach events, planned and 
implemented by students, parents and staff.   

 

EBAYC's NEP builds on its 15+ years of experience working with families in the San 
Antonio community.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  
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g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
African American Campaign; California Department of Education; Latino Campaign; 
Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Harvest of the Month; 
National 5 A Day; USDA materials; Other California Healthy Kids Resource Center 
materials: CANFit, EatFit; Healthy Living Councils 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Increase In Daily Consumption Of Fruits And Vegetables In Families 
• Increase In General Nutrition Knowledge And Tastes Preferences In Families 
• Increase Physical Activtiy And Utliization Of New Resources 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews; Pre- and posttest 

Summative: Process; Impact 

Tools 
Developed: In-House; Other Source 

Existing: California Healthy Kids Survey; Kaiser Permenante Nutrition Ed. tool 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

01-61259-6001655 Bella Vista Elementary School 67% 14% 81% 

01-61259-6001820 Franklin Elementary School 78% 8% 86% 

01-61259-6001846 Garfield Elementary School 76% 10% 86% 

01-61259-6002042 Manzanita Elementary School 68% 7% 75% 

01-61259-6057087 Roosevelt Middle School 77% 8% 85% 

01-61259-0135905 Oakland High School 58% 8% 66% 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: East Bay Asian Youth Center     Contract No.: 06-55076             
State Share Budget FFY 2006 FFY 2007* Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0

Federal Share Budget
  Personnel Salaries 55,500 55500
  Fringe Benefits 11,655 11655
  Operating Expenses 0 0
  Equipment Expense 1,500 1500
  Travel and Per Diem 1,724 1724
  Subcontracts 0 0
  Other Costs 0 0
  Indirect Costs 10,557 10557
Total Federal Share 80,936 80936

Justification for increases or decreases over 10%
* New project as of FFY 2007
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: East Los Angeles College 

Program Area: Local Incentive Awardee: Education - Public Colleges & Universities 

Contract Number: 05-45507 

a. Related Objectives 
To provide nutrition education and promote the consmption of at least 5 servings of fruits 
and vegetables among Title IV A Program ELAC students, Food Stamp eligible 
community members,  K-5 elementary students and high school students, including the 
teen parent student programs.   

b. Audience 
Gender: Male (25%); Female (75%) 
Ethnicity: African American (2%); Asian (20%); Caucasian (5%); Latino (75%) 
Languages: English (49%); Mandarin (10%); Spanish (40%); Vietnamese (1%) 
Ages: 5 to 8 (50%); 12 to 17 (27%); 18 to 24 (20%); 55 to 64 (3%) 
Projected Number of Contacts: 
2,184 Direct +2,000 Indirect = 4,184 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % 
(for school sites); Title IV A students 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Promotion of 
Healthy Communities 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ 
market promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (7); Schools (K-12) (10); Senior Centers (1); Universities, 
Community Colleges (1) 

Narrative Summary: 
The California Nutrition Network at East Los Angeles College implements nutrition 
education programs at eleven sites: East Los Angeles College, three high schools, 
including  teen parent nutrition education program at two of the high schools, and seven 
elementary schools in  the  primarily Hispanic East Los Angeles Region. The nutrition 
education programs focus on increasing fruit and vegetable intake as well as promoting 
other healthy nutrition behaviors. Innovative nutrition education approaches being used 
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include prenatal nutrition and healthy cooking classes with emphasis on fruits and 
vegetables for teen parents, 'Chef' in the classroom nutrition education classes, and 
participation of students in Fruit, Vegetable, and Physical Activity for high school 
students with pedometer use.  In the elementary schools, nutrition education is provided 
through the K-4 and K-5 After School Nutrition Education Program. Nutrition education 
is linked with journal writing, music, art, and parent orientation activities. An impact 
evaluation objective on fruit and vegetable consumption is being conducted at three of 
the after school sites. On the ELAC campus nutrition education for healthy lifestyles is 
offered to eligible students. Community based programs for children and seniors are 
offered promoting fruit and vegetable intake, physical activity, and the prevention of 
chronic diseases.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; 
California Department of Education; Latino Campaign; Centers for Disease Control and 
Prevention (CDC); Cooperative Extension (EFNEP, FSNEP); Dairy Council of 
California; Harvestof the Month; National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Nutrition Education Newsletter- Provides Nutrition Education Information To 

Students & Teachers Involved In The Elac Nutrition Network Progam. 
 
3. Evaluation Plan 

Performance Measures: 
• Impact Evaluation Tools - Food Preferences (Cullen, Pre And Post Test) Has Been 

Implemented At  3 Elementary Schools. Results Will Be Determine Whether There Has 
Been An Increase In Preferences For Fruits And Vegetables. 
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Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 0637530101  
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19-64527-6013403 South Ranchito Elementary School 67.37 11.40 78.77 

19-64733-1937424 Roosevelt High School 70.35 4.71 75.06 

19-64733-6019178 Sheridan Street Elementary School 87.46 8.68 96.14 

19-64808-1930825 Bell Gardens High School 44.82 10.68 55.50 

19-64808-1935998 Montebello High School 44.30 11.31 55.61 

19-64808-6020549 Gascon (Joseph A) Elementary School 95.15 0.00 95.15 

19-64808-6020598 La Merced Elementary School 47.87 13.87 61.73 

19-64808-6113799 Laguna Nueva Elementary School 88.53 0.00 88.53 

19-64808-6020630 Potrero Heights  Elementary School 40.68 15.03 55.81 

19-64808-6020671 Wilcox Elementary School 59.35 18.14 77.50 

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:    East Los Angeles College           Contract No.: 05-45507
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 1,633,764 1,715,476 81712 5.00%
  Fringe Benefits 376,201 406,266 30065 7.99%
  Operating Expenses 593 593 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 360 360 -100.00%
  Indirect Costs 117,728 124,359 6631 5.63%
Total State Share 2128286 2247054 118768 5.58%

Federal Share Budget
  Personnel Salaries 621,620 661,288 39668 6.38%
  Fringe Benefits 128,244 141,914 13670 10.66%
  Operating Expenses 35,810 34,787 -1023 -2.86%
  Equipment Expense 3,000 0 -3000 -100.00%
  Travel and Per Diem 20,930 23,930 3000 14.33%
  Subcontracts 2,475 2,599 124 5.01%
  Other Costs 113,263 112,462 -801 -0.71%
  Indirect Costs 138,801 146,547 7746 5.58%
Total Federal Share 1064143 1123527 59384 5.58%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: East Side School District 
 Andrew Hill High School 

Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55083 

a. Related Objectives 
To increase the consumption of colorful fruits and vegetables to the recommended 
amount and and to promote daily physical activity as part of a nutrition education 
activity/intervention   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (3%); Asian (29%); Caucasian (5%); Latino (56%); 

Pacific Islander; Filipino (4%) 
Languages: English (100%) 
Ages: 12 to 17 (100%) 
Projected Number of Contacts: 
21,160 Direct +3,600 Indirect = 25,200 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes; Nutrition education in PE 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Food Safety; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (2); Community-Based Organizations (1); Schools (K-12) (1) 

Narrative Summary: 
Our program will maintain our additional nutrition class, our nutrition education through 
a physical education teacher, and host an after-school walking and nutrition program.  
There are approximately 120 students in the nutrition classes, 140 students in the PE 
classes, and about 30 students targeted in the after-school walking and nutrition program.  
Our students are from a diverse population consisting of Hispanic, African-American, 
Filipino, Vietnamese, East Indian and White backgrounds.  Over 50% of our students 
meet the criteria for free and reduced lunches.  In addition to our student program, the 
coordinator will bring awarness of the Food Stamp program and nutritional themes at all 
adult school functions, including the ESL adult classes held on campus in the evening.  
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The Medical Magnet coordinator (Marilyn Bliss) also works with other outside agencies 
to address the nutritional needs of our students.    

Major activities in the classroom will teach and promote 5-A-Day, participate in Food on 
the Run lessons including involvement in our Nutrition Advisory Council, and parental 
handouts through classes.  PE will promote proper diet for various activity levels, calorie 
needs and education regarding exercise on a daily basis.  These classes will be evaluated 
by testing, attendance logs and activity tracking forms. 

The after-school program will use the Food Processor program on the computer and will 
apply this knowledge to each person's diet.  Students will also have food demonstrations 
and taste testing.  Evaluation will be by attendance logs, personal logs and the activity 
trackiing form.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; African 
American Campaign; California Department of Education; Latino Campaign; California 
Project LEAN; Centers for Disease Control and Prevention (CDC); Dairy Council of 
California; USDA materials; WIC Materials; Other California Healthy Kids Resource 
Center materials: videos 

h. Development of New Educational Materials 
New Educational Materials: 
• None At The Present Time.  We Will Review New Materials From California 

Nutrition Network And The State Department Of Education As They Are Produced 
• Newsletters Are Developed By The Project Coordinator For Students And Parents 

And Will Be Approved By The Program Manager At The Network 3 Times/Year.. 
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3. Evaluation Plan 
Performance Measures: 
• Eat More Fruits And Vegetables Per Day For Each Student And Their Families 
• Learn To Prepare Food And Learn Portion Size 
• Learn Caloric Values Of Food And Daily Activity Output 
•  

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews; Needs Assessment; Post tests 

Summative: Process 

Tools 
Developed: In-House 

Existing: Calif. Dept. of Education 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

4369427-4332995 Andrew Hill High School 48% 7% 55% 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: East Bay Asian Youth Center     Contract No.: 06-55076             
State Share Budget FFY 2006 FFY 2007* Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0

Federal Share Budget
  Personnel Salaries 55,500 55500
  Fringe Benefits 11,655 11655
  Operating Expenses 0 0
  Equipment Expense 1,500 1500
  Travel and Per Diem 1,724 1724
  Subcontracts 0 0
  Other Costs 0 0
  Indirect Costs 10,557 10557
Total Federal Share 80,936 80936

Justification for increases or decreases over 10%
* New project as of FFY 2007
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Ecology Center 
 Farm Fresh Choice 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55105 

a. Related Objectives 
To increase the consumption of fresh fruits and vegetables through nutrition education 
among low-income Berkeley residents.   

b. Audience 
Gender: Male (35%); Female (65%) 
Ethnicity: African American (50%); Asian (1%); Caucasian (15%); Latino (33%); 

mixed race (1%) 
Languages: English (65%); Spanish (33%); various Asian languages (2%) 
Ages: All Ages 
Projected Number of Contacts: 
9,810 Direct +15,000 Indirect = 24,810 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); Francis Albrier is 
a recreation center that provides childcare services to children who qualify for free lunch 
in the Berkeley public school system (80%); Berkeley Youth Alternatives (80%). Note: 
All activities are conducted at 2 census tracts and 6 schools listed in targeting data tables.  

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Print Media; Promotion of 
Healthy Communities; Training/workshop/conference; Food tastings, nutrition education 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Shopping 
Behaviors 

Intervention Channels: 
Afterschool Programs (4); Community-Based Organizations (3); Community Youth 
Organizations (5); Faith/Churches (6); Other Preschools or Daycares (not Head Start) (1); 
Parks, Recreation Centers (2); Private Homes (350); Schools (K-12) (10); Senior 
Centers(1); Universities, Community Colleges (1); Community Festivals (15) . Note: All 
activities are conducted at 2 census tracts and 6 schools listed in targeting data tables. 
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Narrative Summary: 
Farm Fresh Choice provides nutrition education to low-income residents of South and 
West Berkeley at strategic locations where the.target audience is known to congregate: 
after-school subsidized childcare facilities, youth recreation centers, festivals, churches, 
and schools. 

Our nutrition education takes a variety of forms: brochures, recipes, displays, games, 
presentations, newsletters, teen zines, cooking classes, and most importantly, fruit and 
healthy dish tastings. Our approach is informed by the belief that nutrition education is 
hollow if it does not take place in the context of tasting, touching, sampling recipes, and 
the pleasurable, social sharing of food. All of our outreach activities are designed to 
create enthusiasm for healthy food, to increase residents' understanding of health and 
nutrition, and to encourage the consumption of fresh fruit and vegetables.  

FFC addresses the social and environmental barriers to healthy eating by making sure our 
food and materials are culturally appropriate, and by hiring and training youth interns 
from the target community to conduct the nutrition outreach. Our youth internship 
program is specifically designed to cultivate a new generation of leaders: knowledgeable 
and articulate food activists who will advocate for healthy eating habits in their schools, 
families, and social networks.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; African American Campaign; Latino 
Campaign; California Project LEAN; Centers for Disease Control and Prevention (CDC); 
Cooperative Extension (EFNEP, FSNEP); Harvest of the Month; National 5 A Day; WIC 
Materials; Boston Food Project Curriculum 

h. Development of New Educational Materials 
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3. Evaluation Plan 
Performance Measures: 
• Farm Fresh Choice Expects That As A Result Of Our Program, Adult Members Of The 

Target Population Will Have An Improved Ability To Cook Healthy Dishes. Members Of 
The Target Population Will Consume More Fruit. Members Of The Target Population 
Will Have More Knowledge About The Connection Between Diet And Health. Youth 
Will Have A Greater Sense Of Social Support For Healthy Eating Habits. 

Evaluation Plan 
Type 
Formative: Key Informant Interviews 

Summative: Process; Impact 

Tools 
Developed: In-House; Other Source 

Existing: Gladys Block Survey 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Alameda County 4221 African American, Hispanic 

Alameda County 4235 African American, Asian 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

01-61143-0134924 Berkeley Alternative High School 57 11 68 

01-61143-6090294 Longfellow Arts and Technology Middle School 47 16 63 

01-61168-0132746 Emery Secondary School 51 9 60 

01-61259-6057103 Carter Middle School 69 6 75 

01-61259-6057004 Claremont Middle School 50 12 62 

01-61259-0130179 Street Academy 42 14 56 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Ecology Center    Contract No.:  06-55105             
State Share Budget FFY 2006 FFY 2007* Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0

Federal Share Budget
  Personnel Salaries 48,340 48340
  Fringe Benefits 19,020 19020
  Operating Expenses 7,736 7736
  Equipment Expense 0 0
  Travel and Per Diem 2,934 2934
  Subcontracts 0 0
  Other Costs 0 0
  Indirect Costs 6,736 6736
Total Federal Share 84,766 84766

Justification for increases or decreases over 10%
* New project as of FFY 2007
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: El Monte City School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55084 

a. Related Objectives 
To increase consumption of colorful fruits and vegetables every day as well as promote 
daily physical activity as a part of nutrition education among FSNE-eligible students and 
families in El Monte and the surrounding community.   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: Asian (15%); Caucasian (4%); Latino (79%) 
Languages: Cantonese (7%); English (25%); Mandarin (1%); Spanish (59%); 

Vietnamese (6%) 
Ages: All Ages 
Projected Number of Contacts: 
12,500 Direct +500,000 Indirect = 512,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); Retail Program 
list (see attached) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Retail Promotion; Training/workshop/conference; 
Classroom andcafeteria-based fruit and vegetable promotions 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Community-Based Organizations (1); Grocery Stores (2); Parks, Recreation Centers (1); 
Schools (K-12) (18). Note: The contractor is using the 5aDay retail data list for the 
groceries stores sites.  
 

Narrative Summary: 
The El Monte City School District Nutrition Network prides itself in offering innovative 
and successful programs to students, families, and the community.  The overall goal of 
the EMCSD Nutrition Network is to improve the health and well-being of the FSNE-
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eligible school community by providing bilingual and culturally appropriate nutrition 
education and physical activity promotion.  Our 'Guest Chef' classroom nutrition 
education program continues to expand; we plan to reach over half of the student 
population with this program during the 2006-2007 school year.  Due to successful 
nutrition education pilot projects in years past such as 'Caught Eating Good' and 'Farmer 
in the Classroom', opportunities for nutrition promotion in schools continue to expand.  
Also, the EMCSD Nutrition Network has developed new partnerships with parent groups 
in the District so that bilingual parent education sessions will increase dramatically in 
future years.  Educating parents in their native tougue (primarily Spanish) allows us to 
effectively communicate information and behaviorally-focused strategies that will assist 
parents in providing nutritious foods and physical activity opportunities to their family.  
For instance, a recent survey indicated that over 75% of parents surveyed had received 
and tried a (bilingual) fruit and vegetable recipe presented to their children by the 'Guest 
Chefs'.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; Retail Program; California Food 
Policy Advocates (CFPA); Latino Campaign; California Project LEAN; Contractor 
developed ; Dairy Council of California; Harvest of the Month; National 5 A Day; USDA 
materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Teacher Newsletter - Develop 3 Times Per Year In Order To Share Local Or Time-

Sensitive Information And Resources With Teachers 
• Harvest Of The Month Calendar - Artwork From Student Art Contest Becomes The 

Basis For This Harvest Of The Month Calendar.  Calendar Also Includes Nutrition 
Facts And Recipes From Harvest Of The Month Newsletters.  Primary Target 
Audience Is Fsne-Eligible Parents/Families. 
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• Flyers - Develop 15 Per Year To Announce Teacher Trainings, Reminders For 
Quarterly Time Logs, And Other Nutrition Network Sponsored Events. 

 
3. Evaluation Plan 

Performance Measures: 
• Increased consumption of fruits and vegetables by students and their families. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Our Saviour Center – LA County 06037432402 All races 

Mountain View Park – LA County 06037433901 All races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19645016117626 Byron Thompson 57.33 13.36 70.68 

19645016013130 Cherrylee 62.61 14.31 76.92 

19645016013148 Cleminson 57.99 12.53 70.52 

19645016013155 Columbia 81.84 8.45 90.29 

19645016013163 Cortada 88.31 5.63 93.94 

19645016013171 Durfee 71.14 15.44 86.58 

19645016013197 Gidley 76.47 9.66 86.13 

19645016013205 LeGore 82.82 8.16 90.99 

19645016068795 Loma 90.30 4.68 94.98 

19645016013213 Mulhall 85.32 12.61 97.94 

19645016013221 New Lexington 96.65 0 96.65 

19645016013239 Norwood 77.58 16.26 93.85 

19645016013247 Potrero 84.59 7.33 91.92 

19645016013254 Rio Hondo 60.00 13.76 73.76 

19645016013262 Rio Vista 58.80 21.76 80.56 

19645016013189 Shirpser 97.21 1.19 98.41 

19645016013288 Wilkerson 93.32 5.37 98.69 

19645016013296 Wright 76.63 15.05 91.68 

     

 * Based on CDE 2004-2005 data *    

     

     

     

     
 



Contract: El Monte City School District                          Contract No.:  06-55084
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 1,147,018 1,080,697 -66,321 -5.78%
  Fringe Benefits 0 270,174 270,174 0.00%
  Operating Expenses 0 960 960 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1,200 0 -1,200 -100.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 19,800 19,800 0.00%
  Indirect Costs 66,022 68,582 2,560 3.88%
Total State Share 1,214,240 1,440,213 225,973 18.61%

Federal Share Budget
  Personnel Salaries 329,345 344,347 15,002 4.56%
  Fringe Benefits 79,043 86,087 7,044 8.91%
  Operating Expenses 25,000 12,911 -12,089 -48.36%
  Equipment Expense 8,000 5,800 -2,200 -27.50%
  Travel and Per Diem 8,091 7,860 -231 -2.86%
  Subcontracts 0 0 0 0.00%
  Other Costs 148,544 228,783 80,239 54.02%
  Indirect Costs 34,087 34,289 202 0.59%
Total Federal Share 632,110 720,077 87,967 13.92%

Justification for increases or decreases over 10%

Overall increase due to increased state share and expansion of program within the school district.  
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Elk Grove Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55085 

a. Related Objectives 
Encourage the recommended amounts of fruits and vegetables and daily physical activity 
among the FSNE eligible families in the Elk Grove Unified School District.   

b. Audience 
Gender: Male (52%); Female (48%) 
Ethnicity: African American (19%); Asian (19%); Caucasian (32%); Latino (20%); 

Native American (1%); Pacific Islander (2%); Filipino (6%); did not 
respond (1%) 

Languages: Cantonese (2%); English (72%); Hmong (3%); Mandarin (1%); Spanish 
(12%); Tagalog (1%); Vietnamese (4%); Punjabi (1%); Hindi (1%) 

Ages: 5 to 8 (38%); 9 to 11 (20%); 12 to 17 (32%); 18 to 24 (2%); 25 to 54 (8%) 
Projected Number of Contacts: 
301,000 Direct +161,060 Indirect = 462,060 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Internet/Web Sites; Nutrition Education Classes; Print Media; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion 

Intervention Channels: 
Afterschool Programs (12); Schools (K-12) (16) 

Narrative Summary: 
The Food and Nutrition Services Department (FNS) has made nutrition education a 
priority through its participation in the Shaping Health As Partners in Education 
(SHAPE) program for 13 years.  With funding through the California Nutrition Network, 
nutrition education activities have been expanded to reach 11,200 elementary and 6,900 
secondary FSNE eligible students with nutrition education enrichment lessons and 
activities, which focus on promoting lifelong healthy eating habits and physical activity.  
Reaching parents of elementary students is accomplished through after school events, 
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parent newsletters and information on the classroom nutrition activities in which the 
students participated.  

 

The program is aimed at improving the health and academic success of students through 
monthly nutrition and physical activity lessons and marketing provided to students 
through the classroom, cafeteria and school-wide events.  Annual workshops for teachers 
are a key element to improving the quality and quantity of nutrition lessons taught in the 
classroom.  There are over 500 teachers providing Harvest of the Month activities, which 
includes students tasting a different fruit or vegetable each month, while learning about 
the importance of eating a variety of fruits and vegetables daily.  Field trips, physical 
activity promotions, staff development, nutrition events and parent workshops all are 
connected to topics or themes presented in the classroom. 

 

Secondary students are involved in Nutrition Advisory Councils (NAC) to promote 
nutrition and physical activity among their peers.  Through the leadership of the Nutrition 
Project Teacher, students in the NAC conduct lunchtime nutrition promotions, write 
articles for their school newspaper and website, and help promote peer strategies for 
improving  the school nutrition environment. 

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; California Department of Education; Contractor developed ; 
Dairy Council of California; Harvest of the Month; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 
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3. Evaluation Plan 

Performance Measures: 
• To Eat One Additional Fruit And Vegetable A Day. 
• To Increase Daily Physical Activity By 30 Minutes A Day. 

Evaluation Plan 
Type 
Formative: Key Informant Interviews 

Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

34-67314-6033054 Florin Elementary 51.04 21.49 72.53 

34-67314-6106355 Jackson (Isabelle) Elementary 33.78 17.61 51.38 

34-67314-6033104 Kennedy (Samuel) Elementary 67.99 17.22 85.21 

34-67314-6032981 Kirchgater (Anna) Elementary 46.02 23.36 69.39 

34-67314-6077291 Leimbach (Herman) Ele. 57.45 18.86 76.31 

34-67314-6033005 Mack (Charles E.) Ele. 74.00 14.00 88.00 

34-67314-6113179 Morse (Barbara Comstock) Ele. 35.09 17.85 52.94 

34-67314-6098750 Prairie Elementary 52.98 24.33 77.32 

34-67314-6033021 Reese (David) Elementary 59.09 15.99 75.08 

34-67314-6107916 Reith (John) Elementary 49.68 19.29 68.97 

34-67314-6033112 Sierra-Enterprise Elementary 51.55 19.49 71.04 

34-67314-6107718 Union House Elementary 41.32 20.76 62.09 

34 67314 6109821 Samuel Jackman Middle School 56.35 18.56 74.90 

34 67314 6059174 James Rutter Middle School 49.48 18.97 68.44 

34-67314-3430477 Florin High School 44.49 15.28 59.77 

34-67314-3430170 Valley High School 46.27 15.42 61.70 

     

     

     

     

     

     

     

     
 



Contract:Elk Grove Unified School District                                                           Contract No.: 06-55085
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 296,565.00$      436,929.00$    140,364.00$               47.33%
  Fringe Benefits 87,991.00$        126,839.00$    38,848.00$                 44.15%
  Operating Expenses -$                           0.00%
  Equipment Expense -$                           0.00%
  Travel and Per Diem -$                           0.00%
  Subcontracts -$                           0.00%
  Other Costs 58,050.00$        (58,050.00)$                -100.00%
  Indirect Costs 23,541.00$        28,188.00$      4,647.00$                   19.74%
Total State Share 466,147.00$      591,956.00$    125,809.00$               26.99%

Federal Share Budget
  Personnel Salaries 54,628.00$        92,394.00$      37,766.00$                 69.13%
  Fringe Benefits 20,305.00$        26,794.00$      6,489.00$                   31.96%
  Operating Expenses 600.00$             400.00$           (200.00)$                     -33.33%
  Equipment Expense 4,900.00$          1,500.00$        (3,400.00)$                  -69.39%
  Travel and Per Diem 1,363.00$          2,034.00$        671.00$                      49.23%
  Subcontracts -$                  31,950.00$      31,950.00$                 100.00%
  Other Costs 113,405.00$      124,073.00$    10,668.00$                 9.41%
  Indirect Costs 11,771.00$        16,833.00$      5,062.00$                   43.00%
Total Federal Share 206,972.00$      295,978.00$    89,006.00$                 43.00%

Justification for increases or decreases over 10%
Increase due to salary increases and additional position (1 Nutrition Project Teacher) at 50% & (12 Nutriton Leads) at 0.61% for year 2007.
And all other cost were adjusted accordingly to the increase in staff.  
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Environmental Education Council of Marin 

Program Area: Local Food and Nutrition Education 

Contract Number: 04-35434 

a. Related Objectives 
To increase the consumption of nutritious foods, including fresh fruits and vegetables, 
and nutrition education among Marin County's most vulnerable and food insecure 
students and their families.   

b. Audience 
Gender: Male (51%); Female (48%) 
Ethnicity: African American (14%); Asian (5%); Caucasian (8%); Latino (72%); 

Native American and more than one ethnicity indicated (1%) 
Languages: English (25%); Spanish (72%); Vietnamese (3%) 
Ages: 5 to 8 (45%); 9 to 11 (42%); 25 to 54 (11%); 55 to 64 (2%) 
Projected Number of Contacts: 
6,000 Direct +1,500 Indirect = 7,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Print Media; Promotion of 
Healthy Communities 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (1); Gardens (5); Parks, Recreation Centers (1); Schools (K-12) (4) 

Narrative Summary: 
Schools are a focal point of the community where the future of childrens' health and 
intellectual development is shaped.   School children are at a habit-forming age and 
receive daily messages about nutrition and health through the media, friends, family and 
school.  This effort will engage school communities of four low-income and ethnically 
diverse schools in assessing and bringing about improvements related to food and 
nutrition.  
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Our goals include raising awareness among target school communities about the value of 
locally grown nutritious food and healthy behaviors, building a broad-based coalition of 
school community members to support nutrition education efforts at school, 
demonstrating and teaching nutritional education concepts to teachers from 4 target 
schools for classroom use, expanding and sustaining hands-on learning experiences for 
students linking nutrition and school gardens with core subjects, increasing consumption 
of fresh fruits and vegetables, and increasing the level of physical activity for students.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; African American Campaign; Latino Campaign; California 
Project LEAN; Contractor developed ; Cooperative Extension (EFNEP, FSNEP); USDA 
materials 

h. Development of New Educational Materials 
New Educational Materials: 
• We Update Our Action Guide For Schools On An Annual Basis.  The Action Guide Is 

A Tool That Was Developed And Has Been Used As Part Of Our Contract Over The 
Last Two Years.  There Is An English And Spanish Version.  The Action Guide Is 
Made Up Of Short 1-2 Page Introductory Documents On The Following: How To 
Start A School Garden, Salad Bars, Nutrition Education Resources Available To 
Schools, Etc. 

 
3. Evaluation Plan 

Performance Measures: 
• We Expect To Have The Following Results: 
• Change In Behavior: Increase In Fruits And Vegetable Available And Consumed By 

Students 
• Improvement In Skills: Increased Self Efficacy And Ability To Grow Healthy Food 
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• Change In Behavior: Increased Parent Involvement In Their Child's Nutritional Well-
Being 

• Change In Behavior: More Lessons Taught In Class Focussing On Nutrition Education 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

2165458-6024830 San Pedro Elementary School   97.5% 

2165458-6024814 Laurel Dell Elementary School   65% 

2165458-6024756 Bahia Vista Elementary Schools   99.5% 

2165474-6024889 Bayside Elementary School   82.1% 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:    Environmental Ed. Council of Marin           Contract No.:  04-35434-A01
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 18,252 23,244 4992 27.35%
  Fringe Benefits 3,650 4,649 999 27.37%
  Operating Expenses 3,674 4,386 712 19.38%
  Equipment Expense 0 0 0
  Travel and Per Diem 1,200 1,200 0 0.00%
  Subcontracts 0 0 0
  Other Costs 20,248 20,248 0 0.00%
  Indirect Costs 5,476 6,973 1497 27.34%
Total Federal Share 52500 60700 8200 15.62%

Justification for increases or decreases over 10%

Personnel Salaries and Fringe Benefits increased due to Cost of Living Allocations and merit increases.  
Indirect Costs are based upon Personnel and Fringe Benefits, and increased accordingly. 
Operating Costs increase was affected by materials for four year retrospective.
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Faith-Based Community Projects – African American Campaign 
 

1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title: Faith Based Community Projects  – African American Campaign 

Project Titles: Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Communities, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
Note: Budget Justifications are provided in Section D Attachment Binders, and appear alphabetically. 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 

FFY 2007 Plan Page 1 of 7 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 

FFY 2007 Plan Page 2 of 7 

The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  

(Updated 9/29/06)  

 



 

 
State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Contract:  Faith-Based Community Projects – AA Campaign           Contract No.:  
State Match Budget FFY 2006 FFY 2007 Amount Difference % Difference 
  Personnel Salaries 0 0 0  
  Fringe Benefits 0 0 0  
  Operating Expenses 0 0 0  
  Equipment Expense 0 0 0  
  Travel and Per Diem 0 0 0  
  Subcontracts 0 0 0  
  Other Costs 0 0 0  
  Indirect Costs 0 0 0  
Total State Match 0 0 0  
     
Federal Match Budget     
  Personnel Salaries     
  Fringe Benefits     
  Operating Expenses     
  Equipment Expense     
  Travel and Per Diem     
  Subcontracts     
  Other Costs     
  Indirect Costs     
Total Federal Match  1,190,000   
     
Justification for increases or decreases over 10%    
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Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037226000 African American 

Los Angeles 6037221500 African American 

Los Angeles 6037218800 African American 

Los Angeles 6037221400 African American 

Los Angeles 6037222200 African American 

Los Angeles 6037222000 African American 

Los Angeles 6037222100 African American 

Los Angeles 6037219020 African American 

Los Angeles 6037237200 African American 

Los Angeles 6037600201 African American 

Los Angeles 6037600202 African American 

Los Angeles 6037240900 African American 

Los Angeles 6037241120 African American 

Los Angeles 6037241400 African American 

Los Angeles 6037241000 African American 

Los Angeles 6037542602 African American 

Los Angeles 6037542900 African American 

Los Angeles 6037543202 African American 

Los Angeles 6037541604 African American 

Los Angeles 6037541605 African American 

Los Angeles 6037540600 African American 

Los Angeles 6037541400 African American 

Los Angeles 6037570401 African American 

Los Angeles 6037570203 African American 

Los Angeles 6037570204 African American 

Los Angeles 6037570304 African American 

Los Angeles 6037570602 African American 

Los Angeles 6037570601 African American 

Los Angeles 6037571600 African American 

Los Angeles 6037570603 African American 

Los Angeles 6037572500 African American 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037572302 African American 

Los Angeles 6037572900 African American 



Contract:  Acts Community Development Corp          Contract No.: PHI #1010293
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 47,840 50,232 2392 5.00%
  Fringe Benefits 4,784 5,023 239 5.00%
  Operating Expenses 11,820 11,800 -20 -0.17%
  Equipment Expense 0 0 0
  Travel and Per Diem 3,111 2,101 -1010 -32.47%
  Subcontracts 0 0 0
  Other Costs 12,450 10,820 -1630 -13.09%
  Indirect Costs 4,995 5,024 29 0.58%
Total Federal Share 85,000 85,000 0 0.00%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Communities, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 
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The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 

FFY 2007 Plan Page 4 of 7 
(Updated 9/29/06)  

 



 

 
Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Contract:  Faith-Based Community Projects – AA Campaign           Contract No.:  
State Match Budget FFY 2006 FFY 2007 Amount Difference % Difference 
  Personnel Salaries 0 0 0  
  Fringe Benefits 0 0 0  
  Operating Expenses 0 0 0  
  Equipment Expense 0 0 0  
  Travel and Per Diem 0 0 0  
  Subcontracts 0 0 0  
  Other Costs 0 0 0  
  Indirect Costs 0 0 0  
Total State Match 0 0 0  
     
Federal Match Budget     
  Personnel Salaries     
  Fringe Benefits     
  Operating Expenses     
  Equipment Expense     
  Travel and Per Diem     
  Subcontracts     
  Other Costs     
  Indirect Costs     
Total Federal Match  1,190,000   
     
Justification for increases or decreases over 10%    
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Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037226000 African American 

Los Angeles 6037221500 African American 

Los Angeles 6037218800 African American 

Los Angeles 6037221400 African American 

Los Angeles 6037222200 African American 

Los Angeles 6037222000 African American 

Los Angeles 6037222100 African American 

Los Angeles 6037219020 African American 

Los Angeles 6037237200 African American 

Los Angeles 6037600201 African American 

Los Angeles 6037600202 African American 

Los Angeles 6037240900 African American 

Los Angeles 6037241120 African American 

Los Angeles 6037241400 African American 

Los Angeles 6037241000 African American 

Los Angeles 6037542602 African American 

Los Angeles 6037542900 African American 

Los Angeles 6037543202 African American 

Los Angeles 6037541604 African American 

Los Angeles 6037541605 African American 

Los Angeles 6037540600 African American 

Los Angeles 6037541400 African American 

Los Angeles 6037570401 African American 

Los Angeles 6037570203 African American 

Los Angeles 6037570204 African American 

Los Angeles 6037570304 African American 

Los Angeles 6037570602 African American 

Los Angeles 6037570601 African American 

Los Angeles 6037571600 African American 

Los Angeles 6037570603 African American 

Los Angeles 6037572500 African American 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037572302 African American 

Los Angeles 6037572900 African American 



Contract:  Alondra Church of Christ           Contract No.: PHI #1010071
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 55,150 55,150 0 0.00%
  Fringe Benefits 2,592 2,592 0 0.00%
  Operating Expenses 1,414 1,414 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 1,673 1,673 0 0.00%
  Subcontracts 21,125 21,125 0 0.00%
  Other Costs 3,046 3,046 0 0.00%
  Indirect Costs 0 0 0
Total Federal Share 85,000 85,000 0 0.00%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Communities, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 
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The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Contract:  Baptist Ministers Conference          Contract No.: PHI #1010047
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 52,560 52,560 0 0.00%
  Fringe Benefits 2,628 2,628 0 0.00%
  Operating Expenses 9,444 9,444 0 0.00%
  Equipment Expense 1,620 0 -1620 -100.00%
  Travel and Per Diem 4,536 4,988 452 9.96%
  Subcontracts 0 0 0
  Other Costs 12,832 14,000 1168 9.10%
  Indirect Costs 1,380 1,380 0 0.00%
Total Federal Share 85,000 85,000 0 0.00%

Justification for increases or decreases over 10%



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037242000 African American 

Los Angeles 6037242700 African American 

Los Angeles 6037243000 African American 

Los Angeles 6037240800 African American 

Los Angeles 6037240900 African American 

Los Angeles 6037243100 African American 

Los Angeles 6037540400 African American 

Los Angeles 6037242600 African American 

Los Angeles 6037241000 African American 

Los Angeles 6037540700 African American 

Los Angeles 6037540600 African American 

Los Angeles 6037240900 African American 

Los Angeles 6037241120 African American 

Los Angeles 6037241400 African American 

Los Angeles 6037241000 African American 

Los Angeles 6037542602 African American 

Los Angeles 6037542900 African American 

Los Angeles 6037543202 African American 

Los Angeles 6037541604 African American 

Los Angeles 6037541605 African American 

Los Angeles 6037540600 African American 

Los Angeles 6037541400 African American 

Los Angeles 6037540203 African American 

Los Angeles 6037540000 African American 



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Oakland, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 
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The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  

FFY 2007 Plan Page 3 of 7 
(Updated 9/29/06)  

 



 

 

Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Network Contractor Project Summary FFY 2006-2007 
 

 

FY2006-2007/Version2 Continued on next page Page 2 of 3 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Bernardino 6071007407 African American 

San Bernardino 6071007408 African American 

San Bernardino 6071007601 African American 

San Bernardino 6071005100 African American 

San Bernardino 6071006100 African American 

San Bernardino 6071006202 African American 

San Bernardino 6071007407 African American 

San Bernardino 6071006301 African American 

San Bernardino 6071006302 African American 

San Bernardino 6071005300 African American 

San Bernardino 6071005400 African American 

San Bernardino 6071005500 African American 

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contract: Faith Temple Church                                  Contract No.:  PHI #1009786

State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
N/A

Federal Share Budget
  Personnel Salaries $50,244 $50,244 $0 0%
  Fringe Benefits $0 $0 $0
  Operating Expenses $9,148 $9,148 $0 0%
  Equipment Expense $0 $0 $0
  Travel and Per Diem $3,073 $3,073 $0 0%
  Subcontracts $0 $0 $0
  Other Costs $17,360 $17,360 $0 0%
  Indirect Costs $5,175 $5,175 $0 0%
Total Federal Share $85,000 $85,000 $0 0%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Oakland, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 
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The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Network Contractor Project Summary FFY 2006-2007 
 

 

FY2006-2007/Version2 Continued on next page Page 2 of 3 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Diego  06073001600 
  

San Diego  06073002100 
  

San Diego  06073002302 
  

San Diego  06073002401 
  

San Diego  06073002707 
  

San Diego  06073002501 
  

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contract:  Friendly Church of God in Christ                             Contract No.:  PHI #1009546

State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
N/A

Federal Share Budget
  Personnel Salaries $48,798 $50,171 $1,373 3%
  Fringe Benefits $5,856 $6,020 $164 3%
  Operating Expenses $5,281 $5,044 -$237 -4%
  Equipment Expense $600 $150 -$450 -75%
  Travel and Per Diem $2,925 $2,925 $0 0%
  Subcontracts $0 $0 $0
  Other Costs $14,220 $13,164 -$1,056 -7%
  Indirect Costs $7,320 $7,526 $206 3%
Total Federal Share $85,000 $85,000 $0 0%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Oakland, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 

FFY 2007 Plan Page 1 of 7 
(Updated 9/29/06)  

 



 

c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 
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The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037228100 African American 

Los Angeles 6037228310 African American 

Los Angeles 6037228210 African American 

Los Angeles 6037228220 African American 

Los Angeles 6037228320 African American 

Los Angeles 6037228600 African American 

Los Angeles 6037228800 African American 

Los Angeles 6037228720 African American 

Los Angeles 6037229300 African American 

Los Angeles 6037229200 African American 

Los Angeles 6037229420 African American 

Los Angeles 6037228900 African American 

Los Angeles 6037226420 African American 

Los Angeles 6037226000 African American 

Los Angeles 6037540600 African American 

Los Angeles 6037541400 African American 

Los Angeles 6037600602 African American 

Los Angeles 6037570401 African American 

Los Angeles 6037570203 African American 

Los Angeles 6037570602 African American 

Los Angeles 6037570601 African American 

Los Angeles 6037570304 African American 

Los Angeles 6037570603 African American 

Los Angeles 6037571600 African American 

Los Angeles 6037237100 African American 

Los Angeles 6037237200 African American 

Los Angeles 6037237500 African American 

Los Angeles 6037237600 African American 

Los Angeles 6037237710 African American 

Los Angeles 6037237720 African American 

Los Angeles 6037238310 African American 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037238320 African American 

Los Angeles 6037240300 African American 

Los Angeles 6037600100 African American 

Los Angeles 6037600201 African American 

Los Angeles 6037240400 African American 

Los Angeles 6037600202 African American 

Los Angeles 6037241200 African American 

Los Angeles 6037600301 African American 

Los Angeles 6037237200 African American 

Los Angeles 6037600201 African American 

Los Angeles 6037600202 African American 

 



Contract:  Gangsters for Christ          Contract No.: PHI #1010214
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 47,840 47,840 0 0.00%
  Fringe Benefits 0 0 0
  Operating Expenses 7,020 7,020 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 2,760 2,760 0 0.00%
  Subcontracts 12,700 12,700 0 0.00%
  Other Costs 11,560 11,560 0 0.00%
  Indirect Costs 3,120 3,120 0 0.00%
Total Federal Share 85,000 85,000 0 0.00%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Oakland, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 
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The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  

(Updated 9/29/06)  

 



 

 
State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles  6037239200 African American 

Los Angeles 6037532900 African American 

Los Angeles 6037239500 African American 

Los Angeles 6037535000 African American 

Los Angeles 6037239800 African American 

Los Angeles 6037535101 African American 

Los Angeles 6037535300 African American 

Los Angeles 6037240010 African American 

Los Angeles 6037240020 African American 

Los Angeles 6037240800 African American 

Los Angeles 6037535102 African American 

Los Angeles 6037535200 African American 

Los Angeles 6037242300 African American 

Los Angeles 6037242000 African American 

Los Angeles 6037242700 African American 

Los Angeles 6037243000 African American 

Los Angeles  6037242200 African American 

Los Angeles 6037242100 African American 

Los Angeles 6037535400 African American 

Los Angeles 6037535300 African American 

Los Angeles 6037237100 African American 

Los Angeles 6037239200 African American 

Los Angeles 6037237600 African American 

Los Angeles 6037239310 African American 

Los Angeles 6037239320 African American 

Los Angeles 6037237710 African American 

Los Angeles 6037239600 African American 

Los Angeles 6037239500 African American 

Los Angeles 6037237720 African American 

Los Angeles 6037238310 African American 

Los Angeles  6037239700 African American 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037239800 African American 

Los Angeles 6037238320 African American 

Los Angeles 6037240010 African American 

Los Angeles 6037240200 African American 

Los Angeles 6037240020 African American 

Los Angeles 6037240600 African American 

Los Angeles 6037240500 African American 

Los Angeles 6037241110 African American 

Los Angeles 6037240800 African American 

Los Angeles 6037237100 African American 

Los Angeles 6037237200 African American 

Los Angeles 6037237500 African American 

Los Angeles 6037237600 African American 

Los Angeles 6037237710 African American 

Los Angeles 6037237720 African American 

Los Angeles  6037238310 African American 

Los Angeles 6037238320 African American 

Los Angeles 6037240300 African American 

Los Angeles 6037600100 African American 

Los Angeles 6037600201 African American 

Los Angeles 6037240400 African American 

Los Angeles 6037600202 African American 

Los Angeles 6037241200 African American 

Los Angeles 6037600301 African American 

Los Angeles 6037237200 African American 

Los Angeles 6037600201 African American 

Los Angeles 6037600202 African American 

Los Angeles 6037242000 African American 

Los Angeles 6037242700 African American 

Los Angeles  6037243000 African American 

Los Angeles 6037240800 African American 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037240900 African American 

Los Angeles 6037243100 African American 

Los Angeles 6037540400 African American 

Los Angeles 6037242600 African American 

Los Angeles 6037241000 African American 

Los Angeles 6037540700 African American 

Los Angeles 6037540600 African American 

Los Angeles 6037240900 African American 

Los Angeles 6037241120 African American 

Los Angeles 6037241400 African American 

Los Angeles 6037241000 African American 



Contract:  Girls Club of LA          Contract No.: PHI #1010215
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 48,900 48,900 0 0.00%
  Fringe Benefits 9,780 9,780 0 0.00%
  Operating Expenses 8,461 8,461 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 2,213 2,213 0 0.00%
  Subcontracts 0 0 0
  Other Costs 10,460 10,460 0 0.00%
  Indirect Costs 5,186 5,186 0 0.00%
Total Federal Share 85,000 85,000 0 0.00%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Oakland, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 
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The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Sacramento, Center of Praise 06067001400 AA 

Sacramento, Jimmy’s Store 06067006500 AA 

George Sims Comm. Center 06067003201 AA 

Boys & Girls Club 06067004601 AA 

Greater St Stephen  06067004602 AA 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   



Contract:  Greater St. Stephen           Contract No.: PHI #1009498
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 48,000 48,000 0 0.00%
  Fringe Benefits 0 0 0
  Operating Expenses 26,820 26,820 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 1,480 1,480 0 0.00%
  Subcontracts 1,800 1,800 0 0.00%
  Other Costs 5,892 5,892 0 0.00%
  Indirect Costs 1,008 1,008 0 0.00%
Total Federal Share 85,000 85,000 0 0.00%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Communities, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 

FFY 2007 Plan Page 2 of 7 

The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

Healthy Communities, Inc. - Contract # 1010185 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Alameda  6001409300 African American 

Alameda  6001410300 African American 
Alameda  6001409600 African American 
Alameda  6001409700 African American 

Alameda  6001401700 African American 

Alameda  6001401800 African American 

Alameda  6001402200 African American 

Alameda  6001402500 African American 

Alameda  6001402100 African American 

Alameda  6001402600 African American 

Alameda  6001402400 African American 

Alameda  6001402700 African American 

Alameda  6001401600 African American 

Alameda  6001401700 African American 

Alameda  6001401500 African American 

Alameda  6001401400 African American 

Alameda  6001401000 African American 

Alameda  6001401300 African American 

Alameda  6001401400 African American 

Alameda  6001401000 African American 

Alameda  6001401100 African American 

Alameda  6001400300 African American 

Alameda  6001402600 African American 

Alameda 6001402800 African American 

Alameda 6001402700 African American 

Alameda 6001401300 African American 
 



Contract:  Healthy Communities, Inc         Contract No.: PHI #1010185
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 35,000 35,000 0 0.00%
  Fringe Benefits 7,000 7,000 0 0.00%
  Operating Expenses 12,757 12,757 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 2,489 2,489 0 0.00%
  Subcontracts 18,860 18,860 0 0.00%
  Other Costs 8,894 8,894 0 0.00%
  Indirect Costs 0 0 0
Total Federal Share 85,000 85,000 0 0.00%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Oakland, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 

FFY 2007 Plan Page 2 of 7 

The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037228100 African American 

Los Angeles 6037228310 African American 

Los Angeles 6037228210 African American 

Los Angeles 6037228220 African American 

Los Angeles 6037228320 African American 

Los Angeles 6037228600 African American 

Los Angeles 6037228800 African American 

Los Angeles 6037228720 African American 

Los Angeles 6037229300 African American 

Los Angeles 6037229200 African American 

Los Angeles 6037229420 African American 

Los Angeles 6037228900 African American 

Los Angeles 6037226420 African American 

Los Angeles 6037226000 African American 

Los Angeles 6037231210 African American 

Los Angeles 6037231220 African American 

Los Angeles 6037231800 African American 

Los Angeles 6037231720 African American 

Los Angeles 6037231710 African American 

Los Angeles 6037231600 African American 

Los Angeles 6037231900 African American 

Los Angeles 6037232120 African American 

Los Angeles 6037232110 African American 

Los Angeles 6037232800 African American 

 6037232700 African American 



Contract:  Jubilee Consortium          Contract No.: PHI #1009870
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 53,040 53,040 0 0.00%
  Fringe Benefits 7,187 7,187 0 0.00%
  Operating Expenses 6,108 6,108 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 3,143 3,143 0 0.00%
  Subcontracts 0 0 0
  Other Costs 14,250 14,250 0 0.00%
  Indirect Costs 1,272 1,272 0 0.00%
Total Federal Share 85,000 85,000 0 0.00%

Justification for increases or decreases over 10%



 

c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 
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The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Oakland, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Alameda 6001406400 African American 

Alameda 6001407100 African American 

Alameda 6001406100 African American 

Alameda 6001407300 African American 

Alameda 6001407500 African American 

Alameda 6001406400 African American 

Alameda 6001409300 African American 

Alameda 6001410300 African American 

Alameda 6001409600 African American 

Alameda 6001409700 African American 

Alameda 6001409700 African American 

Alameda 6001407500 African American 

Alameda 6001405900 African American 

Alameda 6001401700 African American 

Alameda 6001401800 African American 

Alameda 6001402200 African American 

Alameda 6001402500 African American 

Alameda 6001402100 African American 

Alameda 6001402600 African American 

Alameda 6001402400 African American 

Alameda 6001402700 African American 

Alameda 6001401600 African American 

Alameda 6001401300 African American 

Alameda 6001401400 African American 

Alameda 6001406400 African American 

 



Contract:  Jubilee Restoration, Inc          Contract No.: PHI #1010158
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 52,000 52,000 0 0.00%
  Fringe Benefits 8,648 8,648 0 0.00%
  Operating Expenses 2,200 2,200 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 2,977 2,977 0 0.00%
  Subcontracts 4,700 4,700 0 0.00%
  Other Costs 6,812 6,812 0 0.00%
  Indirect Costs 7,663 7,663 0 0.00%
Total Federal Share 85,000 85,000 0 0.00%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Oakland, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 
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The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037240010 African American 

Los Angeles 6037240020 African American 

Los Angeles 6037240800 African American 

Los Angeles 6037535102 African American 

Los Angeles 6037535200 African American 

Los Angeles 6037242300 African American 

Los Angeles 6037242000 African American 

Los Angeles 6037242700 African American 

Los Angeles 6037243000 African American 

Los Angeles 6037242200 African American 

Los Angeles 6037242100 African American 

Los Angeles 6037535400 African American 

Los Angeles 6037535300 African American 

Los Angeles 6037236202 African American 

Los Angeles 6037236201 African American 

Los Angeles 6037236100 African American 

Los Angeles 6037207300 African American 

Los Angeles 6037206200 African American 

Los Angeles 6037206300 African American 

Los Angeles 6037218400 African American 

Los Angeles 6037219800 African American 

Los Angeles 6037236202 African American 

Los Angeles 6037236201 African American 

Los Angeles 6037221500 African American 

Los Angeles 6037218800 African American 

Los Angeles 6037221400 African American 

Los Angeles 6037222200 African American 

Los Angeles 6037222000 African American 

Los Angeles 6037222100 African American 

Los Angeles 6037219020 African American 

Los Angeles 6037234900 African American 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 6037237200 African American 

Los Angeles 6037600201 African American 

Los Angeles 6037600202 African American 

Los Angeles 6037600602 African American 

Los Angeles 6037570401 African American 

Los Angeles 6037570203 African American 

Los Angeles 6037570602 African American 

Los Angeles 6037570601 African American 

Los Angeles 6037570304 African American 

Los Angeles 6037570603 African American 

Los Angeles 6037571600 African American 

 



Contract:  New Life Christian Center        Contract No.: PHI #1010048
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 55,000 52,000 -3000 -5.45%
  Fringe Benefits 5,717 5,717 0 0.00%
  Operating Expenses 5,679 5,679 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 2,708 2,708 0 0.00%
  Subcontracts 0 0 0
  Other Costs 15,896 18,896 3000 18.87%
  Indirect Costs 0 0 0
Total Federal Share 85,000 85,000 0 0.00%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Oakland, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 
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The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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(Updated 9/29/06)  

 



Network Contractor Project Summary FFY 2006-2007 
 

 

2006-2007 Thank you for completing this form! Page 2 of 2 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Bernardino 6071005800 African American 

San Bernardino 6071005600 African American 

San Bernardino 6071004402 African American 

San Bernardino 6071004900 African American 

San Bernardino 6071005600 African American 

San Bernardino 6071005800 African American 

San Bernardino 6071006500 African American 

San Bernardino 6071006402 African American 

San Bernardino 6071007601 African American 

San Bernardino 6071004900 African American 

San Bernardino 6071004201 African American 

San Bernardino 6071004202 African American 

San Bernardino 6071004700 African American 

   

   

   

   

   

   

   

   

   

   

   

   

 

 

 



Contract:  Temple Community Outreach Center                       Contract No.:  PHI #1009655

State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
N/A

Federal Share Budget
  Personnel Salaries $60,320 $60,320 $0 0%
  Fringe Benefits $2,496 $2,496 $0 0%
  Operating Expenses $9,891 $10,535 $644 7%
  Equipment Expense $0 $0 $0
  Travel and Per Diem $2,574 $2,686 $112 4%
  Subcontracts $0 $0 $0
  Other Costs $6,119 $5,363 -$756 -12%
  Indirect Costs $3,600 $3,600 $0 0%
Total Federal Share $85,000 $85,000 $0 0%

Justification for increases or decreases over 10%



 

STATE LEVEL PROJECT SUMMARY FORM 

 
1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:   Project Contacts FFY07 Budget 

Acts Community Development 20,000 85,000 
Alondra Church of Christ 53,926 85,000 
Baptist Ministers Conference 90,000 85,000 
Faith Temple Church 30,093 85,000 
Friendly Church of God 26,576 85,000 
Gangsters for Christ 35,950 85,000 
Girls Club of Los Angeles 15,616 85,000 
Greater St. Stephen Baptist Church 83,320 85,000 
Healthy Oakland, Inc. 18,777 85,000 
Jubilee Consortium 30,000 85,000 
Jubilee Restoration, Inc. 25,000 85,000 
New Life Christian Center 53,850 85,000 
Temple Community Outreach Center 21,877 85,000 
Youth4rce 18,000 85,000 

 

 Award Two Additional Contracts 

 TBD 85,000 

 TBD 85,000 
 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable and Physical Activity Campaign for African 
Americans’ Faith-based Community Projects (African American Campaign) will achieve a 
minimum of 522,985 contacts with Food Stamp Nutrition Education-eligible adults and children 
via research-based, multi-channel, large-scale social marketing initiatives conducted at the state, 
regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  African American 
 
Languages: English 

 
Ages:   Adults 18-54 years 
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c. Focus on FSP Eligibles 
The African American Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, worship, and live. These 
sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in African American Campaign 
activities will be based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, and, media and public relations events. 
 
Projected Number of Contacts:  
Direct Contacts: N/A 
Indirect Contacts: 522,985 
 
Narrative Summary: 

FFY 2007 Plan Page 2 of 7 

The Fruit, Vegetable and Physical Activity Campaign for African Americans’ Faith-based 
Community Projects operates in 6 of the11 Network regions. The Campaign is implemented by 6 
Regional Nutrition Networks and 14 Faith-based Community Projects in areas where the highest 
proportion of FSNE-eligible African Americans live (see Fruit, Vegetable and Physical Activity 
Campaign Project Summary and Regional Nutrition Network Project Summary). The funded 
agencies will implement nutrition education and physical activity promotion interventions 
through 28 churches, 56 festivals, 5 farmers’ markets, and 140 supermarkets and neighborhood 
grocery stores. The African American Campaign also will host forums to empower FSNE-eligible 
consumers to promote environments that support fruit and vegetable consumption and physical 
activity. These activities will be supported by media and public relations events that bring 
attention to the health disparities affecting this community. Interventions in these channels will 
result in over 500,000 contacts with FSNE-eligible African Americans. The African American 
Campaign is currently testing the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators with African American audiences and will complete the study in FFY 07. The purpose 
of this study is to test how well the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators works in providing effective nutrition education for the community.  
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State-level African American Campaign activities will include program development and 
refinement; materials development and updating; research and evaluation; partnership 
development; and oversight, training, and technical assistance for the local agencies charged with 
implementing the Campaign interventions in each region. 

e. Summary of Research 

Each targeted campaign and program within the African American Campaign has undergone 
extensive formative research and impact evaluations. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for message, materials, and 
intervention development.  Each intervention channel has been pilot tested and large-scale studies 
have been conducted to prove the Campaigns’ effectiveness.  

In order to effectively reach the African American community, the African American Campaign 
adopted and currently implements the American Cancer Society’s proven-effective Body & Soul 
program. This program is based on a National Cancer Institute-funded research project, which 
was conducted by the University of North Carolina and Emory University in Atlanta (see item 3, 
Evaluation Plan).   

f.  Modification of Project Methods/Strategies 

Core interventions of the African American Campaign have not been modified; however ongoing 
feedback is obtained by local agencies and consumers to ensure the effectiveness of the 
interventions. 

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for African 
American audiences.  These materials will be modified as necessary to incorporate the new Fruits 
and Veggies—More Matters brand and to improve upon the materials based upon feedback from 
local projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Fruit, Vegetable and Physical Activity Campaign for Latinos in 2004, the Toolbox was 
designed so that community educators can easily teach FSNE-eligible Latino adults about how to 
increase their fruit and vegetable consumption and physical activity. Each item in the Toolbox has 
been revised to meet the 2005 Dietary Guidelines for Americans and is being tested with FSNE-
eligible African American adults to ensure broader application of this educational tool.  

   
A Day in the Life Video and Discussion Guide: Produced by African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, worship, play, and shop.  

FFY 2007 Plan Page 3 of 7 
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Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the Fruit, 
Vegetable and Physical Activity Campaign for African Americans in 2004, the purpose of this 
manual is to help churches and other faith-based organizations start health ministries and/or 
expand their existing ministries to address fruit and vegetable consumption and physical activity 
promotion. It offers useful information, examples, and tips to guide community educators in 
creating a customized program to improve the health of African Americans.  It is designed for use 
by health ministers, lay ministers, church staff, and volunteers. 
 
Cookbooks 

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living cook booklet: Developed by the Fruit, Vegetable and 
Physical Activity Campaign Retail Program in 2004, this cook booklet was created for FSNE-
eligible adults and their families and is distributed through supermarkets and neighborhood 
grocery stores, festivals, health care organizations, farmers’ markets, and flea markets. It contains 
recipes, healthy eating tips, and money saving shopping tips, inspirational success stories, 
physical activity suggestions, and a physical activity scoreboard to encourage our audience to eat 
better and be more active. The cook booklet will be updated in FFY 07. 
 
Brochures 

Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Posters 

“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
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Nutrition Education Reinforcement Items 

The African American Campaign produce a variety of nutrition education reinforcement items to 
enhance the interventions.  All items include nutrition education messages and meet USDA cost 
criteria.  They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, 
shopping notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper 
pulls, kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be 
modified based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the African American Campaign promotes the use of 
materials produced by USDA, California Department of Education (CDE), and other reputable 
sources. 
 

h. Development of New Educational Materials  

 
3. Evaluation Plan 

Previous Evaluation:  

In partnership with the American Cancer Society and National Cancer Institute, the Fruit, 
Vegetable, and Physical Activity Campaign for African Americans Faith-Based Community 
Projects implement Body & Soul: A Celebration of Healthy Living.  An impact evaluation study 
conducted by the University of North Carolina and Emory University showed that the Body & 
Soul program significantly increased fruit and vegetable consumption, decreased fat consumption, 
and increased internal motivation and self-efficacy among program participants. It was 
particularly important that the impact evaluation demonstrated that churches could implement the 
program on their own and achieve a significant change in behavior.   
 
Evaluation Type:  

Formative:  

The African American Campaign will conduct qualitative research with FSNE-eligible adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand. Focus 
groups also will be conducted with FSNE-eligible adults to determine the most effective 
consumer messages that support the new brand. 

Process: Measures will be collected by local agencies for the Fruit, Vegetable, and Physical 
Activity Campaign via activity tracking forms.  Measures will include number of classes/events 
conducted, number of contacts, number of partner organizations, documentation of media efforts, 
etc. 

The African American Campaign will conduct their annual consumer surveys at churches, 
festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and opinions 
related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys will 
measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 
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Outcome:  

 
Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 

4. Coordination Efforts 

The African American Campaign is designed to complement and work synergistically with Network 
school and community LIAs, Special Projects and partnership initiatives.  The coordination strategy 
helps to pull the African American Campaign deeper into low-income communities, expand African 
American Campaign resources into LIA programs, and intensify the messages that FSNE-eligible 
consumers receive about fruits and vegetables and physical activity.   

The African American Campaign agencies promote the use of nutrition assistance programs such as 
food stamps, food banks, WIC and school meal programs to help families extend their food dollars 
and obtain the foods they need to maintain their health. The Campaign agencies use flyers, brochures, 
and other educational materials to connect FSNE-eligible families with local resources for health 
information and physical activity options. They have established partnerships with local Food Stamp 
Program Offices and provide opportunities for Food Stamp Program staff to participate in community 
events. The African American Campaign has developed and tested culturally appropriate materials to 
use in educating African American adults. These materials are made available to all LIAs to use in 
educating their program participants. 
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FY2006-2007/Version2 Continued on next page Page 3 of 7 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Diego 6073003403 African American 

San Diego 6073003404 African American 

San Diego 6073004100 African American 

San Diego 6073004000 African American 

San Diego 6073003501 African American 

San Diego 6073003302 African American 

San Diego 6073000900 African American 

San Diego 6073000900 African American 

San Diego 6073001600 African American 

San Diego 6073002401 African American 

San Diego 6073002708 African American 

San Diego 6073002707 African American 

San Diego 6073002302 African American 

San Diego 6073002709 African American 

San Diego 6073002710 African American 

San Diego 6073002602 African American 

San Diego 6073002401 African American 

San Diego 6073002501 African American 

San Diego 6073002502 African American 

San Diego 6073002100 African American 

San Diego 6073003501 African American 

San Diego 6073003901 African American 

San Diego 6073004900 African American 

San Diego 6073003302 African American 

San Diego 6073003303 African American 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Youth4rce, Inc.                      Contract No.:  PHI #1009882

State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
N/A

Federal Share Budget
  Personnel Salaries $32,400 $32,400 $0 0%
  Fringe Benefits $3,240 $3,240 $0 0%
  Operating Expenses $11,602 $6,205 -$5,397 -47%
  Equipment Expense $4,100 $3,005 -$1,095 -27%
  Travel and Per Diem $3,548 $3,548 $0 0%
  Subcontracts $0 $0 $0
  Other Costs $24,720 $31,322 $6,602 27%
  Indirect Costs $5,390 $5,280 -$110 -2%
Total Federal Share $85,000 $85,000 $0 0%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Farmersville Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55086 

a. Related Objectives 
Increase consumption of fruits and vegetables and promote physical activity among 
FSNE eligible families of Farmersville   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (4%); Asian (4%); Caucasian (9%); Latino (44%); 

Native American (3%) 
Languages: English (90%); Spanish (10%) 
Ages: 5 to 8 (33%); 9 to 11 (25%); 12 to 17 (44%) 
Projected Number of Contacts: 
100 Direct +1,000 Indirect = 1,100 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Fruit & Vegetables; Healthier Eating, 
general; Physical Activity Promotion 

Intervention Channels: 
Healthy Start (1); Schools (K-12) (6) 

Narrative Summary: 
Farmersville Unified School District will continue to promote consumption of  fruits and 
vegetables and physical activiity among Farmersville students of Food Stamp eligible 
schools.  We will continue to recruit more teachers to participate in the Harvest of the 
Month and send flyers home to parents.  We will give cooking demonstrations that 
promote healthy eating habits to students.  We will participate in Community Health fairs 
and sponsor nutritional educational events at Food Stamp eligible school sites.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/30/2006 

Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Latino Campaign; Dairy Council of California; Harvest of the 
Month; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Student Will Eat More Fruit And Vegetables Served By The Cafeteria. 

Evaluation Plan 
Type 
Summative: Process 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

     

54-75325-6054084 Hester  Elementary 75 11 86 

54-75325-6054076 Snowden Elementary 70 09 79 

54-75325-0106021 Freedom Elementary 78 09 87 

54-75325-6100275 Farmersville Jr. High School 82 08 90 

54-75325-5430210 Farmersville High School 74 08 82 

54-75325-5430277 Deep Creek Academy 82 05 87 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Farmersville Unified School District              Contract No.: 06-55086
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 72,550 105,029 32479 44.77%
  Fringe Benefits 11,238 15,098 3860 34.35%
  Operating Expenses 7,557 8,000 443 5.86%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 7,527 10,276 2749 36.52%
Total State Share 98872 138403 39531 39.98%

Federal Share Budget
  Personnel Salaries 28,200 48,204 20004 70.94%
  Fringe Benefits 6,200 6,190 -10 -0.16%
  Operating Expenses 2,300 2,235 -65 -2.83%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 3,700 2,934 -766 -20.70%
  Subcontracts 0 0 0 0.00%
  Other Costs 5,276 4,500 -776 -14.71%
  Indirect Costs 3,760 5,138 1378 36.65%
Total Federal Share 49436 69201 19765 39.98%

Justification for increases or decreases over 10%
Increase due to capacity to leverage more personnel time on State Share Budget
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Food Bank of Yolo County 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55088 

a. Related Objectives 
To provide nutrition education and to increase the nutrition educational activities directed 
at Yolo County's Food Stamp participant households or Food Stamp income eligible 
residents to inform them of the benefits of increased consumption of fruits and vegetables 
and to promote participation in Food Stamp programs in Yolo County.   

b. Audience 
Gender: Male (2%); Female (98%) 
Ethnicity: African American (1%); Asian (5%); Caucasian (8%); Latino (86%) 
Languages: Arabic (1%); English (5%); Korean (1%); Mandarin (4%); Russian (3%); 

Spanish (86%) 
Ages: All Ages 
Projected Number of Contacts: 
400 Direct +250 Indirect = 650 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); Yolo County 
Housing Authority Income Guidelines, Community housing Opportunity Commission 
Income Guidelines, Head Start Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Print Media 

Key Educational Messages: 
Farmers’ market promotion; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion 

Intervention Channels: 
Community-Based Organizations (2); Farmers’ Markets (1); Head Start (3); Housing 
Projects (5); Other Preschools or Daycares (not Head Start) (3) 

Narrative Summary: 
The Food Bank of Yolo County's Nutrition Education Program is paired with its 
Moveable Market Program and the weekly Capay Valley  Farmers' Market for targeted 
nutrition education, physical activity promotion, food stamp promotion of local farmer's 
markets to low income families throughout the county. The unique aspect of this program 
is the fact that the nutrition education is provided in conjunction with the distribution and 
sales of fresh fruits and vegetables so that participants and customers have the 
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opportunity to immediately put into practice what they learn by preparing and eating 
fresh produce in the home. The program is countywide and reaches many of the same 
individuals and families month after month which reinforces the messages about healthy 
heating and regular physical activity for parents and children. Participants are provided 
with simple to prepare culturally appropriate recipes, cooking demonstrations, taste 
testing, and tips on increasing physical activity. The program also aims to provide 
eligibility and application information about food stamps to 600 - 800 individuals during 
the contract period.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Latino Campaign; Centers for Disease Control and Prevention 
(CDC); Cooperative Extension (EFNEP, FSNEP); Harvest of the Month; National 5 A 
Day 

h. Development of New Educational Materials 
New Educational Materials: 
• Will Provide A Monthly Newsletter To Program Participants Which Will Include 

Information From The Sources Checked Above As Well As Other Sources. 
• The Newsletter Will Include Nutrition Information About Specific Fruits And 

Vegetables And Recipes. 
 
3. Evaluation Plan 

Performance Measures: 
• Increased Consumption Of Fresh Fruits And Vegetables. 

Evaluation Plan 
Type 
Formative: Key Informant Interviews 
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Summative: Process; Impact 

Tools 
Developed: In-House 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Yolo 06113010501 All 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

57-72710-6056444 Beamer Elementary (Woodland Joint Unified) 50.17 19.76 70.48 

57-72710-6066252 R.Maxwell Elementary  (Woodland Joint Unified) 38.34% 14.81% 53.14% 

57-72686-6056311 Esparto Elementary (Esparto) 48.64 14.32 62.96 

57-72710-6056493 Grafton Elementary (Woodland Joint Unified) 96.13 3.87 100 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Food Bank of Yolo County                         Contract No.: 06-55088
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries No State Share 0 0.00%
  Fringe Benefits LFNE Project 0 0.00%
  Operating Expenses 0 0.00%
  Equipment Expense 0 0.00%
  Travel and Per Diem 0 0.00%
  Subcontracts 0 0.00%
  Other Costs 0 0.00%
  Indirect Costs 0 0.00%
Total State Share 0 0.00%

Federal Share Budget
  Personnel Salaries 18,413 21,098 2685 14.58%
  Fringe Benefits 2,270 2,742 472 20.79%
  Operating Expenses 2,100 1,651 -449 -21.38%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 2,053 2,134 81 3.95%
  Subcontracts 17,890 15,000 -2890 0.00%
  Other Costs 3,000 2,035 -965 -32.17%
  Indirect Costs 6,730 7,815 1085 0.00%
Total Federal Share 52456 52475 19 0.04%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Fresno County Office of Education 

Program Area: Local Incentive Awardee: Education - County Office of Education 

Contract Number: 05-45511 

a. Related Objectives 
Increase consumption of fruits and vegetables and promote physical activity among 
FSNE eligible families in Fresno County.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (6%); Asian (11%); Caucasian (14%); Latino (69%); 

Native American; Pacific Islander; Filipino 
Languages: Arabic; Armenian; Cantonese; English (68%); Hmong (3%); Khmer; Lao; 

Spanish (25%); Tagalog; Vietnamese; Punjabi 
Ages: Under 5 (4%); 5 to 8 (30%); 9 to 11 (24%); 12 to 17 (39%); 18 to 24 (1%); 

25 to 54 (1%) 
Projected Number of Contacts: 
11,670 Direct +6,713 Indirect = 18,383 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Nutrition Education 
Research/Evaluation; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion 

Intervention Channels: 
Afterschool Programs (9); Other Preschools or Daycares (not Head Start) (6); Schools 
(K-12) (24); Fresno Fairgrounds (1) 

Narrative Summary: 
Fresno County Office of Education works with multiple schools in several districts to 
promote healthy eating and physical activity through school-based activities and county-
wide events. 

A comprehensive Harvest of the Month program at school sites has been developed with 
taste-testing, classroom, after school and cafeteria activities, and take-home newsletters.  
Student leadership groups assist with facilitation of nutrition education through peer 
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teaching using student produced PSAs (Classroom Awareness through Animation 
Program' and Harvest of the Month materials that also promote physical activity.  FCOE's 
mobile clinic is used at several sites to teach nutrition and promote physical activity to 
students identified as at risk for overweight.  Training is provided to school staff through 
SPARK trainings and nutrition education workshops to increase integration of nutrition 
in the classroom and to promote physical activity.  Impact evaluation is completed to 
measure preference for fruits and vegetables.   

County-wide events that promote the use of increased fruits and vegetables include the 
Pentathlon Adventure (5th-8th grade students), Scout Island Adventure Challenge (High 
School), Farm and Nutrition Day at the Fresno Fairgrounds, and National Walk to School 
Day.   

For the Scout Island Adventure nutrition messages are conveyed in several ways. 
1)     As team register they are provided with principles of general nutrition in order 

to be “at their best” for the event.  This would include: being adequately 
hydrated, eating for adequate energy stores, especially avoidance of foods of 
minimum nutrition value, and snacks during competition.   

2)     In the past event, a Native American theme was used and a story read detailing 
the natives of the Central Valley in California.  In this story the primary food 
staples were discussed.    

3)     During the event, several nutrition questions were asked and the response of the 
students determined what type or level of activity must be completed.  For 
example, at one station, students were asked about the primary food staples by 
Native Americans.  If the answer was incorrect, the team had to grind 5 oz of 
corn, which took awhile.  Since this event is won by the team crossing the finish 
line first, this was critical.  At the High/Low Ropes Course, questions were asked 
regarding dehydration and label reading of fast foods.  If correct answers were 
given, students could choose less difficult events and did not have to climb as 
high on the climbing wall.  Again, incorrect responses would add time making it 
more difficult to “win” the race.  These are just examples from the past 
Challenge; the next will have similar situations with different questions. 

4)     Finally, there is a debrief at the end of the Challenge.  During this time all 
nutrition principles are reviewed and discussed in relationship to the students’ 
performance.  This has been a valuable session in the Challenges previously held. 

 

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
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the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Department of Education; 
California Food Policy Advocates (CFPA); California Project LEAN; Centers for Disease 
Control and Prevention (CDC); Contractor developed ; Cooperative Extension (EFNEP, 
FSNEP); Dairy Council of California; Harvest of the Month; National 5 A Day; USDA 
materials; Other California Healthy Kids Resource Center materials: Take 10! Curricula 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increase Consumption Of Fruits And Vegetables And Increase Minutes Of Physical 

Activity Daily. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Fresno 06019001301 All Races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

10-62042-6005797 Burrel Elementary 87.30 0.79 88.10 

10-62414-60071078 Centerville Elementary 56.66 15.36 72.01 

10-62414-6007116 Del Rey Elementary 84.67 9.76 94.43 

10-62414-6007124 Fairmont Elementary (School Data; January, 2006) 47.24 8.59 55.83 

10-62414-6007132 Jackson Elementary 54.55 16.26 70.80 

10-62414-6007140 Jefferson Elementary 74.27 11.29 85.55 

10-62414-6007165 Lincoln Elementary 73.33 13.33 86.67 

10-62414-6007173 Lone Star Elementary 48.18 24.70 72.88 

10-62414-6007181 Madison Elementary 62.50 14.38 76.88 

10-62414-1036094 Sanger High 50.85 11.36 62.21 

10-62414-6007207 Washington Academy Middle 75.38 11.81 87.19 

10-62414-6007215 Wilson Elementary 89.09 7.22 96.31 

10-73809-6006001 Bailey (Hazel M.) Primary 78.62 12.28 90.90 

10-73809-1030121 Firebaugh High 67.13 9.25 76.38 

10-73809-6006019 Firebaugh Middle 86.96 10.81 97.77 

10-73809-6005995 Mills (Arthur E.) Intermediate 79.49 10.96 90.45 

10-73965-6006654 Herndon-Barstow Elementary 59.67 13.37 73.03 

10-73965-6006662 Houghton-Kearney Elementary 47.48 4.20 51.68 

10-73965-6006910 Madison Elementary 74.82 12.52 87.33 

10-73965-1035112 Pershing High (Cont) 59.70 6.72 66.42 

10-73965-6006951 Roosevelt Elementary 64.32 8.92 73.24 

10-62166-6057285 Cooper Middle 100.00 0.00 100.00 

10-62166-6112882 Terronez (Elizabeth) Middle 100.00 0.00 100.00 

10-62166-1034214 McLane High 68.88 8.55 77.43 

10-62521-1038306 Washington High 80.77 7.07 87.83 

10-75598-6005813 Caruthers Elementary 76.02 8.27 84.28 

10-75598-1030535 Caruthers High 67.12 7.71 74.83 
 



Contract: Fresno County Office of Education           Contract No.: 05-45511
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 181,512 190,690 9178 5.06%
  Fringe Benefits 58,084 61,021 2937 5.06%
  Operating Expenses 9,350 9,350 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1,142 1,142 0 0.00%
  Subcontracts 941,922 980,464 38542 0.00%
  Other Costs 36,050 33,550 -2500 0.00%
  Indirect Costs 24,093 24,902 809 3.36%
Total State Share 1,252,153 1,301,119 48,966 3.91%

Federal Share Budget
  Personnel Salaries 156,840 164,736 7896 5.03%
  Fringe Benefits 50,189 52,716 2527 5.03%
  Operating Expenses 9,873 8,845 -1028 -10.41%
  Equipment Expense 3,250 1,500 -1750 -53.85%
  Travel and Per Diem 6,328 9,907 3579 56.56%
  Subcontracts 328,136 339,650 11514 0.00%
  Other Costs 26,670 22,371 -4299 -16.12%
  Indirect Costs 25,020 25,603 583 2.33%
Total Federal Share 606,306 625,328 19,022 3.14%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Fresno Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55090 

a. Related Objectives 
'To increase fruit and vegetable consumption and daily physical activity among Food 
Stamp eligible students and their families in the Fresno Unified School District.'  
   

b. Audience 
Gender: Male (49%); Female (51%) 
Ethnicity: African American (11%); Asian (15%); Caucasian (16%); Latino (57%); 

Native American (1%); Pacific Islander; Filipino (1%) 
Languages: Arabic; Armenian; English (50%); Hmong (10%); Khmer (2%); Lao (2%); 

Russian; Spanish (30%); Vietnamese; Punjabi; Filipino 
Ages: All Ages 
Projected Number of Contacts: 
70,000 Direct +100,000 Indirect = 170,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Training/workshop/conference; Billboard 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Schools (K-12) (13); Parent and Child Education Centers (ages 1-4) on eligible high 
school campuses (3); Preschool on eligible high school campus (1) 

Narrative Summary: 
Fresno Unified School District, a large ethnically and linguistically diverse district with 
several established community partnerships, has developed nutrition education 
curriculum from MyPyramid and aligned these lessons to State standards.  The Network 
program is training students in Nutrition Advocacy and promotion of physical activity.  
Nutrition Advocacy reinforces the District Goal of promoting healthy choices for 
students as part of an effort to continue to increase student success on the California 



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/30/2006 

Standards Tests.  Student Advocates will provide nutrition presentations and school 
bulletin announcements, promote the Harvest of the Month program, and provide 
nutrition education at one event such as Walk to School Week, Spring into Health, or The 
Great American Eat Right Challenge.  Student advocates will conduct nutrition education 
and physical activity with Parent and Child Education and preschool children on eligible 
high school campuses.  They will also teach nutrition education and physical activity 
grade-level-specific lessons meeting state standards in core curriculum areas for 
elementary school students.  Advocates will promote the increased consumption of fruits 
and vegetables with taste testing, and partner with Food Service to reinforce healthy 
eating linked to academic achievement.  Nutrition Network objectives provide activities 
in a culturally relevant and participatory manner that supports healthy food choices.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; African 
American Campaign; California Department of Education; Latino Campaign; California 
Project LEAN; Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; 
Harvest of the Month; National 5 A Day; USDA materials; WIC Materials; Other 
California Healthy Kids Resource Center materials 

h. Development of New Educational Materials 
New Educational Materials: 
• 2006-2009  Plan To Work With Fresno Unified English Learner Department To 

Translate Existing Nutrition Education Materials Because They Do Not Currently 
Exist And We Have A Substantial Number Of Hmong Parents And Students. 
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3. Evaluation Plan 
Performance Measures: 
• 'Students Will Be Trained As Nutrition Advocates And Then Will Use Their Knowledge 

And Skills To Advocate For Nutrition To Their Peers, Younger Students, And Parents.' 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: California Healthy Kids Survey 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Fresno 32.02 Preschool students from     
           Norseman Elementary School  
           attendance area enrolled at  
           Duncan Polytechnical High         
           School Preschool. 06019003202 

Fresno  52.01 Preschool students from   
           Centennial Elementary School  
           attendance area enrolled at  
            Duncan Polytechnical High  
            School Preschool. 06019005201 

Fresno  33.00 Preschool students from  
           Wishon Elementary School  
           attendance area enrolled at  
            Duncan Polytechnical High  
            School Preschool. 06019003300 

Fresno  24.00 Neighborhood surrounding  
          Tehipite Middle School where  
           billboard with nutrition  
           education message will be  
           located. 06019002400 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

10621666101091 Ayer Elementary  School 72 12 84 

10621666006142 Centennial Elementary  School 71 15 86 

10621661031632 DeWolf Continuation High School 72 12 84 

10621661030295 Duncan Polytechnical High School 78 11 89 

10621661031897 Edison High School 55 7 62 

10621666057293 Fort Miller Middle School 78 13 91 

10621661032507 Fresno High School 63 9 72 

10621666120125 Hamilton Elementary  63 14 77 

10621661032911 Hoover High  44 11 55 

10621661034214 McLane High School  73 10 83 

10621661035831 Roosevelt High  68 5 73 

10621661030675 Sunnyside High School 63 10 73 

10621666006589 Wishon Elementary  68 19 87 

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Fresno Unified School District     Contract No.:06-55090
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 329877 332,203 2326 0.71%
  Fringe Benefits 148445 131,170 -17275 -11.64%
  Operating Expenses 0 0 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 15498 13,620 -1878 -12.12%
Total State Share 493,820.00$      476,993.00$    (16,827.00)$                -3.41%

Federal Share Budget
  Personnel Salaries 113255 125,115 11860 10.47%
  Fringe Benefits 28880 40,758 11878 41.13%
  Operating Expenses 12400 9,097 -3303 -26.64%
  Equipment Expense 35695 6,400 -29295 0.00%
  Travel and Per Diem 5887 4,765 -1122 -19.06%
  Subcontracts 1350 2,500 1150 0.00%
  Other Costs 42388 40,840 -1548 0.00%
  Indirect Costs 6614 9,015 2401 36.30%
Total Federal Share 246,469.00$      238,490.00$    (7,979.00)$                  -3.24%

Justification for increases or decreases over 10%:  
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Greenfield Union School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 04-35444 

a. Related Objectives 
Increase consumption of fruits and vegetables to 5-9 servings a day, increase daily 
physical activity to at least 30 minutes for adults and 60 minutes for children, and 
increase participation in food assistance programs within the Greenfield Union School 
District   

b. Audience 
Gender: Male (52%); Female (48%) 
Ethnicity: African American (9%); Asian (2%); Caucasian (12%); Latino (72%); 

Native American (1%); Pacific Islander (1%); All others (3%) 
Languages: Arabic (1%); English (70%); Spanish (28%); Multi (1%) 
Ages: All Ages 
Projected Number of Contacts: 
10,000 Direct +600 Indirect = 10,600 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); Food Banks; 
Data Base of Families form Greenfield Family Resource Center 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Nutrition Education Classes; Promotion of Healthy 
Communities 

Key Educational Messages: 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (11); Community-Based Organizations (1); Food 
Closets/Pantries/Banks (1); Gardens (3); Parks, Recreation Centers (1); Schools (K-12) 
(11) 

Narrative Summary: 
Working with the families, teachers, staff and students in the Greenfield District to 
promote healthy eating and physical activities.  Providing resource material for teachers 
(Dairy Council) along with nutrition education. Promoting and teaching nutrition 
education Fruit, Vegetable, and Physical Activity in the K-6 grades and in the afterschool 
program.  Linking the cafeteria, noon aide staff and nutrition education classes with 
promoting  fruit and vegetables during lunch using banners and taste testing. 
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Teaching the students gardening concepts in the afterschool program as part of nutrition 
education.  Working with Ameri Corp members to increase their ability to promote 
healthy eating and physical activity in the after school program. 

Working closely with individual families, distributing material, and increasing 
participation in nutrition education classes.  Providing cooking and demonstration classes 
to help improve their ability in providing  healthy nutritious meals.  Encouraging and 
promoting being physically active through walking.     

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Dairy Council of California; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Families And Students Changing Behavior And Preparing And Eating One Additional  

Fruit And Vegetable Every Day.  Students To Choose A Fruit And A Vegetables During 
Lunch. 

Evaluation Plan 
Type 
Formative: Key Informant Interviews 

Summative: Process 
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Tools 
Developed: Other Source 

Existing: HOTM 2005 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Kern 06029003103 All races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

15-63503-6009559 Fairview 86 7 93 

15-63503-6108468 W. A. Kendrick 69 14 83 

15-63503-6107783 McKee Elementary       61         10 71 

15-63503-6111157 Palla 71 14 85 

15-63503-6009583 Plantation 85 7 92 

15-63503-6009591 Planz 74 12 86 

15-63503-0100685 Valle Verde 71 14 85 

15-63503-6009567 Greenfield Middle 72 9 81 

15-63503-6112270 Ollivier 67 11 78 

15-63503-0101014 McKee Middle 66 9 75 

15-0110767 Horizon   (New School 06-07) 61 17 78 

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Greenfield Union School District          Contract No.: 04-35444
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 189,704 193,860 4156 2.19%
  Fringe Benefits 79,675 81,421 1746 2.19%
  Operating Expenses 36,796 36,796 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 675 675 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 9,959 10,178 219 2.20%
Total State Share 316,809 322,930 6,121 1.93%

Federal Share Budget
  Personnel Salaries 73,875 77,535 3660 4.95%
  Fringe Benefits 31,028 32,565 1537 4.95%
  Operating Expenses 10,812 8,500 -2312 -21.38%
  Equipment Expense 2,000 0 -2000 -100.00%
  Travel and Per Diem 5,184 5,184 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 11,000 12,000 1000 9.09%
  Indirect Costs 5,507 5,780 273 4.96%
Total Federal Share 139,406 141,564 2,158 1.55%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Hawthorne School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55091 

a. Related Objectives 
Increase the daily consumption of colorful fruits and vegetables and other healthy foods 
and increase physical activity among FSNE-eligible families.   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: African American (24%); Asian (3%); Caucasian (2%); Latino (65%); 

Pacific Islander (2%); Filipino (3%); No response (1%) 
Languages: English (55%); Spanish (41%); Vietnamese (1%); Various (3%) 
Ages: All Ages 
Projected Number of Contacts: 
200,000 Direct +700,000 Indirect = 900,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Training/workshop/conference; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Community-Based Organizations (1); Food Stamp Offices (1); Grocery Stores (1); 
Schools (K-12) (13) 

Narrative Summary: 
The Hawthorne School District Nutrition Network's focus is on providing nutrition 
education and physical activity promotion to our target audience through classroom 
nutrition education, school and district-wide events, adult education classes, and media 
outreach 

 

We have several unique programs and methods that enable us to effectively reach our 
target audience.  We host several 'Nutrition Night' events during the school year in which 
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we provide direct, one-on-one nutrition education, as well as physical activity promotion, 
to our target audience.  We also participate in other large-scale community events, 
including the 5-a-Day 5K Run and Walk, Family Literacy Nights, Open Houses, and 
Health Fairs.  Our teachers are provided with information, training, and resources that 
enable them to provide nutrition education in the context of core curricular subjects like 
math, language arts, and science to students on a regular basis. 

 

We work closely with local media to promote our events and reach our target audience 
with nutrition education messages.  We've developed relationships with local television 
and newspapers that allow for regular airing of our PSAs and publication of newspaper 
columns that reach low-income individuals.  Our website provides information to 
teachers, parents, and the media.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Department of Education; 
California Food Policy Advocates (CFPA); Latino Campaign; Centers for Disease 
Control and Prevention (CDC); Contractor developed ; Dairy Council of California; 
Harvest ofthe Month; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Classroom Worksheets: Worksheets Linked To State And Local Education Standards, 

Open Court, And Harvest Of The Month (Hotm).  Justification: Our Teachers Are 
More Apt To Teach Nutrition Education If The Lessons Are Tied To Standards And If 
They Are Provided Worksheets. 

• Nutrition/Hotm Calendar: A 10-Month Calendar Based On The School Year That 
Includes Information About Hotm Well As A Nutrition Fact For Every Day Of The 
School Year.  Justification: Provide Teachers With A Calendar Of Events And A 
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Hotm-Related Nutrition Fact That They Can Share With Students Daily, Keeping 
Nutrition Education In The Forefront In The Minds Of Teachers And Students. 

• Newsletter Inserts: Creation Of Inserts Related To Different Groups Of Mypyramid, 
To Expand And Complement Hotm Efforts.  Justification: Healthy Eating Includes 
Fruits, Vegetables, And Other Healthy Foods.  Providing Resources For Mypyramid 
Will Enhance And Expand Current Nutrition Efforts And Open Channels For 
Additional Teacher Trainings. 

 
3. Evaluation Plan 

Performance Measures: 
• Increased Preference For Fruits And Vegetables. 
• Increased Knowledge About Nutrition, Healthy Eating, And Active Living. 
• Increased Consumption Of Fruits, Vegetables, And Other Healthy Foods. 

Evaluation Plan 
Type 
Formative: Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 06037602105 All 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19-64592-6014021 Bud Carson Middle 74.03 15.99 90.02 

19-64592-6013957 Eucalyptus Elementary 79.35 14.02 93.37 

19-64592-0100354 Hawthorne Mathematics and Science Academy 49.61 12.99 62.60 

19-64592-6013965 Hawthorne Middle 73.05 18.00 91.05 

19-64592-6013973 Jefferson Elementary 67.00 17.08 84.07 

19-64592-6117246 Kornblum Elementary 77.00 14.04 91.04 

19-64592-6115265 Prairie Vista Middle 70.02 15.98 86.00 

19-64592-6013981 Ramona Elementary 55.82 17.91 73.73 

19-64592-6013999 Washington Elementary 72.02 13.06 85.08 

19-64592-6014013 York Elementary 77.79 15.01 92.80 

19-64592-6014039 Zela Davis Elementary 72.00 13.03 85.03 

19-64592-6014005 Zela Davis Elementary – East (Williams Elementary) 76.94 12.04 88.98 

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Hawthorne SD                                                            Contract No.: 06-55091
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 853841 904191 50350 5.90%
  Fringe Benefits 204922 452096 247174 120.62%
  Operating Expenses 17158 0 -17158 -100.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 22702 46114 23412 103.13%
Total State Share 1098623 1402401 303778 27.65%

Federal Share Budget
  Personnel Salaries 318278 345726 27448 8.62%
  Fringe Benefits 76387 172863 96476 126.30%
  Operating Expenses 16424 31512 15088 91.87%
  Equipment Expense 6709 5948 -761 -11.34%
  Travel and Per Diem 6676 3854 -2822 -42.27%
  Subcontracts 12000 13000 1000 8.33%
  Other Costs 101486 105240 3754 3.70%
  Indirect Costs 11351 23057 11706 103.13%
Total Federal Share 549311 701200 151889 27.65%

Justification for increases or decreases over 10%

Increase in Personnel Salaries and benefits and increased efforts surrounding nutrition education in the 
classroom also "other cost" increased due to the utiliztion of consultants to provide classroom nutrition  
education.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Health Education Council 
Program Area: Local Food and Nutrition Education 

Contract Number: 06-55093 

a. Related Objectives 
To promote the comsumption of fresh fruits and vegetables in the Del Paso Height 
neighborhood.   

b. Audience 
Gender: Male (25%); Female (75%) 
Ethnicity: African American (35%); Asian (50%); Caucasian (10%); Latino (5%) 
Languages: English (55%); Hmong (30%); Lao (5%); Russian (5%); Spanish (5%) 
Ages: All Ages 
Projected Number of Contacts: 
5,000 Direct +200,000 Indirect = 205,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education 
Classes; Print Media; Radio; Retail Promotion 

Key Educational Messages: 
Cooking Skills; Dietary Quality; Farmers’ market promotion; Fruit & Vegetables; 
Healthier Eating, general; Shopping Behaviors 

Intervention Channels: 
Community-Based Organizations (5); Farmers’ Markets (1); Food Stamp Offices (1); 
Head Start (1); Housing Projects (2); Parks, Recreation Centers (1); WIC Sites (1) 

Narrative Summary: 
The Food Education Equity and Diversity (FEED) project supports the Del Paso Heights 
Community Farmers' Market with nutrition education, cooking demonstrations, cooking 
classes and the promotion of purchasing fruits and vegetables from the market (the only 
place to consistently purchase fresh, culturally appropraite produce in the neighborhood).  

The FEED Project provides training to the 6 farmers' market vendors who live and grow 
their produce in the Del Paso Heights Community.  The trainings are focused on the 
nutritional value of the products and how to educate customers about their produce.  The 
project also provides support for the market through direct marketing materials mailed 
out to residents in the census tracts closest to the market with messages about consuming 
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a variety of fruits and vegetables and promoting the market as the place to purchase fresh 
produce.  

The FEED Coalition is a group of community residents and agency staff who provide 
direction and support for the nutrition education and the farmers market in Del Paso 
Heights.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Retail Program; African American Campaign; California Food 
Policy Advocates (CFPA); Latino Campaign; Contractor developed ; Cooperative 
Extension (EFNEP, FSNEP); WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Recipe And Product Information Cards For The Unique, Culturally Appropraite 

Vegetables And Fruits That Are Available At The DPH Community Farmers Market, 
To Ensure The Culturally Appropriateness Of The Recipes For The Diverse Customer 
Base.  

• New Or Translations Of Existing Nutrition Education Materials In Russian And 
Hmong. 

 
3. Evaluation Plan 

Performance Measures: 
• Improved Cooking Skills 
• Improved Nutrition Knowledge 
• Increased Number Of Residents Visiting The Market 
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Evaluation Plan 
Type 
Formative: Focus Groups; pre/post test 

Summative: Process 

Tools 
Developed: In-House; Other Source 

Existing: CPNS Impact Evaluation Tools; UCD Center for Social Marketing 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Sacramento 06067007007 All Races 

Sacramento 06067006500 All Races 

Sacramento 06067006400 All Races 

Sacramento 06067006600 All Races 

Sacramento 06067006712 All Races 

Sacramento 06067006800 All Races 

Sacramento 06067007001 All Races 

Sacramento 06067006900 All Races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Health Education Council     Contract No.:06-55093
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0 0.00%
  Fringe Benefits 0 0 0 0.00%
  Operating Expenses 0 0 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 0 0 0 0.00%
Total State Share -$                   -$                 -$                            0.00%

Federal Share Budget
  Personnel Salaries 14976 13,728 -1248 -8.33%
  Fringe Benefits 3744 3,020 -724 -19.34%
  Operating Expenses 426 670 244 57.28%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 318 318 0 0.00%
  Subcontracts 0 24,000 24000 0.00%
  Other Costs 24204 1,554 -22650 0.00%
  Indirect Costs 6332 6,710 378 5.97%
Total Federal Share 50,000.00$        50,000.00$      -$                            0.00%

Justification for increases or decreases over 10%:  
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Healthy Cities 

Program Area: DHS Sister Program 

Contract Number:  

a. Related Objectives 
Assist in the advancement of the Network's nutrition goals and objectives by providing 
technical assistance to three California Healthy Cities and Communities (CHCC) sites 
who will conduct Food Stamp Nutrition Education (FSNE) with food stamp eligible 
residents.   

b. Audience 
Gender: Male (53%); Female (47%) 
Ethnicity: African American (33%); Caucasian (4%); Latino (62%) 
Languages: English (37%); Spanish (62%) 
Ages: All Ages 
Projected Number of Contacts: 
750 Direct +11,400 Indirect = 12,150 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Community-Based Organizations (1); Gardens (2); Grocery Stores (1); Health Care 
Facilities (non-government) (1); Housing Projects (1); Public Health Departments (1) 

Narrative Summary: 
California Healthy Cities and Communities (CHCC) provides technical assistance to 
three healthy cities FSNE sites, including assistance with programmatic development, 
and web resources.  CHCC also provides 'on-call' technical assistance and a publication 
on best practices in community-based nutrition education programs and resources to 
Network-funded sites and the eleven Regional Nutrition Networks; intermediaries 
serving the FSNE-eligible population; and the three healthy cities sites.  
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CHCC Sites program summaries: 

The City of Delano will engage FSNE-eligible residents and migrant farm workers and 
their families in garden-based nutrition education projects.  Through a partnership with 
the Regional Medical Center, participants will learn to incorporate fruits and vegetables 
into their diet, including taste-testing and cooking demonstrations.  

 

Southern Inyo County will engage FSNE-eligible residents of a low-income housing 
complex in nutrition education. Through a partnership between a non-profit agency and 
an economic development corporation, residents will attend nutrition classes and 
participate in the beneficial nutrition aspects of gardening. 

 

The Alameda County Public Health Department will partner with a local non-profit to 
educate FSNE-eligible residents who frequent a grocery market in a West Oakland 
neighborhood.  Participants will receive nutrition education.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Latino Campaign; Harvest of the Month; MyPyramid 

h. Development of New Educational Materials 
New Educational Materials: 
• 1.  Develop A Publication On Community-Based Nutrition Programs And Promising 

Practices To Serve As A Guide For Network-Funded Sites, Regional Network 
Managers, Chcc Sites, And Other Intermediaries That Serve The Fsne Population. 
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3. Evaluation Plan 
Performance Measures: 
• Participants Increased Their Consumption Of Fruit By 2 Serving Per Day And Vegetables 

By 3 Servings Per Day. 
• Publication On Community-Based Nutrition Programs And Promising Practices Is 

Produced And Distributed. 

Evaluation Plan 
Type 
Formative: Pre/post surveys 

Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 
Inyo County 6 White 
Kern County 06029004901 Hispanic or Latino 
Kern County 06029004902 Hispanic or Latino 
Kern County 06029004800 Hispanic or Latino 
Kern County 06029005000 Hispanic or Latino 
Kern County 06029004602 Hispanic or Latino 
Alameda County 06001401400 African American 
Alameda County 06001401500 African American 
Alameda County 06001401600 African American 
Alameda County 06001401700 African American 
Alameda County 06001401800 African American 
Alameda County 06001402100 African American 
Alameda County 06001402200 African American 
Alameda County 06001402400 African American 
Alameda County 06001402500 African American 
Alameda County 06001402600 African American 
Alameda County 06001402700 African American 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

 Not working with schools    

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Healthy Cities/PHI                Contract No.:  04-35633
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 107,892 78,850 -29042 -26.92%
  Fringe Benefits 32,368 27,598 -4770 -14.74%
  Operating Expenses 28,264 17,521 -10743 -38.01%
  Equipment Expense 0 0 0
  Travel and Per Diem 3,375 2,250 -1125 -33.33%
  Subcontracts 75,000 45,000 -30000 -40.00%
  Other Costs 27,250 52,000 24750 90.83%
  Indirect Costs 48,798 39,733 -9065 -18.58%
Total Federal Share 322947 262952 -59995 -18.58%

Justification for increases or 
decreases over 10%--all 
decreases in cost reflect a shorter 
funding year for FFY07 that ends 
on June 30, 2007. The increase in 
costs under Other Costs 
represents a line item budget shift 
(represented in a Budget 
Adjustment Request) for nutrition 
education printing and publication 
costs.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Humboldt County Office of Education 

Program Area: Local Incentive Awardee: Education - County Office of Education 

Contract Number: 05-45501 

a. Related Objectives 
Increase fruit and vegetable consumption and promote daily physical activity among 
special education students, court and community school students and their families served 
by the Humboldt County Office of Education and, students from selected low resource 
schools.  
   

b. Audience 
Gender: Male (45%); Female (55%) 
Ethnicity: African American (2%); Asian (3%); Caucasian (71%); Latino (10%); 

Native American (13%); Pacific Islander (1%) 
Languages: English (88%); Hmong (2%); Spanish (10%) 
Ages: 5 to 8 (55%); 9 to 11 (30%); 12 to 17 (10%); 25 to 54 (5%) 
Projected Number of Contacts: 
45,000 Direct +12,000 Indirect = 57,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Garden Enhanced Nutrition 
Ed. 

Key Educational Messages: 
Cooking Skills; Dietary Quality; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion 

Intervention Channels: 
Afterschool Programs (8); Schools (K-12) (22) 

Narrative Summary: 
Located on the rural northcoast approximately 100 miles from the California/Oregon 
border, the Humboldt County Office of Education operates special education programs 
and community schools, and serves 87 district schools.  

 

Acting as the lead agency, the Humboldt County Office of Education coordinates the 
Network funded programs offered through county-based Community schools and special 
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education classes as well as a consortium of 22 schools.  Efforts focus on the importance 
of vegetables and fruit and promotion of regular physical activity. Activities include 
expansion of classroom nutrition education and cooking activities such as Harvest of the 
Month, Children’s Power Play! community and school wide nutrition related events. 
Professional development and networking opportunities for staff include training on 
nutrition education,  SPARK, Harvest of the Month, Children’s Power Play! and 
classroom cooking. 

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Department of Education; 
Latino Campaign; California Project LEAN; Harvest of the Month; National 5 A Day; 
USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increased Consumption Of Fruits And Vegetables In Target Population. 

Evaluation Plan 
Type 
Formative: Survey 

Summative: Impact 
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Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

12-62802-6007876 South Fortuna Elementary   66.7 

12-62802-6007868 Fortuna Middle School   55.9 

12-75515-6007751 Alice Birney Elementary   89.9 

12-75515-6007777 Grant Elementary   73.8 

12-75515-6007793 Lafayette Elementary   65.5 

12-75515-6007801 Lincoln Elementary   90.6 

12-63040-6008197 Casterlin Elementary   57.4 

12-63040-6101893 Ettersburg Elementary   62.5 

12-63040-6008213 Redway Elementary   55.5 

12-62679-6007637 Bloomfield Elementary   56.1 

12-62679-6007678 Sunset Elementary   64.1 

12-62679-6120612 Trillium Elementary   72.5 

12-62984-0000000 Peninsula Union Elementary   92.9 

12-62703-0000000 Blue Lake Union Elementary   51.1 

12-62901-6007991 Trinity Valley Elementary   87.4 

12-62968-0000000 Orick Elementary   75.0 

12-62729-0000000 Bridgeville Elementary   76.1 

12-62927-0000000 Loleta Union Elementary   67.4 

12-63008-6008114 Eagle Prairie Elementary   90.5 

12-63008-6008122 Monument Middle   69.3 

12-63032-6008171 South Bay Elementary   69.9 

12-63032-6008163 Pine Hill Elementary   93.1 

     

     
 



Contract: Humboldt County Office of Education 05-45501
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 376896 487331 110435 29.30%
  Fringe Benefits 131914 170566 38652 29.30%
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 48591 49342 751 1.55%
Total State Share 557401 707239 149838 26.88%

Federal Share Budget
  Personnel Salaries 175059 169538 -5521 -3.15%
  Fringe Benefits 62403 59926 -2477 -3.97%
  Operating Expenses 10195 10650 455 4.46%
  Equipment Expense 6700 1800 -4900 -73.13%
  Travel and Per Diem 20154 20325 171 0.85%
  Subcontracts 0 0 0
  Other Costs 96100 129400 33300 34.65%
  Indirect Costs 35394 37402 2008 5.67%
Total Federal Share 406005 429041 23036 5.67%

Justification for increases or decreases over 10%

State Share Budget increased due to expansion of nutrition education programs and activities.  Humboldt  
   has added 51 new teaching staff 4 food service workers, 4 after school program staff, and 2 librarians.  
   As a result, 1.0 FTE was added to the program to provide technical assistance in implementing the 
   nutrition education programs and activities. 
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Huntington Beach Union High School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55094 

a. Related Objectives 
Increase consumption of fruits and vegetables among FSNE eligible students at 
Westminster High School, Westminster School District, and Ocean View School District.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (1%); Asian (28%); Caucasian (13%); Latino (45%); 

Multiple (3%) 
Languages: English (37%); Spanish (31%); Vietnamese (17%); multiple (15%) 
Ages: 5 to 8 (28%); 9 to 11 (27%); 12 to 17 (42%); 18 to 24 (3%) 
Projected Number of Contacts: 
96,096 Direct +12,234 Indirect = 108,330 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Print 
Media; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Farmers’ market promotion; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (7); Farmers’ Markets (1); Schools (K-12) (16) 

Narrative Summary: 
The Huntington Beach Union High School District (HBUHSD) is anticipating another 
great year educating students, parents and teachers about fruits and vegetables and 
physical activity.  HBUHSD will continue to serve Westminster High School and eleven 
schools in the Westminster School District and will add four schools from Ocean View 
School District.  

A new program for Westminster High School is, 'Adopt a Classroom.' One classroom 
will be selected each month to observe four interactive nutrition presentations and taste 
produce.  This program will teach students how to be advocates for healthy eating and 
physical activity. 
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The Nutrition Advisory Council (NAC) will begin at Westminster School District.  
Students will meet once a quarter to taste test fruits and vegetables and explore healthy 
eating.  Participation includes promoting national nutrition campaigns such as National-
5-a-day week.  Students will have the opportunity to attend the California School 
Nutrition Association's NAC meeting. 

Real Kids Cook is another activity that will be introduced.  It provides classroom cooking 
demonstrations and allows students to make and taste fruit and vegetable recipes.   

HBUHSD is looking forward to the nutrition education activities and events at 
Westminster High School, Westminster School District and Ocean View School District 
for the 2006-2007 school year.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; 
Contractor developed ; Dairy Council of California; Harvest of the Month; National 5 A 
Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Flyers For Special Event Promotion. 
• Presentations Incorporated Into High School Curriculum. 
• Harvest Of The Month Book For Each School. 

 
3. Evaluation Plan 

Performance Measures: 
• Increase fruit and vegetable consumption among target population. 
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Evaluation Plan 
Type 
Formative: Meet goals and objectives stated in the scope of work. 

Summative: Process 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

30665483038445 Westminster High School 50 12 62 

30667466030795 Anderson Elementary 60 14 74 

30667466030738 DeMille Elementary 56 14 70 

30667466030787 Finley Elementary 68 16 84 

30667466030787 Fryberger Elementary 42 15 57 

30667466030829 Hayden Elementary 51 16 66 

30667466030811 Meairs Elementary 53 11 64 

30667466030860 Schmitt Elementary 60 16 76 

30667466030837 Webber Elementary 64 18 82 

30667466030852 Willmore Elementary 70 13 83 

30667466030878 Johnson Middle School 54 11 65 

30667466030928 Warner Middle School 55 12 67 

30666136029656 Oak View Elementary 79 14 93 

30666136029714 Sun View Elementary 37 15 53 

30666136029615 Lake View Elementary 35 15 50 

30666136029730 Westmont Elementary 44 10 54 

     

     

     

     

     

     

     

     
 



o

Contract:  Huntington Beach Union High School District                                                           Contrac
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $476,754.00 $1,385,634.00 $908,880.00 190.64%
  Fringe Benefits $104,886.00 $353,620.00 $248,734.00 237.15%
  Operating Expenses $9,900.00 $0.00 -$9,900.00 -100.00%
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $7,220.00 $266.00 -$6,954.00
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $10,000.00 $2,500.00 -$7,500.00
  Indirect Costs $34,552.00 $82,772.00 $48,220.00 139.56%
Total State Share $643,312.00 $1,824,792.00 $1,181,480.00 183.66%

Federal Share Budget
  Personnel Salaries $165,176.00 $389,129.00 $223,953.00 135.58%
  Fringe Benefits $36,339.00 $108,956.00 $72,617.00 199.83%
  Operating Expenses $16,250.00 $28,900.00 $12,650.00 77.85%
  Equipment Expense $6,400.00 $24,800.00 $18,400.00 287.50%
  Travel and Per Diem $3,410.00 $6,271.00 $2,861.00 83.90%
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $75,702.00 $306,119.00 $230,417.00 304.37%
  Indirect Costs $18,379.00 $48,221.00 $29,842.00 162.37%
Total Federal Share $321,656.00 $912,396.00 $590,740.00 183.66%

Justification for increases or decreases over 10%

State Share
Personnel salaries are increased because of an increase in teachers and the addition of another school district with 
Fringe benefits are increased because of an increase in benefits and increased teachers
Operating expenses decreased because none were leveraged this year
Travel decreased because of USDA changes in allowable conferences/meetings/trainings
Other Costs decreased because materials and supplies were purchased last year
Indirect Costs increased because Total Direct Costs increased
Federal Share
Personnel salaries are increased because of an increase staff to accommodate the increase in number of schools a
Fringe benefits are increased because of an increase in benefits and increased personnel
Operating expenses increased because of personnel added
Travel increased because of additions to personnel who will be going to conferences/trainings/meetings
Other Costs increased because more materials and supplies needed t  
Indirect Costs increased because Total Direct Costs increased
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Imperial County Public Health Department 
Program Area: Local Incentive Awardee: Government - Local Public Health 

Department 

Contract Number: 06-55095 

a. Related Objectives 
Promote healthy eating and physical activity among our low income county residents to 
improve health status and quality of life through community outreach, presentation, and 
collaboration with local agencies.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (5%); Caucasian (25%); Latino (72%); Native American 

(3%) 
Languages: English (50%); Spanish (50%) 
Ages: All Ages 
Projected Number of Contacts: 
500 Direct +5,000 Indirect = 5,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Print Media; Promotion of 
Healthy Communities; Training/workshop/conference; Collaboration with other agencies 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food 
Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; 
Shopping Behaviors 

Intervention Channels: 
Community Clinics (non-government) (1); Head Start (5); Housing Projects (2); Other 
Preschools or Daycares (not Head Start) (5); Public Health Departments (1); Senior 
Centers (2) 

Narrative Summary: 
The Imperial County Public Health Department's efforts to promote healthy eating and 
physical activity will include the planning and implementation of 1)  'Cooking healthy' 
sessions at various locations throughout the County on how to buy, safely store and 
prepare fruits and vegetables, 2) healthy lifestyle sessions focusing on nutrition and 
physical activity as a way to promote fruits and vegetables consumption and  physical 
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activity, to improve the quality of life of our county residents and to prevent chronic 
diseases such as cardiovascular disease, diabetes, and obesity; 3) nutrition and physical 
activity promotion using presentations, interactive games, appropriate displays and 
disseminating Nutrition Network literature at various health fairs and community events 
and 4) strengthening and expansion of the local Physical Activity and Healthy Eating 
(PAHE) Coalition to implement nutrition and physical activity promotional events 
throughout the County.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; Retail Program; Latino Campaign; 
California Project LEAN; Centers for Disease Control and Prevention (CDC); Contractor 
developed ; Dairy Council of California; Harvest of the Month; National 5 A Day; USDA 
materials; WIC Materials 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Change In Self-Efficacy To Increase Fruit And Vegetable Consumption. 
• Change In Intention To Be Physically Active For 30 Minutes/Day For Adults And 60 

Minutes Per Day For Children. 
• Change In Knowledge To Incorporate More F & V Into Meals And Snacks. 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Developed: In-House 
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4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Imperial 06025012100 Hispanic or Latino  

Imperial 06025011202 Hispanic or Latino 

Imperial 06025011500 Hispanic or Latino 

Imperial 06025011500 Hispanic or Latino 

Imperial 06025011600 Hispanic or Latino 

Imperial 06025010700 Hispanic or Latino 

Imperial 06025011300 Hispanic or Latino 

Imperial  06025011500 Hispanic or Latino 

Imperial 06025011400 Hispanic or Latino 

Imperial 06025012100 Hispanic or Latino  

Imperial 06025011202 Hispanic or Latino 

Imperial 06025011500 Hispanic or Latino 

Imperial 06025011500 Hispanic or Latino 

Imperial 06025011600 Hispanic or Latino 

Imperial 06025010700 Hispanic or Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

13-63073-6008270 Hidalgo Elementary School  51.01 9.56 60.57 

13-63073-6008288 Oakley Elementary School  71.7 10.38 82.15 

13-63073-6008304 Phil Swing Elementary School  66.46 8.69 75.15 

13-63214-6008635 San Pasqual Elementary School  79.47 7.20 86.67 

13-63099-6106975 Blanche Charles Elementary School  62.99 19.02 82.00 

13-63099-6008361 Jefferson Elementary School  60.4 19.02 79.06 

13-63099-6099485 Kennedy Garden Elementary School 62.02 19.98 82.00 

13-63099-6008387 Mains Elementary School  71.05 16.95 88.00 

13-63099-6008379 Rockwood Elementary School  78.96 13.05 92.01 

13-63107-6103535 Fremont Primary  73.73 6.87 80.60 

13-63107-6008403 Grace Smith Elementary School  91.03 2.24 93.27 

13-63230-6008650 Westmorland Elementary School  74.06 12.22 86.28 

13-63123-6008411 De Anza Elementary School  9.57 58.64 68.21 

13-63123-6008429 Desert Garden Elementary School  10.49 62.10 72.59 

13-63123-6008437 Harding Elementary School  16.07 64.06 80.13 

13-63222-6008643 Seeley  Elementary School  66.12 14.39 80.51 

13-63073-6008270 Hidalgo Elementary School  51.01 9.56 60.57 

13-63073-6008288 Oakley Elementary School  71.7 10.38 82.15 

13-63073-6008304 Phil Swing Elementary School  66.46 8.69 75.15 

13-63214-6008635 San Pasqual Elementary School  79.47 7.20 86.67 

13-63099-6106975 Blanche Charles Elementary School  62.99 19.02 82.00 

13-63099-6008361 Jefferson Elementary School  60.4 19.02 79.06 

13-63099-6099485 Kennedy Garden Elementary School 62.02 19.98 82.00 

13-63099-6008387 Mains Elementary School  71.05 16.95 88.00 

13-63099-6008379 Rockwood Elementary School  78.96 13.05 92.01 

13-63107-6103535 Fremont Primary  73.73 6.87 80.60 

13-63107-6008403 Grace Smith Elementary School  91.03 2.24 93.27 

13-63230-6008650 Westmorland Elementary School  74.06 12.22 86.28 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

13-63123-6008411 De Anza Elementary School  9.57 58.64 68.21 

13-63123-6008429 Desert Garden Elementary School  10.49 62.10 72.59 

13-63123-6008437 Harding Elementary School  16.07 64.06 80.13 

13-63222-6008643 Seeley  Elementary School  66.12 14.39 80.51 

13-63073-6008270 Hidalgo Elementary School  51.01 9.56 60.57 
 



Contract:  Imperial County Public Health Department     Contract No.:06-55095
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 48076 48519 443 0.92%
  Fringe Benefits 14904 21834 6930 46.50%
  Operating Expenses 1003 3924 2921 291.23%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1036 0 -1036 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 1400 0 -1400 -100.00%
  Indirect Costs 9447 11960 2513 26.60%
Total State Share 75,866.00$        86,237.00$      10,371.00$                 13.67%

Federal Share Budget
  Personnel Salaries 18699 20674 1975 10.56%
  Fringe Benefits 5797 9303 3506 60.48%
  Operating Expenses 2500 900 -1600 -64.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 2803 3840 1037 37.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 5684 2695 -2989 0.00%
  Indirect Costs 2450 5096 2646 108.00%
Total Federal Share 37,933.00$        42,508.00$      4,575.00$                   12.06%

Justification for increases or decreases over 10%: Contractor was able to account for more State Share in FFY07 
therefore it enhanced Federal Share activties. 
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Kern County Department of Public Health 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 06-55096 

a. Related Objectives 
Increase consumption of fruits and vegetables and promote physical activity among 
FSNE eligible residents of Kern County   

b. Audience 
Gender: Male (48%); Female (52%) 
Ethnicity: African American (6%); Asian (3%); Caucasian (50%); Latino (38%); 

Native American (1%); Rest of other races (2%) 
Languages: English (65%); Spanish (35%) 
Ages: All Ages 
Projected Number of Contacts: 
9,500 Direct +185,000 Indirect = 194,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % 
(for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Nutrition Education 
Research/Evaluation; TV; Billboards in qualifying census tract of Lamont, McFarland, 
Bakersfield, Delano, and Wasco as shown on the listed census tract. 

Key Educational Messages: 
Childhood Obesity Prevention; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion 

Intervention Channels: 
Afterschool Programs (14); Community-Based Organizations (3); Food Stamp Offices 
(7); Head Start (1); Public Health Departments (1); Schools (K-12) (25); Worksites (2); 
Public Health sub-office in outlying areas of the county. (11); Health Fairs that areheld in 
low income neighborhoods. (5) 

Narrative Summary: 
The Kern County Department of Public Health is located in Central Valley California.  
Kern county race/ethnicity data: whithe=50%, Hispanic or Latino = 38%, Black or 
African American = 6%, Asian = 3%, American Indian and Alaska Natives 1%. 
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The Kern County Department of Public Health Nutrition Program  focuses on increasing 
consuption of fruits and vegetables among food stamp eligible residents of the county.  
Colloborates with local agencies such as American Cancer Society, UC Collaborative 
Extention, Get Moving Kern to promote Nutrition and physical activities through 
community health fairs and other awareness activities.  The program will introduce and 
implement Harvest of the Month project at 14 elementary schools during a period of three 
years 06-09.  Working with community partners will train teachers and others in low 
income areas on the importance of good nutrition for children.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; African American Campaign; 
California Department of Education; Latino Campaign; Cooperative Extension (EFNEP, 
FSNEP); Dairy Council of California; Harvest of the Month; National 5 A Day; USDA 
materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increase Consumption Of Fruits And Vegetables And Physical Activity  In The Target 

Population. 

Evaluation Plan 
Type 
Summative: Process; Impact 
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Tools 
Developed: In-House 

Existing: Survey questions that come with the Harvest of the Month Kit. 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Kern 06029000200 All Races 

Kern 06029002500 All Races 

Kern 06029001102 All Races 

Kern 06029001600 All Races 
Kern 

06029004800 All Races 
Kern 06029005000 All Races 
Kern 06029004402 All Races 

Kern 06029004700 All Races 

Kern 06029006401 All Races 

Kern 06029006402 All Races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 
15-63321-6008866 Casa Loma Elementary 94.32 4.30 98.62 
15-63321-6008882 College Heights 87.33 8.37 95.70 
15-63321-6008940 Fremont Elementary 91.11 5.96 97.07 
15-63321-6109060 Hills (Stella I.) Elementary 89.66 6.95 96.61 
15-63321-6008981 Horace Mann Elementary 85.68 8.64 94.32 
15-63321-6008999 Hort Elementary 61.94 20.00 81.94 
15-63321-6009013 Jefferson Elementary 69.24 2.19 71.43 
15-63321-6009062 Longfellow Elementary 84.51 5.38 89.88 
15-63321-6009070 McKinley Elementary 89.18 4.12 93.30 
15-63321-6009088 Mt. Vernon Elementary 81.75 9.76 91.50 
15-63321-6009047 Pauly (Leo G.) Elementary  91.60 6.07 97.67 
15-63321-6009187 Wayside Elementary 84.89 10.36 95.25 
15-63321-6009203 Williams Elementary 99.34 0.33 99.67 
15-63321-6008916 Emerson Middle School 88.32 6.6 94.92 

15-63321-6008874 Evergreen Elementary 69.84 14.72 84.56 

15-63321-6008932 Franklin Elementary 66.59 10.70 77.29 

15-63321-6008890 Nichols Elementary 54.25 15.10 69.35 

15-63321-6009146 Roosevelt Elementary 85.59 7.10 92.69 

15-63321-6114110 Rafer Johnson Community Day School 74.14 5.17 79.31 

15-63321-6008957 Sequoia Middle School 80.54 11.62 92.16 

15-63321-6009021 Compton Middle School 71.99 7.70 79.69 

15-63321-6009120 Pioneer Elementary 88.64 7.89 96.53 

15-63321-6009161 Voorhees Elementary 79.48 12.53 92.01 

15-63321-6009179 Washington Middle School 75.61 10.43 86.04 

15-63321-6009138 Bessie Owens Elementary (primary) 90.28 5.11 95.39 
 



Contract:  Kern County                        Contract No.: 06-55096
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 89,694 47,000 -42694 -47.60%
  Fringe Benefits 46,183 33,177 -13006 -28.16%
  Operating Expenses 13,827 6,837 -6990 -50.55%
  Equipment Expense 17,950 8,825 -9125 -50.84%
  Travel and Per Diem 6,902 1,733 -5169 -74.89%
  Subcontracts 0 391,908 391908
  Other Costs 40,012 7,560 -32452 -81.11%
  Indirect Costs 20,382 14,432 -5950 -29.19%
Total State Share 234950 511472 276522 117.69%

Federal Share Budget
  Personnel Salaries 59,626 76,244 16618 27.87%
  Fringe Benefits 30,701 53,821 23120 75.31%
  Operating Expenses 1,336 1,021 -315 -23.58%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 4,331 8,196 3865 89.24%
  Subcontracts 0 0 0 0.00%
  Other Costs 7,932 93,042 85110 1073.00%
  Indirect Costs 13,549 23,412 9863 72.80%
Total Federal Share 117475 255736 138261 117.69%

Justification for increases or decreases over 10%
Increase due to capacity to leverage allowable subcontracted expenses with Bakersfield City School District.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Kernville Union School District 
 Family Resource Center 

Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45515 

a. Related Objectives 
Increase the consumption of fruits and vegetables and daily physical activity among Food 
Stamp eligible students, families and individuals in  Kernville Union School District and 
the school community.   

b. Audience 
Gender: Male (48%); Female (52%) 
Ethnicity: African American (1%); Asian (1%); Caucasian (82%); Latino (12%); 

Native American (3%); Pacific Islander (1%) 
Languages: English (94%); Spanish (6%) 
Ages: All Ages 
Projected Number of Contacts: 
2,200 Direct +24,000 Indirect = 26,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % 
(for school sites); WIC Income Guidelines; > 50% participants with qualifying address 
documentation 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Radio; Training/workshop/conference; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (3); Community-Based Organizations (7); Community Clinics 
(non-government) (2); Community Youth Organizations (3); Faith/Churches (2); Food 
Closets/Pantries/Banks (4); Food Stamp Offices (1); Gardens (2); Head Start (1); Health 
Care Facilities (non-government) (2); Housing Projects (1); Indian Tribal Organizations 
(1); Other Preschools or Daycares (not Head Start) (1); Parks, Recreation Centers (1); 
Private Homes (50); Schools (K-12) (3); Senior Centers (1); Soup Kitchens/Congregate 
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Meal Sites (1); Universities, Community Colleges (1); WIC Sites (1); Worksites (4); 
local dental services (1) 

Narrative Summary: 
Kernville Union School District Nutrition Program acts as a community broker for 
nutrition education information, physical activity promotion, and Food Stamp/WIC 
program promotion. 

K.U.S.D. Family Resource Center sponsors three community based events/health fairs 
offering nutrition education information and direct services emphasizing the importance 
of eating fruits, vegetables, and whole grains, and physical activity every day. Health 
fairs/events and community nutrition education cooking classes include brief Food Stamp 
Program/WIC promotiion to certified and potentially eligible families and seniors. 

The nutrition program provides nutrition education and physical activity promotion in 
three schools in regular and after school classrooms to children in preschool and grades 
kindergarten through eighth grade. Students learn healthy eating, safe kitchen techniques, 
and the 'farm to table' process by working in two school site gardens. 

Within the community, the nutrition program provides a series of healthy cooking 
classes, home visits, and weekly playgroups to families involving nutrition education, 
physical activity promotion, and nutrition assistance program promotion targeting Food 
Stamp eligible adults. 

The nutrition program promotes the MyPyramid concepts through monthly newsletters, 
Harvest of the Month newspaper columns, radio announcements, Kern River Valley 
Collaborative meetings, and a K.U.S.D. nutrition website (www.kernvilleusd.org/cfs), 
intended to reach Food Stamp eligible community members.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; 
California Department of Education; California Food Policy Advocates (CFPA); Latino 
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Campaign; California Project LEAN; Centers for Disease Control and Prevention (CDC); 
Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Dairy Council of 
California; Harvest of the Month; National 5 A Day; USDA materials; WIC Materials; 
Healthy Recipes Calendars 

h. Development of New Educational Materials 
New Educational Materials: 
• Healthy Recipes Booklets for adult nutrition education classes with nutrition 

information, tips, recipes, and physical activity promotion. Booklets are used an a 
nutrition/physical activity reinforcement item with nutrition education 
included.Healthy classroom parties pamphlet/booklet for KUSD teachers and staff 
encouraging healthy foods/activities for classroom birthday/celebration parties at 
school. 

 
3. Evaluation Plan 

Performance Measures: 
• 30% Increase In Knowledge Of Good Nutrition And Physical Activity, And Self-Efficacy 

To Choose Healthier Foods For K.U.S.D. Students And Adults. 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews; Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House; Other Source 

Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools; 
contractor developed surveys 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts (census block group data) 

County Census Tract Ethnicity Code 

Kern 60290052012 (census block data) All Races 

Kern 60290052017 (census block data)  All Races 

Kern 60290052021(census block group) All Races 

Kern 60290052024(census block group)  All Races 

Kern 60290052025 (census block group) All Races 

Kern 60290052026 (census block group) All Races 

Kern 60290052027 (census block group) All Races 

Kern 60290052022 (census block group) Hispanic 

Kern 60290052028 (census block group) Hispanic 

Kern 60290052023 (census block group) Hispanic 
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2006-2007 Thank you for completing this form! Page 2 of 2 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

15-63545-6105696 Wallace Middle School 58 12 70 

15-63545-6009668 Woodrow Wallace Elementary 62 10 72 

15-63545-6009641 Kernville Elementary 51 13 64 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

 



Contract:    Kernville Union School District         Contract No.: 05-45515
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 200,463 201,760 1297 0.65%
  Fringe Benefits 78,180 78,686 506 0.65%
  Operating Expenses 21,840 22,698 858 3.93%
  Equipment Expense 1,200 1,125 -75 -6.25%
  Travel and Per Diem 8,293 8,293 0 0.00%
  Subcontracts 12,712 12,712 0 0.00%
  Other Costs 25,008 23,881 -1127 -4.51%
  Indirect Costs 31,431 31,634 203 0.65%
Total State Share 379127 380789 1662 0.44%

Federal Share Budget
  Personnel Salaries 107,915 109,649 1734 1.61%
  Fringe Benefits 49,374 50,164 790 1.60%
  Operating Expenses 6,612 6,662 50 0.76%
  Equipment Expense 900 0 -900 -100.00%
  Travel and Per Diem 4,013 8,291 4278 106.60%
  Subcontracts 5,000 1,000 -4000 -80.00%
  Other Costs 7,193 5,935 -1258 -17.49%
  Indirect Costs 8,557 8,694 137 1.60%
Total Federal Share 189564 190395 831 0.44%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Lamont School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 04-35447 

a. Related Objectives 
Increase consumption of fruits and vegetables among FSNE eligible families in the 
Lamont community.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: Asian (1%); Caucasian (3%); Latino (94%) 
Languages: English (28%); Spanish (72%) 
Ages: All Ages 
Projected Number of Contacts: 
2,000 Direct +8,600 Indirect = 10,600 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Promotion of Healthy 
Communities; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (4); Community-Based Organizations (1); Community Clinics 
(non-government) (1); Grocery Stores (2); Other Preschools or Daycares (not Head Start) 
(1); Parks, Recreation Centers (1); Private Homes (100); Schools (K-12) (4); 
Farmworkerscamp (1) 

Narrative Summary: 
Lamont is located in Kern County about 10 miles southeast of Bakersfield.  It is a 
communiy of about 13,000 people, where the majority are hispanic, (94%), and primarily 
spanish speaking (74%).  Poverty levels are high, as shown by the fact that 89% of the 
students in our School District qualify for free/reduced school meals.  

Lamont School District's Nutrition Education program through community outreach 
workers will target students, parents, and other community members.  Bilingual nutrition 
education activities and cooking classes will be conducted at the Lamont/Weedpatch 
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Family Resource Center.  Nutrition Education materials and promotional items with the 
Fruit, Vegetable, and Physical Activity message will also be distributed at community 
events such as Health Fairs, Harvest Festival, Day to Explore the Arts and Sciences, Back 
to School Nights and at the Christmas Parade.  The family advocates will also distribute 
the Fruit, Vegetable, and Physical Activity fliers and nutrition information to their case 
managed families.  

Students will receive nutrition education in the classroom during the regular day and in 
the After School Programs at each of the four school sites using curriculum from Dairy 
Council, Children’s Power Play! and other UC Cooperative Extension Curriculums.  
Students and adults will learn what is a healthy meal and how to prepare healthy snacks 
and quick,  easy meals.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; Retail Program; Latino Campaign; 
Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of the 
Month; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• I Expect To See A Change In Behavior Where At Least 20% Of The Participants Report  

That They Eat An Additional Fruit Or Vegetabe A Day. 
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Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Kern  06029006201  

Kern 06029006202  

Kern 06029006401  

Kern 06029006402  
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

15-63560-6009674 Alicante Elementary School    90% 

15-63560-6009682 Lamont Elementary School    95.1% 

15-63560-6009708 Myrtle Ave. Elementary    96% 

15-63560-6009690 Mt. View Middle     77.9% 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Lamont School District                  Contract No.: 04-35447
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 211,816 218,180 6364 3.00%
  Fringe Benefits 72,017 76,363 4346 6.03%
  Operating Expenses 350 350 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1,000 1,000 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 2,500 318 -2182 -87.28%
  Indirect Costs 23,015 23,697 682 2.96%
Total State Share 310698 319908 9210 2.96%

Federal Share Budget
  Personnel Salaries 63,948 58,404 -5544 -8.67%
  Fringe Benefits 22,382 20,441 -1941 -8.67%
  Operating Expenses 1,620 1,200 -420 -25.93%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 5,000 4,010 -990 -19.80%
  Subcontracts 35,909 46,552 10643 29.64%
  Other Costs 19,584 16,909 -2675 -13.66%
  Indirect Costs* 6,906 11,801 4895 70.88%
Total Federal Share* 155349 159317 3968 2.55%

Justification for increases or decreases over 10%

* Explanantion for discrepancy between USDA FFY 07 Federal Share reduction and actual reduction: 
Indirect Costs had already been reduced accordingly based on reduction to Travel and Per Diem line item.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Long Beach Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 04-35448 

a. Related Objectives 
Increase the consumption of fruits and vegetables to the recommended number of daily 
servings and increase daily physical activity (at least 30 minutes in adults and 1 hour in 
children and teens) among our target population.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (20%); Asian (10%); Caucasian (20%); Latino (50%) 
Languages: English (50%); Khmer (10%); Spanish (40%) 
Ages: All Ages 
Projected Number of Contacts: 
46,000 Direct +17,500 Indirect = 63,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Dietary Quality; Farmers’ market promotion; Food 
Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (15); Other Preschools or Daycares (not Head Start) (29); Schools 
(K-12) (57) 

Narrative Summary: 
The Long Beach Unified School District (LBUSD) addresses nutrition education and 
physical activity promotion through a coordinated school health system that is consistent 
with CDC's model and is described in the Health Framework for California Public 
Schools.  Building upon existing efforts, LBUSD will utilize California Nutrition 
Network funds to increase the likelihood that food stamp-eligible students and their 
families will consume the recommended number of daily servings of fruits and 
vegetables and participate in physical activity (60 minutes per day for youth, 30 minutes 
per day for adults).  A Project Teacher and Child Nutrition Specialist will work closely 
with the Health and PE Curriculum Leaders to provide teacher training and parent 
education classes at eligible schools (50%+ free/reduced lunch count). Teacher training 
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will cover basic nutrition information, impact on health and academic achievement, and 
instructional strategies and resources to incorporate nutrition education through literacy 
efforts. Instructional materials, portable cooking carts and food demonstrations/tasting, 
and assemblies will be provided to enhance instruction.  Parent education topics include 
nutrition and physical activity needs of students and adults, reading food labels, and food 
safety and sanitation.  In addition, after-school recreation programs will incorporate 
nutrition education activities throughout the program.  Educational and promotional items 
with positive nutrition messages will be provided to participants to motivate and reinforce 
instructional messages.  As a result, participants will demonstrate increased 
knowledge/understanding of the importance of nutrition and physical activity; teachers 
will enhance classroom instruction; and adult and student eating/activity behaviors will 
be positively affected.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; 
California Department of Education; California Project LEAN; Dairy Council of 
California; Harvest of the Month; USDA materials; commercially available 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Participants Will Have A Greater Understanding Of The Benefits Of Fruit/Vegetable 

Consumption And Involvement In Physical Activity.  After Participation In Nutrition 
Education Activities They Will Express Intent To Increase Consumption Of 
Fruits/Vegetables And Involvement In Physical Activity. 
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Evaluation Plan 
Type 
Formative: Key Informant Interviews; Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: California Healthy Kids Survey 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19647256015119 Addams 77.44 16.15 93.59 

19647256109292 Alvarado 59.92 15.91 75.83 

19647256015135 Barton 64.25 15.84 80.09 

19647256015143 Birney 51.21 16.38 67.59 

19647256015150 Bixby 47.49 16.60 64.09 

19647256015168 Bryant 61.38 20.20 81.58 

19647256093769 Buffum 57.62 18.61 76.23 

19647256015184 Burbank 68.96 11.62 80.58 

19647256015192 Burcham 57.83 10.24 68.07 

19647256015200 Burnett 78.66 10.47 89.13 

19647256015218 Burroughs 40.78 17.32 58.10 

19647256015572 Butler 79.14 10.30 89.44 

19647250107458 Chavez 87.00 8.00 95.00 

19647256015275 Edison 96.58 2.21 98.79 

19647256015325 Garfield 76.01 16.61 92.62 

19647256015333 Gompers 42.68 12.50 55.18 

19647256015341 Grant 66.73 20.11 86.84 

19647256015358 Harte 65.29 19.03 84.32 

19647256015366 Henry 45.55 11.99 57.54 

19647256015374 Holmes 49.14 21.19 70.33 

19647256015382 Hudson 55.94 22.70 78.64 

19647256108013 International 96.53 2.00 98.53 

19647256015390 Keller 74.92 11.90 86.82 

19647256015416 King 74.12 11.61 85.73 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19647256015481 MacArthur 51.70 12.50 64.20 

19647256015507 Mann 55.81 20.47 76.28 

19647256015515 McKinley 82.61 9.61 92.22 

19647256015523 Monroe 49.18 11.37 60.55 

19647256015531 Muir 64.57 24.95 89.52 

19647256116933 Powell 71.95 15.18 87.13 

19647256015598 Riley 51.51 19.27 70.78 

19647256112056 Robinson 65.73 16.96 82.69 

19647256015606 Roosevelt 74.98 8.31 83.29 

19647256015614 Signal Hill 76.17 17.23 93.40 

19647256015622 Stevenson 83.46 11.83 95.29 

19647256015630 Sutter 72.03 18.71 90.74 

19647256015648 Tincher 46.28 15.45 61.73 

19647256015655 Tucker 88.62 5.89 94.51 

19647256015671 Webster 77.19 17.17 94.36 

19647256015689 Whittier 90.98 4.93 95.91 

19647256015697 Willard 74.74 13.16 87.90 

19647256057772 DeMille 66.19 15.48 81.67 

19647256061345 Franklin 86.11 2.33 88.44 

19647256057780 Hamilton 73.67 17.10 90.77 

19647256061352 Hill 67.01 14.97 81.98 

19647256057798 Hoover 42.80 18.96 61.76 

19647256061360 Hughes 32.25 19.06 51.31 

19647256057806 Jefferson 71.80 12.49 84.29 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19647256061386 Washington 93.42 2.26 95.68 

19647251995935 Cabrillo 49.34 8.29 57.63 

19647251934470 Jordan 51.89 10.44 62.33 

19647251934470 Jordan Annex 63.13 13.57 76.70 

19647251935758 Millikan 9.45 43.53 52.98 

19647251936947 Poly 45.16 6.11 51.27 

19647251936947 Poly Annex 51.57 2.65 54.22 

19647251937176 Reid 58.02 7.13 65.15 

19647251996503 Renaissance 64.18 8.40 72.58 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     



Contract: Long Beach Unified School District          Contract No.: 04-35448
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 1,241,100 1,279,620 38520 3.10%
  Fringe Benefits 432,536 441,517 8981 2.08%
  Operating Expenses 0 0 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 115,314 67,813 -47501 -41.19%
Total State Share 1,788,950 1,788,950 0 0.00%

Federal Share Budget
  Personnel Salaries 324,200 324,200 0 0.00%
  Fringe Benefits 81,000 90,183 9183 11.34%
  Operating Expenses 23,929 24,000 71 0.30%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 17,000 17,000 0 0.00%
  Subcontracts 44,000 44,000 0 0.00%
  Other Costs 347,003 361,186 14183 0.00%
  Indirect Costs 57,343 33,906 -23437 -40.87%
Total Federal Share 894,475 894,475 0 0.00%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Long Beach (City of ) Department of Public Health 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 05-45516 

a. Related Objectives 
Increase the consumption of colorful fruits and vegetables every day, promote daily 
physical activity and promote participation in the federally funded nutrition assistance 
programs such as the Food Stamp Program in eligible (185% FPL) individuals who live 
and work in the Long Beach area.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (20%); Asian (14%); Caucasian (18%); Latino (46%); 

Pacific Islander (2%) 
Languages: English (40%); Spanish (60%) 
Ages: All Ages 
Projected Number of Contacts: 
3,000 Direct +13,000 Indirect = 16,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % 
(for school sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Retail Promotion; Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ 
market promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (5); Community-Based Organizations (30); Community Clinics 
(non-government) (3); Community Youth Organizations (1); Faith/Churches (3); 
Farmers’ Markets (2); Head Start (10); Health Care Facilities (non-government) (3); 
Healthy Start(3); Housing Projects (2); Other Preschools or Daycares (not Head Start) 
(2); Parks, Recreation Centers (4); Private Homes (50); Public Health Departments (1); 
Schools (K-12) (56); Senior Centers (1); WIC Sites (5) 



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/30/2006 

Narrative Summary: 
The City of Long Beach Department of Health and Human Services provides general 
nutrition education and physical activity promotion to all eligible Long Beach area 
residents.  

Healthy Active Long Beach (the City's Nutrition Network funded program) offers 
nutrition education classes in English and Spanish throughout the city to eligible families 
of children ages 4-12 to increase food preference, self-efficacy and knowledge on the 
importance of fruit and vegetable consumption, physical activity, food safety, and healthy 
eating for the whole family. In addition, the Healthy Active Long Beach conducts healthy 
cooking demonstrations and food tasting, farmers' market and grocery store tours, 
produces a biannual newsletter and offers provider and community presentations.  As part 
of the social marketing campaign and in celebration of National 5 A Day Month, Healthy 
Active Long Beach coordinates an annual event that focuses on fruit and vegetable 
consumption and physical activity promotion. 

To better serve our community, we have expanded our program and now partner with 
Parks, Recreation and Marine. Healthy Active Long Beach nutrition education activities 
are now available to eligible individuals at four park sites. In addition, we are working 
with The Children's Clinic to expand our nutrition education classes to all interested 
families throughout Long Beach   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail 
Program; African American Campaign; Latino Campaign; California Project LEAN; 
Centers for Disease Control and Prevention (CDC); Contractor developed ; Cooperative 
Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; 
National 5 A Day; USDA materials 
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h. Development of New Educational Materials 
New Educational Materials: 
• Newsletter That Includes Nutrition Education Information, Healthy Recipe(s) And 

Tips For Healthy Eating   The Newsletter is used as an educational tool for both FSNE 
individuals and providers.  

• Updated Program Brochure That Promotes Fruit And Vegetable Consumption, 
Physical Activity And Program Activities. The program brochure includes 
information on our nutrition education classes, cooking demonstrations and 
community outreach. The brochure needs to be updated with the new campaign logo, 
new USDA dietary guidelines and also to include our Parks, Recreations and Marine 
partners.  

• Monthly 'Fact Sheets' That Include Healthy Eating Tips And/Or Healthy Cooking Tips 
And Ideas. The fact sheets are a low-cost nutrition educaiton tool provided to FSNE 
individuals. 

• Calendar (Pictures Designed By Kids At Cesar Chavez Park) That Promotes Fruit And 
Vegetable Consumption And Physical Activity.The calendar will reinforce the 
programs messages and provide nutriton ed. messages and recipes. 

 
3. Evaluation Plan 

Performance Measures: 
• Increased Fruit And Vegetable Consumption 
• Increased Physical Activity 
• Improvement In Cooking, Shopping And Food Handling Skills 
• Increased Self-Efficacy Regarding Fruit And Vegetable Consumption 
• Increased Participation In The Food Stamp Program 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 06037570203 All Races 

Los Angeles 06037570204 All Races 

Los Angeles 06037570301 All Races 

Los Angeles 06037570303 All Races 

Los Angeles 06037570304 All Races 

Los Angeles 06037570401 All Races 

Los Angeles 06037570601 All Races 

Los Angeles 06037570603 All Races 

Los Angeles 06037571600 All Races 

Los Angeles 06037571702 All Races 

Los Angeles 06037572500 All Races 

Los Angeles 06037572900 All Races 

Los Angeles 06037573001 All Races 

Los Angeles 06037573002 All Races 

Los Angeles 06037573100 All Races 

Los Angeles 06037573201 All Races 

Los Angeles 06037573202 All Races 

Los Angeles 06037573300 All Races 

Los Angeles 06037575101 All Races 

Los Angeles 06037575102 All Races 

Los Angeles 06037575103 All Races 

Los Angeles 06037575201 All Races 

Los Angeles 06037575202 All Races 

Los Angeles 06037575300 All Races 

Los Angeles 06037575401 All Races 

Los Angeles 06037575402 All Races 

Los Angeles 06037575801 All Races 

Los Angeles 06037575802 All Races 

Los Angeles 06037575803 All Races 

Los Angeles 06037575901 All Races 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 06037575902 All Races 

Los Angeles 06037576200 All Races 

Los Angeles 06037576300 All Races 

Los Angeles 06037576401 All Races 

Los Angeles 06037576402 All Races 

Los Angeles 06037576403 All Races 

Los Angeles 06037576501 All Races 

Los Angeles 06037576502 All Races 

Los Angeles 06037576503 All Races 

Los Angeles 06037576901 All Races 

Los Angeles 06037576902 All Races 

Los Angeles 06037570502 Hispanic or Latino 

Los Angeles 06037571502 Hispanic or Latino 

Los Angeles 06037571701 Hispanic or Latino 

Los Angeles 06037572400 Hispanic or Latino 

Los Angeles 06037572700 Hispanic or Latino 

Los Angeles 06037576601 Hispanic or Latino 

Los Angeles 06037576602 Hispanic or Latino 

Los Angeles 06037576801 Hispanic or Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19 64725 6015192 Burcham Elementary .5914 .1047 0.69609 
19 64725 6015200 Burnett Elementary .8053 .1077 0.91304 
19 64725 6015275 Edison Elementary .9668 .0231 0.98994 
19 64725 6015283 Emerson Parkside Academy Charter School .3943 .1097 0.50397 
19 64725 6015325 Garfield Elementary .7980 .1744 0.97232 
19 64725 6015341 Grant Elementary .6981 .2103 0.90845 
19 64725 6015358 Harte Elementary .6844 .1995 0.88389 
19 64725 6015648 Tincher Elementary .4706 .1571 0.62773 
19 64725 6015655 Tucker Elementary .8862 .0589 0.94512 
19 64725 6015671 Webster Elementary .7710 .1715 0.94242 
19 64725 6015689 Whittier Elementary .9108 .0504 0.96117 
19 64725 6015697 Willard Elementary .7856 .1383 0.92384 
19 64725 6057772 Demille Middle .6635 .1551 0.81861 
19 64725 6057780 Hamilton Middle .7314 .1698 0.90115 
19 64725 6057806 Jefferson Leadership Academies .7168 .1247 0.84151 
19 64725 0101733 Focus Community Day .8000 .2000 1
19 64725 0101741 Select Community Day .6129 .1290 0.74193 
19 64725 0107458 Chavez Elementary .9091 .0909 1
19 64725 1934470 Jordan High .5435 .1113 0.6548 
19 64725 1936947 Polytechnic High .4673 .0595 0.5268 
19 64725 1937176 Reid Senior High (Cont.) .6342 .0779 0.71212 
19 64725 1995851 Savannah Academy (Grade 9) .4944 .0833 0.57777 
19 64725 1995935 Cabrillo (Juan Rodriguez) High .4956 .0832 0.57882 
19 64725 1996503 Renaissance Career Academy .6540 .0856 0.73954 
19 64725 6015119 Addams Elementary .7942 .1657 0.95986 
19 64725 6015135 Barton Elementary .6921 .1706 0.86272 
19 64725 6015143 Birney Elementary .5172 .1654 0.68259 
 
 
 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19 64725 6015150 Bixby Elementary .4650 .1626 0.62759 
19 64725 6015168 Bryant Elementary .6138 .2020 0.81585 
19 64725 6015184 Burbank Elementary .7998 .1548 0.95463 
19 64725 6015366 Henry Elementary .4563 .1201 0.57632 
19 64725 6015382 Hudson Elementary .5515 .2238 0.77533 
19 64725 6015390 Keller Elementary .7504 .1192 0.86956 
19 64725 6015416 King Elementary .7702 .1371 0.90735 
19 64725 6015424 Lafayette Elementary .8501 .0595 0.90965 
19 64725 6015432 Lee Elementary .7098 .1304 0.84024 
19 64725 6015440 Lincoln Elementary .8799 .0534 0.93338 
19 64725 6015507 Mann Elementary .5607 .2056 0.76635 
19 64725 6015515 McKinley Elementary .8272 .0972 0.9244 
19 64725 6015531 Muir Elementary .6496 .2510 0.9006 
19 64725 6015606 Roosevelt Elementary .8075 .0901 0.89763 
19 64725 615622 Stevenson Elementary .8420 .1193 0.96132 
19 64725 6015630 Sutter Elementary .7180 .1865 0.90448 
19 64725 6057814 Lindbergh Middle .7626 .1470 0.90959 
19 64725 6057822 Marshall Middle .5841 .1207 0.70474 
19 64725 6057848 Stephens Middle .7227 .1984 0.92115 
19 64725 6061345 Franklin Middle .8611 .0233 0.88434 
19 64725 6061352 Hill Middle .6690 .1494 0.81841 
19 64725 6061360 Hughes Middle .3191 .1886 0.50775 
19 64725 6061386 Washington Middle .9342 .0226 0.95677 
19 64725 6093769 Buffum Elementary .6745 .2178 0.89238 
19 64725 6108013 International Elementary .9667 .0200 0.98666 
19 64725 6112056 Robinson (Jackie) Elementary .7753 .2000 0.97525 
19 64725 6113146 Constellation Community Charter Middle School .6375 .2938 0.93125 
19 64725 6116933 Powell (Colin L.) Academy for Success .8050 .1698 0.97486 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19 64725 6118269 New City School .5523 .1221 0.67441 



Contract:  City of Long Beach                  Contract No.: 05-45516
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 704,499 725,634 21135 3.00%
  Fringe Benefits 422,700 435,381 12681 3.00%
  Operating Expenses 187,377 187,377 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 3,197 3,197 0 0.00%
  Subcontracts 188,700 188,700 0 0.00%
  Other Costs 59,023 59,023 0 0.00%
  Indirect Costs 268,837 276,902 8065 3.00%
Total State Share 1834333 1876214 41881 2.28%

Federal Share Budget
  Personnel Salaries 357,347 372,073 14726 4.12%
  Fringe Benefits 214,408 223,243 8835 4.12%
  Operating Expenses 75,992 73,515 -2477 -3.26%
  Equipment Expense 4,545 900 -3645 -80.20%
  Travel and Per Diem 5,795 5,424 -371 -6.40%
  Subcontracts 74,350 74,350 0 0.00%
  Other Costs 48,366 46,620 -1746 -3.61%
  Indirect Costs 136,363 141,982 5619 4.12%
Total Federal Share 917166 938107 20941 2.28%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Los Angeles Community Action Network 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55098 

a. Related Objectives 
Increase the daily consumption of colorful fruits and vegetables and increase daily 
physical activity in low-income (185% FPL) families.   

b. Audience 
Gender: Male (70%); Female (30%) 
Ethnicity: African American (75%); Caucasian (10%); Latino (15%) 
Languages: English (95%); Spanish (5%) 
Ages: All Ages 
Projected Number of Contacts: 
500 Direct +3,000 Indirect = 3,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census ZIP Code data (90021, 90014, and 90013) (73%).  

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes; Promotion of Healthy Communities 

Key Educational Messages: 
Cooking Skills; Dietary Quality; Farmers’ market promotion; Food Safety; Fruit & 
Vegetables; Healthier Eating, general 

Intervention Channels: 
Community-Based Organizations (25); Community Clinics (non-government) (5); Food 
Closets/Pantries/Banks (5); Housing Projects (20); Parks, Recreation Centers (3); Soup 
Kitchens/Congregate Meal Sites (5) . NOTE: The contractor provides nutrition education 
in an area that has a large concentration of service type organization condensed in a 50-
block radius known as Central City East of L.A. (formerly known as Skid Row). All 
intervention sites are in the 2 census tracts listed in the target data tables.  

Narrative Summary: 
CANGRESS' Nutrition Education Program will build upon our successes over the past 
year to creatively outreach to and educate food stamp-eligible and potentially eligible 
community residents about basic nutrition, access to existing healthy food sources, and 
food stamps.  Our community is comprised of the lowest income people in Los Angeles, 
including thousands of homeless people.  Nutrition needs of homeless people are often 
overlooked and our program is unique in providing education to this underserved group 
of people.   
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CANGRESS will utilize one-on-one education, classroom settings, and community 
outreach events to reach the greatest number of people and provide nutrition education in 
a variety of settings.  In these ways, we can creatively reach people who may not 
otherwise receive nutrition education.  In addition, we will work closely with free food 
providers in our area to both educate them and their participants about the nutritional 
value of free food options.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
African American Campaign; California Food Policy Advocates (CFPA); Latino 
Campaign; Contractor developed 

h. Development of New Educational Materials 
New Educational Materials: 
• Potentially Developing One-Pagers For Nutrition Classes That Haven't Been 

Developed Yet During The Current Program Year - If New Needs And Solutions 
Emerge. 

 
3. Evaluation Plan 

Performance Measures: 
• Change In Behavior In The Eating Habits Of Homeless And Low-Income Residents Of 

Central City East, Including Increasing Daily Consumption Of Fruits And Vegetables. 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews 

Summative: Process; Impact 

Tools 
Developed: In-House 
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4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 06037226000 All Races 

Los Angeles 06037206050 All Races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

NA     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Los Angeles Community Action Network    Contract No.:06-55098
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0 0.00%
  Fringe Benefits 0 0 0 0.00%
  Operating Expenses 0 0 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 0 0 0 0.00%
Total State Share -$                   -$                 -$                            0.00%

Federal Share Budget
  Personnel Salaries 31038 31,900 862 2.78%
  Fringe Benefits 7760 7,975 215 2.77%
  Operating Expenses 6000 6,360 360 6.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1321 494 -827 -62.60%
  Subcontracts 0 0 0 0.00%
  Other Costs 1500 890 -610 0.00%
  Indirect Costs 2381 2,381 0 0.00%
Total Federal Share 50,000.00$        50,000.00$      -$                            0.00%

Justification for increases or decreases over 10%:  
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Los Angeles County Office of Education 

Program Area: Local Incentive Awardee: Education - County Office of Education 

Contract Number: 06-55073 

a. Related Objectives 
The purpose of the Los Angeles County Office of Education's Nutrition Network 
Program is to provide schools that serve a majority of low-income FPL students and their 
parents the resources to adopt a healthy eating and physical activity patterns as part of a 
healthy lifestyle. The goals of the program are to increase the consumption of colorful 
fruits and vegetable and the level of daily physical activity among FSNE eligible students 
and families at eligible school sites.   

b. Audience 
Gender: Male (52%); Female (48%) 
Ethnicity: African American (8%); Asian (21%); Caucasian (5%); Latino (59%); 

Native American (3%); Pacific Islander; Filipino (5%); Multiple/No 
Response 

Languages: Arabic; Cantonese (4%); English (44%); Korean (1%); Mandarin (6%); 
Spanish (37%); Tagalog (3%); Vietnamese (2%); Chazhou; unspecified 

Ages: All Ages 
Projected Number of Contacts: 
10,736 Direct +18,640 Indirect = 29,376 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Print 
Media; Promotion of Healthy Communities; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (1); Community-Based Organizations (1); Community Clinics 
(non-government) (1); Gardens (2); Schools (K-12) (47) 

Narrative Summary: 
The Los Angeles County Office of Education (LACOE) provides integrated educational 
programs and services in the diverse and multicultural environment of Los Angeles 
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County.  LACOE promotes increased achievement for all students, with an emphasis on 
assisting low-performing schools by providing support services and programs to 
underserved children, youth, families, districts, schools, and communities. The goal of 
the LACOE Nutrition Network Coalition is to provide technical assistance, support, and 
resources for nutrition education and physical activity promotion to 13,735 students and 
their parents at eligible school sites, and 585 teachers, 110 food service workers, 38 
nurses, and 86 support staff who work directly with these eligible students.  This goal can 
be achieved through ongoing nutrition coalition meetings and nutrition education 
activities such as hands-on cooking demonstrations, Harvest of the Month taste testing 
program, nutrition education classes and activities for students and parents, teacher and 
support staff training, and nutrition education curriculum, resources and materials such as 
the LACOE Link newsletter. The school districts participating in the LACOE Nutrition 
Network Coalition are: 

LACOE Educational Programs 

Glendale Unified School District 

Inglewood Unified School District 

Redondo Beach Unified School District 

Rowland Unified School District 

San Gabriel Unified School District   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail 
Program; African American Campaign; California Department of Education; Latino 
Campaign; California Project LEAN; Centers for Disease Control and Prevention (CDC); 
Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Dairy Council of 
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California; Harvest of the Month; National 5 A Day; USDA materials; WIC Materials; 
Other California Healthy Kids Resource Center materials: Nutrition education videos 

h. Development of New Educational Materials 
New Educational Materials: 
• Lacoe Link Is A Monthly Newsletter Develped By Lacoe's Program Program 

Administrator And Nutritionist To Supplement The Harvest Of The Month. It 
Provides Teachers With Physical Education And Nutrition Education Curriculum 
Ideas That Are Linked To The California Content Standards. The Lacoe Link Infuses 
Nutrition Education And The Importance Of Physical Activity Into The Core Content 
Areas. 

 
3. Evaluation Plan 

Performance Measures: 
• Increase Consumption Of Colorful Fruits And Vegetables In Target Population. 

Evaluation Plan 
Type 
Formative: Focus Groups 

Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

19-7345-
6022230 

Farjardo Elementary 
65% 17% 82% 

19-73452-
6022271 

Hollingworth Elementary 
48% 17% 65% 

19-73452-
6022289 

Hurley Elementary 
83% 15% 98% 

19-73452-
6022297 

Jellick Elementary 
49% 19% 68% 

19-73452-
6022313 

La Seda Elementary 
69% 19% 88% 

19-73452-
6022321 

Northam Elementary 
76% 19% 95% 

19-73452-
6022347 

Rorimer Elementary 
57% 19% 76% 

19-73452-
6022354 

Rowland Elementary 
54% 16% 70% 

19-73452-
6022388 

Villa Corta Elementary 
71% 13% 84% 

19-73452-
6022412 

Yorbita  Elementary 
65% 17% 82% 

19-73452-
6022248 

Giano Intermediate 
66% 16% 82% 

19-73452-
60222339 

Rincon Intermediate 
44% 14% 58% 

19-73452-
1936228 

Nogales High School 
45% 13% 58% 

19-73452-
1930106 

Santana High School 
44% 9% 53% 

19-73452-
1995943 

Community Day School 
59% 9% 68% 

     



2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

San Gabriel 
USD 

 
   

19-75291-
6022479 

*Washington Elementary School 
38% 16% 54% 

19-75291-
6022461 

*Roosevelt Elementary School 
70% 16% 85% 

19-75291-
6022453 

*McKinley Elementary School 
44% 18% 62% 

19-75291-
6022438 

*Jefferson Middle School 
48% 15% 63% 

19-75291-
1996081 

*Del Mar High School (formerly known as 
Community Education Center) 56% 5% 61% 

 *based on 05-06 free and reduced meal rates    
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Los Angeles Trade Technical College 

Program Area: Local Incentive Awardee: Education - Public Colleges & Universities 

Contract Number: 06-55063 

a. Related Objectives 
To promote healthy lifestyle among students, parents, faculty and satff of the low 
resource schools we serve.   

b. Audience 
Gender: Male (62%); Female (38%) 
Ethnicity: African American (45%); Asian (1%); Latino (54%) 
Languages: English (65%); Spanish (35%) 
Ages: Under 5 (15%); 5 to 8 (20%); 9 to 11 (20%); 12 to 17 (10%); 25 to 54 

(35%) 
Projected Number of Contacts: 
13,639 Direct +33,860 Indirect = 47,499 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; CalWORKS Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Fruit & Vegetables; Healthier Eating, 
general 

Intervention Channels: 
Afterschool Programs (3); Other Preschools or Daycares (not Head Start) (2); Schools 
(K-12) (10); Universities, Community Colleges (1) 

Narrative Summary: 
LATTC focuses on low resource schools using a variety of intervention techniques. One 
intervention involves using the Nutrition Network Nutrition Education 
Newsletter/Nutrition Education curriculum, Harvest of the Month that has been designed 
to provide teachers with nutrition education ideas and materials to use with their students, 
and a separate linked newsletter for parents, and the possibility of linking nutrition 
education in the classroom with foods served in the cafeteria, and information that goes 
home to parents.   Additional interventions to reach students include poster and music 
contests designed around promoting nutrition education.  LATTC also conducts parent 
and student nutrition education classes, as well as nutrition education teacher trainings.  
LATTC assists in organizing student nutrition education councils that then conduct 
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nutrition education with the use of peer educators.  LATTC has a goal of tying nutrition 
interventions to California state education standards and integrating them into teacher 
school curricula.  LATTC considers the schools it works with as a community of parents, 
teachers, staff and students and as such LATTC seek to educate and involve all segments 
of the school community in providing nutrition education to the FSNE eligible students 
and parents.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Latino 
Campaign; California Project LEAN; Harvest of the Month 

h. Development of New Educational Materials 
New Educational Materials: 
• None 

 
3. Evaluation Plan 

Performance Measures: 
• Improvement In Cooking Skills 
• Improved Health Consc. Among Students 
• Wider Range Of Fruit And Vegetable Intake 
• Increase In Number Of Servings Of Fruits And Vegetables Daily 
• Increase Knowledge Of Food Diets, Nutrition Concepts, And Home Food Safety 

Evaluation Plan 
Type 
Summative: Process; Impact 
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Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles County 06037224010 All races 

Los Angeles County 06037540700 All races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19-64691-6014864 Jane Addams Elementary 66.95 15.54 82.50 

19-64691-6014831 William Anderson Elementary 70.57 14.24 84.75 

19-64691-6014930 William Green Elementary 59.63 15.39 75.02 

19-64691-6014856 Billy Mitchell Elementary 58.35 23.42 81.77 

19-64691-6014922 William Rogers Middle  61.02 14.89 75.90 

19-64691-6014914 F.D. Roosevelt Elementary 75.18 12.31 87.49 

19-64691-6014906 Mark Twain Elementary 38.84 19.87 58.71 

 Smith Elementary (NEW SCHOOL)- Most Current Data   68.2% 

19-64733-1996610 Los Angeles Leadership Academy 85.11 6.11 91.22 

19-64733-6112536 The Accelerated School 62.52 9.20 71.72 

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Los Angeles Trade Technical College                                                         Contract No.: 06
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $698,494.00 $1,064,370.00 $365,876.00 52.38%
  Fringe Benefits $66,751.00 $202,522.00 $135,771.00 203.40%
  Operating Expenses $0.00 $0.00 $0.00
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $0.00 $0.00 $0.00
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $0.00 $0.00 $0.00
  Indirect Costs $73,553.00 $118,835.00 $45,282.00 61.56%
Total State Share $838,798.00 $1,385,727.00 $546,929.00 65.20%

Federal Share Budget
  Personnel Salaries $285,516.00 $482,159.00 $196,643.00 68.87%
  Fringe Benefits $70,451.00 $109,010.00 $38,559.00 54.73%
  Operating Expenses $427.00 $3,102.00 $2,675.00 626.46%
  Equipment Expense $0.00 $440.00 $440.00
  Travel and Per Diem $2,653.00 $9,088.00 $6,435.00 242.56%
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $5,648.00 $36,475.00 $30,827.00 545.80%
  Indirect Costs $54,704.00 $51,222.00 -$3,482.00 -6.37%
Total Federal Share $419,399.00 $691,496.00 $272,097.00 64.88%

Justification for increases or decreases over 10%

State Share:
Personnel was more because of an increase of salaries and the addition of a school district
Fringe was more because of an increase of salaries and the addition of personnel
Indirect Costs was because Total Direct was more

Federal Share:
Personnel was more because of an increase of salaries and the addition of personnel
Fringe was more because of an increase of salaries and the addition of a school district
Operating Expenses were more because of the addition of personnel and they claimed more Operating Expenses t
Equipment was more because they needed to purchase a copier this year
Other Costs is more because of materials, Harvest of the Month, and training of teachers for the added school distr
Indirect Costs were less because using a lesser % than last year 
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Los Angeles Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 04-35450 

a. Related Objectives 
To positively effect and increase fruit and vegetable consumption and nutrition education 
for students and school staff at qualifying school sites.   

b. Audience 
Gender: Male (43%); Female (57%) 
Ethnicity: African American (11%); Asian (3%); Caucasian (9%); Latino (72%); 

Native American; Pacific Islander 
Languages: Armenian; Cantonese; English; Farsi; Korean; Lao; Russian; Spanish; 

Tagalog; Vietnamese 
Ages: Under 5 (2%); 5 to 8 (30%); 9 to 11 (37%); 12 to 17 (30%); 18 to 24 (1%) 
Projected Number of Contacts: 
365,000 Direct +190,000,000 Indirect = 190,365,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes 

Key Educational Messages: 
Fruit & Vegetables; Physical Activity Promotion 

Intervention Channels: 
Schools (K-12) (425) 

Narrative Summary: 
 

LAUSD/Nutrition Network will be comprised of 425 participating schools.  It will 
include 8000 - 9000 teachers providing Nutrition Education in the schools.  There are 425 
schools with approximately 365,000 students reached.  We anticipate multi year award 
grants issued to eliglble schools as follows; 125 Action Awards, 101 Nurse Awards, 100 
Nutrition Advisory Council Awards, 100 Harvest of the Month Awards.     

The sub-contractors will provide the following services to schools with Action Awards. 

a.  Chefs in the Classroom:  Provides a cooking exercise, sampling and tasteing as well as 
physical activity messages 
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b.  Southland Opera:  Provides an opera performance on nutrition and physical activity  

c.  Enrichment Works;  Provides a nutrition education and physical activity theatrical 
performance 

d.  Farmers in the Classroom:  Provides a nutrition education and physical activity lesson 
utilizing the farmers vital of how produce begins it's journey from the farm to market, to 
the table 

e.  Social Marketing:  Provides incentive items, and media publication 

f.  Hooping with Hooper:  Provides Hula Hoop assemblies for physical activity and 
nutrition education 

g.  Muralist:  Prepares murals in schoold to promote physical activity and nutrition 
education 

h.  Outreach to Parents and Students:  Provide parent/student outreach 

I.  Yoga:  Provides Yoga demonstration, nutrition and physical activity promotion to 
teachers.           

 

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; 
California Department of Education; Cooperative Extension (EFNEP, FSNEP); Dairy 
Council of California; Harvest of the Month; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
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3. Evaluation Plan 
Performance Measures: 
• A.  Eat One Or More Fruits And Vegetables Each Day 
• B.  Participate In A Physical Activity For 30 Minutes Or Greater Each Day 
• C.  Learn How To Prepare Cooked And Uncooked Fruits And Vegtables 
• D.   Increase Parent Education And Participation In Physical Activity, Fruit And 

Vegetable Consumption Message 

Evaluation Plan 
Type 
Summative: Impact 

Tools 
Existing: CPNS Impact Evaluation Tools; UCLA Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    



04-35450 Los Angeles Unified School District FFY06-07

LOCATION_CODE SCHOOL_NAME CDS_CODE FREE_LUNCH_PC REDUCED_LUNCH_PC FREE_REDUCED_LUNCH_PC

5857 107TH ST EL 6018535 90.5 4.9 95.4

5836 109TH ST EL 6018519 77.5 4.6 82.2

7082 10TH ST EL 6019459 94.2 2.9 97.2

5884 112TH ST EL 6018568 93.5 2.9 96.5

5863 116TH ST EL 6018543 83.2 10.2 93.5

5740 118TH ST EL 6018469 90.8 4.8 95.7

5887 122ND ST EL 6018576 88.3 5.6 94.0

5877 135TH ST EL 6018550 87.8 8.6 96.5

5822 153RD ST EL 6018501 93.3 2.5 95.9

5808 156TH ST EL 6018493 42.2 10.4 52.6

3767 15TH ST EL 6017032 87.0 3.2 90.3

5753 186TH ST EL 6018477 76.7 9.5 86.2

3836 1ST EL 6017099 82.2 6.4 88.7

7274 20TH ST EL 6019582 69.4 5.7 75.2

7329 232ND PL EL 6019616 52.5 12.7 65.2

7301 24TH ST EL 6019608 79.6 10.4 90.0

7288 28TH ST EL 6019590 89.1 6.3 95.5

6575 2ND ST EL 6019095 86.0 9.1 95.2

7137 32ND/USC PER ART MAG 6019475 69.0 11.9 80.9

3959 42ND ST EL 6017156 84.8 8.2 93.0

3932 49TH ST EL 6017149 91.0 3.0 94.1

3973 4TH ST EL 6017164 81.5 11.5 93.0

3808 52ND ST EL 6017065 79.3 7.3 86.7

3781 54TH ST EL 6017040 77.7 9.4 87.2

3795 59TH ST EL 6017057 88.2 8.8 97.0

6808 61ST ST EL 6019251 87.5 4.3 91.9

6822 66TH ST EL 6019269 88.6 5.7 94.4

6795 68TH ST EL 6019244 93.2 5.5 98.7

6781 6TH AVE EL 6019236 78.4 4.4 82.9

6644 74TH ST EL 6019145 78.1 9.8 87.9

6630 75TH ST EL 6019137 90.1 7.8 97.9

6616 7TH ST EL 6019129 38.7 11.5 50.3

5548 92ND ST EL 6018352 86.4 6.3 92.7

5582 93RD ST EL 6018386 90.3 4.8 95.2

5521 95TH ST EL 6018337 89.4 4.4 93.8

5575 96TH ST EL 6018378 82.9 5.1 88.0

5534 99TH ST EL 6018345 85.0 11.8 96.8

5505 9TH ST EL 6104814 99.3 0.2 99.5

8009 ADAMS MS 6057855 91.7 6.2 98.0

8726 ADDAMS HS 1932334 64.9 16.8 81.8

2014 ALBION EL 6015705 84.0 11.8 95.9

2027 ALDAMA EL 6015713 89.7 7.8 97.6

5111 ALEXANDER SCI CTR SC 0102491 68.3 15.7 84.1

2041 ALEXANDRIA EL 6015721 87.1 8.3 95.4

2068 ALLESANDRO EL 6015739 79.7 10.3 90.0

2082 ALTA LOMA EL 6015747 88.9 8.1 97.0

2089 AMBLER EL 6015754 56.1 13.5 69.6

2096 AMESTOY EL 6015762 73.2 9.2 82.5

2110 ANATOLA EL 6015770 49.2 14.8 64.1

2123 ANGELES MESA EL 6015804 85.6 4.2 89.9

8852 ANGEL'S GATE HS 1930734 78.6 9.8 88.5

2137 ANN EL 6015812 93.3 5.2 98.6

2146 ANNALEE EL 6015820 64.6 9.1 73.7

2151 ANNANDALE EL 6015838 79.2 11.2 90.5

2164 APPERSON EL 6015846 42.4 9.4 51.8

2178 ARAGON EL 6015853 81.3 8.5 89.9
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LOCATION_CODE SCHOOL_NAME CDS_CODE FREE_LUNCH_PC REDUCED_LUNCH_PC FREE_REDUCED_LUNCH_PC

3105 ARCO IRIS PRIMRY CTR 6106645 87.5 13.0 100.5

2192 ARLINGTON HTS EL 6015861 62.8 4.2 67.1

2205 ARMINTA EL 6015879 81.2 13.0 94.3

4322 ARROYO SECO MUSM SCI 1932896 70.1 17.2 87.3

2219 ASCOT EL 6015887 90.4 4.8 95.3

2233 ATWATER EL 6015895 65.4 18.9 84.4

8028 AUDUBON MS 6061394 61.1 3.2 64.3

2247 AVALON GARDENS EL 6015903 83.8 7.4 91.3

8531 AVALON HS 1931930 65.9 1.0 67.0

2274 BALDWIN HILLS EL 6015929 59.5 12.5 72.1

8038 BANCROFT MS 6057871 73.5 5.0 78.5

2288 BANDINI EL 6015945 75.1 12.4 87.5

1941 BANNEKER SP ED CTR 6060495 79.8 11.8 91.6

8529 BANNING SH 1930650 63.1 5.8 69.0

5562 BARRETT EL 6018360 90.0 4.7 94.8

2315 BARTON HILL EL 6015952 84.8 11.3 96.1

2323 BASSETT EL 6015960 77.2 14.8 92.1

2329 BEACHY EL 6015978 84.6 6.7 91.3

2342 BEETHOVEN EL 6015994 61.1 10.5 71.7

8536 BELL SH 1930866 83.7 11.7 95.4

2379 BELLEVUE PRIMARY 6106637 93.2 4.1 97.4

3577 BELLINGHAM PC 0106914 50.0 5.8 55.8

8543 BELMONT SH 1930924 82.6 4.6 87.3

2397 BELVEDERE EL 6016018 86.5 10.0 96.6

8047 BELVEDERE MS 6057889 87.2 6.7 93.9

8057 BERENDO MS 6061402 91.8 4.5 96.4

2438 BERTRAND EL 6016026 75.4 14.4 89.8

8060 BETHUNE MS 6058143 81.6 3.7 85.4

8557 BIRMINGHAM SH 1931047 54.7 10.4 65.1

1943 BLEND EL 6060487 87.5 4.5 92.0

2470 BLYTHE EL 6016034 75.4 12.2 87.7

2473 BONITA EL 6016042 61.9 9.0 70.9

8831 BOYLE HEIGHTS HS 1932821 80.0 1.8 81.8

2479 BRADDOCK DRIVE EL 6016059 76.7 10.2 87.0

7123 BRADLEY ENV/HUMAN MG 6016810 73.4 11.1 84.6

2486 BRAINARD EL 6016067 57.4 15.9 73.4

8754 BRAVO MEDICAL MAG 1995448 72.9 12.6 85.5

2493 BREED EL 6016075 90.3 7.4 97.7

2507 BRENTWOOD SCI MAG 6016083 51.9 13.6 65.6

2521 BRIDGE EL 6016091 89.8 8.0 97.8

7164 BRIGHT EL 6019491 85.2 9.7 95.0

2527 BROAD AVE EL 6016109 71.1 14.6 85.8

2530 BROADACRES EL 6016117 63.4 10.0 73.4

3829 BROADOUS EL 6017081 91.9 5.6 97.5

2534 BROADWAY EL 6016125 78.0 10.6 88.7

2548 BROCKTON EL 6016133 68.0 13.5 81.6

2562 BROOKLYN AVE EL 6016141 83.9 10.8 94.8

2589 BRYSON EL 6016158 73.7 15.5 89.2

2603 BUCHANAN EL 6016166 78.2 12.4 90.7

2616 BUDLONG EL 6016174 83.0 6.0 89.1

2630 BURBANK EL 6016182 70.3 15.1 85.4

8066 BURBANK MS 6057897 78.7 7.4 86.2

8075 BURROUGHS MS 6061410 46.4 10.5 56.9

2658 BURTON EL 6016208 85.3 9.2 94.5

2671 BUSHNELL WAY EL 6016216 84.0 10.3 94.4

8080 BYRD MS 6057905 67.8 10.0 77.9
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LOCATION_CODE SCHOOL_NAME CDS_CODE FREE_LUNCH_PC REDUCED_LUNCH_PC FREE_REDUCED_LUNCH_PC

2685 CABRILLO EL 6016224 80.1 12.1 92.3

2699 CAHUENGA EL 6016232 76.6 12.0 88.7

2726 CAMELLIA EL 6016273 83.6 10.4 94.0

8571 CANOGA PARK SH 1931476 62.4 8.3 70.8

2767 CANTARA EL 6016307 74.9 10.9 85.8

2781 CANTERBURY EL 6016315 67.5 12.6 80.1

2802 CAPISTRANO EL 6016331 56.3 8.4 64.7

8090 CARNEGIE MS 6057913 58.8 9.8 68.6

2815 CAROLDALE LRNG COMM 6016349 45.7 13.1 58.8

2836 CARSON EL 6016364 61.0 16.1 77.1

2849 CARTHAY CENTER EL 6016372 65.9 12.4 78.3

8094 CARVER MS 6057921 94.8 3.2 98.1

2863 CASTELAR EL 6016380 85.7 8.3 94.1

2890 CATSKILL EL 6016406 76.4 9.5 85.9

8580 CENTRAL HS 1930387 88.6 3.2 91.9

2945 CENTURY PK EL 6016414 78.3 10.5 88.9

2959 CHANDLER EL 6016422 59.0 12.1 71.2

2986 CHAPMAN EL 6016430 63.7 16.3 80.0

3002 CHARNOCK ROAD EL 6016448 61.2 14.9 76.1

3014 CHASE EL 6016455 72.8 16.7 89.5

3041 CHEREMOYA EL 6016471 82.0 7.3 89.4

3068 CIENEGA EL 6016489 82.8 8.7 91.5

3082 CIMARRON EL 6016497 67.1 11.8 78.9

3096 CITY TERRACE EL 6016505 88.3 8.6 96.9

8099 CLAY MS 6061428 56.1 2.8 58.9

8590 CLEVELAND SH 1931864 59.4 8.6 68.1

3110 CLIFFORD EL 6016513 69.8 14.5 84.4

8245 COCHRAN MS 6061535 76.0 7.2 83.3

3137 COHASSET EL 6016547 78.6 12.2 90.8

3151 COLDWATER CYN EL 6016554 83.4 11.9 95.3

3178 COLISEUM EL 6016570 76.2 14.3 90.6

7432 COLUMBUS AVE EL 6120679 82.5 11.0 93.5

8102 COLUMBUS MS 6057947 64.0 9.2 73.2

3192 COMMONWEALTH EL 6016604 87.4 9.0 96.4

3205 COMPTON EL 6016612 92.3 4.7 97.0

3219 CORONA EL 6016620 79.5 12.8 92.4

5016 COUGHLIN EL 6110951 85.3 10.7 96.1

8596 CRENSHAW SH 1932128 52.1 1.4 53.5

3288 CRESCENT HTS L/A/S/J 6016653 70.9 16.5 87.5

8103 CURTISS MS 6066294 59.8 12.1 71.9

8104 DANA MS 6057954 57.7 8.8 66.5

3335 DANUBE EL 6016695 53.2 15.2 68.4

3356 DAYTON HEIGHTS EL 6016711 83.8 10.8 94.6

3384 DEL AMO EL 6016737 50.5 15.6 66.1

3397 DELEVAN DRIVE EL 6016745 38.3 15.4 53.8

3315 DENA EL 6016679 89.6 7.1 96.7

3425 DENKER EL 6016752 58.3 9.2 67.5

8110 DODSON MS 6061436 44.7 7.6 52.4

3452 DOLORES EL 6016786 58.5 15.6 74.1

3466 DOMINGUEZ EL 6016794 75.3 12.9 88.2

3479 DORRIS PLACE EL 6016802 78.8 12.0 90.9

8600 DORSEY SH 1932383 63.9 7.5 71.4

8738 DOWNTWN BUSINESS MAG 1932888 72.1 9.3 81.5

8112 DREW MS 6057962 80.6 4.5 85.1

3493 DYER EL 6016828 79.4 9.4 88.9

3507 EAGLE ROCK EL 6016836 47.2 10.3 57.5
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LOCATION_CODE SCHOOL_NAME CDS_CODE FREE_LUNCH_PC REDUCED_LUNCH_PC FREE_REDUCED_LUNCH_PC

8614 EAGLE ROCK HS 1932540 51.4 12.4 63.8

8578 EAGLE TREE CONTN HS 1932318 48.9 10.8 59.7

8788 EARHART HS 1931377 65.0 16.2 81.3

3521 EASTMAN EL 6016844 88.8 8.5 97.4

8113 EDISON MS 6061444 81.3 4.0 85.4

8770 EINSTEIN HS 1931385 84.0 4.0 88.0

3541 EL DORADO EL 6016851 69.9 19.5 89.5

3562 EL SERENO EL 6016877 77.2 14.6 91.8

8118 EL SERENO MS 6068431 77.6 8.7 86.3

3548 ELIZABETH LC 6016885 81.9 10.2 92.1

8930 ELLINGTON HS 1931955 68.8 0.9 69.8

3575 ELYSIAN HEIGHTS EL 6016893 73.6 15.2 88.8

3589 EMELITA EL 6016901 40.9 16.1 57.1

8123 EMERSON MS 6057988 67.9 9.7 77.7

3630 ERWIN EL 6016943 79.3 10.8 90.2

3640 ESHELMAN EL 6016950 54.5 13.9 68.5

2383 ESPERANZA EL 6110969 92.0 4.2 96.3

3671 EUCLID EL 6016968 84.3 7.9 92.3

3699 EVERGREEN EL 6016976 89.6 7.7 97.3

8876 EVERGREEN HS 1932342 73.6 4.2 77.8

3712 FAIR EL 6016984 81.6 13.9 95.6

8621 FAIRFAX SH 1932920 62.8 6.6 69.5

3740 FARMDALE EL 6017008 83.6 11.3 94.9

3753 FERNANGELES EL 6017024 81.3 13.5 94.9

3822 FIGUEROA EL 6017073 91.2 7.1 98.3

3849 FISHBURN EL 6089700 78.1 9.8 88.0

8127 FLEMING MS 6057996 60.7 11.0 71.8

3877 FLETCHER DR EL 6017115 83.7 8.9 92.6

3890 FLORENCE EL 6017123 81.7 5.6 87.4

5781 FLOURNOY EL 6018485 94.0 3.0 97.0

3918 FORD BLVD EL 6017131 85.1 9.4 94.6

8132 FOSHAY LC 6061451 78.6 6.6 85.3

8643 FRANKLIN SH 1933043 69.8 9.9 79.7

8650 FREMONT SH 1933118 68.1 2.7 70.8

4014 FRIES EL 6017180 84.3 8.3 92.7

4027 FULLBRIGHT EL 6017198 81.6 5.5 87.2

8142 FULTON COLLEGE PREP 6058002 79.3 9.8 89.2

8151 GAGE MS 6061469 76.2 7.2 83.5

4055 GARDEN GROVE EL 6017206 73.9 11.5 85.5

4041 GARDENA EL 6017214 82.9 10.3 93.2

8664 GARDENA SH 1933241 48.2 5.1 53.4

4068 GARDNER EL 6017222 62.7 9.6 72.4

8679 GARFIELD SH 1933381 71.2 6.2 77.5

4082 GARVANZA EL 6017230 79.6 12.4 92.1

4096 GATES EL 6017248 91.3 6.2 97.6

4110 GAULT EL 6017255 73.1 11.4 84.5

4123 GLASSELL PARK EL 6017271 82.9 10.1 93.1

4130 GLEDHILL EL 6017289 63.0 18.2 81.2

4137 GLEN ALTA EL 6017297 80.4 8.8 89.2

4164 GLENFELIZ BLVD EL 6017305 73.0 11.1 84.2

4192 GLENWOOD EL 6017313 78.4 13.1 91.5

8160 GOMPERS MS 6058028 75.7 1.4 77.2

4219 GRAHAM EL 6017321 84.5 9.7 94.2

4233 GRANADA EL 6017339 48.6 15.5 64.2

4247 GRAND VIEW EL 6017347 69.7 8.0 77.8

4260 GRANT EL 6017354 77.8 9.1 86.9
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8683 GRANT SH 1933795 66.7 10.0 76.8

4274 GRAPE EL 6017362 91.3 2.2 93.5

2385 GRATTS EL 6113419 82.4 4.4 86.8

8816 GREY HS 1931682 49.4 5.8 55.2

4295 GRIDLEY EL 6017388 77.6 13.6 91.2

4301 GRIFFIN EL 6017396 85.0 9.5 94.5

5849 GRIFFITH JOYNER EL 6018527 89.5 5.6 95.2

8168 GRIFFITH MS 6058036 80.3 8.4 88.7

4315 GULF EL 6017404 81.7 12.0 93.8

4329 HADDON EL 6017412 77.4 14.3 91.7

4342 HALLDALE EL 6017420 39.0 17.8 56.8

6274 HAMASAKI EL 6018881 85.9 10.0 96.0

4349 HAMLIN EL 6017438 47.1 6.6 53.7

4356 HAMMEL EL 6017446 83.3 8.6 91.9

4425 HARBOR CITY EL 6017461 82.8 10.7 93.6

8518 HARBOR TCHR PREP ACD 0102921 47.6 16.1 63.8

4431 HARDING EL 6017479 54.1 16.7 70.9

4681 HARMONY ELEM SCH 0106955 93.9 4.5 98.4

4438 HARRISON EL 6017487 88.8 6.2 95.0

4445 HART ST EL 6017495 94.4 4.0 98.4

8170 HARTE PREP MS 6058044 68.6 2.5 71.2

4452 HASKELL EL 6017503 49.3 18.2 67.6

4466 HAWAIIAN EL 6017511 91.3 7.1 98.4

4493 HAZELTINE EL 6017537 79.2 10.7 90.0

4507 HELIOTROPE EL 6017545 88.0 7.8 95.8

8174 HENRY MS 6061485 42.5 12.6 55.1

4515 HERRICK EL 6017552 75.2 12.2 87.5

8645 HIGHLAND PARK HS 1931393 81.7 9.7 91.4

4528 HILLCREST DR EL 6017586 90.8 3.5 94.4

4534 HILLSIDE EL 6017594 78.7 12.5 91.2

4548 HOBART BLVD EL 6017602 80.8 8.1 89.0

8179 HOLLENBECK MS 6058051 92.4 4.5 97.0

8693 HOLLYWOOD SH 1934033 70.4 6.5 76.9

4562 HOLMES EL 6017610 92.2 3.8 96.1

8182 HOLMES MS 6058069 47.7 13.4 61.1

4575 HOOPER EL 6017628 93.7 4.8 98.6

4589 HOOVER EL 6017636 93.7 3.7 97.5

4603 HUBBARD EL 6017644 72.6 12.6 85.3

2375 HUGHES EL 6107411 82.2 9.4 91.6

4616 HUMPHREYS EL 6017651 86.9 9.6 96.6

4630 HUNTINGTON DR EL 6017669 81.0 7.8 88.9

8700 HUNTINGTON PARK SH 1934157 86.7 5.4 92.1

4658 HYDE PARK EL 6017677 82.8 4.8 87.7

6880 INDEPENDENCE EL 6114722 84.0 11.4 95.5

8701 INTERNATIONAL ST LC 0107011 82.9 10.1 93.1

8189 IRVING MS 6058077 77.9 10.4 88.3

7220 JEFFERSON NEW PC #6 0106922 95.3 3.2 98.5

8714 JEFFERSON SH 1934371 87.8 3.4 91.2

8721 JORDAN SH 1934454 62.6 0.2 62.9

4696 KENNEDY EL 6071443 87.5 9.6 97.1

4726 KESTER EL 6017727 47.4 16.2 63.6

7439 KINDERGARTEN LRN ACD 6115802 84.4 9.6 94.0

6534 KING JR EL 6019061 84.9 9.7 94.7

8208 KING MS 6058085 80.0 6.9 87.0

8727 KING-DREW MED MAG 1933001 52.2 11.4 63.7

4760 KITTRIDGE EL 6017735 78.9 11.0 89.9
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4786 LA SALLE EL 6017750 86.0 5.0 91.1

2543 LAFAYETTE PARK PC 6119093 84.8 6.9 91.8

4767 LANE EL 6018931 65.4 17.3 82.8

4775 LANGDON EL 6017776 86.0 6.5 92.6

4781 LANKERSHIM EL 6017784 82.9 10.7 93.7

1919 LANTERMAN HS 1931658 62.2 7.3 69.5

4790 LASSEN EL 6017792 68.6 16.1 84.7

4795 LATONA EL 6017800 79.3 11.7 91.1

4808 LAUREL EL 6017818 70.4 11.5 81.9

8217 LAWRENCE MS 6058093 46.4 10.9 57.3

8226 LE CONTE MS 6061501 85.6 7.5 93.2

4829 LEAPWOOD EL 6017826 57.5 13.2 70.7

1908 LEICHMAN SP ED CTR 1931633 70.5 9.4 79.9

4836 LELAND EL 6017834 61.1 14.6 75.8

4849 LEMAY EL 6017842 57.7 19.7 77.5

8638 LEWIS HS 1931435 65.9 12.3 78.3

4863 LIBERTY EL 6017859 84.8 11.2 96.1

4870 LIGGETT EL 6017867 76.7 9.3 86.1

4877 LILLIAN EL 6017875 85.1 11.3 96.5

4881 LIMERICK EL 6017883 71.3 7.0 78.4

8729 LINCOLN SH 1935121 79.4 4.3 83.8

8733 LOCKE SH 1935154 68.0 3.4 71.4

4890 LOCKWOOD EL 6017909 78.8 9.3 88.2

4904 LOGAN EL 6017917 86.0 9.6 95.7

1947 LOKRANTZ SP ED CTR 6060578 73.5 7.9 81.4

4918 LOMA VISTA EL 6017925 88.3 9.6 98.0

4932 LOMITA MATH/SCI MAG 6017933 40.9 13.2 54.1

8685 LONDON HS 1931450 50.0 2.5 52.5

4945 LORENA EL 6017941 80.4 12.8 93.2

4959 LORETO EL 6017958 81.8 11.9 93.8

4973 LORNE EL 6017966 37.0 15.4 52.4

8200 LOS ANGELES ACAD MS 6115794 93.8 2.6 96.5

4982 LOS ANGELES EL 6111512 79.3 7.1 86.4

8736 LOS ANGELES SH 1935352 62.2 4.9 67.2

4986 LOS FELIZ EL 6017974 83.2 7.7 90.9

1948 LOWMAN SP ED CTR 6060461 65.4 6.0 71.4

5014 LOYOLA VILLAGE EL 6017982 40.7 10.7 51.4

1959 LULL SP ED CTR 6018865 74.3 10.7 85.1

2544 MACARTHUR PARK PC 6120810 92.8 4.8 97.7

8228 MACLAY MS 6058101 79.2 6.2 85.4

8230 MADISON MS 6061519 77.7 9.5 87.3

5055 MAGNOLIA EL 6017990 78.3 6.9 85.2

5068 MAIN ST EL 6018006 93.4 4.2 97.7

5082 MALABAR EL 6018014 88.0 9.2 97.2

5096 MANCHESTER EL 6018022 75.4 1.5 77.0

5110 MANHATTAN EL 6018030 87.4 4.4 91.8

8236 MANN MS 6058119 78.4 5.4 83.8

8743 MANUAL ARTS SH 1935519 78.8 7.3 86.2

5137 MARIANNA EL 6018055 84.2 9.5 93.8

8235 MARINA DEL REY MS 6058127 69.2 5.2 74.5

8425 MARK TWAIN MS 6058135 68.5 9.1 77.7

8237 MARKHAM MS 6061527 67.2 2.0 69.2

1949 MARLTON 6060529 78.9 9.6 88.5

8750 MARSHALL SH 1935568 63.8 8.6 72.5

5178 MARVIN EL 6018071 82.2 10.1 92.3

5198 MAYALL EL 6018089 55.6 12.9 68.6
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5205 MAYBERRY EL 6018097 85.1 7.3 92.4

6658 MC KINLEY EL 6018105 88.7 6.2 95.0

1952 MCBRIDE SP ED CTR 6060511 63.3 12.0 75.4

5219 MELROSE EL 6018113 63.0 17.3 80.3

5233 MELVIN EL 6018121 53.1 17.0 70.1

5247 MENLO EL 6018139 89.8 6.5 96.3

8757 METROPOLITAN HS 1931468 77.8 12.0 89.9

7342 MEYLER EL 6018147 73.9 7.9 81.8

5288 MICHELTORENA EL 6018154 79.1 9.9 89.1

3500 MID-CITY MAGNET 1931070 84.0 9.4 93.5

8760 MIDDLE COLLEGE HS 0102913 83.4 8.7 92.1

5301 MIDDLETON EL 6018162 80.8 9.2 90.1

5315 MILES EL 6018170 86.5 10.3 96.9

5321 MILLER EL 6066278 94.9 3.1 98.1

1910 MILLER HS 1935717 53.6 10.6 64.2

5329 MIRAMONTE EL 6018188 88.9 7.8 96.8

8666 MONETA HS 1930486 65.2 8.6 73.9

5342 MONLUX EL 6018196 62.8 15.0 77.8

8768 MONROE SH 1935865 66.1 8.4 74.6

6878 MONTARA AVE EL 6107403 83.1 11.1 94.3

5384 MONTE VISTA EL 6018212 86.6 9.2 95.8

8677 MONTEREY HS 1931989 71.4 12.8 84.2

5397 MORNINGSIDE EL 6018220 73.9 15.8 89.8

8240 MOUNT GLEASON MS 6058168 60.2 16.4 76.6

5404 MOUNTAIN VIEW EL 6018238 43.7 18.9 62.7

8255 MUIR MS 6058176 82.3 4.9 87.3

8259 MULHOLLAND MS 6058184 70.4 10.5 81.0

5425 MULTNOMAH EL 6018253 65.9 16.2 82.1

5438 MURCHISON EL 6018261 86.9 6.2 93.2

5446 NAPA EL 6018279 83.9 7.9 91.9

8779 NARBONNE SH 1936160 44.9 6.7 51.6

5459 NEVADA EL 6018295 80.5 8.9 89.5

5466 NEVIN EL 6018303 93.8 4.4 98.3

5479 NEWCASTLE EL 6018311 79.0 5.8 84.9

8545 NEWMARK HS 1930296 94.2 4.3 98.5

8264 NIGHTINGALE MS 6058192 78.4 9.7 88.1

8268 NIMITZ MS 6057939 86.2 9.7 95.9

8786 NO HOLLYWOOD SH 1936350 63.0 10.9 74.0

5603 NOBLE EL 6018394 81.5 8.9 90.5

5630 NORMANDIE EL 6018410 88.4 6.8 95.3

5644 NORMONT EL 6018428 80.0 11.3 91.3

8513 NORTHRIDGE ACAD SH 0107003 36.4 13.5 50.0

8283 NORTHRIDGE MS 6058200 67.9 8.6 76.6

5699 NORWOOD EL 6018436 81.6 7.1 88.7

2378 NUEVA VISTA EL 6110274 82.1 12.1 94.2

5726 O MELVENY EL 6018444 72.4 18.1 90.6

2372 OCHOA LC 6118186 81.2 13.4 94.6

8873 ODYSSEY HS 1931997 57.1 9.2 66.3

8306 OLIVE VISTA MS 6061550 77.2 11.7 88.9

8853 ORTHOPAEDIC HOSP MAG 0106997 95.5 3.0 98.5

5894 OSCEOLA EL 6018592 73.3 13.7 87.1

8573 OWENSMOUTH HS 1931500 51.7 4.7 56.4

5918 OXNARD EL 6018626 85.5 8.3 93.9

1954 PACIFIC BL SP ED CTR 6060552 81.7 10.2 91.9

8321 PACOIMA MS 6058218 70.2 10.4 80.6

5986 PALMS EL 6018659 59.1 12.5 71.6



Contract: Los Angeles Office of Education         Contract No.:06-55073
State Match Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 891,977 1,403,027 511050 57.29%
  Fringe Benefits 321,066 522,374 201308 62.70%
  Operating Expenses 0 #DIV/0!
  Equipment Expense 0 #DIV/0!
  Travel and Per Diem 0 #DIV/0!
  Subcontracts 2,420,049 2420049 #DIV/0!
  Other Costs 0 #DIV/0!
  Indirect Costs 95,830 141,709 45879 47.88%
Total State Match 1,308,873 4,487,159 3178286 242.83%

Federal Match Budget
  Personnel Salaries 367,202 542,972 175770 47.87%
  Fringe Benefits 136,353 212,039 75686 55.51%
  Operating Expenses 36,593 92,855 56262 153.75%
  Equipment Expense 5,800 2,000 -3800 -65.52%
  Travel and Per Diem 4,789 8,686 3897 81.37%
  Subcontracts 585,738 1,053,034 467296 79.78%
  Other Costs 240,475 220,985 -19490 -8.10%
  Indirect Costs 62,506 79,454 16948 27.11%
Total Federal Match 1,439,456 2,212,025 772569 53.67%

Justification for increases or decreases over 10%

Personnel Salaries and Fringe Benefits: 10% more than previous year for SM and FM because: 
LACOE's educational program has added an additional  60 teachers and support staff to the 07 budget, 
therefore increasing the personnel cost for both federal and state match budgets. Also, two additional full time
 dieitians are added to meet the needs of a growing coalition.
Operating Expenses: 10% more than previous year for FM because of increased space and security fees for 
the newly added 12-month dietitian position. Also, space and security, which was calculated under 
OTHER COST in the 05-06 contract year has been added to the Operating expenses category for 06-07. 
Equipement Expenses: 10% less than previous year for FM because most of the needed equipment were
 purchased during the 05-06 year.
Travel and Per Diem: 10% more than previous year for FM because of the two added subcontracting districts: 
Glendale and Inglewood USD and the increased travel cost for site visits and trainings performed by the 
additional full time dieitian.
Subcontractors:  10% more than previous year for FM because LACOE has added two new districts to 
the coaliton: Glendale and Inglewood USD.
Indirect Costs: 10% more than previous year for SM and FM because of the increased total cost (salaries, 
fringe benefits, travel and per diem, and other cost for both the State and Federal Match Programs
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6005 PARK AVE EL 6018667 80.7 9.7 90.5

6013 PARK WESTERN EL 6018675 47.3 9.4 56.7

8344 PARKMAN MS 6061568 46.4 10.0 56.4

2617 PARKS/HUERTA PRIMARY 6115810 89.0 7.5 96.6

6021 PARMELEE EL 6018683 78.8 6.4 85.3

6027 PARTHENIA EL 6018691 79.2 13.6 92.8

8781 PATTON HS 1931518 55.4 9.4 64.8

8352 PEARY MS 6061576 60.6 8.6 69.3

1953 PEREZ SP ED CTR 6060545 73.6 13.4 87.1

6068 PINEWOOD EL 6018717 100.0 0.0 100.0

4980 PIO PICO EL 6107064 85.8 5.0 90.9

6096 PLAINVIEW EL 6018725 63.0 14.2 77.3

3247 PLASENCIA EL 6016638 80.7 6.3 87.1

6110 PLAYA DEL REY EL 6018741 53.6 10.6 64.3

6123 PLUMMER EL 6018758 81.7 7.5 89.2

6137 POINT FERMIN EL 6018766 36.0 17.6 53.6

2384 POLITI EL 6110266 90.6 6.4 97.1

8636 POLYTECHNIC SH 1932987 78.0 11.0 89.0

8354 PORTER MS 6058242 41.3 13.2 54.5

6148 PRESIDENT EL 6018790 50.9 14.7 65.6

4776 PRIMARY ACADEMY 6116842 76.9 9.7 86.7

8731 PUEBLO DE L.A. HS 1930577 76.6 1.2 77.9

6158 PURCHE EL 6018808 67.6 9.8 77.4

6164 QUEEN ANNE EL 6018816 82.4 11.4 93.9

6178 RAMONA EL 6018824 88.0 8.9 97.0

6192 RANCHITO EL 6018832 67.6 14.2 81.9

6219 RAYMOND AVE EL 6018840 82.7 4.9 87.6

8355 REED MS 6062699 55.4 11.0 66.4

6233 RESEDA EL 6018857 68.9 20.2 89.2

8814 RESEDA SH 1937226 59.5 9.8 69.4

6260 RICHLAND EL 6018873 77.7 6.7 84.5

6288 RIO VISTA EL 6018907 56.1 10.8 66.9

5385 RIORDAN PC 0101618 83.6 12.1 95.7

6301 RITTER EL 6018915 78.5 5.9 84.4

6329 ROCKDALE EL 6018949 63.4 14.5 77.9

8723 RODIA HS 1930973 76.7 0.0 76.7

8895 ROGERS HS 1931534 64.6 6.0 70.7

8829 ROOSEVELT SH 1937424 70.3 4.7 75.0

6356 ROSCOE EL 6018956 75.3 13.6 89.0

6370 ROSEMONT EL 6018972 88.4 7.5 96.0

6384 ROSEWOOD EL 6018980 41.7 9.8 51.6

6425 ROWAN EL 6018998 82.2 9.4 91.6

6438 RUSSELL EL 6019004 81.8 5.2 87.1

1955 SALVIN SP ED CTR 6060586 82.8 6.7 89.6

4641 SAN ANTONIO ELEM 6112411 78.5 14.4 92.9

8702 SAN ANTONIO HS 1930551 81.2 5.0 86.2

6452 SAN FERNANDO EL 6019012 75.5 16.5 92.0

8358 SAN FERNANDO MS 6058283 72.0 9.4 81.5

8843 SAN FERNANDO SH 1937622 80.4 12.3 92.7

6466 SAN GABRIEL EL 6019020 82.1 12.2 94.3

6479 SAN JOSE EL 6019038 55.0 15.4 70.4

6875 SAN MIGUEL EL 6108641 78.8 13.4 92.3

6493 SAN PASCUAL EL 6019046 70.3 14.2 84.6

6507 SAN PEDRO EL 6019053 88.2 7.4 95.7

6565 SATICOY EL 6019087 80.4 8.1 88.5

2644 SATURN EL 6066286 78.8 11.6 90.5
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8153 SE AREA NEW MS #3 0106989 85.6 6.3 92.0

1956 SELLERY SP ED CTR 6060479 74.2 18.0 92.3

6589 SELMA EL 6019103 89.4 5.5 94.9

8363 SEPULVEDA MS 6058291 71.5 7.6 79.2

6665 SHARP EL 6019152 83.4 9.4 92.9

6671 SHENANDOAH EL 6019160 86.2 8.2 94.5

6685 SHERIDAN ST EL 6019178 87.4 8.6 96.1

6712 SHIRLEY EL 6019194 68.0 13.1 81.1

6740 SHORT EL 6019202 61.0 10.1 71.2

6753 SIERRA PARK EL 6019210 79.3 10.6 89.9

6767 SIERRA VISTA EL 6019228 85.4 9.1 94.6

6836 SOLANO EL 6019277 85.0 6.9 91.9

6849 SOTO EL 6019285 84.7 12.7 97.5

8377 SOUTH GATE MS 6058309 78.5 11.2 89.8

8871 SOUTH GATE SH 1938307 72.7 10.7 83.4

6863 SOUTH PARK EL 6019293 90.9 5.9 96.9

6890 STAGG EL 6019319 60.1 12.6 72.7

6904 STANFORD EL 6019327 88.3 8.7 97.0

6905 STANFORD NEW PC 0106930 87.9 6.5 94.4

6918 STATE EL 6019335 81.7 12.4 94.1

6932 STERRY EL 6018402 72.8 14.1 86.9

8387 STEVENSON MS 6058317 85.1 6.4 91.5

6945 STONEHURST EL 6019343 68.7 7.6 76.3

6952 STONER EL 6019350 86.0 6.4 92.5

8585 STONEY POINT HS 1931559 57.1 11.6 68.8

6959 STRATHERN EL 6019368 85.7 10.5 96.2

8396 SUN VALLEY MS 6061600 78.7 9.4 88.2

6973 SUNLAND EL 6019376 47.1 14.9 62.1

6986 SUNNY BRAE EL 6019384 75.9 6.8 82.7

6988 SUNRISE EL 6104822 87.7 9.0 96.8

8406 SUTTER MS 6058325 69.5 11.7 81.3

7014 SYLMAR EL 6019400 75.3 8.4 83.8

8878 SYLMAR SH 1938554 65.8 10.8 76.6

7027 SYLVAN PARK EL 6019418 86.3 8.7 95.1

7041 TARZANA EL 6019434 60.0 17.1 77.1

7068 TELFAIR EL 6019442 80.0 11.5 91.5

7178 TOLAND WAY EL 6019509 85.1 4.8 89.9

7192 TOLUCA LAKE EL 6019517 71.7 10.3 82.0

7205 TOWNE EL 6019541 71.5 16.1 87.7

7219 TRINITY EL 6019558 89.8 6.0 95.9

8735 TRUTH HS 1931575 86.9 4.3 91.3

7247 TULSA EL 6019566 51.0 15.6 66.6

7260 TWEEDY EL 6019574 77.2 16.0 93.2

7356 UNION EL 6019624 96.0 2.7 98.8

8886 UNIVERSITY SH 1938885 51.1 5.7 56.8

7370 UTAH EL 6019632 93.3 4.1 97.4

7384 VALERIO EL 6019640 84.1 9.2 93.4

7440 VALERIO NEW PC 6116834 76.7 13.6 90.4

7390 VALLEY ALTERN MAG 1931716 39.0 12.9 51.9

7419 VAN DEENE EL 6019665 46.8 13.1 60.0

7425 VAN NESS EL 6019681 72.8 17.4 90.2

7438 VAN NUYS EL 6019699 85.0 9.5 94.6

8434 VAN NUYS MS 6058333 72.1 6.5 78.6

8893 VAN NUYS SH 1938968 68.0 12.3 80.4

7411 VANALDEN EL 6019707 67.2 10.6 77.9

7466 VENA EL 6019723 71.2 9.0 80.2
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8907 VENICE SH 1939040 51.7 6.3 58.0

8914 VERDUGO HILLS SH 1939107 56.6 10.4 67.1

7479 VERMONT EL 6019731 95.4 1.3 96.7

7493 VERNON CITY EL 6019749 86.2 8.3 94.5

7507 VICTORIA EL 6019756 89.1 6.9 96.1

7521 VICTORY EL 6019764 84.9 10.3 95.2

7534 VINE EL 6019772 82.5 12.6 95.1

7548 VINEDALE EL 6019780 85.6 7.5 93.2

7562 VINTAGE MATH/SCI MAG 6019798 39.1 16.3 55.5

8462 VIRGIL MS 6058341 90.0 5.7 95.8

7575 VIRGINIA EL 6019806 80.3 13.2 93.6

8117 VISTA MS 0106971 80.8 9.3 90.1

7589 WADSWORTH EL 6019814 83.6 5.0 88.7

7603 WALGROVE EL 6019822 77.6 12.6 90.3

4640 WALNUT PARK EL 6110977 83.0 12.0 95.1

8928 WASHINGTON PREP SH 1939305 60.8 2.0 62.8

8481 WEBSTER MS 6058358 67.1 7.5 74.6

7151 WEEMES EL 6019483 87.7 4.0 91.7

7634 WEIGAND EL 6019848 90.3 3.0 93.4

7644 WEST ATHENS EL 6019863 78.2 4.2 82.4

7649 WEST HOLLYWOOD EL 6019871 78.4 9.6 88.1

1958 WEST VALLEY SP ED 6071468 73.5 11.0 84.5

7654 WEST VERNON EL 6019889 94.5 4.2 98.7

7671 WESTERN EL 6019905 87.8 7.1 95.0

7699 WESTMINSTER EL 6019913 85.9 7.5 93.5

7712 WESTPORT HTS EL 6019921 43.8 9.8 53.7

3311 WESTSIDE LDRSHIP MAG 1931054 62.0 11.1 73.1

2542 WHITE EL 0106948 94.5 4.4 98.9

7766 WHITE HSE PL PRIMARY 6109607 82.7 11.4 94.2

8487 WHITE MS 6058366 57.0 12.6 69.7

8623 WHITMAN HS 1931856 91.8 2.7 94.5

1914 WIDNEY HS 1939784 80.4 4.3 84.7

1957 WILLENBERG SP ED CTR 6060503 64.5 9.7 74.3

8490 WILMINGTON MS 6058374 76.1 8.0 84.2

7781 WILMINGTON PK EL 6019962 79.6 9.2 88.8

7795 WILSHIRE CREST EL 6019970 78.8 6.5 85.4

8618 WILSON SH 1939859 72.8 5.1 77.9

7808 WILTON PL EL 6019988 62.7 9.7 72.5

7822 WINDSOR M/S AERO MAG 6019996 59.7 5.2 65.0

7836 WINNETKA EL 6020002 58.1 13.8 72.0

7863 WOODCREST EL 6020028 86.3 3.0 89.4

7904 WOODLAWN EL 6020051 71.8 13.1 85.0

7959 YORKDALE EL 6020069 80.4 14.3 94.7



Contract:   Los Angeles Unified School District       Contract No.: 04-35450
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 12,164,981.00$     12,296,288.00$     131307 1.08%
  Fringe Benefits 3,041,245.00$       3,074,072.00$       32827 1.08%
  Operating Expenses
  Equipment Expense
  Travel and Per Diem
  Subcontracts
  Other Costs
  Indirect Costs 600,646.00$          602,518.00$          1872 0.31%
Total State Share 15,806,872.00$     15,972,878.00$     166006 1.05%

Federal Share Budget
  Personnel Salaries 1,912,028.00$       1,887,750.00$       -24278 -1.27%
  Fringe Benefits 633,072.00$          625,034.00$          -8038 -1.27%
  Operating Expenses 224,191.00$          212,582.00$          -11609 -5.18%
  Equipment Expense 42,572.00$            20,772.00$            -21800 -51.21%
  Travel and Per Diem 60,369.00$            68,539.00$            8170 13.53%
  Subcontracts 921,145.00$          962,922.00$          41777 4.54%
  Other Costs 3,550,330.00$       3,735,136.00$       184806 5.21%
  Indirect Costs 282,593.00$          263,697.00$          -18896 -6.69%
Total Federal Share 7,626,300.00$       7,776,432.00$       150132 1.97%

Justification for increases or decreases over 10%
Equipment expenses dropped to to the less need for new equipment in 06/07
Travel and Per Diem increased due to the increased costs of travel and # of people attending.  
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Madera County Children and Families Commission - First 5 

Program Area: Local Incentive Awardee: Education - First 5 Children and Families 
Commission 

Contract Number: 06-55100 

a. Related Objectives 
To increase the awareness and encourage the consumption of  the recommended amounts 
of fruits and vegetables and promote 30-60 minutes of physical activity a day for FSNE 
eligible adults and children 0-5 years old of Madera County.   

b. Audience 
Gender: Male (9%); Female (91%) 
Ethnicity: African American (3%); Asian (1%); Caucasian (12%); Latino (81%); 

Native American (1%); unknown (2%) 
Languages: English (52%); Hmong (1%); Spanish (47%) 
Ages: Under 5 (20%); 18 to 24 (40%); 25 to 54 (40%) 
Projected Number of Contacts: 
3,590 Direct +2,928 Indirect = 6,518 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % 
(for school sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Print 
Media; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; 
Shopping Behaviors 

Intervention Channels: 
Community-Based Organizations (4); Farmers’ Markets (1); Food Stamp Offices (1); 
Grocery Stores (1); Head Start (2); Health Care Facilities (non-government) (1); Other 
Preschools or Daycares (not Head Start) (5); Public Health Departments (1); Schools (K-
12) (2); WIC Sites (1) 

Narrative Summary: 
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This next contract year Madera County Children's and Families Commission aims to 
impact optimal childhood development among young children through the promotion of 
adequate nutrition and physical activity through the following strategies:  

 

* Health & Wellness Workshops will be offered quarterly and include the benefits of 
fruit/vegetable consumption and the importance of 60 minutes of physical activity per 
day. Workshops will be interactive and offer family games, discussion, the distribution of 
nutrition education materials, one-time physical activitiy demonstrations, food 
demonstrations and taste testing. 

 

* Nutrition Olympics will provide a fun-filled nutrition education event that reinforces 
the importance of 5-A-Day messaging and physical activity through various games, 
activities, and taste testing opportunities.  This allows children to become familiar with 
different fruits and vegetables, learn about nutrition, and have fun while being physically 
active. 

* By partnering with the Food Stamp Office to include nutritional information into the 
monthly mailings and participating in community events/fairs held in qualifying census 
tracts, the community will receive nutrition education and information at various 
locations throughout the community.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Latino Campaign; Dairy Council of California; Harvest of the 
Month; National 5 A Day; USDA materials; WIC Materials; First 5 California 

h. Development of New Educational Materials 
New Educational Materials: 
• None 
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3. Evaluation Plan 

Performance Measures: 
• Identify The Amounts Of Vegtetables A Child Needs Each Day. 
• Identify The Amount Of Fruits A Child Needs Each Day. 
• Identify The Amount Of Physical Activity A Child Needs Each Day. 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Existing: UCD Center for Social Marketing 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    

 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

20-65243-6107122 Alpha Elementary 69.29 17.14 86.43 

20-65243-6023980 James Madison Elementary 86.24 7.18 93.42 

20-65243-6023964 George Washington Elementary 95.42 1.44 96.86 

20-65243-6024020 Millview Elementary 80.72 10.22 90.94 

20-65243-6023998 James Monroe Elementary 85.45 10.50 95.96 

20-65243-60224046 Sierra Vista Elementary 94.22 2.84 97.06 

20-65243-6024012 La Vina Elementary 74.04 10.03 84.07 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Madera County Children and Families Commmision     Contract No.:06-55100
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 36489 51765 15276 41.86%
  Fringe Benefits 4467 19153 14686 328.77%
  Operating Expenses 17606 21639 4033 22.91%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 31865 31865 0 0.00%
  Other Costs 6005 0 -6005 -100.00%
  Indirect Costs 9643 18663 9020 93.54%
Total State Share 106,075.00$      143,085.00$    37,010.00$                 34.89%

Federal Share Budget
  Personnel Salaries 37240 36882 -358 -0.96%
  Fringe Benefits 11172 13646 2474 22.14%
  Operating Expenses 2880 2880 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 745 4000 3255 436.91%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 4802 4802 0.00%
  Indirect Costs 1000 9331 8331 833.10%
Total Federal Share 53,037.00$        71,541.00$      18,504.00$                 34.89%

Justification for increases or decreases over 10%: Contractor was able to account for more State Share in FFY07 
therefore it enhanced Federal Share activties.  Total indirect
 in FFY06 was not claimed.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Madera Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45518 

a. Related Objectives 
The key goal of our program is to provide nutrition instruction to 14 elementary schools for grade 
levels 4 - 6.   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: African American (3%); Asian (1%); Caucasian (14%); Latino (79%); Native 

American (3%); Pacific Islander; Filipino 
Languages: Arabic (1%); Armenian (1%); English (41%); Khmer (1%); Korean (1%); Russian 

(1%); Spanish (53%); Vietnamese (1%) 
Ages: Under 5; 9 to 11 (70%); 12 to 17 (30%) 
Projected Number of Contacts: 
4,240 Direct + = 4,240 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes 

Key Educational Messages: 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Other Preschools or Daycares (not Head Start) (1); Schools (K-12) (14) 

Narrative Summary: 
Madera Unified School District is located right in the heart of the San Joaquin Valley  We have a 
student population of approximately 17,700 students 78.4% of which are of Latino decent.  
Madera is an agricultural community that is growing  rapidly. 

Our nutrition program will focus on the 4th - 6th grade elementary students at each of our 14 
elementary schools.  We are currently teaching curriculum from California 5-a-day, dairy council 
and eat fit.  We are making 4,240 direct contacts with 78.4% being hispanic.  Our dairy council 
curriculum 'Camp Eatawella' has been a real hit among our 5th graders.  We have been able to use 
our LCD projectors purchased through our S.O.W. to allow the kids to go to a computer 
generated camp and learn how to make healthy food selections.   



05-45518 Madera Unified School District LOCAL PROJECT SYNOPSIS
 

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; 
Harvest of the Month 

h. Development of New Educational Materials 
New Educational Materials: 
• We Are Not Changing Our Materials They Have Already Been Approved. 

 
3. Evaluation Plan 

Performance Measures: 
• Students Knowledge Increase Of The Health Benefits Of Consuming Fruits And Vegetables And 

Daily Physical Activity. 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Developed: In-House 

Existing: California Healthy Kids Survey 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    

FFY 2007 Plan Printed 11/30/2006 



Contract: Madera USD                                                            Contract No.: 05-45518
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 329367 344213 14846 4.51%
  Fringe Benefits 134503 125355 -9148 -6.80%
  Operating Expenses 1012 0 -1012 -100.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 1012 1012 0.00%
  Indirect Costs 0 0 0 0.00%
Total State Share 464882 470580 5698 1.23%

Federal Share Budget
  Personnel Salaries 140851 145378 4527 3.21%
  Fringe Benefits 52488 49288 -3200 -6.10%
  Operating Expenses 2000 2000 0 0.00%
  Equipment Expense 6300 0 -6300 -100.00%
  Travel and Per Diem 4493 3,632 -861 -19.16%
  Subcontracts 0 0 0 0.00%
  Other Costs 11039 9782 -1257 -11.39%
  Indirect Costs 10312 9,269 -1043 -10.11%
Total Federal Share 227483 219349 -8134 -3.58%

Justification for increases or decreases over 10%

This spreadsheet reflects less than 10% and no further justification needed.
Rev. 10/4/06
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Manila Community Services District 
Program Area: Local Incentive Awardee: Government - City Government 

Contract Number: 05-45519 

a. Related Objectives 
To promote awareness of healthy eating focusing on increased consumption of fruits and 
vegetables as part of a healthy diet; a physically active lifestyle among lower income 
Food Stamp Eligible (FSE) Peninsula residents.   

b. Audience 
Gender: Male (30%); Female (70%) 
Ethnicity: African American (5%); Asian (5%); Caucasian (55%); Latino (10%); 

Native American (25%) 
Languages: English (90%); Spanish (10%) 
Ages: All Ages 
Projected Number of Contacts: 
5,200 Direct +8,600 Indirect = 13,800 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); Samoa 
Community Center: the targeted 50+ women who are single heads of households reside 
in an area where greater than 60% of the local population is disabled and on SSI. 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Promotion of Healthy 
Communities; Radio; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (1); Community Youth Organizations (1); Gardens (1); Parks, 
Recreation Centers (1) 

Narrative Summary: 
Manila Community Services District, a public entity of government, a special district, 
provides culturally appropriate nutriition education through the Building Healthy 
Peninsula Communities Project, a nutrition education project for youth, teens, seniors, 
families, and community members of the Samoa Peninsula for the funding period 
beginning October 1, 2006 through September 30, 2007.  The project provides nutrtition 
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education and physical education promotion including promoting awareness of the need 
for the USDA recommended amounts of fruits and vegetables per day and the need to 
obtain 60 minutes of physical exercise every day for FSE youth; 30 minutes FSE adults; 
and nutrition education and physical education promotion are facilitated to FSE 
communtiy members and other interested participants during community events and 
workshops; programs for FSE youth (after school and sunmmer programs); teens 
(including teenship and the babysitters' club); FSE seniors; FSE parents (Parents in 
Partnership); and families; and Project nutrition activities including the development of 
pages to be added to the Manila Cookbook, that combines elder histories and community 
health and pride for FSE.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; African American Campaign; 
California Department of Education; California Project LEAN; Contractor developed ; 
Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of the 
Month; USDA materials; WIC Materials; Other California Healthy Kids Resource Center 
materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Nutrition Calendar:  Develop Artwork And Recipes For Community Calendar 

Through Nutrition Education Actiivities With Fse Youth-Participants, Ages 5 - 18.  
Community Calendar Is Distributed Throughout The Targeted Communities And To 
The Fse Population.  No Other Calendar Duplicates This Outreach Tool.  Youth Will 
Design Artwork And Suggest Recipes For Inclusion In The Community Calendar.  
Recipes Will Be Screened Using The Fruit, Vegetable and Physical Activity 
Campaign Recipe Guidelines And Approved By The Cancer Prevention & Nutrition 
Section.   
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• Nutrition Cookbook:  Page Installments For A Community Nutrition Cookbook 
Through Elder Histories And Recipe Collection For Distribution To Fse.  Recipes 
Will Promote Consumption Of Fruits And Vegetables.  Recipes Will Be Combined 
With Recipes Collected Through Acivities With Youth Participating In Community 
Cookbook Activities. 

• Quarterly Newsletter: Newsletter Informs Peninsula Communities About Nutrition 
Activities And Features Recipes From Approved Cpns Recipe Sources. 

 
3. Evaluation Plan 

Performance Measures: 
• By September 30, 2006, 1400 To 1700 Contacts Will Be Made With Fse Youth, Ages 0 - 

18, Participating In Manila Csd Nutirtion Education Activities; And 400 To 650 Contacts 
Will Be Made With Fse Teen Participants Attending Nutrition Education Activities; That 
Include The Importance Of Consuming Usda Recommended Amounts Of Fruits And 
Vegetables A Day And 60 Minutes Of Physical Activity Daily.  200 Tp 250 Contacts Will 
Be Made With Fse Senior Participants Attending Nutrition Education Activities; 600 To 
800 Contacts Will Be Made With Participants Attending Communiity Nutiriton Education 
Activtiies And Workshops; And 1500 To 1800 Contacts Will Be Made With Participants 
Through Community Events Held In Peninsula Venues That Promote The Importance Of 
Consuming Usda Recommended Amounts Of Fruits And Vegetables A Day And 30 
Minutes Of Physical Activity Daily. 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

12-62984-6008106 Peninsula Union Elementary School  85 10 95 

n/a Mattole Valley Charter School, Dunes of Discovery    92 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Manila Community Services District                                                           Contract No.:  05
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $36,840.00 $39,770.00 $2,930.00 7.95%
  Fringe Benefits $12,114.00 $12,961.00 $847.00 6.99%
  Operating Expenses $1,700.00 $1,700.00 $0.00 0.00%
  Equipment Expense $5,000.00 $1,000.00 -$4,000.00 -80.00%
  Travel and Per Diem $1,600.00 $1,648.00 $48.00 3.00%
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $8,930.00 $10,720.00 $1,790.00 20.04%
  Indirect Costs $9,791.00 $10,546.00 $755.00 7.71%
Total State Share $75,975.00 $78,345.00 $2,370.00 3.12%

Federal Share Budget
  Personnel Salaries $28,574.00 $29,692.00 $1,118.00 3.91%
  Fringe Benefits $8,297.00 $8,616.00 $319.00 3.84%
  Operating Expenses $0.00 $0.00 $0.00
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $1,042.00 $790.00 -$252.00 -24.18%
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $0.00 $0.00 $0.00
  Indirect Costs $0.00 $0.00 $0.00
Total Federal Share $37,913.00 $39,098.00 $1,185.00 3.13%

Justification for increases or decreases over 10%

State Share
Equipment:  Equipment was purchased in Yr 06 and did not need to be purchased also in Yr 07
Other Costs: Reaching more FSN participants in 07 and need to print more nut ed handouts and food for food demo

Federal Share
Travel and Per Diem:  One less staff attending Annual Network Conference in 07
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Marin County Department of Health and Human Services 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 06-55101 

a. Related Objectives 
The Key Behavioral Goal is to increase consumption of fruits and vegetables and 
physical activity among FSNE eligible families in Marin County:   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (3%); Asian (5%); Caucasian (79%); Latino (11%); 

Native American (1%); Pacific Islander (1%) 
Languages: English (80%); Spanish (10%); Tagalog (1%); Vietnamese (4%); Other 

Indo- European lanaguages (5%) 
Ages: All Ages 
Projected Number of Contacts: 
5,338 Direct +180,136 Indirect = 185,474 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; CalWORKS Income Guidelines; Food Stamp Income 
Guidelines; Free/Reduced Price Meal % (for school sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Radio; Training/workshop/conference; TV 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ 
market promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (2); Community-Based Organizations (25); Community Clinics 
(non-government) (1); Community Youth Organizations (3); Farmers’ Markets (2); Food 
Closets/Pantries/Banks (2); Food Stamp Offices (1); Gardens (3); Head Start (1); Health 
Care Facilities (non-government) (2); Other Preschools or Daycares (not Head Start) (1); 
Public Health Departments (1); Schools (K-12) (7); Senior Centers (1); Soup 
Kitchens/Congregate Meal Sites (1); WIC Sites (1) 
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Narrative Summary: 
The Nutrition Wellness Program's mission is to improve the daily eating practices and 
participation in physical activity among the low income population (185% FPL) residing 
in Marin County by promoting the importance of fruit and vegetable consumption, 
participation in regular physical activity, and participation in the federal food assistance 
programs.  

We are using the Spectrum of Prevention socioecological model and building 
collaborative partnerships to achieve the following objectives: 

1.) Foster collaborative partnerships to increase community awareness, education of 
families around the importance of fruit & vegetable consumption, increasing access to 
healthy foods and regular physical activity. 

2.)  Coordinate the Marin Nutrition Wellness Physical Activity Collaborative in order to 
implement and monitor a County wide plan for promoting healthy eating, increased 
access to healthy foods and and being active. 

3.) Continue to improve and expand nutrition education and physical activity promotion 
efforts to educate the community around changing the environment to improve healthy 
eating and physical activity behaviors. 

4.) Provide technical assistance, assessment/evaluation tools and Train the Trainer 
programs  to schools, public health programs (WIC, Social Services, Public Health 
Nursing, etc.) and other community programs working with the FSNE eligible 
population.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; Retail Program; African American 
Campaign; California Department of Education; Latino Campaign; California Project 
LEAN; Centers for Disease Control and Prevention (CDC); Contractor developed ; 
CooperativeExtension (EFNEP, FSNEP); Dairy Council of California; Harvest of the 
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Month; National 5 A Day; USDA materials; WIC Materials; Other California Healthy 
Kids Resource Center materials: SHAPE Competencies 

h. Development of New Educational Materials 
New Educational Materials: 
• Passport To Healthy Living Materials -Will Be Adapted From Alameda County, And 

Customized To Our Program. The Materials Have Been Evaluated By The Network 
And Have Been Shown To Demonstrate  Change In Behavior 

 
3. Evaluation Plan 

Performance Measures: 
• Increase In Consumption Of Fruits And Vegetables In Target Population, At Least One 

Serving Per Day. 
• Increase In Physical Activity In Target Population At Least 30 Minutes Per Day. 
• Increase In Access To Healthy Foods By Target Population. 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews; Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House; Other Source 

Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools; ENACT 
(Strategic Alliance) 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Marin 6041102201 Hispanic 

 6041104101 Hispanic 

 6041104102 Hispanic 

 6041104200 Hispanic 

 6041105000 Hispanic 

 6041106002 Hispanic 

 6041108200 Hispanic 

 6041109000 Hispanic 

 6041111000 Hispanic 

 6041112100 Hispanic 

 6041112200 Hispanic/Asian 

 6041129000 Black 

 6041133000 Hispanic 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

21-65458-6024756 Bahia Vista Elementary School 81 19 100 

21-65458-6024764 Coleman Elementary School 40 13 53 

21-65458-6024772 Gallinas Elementary School 43 15 58 

21-65458-6024814 Laurel Dell Elementary School 52 16 68 

21-65458-6024830 San Pedro Elementary School 90 9 99 

21-65458-6058622 Davidson Middle School 45 7 52 

21-65474-6024889 Bayside Elementary School 74 8 82 

     

 * *Data Statistic Sources come from 2005/6 San Rafael 
School District and 2005 California Department of 
Education    

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Marin Co. Dept. of HHS           Contract No.:  06-55101
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 435,253 963,496 528243 121.36%
  Fringe Benefits 100,513 251,365 150852 150.08%
  Operating Expenses 47,731 70,932 23201 48.61%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 3,121 6,242 3121 100.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 65,991 131,953 65962 99.96%
Total State Share 652,609 1,423,988 771379 118.20%

Federal Share Budget
  Personnel Salaries 184,193 307,503 123310 66.95%
  Fringe Benefits 49,831 103,985 54154 108.68%
  Operating Expenses 5,195 6,000 805 15.50%
  Equipment Expense 0 3,354 3354 0.00%
  Travel and Per Diem 3,521 5,262 1741 49.45%
  Subcontracts 45,000 186,400 141400 314.22%
  Other Costs 19,843 66,571 46728 235.49%
  Indirect Costs 18,722 32,919 14197 75.83%
Total Federal Share 326,305 711,994 385689 118.20%

Justification for increases or decreases over 10%

Overall increased due to expanded programs and personnel and consultants.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Merced County Office of Education 

Program Area: Local Incentive Awardee: Education - County Office of Education 

Contract Number: 05-45522 

a. Related Objectives 
To encourage the recommended amounts of fruits and vegetables and daily physical 
activity among FSNE eligible children, young adults, and families/caretakers.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (4%); Asian (7%); Caucasian (41%); Latino (45%); 

Native American (1%); Hmong, Vietnamese, Punjabi, Hindi, Mein/Yao, 
Portuguese, Arabic, Urdu (2%) 

Languages: English (61%); Spanish (26%); Hmong, Vietnamese, Punjabi, Hindi, 
Mein/Yao, Portuguese, Arabic, Urdu (13%) 

Ages: Under 5 (9%); 5 to 8 (12%); 9 to 11 (12%); 12 to 17 (12%); 18 to 24 (35%) 
Projected Number of Contacts: 
215,600 Direct +117,100 Indirect = 332,700 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation; Print Media; Training/workshop/conference; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (6); Community-Based Organizations (1); Other Preschools or 
Daycares (not Head Start) (11); Schools (K-12) (6) 

Narrative Summary: 
Merced County Nutrition & Fitness Network has expanded the program to reach a greater 
segment of the Merced County FSNE eligible population.  Team members include a 
Certified Health Education Specialist, Registered Dietitian, Special Education Resource 
Teacher and a variety of other administrative and clerical assistants. 
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The Merced Nutrition Network serves the students, teachers, and families in 20 preschool 
classrooms, 6 schools with grades from Kindergarten through 8th grade, and the Special 
Education Department.   

The main focus of the team has been to link classroom nutrition education to the cafeteria 
and community.  Activities include Harvest of the Month, parent and community 
activities, and student events.  Bi-annual teacher and staff training is provided featuring 
SPARK and easy to use, curriculum linked materials to integrate in the classroom. 

The Merced Nutrition Network Team has been focusing on increasing the availability and 
use of Harvest of the Month and teacher resources in the Special Education clasrooms to 
enhance the delivery of nutrition education to students.  The variety of students include 
those from infant to 12th grade who are deaf and hard of hearing, emotionally disturbed, 
autistic, and who are severly disabled or have other mental and/or physical impairments.  
Staff will be recording video segments of special needs classroom nutrition education 
activities for parents/caretakers to view and learn how to incorporate nutrition lessons in 
the home.  Impact evaluation will be conducted to determine the effectiveness of nutrition 
education for special education students by measuring preference for fruits and 
vegetables before and after receiving nutrition education and participating in Harvest of 
the Month classroom activities.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; Retail Program; California 
Department of Education; Latino Campaign; Centers for Disease Control and Prevention 
(CDC); Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Dairy Council 
of California; Harvest of the Month; National 5 A Day; USDA materials; Other 
California Healthy Kids Resource Center materials; School Library Resources 
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h. Development of New Educational Materials 
New Educational Materials: 
• Staff Will Develop And Record 30 Second - 30 Minute Video Segments Of 

Classroom Nutrition Education Activities That Can Be Linked To Activities In The 
Home And Community For Special Needs Students.  The Purpose Of This Project Is 
To Provide Parents/Caretakers With Ideas On How To Apply Harvest Of The Month 
And Other Nutrition Activities To Reinforce Classroom Instruction.  This Project Will 
Be Approved By The Program Manager And Will Air On Metv At No Cost To The 
Network Project.        

•  
 
3. Evaluation Plan 

Performance Measures: 
• 50% Increase In Preference For 4 Of The 6 Featured Fruits And Vegetables 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: In-House; Other Source 

Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools; UCD 
Center for Social Marketing 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Merced 06047001502   All races 

Merced 06047001301  All races 

Merced 06047001502   All races 

Merced 06047001301  All races 

Merced 06047001401 All races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

24-65722-6025498 Le Grand Elementary School (LeGrand Union Elementary) 70.52 12.97 83.49 

24-65862-6111991 Pioneer Elementary School (Weaver Union Elementary) 65.49 15.31 80.80 

24-65862-6025811 Weaver Elementary School (Weaver Union Elementary) 51.22 9.23 60.45 

24-65870-6025837 Crookham Elementary School (Weaver Union Elementary) 77.19 14.05 91.24 

24-65870-6025829 Sparkes Elementary School (Weaver Union Elementary) 75.39 12.85 88.24 

24-65870-6109425 Winton Middle School (Weaver Union Elementary) 75.00 13.78 88.78 

Merced County Office of Education Special Education Classroom Sites  

24-65789-2430601 Atwater High (Merced Union High) 45.83 9.89 55.72 

24-65748-6025506 Campus Park (Livingston Union Elementary) 83.66 11.98 95.64 

24-75366-0105817 Harmony (Delhi Unified) 59.34 13.71 73.05 

24-65748-6025522 Selma Herndon (Livingston Union Elementary) 70.05 16.10 86.15 

24-65870-6025829 Frank Sparkes Elementary School (Winton Elementary) 75.39 12.85 88.24 

24-65631-6025373 Thomas Olaeta Elementary (Atwater Elementary) 48.64 16.77 65.41 

24-65870-6109425 Winton Middle School (Winton Elementary) 75.00 13.78 88.78 

24-65771-6025605 Charles Wright (Merced City Elementary) 60.12 13.36 73.48 

24-65771-6025613 Chenoweth (Merced City Elementary) 45.11 15.14 60.24 

24-65771-6025654 John C. Fremont Charter School  (Merced City Elementary) 56.20 12.90 69.10 

24-65771-6025597 Ada Givens (Merced City Elementary) 58.52 11.95 70.47 

24-65755-6058689 Los Banos Jr. High (Los Banos Unified) 50.07 14.48 64.55 

24-65789-2435204 Merced High (Merced Union High) 43.67 6.23 50.0 

24-65755-0102624 Lorena Falasco (Los Banos Unified) 44.44 21.25 65.69 

24-65755-6025563 Miano (Los Banos Unified) 61.48 17.84 79.32 

24-65771-6025647 Hoover Middle (Merced City Elementary) 62.50 10.59 73.09 

24-65771-6025688 Sheehy (Merced City Elementary) 79.52 6.67 86.19 

24-65771-6025696 Rivera (Merced City Elementary) 56.03 11.76 67.80 

24-65771-6115729 Stowell Elementary (Merced City Elementary) 90.63 4.81 95.43 

24-75366-2430114 Delhi High (Delhi Unified) 48.59 11.31 59.89 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

24-65631-6025357 Mitchell Intermediate (Atwater Elementary) 59.07 14.77 73.84 

24-65755-2434207 Los Banos High (Los Banos Unified) 
(Data as of 11/05 per Food Service Director) 49.00 14.00 63.00 

24-65755-6025571 Volta Elementary- (Los Banos Unified) 
(10 Special Ed Students Only -11/05 data per Food 

Service Director) 50.00 0 50.00 

24-65771-6105647 Allan Peterson Elementary Special Education (39 Special 
Education Students (24 Free/6 Reduced per Food 
Service Director Data 11/05) (Merced City Elementary) 61.53 15.38 76.91 

 Merced Transition Center 70.8 20.8 91.6 

Merced City School District Preschool Locations 

24-65771-6025613 Chenoweth (Merced City Elementary) 45.11 15.14 60.24 

24-65771-6025662 John Muir Elementary (Merced City Elementary) 78.41 9.30 87.71 

24-65771-6025597 Ada Givens (Merced City Elementary) 58.52 11.95 70.47 

24-65771-6025670 Burbank (Merced City Elementary) 71.13 12.20 83.33 

24-65771-6025688 Margaret Sheehy (Merced City Elementary) 79.52 6.67 86.19 

24-65771-6025621 Franklin Elementary (Merced City Elementary) 59.75 11.89 71.65 

24-65771-6107908 Alicia Reyes Elementary (Merced City Elementary) 82.55 6.46 89.01 

24-65771-6025654 John C. Fremont (Merced City Elementary) 56.20 12.90 69.10 

24-65771-6105852 Leontine Gracey (Merced City Elementary) 67.92 12.11 80.03 

24-65771-6025605 Charles Wright (Merced City Elementary) 60.12 13.36 73.48 

24-65771-6115729 Don Stowell Elementary (Merced City Elementary) 90.63 4.81 95.43 

Census Tract 
06047001502 

Danielson School  
   

Census Tract 
06047001401 

Cruickshank School (Merced City Elementary)  
   

 



Contract:  Merced County Office of Education          Contract No.:  05-45522
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 1,470,237 1,514,114 43,877 2.98%
  Fringe Benefits 415,197 422,122 6,925 1.67%
  Operating Expenses 102,517 102,517 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0 0.00%
  Other Costs 7,732 7,732 0 0.00%
  Indirect Costs 109,485 112,391 2,906 2.65%
Total State Share 2,105,168 2,158,876 53,708 2.55%

Federal Share Budget
  Personnel Salaries 225,230 233,289 8,059 3.58%
  Fringe Benefits 92,687 94,156 1469 1.58%
  Operating Expenses 36,600 37,248 648 1.77%
  Equipment Expense 4,400 0 -4400 -100.00%
  Travel and Per Diem 15,479 15,479 0 0.00%
  Subcontracts 108,670 106,400 -2270 -2.09%
  Other Costs 546,691 567,385 20694 3.79%
  Indirect Costs 22,827 23,510 683 2.99%
Total Federal Share 1,052,584 1,077,467 24883 2.36%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Monrovia Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 04-35452 

a. Related Objectives 
Increase the exposure to and consumption of fruits and vegetables among our target 
audience and promote physical activity through nutrition education.   

b. Audience 
Gender: Male (53%); Female (47%) 
Ethnicity: African American (11%); Asian (8%); Caucasian (17%); Latino (62%); 

Native American (1%); Pacific Islander; No response (1%) 
Languages: English (80%); Mandarin; Spanish (18%); Tagalog; other than english 

(1%) 
Ages: Under 5 (23%); 5 to 8 (23%); 9 to 11 (32%); 12 to 17 (22%) 
Projected Number of Contacts: 
123,883 Direct +141,846 Indirect = 265,729 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Retail Promotion; Training/workshop/conference; 
TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (11); Community-Based Organizations (3); Community Youth 
Organizations (10); Farmers’ Markets (1); Food Closets/Pantries/Banks (1); Gardens (3); 
Grocery Stores (3); Healthy Start (1); Other Preschools or Daycares (not Head Start) 
(2);Schools (K-12) (10) 

Narrative Summary: 
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We will attempt to increase the consumption of fruits and vegetables and promote 
nutrition education through nutrition related activites in the cafeteria, garden bars, the 
Produce of the Month program, and nutrition education cooking lessons within the 
classrooms.   

 

Elementary school sites have Nutrition Advisory Councils that meet 3 times per week in 
order to promote our goals within the schools. 

 

Each month we reach 2400 eligibles through our nutrition education lessons that feature 
our highlighted Produce of the Month that is conducted by a Chef and linked to the core 
curriculum.  Teachers further this Produce of the Month education by subscribing to the 
monthly program and intergrating nutrition education into their classrooms.   

As a complement to these programs, we will expose our target audience to nutrition 
education messages via electronic and written modes.  We will do this by publishing 
articles in the local newspapers, displaying various signage, bulletin boards, and murals 
at our school sites.  We also have created a website that  contains nutrition resources for 
teachers and students and upcoming events for the Nutrition Network.  

we are beginning to work with the local supermarkets to keep them informed about our 
Produce of the Month program.  We hope to futher this partnership by using resources 
from the Regional Nutrition Network.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; Retail Program; African American 
Campaign; California Department of Education; Latino Campaign; California Project 
LEAN; Centers for Disease Control and Prevention (CDC); Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; USDA materials 
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h. Development of New Educational Materials 
New Educational Materials: 
• We Do Not Plan To Develop Any Materials 

 
3. Evaluation Plan 

Performance Measures: 
• We Expect That Interventions Provided Through Our Produce Of The Month Program 

Will Produce Both An Increase In Preferences For And Knowledge About Fruits And 
Vegetables Among Our Target Population. 

Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House; Other Source 

Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 06037431001 Hispanic or Latino 

Los Angeles 06037431100 Hispanic or Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19-64790-6020424 Bradoaks 46% 19% 65% 

19-64790-6020457 Mayflower 32% 17% 50% 

19-64790-6020465 Monroe 52% 20% 72% 

19-64790-6020473 Plymouth 47% 18% 65% 

19-64790-6020499 Wild Rose 49% 20% 69% 

19-64790-6020432 Clifton 36% 15% 50% 

19-64720-6020481 Santa Fe 47% 18% 65% 

19-64790-1935899 Canyon Oaks High School 61% 13% 74% 

06037431100 Canyon Early Learning Center (qualifying by census 
tract)    

06037431001 Monrovia High School (qualifying by census tract)    

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Monrovia Unified School District                                                             Contract No.:  04-35
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $1,004,861.00 $1,024,563.00 $19,702.00 1.96%
  Fringe Benefits $136,823.00 $139,181.00 $2,358.00 1.72%
  Operating Expenses $15,065.00 $18,832.00 $3,767.00 25.00%
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $0.00 $0.00 $0.00
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $33,290.00 $33,790.00 $500.00 1.50%
  Indirect Costs $66,999.00 $68,481.00 $1,482.00 2.21%
Total State Share $1,257,038.00 $1,284,847.00 $27,809.00 2.21%

Federal Share Budget
  Personnel Salaries $327,939.00 $345,855.00 $17,916.00 5.46%
  Fringe Benefits $69,289.00 $72,369.00 $3,080.00 4.45%
  Operating Expenses $10,336.00 $10,486.00 $150.00 1.45%
  Equipment Expense $1,230.00 $0.00 -$1,230.00 -100.00%
  Travel and Per Diem $3,610.00 $3,610.00 $0.00 0.00%
  Subcontracts $76,500.00 $133,100.00 $56,600.00 73.99%
  Other Costs $107,594.00 $44,750.00 -$62,844.00 -58.41%
  Indirect Costs $32,021.00 $32,253.00 $232.00 0.72%
Total Federal Share $628,519.00 $642,423.00 $13,904.00 2.21%

Justification for increases or decreases over 10%

State Share
Operating Expenses:  An increase in Routine Office Expenses

Federal Share
Equipment Expense:  Equipment was purchased in 06 and none was needed for 07
Subcontracts:  Some entrys from 06 were put in Other Costs but now have to be shown in Subcontracts due to scho
Other Costs:  This is less in 07 due to purchases in 06 which did not need to be duplicated
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Montclair (City of)  
Program Area: Local Incentive Awardee: Government - City Government 

Contract Number: 06-55079 

a. Related Objectives 
Encourage healthy eating and physical activity patterns, in particular increase 
consumption of fruits and vegetables among FSNE eligible families in Montclair and 
surrounding neighborhoods.   

b. Audience 
Gender: Male (25%); Female (75%) 
Ethnicity: African American (2%); Asian (3%); Caucasian (10%); Latino (85%) 
Languages: English (20%); Spanish (80%) 
Ages: 18 to 24 (5%); 25 to 54 (85%); 55 to 64 (7%); Over 65 (3%) 
Projected Number of Contacts: 
160 Direct +29,000 Indirect = 29,160 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Print Media 

Key Educational Messages: 
Cooking Skills; Farmers’ market promotion; Fruit & Vegetables; Healthier Eating, 
general; Shopping Behaviors 

Intervention Channels: 
Community Clinics (non-government) (1); Faith/Churches (1); Farmers’ Markets (1); 
Grocery Stores (1); Parks, Recreation Centers (1); apartment complex community centers 
(1) 

Narrative Summary: 
Located in southern California, in an urbanized valley at the base of the San Bernardino 
Mountains, the City of Montclair is located 35 miles east of Los Angeles.  With 7,049 
people per square mile, the City is a lower income urban-suburban community with a 
population of approximately 35,000 people.  

 

Through bilingual Health Educators and Promotoras the City of Montclair Nutrition 
Education Project will target qualifying census tracts which are 68% Hispanic and have a 
total population of 19,680 residents.  The Project will reach Latino adults by tapping into 
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the existing network of Por La Vida-Families Saludables participants, Montclair 
Community Collaborative members, and Medical Clinic participants, among others.  
Promotoras will facilitate the 16 session Por La Vida-Mujeres Decididas curriculum.  In 
addition, Promotoras will maintain a positive ongoing rapport with targeted community 
members after sessions are delivered.  Health Educators will lead the cooking 
demonstrations, advanced nutrition classes, field trips to local farmers' markets, and 
nutrition workshops at various community events.  A twice yearly newsletter will be 
directly mailed to homes to introduce healthy eating and physical activity concepts to 
raise awareness and increase perceived benefits of healthy lifestyle choices.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Latino Campaign; California 
Project LEAN; USDA materials; Por La Vida 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increased Perceived Benefits And Knowledge About Healthy Nutrition And Physical 

Activity In Target Population. 
• Increased Consumption Of Fruits And Vegetables And Physical Activity In Target 

Population. 

Evaluation Plan 
Type 
Summative: Process 
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Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Bernardino County 06071000301 All 

 06071000303 All 

 06071001600 All 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

  Not working in schools     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: City of Montclair             Contract No.:06-55079
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 97,755 69,235 -28520 -29.17%
  Fringe Benefits 24,439 20,771 -3668 -15.01%
  Operating Expenses 17,500 34,660 17160 98.06%
  Equipment Expense 0
  Travel and Per Diem 5,000 5,450 450 9.00%
  Subcontracts 6,000 -6000 -100.00%
  Other Costs 3,000 5,290 2290 76.33%
  Indirect Costs 15,369 -15369 -100.00%
Total State Share 169,063 135,406 -33657 -19.91%

Federal Share Budget
  Personnel Salaries 36,250 30,936 -5314 -14.66%
  Fringe Benefits 3,444 9,281 5837 169.48%
  Operating Expenses 13,264 15,400 2136 16.10%
  Equipment Expense 0
  Travel and Per Diem 2,360 1,418 -942 -39.92%
  Subcontracts 10,350 -10350 -100.00%
  Other Costs 14,900 10,300 -4600 -30.87%
  Indirect Costs 3,964 -3964 -100.00%
Total Federal Share 84,532 67,335 -17197 -20.34%

Justification for increases or decreases over 10%

PS: Personnel Salaries, FB: Fringe Benefits, OE: Operating Expenses, TP: Travel and Per Diem, 
Sub: Subcontractor, OC: Other Costs, IC: Indirect Costs, SS: State Share, FS: Federal Share

PS: SS, FS: 10% less than previous year because staff changes and work-load restructuring
FB: FS: 10% more than last year because percentage rate increases. 
      SS, 10% less than last year because of staff and program changes
OE: SS, FS: 10% more than last year because of increased postage and city of Montclair fiscal Dept directio
                     to include rent match.
TP: FS: 10% less than last year because of limited budget.
Sub: SS, FS: 10% less than last year because projections of community needs and program capacity.
OC: SS, 10% more than last year because items were moved on the budget.
       FS: 10% less than last year because of more accurate projections of community needs and program ca

IC: SS and FS: 10% less than last year because the City does not have a federally negotiated indirect rate.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Montebello Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55103 

a. Related Objectives 
Increase the daily consumption of colorful fruits and vegetables and increase daily 
physical activity in FSNE-eligible students and their families..   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: African American; Asian (3%); Caucasian (2%); Latino (93%); Pacific 

Islander 
Languages: Armenian; Cantonese (1%); English (26%); Korean; Mandarin; Spanish 

(68%); Vietnamese 
Ages: All Ages 
Projected Number of Contacts: 
37,300 Direct +160,000 Indirect = 197,300 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education 
Classes; Promotion of Healthy Communities; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors; Family 
meal times, choices and consequences 

Intervention Channels: 
Afterschool Programs (12); Head Start (11); Schools (K-12) (28) 

Narrative Summary: 
Nutrition Services will focus on five general areas providing nutrition education to 
students, families, and teachers.  Program will encourage students, teachers and parents  
to work toward developing more nutrition friendly environments and toward the 
development of nutrition education standards in the classroom.  Components will 
establish links between home, cafeteria and classrooms to provide a consistent program 
encouraging students to be wiser/healthier 'food decision makers'. 
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Classrooms will be reached with monthly taste tests including lessons on seasonal 
produce and bulletin boards in cafeterias with fruit/vegetable information to reach MUSD 
students. Other health/nutrition events throughout year will be promoted with lessons, 
activities, teacher background information and family information sheets.   Physical 
activity will be included in several promotions described above to reinforce importance 
of combining the two components for a healthier life style. 

A Nutrition Advisory Council will be established at each intermediate and high school, 
conducting 6 nutrition education activities per year.  Closing event will provide a forum 
for sharing yearly NAC accomplishments.  We will continue the pursuit of establishing 
nutrition education curriculum focus standards for K-12. This will allow for an 
institutionalization of nutrition education in the classroom, empowering students and 
families to advocate for more nutrition friendly environments.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; 
California Department of Education; California Food Policy Advocates (CFPA); Latino 
Campaign; California Project LEAN; Centers for Disease Control and Prevention (CDC); 
Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Dairy Council of 
California; Harvest of the Month; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Training Materials Will Be Developed To Tailor To Target Audience And To Specific 

Topics Based On Current Research.  
• Hotm, Kids Cooking Weeks Teacher Packet For Classroom Use Tailored To 

Particular Theme Promoted. 
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3. Evaluation Plan 
Performance Measures: 
• Increased Consumption Of A Variety Of Fruits And Vegetables Among Target 

Population. 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles  0603753020 Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19-64808 Montebello Unified School District    

19648086020689 Winter Gardens Elementary 97.29 0 97.29 

19648086020671 Wilcox Elementary 59.35 18.14 77.5 

19648086020663 Washington Elementary 52.93 16.24 69.17 

19648086020655 Suva Elementary 92.42 0 92.42 

19648086020648 Rosewood Park Elementary 99.73 0 99.73 

19648086020630 Potrero Height Elementary 40.68 15.03 55.71 

19648086020622 Montebello Park Elementary 92.63 0 92.63 

19648086020614 Montebello Gardens Elementary 95.58 0 95.58 

19648086113799 Laguna Nueva Elementary 88.53 0 88.53 

19648086020598 La Merced Elementary 47.87 13.87 61.73 

19648086020549  Joseph Gascon Elementary 95.15 0 95.15 

19648086020507 Bandini Elementary 80.56 0 80.56 

19648086020515 Bell Gardens Elementary 96.31 0 96.31 

19648086020523 Bella Vista Elementary 46.00 13.44 59.44 

19648086020531 Cesar Chavez Elementary 89.60 0 89.6 

19648086020556 Fremont Elementary 65.75 15.37 81.13 

19648086020564 Garfield Elementary 87.77 0 87.77 

19648086020580 Greenwood Elementary 93.03 0 93.03 

19648086058408 Bell Gardens Intermediate 90.22 0 90.22 

19648086058416 Eastmont Intermediate 60.29 12.05 72.33 

19648086085674 La Merced Intermediate 56.31 13.85 70.16 

19648086058432 Montebello Intermediate 59.23 13.70 72.93 

19648086020572 Macy Intermediate 39.83 14.44 54.27 

19648086085682 Suva Intermediate 92.48 0 92.48 

19648081930825 Bell Gardens High School 44.82 10.68 55.5 

19648081935998 Montebello High School 44.30 11.31 55.61 

19648081938927 Vail High School 43.01 8.30 51.31 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

06037530203 Schurr High School (Qualifying by census tract)    
 



Contract: Montebello Unified School District         Contract No.: 06-55103
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 169,674 413,645 243971 143.79%
  Fringe Benefits 66,173 202,686 136513 206.30%
  Operating Expenses 12,649 600 -12049 -95.26%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 28,700 22,093 -6607 -23.02%
  Indirect Costs 11,531 34,060 22529 195.38%
Total State Share 288727 673084 384357 133.12%

Federal Share Budget
  Personnel Salaries 31,663 74,020 42357 133.77%
  Fringe Benefits 8,893 16,177 7284 81.91%
  Operating Expenses 500 1,250 750 150.00%
  Equipment Expense 0 3,400 3400 0.00%
  Travel and Per Diem 942 1,492 550 58.39%
  Subcontracts 0 0 0 0.00%
  Other Costs 96,599 223,173 126574 131.03%
  Indirect Costs 5,765 17,030 11265 195.40%
Total Federal Share 144362 336542 192180 133.12%

Justification for increases or decreases over 10%:
Increase due to capacity to leverage more personnel time on State Share Budget
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Monterey County Department of Public Health 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 04-35453 

a. Related Objectives 
To increase the number of low-income residents in the city of Salinas, Chualar and 
unincorporated areas of North Monterey County known as 'Prunedale' and Castroville 
who consume the recommended number of cups of fruits and vegetables per day and 
participate in recommended daily physical activity (30 minutes of moderate physical 
activity per day for adults and 60 minutes of moderate to vigorous physical activity per 
day for children).   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (1%); Asian (2%); Caucasian (20%); Latino (77%) 
Languages: English (65%); Spanish (35%) 
Ages: Under 5 (10%); 5 to 8 (35%); 9 to 11 (35%); 12 to 17 (5%); 18 to 24 (4%); 

25 to 54 (10%); 55 to 64 (1%) 
Projected Number of Contacts: 
18,115 Direct +250,000 Indirect = 268,115 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); WIC Income 
Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Nutrition Education 
Research/Evaluation; Print Media; Promotion of Healthy Communities; Radio; 
Training/workshop/conference; TV 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (3); Farmers’ Markets (1); Grocery Stores (1); Public Health 
Departments (1); Schools (K-12) (10); WIC Sites (1); Adult School (1) 
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Narrative Summary: 
The Monterey County Health Department is a public health government entity, whose 
mission is to work to enhance, promote and protect the health of Monterey County 
individuals, families, communities and environment.  The Nutrition Network Local 
Incentive Award (LIA) is housed in the Community Health Division.  The LIA focuses 
on capacity building within elementary and middle schools through a train the trainer 
model.  The trainings provide teachers with curriculum on nutrition and physical activity 
education and tools including toolboxes, resources, mobile food demonstration carts, that 
faciliate their integration of nutrition and physical activity within their mandated 
curricula.  The LIA also focuses on educating parents on nutrition and physical activity 
through Adult Education programs and the provision of basic nutrition education to 
FSNE families through farmer's markets, community and school events.  Through state 
share activities, nutrition and physical activity education is provided in Science, Reading, 
Language Development, Social Studies and Math instruction for more than 6,800 low-
income elementary grade children in 10 schools.  Over 11,000 FSNE recipients of all 
ages receive nutrition and physical activity education through the Salinas Adult School's 
Parent Education, English as a Second Language, General Education, Speakers Bureau, 
Adult Basic Education, and the Creative Living Programs.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Latino Campaign; Centers for Disease Control and Prevention 
(CDC); Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest 
of the Month; National 5 A Day; USDA materials; Other California Healthy Kids 
Resource Center materials 

h. Development of New Educational Materials 
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3. Evaluation Plan 
Performance Measures: 
• Increase In Food Perference For Fruits And Vegetables Among Fourth Grade Students. 

Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment 

Summative: Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Monterey 06053000500 All Races 

Monterey 06053000400 All Races 

Monterey 06053010302 All Races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

27 66142 6026538 Kamman Elementary School 54% 17% 71% 

27 66142 6026520 El Gabilan Elementary School 61.7% 22.5% 84.2% 

27 66142 6026561 Los Padres Elementary School 52.8% 25% 77.8% 

27 66142 6026595 Natividad Elementary School 63.1% 25.8% 88.9% 

27 66142 6026611 Sherwood Elementary School 68.5% 20.1% 88.6% 

27 66142 6026553 Loma Vista Elementary School 65% 16% 81% 

27 65995 6026082 Chualar Elementary School 81% 15% 96% 

27 73825 6026397 Castroville Elementary School 67.9% 15.7% 83.6% 

27 73825 6026413 Elkhorn Elementary School 54% 13% 67% 

27 73825 6026421 North Monterey County Middle School 48% 8% 56% 

     

27 66142 6026587 Monterey Park Elementary School 51% 10% 61% 
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Mount Diablo Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45523 

a. Related Objectives 
Increase the consumption of fruits and vegetables to the recommended amounts and 
promote daily physical activity of at least 30 adults, and 1 hour in children and teens in 
low income food stamp eligible families.   

b. Audience 
Gender: Male (52%); Female (48%) 
Ethnicity: African American (15%); Asian (8%); Caucasian (20%); Latino (53%); 

Native American (1%); Pacific Islander (3%) 
Languages: English (52%); Hmong (1%); Spanish (45%); Tagalog (1%); Vietnamese 

(1%) 
Ages: 5 to 8 (50%); 9 to 11 (30%); 12 to 17 (20%) 
Projected Number of Contacts: 
2,107 Direct +1,000 Indirect = 3,107 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education 
Classes; Promotion of Healthy Communities 

Key Educational Messages: 
Cooking Skills; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion 

Intervention Channels: 
Afterschool Programs (12); Gardens (2); Parks, Recreation Centers (2) 

Narrative Summary: 
Mt. Diablo CARES (Collaborative for Academic, Recreation and Enrichment for 
Students) is a unique collabortive that includes Mt. Diablo School District, Ambrose 
Recreation and Park District, City of Concord and local police departments. We have a 
1.2 acre garden at Riverview Middle School that students from our 12  After School sites 
visit each week, additionally we recently started a second garden at Glenbrook Middle 
that is about a quarter acre. Our Nutrttion Educators conduct a Middle School elective 
classes at Riverview during the regular school day. Students are extremely enthusiastic 
about the course and have expressed valuable nutrition knowledge from the experience. 
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After school students enjoy their classes in the Garden classroom, especially cooking the 
produce they have helped grow in the garden   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; 
California Department of Education; California Project LEAN; Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; USDA materials 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Increase The Consumption Of Fruits And Vegetables And Factors Related To The 

Consumption Of Fruits And Vegetables Of Students At Targeted Sites. 

Evaluation Plan 
Type 
Formative: Research Development Assc 

Summative: Impact 

Tools 
Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



Network Contractor Project Summary FFY 2006-2007 
 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

07-61754-6003974 Bel Air Elementary 62 9 71 

07-61754-6003982 Cambridge Elementary  81 11 92 

07-61754-6004055 Fair Oaks Elementary 51 10 61 

07-61754-6004071 Glenbrook Middle 49 10 59 

07-61754-6004121 Holbrook Elementary 40 17 57 

07-61754-6004154 Meadow Homes Elementary 66 13 79 

07-61754-6004196  Oak Grove Middle 60 9 69 

07-61754-6096226 Rio Vista Elementary 61 15 76 

07-61754-6004261 Riverview Middle 55 13 68 

07-61754-6004295 Shore Acres Elementary 61 18 79 

07-61754-6004329 Sun Terrace Elementary 43 13 56 

07-61754-6004410 Ygnacio Valley Elementary 56 12 68 

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Mt. Diablo USD                                       Contract No.:  05-45523
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 269,861 269,861 0 0.00%
  Fringe Benefits 39,889 39,889 0 0.00%
  Operating Expenses 3,000 3,000 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 287,670 287,670 0 0.00%
  Other Costs 68,542 68,542 0 0.00%
  Indirect Costs 33,849 33,849 0 0.00%
Total State Share 702,811 702,811 0 0.00%

Federal Share Budget
  Personnel Salaries 42,900 42,900 0 0.00%
  Fringe Benefits 7,722 7,722 0 0.00%
  Operating Expenses 50 50 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 313 313 0
  Subcontracts 266,028 266,028 0 0.00%
  Other Costs 16,632 16,632 0 0.00%
  Indirect Costs 16,882 16,882 0 0.00%
Total Federal Share 350,527 350,527 0 0.00%

Justification for increases or decreases over 10% - NA
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Native American Health Center 

Program Area: Local Incentive Awardee: Indian Tribal Organizations 

Contract Number: 06-55104 

a. Related Objectives 
To improve the health of the FS eligible community by offering people services that 
support healthy eating, increased consumption of the recommended daily intake of fruits 
and vegetables, and promote daily physical activity.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (17%); Caucasian (34%); Latino (33%); Native 

American (16%) 
Languages: English (85%); Spanish (15%) 
Ages: All Ages 
Projected Number of Contacts: 
6,500 Direct +9,500 Indirect = 16,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Promotion of Healthy 
Communities 

Key Educational Messages: 
Cooking Skills; Dietary Quality; Farmers’ market promotion; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Community-Based Organizations (1); Farmers’ Markets (1); Head Start (1); Indian Tribal 
Organizations (3); WIC Sites (1). All intervention channels are located in the census 
tracts provided on the attached target data tables.  

Narrative Summary: 
The main goal for the Ca Network program at the Native American Health Center is to 
increase the consumption of fruits and vegetables to FS eligible community members and 
to promote daily physical activity as part of a nutrition education intervention.  This will 
be achieved by several activities including a series of nutrition classes, a quarterly 
cooking class, monthly display boards featuring fruits and vegetables, and farmer's 
market and grocery store tours. The targeted audience will be FS eligible community 
members and FS eligible residents of a recovery lodge, The Friendship House 
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Association of American Indians.  Many of the nutrition education interventions will be 
held at the Healthy Nations Wellness Center, which is a comprehensive wellness center 
affiliated with Native American Health Center. Included in each scheduled activity will 
be nutrition education, food sampling, recipe distribution and a physical activity 
promotion demonstration.  WIC and Headstart will participate in Kinder-gym classes at 
Healthy Nations Wellness Center.  Both programs refer to NAHC and the children and 
caregivers participate in classes that teach nutrition education and physical activity 
promotion activities.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Heart Association; Children's Power Play!; California Project LEAN; Dairy 
Council of California; Harvest of the Month; National 5 A Day; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Monthly 'Wellness Connection' Newsletters Featuring The Harvest Of The Month 

Fruit And/Or Vegetable And Pa Promotion Information.  These Will Be Available To 
All Program Participants And Will Be Reviewed And Approved By Ca Network 
Before Final Printing. 

• Development of flyers Promotiong Cooking Classes Pre-Approved By CA Network. 
 
3. Evaluation Plan 

Performance Measures: 
• 1.  To Increase Consumption Of Vegetables And/Or Fruit By One Serving/Day 

Evaluation Plan 
Type 
Formative: Focus Groups 
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Summative: Process 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Alameda County  
06001406202 

African American, Hispanic or Latino, 
All Races 

   

San Francisco County 06075017800 All races 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contract: NAIHB                                                            Contract No.:06-55104
State Match Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 147515 125663 -21852 -14.81%
  Fringe Benefits 39829 37699 -2130 -5.35%
  Operating Expenses 16056 18007 1951 12.15%
  Equipment Expense 0 0 0 #DIV/0!
  Travel and Per Diem 9271 7593 -1678 -18.10%
  Subcontracts 0 0 0 #DIV/0!
  Other Costs 9031 1650 -7381 -81.73%
  Indirect Costs 47133 33196 -13937 -29.57%
Total State Match 268835 223808 -45027 -16.75%

Federal Match Budget
  Personnel Salaries 81688 69024 -12664 -15.50%
  Fringe Benefits 24506 20707 -3799 -15.50%
  Operating Expenses 3984 594 -3390 -85.09%
  Equipment Expense 0 2686 2686 #DIV/0!
  Travel and Per Diem 0 1085 1085 #DIV/0!
  Subcontracts 0 0 0 #DIV/0!
  Other Costs 0 1160 1160 #DIV/0!
  Indirect Costs 24239 16648 -7591 -31.32%
Total Federal Match 134417 111904 -22513 -16.75%

Justification for increases or decreases over 10%

Due to reduction of staff in the State Match budget.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Newport-Mesa Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 04-35454 

a. Related Objectives 
Increase awareness of the importance of fruit & vegetables and physical activity in the 
school community.   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: African American (1%); Asian (3%); Caucasian (29%); Latino (66%); 

Pacific Islander (1%) 
Languages: English (32%); Spanish (64%); Tagalog (1%); Vietnamese (2%); 

Marshallese (1%) 
Ages: Under 5 (4%); 5 to 8 (24%); 9 to 11 (15%); 12 to 17 (57%) 
Projected Number of Contacts: 
12,150 Direct +205,400 Indirect = 217,550 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Internet/Web Sites; Nutrition Education Classes; Nutrition Education 
Research/Evaluation; Training/workshop/conference 

Key Educational Messages: 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (10); Other Preschools or Daycares (not Head Start) (5); Schools 
(K-12) (14) 

Narrative Summary: 
Nutrition Network Lead Teachers assisted in providing direct communication to the 
elementary schools we targeted.  They are the on-site support for the CA Nutrition 
Network.  We collaborate with other local partners in the Steps to Healthy Living 
campaign in Orange County.  This was a great opportunity for our teachers to introduce 
the use of a pedometer to students along with teaching the Children’s Power Play! 
Program.  Additionally, we promote the Harvest of the Month program to our preschool, 
elementary schools, middle-school, and after school programs with the option to receive 
the featured produce in their classroom for education.  All teachers participating in the 
program receive newsletters and incentives for the students.   
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e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; California Department of Education; Latino Campaign; 
California Project LEAN; Dairy Council of California; Harvest of the Month; National 5 
A Day; USDA materials 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Increase In Consumption Of Fruits And Vegetables In The School Community. 

Evaluation Plan 
Type 
Formative: Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

30665976029227 Adams Elementary School 58.42 7.28 65.70 

30665976029300 College Park Elementary 64.62 14.86 79.48 

30665976029409 Davis Educational Center 55.70 13 68.70 

30665976029375 Killybrooke Elementary 45.88 14.82 60.71 

30665976029458 Paularino Elementary 44.08 10.53 54.61 

30665976029466 Pomona Elementary 89.66 6.58 96.24 

30665976029326 Rea Elementary 86.21 11.51 97.72 

30665976029482 Sonora Elementary 59.18 12.05 71.23 

30665976029490 Victoria Elementary 45.71 12.74 58.45 

30665976029516 Whittier Elementary 85.99 10.30 96.29 

30665976029524 Wilson Elementary 84.64 9.90 94.53 

30665973031853 Costa Mesa High School 44.76 12.57 57.33 

30665973032000 Estancia High School 49.88 10.36 60.24 

30665976029284 TeWinkle Middle School 61.28 12.05 73.33 

n/a Harper Preschool 43.56 11.39 54.95 

     

     

     

     

     

     

     

     

     
 



Contract:   Newport-Mesa Unified School District                                   Contract No.:04-35454
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 440600 444695 4095 0.93%
  Fringe Benefits 122318 132243 9925 8.11%
  Operating Expenses 5942 5945 3 0.05%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1480 445 -1035 -69.93%
  Subcontracts 0 0 0 0.00%
  Other Costs 21297 15088 -6209 -29.15%
  Indirect Costs 29582 34588 5006 16.92%
Total State Share 621219 633004 11785 1.90%

Federal Share Budget
  Personnel Salaries 172643 175355 2712 1.57%
  Fringe Benefits 66085 74201 8116 12.28%
  Operating Expenses 4800 5200 400 8.33%
  Equipment Expense 0 2897 2897 0.00%
  Travel and Per Diem 1525 1675 150 9.84%
  Subcontracts 0 0 0 0.00%
  Other Costs 47815 39880 -7935 -16.60%
  Indirect Costs 14643 17294 2651 18.10%
Total Federal Share 307511 316502 8991 2.92%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Pasadena (City of) Public Health Department 
Program Area: Local Incentive Awardee: Government - Local Public Health 

Department 

Contract Number: 04-35456 

a. Related Objectives 
To improve the dietary (i.e. consume the recommended amounts of fruits and vegetables 
per day) and physical activity  (i.e. exercise a minimum of 30-60 minutes per day) 
behaviors of food stamp recipients/eligible residents of Pasadena and Altadena.   

b. Audience 
Gender: Male (10%); Female (90%) 
Ethnicity: African American (10%); Latino (90%) 
Languages: English (20%); Spanish (80%) 
Ages: All Ages 
Projected Number of Contacts: 
850 Direct +8,500 Indirect = 9,350 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education 
Classes; Promotion of Healthy Communities; Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ 
market promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (1); Community-Based Organizations (5); Community Clinics 
(non-government) (2); Faith/Churches (1); Farmers’ Markets (1); Grocery Stores (3); 
Head Start (3); Parks, Recreation Centers (3); Public Health Departments (1); Senior 
Centers(2) 

Narrative Summary: 
 

The Network Funded project of the City of Pasadena Public Health Department/Nutrition 
and Physical Activity Program is successful in reaching an impressive number of food 
stamp recipients/eligible adults through nutrition education with physical activity 
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promotion. The PACE Program (Pasadena Anti-obesity Community Education), a four-
part nutrition education course, as well as numerous single-subject nutrition presentations 
and workshops have been openly welcomed by the targeted participants. A high number 
of these programs are presented in Spanish for monolingual and bilingual Spanish-
speaking community members. As evidenced by the positive feedback in evaluation 
forms and verbal comments, the participants have truly appreciated the series of classes 
and other nutrition outreach efforts conducted in their native language of Spanish, 
making the nutrition education messages more accessible for new audiences. The goal is 
for program participants to have a better understanding of the importance of daily fruit 
and vegetable consumption and physical activity 

The Nutrition and Physcial Activity program is an active participant in the Pasadena 
Nutrition and Fitness Council.  The Council is composed of the City departments, the 
school district, and community-based organizations all of which target food stamp 
recipients/eligible residents, as well as community members themselves.  Through 
monthly meetings the Council promotes city-wide nutrition education issues, activities 
and events,   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; African American Campaign; 
California Department of Education; Latino Campaign; Centers for Disease Control and 
Prevention (CDC); Dairy Council of California; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• P.A.C.E. Promotional Flyer Was Updated To Include Topics And Brief Descriptions 

Of The Four Sessions, As Well As An Added Section For Agencies Or Other Program 
Site To Fill In With Logistical Information (Location, Time, Date). 
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3. Evaluation Plan 
Performance Measures: 
• Program Participants Will Have A Better Understanding Of The Importance Of Daily 

Fruit And Vegetable Consumption And Physical Activity. 

Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment 

Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    

 



2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 06037461900 African American 

Los Angeles 06037462000 African American 

Los Angeles 06037462100 African America 

Los Angeles 06037460900 Hispanic or Latino 

Los Angeles 06037461500 Hispanic or Latino 

Los Angeles 06037461600 Hispanic or Latino 

Los Angeles 06037461900 Hispanic or Latino 

Los Angeles 06037462000 Hispanic or Latino 

Los Angeles 06037462100 Hispanic or Latino 

Los Angeles 06037462200 Hispanic or Latino 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contract:  Pasadena USD                                                           Contract No.: 05-45528
State Match Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 2,127,242 2,169,789        42,547                        2.00%
  Fringe Benefits 810,267 881,802           71,535                        8.83%
  Operating Expenses 30,900 30,900             -                                  0.00%
  Equipment Expense -                         -                       -                                  #DIV/0!
  Travel and Per Diem -                         -                       -                                  #DIV/0!
  Subcontracts -                         -                       -                                  #DIV/0!
  Other Costs -                         -                       -                                  #DIV/0!
  Indirect Costs 284,645 295,699           11,054                        3.88%
Total State Match 3,253,054          3,378,190        125,136                      3.85%

Federal Match Budget
  Personnel Salaries 857,566             874,720           17,154                        2.00%
  Fringe Benefits 306,347             329,430           23,083                        7.53%
  Operating Expenses 34,320               27,456             (6,864)                         -20.00%
  Equipment Expense 5,000                 5,000               -                                  0.00%
  Travel and Per Diem 36,764               36,704             (60)                              -0.16%
  Subcontracts 32,400               32,400             -                                  0.00%
  Other Costs 241,347             266,703           25,356                        10.51%
  Indirect Costs 112,783             116,682           3,899                          3.46%
Total Federal Match 1,626,527          1,689,095        62,568                        3.85%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Placer County Department of Health and Human Services 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 06-55106 

a. Related Objectives 
To encourage the consumption of the recommended amounts of colorful fruits and 
vegetables, and promote daily physical activity among Placer County Food Stamp 
eligible or Food Stamp recipients.   

b. Audience 
Gender: Male (30%); Female (70%) 
Ethnicity: African American (1%); Asian (3%); Caucasian (82%); Latino (10%); 

Native American (2%); Ukranian Russian, Chinese (2%) 
Languages: English (88%); Spanish (11%); Russian, Mexican-Indian (1%) 
Ages: All Ages 
Projected Number of Contacts: 
12,640 Direct +500 Indirect = 13,140 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Nutrition Education 
Research/Evaluation; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ 
market promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (1); Community-Based Organizations (4); Head Start (1); WIC 
Sites (4) 

Narrative Summary: 
Placer County Health and Human Services, Community Health (CH) provides a wide 
range of services including nutrition education activities through WIC, Nutrition 
Network, and collaborative efforts.  
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WIC serves 3200 women, infants and children Countywide monthly with 
distribution/education occurring at 4 sites in the county's areas of highest need: North 
Auburn, Central Roseville, Lincoln, and Kings Beach. FSNE funds provide enhanced 
services to WIC participants through cooking classes which utilize various methods to 
prepare and cook nutritious foods.  

Throughout the county Nutrition Network staff participate at Health Fairs and offer a 
variety of community based nutrition classes both in English and Spanish for the FSNE 
population.  The classes focus on and reinforce the goals of promoting healthy lifestyles 
by encouraging the consumption of the recommended amounts of colorful fruits and 
vegetables and promoting increased physical activity.   Comenzando bien 'Nutrition in 
Pregnancy' classes encourage recommended amounts of colorful fruits and vegetables for 
the pregnant Hispanic population. 

CH collaborates with other programs and partners serving eligible target populations e.g. 
Head Start, CalWorks, Family Resource Centers and UC Co-op Extension to enhance the 
delivery of nutrition education messages and broaden the scope of nutrition education and 
promotion activities.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Latino Campaign; Contractor developed ; Harvest of the Month; National 5 A Day; WIC 
Materials; Comprehensive Perinatal Services Program - Steps to Take; March of Dimes - 
adapted/revised Comezando Bien class - 'Nutrition in Pregnancy' 

h. Development of New Educational Materials 
New Educational Materials: 
• None 
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3. Evaluation Plan 
Performance Measures: 
• Participants Receiving Cooking Classes Will Improve Their Cooking Skills And Learn 

How To Properly Cook A Variety Of Colorful Vegetables Using A Crock Pot, Microwave 
And Electric Skillet. 

Evaluation Plan 
Type 
Formative: Participant surveys 

Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Placer County (North Auburn) 06061021501 Hispanic/Latino 

Placer County (Central 
Roseville) 

06061020901 
Hispanic/Latino 

Placer County (Colfax 
Summit) 

06061022001 
Hispanic/Latino 

Placer County (Kings Beach) 06061020107 Hispanic/Latino 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contract:  Placer County Health and Human Services                                                           Contract N
State Match Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $85,002.00 $75,698.00 -$9,304.00 -10.95%
  Fringe Benefits $35,361.00 $31,490.00 -$3,871.00 -10.95%
  Operating Expenses $0.00 $899.00 $899.00 #DIV/0!
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $0.00 $0.00 $0.00
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $0.00 $0.00 $0.00
  Indirect Costs $8,500.00 $7,570.00 -$930.00 -10.94%
Total State Match $128,863.00 $115,657.00 -$13,206.00 -10.25%

Federal Match Budget
  Personnel Salaries $48,626.00 $43,766.00 -$4,860.00 -9.99%
  Fringe Benefits $13,650.00 $12,087.00 -$1,563.00 -11.45%
  Operating Expenses $606.00 $425.00 -$181.00 -29.87%
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $1,250.00 $1,050.00 -$200.00 -16.00%
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $300.00 $500.00 $200.00 66.67%
  Indirect Costs $0.00 $0.00 $0.00
Total Federal Match $64,432.00 $57,828.00 -$6,604.00 -10.25%

Justification for increases or decreases over 10%

State Match:
Personnel was less because of less Personnel and less % of time
Fringe was less because of less Personnel and less % of time
Operating Expenses were more because they were not claimed last year
Indirect Costs were less because Total Direct was less

Federal Match:
Personnel was less because of less Personnel and less % of time
Fringe was less because of less Personnel and less % of time
Operating Expenses were less because printing was shown here last year and it belonged in Other Costs 
Other Costs is more because printing was put here from Operating Expenses this year
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Riverside County Health Services Agency 
 Prop 10 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 06-55107 

a. Related Objectives 
To provide information, education and resources to increase the consumption of colorful 
fruits and vegetables,physical activity, and participation in Food Stamp Program in the 
target population of the County of Riverside.   

b. Audience 
Gender: Male (10%); Female (90%) 
Ethnicity: African American (39%); Caucasian (20%); Latino (48%) 
Languages: English (40%); Spanish (60%) 
Ages: All Ages 
Projected Number of Contacts: 
26,840 Direct +80,000 Indirect = 106,840 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; CalWORKS Income Guidelines; Food Stamp Income 
Guidelines; Free/Reduced Price Meal % (for school sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Radio; Retail Promotion; 
Training/workshop/conference; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (5); Community-Based Organizations (25); Community Clinics 
(non-government) (2); Community Youth Organizations (10); Faith/Churches (6); 
Farmers’ Markets (1); Food Closets/Pantries/Banks (2); Food Stamp Offices (5); Grocery 
Stores (20); Head Start (20); Health Care Facilities (non-government) (4); Housing 
Projects (2); Indian Tribal Organizations (1); Other Preschools or Daycares (not Head 
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Narrative Summary: 
Sacramento County Department of Health and Human Services agency will participate in 
community activities and provide nutrition education and physical activity promotion to 
the multi-ethnic FSNE eligible residents.  

The agency will provide both in-house and community nutrition education workshops 
promoting the consumption of colorful fruits and vegetables and daily physical activity. 
These workshops are culturaly appropriate and include information on preparing low cost 
healthy meals, emphasizing fruits and vegetables. 

The agency will reach FSNE eligibles by partnering with community-based 
organizations, faith based and local health department offices to promote healthy eating 
and physical activity.  The agency also plans to use grocery stores in qualifying census 
tracts to feature Retail Program materials as an education tool and as a means to shop for 
healthy low cost meals. With partnering agencies, Fruit, Vegetable and Physical 
Activities and cooking demonstrations will be conducted at both in-house workshops and 
various community events.   

The agency will continue to partner with the Gold Country 14 County Collaborative's 
Healthy Eating Active Living (HEAL) collaborative and support nutrition activities and 
events to promote nutrition education to the FSNE eligible population and provide ideas 
for improving access to healthy foods within our respective qualifying County's census 
tracts. 

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail 
Program; African American Campaign; California Department of Education; California 
Food Policy Advocates (CFPA); Latino Campaign; California Project LEAN; Centers for 
Disease Control and Prevention (CDC); Contractor developed ; Cooperative Extension 



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/25/2006 

(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; National 5 A Day; 
USDA materials; WIC Materials; Other California Healthy Kids Resource Center 
materials: Virtual Supermarket Tour; Eat Fit 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Eat One Additional Fruit And Vegetable Per Day  
• Demonstrate The Ability To Plan (Prepare) A Low Cost Healthy Meal. 

Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment 

Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools; UCD Center for Social Marketing 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    



2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

RIVERSIDE COUNTY 06065041703 Hispanic/Latino 

 06065043401 Hispanic/Latino 

 06065043507 Hispanic/Latino 

 06065043006 Hispanic/Latino 

 06065042504 Hispanic/Latino 

 06065042516 Hispanic/Latino 

 06065042901 Hispanic/Latino 

 06065042904 Hispanic/Latino 

 06065030501 Hispanic/Latino 

 06065030502 Hispanic/Latino 

 06065020503 Hispanic/Latino 

 06065042209 Hispanic/Latino 

 06065040204 Hispanic/Latino 

 06065043215 Hispanic/Latino 

 06065010500 Hispanic/Latino 

 06065040100 Hispanic/Latino 

 06065041408 Hispanic/Latino 

 06065042521 Hispanic/Latino 

 06065042719 Hispanic/Latino 

 06065042800 Hispanic/Latino 

 06065043508 Hispanic/Latino 

 06065044101 Hispanic/Latino 

 06065044701 Hispanic/Latino 

 06065045103 Hispanic/Latino 

 06065045501 Hispanic/Latino 

 



Contract: Riverside County Community Health Services        Contract No: 06-55107
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $995,620.00 $790,223.00 -$205,397.00 -20.63%
  Fringe Benefits $259,970.00 $327,729.00 $67,759.00 26.06%
  Operating Expenses $71,286.00 $41,980.00 -$29,306.00 -41.11%
  Equipment Expense $12,750.00 $7,625.00 -$5,125.00 -40.20%
  Travel and Per Diem $15,075.00 $5,362.00 -$9,713.00 -64.43%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $1,329,212.00 $843,098.00 -$486,114.00 -36.57%
  Indirect Costs $233,533.00 $181,751.00 -$51,782.00 -22.17%
Total State Share $2,917,446.00 $2,197,768.00 -$719,678.00 -24.67%

Federal Share Budget
  Personnel Salaries $727,258.00 $564,035.00 -$163,223.00 -22.44%
  Fringe Benefits $232,723.00 $242,535.00 $9,812.00 4.22%
  Operating Expenses $87,407.00 $52,307.00 -$35,100.00 -40.16%
  Equipment Expense $14,038.00 $6,350.00 -$7,688.00 -54.77%
  Travel and Per Diem $19,567.00 $16,706.00 -$2,861.00 -14.62%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $245,119.00 $109,785.00 -$135,334.00 -55.21%
  Indirect Costs $132,611.00 $107,167.00 -$25,444.00 -19.19%
Total Federal Share $1,458,723.00 $1,098,885.00 -$359,838.00 -24.67%

Justification for increases or decreases over 10%
State Share:  Budgets are less than previous year due to loss of First 5 funding.  Fringe rate has increased.

Federal Share:  Budgets are less than previous year due to loss of First 5 funding.   
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Rosemead School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45531 

a. Related Objectives 
Increase the daily consumption of colorful fruits and vegetables enjoyment of physical 
activity among FSNE-eligible students in the Rosemead School District and their 
families.   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: African American (1%); Asian (46%); Caucasian (4%); Latino (46%); 

Pacific Islander; Filipino (1%); Multiple or No Response (2%) 
Languages: Arabic (1%); Armenian; Cantonese (27%); English (29%); Khmer (1%); 

Mandarin (2%); Spanish (25%); Tagalog; Vietnamese (11%); Chaozhou 
(2%); Non-English (2%) 

Ages: All Ages 
Projected Number of Contacts: 
560 Direct +12,187 Indirect = 12,747 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Internet/Web Sites; Nutrition Education Classes; Print Media; 
Training/workshop/conference 

Key Educational Messages: 
Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; 
Shopping Behaviors 

Intervention Channels: 
Other Preschools or Daycares (not Head Start) (4); Schools (K-12) (5) 

Narrative Summary: 
 

Rosemead School District is a K-8 public school district located in Rosemead, California.  
There are four elementary (K-6) and one middle school (7-8) with a population of 3302 
ethnically diverse students, of which approximately 46% are Latino/Hispanic and 46% 
are Asian.  On average, approximately 76% of the students receive free and reduced 
lunch. 
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Evaluation Plan 
Type 
Formative: Needs Assessment 

Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

19-64931-
6022172 

Encinita Elementary School 
59.42 24.66 84.08 

19-64931-
6022180 

Janson (Mildred B.) Elementary School 
57.25 24.18 81.44 

19-64931-
6022206 

Savannah Elementary School 
61.40 22.54 83.94 

19-64931-
6022164 

Shuey (Emma W.) Elementary School 
54.91 20.83 75.73 

19-64931-
6022198 

Muscatel Middle School 
59.97 20.21 80.18 
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Occidental College, Center for Food and Justice 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55075 

a. Related Objectives 
To provide nutrition education activities at Adams Elementary School in the Riverside 
Unified School District and promote the use of local and seasonal fruits and vegetables 
through the Harvest of the Month curriculum.   

b. Audience 
Gender: Male (49%); Female (51%) 
Ethnicity: African American (6%); Asian (3%); Caucasian (27%); Latino (60%); 

Native American; Pacific Islander (1%); Filipino 
Languages: English (73%); Spanish (27%) 
Ages: 5 to 8 (90%); 9 to 11 (10%) 
Projected Number of Contacts: 
120 Direct +516 Indirect = 636 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes; Promotion of Healthy Communities 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Fruit & Vegetables; 
Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Schools (K-12) (1) 

Narrative Summary: 
The project seeks to increase fruit and vegetable consumption among the students of 
Adams Elementary School in the Riverside Unified School District (RUSD) by teaching 
about nutrition and physical activity and increasing participation in the school's farm to 
school salad bar lunch program. Project staff from the Center for Food & Justice at 
Occidental College, the Riverside Department of Health, and the RUSD Nutrition 
Services Department will promote nutrition education through use of the  Harvest of the 
Month curriculum, by making connections to the school's farm to school salad bar, and 
through a number of other strategies.  Other project activities include monthly taste tests 
of locally procured Harvest of the Month produce, farmer presentations in classrooms, 
parent participation in school lunch and nutrition education, family nights featuring 
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Housing Projects (1); Other Preschools or Daycares (not Head Start) (25); Parks, 
Recreation Centers (3); Private Homes (1120); Public Health Departments (1); Schools 
(K-12) (65); SeniorCenters (10); Soup Kitchens/Congregate Meal Sites (35); WIC Sites 
(33); Worksites (2); Shelter/Transitional Living site (10); State Preschool sites (50) 

Narrative Summary: 
The County of Orange Health Care Agency (HCA) provides public health services to 3 
million residents.  According to 2001 census data, almost 300,000 county residents are 
below the poverty level and thus FSNE eligible.  Public health staff members provide 
nutrition education in Enlgish, Spanish, Vietnamese, Hmong, and Cambodian, to FSNE 
eligible individuals of all ages through home visits and education at clinic and 
community sites.   

 

Network funds will be used to provide additional nutrition education, with physical 
activity and brief food assistance promotion, to FSNE eligible individuals seeking 
services from County government programs and community partners.  Nutrition 
messages will reach a large FSNEaudience through displays and presentations at County 
facilities, including Food Stamp offices, and qualifying community sites.  Media efforts 
will focus on bus shelters and local print media targeting the FSNE population.   

 

HCA will link nutrition education with the YMCA's Active Living by Design project, a 
California Endowment project and physical activity projects in HCA WIC clinics.  
Special activities will address the nutrition needs of the Vietnamese-American 
community.  HCA will offer mini-grants to community partners to help incorporate 
nutrition education into their services that target the FSNE population.  Evaluation will be 
accomplished primarily through pre/post tests and surveys.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 
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Use of Existing Educational Materials/Curricula Use: 
American Heart Association; Children's Power Play!; Retail Program; California 
Department of Education; Latino Campaign; California Project LEAN; Centers for 
Disease Control and Prevention (CDC); Contractor developed ; Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; National 5 A Day; 
USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• No Plans To Develop New Materials.  Will Adapt Current Materials. 

 
3. Evaluation Plan 

Performance Measures: 
• Increase In Fruit And Vegetable Consumption And Healthy Eating Behaviors To Improve 

Growth/Development In Youth And Prevent Obestiy/Chronic Disease In All Age Groups. 

Evaluation Plan 
Type 
Formative: Key Informant Interviews; Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools; UCD Center for Social Marketing 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

3367215603252
8 

Adams Elementary, Riverside Unified 
46.5 20.6 67.1% 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

 



Contract:  Occidental College    Contract No.:06-55075
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 0 0 0.00%
  Fringe Benefits 0 0 0 0.00%
  Operating Expenses 0 0 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 0 0 0 0.00%
Total State Share -$                   -$                 -$                            0.00%

Federal Share Budget
  Personnel Salaries 19496 19,675 179 0.92%
  Fringe Benefits 6274 5,627 -647 -10.31%
  Operating Expenses 450 225 -225 -50.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 3204 2,085 -1119 -34.93%
  Subcontracts 8947 8,746 -201 0.00%
  Other Costs 5184 7,317 2133 0.00%
  Indirect Costs 6442 6,325 -117 -1.82%
Total Federal Share 49,997.00$        50,000.00$      3.00$                          0.01%

Justification for increases or decreases over 10%:  
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Orange County Department of Education 

Program Area: Local Incentive Awardee: Education - County Office of Education 

Contract Number: 05-45525 

a. Related Objectives 
To increase the number of low income students who consume at least 5 servings of fruits 
and vegetables per day and participate in at 60 minutes of daily physical activity.   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: African American (2%); Asian (12%); Caucasian (13%); Latino (67%); 

Native American; Pacific Islander; Filipino (1%); Mult Nationality/No 
response (2%) 

Languages: Arabic; Armenian; Bosnian; Cantonese; English (43%); Farsi; Hmong; 
Khmer; Korean; Lao; Mandarin; Russian; Spanish (46%); Tagalog; 
Vietnamese (5%); Other (2%) 

Ages: All Ages 
Projected Number of Contacts: 
19,904 Direct +164,196 Indirect = 184,100 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Print 
Media; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Other Preschools or Daycares (not Head Start) (47); Schools (K-12) (36) 

Narrative Summary: 
Monitored and coordinated by the Orange County Superintendent of Schools, the Orange 
County coalition consists of ten public school districts working together to promote 
nutrition education, physical activity, and federally funded nutrition assistance programs. 
State share activities include promoting the consumption of fruits and vegetables through 
Harvest of the Month program newsletters and taste tests, nutrition education in the 
classroom, and parent nutrition education classes. Physical activity promotion is provided 
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through the integration of physical activity messages in nutrition education activities and 
newsletters. School wide nutrition and physical activity promotion events to include 
participation in activities such as National 5-a-day week, and Kids Cooking Week. 
Promotion of nutrition education and physical activity by Student Nutrition Club 
members to empower students to advocate for a positive nutrition environment. Teacher 
training to be provided to encourage and advocate for the integration of nutrition 
education and physical activity promotion in the classroom, including the utilization of 
cooking carts for taste test and food demonstrations. Nutrition education promotion in the 
cafeteria to include particpation in Harvest of the Month taste testing and promotional 
activities including nutrition education and physical activity promotional messages on 
menus and in the cafeteria. A brief outreach message about the Food Stamp Program is 
included with the nutrition education conducted at parent classes and at school events 
such as Open House, Back to School Night and Kinder Roudup.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Department of Education; 
Latino Campaign; California Project LEAN; Centers for Disease Control and Prevention 
(CDC); Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest 
ofthe Month; National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Powerpoint Presentations For Teachers And Parents Introducing The New My 

Pyramid, Dietary Guidelines, Network And Program Guidelines, And How To 
Integrate Nutrition Educaiton Into The Classroom. 
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3. Evaluation Plan 
Performance Measures: 
• Increased nutriton education efforts for children and parents resulting in more healthful 

dietary patterns and increased physical activity. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: Network approved survey tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

 Anaheim City School District    

3066423-6027429 Edison Elementary (Elementary and Preschool) 67.14 25.26 92.40 

3066423-6027262 Franklin Elementary (Elementary and Preschool) 62.32 20.00 86.11 

3066423-6027387 Henry Elementary (Elementary and Preschool) 64.49 25.05 89.53 

3066423-6027254 Juarez Elementary (Elementary and Preschool) 49.84 22.85 72.70 

3066423-6027296 Key Elementary (Elementary and Preschool) 72.69 19.26 91.95 

3066423-6027353 Loara Elementary (Elementary and Preschool) 48.13 23.13 71.25 

3066423-6027379 Palm Lane Elementary (Elementary and Preschool) 67.92 20.00 87.92 

3066423-6027395 Revere Elementary (Elementary and Preschool) 77.82 17.28 95.10 

3066423-6027403 Sunkist Elementary (Elementary and Preschool) 54.83 23.35 78.19 

3066423-6116123 Westmont Elementary (Elementary and Preschool) 55.63 26.45 82.08 

     

 Buena Park School District    

3066456-6027494 Gilbert Elementary (Elementary and Preschool) 71.80 18.88 90.68 

3066456-6027577 Pendleton Elementary (Elementary and Preschool) 54.93 23.97 78.90 

3066456-6027569 Whitaker Elementary (Elementary and Preschool) 59.48 24.31 83.79 

3066456-6027551 Buena Park Jr.High (Elementary) 67.29 24.84 92.13 

3066456-6027536 Beatty Elementary (Elementary and Preschool) 45.94 16.06 62.00 

     

 Capistrano Unified School District    

3066464-6117733 Kinoshita (Elementary and Preschool) 67.86 14.84 82.69 

3066464-6027601 Las Palmas (Elementary and Preschool) 45.88 12.80 58.69 

3066464-6027635 R.H.Dana (Elementary) 43.89 15.46 59.35 

3066464-6027643 San Juan (Elementary and Preschool) 72.41 15.34 87.76 

3066464-6058929 Marco (Elementary) 39.00 11.00 50.00 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

 Centralia School District    

3066472-6027676 Centralia Elementary (Elementary and Preschool) 69.15 22.39 91.54 

3066472-6027684 Danbrook (Elementary and Preschool) 85.17 14.83 100.00 

3066472-6027742 San Marino (Elementary and Preschool) 43.89 14.11 57.99 

3066472-6027750 Walter Knott (Elementary and Preschool) 34.08 20.41 54.49 

3066472-6027734 Raymond Temple (Elementary and Preschool) 16.77 52.04 68.81 

     

 Cypress    

3066480-6027791 King School (Elementary) 43.02 15.33 58.35 

3066480-6027783 Swain School (Preschool) 44.13 20.65 64.78 

     

 Garden Grove Unified School District    

3066522-6028252 Brookhurst (State Preschool) 51.4 11.92 63.32 

3066522-6028443 Heritage (State Preschool) 76.82 14.68 91.50 

3066522-6028682 Peters (State Preschool) 55.28 17.48 72.76 

3066522-6028732 Rosita (State Preschool) 82.13 8.15 90.28 

3066522-6028336 Russell (State Preschool) 82.13 8.15 90.28 

3066522-6028294 Clinton Corner Family Campus (Preschool) 56.15 19.09 75.24 

3066522-6028815 Wakeham (State Preschool) 56.07 16.80 72.87 

     

 La Habra Unified School District    

3066563-6028930 Arbolita (Elementary) 67.29 13.08 80.37 

3066563-6028963 Ladera Palma (Elementary) 44.30 12.84 57.14 

3066563-6028989 Las Positas (Elementary) 56.81 14.44 71.25 

3066563-6029037 Washington Middle School (Elementary) 50.47 10.63 61.10 

3066563-6028955 Imperial Middle School (Elementary) 50.95 13.89 64.84 

3066563-6028971 Las Lomas (Elementary) 59.81 15.24 75.04 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

3066563-6029029 Walnut (Elementary) 65.14 12.30 77.44 

3066563-6028997 Sierra Vista (Elementary) 47.90 11.82 59.72 

3066563-6028948 El Cerrito (Elementary) 62.73 15.94 78.67 

     

 Magnolia Unified School District    

3066589-6029185 Pyles (Preschool) 81.61 12.04 93.65 

3066589-6029110 Schweitzer (Preschool) 57.76 16.67 74.43 

3066589-6029144 Salk (Preschool) 52.86 18.74 71.60 

3066589-6029151 Juliette (Preschool) 58.11 16.22 74.33 

     

 Saddleback Valley    

3073635-6094668 School Readiness Program-LomaRena (Preschool) 50.00 50.00 100.00 

3073635-6030159 School Readiness Program-Linda Vista (Preschool) 50.00 50.00 100.00 

3073635-6030175 School Readiness Program-Olivewood (Preschool) 50.00 50.00 100.00 

     

 Westminster    

3066746-6030795 Anderson (Preschool) 58.29 14.26 72.56 

3066746-6030738 DeMille (Preschool) 59.41 10.98 70.38 

3066746-6030753 Finley (Preschool) 70.29 10.10 80.38 

3066746-6030787 Fryberger (Preschool) 40.16 15.82 55.98 

3066746-6030829 Hayden (Preschool) 49.28 16.96 66.23 

3066746-6030811 Meairs (Preschool) 52.28 14.49 66.77 

6030860-3066746 Schmitt (Preschool) 63.84 13.15 76.99 

3066746-6030837 Webber (Preschool) 65.13 16.39 81.51 

3066746-6030852 Willmore (Preschool) 72.41 11.85 84.26 

Not assigned to 
school 

Land (State Preschool) 
24.0 46.00 70.00 

     
 
Marco



Contract:   Orange County Department of Education                    Contract No.:  05-45525
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 48,079.00$        $48,938.00 859.00$                      1.76%
  Fringe Benefits 13,849.00$        $14,805.00 956.00$                      6.46%
  Operating Expenses -$                   $0.00 -$                            
  Equipment Expense -$                   $0.00 -$                            
  Travel and Per Diem -$                   $0.00 -$                            
  Subcontracts 3,215,210.00$   $3,422,084.00 206,874.00$               6.05%
  Other Costs -$                   -$                            
  Indirect Costs 5,728.00$          $5,896.00 168.00$                      2.85%
Total State Share $3,282,866.00 $3,491,723.00 208,857.00$               5.98%

-$                            
Federal Share Budget -$                            
  Personnel Salaries 314,192.00$      $332,395.00 18,203.00$                 5.48%
  Fringe Benefits 92,745.00$        $99,866.00 7,121.00$                   7.13%
  Operating Expenses 21,328.00$        $21,678.00 350.00$                      1.61%
  Equipment Expense 19,450.00$        $200.00 (19,250.00)$                -9625.00%
  Travel and Per Diem 11,565.00$        $11,704.00 139.00$                      1.19%
  Subcontracts 1,205,691.00$   $1,265,392.00 59,701.00$                 4.72%
  Other Costs 74,424.00$        $94,565.00 20,141.00$                 21.30%
  Indirect Costs 49,368.00$        $51,838.00 2,470.00$                   4.76%
Total Federal Share $1,788,763.00 $1,877,638.00 88,875.00$                 4.73%

Justification for increases or decreases over 10%

STATE Share
Personnel:      Salaries Increased
Fringe:            Fringe benefits Increased
Subcontracts:  All line items increased for all Subs/Schools 
Indirect:          Costs Increases

FEDERAL Share
Personnel:      Salaries Increased
Fringe:            Fringe benefits increased         
Operating:       These costs Increased 
Equipment:      Equipment was purchased in 06 and did not need to be purchased again
Travel:             Travel Increased in 07
Subcontracts:  All line items increased for all Subs/Schools 
Other Costs:    More material and supplies needed to be purchased this year
Indirect:          School's Indirect Costs Increased
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Orange County Health Care Agency 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 04-35455 

a. Related Objectives 
Increase fruit and vegetable consumption and daily physical activity to recommended 
levels among FSNE eligible individuals through individual and group education sessions, 
and through displays and health events at County and community sites.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (1%); Asian (10%); Caucasian (16%); Latino (72%); 

Pacific Islander (1%) 
Languages: English (34%); Hmong (2%); Khmer (2%); Lao (2%); Spanish (50%); 

Vietnamese (10%) 
Ages: All Ages 
Projected Number of Contacts: 
37,105 Direct +786,150 Indirect = 823,255 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; CalWORKS Income Guidelines; Food Stamp Income 
Guidelines; Free/Reduced Price Meal % (for school sites); HUD Income Guidelines; 
WIC Income Guidelines; Food Banks; Medi-Cal (100%); CHDP (90%) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Radio; Retail Promotion; 
Training/workshop/conference; TV 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ 
market promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (10); Community-Based Organizations (25); Community Clinics 
(non-government) (20); Community Youth Organizations (10); Faith/Churches (5); 
Farmers’ Markets (9); Food Closets/Pantries/Banks (25); Food Stamp Offices (11); 
Grocery Stores(5); Head Start (44); Health Care Facilities (non-government) (250); 
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healthy recipes and cooking activities, cooking in the classroom, gardening, and 
promotion of the school's salad bar.  By teaching nutrition education and agricultural 
literacy we hope to teach students to not only make healthy choices but also be aware of 
where there food comes from so they can make healthy choices throughout their lives that 
are beneficial for them and the community at large.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Harvest of the Month 

h. Development of New Educational Materials 
New Educational Materials: 
• Reading Comprehension Materials Integrating Nutrition Education And Physical 

Activity Messages.  Adams Elementary School Has A School Wide Initiative To 
Improve Reading Comprehension Of Nonfiction Materials, The Materials We Create 
Will Be Used In Classrooms With The Dual Purpose Of Increasing Comprehension 
And Teaching Nutrition Education Lessons.Occidental will review existing materials 
with assistance from the Healthy Kids Resource Center before creating nutrition 
education materials.  As they did last year, they will use Harvest of the Month 
materials and a calendar based on Harvest of the Month developed in-house, which 
has been approved by Network staff. 

• Curriculum That Includes HOTM Messages With An Emphasis On Local Foods, 
Agriculture And Farming, And Salad Bar Promotion. We Will Be Combining Existing 
Hotm Curriculum With Other Lesson Plans That Incorporate Related Existing 
Programs At Adams Elementary Such As The Farm To School Salad Bar And 
Relationships With Local Farmers. 
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3. Evaluation Plan 
Performance Measures: 
• Increase In Knowledge And Awareness Of Different Fresh Fruits And Vegetables. 
• Increased Preference For Fruits And Vegetables. 

Evaluation Plan 
Type 
Formative: Pre and Post Tests 

Summative: Process 

Tools 
Developed: In-House; Other Source 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 
Orange 06059001201 All Races, Hispanic or 

Latino 
 06059011000 Asian 
 06059001304 Hispanic or Latino 
 06059001601 Hispanic or Latino 
 06059001802 Hispanic or Latino 
 06059011401 Hispanic or Latino 
 06059011504 Asian 
 06059011601 All Races, Hispanic or 

Latino 
 06059011711 Hispanic or Latino 
 06059011720 All Races, Hispanic or 

Latino 
 06059011721 All Races, Hispanic or 

Latino 
 06059011722 Hispanic or Latino 
 06059021913 Hispanic or Latino 
 06059021914 Hispanic or Latino 
 06059042107 Hispanic or Latino 
 06059042310 Hispanic or Latino 
 06059042312 Hispanic or Latino 
 06059042313 Hispanic or Latino 
 06059042329 Hispanic or Latino 
 06059052411 Hispanic or Latino 
 06059052521 Asian 
 06059062611 Asian 
 06059062614 Asian 
 06059062626 All Races, Asian 
 06059062627 Asian 
 06059063601 Hispanic 
 06059063604 All Races, Hispanic or 

Latino 
 06059063605 All Races, Hispanic or 

Latino 
 06059063701 All Races, Hispanic or 

Latino 
 06069063702 Hispanic 
 06059063808 All Races, Hispanic or 

Latino 
 06059063902 Hispanic 
 06059063906 Hispanic 
 06059074003 All Races, Hispanic or 

Latino 



2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 
 06059074005 Hispanic 
 06059074300 All Races, Hispanic or 

Latino 
 06059074403 All Races, Hispanic or 

Latino 
 06059074405 All Races, Hispanic or 

Latino 
 06059074406 All Races, Hispanic or 

Latino 
 06059074407 All Races, Hispanic or 

Latino 
 06059074408 Hispanic 
 06059074501 All Races, Hispanic or 

Latino 
 06059074601 All Races, Hispanic or 

Latino 
 06059074602 All Races, Hispanic or 

Latino 
 06059074701 Hispanic 
 06059074702 All Races, Hispanic or 

Latino 
 06059074801 All Races, Hispanic or 

Latino 
 06059074802 All Races, Hispanic or 

Latino 
 06059074803 All Races, Hispanic or 

Latino 
 06059074805 All Races, Hispanic or 

Latino 
 06059074806 All Races, Hispanic or 

Latino 
 06059074901 All Races, Hispanic or 

Latino 
 06059074902 All Races, Hispanic or 

Latino 
 06059075002 All Races, Hispanic or 

Latino 
 06059075003 All Races, Hispanic or 

Latino 
 06059075004 All Races, Hispanic or 

Latino 
 06059075100 All Races, Hispanic or 

Latino 



2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 
 06059075201 Asian 
 06059075202 All Races, Hispanic or 

Latino 
 06059075302 Hispanic 
 06059075515 Hispanic 
 06059075805 Hispanic 
 06059075807 Hispanic 
 06059075811 Hispanic 
 06059075812 Hispanic 
 06059075902 Hispanic 
 06059076204 All Races, Hispanic or 

Latino 
 06059076205 Hispanic 
 06059086405 Hispanic 
 06059086501 All Races, Hispanic or 

Latino 
 06059086502 All Races, Hispanic or 

Latino 
 06059086601 All Races, Hispanic or 

Latino 
 06059086602 Hispanic 
 06059086701 Hispanic 
 06059086901 Hispanic 
 06059086902 Hispanic 
 06059086903 Hispanic 
 06059087001 Hispanic 
 06059087102 Hispanic 
 06059087300 All Races, Hispanic or 

Latino 
 06059087403 All Races, Hispanic or 

Latino 
 06059087404 All Races, Hispanic or 

Latino 
 06059087405 All Races, Hispanic or 

Latino 
 06059087501 All Races, Hispanic or 

Latino 
 06059087503 Hispanic 
 06059087504 All Races, Hispanic or 

Latino 
 06059087601 Hispanic 
 06059087803 All Races, Hispanic or 

Latino 



2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 
 06059087805 Hispanic 
 06059087806 Asian, Hispanic or Latino 
 06059087902 Hispanic 
 06059088402 Hispanic 
 06059088501 Hispanic 
 06059088701 Hispanic 
 06059088901 Hispanic 
 06059088902 Hispanic 
 06059089001 Hispanic 
 06059089003 Hispanic 
 06059089004 All Races, Hispanic or 

Latino 
 06059089104 All Races, Asian, Hispanic 

or Latino 
 06059089105 All Races, Asian, Hispanic 

or Latino 
 06059089106 All Races, Hispanic or 

Latino 
 06059099223 Hispanic 
 06059099247 Hispanic 
 06059099248 Hispanic 
 06059099249 All Races, Hispanic or 

Latino 
 06059099402 All Races, Hispanic or 

Latino 
 06059099411 Hispanic 
 06059099601 Asian 
 06059099802 Asian 
 06059099803 Hispanic 
 06059099902 Hispanic 
 06059099903 Asian, Hispanic or Latino 
 06059099904 All races, Asian, Hispanic 

or Latino 
 06059110202 Hispanic 
 06059110402 Hispanic 
 06059110500 Hispanic 
 06059110603 Hispanic 
 06059110606 All Races, Hispanic or 

Latino 
 



Contract:    County of Orange Health Care Agency               Contract No.: 04-35455
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $738,953.00 $738,953.00 $0.00 0.00%
  Fringe Benefits $204,313.00 $204,313.00 $0.00 0.00%
  Operating Expenses $12,277.00 $12,277.00 $0.00 0.00%
  Equipment Expense $1,441.00 $1,441.00 $0.00 0.00%
  Travel and Per Diem $16,197.00 $16,197.00 $0.00 0.00%
  Subcontracts $28,770.00 $28,770.00 $0.00 0.00%
  Other Costs $11,725.00 $11,725.00 $0.00 0.00%
  Indirect Costs $895,005.00 $895,005.00 $0.00 0.00%
Total State Share $1,908,681.00 $1,908,681.00 $0.00 0.00%

Federal Share Budget
  Personnel Salaries $400,069.00 $400,068.00 -$1.00 -0.000250%
  Fringe Benefits $88,827.00 $88,827.00 $0.00 0.00%
  Operating Expenses $19,124.00 $19,124.00 $0.00 0.00%
  Equipment Expense $0.00 $0.00 $0.00 0.00%
  Travel and Per Diem $5,013.00 $5,013.00 $0.00 0.00%
  Subcontracts $14,385.00 $14,385.00 $0.00 0.00%
  Other Costs $324,782.00 $325,232.00 $450.00 0.0014                   
  Indirect Costs $101,690.00 $101,690.00 $0.00 0.00%
Total Federal Share $953,890.00 $954,339.00 $449.00 0.0005                   

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Orange County Superintendent of Schools 

Program Area: Local Incentive Awardee: Education - County Office of Education 

Contract Number: 05-45526 

a. Related Objectives 
Goal of the program is to increase consumption of fruits and vegetables and physical 
activity among low-income k-12 alternative education students within the Orange County 
Department of Education -  Division of Alternative Education.   

b. Audience 
Gender: Male (62%); Female (38%) 
Ethnicity: African American (3%); Asian (4%); Caucasian (33%); Latino (47%); 

Native American (1%); Pacific Islander (1%) 
Languages: English (36%); Spanish (47%); Vietnamese (4%) 
Ages: All Ages 
Projected Number of Contacts: 
54,000 Direct +216,000 Indirect = 270,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Nutrition Education 
Research/Evaluation; Print Media; Training/workshop/conference 

Key Educational Messages: 
Cooking Skills; Dietary Quality; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (7); Schools (K-12) (46); Family Resource Centers (2). Note 
Afterschool programs and Family Resource centers are located at the qualiying school 
sites.  

Narrative Summary: 
In the ACCESS program there is a focus on promoting healthy lifestyles for our 
alternative education students by promoting a higher consumption of fruits and 
vegetables, physical activity as part of a healthy lifestyle.  Network staff will provide 
teacher trainings throughout the year to provide teachers with basic nutrition education, 
as well as creative ways to incorporate nutrition in the curriculum.  The teachers 
throughout the district will then conduct nutrition education classes by incorporating 
nutrition in all areas of the standard curriculum.  The Harvest of the Month program will 
promote this goal as well as providing students with the experience of tasting a different 
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fruit or vegetable each month.  The students also produce a Harvest of the Month 
calendar from student artwork that is distrubitued to families and includes recipes and 
facts about each featured fruit or vegetable. 

Students will also have the opportunity to work with a professional muralist to design a 
school mural that promotes healthy eating and physical activity.  Chefs also enter the 
classrooms to conduct healthy cooking demonstrations and provide students with easy 
duplicated healthy recipes. 

For families, we will continue to reach families through nutirition education presentations 
and healthy cooking demonstrations at school open house functions, back-to-school 
nights and after-school program activities.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; California Department of Education; Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Plan To Develop An Interactive Dvd - To Present Childhood Obesity Problem 

Throughout Orange County, As Well As Local Resources Available To Low-Income 
Families.  The Dvd Is Produced, Free-Of-Charge By A Volunteer Production 
Company. 

 
3. Evaluation Plan 

Performance Measures: 
• A Change In Food Preferences (Specifically Fruits/Vegetables) Will Be Measured 

Through Our Impact Evaluation.  An Increase In Knowledge Will Also Be Assessed. 
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Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 



2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

*School sites reside in a 
qualifying census tract 
indicated in 2f  

 

 

Glenoaks Day School  06059086602 Hispanic or Latino 

Harbor School  06059087300 Hispanic or Latino 

La Habra School  06059001601 Hispanic or Latino 

Brookhurst Teen Parenting  06059088701 Hispanic or Latino 

Euclid Day School  06059088902 Hispanic or Latino 

Euclid Learning Center  06059088902 Hispanic or Latino 

Orange Grove Middle School  06059088902 Hispanic or Latino 

Trask School  06059089003 Hispanic or Latino 

Trask Day School  06059089003 Hispanic or Latino 

Shaffer Academy  06059076204 Hispanic or Latino 

Mesa School  06059063902 Hispanic or Latino 

Edinger Technology Center  06059074701 Hispanic or Latino 

Fine Arts Education Center  06059074005 Hispanic or Latino 

Main Street Education Center  06059075004 Hispanic or Latino 

North Main Teen Parenting  06059075100 Hispanic or Latino 

17th & Ross School  06059075100 Hispanic or Latino 

Spurgeon School  06059075002 Hispanic or Latino 

Summit Day School  06059075100 Hispanic or Latino 

Wilshire Classrooms  06059074407 Hispanic or Latino 

Wilshire Teen Parenting  06059074407 Hispanic or Latino 

Edinger Teen Parenting  06059074701 Hispanic or Latino 

El Modena Community Center  06059021913 Hispanic or Latino 

Franklin Outreach Education 
Center  

06059088901 Hispanic or Latino 

   

 



Contract:Orange County Superintendent of Schools                                  Contract No.:05-45526
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 514681 537296 22615 4.39%
  Fringe Benefits 154975 169717 14742 9.51%
  Operating Expenses 4800 4800 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 4180 4180 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 2000 2000 0 0.00%
  Indirect Costs 62959 66414 3455 5.49%
Total State Share 743,595.00$      784,407.00$    40812 5.49%

Federal Share Budget
  Personnel Salaries 172642 179562 6920 4.01%
  Fringe Benefits 47612 52258 4646 9.76%
  Operating Expenses 20500 24600 4100 20.00%
  Equipment Expense 4500 2000 -2500 0.00%
  Travel and Per Diem 7262 6963 -299 -4.12%
  Subcontracts 0 0 0 0.00%
  Other Costs 87250 93500 6250 7.16%
  Indirect Costs 31428 33197 1769 5.63%
Total Federal Share 371,194.00$      392,080.00$    20886 5.63%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Orange Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45527 

a. Related Objectives 
Increase consumption of fruits and vegetables among FSNE eligible families in Orange 
Unified School District.   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: African American (2%); Asian (6%); Caucasian (15%); Latino (74%); 

Native American (1%); Pacific Islander (1%); Philippino (1%); other + 
unknown (1%) 

Languages: Arabic (1%); Cantonese (1%); English (20%); Farsi (1%); Hmong (1%); 
Korean (1%); Lao (1%); Mandarin (1%); Russian (1%); Spanish (70%); 
Tagalog (1%); Vietnamese (1%) 

Ages: All Ages 
Projected Number of Contacts: 
14,000 Direct +14,000 Indirect = 28,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Nutrition Education 
Research/Evaluation; Harvest of the Month/Season 

Key Educational Messages: 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Other Preschools or Daycares (not Head Start) (3); Schools (K-12) (15) 

Narrative Summary: 
Orange Unified School District is located in a culturally diverse urban setting in Orange 
County, serving 12 elementary schools, 2 middle schools and a high school.  

 

The primary objective during the second year is to educate teachers at the new schools 
about the Nutrition Network goals and to motivate them to integrate nutrition education 
into their classroom curriculum. Teacher liaisons have been selected at each of the target 
schools to help distribute Nutrition Network materials. Four times during the year the 
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'Harvest of the Season' will provide a fruit or vegetable for students to taste, teacher 
lesson plans incorporating the California education standards, and other nutrition 
education activities. Expansion of the Guest Chef program utilizing parent volunteers will 
be another focus for OUSD NN. 

 

Another program goal is parent education.  During regularly scheduled parent meetings, 
topics and presentations will be provided that support the Nutrition Network goals.      

 

Posters and murals placed throughout the school's serving and eating areas enhancing the 
school food environment.  The Breakfast Club initiated last year promoting the 
nutritional benefits of eating a healthy breakfast will be expanded to 1 more school.  
Since starting the program the number of students participating in the school breakfast 
club program has significantly increased. All the nutrition education interventions will 
continue to be evaluated for effectiveness by OUSD.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail 
Program; California Department of Education; California Food Policy Advocates 
(CFPA); Latino Campaign; California Project LEAN; Centers for Disease Control and 
Prevention(CDC); Contractor developed ; Cooperative Extension (EFNEP, FSNEP); 
Dairy Council of California; Harvest of the Month; National 5 A Day; USDA materials; 
WIC Materials; Other California Healthy Kids Resource Center materials: Library 
checkout of materials;American Dietetic Association 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 
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3. Evaluation Plan 

Performance Measures: 
• Increase Consumption Of Fruits And Vegetables In Target Population. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: In-House; Other Source 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



Contract: Orange Unified School District            Contract No.: 05-45527
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 569,382 571,340 1958 0.34%
  Fringe Benefits 136,652 137,122 470 0.34%
  Operating Expenses 0 0 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 35,725 33,297 -2428 -6.80%
Total State Share 741,759 741,759 0 0.00%

Federal Share Budget
  Personnel Salaries 196,839 196,839 0 0.00%
  Fringe Benefits 28,937 28,937 0 0.00%
  Operating Expenses 23,475 24,689 1214 5.17%
  Equipment Expense 1,950 2,700 750 38.46%
  Travel and Per Diem 2,615 2,941 326 12.47%
  Subcontracts 0 0 0 0.00%
  Other Costs 99,201 97,799 -1402 -1.41%
  Indirect Costs 17,863 16,634 -1229 -6.88%
Total Federal Share 370,880 370,539 -341 -0.09%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Pasadena Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45528 

a. Related Objectives 
To increase the daily consumption of fruits and vegetables and promote physical activity 
among FSNE eligible students, parents and community members in Pasadena Unified 
School District.   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: African American (26%); Asian (3%); Caucasian (16%); Latino (54%); 

Filipino (1%) 
Languages: Armenian (3%); Spanish (94%); Non-english (2%) 
Ages: Under 5 (8%); 5 to 8 (24%); 9 to 11 (24%); 12 to 17 (44%) 
Projected Number of Contacts: 
20,350 Direct +89,600 Indirect = 109,950 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education 
Classes; Print Media; Promotion of Healthy Communities; 
Training/workshop/conference; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (18); Healthy Start (5); Schools (K-12) (30) 

Narrative Summary: 
 

The Pasadena Unified School District (PUSD) Nutrition Network Program has formed a 
collaborated effort between teachers, parents, students, Food Service staff, school Nurses, 
District Administrators, community based organizations, faith-based organizations and 
community members. The program's goal is to increase the daily consumption of fruits 
and vegetables physical activity (60 minutes a day for youth and 30 minutes a day for 
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adults) among the target population. This link creates school environments that reflect a 
comprehensive commitment to the health and well-being of PUSD students and their 
families. 

 

The program began with a needs assessment of the target audience on their perceptions of 
preferred healthy-eating activities and areas of special interest. Teacher trainings focus on 
integrating and coordinating nutrition education lessons and physical activity programs 
for students in their classrooms. School Nurses have training programs to help them work 
with students and parents on adopting healthy lifestyles as well as the understanding of 
child and adolescent behavior, knowledge, and attitude on healthy eating. Food Service 
Staff will also be trained on the importance of positive eating environments and the 
healthy food choices available. 

A sample of activities to be conducted for our target population include: 1) Ask the 
Nutritionist Booth, 2) Healthy cooking classes, 3) 'Nutrition, Health and Walk to School' 
day, 4) Healthy cooking demonstrations by Chefs,  5) Nutrition Magician Shows.  

The “Nutrition Magician” performances are 20 minute nutrition 
education programs, presented in the classroom by a performing 
magician, combining quality, age-appropriate nutrition education 
with magic tricks.  The magician’s magic bag contains a variety of 
fruits and vegetables that magically appear and disappear while the 
magician relays the importance of eating lots of fruits and 
vegetables every day for good health.  The performances are 
visually and mentally stimulating and involve active participation 
by the students as volunteers for the magic tricks and answering 
questions from the magician.  During the performances students 
are given “magic words” to remember after the events to prompt 
them about eating more fruits and vegetables.  The performances 
conclude with taste testing of featured produce.  Performances 
have been observed by the Network’s regional Nutrition Education 
Coordinator during a site visit and were found to be both very 
entertaining and high quality nutrition education. 

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
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the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Heart Association; Children's Power Play!; Centers for Disease Control and 
Prevention (CDC); Cooperative Extension (EFNEP, FSNEP); Dairy Council of 
California; Harvest of the Month; USDA materials; Team Nutrition 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increase The Daily Consumption Of Fruits And Vegetables In The Target Population. 

Evaluation Plan 
Type 
Formative: Needs Assessment 

Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   



2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 06037461900 African American 

Los Angeles 06037462000 African American 

Los Angeles 06037462100 African America 

Los Angeles 06037460900 Hispanic or Latino 

Los Angeles 06037461500 Hispanic or Latino 

Los Angeles 06037461600 Hispanic or Latino 

Los Angeles 06037461900 Hispanic or Latino 

Los Angeles 06037462000 Hispanic or Latino 

Los Angeles 06037462100 Hispanic or Latino 

Los Angeles 06037462200 Hispanic or Latino 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contract:  Pasadena USD                                                           Contract No.: 05-45528
State Match Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 2,127,242 2,169,789        42,547                        2.00%
  Fringe Benefits 810,267 881,802           71,535                        8.83%
  Operating Expenses 30,900 30,900             -                                  0.00%
  Equipment Expense -                         -                       -                                  #DIV/0!
  Travel and Per Diem -                         -                       -                                  #DIV/0!
  Subcontracts -                         -                       -                                  #DIV/0!
  Other Costs -                         -                       -                                  #DIV/0!
  Indirect Costs 284,645 295,699           11,054                        3.88%
Total State Match 3,253,054          3,378,190        125,136                      3.85%

Federal Match Budget
  Personnel Salaries 857,566             874,720           17,154                        2.00%
  Fringe Benefits 306,347             329,430           23,083                        7.53%
  Operating Expenses 34,320               27,456             (6,864)                         -20.00%
  Equipment Expense 5,000                 5,000               -                                  0.00%
  Travel and Per Diem 36,764               36,704             (60)                              -0.16%
  Subcontracts 32,400               32,400             -                                  0.00%
  Other Costs 241,347             266,703           25,356                        10.51%
  Indirect Costs 112,783             116,682           3,899                          3.46%
Total Federal Match 1,626,527          1,689,095        62,568                        3.85%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Pasadena (City of) Public Health Department 
Program Area: Local Incentive Awardee: Government - Local Public Health 

Department 

Contract Number: 04-35456 

a. Related Objectives 
To improve the dietary (i.e. consume the recommended amounts of fruits and vegetables 
per day) and physical activity  (i.e. exercise a minimum of 30-60 minutes per day) 
behaviors of food stamp recipients/eligible residents of Pasadena and Altadena.   

b. Audience 
Gender: Male (10%); Female (90%) 
Ethnicity: African American (10%); Latino (90%) 
Languages: English (20%); Spanish (80%) 
Ages: All Ages 
Projected Number of Contacts: 
850 Direct +8,500 Indirect = 9,350 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education 
Classes; Promotion of Healthy Communities; Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ 
market promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (1); Community-Based Organizations (5); Community Clinics 
(non-government) (2); Faith/Churches (1); Farmers’ Markets (1); Grocery Stores (3); 
Head Start (3); Parks, Recreation Centers (3); Public Health Departments (1); Senior 
Centers(2) 

Narrative Summary: 
 

The Network Funded project of the City of Pasadena Public Health Department/Nutrition 
and Physical Activity Program is successful in reaching an impressive number of food 
stamp recipients/eligible adults through nutrition education with physical activity 
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promotion. The PACE Program (Pasadena Anti-obesity Community Education), a four-
part nutrition education course, as well as numerous single-subject nutrition presentations 
and workshops have been openly welcomed by the targeted participants. A high number 
of these programs are presented in Spanish for monolingual and bilingual Spanish-
speaking community members. As evidenced by the positive feedback in evaluation 
forms and verbal comments, the participants have truly appreciated the series of classes 
and other nutrition outreach efforts conducted in their native language of Spanish, 
making the nutrition education messages more accessible for new audiences. The goal is 
for program participants to have a better understanding of the importance of daily fruit 
and vegetable consumption and physical activity 

The Nutrition and Physcial Activity program is an active participant in the Pasadena 
Nutrition and Fitness Council.  The Council is composed of the City departments, the 
school district, and community-based organizations all of which target food stamp 
recipients/eligible residents, as well as community members themselves.  Through 
monthly meetings the Council promotes city-wide nutrition education issues, activities 
and events,   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; African American Campaign; 
California Department of Education; Latino Campaign; Centers for Disease Control and 
Prevention (CDC); Dairy Council of California; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• P.A.C.E. Promotional Flyer Was Updated To Include Topics And Brief Descriptions 

Of The Four Sessions, As Well As An Added Section For Agencies Or Other Program 
Site To Fill In With Logistical Information (Location, Time, Date). 
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3. Evaluation Plan 
Performance Measures: 
• Program Participants Will Have A Better Understanding Of The Importance Of Daily 

Fruit And Vegetable Consumption And Physical Activity. 

Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment 

Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles 06037461900 African American 

Los Angeles 06037462000 African American 

Los Angeles 06037462100 African America 

Los Angeles 06037460900 Hispanic or Latino 

Los Angeles 06037461500 Hispanic or Latino 

Los Angeles 06037461600 Hispanic or Latino 

Los Angeles 06037461900 Hispanic or Latino 

Los Angeles 06037462000 Hispanic or Latino 

Los Angeles 06037462100 Hispanic or Latino 

Los Angeles 06037462200 Hispanic or Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:    City of Pasadena         Contract No.: 04-35456
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 115,643 116,382 739 0.64%
  Fringe Benefits 31,224 40,734 9510 30.46%
  Operating Expenses 20,973 13,445 -7528 -35.89%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 3,685 1,203 -2482 -67.35%
  Indirect Costs 25,729 30,918 5189 20.17%
Total State Share 197254 202682 5428 2.75%

Federal Share Budget
  Personnel Salaries 56,232 57,192 960 1.71%
  Fringe Benefits 15,745 20,017 4272 27.13%
  Operating Expenses 10,540 5,523 -5017 -47.60%
  Equipment Expense 900 0 -900 -100.00%
  Travel and Per Diem 2,346 2,150 -196 -8.35%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 1,000 1000 0.00%
  Indirect Costs 12,864 15,459 2595 20.17%
Total Federal Share 98627 101341 2714 2.75%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: People's Grocery 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55102 

a. Related Objectives 
The primary goal of Community Education and Outreach Program is to influence healthy 
behavior among FSNE eligible West Oakland residents of all ages by affecting key 
factors including (but not limited to): knowledge and awareness of nutrition concepts and 
healthy eating habits, preferences for healthy food, skills in meal preparation and 
community nutrition education, availability and accessibility of nutrition education 
resources, and self-efficacy in cooking and food shopping. Specifically, CEOP works to 
provide nutrition education and the promotion of healthy eating through diverse and 
relevant formats of delivery and learning modes that engage the target populations in 
hands-on learning that is fun, memorable and meaningful. CEOP also promotes buying 
fruits and vegetables from local and fresh sources, especially from small farmers and 
community-based sources.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (64%); Asian (9%); Caucasian (7%); Latino (16%); 2 or 

more races (4%) 
Languages: Cantonese (3%); English (75%); Mandarin (2%); Spanish (20%) 
Ages: 5 to 8 (20%); 9 to 11 (10%); 12 to 17 (20%); 18 to 24 (10%); 25 to 54 

(20%); 55 to 64 (10%); Over 65 (10%) 
Projected Number of Contacts: 
510 Direct +12,000 Indirect = 12,510 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; CalWORKS Income Guidelines; Free/Reduced Price Meal % 
(for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Retail Promotion; 
Training/workshop/conference 

Key Educational Messages: 
Cooking Skills; Dietary Quality; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion; Shopping Behaviors 
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Intervention Channels: 
Afterschool Programs (12); Community-Based Organizations (5); Community Youth 
Organizations (8); Gardens (5); Grocery Stores (2); Housing Projects (3); Other 
Preschools or Daycares (not Head Start) (2); Parks, Recreation Centers (3); Schools (K-
12) (2); Senior Centers (2) 

Narrative Summary: 
The Community Education and Outreach Program (CEOP) targets FSNE eligible 
residents of West Oakland and provides nutrition education and promotion of healthy 
eating and physical activity to children, youth and adults through diverse and relevant 
formats of delivery and learning modes. CEOP also promotes buying fruits and 
vegetables from local and fresh sources. The program develops multiple nutrition 
education interventions that present hands-on learning that is fun, memorable and 
meaningful. The Community Education and Outreach Program engages with five 
interventions: 

Adult Nutrition Education and Cooking Class - Presents creative cooking activities and 
nutrition education that promote healthy lifestyles based on culinary knowledge and 
whole ingredient selection.  

Garden Nutrition Program - Uses gardening activities to support nutrition education, 
nutrition workshops and cooking classes to deliver hands-on nutrition education to the 
children and youth. 

Peer-2-Peer Education Program - Trains youth to develop relevant education workshops 
on nutrition, food choices and healthy eating targeted to other youth in the community. 

Be-Heal-thy Team - Uses urban and popular culture formats of nutrition education, 
outreach, events organizing, and street teams to promote healthy eating and nutrition.  

Food & Justice Camp - Introduces and educates young people about various issues 
related to food and health in today's society, including  nutrition, healthy eating and 
physical activity.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  
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g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Retail Program; African American Campaign; Latino Campaign; 
California Project LEAN; Contractor developed ; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Recipe Booklet For Program Participants Of Cooking Classes Featuring Recipes 

Taught In The Classes 
 
3. Evaluation Plan 

Performance Measures: 
• At Least 25% Of Participants In Adult Nutritional Cooking Class Report An Increase Fruit 

And Vegetable Consumption And An Increase In One Or More Factors Related To Fruit 
And Vegetable Consumption, Such As Cooking Knowledge, Food Preferences, And Self-
Efficacy In Food Preparation Or Food Purchase. 

• At Least 10-15% Of Participants In Nutrition And Gardening Class Report An Increase 
Fruit And Vegetable Consumption And An Increase In One Or More Factors Related To 
Fruit And Vegetable Consumption. 

Evaluation Plan 
Type 
Formative: Questionnaire 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

 
Alameda 

 
06001401300 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001401400 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001401500 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001401600 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001401700 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001401800 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001402100 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001402200 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001402400 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

 
Alameda 

 
06001402500 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001402600 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001402700 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 

 
Alameda 

 
06001402800 

A – Asian- 9% 
B - Black or African American – 64% 

H/L – Hispanic or Latino – 16% 
W – White – 7% 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

01-61259-6057046 Hoover Elementary 70.53% 6.28% 76.81% 

01-61259-6120778 Ralph Bunche Academy 62.50% 9.72% 72.22% 

     
 



Contract: People's Grocery     Contract No.: 06-55102            
State Share Budget FFY 2006 FFY 2007* Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0

Federal Share Budget
  Personnel Salaries 44,880 44880
  Fringe Benefits 4,488 4488
  Operating Expenses 3,570 3570
  Equipment Expense 700 700
  Travel and Per Diem 1,018 1018
  Subcontracts 0 0
  Other Costs 22,323 22323
  Indirect Costs 7,698 7698
Total Federal Share 84,677 84677

Justification for increases or decreases over 10%
* New contract for FFY 2007
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Placer County Department of Health and Human Services 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 06-55106 

a. Related Objectives 
To encourage the consumption of the recommended amounts of colorful fruits and 
vegetables, and promote daily physical activity among Placer County Food Stamp 
eligible or Food Stamp recipients.   

b. Audience 
Gender: Male (30%); Female (70%) 
Ethnicity: African American (1%); Asian (3%); Caucasian (82%); Latino (10%); 

Native American (2%); Ukranian Russian, Chinese (2%) 
Languages: English (88%); Spanish (11%); Russian, Mexican-Indian (1%) 
Ages: All Ages 
Projected Number of Contacts: 
12,640 Direct +500 Indirect = 13,140 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Nutrition Education 
Research/Evaluation; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ 
market promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical 
Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (1); Community-Based Organizations (4); Head Start (1); WIC 
Sites (4) 

Narrative Summary: 
Placer County Health and Human Services, Community Health (CH) provides a wide 
range of services including nutrition education activities through WIC, Nutrition 
Network, and collaborative efforts.  
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WIC serves 3200 women, infants and children Countywide monthly with 
distribution/education occurring at 4 sites in the county's areas of highest need: North 
Auburn, Central Roseville, Lincoln, and Kings Beach. FSNE funds provide enhanced 
services to WIC participants through cooking classes which utilize various methods to 
prepare and cook nutritious foods.  

Throughout the county Nutrition Network staff participate at Health Fairs and offer a 
variety of community based nutrition classes both in English and Spanish for the FSNE 
population.  The classes focus on and reinforce the goals of promoting healthy lifestyles 
by encouraging the consumption of the recommended amounts of colorful fruits and 
vegetables and promoting increased physical activity.   Comenzando bien 'Nutrition in 
Pregnancy' classes encourage recommended amounts of colorful fruits and vegetables for 
the pregnant Hispanic population. 

CH collaborates with other programs and partners serving eligible target populations e.g. 
Head Start, CalWorks, Family Resource Centers and UC Co-op Extension to enhance the 
delivery of nutrition education messages and broaden the scope of nutrition education and 
promotion activities.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Latino Campaign; Contractor developed ; Harvest of the Month; National 5 A Day; WIC 
Materials; Comprehensive Perinatal Services Program - Steps to Take; March of Dimes - 
adapted/revised Comezando Bien class - 'Nutrition in Pregnancy' 

h. Development of New Educational Materials 
New Educational Materials: 
• None 
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3. Evaluation Plan 
Performance Measures: 
• Participants Receiving Cooking Classes Will Improve Their Cooking Skills And Learn 

How To Properly Cook A Variety Of Colorful Vegetables Using A Crock Pot, Microwave 
And Electric Skillet. 

Evaluation Plan 
Type 
Formative: Participant surveys 

Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.   
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Placer County (North Auburn) 06061021501 Hispanic/Latino 

Placer County (Central Roseville) 06061020901 Hispanic/Latino 

Placer County (Colfax Summit) 06061022001 Hispanic/Latino 

Placer County (Kings Beach) 06061020107 Hispanic/Latino 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contract:  Placer County Health and Human Services                     Contract No.: 06-55106
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $85,002.00 $75,698.00 -$9,304.00 -10.95%
  Fringe Benefits $35,361.00 $31,490.00 -$3,871.00 -10.95%
  Operating Expenses $0.00 $899.00 $899.00 0.00%
  Equipment Expense $0.00 $0.00 $0.00 0.00%
  Travel and Per Diem $0.00 $0.00 $0.00 0.00%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $0.00 $0.00 $0.00 0.00%
  Indirect Costs $8,500.00 $7,570.00 -$930.00 -10.94%
Total State Share $128,863.00 $115,657.00 -$13,206.00 -10.25%

Federal Share Budget
  Personnel Salaries $48,626.00 $43,766.00 -$4,860.00 -9.99%
  Fringe Benefits $13,650.00 $12,087.00 -$1,563.00 -11.45%
  Operating Expenses $606.00 $425.00 -$181.00 -29.87%
  Equipment Expense $0.00 $0.00 $0.00 0.00%
  Travel and Per Diem $1,250.00 $575.00 -$675.00 -54.00%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $300.00 $500.00 $200.00 66.67%
  Indirect Costs $0.00 $0.00 $0.00 0.00%
Total Federal Share $64,432.00 $57,353.00 -$7,079.00 -10.99%

Justification for increases or decreases over 10%

State Share:
Personnel was less because of less Personnel and less % of time
Fringe was less because of less Personnel and less % of time
Operating Expenses were more because they were not claimed last year
Indirect Costs were less because Total Direct was less

Federal Share:
Personnel was less because of less Personnel and less % of time
Fringe was less because of less Personnel and less % of time
Operating Expenses were less because printing was shown here last year and it belonged in Other Costs 
Other Costs is more because printing was put here from Operating Expenses this year
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Riverside County Health Services Agency 
 Prop 10 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 06-55107 

a. Related Objectives 
To provide information, education and resources to increase the consumption of colorful 
fruits and vegetables,physical activity, and participation in Food Stamp Program in the 
target population of the County of Riverside.   

b. Audience 
Gender: Male (10%); Female (90%) 
Ethnicity: African American (39%); Caucasian (20%); Latino (48%) 
Languages: English (40%); Spanish (60%) 
Ages: All Ages 
Projected Number of Contacts: 
26,840 Direct +80,000 Indirect = 106,840 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; CalWORKS Income Guidelines; Food Stamp Income 
Guidelines; Free/Reduced Price Meal % (for school sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; 
Nutrition Education Classes; Nutrition Education Research/Evaluation; Print Media; 
Promotion of Healthy Communities; Radio; Retail Promotion; 
Training/workshop/conference; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (5); Community-Based Organizations (25); Community Clinics 
(non-government) (2); Community Youth Organizations (10); Faith/Churches (6); 
Farmers’ Markets (1); Food Closets/Pantries/Banks (2); Food Stamp Offices (5); Grocery 
Stores (20); Head Start (20); Health Care Facilities (non-government) (4); Housing 
Projects (2); Indian Tribal Organizations (1); Other Preschools or Daycares (not Head 
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Start) (5); Parks, Recreation Centers (5); Public Health Departments (1); Schools (K-12) 
(29); Senior Centers (1); Soup Kitchens/Congregate Meal Sites (2); WIC Sites (22) 

Narrative Summary: 
Riverside County Department of Public Health has developed a stragegic plan to promote 
healthy liviing for the residents of Riverside County. The county has been given the  
2006 Healthy City award by APHA. To achieve the goal of increasing the consumption 
of fruits and vegetables and physical activity, information, education and resources will 
be provided across channels as community centers,schools, DPSS offices, government 
agencies,retail and at community events.Training will be provided to partners as ACS, 
ADA, Blood Bank,Desert Sierra Partnership and other department s at the health 
department. Activities will be conducted for BF moms especially African 
American.National Nutrition Month, National 5 a Day Month,Walk to school and other 
celebrations will be included in the the program.   

Media and advertising will be conducted to promote Network messages.To enhance 
collaboration with the WIC program at the County,classes will be conducted for 62.000 
WIC participants at 22 WIC sites using the  curriculums from Latino Tool Kit .Harvest of  
the Month  materials will be used at the schools especially those participating in the Farm 
to School Salad Bar program and for other classes conducted at different qualifying 
locations. 

To measure the results of the program an impact evaluation will be conducted.    

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail 
Program; African American Campaign; California Department of Education; Latino 
Campaign; California Project LEAN; Contractor developed ; Cooperative Extension 
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(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; National 5 A Day; 
USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• A Pamphlet Called Healthy Choices---Helpful Hints For Home And Work                                                   

The Concept For This Brochure Was Developed After Working Specifically With 
Food Stamp Clients Through The Calworks/GAIN Program To Address The Needs 
They Expressed Relating To Eating Healthy At Work, Healthy Eating Tips For Their 
Children, Saving Money, Saving Time, And How To Be More Physically Active.  The 
Brochure Is Unique In It's Concept Since Most Nutrition Programs Do Not Have 
Access To These Clients On A Monthly Or Bi-Monthly Basis Like We Do At 5-6 
Sites Throughout The County.  Most Importantly, There Is Not An Existing Brochure 
Which Uniquely Combines The Topics Intended For This Brochure, Which Is Very 
Important When You May Only Have One Or Two Contacts With N Individual.  
Also, By Printing In-House Using County Facilities, The Brochure Can Be Readily 
Available At Minimal Costs. 

 
3. Evaluation Plan 

Performance Measures: 
• The Primary Performance Measure Will Be Improvement In Consumption Of Fruit Or 

Vegetable By An Additional F/V A Day. 
• Second To Improve Shopping Skills By Reading Nutrition Facts On Food Labels. 

Evaluation Plan 
Type 
Formative: Focus Groups 

Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

RIVERSIDE COUNTY 06065041703 Hispanic/Latino 

 06065043401 Hispanic/Latino 

 06065043507 Hispanic/Latino 

 06065043006 Hispanic/Latino 

 06065042504 Hispanic/Latino 

 06065042516 Hispanic/Latino 

 06065042901 Hispanic/Latino 

 06065042904 Hispanic/Latino 

 06065030501 Hispanic/Latino 

 06065030502 Hispanic/Latino 

 06065020503 Hispanic/Latino 

 06065042209 Hispanic/Latino 

 06065040204 Hispanic/Latino 

 06065043215 Hispanic/Latino 

 06065010500 Hispanic/Latino 

 06065040100 Hispanic/Latino 

 06065041408 Hispanic/Latino 

 06065042521 Hispanic/Latino 

 06065042719 Hispanic/Latino 

 06065042800 Hispanic/Latino 

 06065043508 Hispanic/Latino 

 06065044101 Hispanic/Latino 

 06065044701 Hispanic/Latino 

 06065045103 Hispanic/Latino 

 06065045501 Hispanic/Latino 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

RIVERSIDE COUNTY 06065042405 African American 

 06065042504 African American 

 06065042506 African American 

 06065042901 African American 

 06065042800 African American 

 06065042904 African American 

 06065030300 African American 

 06065042210 African American 

 06065030501 Request African American 
(Kansas Ave SDA Church, Park Ave 

Baptist Church  & Bordwell Park) 

 06065042508 African American 

 06065042510 African American 

 06065042514 African American 

 06065042515 African American 

 06065042516 African American 

 06065042521 African American 

 06065031100 African American 

 06065031600 African American 
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2) Project Description (continued) 

 2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

RIVERSIDE COUNTY 06065043507  All Races 

 06065030300 All Races 

 06065030400 All Races 

 06065031300 All Races 

 06065041704 All Races 

 06065042209 All Races 

 06065042509 All Races 

 06065042505 All Races 

 06065042516 All Races 

 06065042800 All Races 

 06065043006 All Races 

 06065043215 All Races 

 06065045301 All Races 

 06065045603 All Races 

 06065045604 All Races 

 06065045209 (Indio GAIN) Request All Races 

 06065041201 (Riv Juv Court) Request All Races 

 06065043006 (L.E. CPS) Request All Races 

 06065042605 (RCRMC Hosp) Request All Races 

 06065030700 (Food Stamps) Request All Races 

 06065010100 All Races 

 06065045603 All Races 

 06065045604 All Races 

 060650 All Races 

 060650 All Races 
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2) Project Description (continued) 

 2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

 06065041202 (Arlanza WIC) Request All Races 

 06065040502 (Jurupa WIC) Request All Races 

 06065031402 (Teen Parents) Request All Races 

 06065041203 (Arlanza/RCHF Request All Races 

 06065042205 (Office on Aging & 
Desert Sierra Partnership) Request All Races 

 06065030400 (Rubidoux County 
Resource Ctr) Request All Races 

 06065040203 (Rubidoux Library) Request All Races 

 06065031402 (YMCA-Riv) Request All Races 

 06065041201 (Riv Public Health 
Dept) Request All Races 

 06065045212 (GAIN/CalWORKS in 
MV) Request All Races 

 06065042605 (Riv County Regional 
Medical Center) Request All Races 

 06065042904 (Mead Valley 
Community Center) Request All Races 

 06065040803 GAIN/CalWORKS in 
Norco) Request All Races 

 06065046200 (Blythe WIC) Request All Races 
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2) Project Description (continued) 

 2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

RIVERSIDE COUNTY 06065040203 All Races 

 06065043401 All Races 

 06065044506 All Races 

 06065044601 All Races 

 06065045400 All Races 

 06065045502 All Races 

 06065045702 All Races 

 06065045605 All Races 

 06065045703 All Races 

 06065045706 All Races 

 06065040204 All Races 

 0606504511 Request: Head Start/ All Races 

 06065045302 Request: Head Start/ All Races 

 06065044702 Request: Head Start/ All Races 

 06065044507 Request: Head Start/ All Races 

 06065044916 Request: Head Start/ All Races 

 06065044904 Request: Head Start/ All Races 

 06065044804 Request: Head Start/ All Races 

 06065044505 Request: Head Start/ All Races 

 06065044503 Request: Head Start/ All Races 

 06065044805 Request: Head Start/ All Races 

 06065044910 Request: Head Start/ All Races 

 06065046101 Request: Head Start/ All Races 

 06065043311 Request: Head Start/ All Races 

 06065043511 Request: Head Start/ All Races 

 06065040501 Request: Head Start/ All Races 
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2) Project Description (continued) 

 2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

RIVERSIDE COUNTY 06065043005 Request: Head Start/ All Races 

 06065043007 Request: Head Start/ All Races 

 06065042720 Request: Head Start/ All Races 

 06065042718 Request: Head Start/ All Races 

 06065043600 Request: Head Start/ All Races 

 06065031401 Request: Head Start/ All Races 

 06065030100 Request: Head Start/ All Races 

 06065042300 Request: Head Start/ All Races 

 06065031402  Request: Head Start/ All Races 

 06065031600 Request: Head Start/ All Races 

 06065042514 Request: Head Start/ All Races 

 06065042522 Request: Head Start/ All Races 

 06065042212 Request: Head Start/ All Races 

 06065042510 Request: Head Start/ All Races 

 06065042602 Request: Head Start/ All Races 

 06065042009 Request: Head Start/ All Races 

 06065042605 Request: Head Start/ All Races 

 06065030800 Request: Head Start/ All Races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

33-67215-
6032528 

Adams Elementary  
46.86 20.28 67.14 

33-67215-
6032539 

Alcott Elementary 
44.80 7.66 52.46 

33-67215-
6032544 

Bryant Elementary 
67.96 12.40 80.36 

33-67215-
6059125 

Central Middle 
50.2 14.27 64.47 

33-67215-
6061790 

Chemawa Middle 
41.57 18.00 59.57 

33-67215-
6032577 

Emerson Elementary 
  50.40 

33-67215-
6032585 

Fremont Elementary 
66.51 20.36 86.87 

33-67215-
6032593 

Grant Elementary 
59.48 15.80 75.29 

33-67215-
6032619 

Hawthorne Elementary 
59.97 18.87 78.84 

33-67215-
6032627 

Highgrove Elementary 
65.38 18.40 83.78 

33-67215-
6032635 

Highland Elementary 
56.85 15.48 72.34 

33-67215-
6032643 

Hyatt  Elementary 
61.90 11.43 73.33 

33-67215-
6032650 

Jackson Elementary 
53.40 19.08 72.48 

33-67215-
6032668 

Jefferson Elementary 
54.53 18.11 72.64 

33-67215-
6032684 

Liberty Elementary 
59.36 22.36 81.73 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

33-67215-
3336955 

Lincoln Continuation  
55.12 9.57 64.69 

33-67215-
6032692 

Longfellow Elementary 
81.24 12.91 93.16 

33-67215-
6032700 

Madison Elementary 
53.41 16.73 70.13 

33-67215-
6032718 

Magnolia Elementary 
43.57 13.16 56.73 

33-67215-
6032726 

Monroe Elementary 
51.98 21.75 73.73 

33-67215-
6032734 

Mountain View Elementary 
53.36 18.51 71.87 

33-67215-
6032742 

Pachappa Elementary 
47.35 12.37 59.72 

33-67215-
3336492 

Ramona High 
35.20 15.77 50.97 

33-67215-
6119788 

Rehoboth Charter Academy 
68.32 0 68.32 

 
River 
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side Unified Opportuni 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

33-67215-
3330511 

Riverside Unified Opportunity 
57.89 10.53 68.42 

33-67215-
6059141 

Sierra Middle 
48.14 19.34 67.48 

33-67215-
6107957 

Taft Elementary 
51.80 8.96 60.77 

33-67215-
6059158 

University Heights Middle 
57.91 14.60 72.52 

33-67215-
6032775 

Victoria Elementary 
39.84 10.94 50.78 

33-73676-
6031694 

Valle Del Sol Elementary (Duke (Bobby G) 
Elementary) 88.06 11.41 99.47 

33-66977-
6031520 

Collett Elementary 
44.18 21.16 65.35 

33-66977-
6116339 

Kennedy (Rosemary) Elementary 
47.94 18.73 66.67 

33-66933-
6031660 

Palm Elementary 
52.41 18.17 70.58 

33-67124-
6032338 

Sunnymead Elementary 
72.30 16.28 88.58 

33-67124-
6108690 

Sunnymead Middle 
57.02 21.59 78.62 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools

Free and Reduced Price Meals
Program Enrollment 

CDS Code School Site Name %Free 
%Reduc

ed 

% Free 
and 

Reduced 

     

     

     

     

 



Contract: Riverside County Community Health Services        Contract No: 06-55107
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $995,620.00 $790,223.00 -$205,397.00 -20.63%
  Fringe Benefits $259,970.00 $327,729.00 $67,759.00 26.06%
  Operating Expenses $71,286.00 $41,980.00 -$29,306.00 -41.11%
  Equipment Expense $12,750.00 $7,625.00 -$5,125.00 -40.20%
  Travel and Per Diem $15,075.00 $5,362.00 -$9,713.00 -64.43%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $1,329,212.00 $843,098.00 -$486,114.00 -36.57%
  Indirect Costs $233,533.00 $181,751.00 -$51,782.00 -22.17%
Total State Share $2,917,446.00 $2,197,768.00 -$719,678.00 -24.67%

Federal Share Budget
  Personnel Salaries $727,258.00 $564,035.00 -$163,223.00 -22.44%
  Fringe Benefits $232,723.00 $242,535.00 $9,812.00 4.22%
  Operating Expenses $87,407.00 $52,307.00 -$35,100.00 -40.16%
  Equipment Expense $14,038.00 $6,350.00 -$7,688.00 -54.77%
  Travel and Per Diem $19,567.00 $16,706.00 -$2,861.00 -14.62%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $245,119.00 $109,785.00 -$135,334.00 -55.21%
  Indirect Costs $132,611.00 $107,167.00 -$25,444.00 -19.19%
Total Federal Share $1,458,723.00 $1,098,885.00 -$359,838.00 -24.67%

Justification for increases or decreases over 10%
State Share:  Budgets are less than previous year due to loss of First 5 funding.  Fringe rate has increased.

Federal Share:  Budgets are less than previous year due to loss of First 5 funding.   
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Rosemead School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45531 

a. Related Objectives 
Increase the daily consumption of colorful fruits and vegetables enjoyment of physical 
activity among FSNE-eligible students in the Rosemead School District and their 
families.   

b. Audience 
Gender: Male (51%); Female (49%) 
Ethnicity: African American (1%); Asian (46%); Caucasian (4%); Latino (46%); 

Pacific Islander; Filipino (1%); Multiple or No Response (2%) 
Languages: Arabic (1%); Armenian; Cantonese (27%); English (29%); Khmer (1%); 

Mandarin (2%); Spanish (25%); Tagalog; Vietnamese (11%); Chaozhou 
(2%); Non-English (2%) 

Ages: All Ages 
Projected Number of Contacts: 
560 Direct +12,187 Indirect = 12,747 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Internet/Web Sites; Nutrition Education Classes; Print Media; 
Training/workshop/conference 

Key Educational Messages: 
Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; 
Shopping Behaviors 

Intervention Channels: 
Other Preschools or Daycares (not Head Start) (4); Schools (K-12) (5) 

Narrative Summary: 
 

Rosemead School District is a K-8 public school district located in Rosemead, California.  
There are four elementary (K-6) and one middle school (7-8) with a population of 3302 
ethnically diverse students, of which approximately 46% are Latino/Hispanic and 46% 
are Asian.  On average, approximately 76% of the students receive free and reduced 
lunch. 
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The Nutrition Network targets all five schools.  Harvest of the Month will be available to 
teachers and students several times a year via taste testing and newsletters.  Programs, 
such as the Peace Fair and Vision Of Immigrant Cultural Education (VOICE), will 
include a nutrition education component for parents translated into the various languages 
the district serves.  The Children’s Power Play! activities will target 4th and 5th graders.  
An art and essay contest will be conducted to promote the importance of fruits and 
vegetables.   Back-to-School Nights and Open Houses will feature a fresh fruit and 
vegetable taste testing and provide nutrition education materials.  Cooking 
demonstrations incorporating nutrition education will be conducted to 7th and 8th grade 
students who are involved with the Physical Education program implemented at the 
middle school level.  The Sports, Play & Active Recreation for Kids (SPARK) workshop 
will target K-6.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; 
California Department of Education; California Project LEAN; Centers for Disease 
Control and Prevention (CDC); Dairy Council of California; Harvest of the Month; 
National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increased Consumption Of Fruits And Vegetables In Target Population. 
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Evaluation Plan 
Type 
Formative: Needs Assessment 

Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region. 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

19-64931-6022172 Encinita Elementary School 59.42 24.66 84.08 

19-64931-6022180 Janson (Mildred B.) Elementary School 57.25 24.18 81.44 

19-64931-6022206 Savannah Elementary School 61.40 22.54 83.94 

19-64931-6022164 Shuey (Emma W.) Elementary School 54.91 20.83 75.73 

19-64931-6022198 Muscatel Middle School 59.97 20.21 80.18 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Rosemead                                                            Contract No.: 05-45531
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 80407 84035 3628 4.51%
  Fringe Benefits 21509 22479 970 4.51%
  Operating Expenses 12731 12731 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 9286 9659 373 4.02%
Total State Share 123933 128904 4971 4.01%

Federal Share Budget
  Personnel Salaries 575 817 242 42.09%
  Fringe Benefits 152 219 67 44.08%
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 1197 1197 0 0.00%
  Subcontracts 0 0 0
  Other Costs 55383 57366 1983 3.58%
  Indirect Costs 4642 4828 186 4.01%
Total Federal Share 61949 64427 2478 4.00%

Justification for increases or decreases over 10%

This spreadsheet reflects less than 10% and no further justification needed.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: Sacramento County Department of Health & Human 
Services 
 Clinic Services 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 06-55108 

a. Related Objectives 
Encourage the consumption of the recommended amounts of fruits and vegetables and 
promote physical activity among FSNE eligible families in Sacramento County.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (20%); Asian (15%); Caucasian (20%); Latino (20%); 

Native American (5%); Pacific Islander (15%); Russion (5%) 
Languages: English (75%); Hmong (5%); Russian (5%); Spanish (15%) 
Ages: All Ages 
Projected Number of Contacts: 
9,000 Direct +4,500 Indirect = 13,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; CalWORKS Income Guidelines; Food Stamp Income 
Guidelines; Free/Reduced Price Meal % (for school sites); Food Banks 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Retail Promotion 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (2); Community-Based Organizations (3); Community Youth 
Organizations (1); Faith/Churches (1); Farmers’ Markets (1); Food 
Closets/Pantries/Banks (1); Food Stamp Offices (3); Grocery Stores (2); Housing Projects 
(2); Indian Tribal Organizations (1); Parks, Recreation Centers (2); Public Health 
Departments (1); Schools (K-12) (2); Public Health Clinic (9); On-site classroom (1) 
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Narrative Summary: 
Sacramento County Department of Health and Human Services agency will participate in 
community activities and provide nutrition education and physical activity promotion to 
the multi-ethnic FSNE eligible residents.  

The agency will provide both in-house and community nutrition education workshops 
promoting the consumption of colorful fruits and vegetables and daily physical activity. 
These workshops are culturaly appropriate and include information on preparing low cost 
healthy meals, emphasizing fruits and vegetables. 

The agency will reach FSNE eligibles by partnering with community-based 
organizations, faith based and local health department offices to promote healthy eating 
and physical activity.  The agency also plans to use grocery stores in qualifying census 
tracts to feature Retail Program materials as an education tool and as a means to shop for 
healthy low cost meals. With partnering agencies, Fruit, Vegetable and Physical 
Activities and cooking demonstrations will be conducted at both in-house workshops and 
various community events.   

The agency will continue to partner with the Gold Country 14 County Collaborative's 
Healthy Eating Active Living (HEAL) collaborative and support nutrition activities and 
events to promote nutrition education to the FSNE eligible population and provide ideas 
for improving access to healthy foods within our respective qualifying County's census 
tracts. 

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail 
Program; African American Campaign; California Department of Education; California 
Food Policy Advocates (CFPA); Latino Campaign; California Project LEAN; Centers for 
Disease Control and Prevention (CDC); Contractor developed ; Cooperative Extension 



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/28/2006 

(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; National 5 A Day; 
USDA materials; WIC Materials; Other California Healthy Kids Resource Center 
materials: Virtual Supermarket Tour; Eat Fit 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Eat One Additional Fruit And Vegetable Per Day  
• Demonstrate The Ability To Plan (Prepare) A Low Cost Healthy Meal. 

Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment 

Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools; UCD Center for Social Marketing 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Sacramento 06067 004 300 All Races 

 06067 005 103 All Races 

 06067 006 800 All Races 

 06067 002 700 All Races 

 06067 006 702 All Races 

 06067 004 500 All Races 

 06067 002 800 All Races 

 06067 000 500 All Races 

 06067 004 602 All Races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

North Sacramento 
Elementary 

 
   

34 67 397 603 3435 Noralto Elementary 79.10% 11.20% 90.30% 

Sacramento City 
Unified 

 
   

34 67 439 603 4110 Maple Elementary 85.07% 7.46% 92.54% 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Sacramento County DHHS                                       Contract No.: 06-55108
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 487981 440852 -47129 -9.66%
  Fringe Benefits 170793 154298 -16495 -9.66%
  Operating Expenses 33194 26354 -6840 -20.61%
  Equipment Expense 0 0 0
  Travel and Per Diem 1296 0 -1296 -100.00%
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 103990 59515 -44475 -42.77%
Total State Share 797254 681019 -116235 -14.58%

Federal Share Budget
  Personnel Salaries 259238 214462 -44776 -17.27%
  Fringe Benefits 90733 75062 -15671 -17.27%
  Operating Expenses 2400 8375 5975 248.96%
  Equipment Expense 0 1965 1965
  Travel and Per Diem 2540 2054 -486 -19.13%
  Subcontracts 0 0 0
  Other Costs 8629 9640 1011 11.72%
  Indirect Costs 34997 28952 -6045 -17.27%
Total Federal Share 398537 340510 -58027 -14.56%

Justification for increases or decreases over 10%

Personnel is less than previous year because the County will not be filling vacant positions 
which reduces both State and federal Share.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: San Benito County Health & Human Services Agency 

Program Area: Local Incentive Awardee: Government - Local Public Health 
Department 

Contract Number: 06-55111 

a. Related Objectives 
To promote increased consumption of fruits and vegetables and daily physical activity 
among children and families from food stamp eligible households in San Benito County.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: Caucasian (15%); Latino (85%) 
Languages: English (35%); Spanish (63%); Triqui (2%) 
Ages: Under 5 (20%); 5 to 8 (8%); 9 to 11 (2%); 12 to 17 (2%); 18 to 24 (38%); 

25 to 54 (30%) 
Projected Number of Contacts: 
1,800 Direct +2,500 Indirect = 4,300 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites); State provided Consumer Survey (50%) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM 
data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Head Start (2); Other Preschools or Daycares (not Head Start) (9); WIC Sites (1); 
Community Outreach Sites (Baby Safety Shower for MC/CMSP/WIC eligible clients 
held at RO Hardin ES, Health Fair (consumer survey eligible), Stork's Nest Store Day 
held at WIC site) Kids @ the Park   children's health & safety fair (State Provided 
consumer survey eligible). (3); perinatal groups (Stork's Nest clients who are 
MC/CPSP/WIC eligible, Oaxacan Women's Project MC/CPSP/WIC eligible) (4) 

Narrative Summary: 
1.The Healthy Pathways for Children Program provides culturally and linguistically 
appropriate nutrition education and physical activity promotion for preschool teachers 
serving the low-income food stamp eligible populations, low-income parents of children 
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0-5 years of age and pregnant women enrolled in Stork's Nest incentive program for low-
income women.  Using a training and mentoring model for teachers and caregivers helps 
to implement sustainable changes in the nutrition and physical activity environment for 
the low-income very young child, promoting present and future health, as well as the 
development of healthy habits.   

2.Other activities include Nutrition Education & Physical Activity demonstrations and 
NERIs for targeted community groups and health education events for the purpose of 
increasing fruit and vegetable consumption and increase physical activity. 

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and 
apply the most current research to ensure program effectiveness and feasibility. The 
Network continues to use the research-based  Social-Ecological Model (SEM) to design, 
implement and evaluate local interventions to systematically  promote positive change for 
healthy eating and physical activity. This approach is recommended by the Institute of 
Medicine’s 2002 report, The Future of the Public's Health in the 21st Century, for 
achieving population behavior change. Additionally, the Network supports local 
interventions by identifying and disseminating research-based campaigns such as the 
Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and 
evaluate nutrition education strategies. Any modifications are reviewed and approved by 
the Network and noted in the scope of works. (See attached CD for copies of the scope of 
works for each locally-funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material 
(e.g., Team Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Latino Campaign; Contractor developed ; Dairy Council of 
California; Harvest of the Month; National 5 A Day; USDA materials; WIC Materials; 
Nutrition on the Bookshelf; Feed your Child Well in Childcare and at Home. 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• During The Contract Year Each Preschool Program Site Will Increase By At Least 10% 

The Number Of Nutrition Education And Physical Activities Provided As An Integrated 
Component Of The Center's Curriculum. 

• During The Contract Year Participating Families Will Add At Least 1 Fruit And 1 
Vegetable And 1 Daily Physical Activity To Their Meals And Routines. 

Evaluation Plan 
Type 
Formative: Matrix Tool, Parent Surveys 
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Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of 
efforts with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

35-67470-6114557 “Gecko” Migrant Preschool @ Gabilan Hills Elem. School   100% 

 Southside Migrant Preschool   100% 

35-67470-6035034 Migrant Preschool @ R.O. Hardin Elem. School   100% 

35-67470-6104509 Migrant Preschool @ Calaveras Elem. School   100% 

 Herman Fehl Head Start Preschool    100% 

35-67470-6035034 Hollister Head Start @ RO Hardin Elem. School.   100% 

35-67470-6035034 Early Childhood Preschool @ R.O. Hardin Elem. School.   54% 

35-67470-6035034 Even Start Preschool (First 5) @ R.O. Hardin Elem. Sch.   80% 

 Fairview Child Development Center   82% 

35-75259-6035117 Mi Escuelita   93.8% 

35-75259-6035117 San Juan Preschool   70.8% 

     

     

     

     

     

     

     

     

     

     
 



Contract:  San Benito Co. Health & Human Services Agency.          Contract No.:  06-55111
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 36,175 41,798 5623 15.54%
  Fringe Benefits 16,279 17,555 1276 7.84%
  Operating Expenses 2,913 2,308 -605 -20.77%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1,108 826 -282 -25.45%
  Subcontracts 0 0 0 0.00%
  Other Costs 3,000 200 -2800 -93.33%
  Indirect Costs 3,672 5,935 2263 61.63%
Total State Share 63,147 68,622 5475 8.67%

Federal Share Budget
  Personnel Salaries 15,503 20,438 4935 31.83%
  Fringe Benefits 6,976 8,584 1608 23.05%
  Operating Expenses 1,000 500 -500 -50.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 853 1,190 337 39.51%
  Subcontracts 0 0 0 0.00%
  Other Costs 5,742 1,660 -4082 -71.09%
  Indirect Costs 1,499 1,937 438 29.22%
Total Federal Share 31,573 34,309 2736 8.67%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 2. Project Title: San Bernardino County Department of Public Health 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 04-35459 

a. Related Objectives 
Increase the consumption of fruits and vegetables to five to nine cups per day and increase daily 
physical activity to at least 30 minute in adults and one hour in children and teen amoung FSNE 
eligible families in San Bernardino County.   

b. Audience 
Gender: Male (30%); Female (70%) 
Ethnicity: African American (40%); Caucasian (20%); Latino (40%) 
Languages: English (60%); Spanish (40%) 
Ages: All Ages 
Projected Number of Contacts: 
2,155 Direct +118,200 Indirect = 120,355 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; CalWORKS Income Guidelines; Food Stamp Income Guidelines; 
Free/Reduced Price Meal % (for school sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Print Media; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Fruit & Vegetables; Physical Activity Promotion 

Intervention Channels: 
Community-Based Organizations (1); Faith/Churches (1); Parks, Recreation Centers (1); Public 
Health Departments (1); Schools (K-12) (3); Universities, Community Colleges (1); Elected 
Officials (partner) (1); County Office of Education (partner) (1) 

Narrative Summary: 
San Bernardino County is geographically, culturally, and ethnically diverse. In order to meet the 
needs of the low-income county residents, the Public Health Department Nutrition Program has 
developed multifaceted project interventions to increase fruit and vegetable consumption and 
physical activity among FSNE eligible families.  Classes and training will be conducted with 
elementary school staff, students, parents, and community members. For example, physical 
activity and nutrition messages will be promoted to the African American community through the 
incorporation of traditional African culture in the Fruit, Vegetable, and Physical Activity Harvest 
Dance.  Program staff will interface with the media by participating on ethnically oriented talk 
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radio to share nutrition and Fruit, Vegetable, and Physical Activity messages as well as with local 
print media by contributing articles for publication. Additional components include the revision 
of a user friendly web site, dissemination of low-cost, healthy eating brochures to low-income 
callers to the program's toll-free Hotline for Food assistance, and the update and distribution of a 
Food Assistance Resource Guide. In addition, the Nutrition Program co-coordinates the Inyo, 
Riverside, and San Bernardino Counties Health Collaborative.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; African American Campaign; Latino Campaign; California Project 
LEAN; Harvest of the Month; National 5 A Day 

h. Development of New Educational Materials 
New Educational Materials: 
• Not Applicable. 

 
3. Evaluation Plan 

Performance Measures: 
• Improved Knowledge And Outcome Expectations (Self Efficacy) Of The Target Population 

Surrounding Fruit And Vegetable Consumption. 
• Increase In Fruit And Vegetable Consumption In The Target Population. 
• Increase In Physical Activity In The Target Population. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 
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4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    

 



Contract:  San Benito Co. Health & Human Services Agency.          Contract No.:  06-55111
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 36,175 41,798 5623 15.54%
  Fringe Benefits 16,279 17,555 1276 7.84%
  Operating Expenses 2,913 2,308 -605 -20.77%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1,108 826 -282 -25.45%
  Subcontracts 0 0 0 0.00%
  Other Costs 3,000 200 -2800 -93.33%
  Indirect Costs 3,672 5,935 2263 61.63%
Total State Share 63,147 68,622 5475 8.67%

Federal Share Budget
  Personnel Salaries 15,503 20,438 4935 31.83%
  Fringe Benefits 6,976 8,584 1608 23.05%
  Operating Expenses 1,000 500 -500 -50.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 853 1,190 337 39.51%
  Subcontracts 0 0 0 0.00%
  Other Costs 5,742 1,660 -4082 -71.09%
  Indirect Costs 1,499 1,937 438 29.22%
Total Federal Share 31,573 34,309 2736 8.67%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: San Bernardino Parks and Recreations and Community Services 

Program Area: Local Incentive Awardee: Government - Parks & Recreation Department 

Contract Number: 06-55112 

a. Related Objectives 
Increase the consumption of fruit and vegetables among FSNE eligible families in San 
Bernardino County (specifically the City of San Bernardino).   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (16%); Asian (4%); Caucasian (32%); Latino (47%); Native 

American (1%) 
Languages: English; Spanish 
Ages: All Ages 
Projected Number of Contacts: 
700 Direct +4,385 Indirect = 5,085 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Cooking Skills; Food Safety; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (11); Faith/Churches (2); Gardens (6); Head Start (1); Parks, Recreation 
Centers (6); Senior Centers (2) 

Narrative Summary: 
The City of San Bernardino Parks, Recreation and Community Services Department 

The Mission of the Parks, Recreation and Community Services Department is to create and 
preserve a diversified system of open spaces and recreation and community services that meets 
the social and leisure needs and enhances the quality of life for all residents in the city. 

The Department through it's many community centers and programs located in qualified census 
tracts which are primarily Latino and African American and have a population of 
__________residents. The many supervisors, center managers and recreation coordinators will 
nutrition educational activities in partnership with local partners. The project will reach city 
residents of all ages through the many programs offered at it's many community centers, senior 
centers, Head Start program, after-school programs and community and faith based organization 
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partners. The department also plans to actively promote the programs' benefits and successes to 
the public through the departmental quarterly brochure, billboards, transit shelters and 
newsletters.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; African American Campaign; Latino 
Campaign; Centers for Disease Control and Prevention (CDC); Cooperative Extension (EFNEP, 
FSNEP); National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increase The Consumption Of Fruits And Vegetables And Promotion Of Physical Activity 

Education For Low-Income Citizens Of All Ages. 

Evaluation Plan 
Tools 
Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools; UCD Center for 

Social Marketing 

 

4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    

   



Network Contractor Project Summary FFY 2006-2007 
 

 

FY2006-2007/Version2 Continued on next page Page 5 of 13 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Bernardino County 

Delmann Heights Community 
Center 
2969 North Flores Street 
San Bernardino, CA 92405 
62.3% LT 185%FPL 
 

06071004100 
 

Latino, African American 

San Bernardino County 

Rudy C. Hernandez Community 
Center 
222 North Lugo Ave 
San Bernardino, CA 92408 
82.6% LT185%FPL 
 

060710580058 

Latino, African American 

San Bernardino County 

Lytle Creek Community Center 
380 South K Street 
San Bernardino, CA 92410 
61.2% LT185% FPL 
 

 

06071004900 

Latino, African American 

San Bernardino County 

Nicholson Community Center 
2750 West 2nd Street 
San Bernardino, CA 92410 
61.2% LT185%FPL 
 

 

06071004900 

Latino, African American 

San Bernardino County 

Ruben Campos Community Center 
1717 West Fifth Street 
San Bernardino, CA 92410 
61.2% LT 185%FPL 
 

 

06071004900 

Latino, African American 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Bernardino County 

CID 
8088 Palm Lane 
San Bernardino, CA 92104 
74.8% LT 185%FPL 
 

06071006500 

Latino, African American 

San Bernardino County 

Fifth Street Senior Center  
600 Fifth Street 
San Bernardino, CA 92104 
70.3 %  LT 185% FPL 
 
 

 

06071005700 

Latino, African American 

San Bernardino County 

Perris Hill Senior Center 
780 East 21st Street 
San Bernardino, CA 92404 
53.5% LT 185% FPL 
 

 

06071006300 

Latino, African American 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 

Only for School Districts, County Offices of Education, and other Contractors Working In Schools 
Free and Reduced Price Meals 

Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

N/A     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  San Bernardino Parks & Recs.             Contract No.:  06-55112
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $61,315 $99,054 $37,739 61.55%
  Fringe Benefits $12,263 $24,764 $12,501 101.94%
  Operating Expenses $28,426 $57,600 $29,174 102.63%
  Equipment Expense $0 $0 $0
  Travel and Per Diem $0 $0 $0
  Subcontracts $0 $0 $0
  Other Costs $6,400 $0 -$6,400 -100.00%
  Indirect Costs $0 $0 $0
Total State Share $108,404 $181,418 $73,014 67.35%

Federal Share Budget
  Personnel Salaries $22,550 $37,440 $14,890 66.03%
  Fringe Benefits $6,765 $9,360 $2,595 38.36%
  Operating Expenses $0 $0 $0
  Equipment Expense $0 $2,800 $2,800
  Travel and Per Diem $3,175 $2,397 -$778 -24.50%
  Subcontracts $12,808 $0 -$12,808 -100.00%
  Other Costs $8,904 $36,779 $27,875 313.06%
  Indirect Costs $0 $0 $0
Total Federal Share $54,202 $88,776 $34,574 63.79%

Justification for increases or decreases over 10%

o Increased staffing levels which also resulted in higher fringe benefits.
o Operating costs increased due to higher rental fees.
o Contractor will purchase equipment this year.
o Other Costs increased due to outreach efforts.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: San Diego Community College District 
Program Area: Local Incentive Awardee: Education - Public Colleges & Universities 

Contract Number: 05-45532 

a. Related Objectives 
Increase consumption of fruits and vegetables among FSNE eligible familites whose adults are 
enrolled in English as a Second language Programs in the state of California.   

b. Audience 
Gender: Male; Female 
Ethnicity: Asian; Caucasian; Latino; Pacific Islander; African 
Languages: Arabic; Cantonese; Farsi; Hmong; Khmer; Korean; Lao; Mandarin; Russian; 

Spanish; Tagalog; Vietnamese; African dialects; Japanese; Portuguese 
Ages: 18 to 24; 25 to 54; 55 to 64; Over 65 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Internet/Web Sites; Nutrition Education Classes 

Key Educational Messages: 
Dietary Quality; Food Safety; Fruit & Vegetables; Healthier Eating, general; Shopping Behaviors 

Intervention Channels: 
Adult schools (15) 

Narrative Summary: 
The English as a Second Language department at the non-credit Continuing Education Centers of 
the San Diego Community College District is developing materials for dissemination to adult 
schools statewide to infuse nutrition education into the adult ESL curriculum.  The following 
components are included: 

1.  'Guidelines for Promoting Healthy Eating' that provides guidance to teachers, writers, 
publishers and nutrition educators including a summary of research on immigrants' needs and 
factors involved in behavior change. 

2.  Twenty-four model lessons at 4 levels of ESL covering 6 Key Messages identified in 
formative research.  A Journal is used at each level to provide a means for students to monitor 
progress towards  their goals in eating a healthier diet. 

3.  A website through which all materials can be accessed.  It is password protected to guarantee 
that only instructors with students in the target population can use it.    Research and lessons can 
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be downloaded, teacher training will be available and students will be able to engage in 
interactive nutrition lessons.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; California Department of Education; Latino Campaign; Dairy Council of 
California; National 5 A Day; USDA materials; Other California Healthy Kids Resource Center 
materials: brochures, videos 

h. Development of New Educational Materials 
New Educational Materials: 
• This Project Has Developed 'Guidelines For Promoting Healthy Eating For Adults In Esl 

Programs.'  It Will Serve As A Program Guide For Adult Schools Wanting To Integrate 
Nutrition Education With Esl Instruction.  Twenty-Four Lessons On 6 Key Messages 

 
3. Evaluation Plan 

Performance Measures: 
• Adult ESL Students Wlll Increase Consumption Of Fruits And Vegetables.  These Adults Are 

Within The Target Population. 

Evaluation Plan 
Type 
Summative: Impact 

Tools 
Developed: In-House 

Existing: FS Food Behavior Checklist 
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4. Coordination Efforts  

See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Alameda 
Adult Education & Technology Center 

06001401400 
06001401500 
06001401600 
06001401700 
06001402700 
06001402200 All races 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Fresno 
Fresno Adult School 

06019001800 
06019001000 
06019001900 
06019001110 
06019001201 
06019001301 
06019001400 
06019002602 
06019002702 
06019002902 
06019000100 
06019000200 
06019000300 
06019000400 
06019000500 
06019000600 
06019002601 
06019002701 
06019002800 
06019002501 
06019002400 
06019002200 
06019002300 
06019002100 
06019002000 
06019003400 
06019003300 
06019003202 
06019003202 
06019005202 
06019004800 
 
 
 All races 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Imperial 
Central High School 
Morales Adult Education Center 

06025011900 
06025012000 
06025012100 
06025011300 
06025012200 Hispanic/Latino 

Los Angeles 
Hacienda La Puente 

 
All races 

Los Angeles 
El Rancho Adult 

06037532200 
06037532304 
06037532101 
06037500402 
06037502902 
06037531902 All races 

Riverside 
Riverside Adult School 

06065030400 
06065030501 
06065030503 
06065042211 
06065042209 
06065030502 
06065030300 All races 

Sacramento 
Old Marshall Adult Education Center 

06113010102 
06113010101 
0607005300 
06067000700 
06067002100 
06067002200 
06067001100 
06067001000 
06067001800 
06067006900 
06067005300 
 All races 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Bernardino 
San Bernardino Adult School 

06071005900 
06071005700 
06071005800 
06071005600 
06071005500 
06071005400 
06071005300 
06071004700 
06071004800 
06071004202 
06071004201 
06071004100 
06071006301 
06071006302 
06071006401 
06071006402 
06071006500 
06071007601 
06071007408 
06071007407 All races 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Diego 
Continuing Education Centers, 
San Diego Community College District 

06073008600 
06073005600 
06073005800 
06073006400 
06073004700 
06073004800 
06073004900 
06073005100 
06073004600 
06073005200 
06073003004 
06073002501 
06073002709 
06073002601 
06073003602 
06073003303 
06073003302 
06073003301 
06073003501 
06073003502 
0607300901 
06073005300 
06073004501 
06073004600 
06073005000 
06073003601 
060730011801 
060730011400 All races 

Santa Cruz 
Watsonville/Aptos Adult School 

06087110400 
All races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

 NA  Adult schools do not provide free or reduced meals    

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: San Diego Community College District                                                       05-45532
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 347255 354620 7365 2.12%
  Fringe Benefits 106143 108265 2122 2.00%
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 0 0 0
Total State Share 453398 462885 9487 2.09%

Federal Share Budget
  Personnel Salaries 126049 119740 -6309 -5.01%
  Fringe Benefits 27367 22108 -5259 -19.22%
  Operating Expenses 8260 20276 12016 145.47%
  Equipment Expense 50 0 -50 -100.00%
  Travel and Per Diem 5194 9653 4459 85.85%
  Subcontracts 37420 36275 -1145 -3.06%
  Other Costs 1750 2160 410 23.43%
  Indirect Costs 20609 21021 412 2.00%
Total Federal Share 226699 231233 4534 2.00%

Justification for increases or decreases over 10%

This spreadsheet reflects less than 10% and no further justification needed.
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1. Goals & Objectives 
See State Level Goals & Objectives 

2. Project Title: San Francisco Unified School District 
Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45533 

a. Related Objectives 
Support efforts to increase consumption of fruits and vegetables to the recommended amounts 
and to increase daily physical activity to at least 60 minutes in children and teens and 30 minutes 
in adults in low-income families.   

b. Audience 
Gender: Male (53%); Female (47%) 
Ethnicity: African American (13%); Asian (33%); Caucasian (9%); Latino (11%); Native 

American (1%); Filipino (6%); Other non-white (11%) 
Languages: Arabic (1%); Armenian; Bosnian; Cantonese (39%); English; Farsi; Khmer (1%); 

Korean (1%); Lao; Mandarin (4%); Russian (2%); Spanish (39%); Tagalog (4%); 
Vietnamese (3%); Toishanese (1%); Japanese (1%); Samoan (1%) 

Ages: 5 to 8 (44%); 9 to 11 (22%); 12 to 17 (34%) 
Projected Number of Contacts: 
30,000 Direct +300,000 Indirect = 330,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Print Media; 
Training/workshop/conference 

Key Educational Messages: 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (50); Schools (K-12) (84) 

Narrative Summary: 
 

The Nutrition Education Project in San Francisco Unified School District (SFUSD) is 
administered through the School Health Programs Department (SHPD). The goal of the project is 
to increase the likelihood that students and their families will make healthy food choices, and to 
engage in daily physical activity. 

The Project works collaboratively with Student Nutrition, teachers, site administrators, site health 
advocates, parent/caregivers, after school program staff, nurses, and community-based 
organizations.  At the 18 target elementary sites a coordinator spearheads activities to inspire and 
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The 'Feeling Good' Project continues to develop partnerships with community organizations to 
provide nutrition education classes and educational materials to food stamp eligible populations 
in San Francisco County, including members of the Spanish and Chinese speaking communities.  

òOver 40,000 San Francisco County residents were reached through community interventions last 
year and 33,755 pamphlets were distributed in the past year.   

òOur region collaborates with over 60 partners providing technical assistance on nutrition and 
physical activity promotion.  Partners include the SF DHS, KQED (Public Broadcasting TV 
station), City College of SF, Community Health Clinics and numerous community based 
organizations. 

òWe participate in numerous local cultural and community events to promote healthy eating and 
physical activity.  

òThe region is working to strengthen communication and partnerships with Network-funded 
projects in SF and neighboring counties, and regional partners in community activities and State-
sponsored media campaigns such as National 5 A Day Week and participates in the Bay Area 
Nutrition and Physical Activity Collaborative (BANPAC) 

òWe collaborate with parents, SFUSD staff and students to support healthier foods and 
opportunities for physical activity in SF schools. 

òWe lead a collaborative with a group of Mission District based organizations in the Mission 
known as the Mission Latino Family Partnership (MLFP). They have developed a bilingual 
cooking curriculum to promote fruit and vegetable intake and training the staff and youth workers 
of agencies and organizations in San Francisco's Mission District.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Latino Campaign; Contractor developed ; Cooperative Extension 
(EFNEP, FSNEP); Harvest of the Month; National 5 A Day; USDA materials; WIC Materials 
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h. Development of New Educational Materials 
New Educational Materials: 
• Chinese Fruit, Vegetable, and Physical Activity Brochure To Promote Project And Provide 

Key Messages Regarding Fruit And Vegetable Intake And Physical Activity To Prevent 
Disease In Low-Income Chinese Speaking Clients. 

 
3. Evaluation Plan 

Performance Measures: 
• Learn To Buy And Prepare More Fruits And Vegetables Through Cooking Classes.  Learn Where 

To Buy More Fruits And Vegetables Through Distribution Of List Of San Francisco Farmers 
Markets 

Evaluation Plan 
Type 
Formative: Focus Groups; Workshop Pretests and Post tests 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts with 
other local projects in the region. 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

38684786059828 A. P. Giannini Middle 34.5 16.9 51.4
38684780102087 Aim High Academy 61.4 3.9 65.2
38684786062020 Aptos Middle 39.3 14.5 53.8
38684783830288 Balboa High 50.1 10.7 60.9

38684786040752 Bessie Carmichael Elementary 44.1 12.4 56.6
38684786040760 Bret Harte Elementary 64.6 2.2 66.8

38684786041032 Brown, Jr. (Willie L.) College Preparatory Academy 66.3 7.2 73.5
38684786040778 Bryant Elementary 67.7 7.7 75.5

38684786041149 Cesar Chavez Elementary 66.6 8.4 74.9

38684786104673 Charles R. Drew Elementary 60.3 5.1 65.4

38684786089569 Chinese Education Center 96.4 2.7 99.1
38684786040836 Cleveland Elementary 60.7 8.9 69.6

38684786040893 Daniel Webster Elementary 76.2 10.3 86.4

38684786040943 Edward R. Taylor Elementary 57.8 21.5 79.4
38684786040950 El Dorado Elementary 57.7 11.8 69.5

38684789006354 Emergency Evaluation Center    

38684786072052 Enola D. Maxwell School of Arts 64.4 5.2 69.6
38684786062038 Everett Middle 64.6 4.9 69.5
38684786040984 Fairmount Elementary 53.2 7.8 60.9

38684786041008 Francis Scott Key Elementary 45.5 23.0 68.5
38684786059844 Francisco Middle 62.4 9.7 72.1

38684786041016 Frank McCoppin Elementary 53.4 20.5 73.9
38684783831765 Galileo High 41.5 12.7 54.2
38684786041040 Garfield Elementary 61.3 16.0 77.3
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

38684786041065 George Peabody Elementary 47.2 10.8 58.0

38684786099154 George R. Moscone Elementary 69.7 16.8 86.4

38684786093496 George Washington Carver Elementary 60.6 7.9 68.5
38684786041073 Glen Park Elementary 53.5 17.6 71.1
38684786113237 Gloria R. Davis Middle 49.4 2.4 51.8

38684786040877 Gordon J. Lau Elementary 68.0 21.2 89.2
38684786041123 Guadalupe Elementary 59.7 18.1 77.8

38684786040919 Harvey Milk Civil Rights Elementary 49.8 6.3 56.1
38684786041156 Hillcrest Elementary 56.1 13.3 69.4
38684786062046 Horace Mann Middle 59.3 3.7 63.0

38684783830353 International Studies Academy 46.4 7.7 54.0
38684786059869 James Denman Middle 51.1 15.0 66.1
38684786062053 James Lick Middle 47.1 8.9 56.0
38684786041206 Jean Parker Elementary 71.2 18.9 90.1
38684786041255 John Muir Elementary 68.9 5.4 74.3
38684786041263 John Swett Elementary 75.8 5.7 81.5
38684786113252 John Yehall Chin (Elem) 60.2 22.7 82.9

38684786041271 Jose Ortega Elementary 57.6 14.4 72.0

38684780102103 June Jordan School for Equity 44.1 8.7 52.8

38684786041289 Junipero Serra Elementary 72.7 13.0 85.8
38684780101337 KIPP Bayview Academy 65.1 5.2 70.3

38684780101352 KIPP San Francisco Bay Academy 61.9 8.3 70.2

38684786041347 Leonard R. Flynn Elementary 71.6 7.7 79.4
38684786041362 Longfellow Elementary 44.3 17.2 61.5
38684786059877 Luther Burbank Middle 55.0 11.2 66.1
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

38684786041586 Malcolm X Academy 64.6 2.4 67.1
38684786062061 Marina Middle 54.2 19.9 74.2
38684786041412 Marshall Elementary 75.0 10.1 85.1

38684786059885 Martin Luther King Jr. Academic Middle 51.3 12.4 63.7
38684786041420 McKinley Elementary 51.9 7.5 59.3

38684786089585 Mission Education Center 85.7 7.7 93.5
38684783834082 Mission High 51.3 5.3 56.6
38684786041446 Monroe Elementary 50.4 20.6 71.0
38684783830163 Newcomer High 85.1 5.3 90.4

38684786041487 Paul Revere Elementary 59.1 9.1 68.1

38684783830254 Phillip and Sala Burton Academic High 39.5 10.6 50.1
38684786062079 Presidio Middle 36.8 14.3 51.1

38684783830205 Raoul Wallenberg Traditional High 39.7 11.5 51.2
38684786041511 Redding Elementary 69.7 13.9 83.6

38684786041529 Robert Louis Stevenson Elementary 33.7 17.2 50.9
38684786059901 Roosevelt Middle 50.8 17.0 67.8
38684786041503 Rosa Parks Elementary 69.5 9.9 79.4

38684786093488 San Francisco Community Alternative 44.6 10.4 55.0
38684786041545 Sanchez Elementary 60.9 9.9 70.8
38684786041560 Sheridan Elementary 63.2 12.3 75.5
38684786041578 Sherman Elementary 42.2 18.8 61.1

38684786041594 Spring Valley Elementary 64.9 15.5 80.4
38684786041602 Starr King Elementary 66.9 5.3 72.2
38684786041610 Sunnyside Elementary 41.8 9.9 51.7
38684786113997 Sunset Elementary 36.2 16.2 52.4
38684786041644 Sutro Elementary 56.5 14.5 71.0
38684786115901 Tenderloin Community 60.0 12.9 72.9
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

38684783830403 Thurgood Marshall Academic High 45.0 9.1 54.1
38684786041685 Ulloa Elementary 35.9 21.7 57.6

38684786041701 Visitacion Valley Elementary 
68.9 18.0 87.0

38684786059919 Visitacion Valley Middle 62.7 15.4 78.0

38684783830031 Wells (Ida B.) High (Continuation/Alternative) 
50.6 5.9 56.5

38684786040968 William L. Cobb Elementary 
59.0 11.7 70.7

38684786041131 Yick Wo Elementary 40.6 20.3 60.9



Contract: SFUSD                                                            Contract No.: 05-45533
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 2158587 2108653 -49934 -2.31%
  Fringe Benefits 690748 738028 47280 6.84%
  Operating Expenses 12731 0 -12731 -100.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 0 0 0
  Subcontracts 0 0 0
  Other Costs 0 0 0
  Indirect Costs 208856 211508 2652 1.27%
Total State Share 3070922 3058189 -12733 -0.41%

Federal Share Budget
  Personnel Salaries 739250 758850 19600 2.65%
  Fringe Benefits 239700 265598 25898 10.80%
  Operating Expenses 38749 28812 -9937 -25.64%
  Equipment Expense 23300 18700 -4600 -19.74%
  Travel and Per Diem 13892 12080 -1812 -13.04%
  Subcontracts 129000 127200 -1800 -1.40%
  Other Costs 239425 212100 -27325 -11.41%
  Indirect Costs 105752 105754 2 0.00%
Total Federal Share 1529068 1529094 26 0.00%

Justification for increases or decreases over 10%

This spreadsheet reflects less than 10% and no further justification needed.
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1. Goals & Objectives 
See State Level Goals & Objectives 

 

2. Project Title: San Francisco (City and County of), Department of Public Health 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 04-35440 

a. Related Objectives 
To promote increased intake of fruits and vegetables and daily physical activity, among diverse 
multilingual and multicultural low-income families in San Francisco City and County.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (15%); Asian (30%); Caucasian (20%); Latino (30%); Pacific 

Islander (5%); Unknown 
Languages: Cantonese (20%); English (45%); Mandarin (10%); Spanish (25%) 
Ages: All Ages 
Projected Number of Contacts: 
8,000 Direct +1,530,000 Indirect = 1,532,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; WIC Income Guidelines; Food Banks; Targeting Data collected from all 
community partners 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Print Media; Promotion of Healthy Communities; Radio; 
Training/workshop/conference; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market promotion; 
Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; 
Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (5); Community-Based Organizations (14); Community Clinics (non-
government) (2); Community Youth Organizations (3); Faith/Churches (2); Farmers’ Markets (1); 
Food Closets/Pantries/Banks (1); Head Start (2); Health Care Facilities (non-government) (3); 
Healthy Start (1); Other Preschools or Daycares (not Head Start) (5); Parks, Recreation Centers 
(1); Public Health Departments (1); Senior Centers (1); Soup Kitchens/Congregate Meal Sites (3); 
WIC Sites (5) 

Narrative Summary: 
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sustain individual, interpersonal and institutional change.  Site-based nutrition committees assess 
priorities and develop a calendar of activities including classroom-based nutrition education, 
family links , and staff professional development.  Mobile kitchens, field trips, school gardens, 
physical activity promotion, and Harvest tasting activities support the regular school day and after 
school program curricula.  Outreach is made to families, through Nutrition Nights, health fairs,  
parent workshops and newsletters.  Workshops are held for teachers, after school staff and site 
food service workers to empower them to serve as student role models and to increase 
understanding of comprehensive nutrition education.  Student, staff and parent surveys, with 
other evaluation tools, are used to monitor program effectiveness and assess the extent of 
implementation.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Department of Education; Latino 
Campaign; Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Dairy Council of 
California; Harvest of the Month; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Parent/Caregiver Quarterly Newsletters & Menuback Articles--San Francisco Specific 

Information, Resources, Updates And Announcements For Project Schools 
• Chinese Translations Of Network And Other Source Materials--Chinese Translations Of 

Newsletters, HOM... Are Not Available 
• Adaptation Of Materials For Specific Populations, As Necessary 

 
3. Evaluation Plan 

Performance Measures: 
• 100 Matched-Pairs Of Students From 4 - 6 Selected Sites Will Report An Increase In Their 

Preference For At Least Half Of The Sampled Fruits And Vegetables 
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Evaluation Plan 
Type 
Formative: Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Francisco 06075017800 All Races 

San Francisco 06075016100  All Races 
 

San Francisco 06075011300  All Races 

San Francisco 06075011400  Asian 

San Francisco 06075010700 Asian 

San Francisco 06075011500 Asian 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:      San Francisco Dept. Public Health                       Contract No: 04-35440
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $256,857.00 $259,683.00 $2,826.00 1.10%
  Fringe Benefits $68,948.00 $70,114.00 $1,166.00 1.69%
  Operating Expenses $13,668.00 $13,668.00 $0.00 0.00%
  Equipment Expense $0.00 $0.00 $0.00 0.00%
  Travel and Per Diem $0.00 $0.00 $0.00 0.00%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $440,000.00 $439,803.00 -$197.00 -0.04%
  Indirect Costs $64,045.00 $65,128.00 $1,083.00 1.69%
Total State Share $843,518.00 $848,396.00 $4,878.00 0.58%

Federal Share Budget
  Personnel Salaries $269,812.00 $276,607.00 $6,795.00 2.52%
  Fringe Benefits $61,048.00 $73,500.00 $12,452.00 20.40%
  Operating Expenses $30,495.00 $28,571.00 -$1,924.00 -6.31%
  Equipment Expense $0.00 $0.00 $0.00 0.00%
  Travel and Per Diem $7,493.00 $8,819.00 $1,326.00 17.70%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $36,495.00 $19,196.00 -$17,299.00 -47.40%
  Indirect Costs $16,543.00 $17,505.00 $962.00 5.82%
Total Federal Share $421,886.00 $424,198.00 $2,312.00 0.55%

Justification for increases or decreases over 10%

Federal Share:  Fringe:  Rate Increase coupled with increase in personnel salaries
Federal Share: Travel:  Added Obesity Conference
Federal Share:  Other Costs:  Printing accomplished in previous year.
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: San Joaquin County Public Health Services 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 06-55114 

a. Related Objectives 
To encourage the recommended amounts of colorful fruits and vegetables and increase daily 
physical activity among FSNE eligible families in San Joaquin County.   

b. Audience 
Gender: Male (35%); Female (65%) 
Ethnicity: African American (20%); Asian (10%); Caucasian (20%); Latino (35%); Pacific 

Islander (10%); Other (5%) 
Languages: English (40%); Hmong (5%); Khmer (5%); Lao (5%); Spanish (35%); Tagalog 

(10%) 
Ages: All Ages 
Projected Number of Contacts: 
1,500 Direct +1,800 Indirect = 3,300 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); HUD Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Cooking Skills; Dietary Quality; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion 

Intervention Channels: 
Community-Based Organizations (2); Faith/Churches (2); Food Closets/Pantries/Banks (1); Head 
Start (5); Housing Projects (1); Parks, Recreation Centers (2); Public Health Departments (1); 
Schools (K-12) (4) 

Narrative Summary: 
San Joaquin County Public Health Services is a local health department within the Health Care 
Services Agency, serving the FSNE eligible residents within the County jurisdiction.  Nutrition 
education and promotion interventions are population-based, reaching communities, schools, and 
individuals facing the greatest health risks.   

The California Nutrition Network project in San Joaquin County will link with the schools and 
partnering agencies such as the Healthy Children's Collaborative and Asian Pacific Self-
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: San Mateo County Health Services Agency 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 06-55115 

a. Related Objectives 
Increase  the consumption of fruits and vegetables among FSNE eligible families in San Mateo 
County   

b. Audience 
Gender: Male (15%); Female (85%) 
Ethnicity: African American (5%); Asian (5%); Caucasian (15%); Latino (80%) 
Languages: English (40%); Spanish (60%) 
Ages: All Ages 
Projected Number of Contacts: 
4,500 Direct +54,000 Indirect = 58,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education Classes; Print 
Media; Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping 
Behaviors 

Intervention Channels: 
Afterschool Programs (15); Community-Based Organizations (12); Community Clinics (non-
government) (7); Community Youth Organizations (9); Faith/Churches (4); Farmers’ Markets (2); 
Food Stamp Offices (5); Grocery Stores (2); Housing Projects (1); Other Preschools or Daycares 
(not Head Start) (6); Parks, Recreation Centers (3); Public Health Departments (1); WIC Sites 
(6); Public Libraries (6); ESL classes (2) 

Narrative Summary: 
San Mateo County  will be reaching out to young mothers of school age and preschool children 
living in qualifying census tracts that are primarily Latino.  Our main goal is to increase fruit and 
vegetable consumption  and to promote daily physical activity throught fun and  intereactive 
nutrition education activities including food preparation, games, physical activity demonstrations 
and puppet shows. 
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Development & Residential Association (APSARA) to enhance community, schools, and  public 
health FSNE efforts for improving the eating and physical activity behaviors of the FSNE eligible 
residents especially at the neighborhood level. The Collaborative members includes FSNE 
eligible residents from the qualifying census tracts of North and South Stockton. The Project will 
reach all races by featuring Harvest of the Month, Fruit, Vegetable, and Physical Activity 
Campaign cooking demonstrations, neighborhood events, and school events including Nutrition 
Olympics and incorporating nutrition activities into the Walk to School events.  

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; African American Campaign; Latino 
Campaign; California Project LEAN; Contractor developed ; Cooperative Extension (EFNEP, 
FSNEP); Harvest of the Month; National 5 A Day; USDA materials; Other California Healthy 
Kids Resource Center materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• To Eat One Additional Fruit And Vegetable Per Day 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Developed: In-House 
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Existing: California Healthy Kids Survey 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

San Mateo 06081606000 Hispanic or Latino 

 06081610202 Hispanic or Latino 

 06081610601 Hispanic or Latino 

 06081611800 Hispanic or Latino 

 06081612100 Hispanic or Latino 

 06081613800 Hispanic or Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

     We will be offering nutrition education for 
parent groups and /or after school 
programs at the following schools.    

6044598 Taft Elementary School -RWC 64.9% 19.5% 84.4% 

6044507 Hoover Elementary School- RWC 68.5% 13.4% 81.8% 

6044531 Kennedy (John F.) Middle School-RWC 38.4% 12..4% 50.8% 

6044556 McKinley Institute of Technology School-RWC 48.8% 14.3% 63.1% 

6044457 Fair Oaks Elementary School -RWC 73.5% 15.1% 88.6% 

6044572 Roosevelt Elementary School -RWC 42.6% 16.4% 58.8% 

6044580 Selby Lane Elementary School -RWC 48.3% 20.5% 68.8% 

6044473 Garfield Charter (Elem) School -RWC 67.3% 18.9% 86.2% 

6044523 Gill (John) Elementary School -RWC 40.2% 18.5% 58.7% 

6044481 Hawes Elementary School -RWC 56.4% 17.6% 74.0% 

6044309 Belle Haven Elementary School- MP 68.3% 18.1% 86.4% 

6044325       Costano Elementary School -MP 71.3% 15.5% 86.8% 

6044358       Flood (James) Elementary School -MP 44.4% 22.1% 66.1% 

6044416 Willow Oaks Elementary School -MP 73.0% 12.5% 85.4% 

6114953 East Palo Alto Charter School -EPA 57.7% 29.2% 86.1% 

4130118     East Palo Alto High School -EPA 52.6% 13.6% 66.2% 

6114045 Forty-Niner Academy School -EPA 82.5% 7.7% 90.3% 

6044341 Green Oaks School -EPA 82.0% 11.0% 92.6% 

6044366 Chavez (Cesar) Academy (Elem) School -EPA 80.2% 11.0% 91.1% 

6044317      Edison-Brentwood Academy School -EPA 79.0% 17% 96.0% 

6044333       Edison-McNair Academy School -EPA 69.7% 21.1% 90.8% 

6044614 Belle Air Elementary School -SB 40.2% 17.2% 57.6% 

6044085 Pescadero Elementary School -Pescadero 63.0% 11.1% 74.0% 

4135331 Pescadero High School –Pescadero  55.1% 8.2% 63.0% 

6043913 Woodrow Wilson Elementary School –DC (Jeff Elem) 40.7% 18.0% 58.6% 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

6043756 Pollicita Thomas Middle School –DC (Jeff Elem) 56.8% 29.3% 86.1% 

6043848 John F. Kennedy Elementary School -DC 41.1% 18.0% 59.0% 

6115364 Anthony (Susan B.) Elementary School -DC 43.5% 18.6% 62.0% 

6043392 Bayshore Elementary School- DC 43.9% 18.2% 62.1% 

6043400 Robertson (Garnet J.) Interm. School- DC 37% 18.% 54.9% 

6044952 Turnbull Learning Adacemy Elementary School -SM 72.8% 16.9% 88.8% 

6044804 Horrall Albion H. Elementary School -SM 52.1% 17.8% 69.9% 

6044820 Bayside Middle School -SM 44.4% 17.7% 62.1% 

6045017 Sunnybrae Elementary School -SM 40.2% 11.1% 51.1% 

6044978 North Shoreview Elementary School -SM 40.1% 11.1% 51.0% 

6045082 Los Cerritos Elementary School -SSF 43.0% 10% 52.9% 

6045090 Martin Elementary School -SSF 48.7.% 15.4% 64.1% 

6045140 Spruce Elementary School -SSF 45.7% 12.0% 57.6% 

     

     

     

     

     

     
 



Contract:     San Joaquin County                                               Contract No: 06-55114
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $30,092.00 $43,243.00 $13,151.00 43.70%
  Fringe Benefits $12,037.00 $17,297.00 $5,260.00 43.70%
  Operating Expenses $5,671.00 $750.00 -$4,921.00 -86.77%
  Equipment Expense $0.00 $0.00 $0.00 0.00%
  Travel and Per Diem $1,200.00 $0.00 -$1,200.00 -100.00%
  Subcontracts $0.00 $22,344.00 $22,344.00 22344.00%
  Other Costs $1,000.00 $550.00 -$450.00 -45.00%
  Indirect Costs $0.00 $6,486.00 $6,486.00 6486.00%
Total State Share $50,000.00 $90,670.00 $40,670.00 81.34%

Federal Share Budget
  Personnel Salaries $17,807.00 $24,910.00 $7,103.00 39.89%
  Fringe Benefits $7,123.00 $7,333.00 $210.00 2.95%
  Operating Expenses $0.00 $100.00 $100.00 100.00%
  Equipment Expense $0.00 $0.00 $0.00 0.00%
  Travel and Per Diem $70.00 $1,193.00 $1,123.00 1604.29%
  Subcontracts $0.00 $11,131.00 $11,131.00 11131.00%
  Other Costs $0.00 $300.00 $300.00 300.00%
  Indirect Costs $0.00 $0.00 $0.00 0.00%
Total Federal Share $25,000.00 $44,967.00 $19,967.00 79.87%

Justification for increases or decreases over 10%
State Share:  Increase in Personnel due to increase in SOW; contractor chooses not to claim Operating Expenses 
or Travel on this budget; subcontract added to this year's contract due to vast increase in SOW and audience 
reached.

Federal Share:  Increase in all areas due to vast increase in SOW and audience reached. 
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Santa Ana Unified School District 

Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45534 

a. Related Objectives 
Increase students' consumption of fruits and vegetables and students' physical activity to 
recommended daily levels found within the current Dietary  of Americans.   

b. Audience 
Gender: Male (50%); Female (49%) 
Ethnicity: African American; Asian (2%); Caucasian (3%); Latino (90%); Native American; 

Pacific Islander; Filipino (1%); not specified 
Languages: English (42%); Khmer (3%); Spanish (58%) 
Ages: All Ages 
Projected Number of Contacts: 
58,000 Direct +115,000 Indirect = 173,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; HOTM Parent/Teacher Newsletters 

Key Educational Messages: 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Other Preschools or Daycares (not Head Start) (3); Schools (K-12) (53); Local Bookstore (6) 

Narrative Summary: 
There are 34 elementary schools and 19 secondary schools in SAUSD that are eligible for NN 
based on free and/or reduced lunch.   By linking the schools, food services and the local school 
community, SAUSD Nutrition Network's goal is to increase students' consumption of fruits and 
vegetables and student' physical activity.   

 

In the schools, SAUSD NN has established liaisons that attend monthly meetings. Liaisons 
receive information such as HOTM newsletters, lessons that align with district curriculum to be 
used with HOTM that link and support nutrition education.  We also provide on going 
Professional Development for support staff and certificated staff. 
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In the community, as part of the Parent education, we distribute Monthly HOTM Parent 
Newsletters, provide parent education classes that include cooking classes and nutrition 
education, host guest speakers on topics related to nutrition education and physical activity and 
host the Harvest of the Month Book Club.   

 

Through our food services department, we market HOTM produce facts and information on the 
monthly school menu as well as feature the produce on the menu.  Our Food Services coordinates 
the HOTM monthly produce delivery to the school sites to facilitate the monthly taste testing.   

 

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail Program; 
California Department of Education; Latino Campaign; California Project LEAN; Contractor 
developed ; Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of 
the Month; National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• Increase Students' Consumption Of Fruits And Vegetables And Students' Physical Activity To 

Recommended Daily Levels Found Within The Current Dietary Guidance Of Americans. 
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Evaluation Plan 
Type 
Formative: Pre/Post HOTM 

Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    

 



Contract:   Santa Ana Unified School District                                   Contract No.:05-45534
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 1120249 1112856 -7393 -0.66%
  Fringe Benefits 202035 205715 3680 1.82%
  Operating Expenses 0 0 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 38214 89327 51113 133.75%
Total State Share 1,360,498.00$   1,407,898.00$ 47,400.00$                 3.48%

Federal Share Budget
  Personnel Salaries 295380 307066 11686 3.96%
  Fringe Benefits 87581 90260 2679 3.06%
  Operating Expenses 65898 61889 -4009 -6.08%
  Equipment Expense 20900 2600 -18300 0.00%
  Travel and Per Diem 3506 3506 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 187877 191465 3588 1.91%
  Indirect Costs 19107 44464 25357 132.71%
Total Federal Share 680,249.00$      701,250.00$    21,001.00$                 3.09%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Santa Barbara County Public Health Department 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 04-35460 

a. Related Objectives 
Increase consumption of fruits and vegetables among FSE families in Santa Barbara County.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: Caucasian (20%); Latino (80%) 
Languages: English (80%); Spanish (20%) 
Ages: All Ages 
Projected Number of Contacts: 
4,000 Direct +20,000 Indirect = 24,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); HUD Income Guidelines; 
Food Banks 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Print Media; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Portion size education 

Intervention Channels: 
Faith/Churches (1); Food Closets/Pantries/Banks (1); Head Start (1); Housing Projects (1); 
Schools (K-12) (1) 

Narrative Summary: 
 

At La Cumbre Junior High School, we are using the Harvest of the Month materials to do 
monthly nutrition education events with students in Science, Art, and homerooms, a food 
demonstration with teachers, and with parents in the PTA and ELAC (English Language 
Advisory Committee) meetings.   We coordinate an annual Walk to School Day . 
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We are working to increase both the availability and the demand for fruit and vegetables at the 
Foodbank in Santa Maria.   We work with local growers to increase their donations of produce.  
Foodbank client organizations such as Head Start will be piloting Latino Campaign nutrition 
lessons to promote selection and consumption of fresh produce by clients.    

 

We participate in the Regional Nutrition Network's Gold Coast Collaborative and the County-
wide Partners For Fit Youth Coalition to prevent childhood overweight and promote youth 
fitness.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Latino Campaign; California Project LEAN; Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; USDA materials 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Increase Consumption Of Fruits And Vegetables In The Target Population. 

Evaluation Plan 
Type 
Summative: Process 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Santa Clara County Public Health Department 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 04-35461 

a. Related Objectives 
The primary goals of Nutrition & Wellness' LIA program is to: 1) increase fruit and vegetable 
intake to recommended leves, 2) increase physical activity to recommended levels, and 3) 
promote breastfeeding in partnership with WIC among Food Stamp EligibleSanta Clara County 
residents.  Nutrition & Wellness' mission is to prevent chronic disease and improve community 
health in Santa Clara County by promoting access to adequate nutritious foods and by 
encouraging healthy nutrition behaviors and physical activity.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (5%); Asian (15%); Caucasian (25%); Latino (55%) 
Languages: English (60%); Spanish (30%); Vietnamese (10%) 
Ages: All Ages 
Projected Number of Contacts: 
500 Direct +1,000,000 Indirect = 1,000,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); WIC Income Guidelines; 
Food Banks 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation; Print Media; Promotion of Healthy Communities; Radio; 
Training/workshop/conference; TV 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (1); Community-Based Organizations (10); Community Clinics (non-
government) (1); Community Youth Organizations (1); Farmers’ Markets (2); Food 
Closets/Pantries/Banks (20); Food Stamp Offices (1); Head Start (2); Other Preschools or 
Daycares (not Head Start) (5); Public Health Departments (1); Schools (K-12) (24); WIC Sites 
(6); Worksites (1) 
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Narrative Summary: 
Santa Clara County Nutrition & Wellness Unit is comprised of seven programs: Breastfeeding 
Promotion Project, Gilroy Nutrition Project, California Project LEAN, Women's Infant & 
Children (WIC) Program, California Nutrition Network LIA (LIA), Bay Area Region Nutrition 
Network (BARNN), and Steps to A Healthier Santa Clara County (Steps).  Main intervention 
activities of the Network LIA program include: 1) general nutrition education, 2) community-
wide fruit and vegetable and physical activity promotion campaigns, 3) collaboratives and 
coalitions promoting healthful eating and physical activity among food-stamp eligible residents, 
4) free media activities supporting fruit and vegetable and physical activity promotion campaign 
message  5) provider trainings on promoting healthy eating and physical activity behaviors to 
target , and 6) technical assistance in healthy nutrition and physical activity-related practices.  
One unique aspect of Nutrition & Wellness is the integration and coordination of multiple 
campaigns with shared goals, resulting in enrichment of services, pooled resources, and improved 
cross-county communication for optimal behavior change and maximum impact--while 
simultaneously maintaining the integrity and individual goals of each program.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; Retail Program; African American Campaign; 
California Department of Education; California Food Policy Advocates (CFPA); Latino 
Campaign; California Project LEAN; Centers for Disease Control and Prevention (CDC); 
Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; 
Harvest of the Month; National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• No Plans At This Time To Develop New Educational Materials 

 



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/26/2006 

3. Evaluation Plan 
Performance Measures: 
• Participants Will Increase Their Intake Of Fruit And Vegetables By One Serving Per Day 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Developed: In-House; Other Source 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Santa Clara 06085501000 All races 

Santa Clara 06085501502 All races 

Santa Clara 06085501600 All races 

Santa Clara 06085503113 All races 

Santa Clara 06085511604 African American 

Santa Clara 06085500901 Asian 

Santa Clara 06085501300 Asian 

Santa Clara 06085511606 Asian 

Santa Clara 06085500901 Hispanic or Latino 

Santa Clara 06085500902 Hispanic or Latino 

Santa Clara 06085501000 Hispanic or Latino 

Santa Clara 06085501300 Hispanic or Latino 

Santa Clara 06085501502 Hispanic or Latino 

Santa Clara 06085501600 Hispanic or Latino 

Santa Clara 06085501900 Hispanic or Latino 

Santa Clara 06085503110 Hispanic or Latino 

Santa Clara 06085503113 Hispanic or Latino 

Santa Clara 06085504418 Hispanic or Latino 

Santa Clara 06085506304 Hispanic or Latino 

Santa Clara 06085506401 Hispanic or Latino 

Santa Clara 06085509404 Hispanic or Latino 

Santa Clara 06085511604 Hispanic or Latino 

Santa Clara 06085512601 Hispanic or Latino 

Santa Clara 06085512602 Hispanic or Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

43-69666-6048433 Anne Darling Elementary 68.55 13.05 81.60 

43-69666-6048540 Grant Elementary 64.08 13.45 77.53 

43-69666-6062111 Herbert Hoover Middle 46.20 11.23 57.43 

43-69666-6048649 Lowell Elementary 69.20 10.47 79.67 

43-69666-4337200 San Jose High Academy 45.20 7.93 53.14 

43-69666-6048748 Washington Elementary 72.87 11.26 84.13 

43-69617-6048060 Mt. Pleasant Elementary 56.16 15.47 71.63 

43-69617-6048078 Robert Sanders Elementary 51.84 11.46 63.30 

     

43-69617-6048037 August Boeger Junior High 39.81 11.66 51.48 

43-69450-6047211 Captain Jason M. Dahl 60.54 14.43 74.96 

43-69450-6047195 Franklin Elementary 66.72 16.79 83.51 

43-69450-6047203 G.W. Hellyer Elementary 53.95 12.43 66.38 

43-69450-6067201 Robert F. Kennedy Elementary 63.23 14.05 77.28 

43-69450-6047237 Los Arboles Elementary 63.74 14.77 78.51 

43-69450-6109433 Jeanne R. Meadows Elementary 55.93 16.24 72.18 

43-69450-6071542 Stonegate Elementary 48.92 14.53 63.45 

43-69450-6115943 George Sr. Shirakawa Elementary 49.30 14.39 63.69 

43-69427-4335428 W.C. Overfelt High 46.06 10.54 56.59 

43-69369-6046288 Pala Middle 67.59 13.00 80.59 

43-69369-6089270 Ocala Middle 52.09 17.52 69.61 

43-69369-6046189 Horace Cureton Elementary 62.23 14.61 76.85 

43-69369-6046254 Millard McCollam Elementary 52.77 13.77 66.55 

43-69484-6116461 Antonio Del Buono Elementary 47.51 10.63 58.14 

43-69484-6047294 El Roble Elementary 51.00 9.86 60.86 

43-69484-6047302 Eliot Elementary 74.73 6.87 81.59 

43-69484-6047328 Las Animas Elementary 68.89 10.31 79.20 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

43-69484-4330544 Glen View Elementary 70.55 6.51 77.05 
 



Contract:      Santa Barbara County Dept Public Health          Contract No: 04-35460
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $215,954.00 $225,661.00 $9,707.00 4.49%
  Fringe Benefits $62,627.00 $67,698.00 $5,071.00 8.10%
  Operating Expenses $0.00 $0.00 $0.00 0.00%
  Equipment Expense $0.00 $0.00 $0.00 0.00%
  Travel and Per Diem $0.00 $0.00 $0.00 0.00%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $0.00 $0.00 $0.00 0.00%
  Indirect Costs $274,978.00 $250,630.00 -$24,348.00 -8.85%
Total State Share $553,559.00 $543,989.00 -$9,570.00 -1.73%

Federal Share Budget
  Personnel Salaries $154,116.00 $158,725.00 $4,609.00 2.99%
  Fringe Benefits $44,694.00 $47,618.00 $2,924.00 6.54%
  Operating Expenses $8,530.00 $8,362.00 -$168.00 -1.97%
  Equipment Expense $2,200.00 $2,200.00 $0.00 0.00%
  Travel and Per Diem $9,672.00 $9,672.00 $0.00 0.00%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $8,400.00 $8,400.00 $0.00 0.00%
  Indirect Costs $35,667.00 $37,018.00 $1,351.00 3.79%
Total Federal Share $263,279.00 $271,995.00 $8,716.00 3.31%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Santa Clara County Public Health Department 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 04-35461 

a. Related Objectives 
The primary goals of Nutrition & Wellness' LIA program is to: 1) increase fruit and vegetable 
intake to recommended leves, 2) increase physical activity to recommended levels, and 3) 
promote breastfeeding in partnership with WIC among Food Stamp EligibleSanta Clara County 
residents.  Nutrition & Wellness' mission is to prevent chronic disease and improve community 
health in Santa Clara County by promoting access to adequate nutritious foods and by 
encouraging healthy nutrition behaviors and physical activity.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (5%); Asian (15%); Caucasian (25%); Latino (55%) 
Languages: English (60%); Spanish (30%); Vietnamese (10%) 
Ages: All Ages 
Projected Number of Contacts: 
500 Direct +1,000,000 Indirect = 1,000,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); WIC Income Guidelines; 
Food Banks 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation; Print Media; Promotion of Healthy Communities; Radio; 
Training/workshop/conference; TV 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (1); Community-Based Organizations (10); Community Clinics (non-
government) (1); Community Youth Organizations (1); Farmers’ Markets (2); Food 
Closets/Pantries/Banks (20); Food Stamp Offices (1); Head Start (2); Other Preschools or 
Daycares (not Head Start) (5); Public Health Departments (1); Schools (K-12) (24); WIC Sites 
(6); Worksites (1) 
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Narrative Summary: 
Santa Clara County Nutrition & Wellness Unit is comprised of seven programs: Breastfeeding 
Promotion Project, Gilroy Nutrition Project, California Project LEAN, Women's Infant & 
Children (WIC) Program, California Nutrition Network LIA (LIA), Bay Area Region Nutrition 
Network (BARNN), and Steps to A Healthier Santa Clara County (Steps).  Main intervention 
activities of the Network LIA program include: 1) general nutrition education, 2) community-
wide fruit and vegetable and physical activity promotion campaigns, 3) collaboratives and 
coalitions promoting healthful eating and physical activity among food-stamp eligible residents, 
4) free media activities supporting fruit and vegetable and physical activity promotion campaign 
message  5) provider trainings on promoting healthy eating and physical activity behaviors to 
target , and 6) technical assistance in healthy nutrition and physical activity-related practices.  
One unique aspect of Nutrition & Wellness is the integration and coordination of multiple 
campaigns with shared goals, resulting in enrichment of services, pooled resources, and improved 
cross-county communication for optimal behavior change and maximum impact--while 
simultaneously maintaining the integrity and individual goals of each program.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; Retail Program; African American Campaign; 
California Department of Education; California Food Policy Advocates (CFPA); Latino 
Campaign; California Project LEAN; Centers for Disease Control and Prevention (CDC); 
Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; 
Harvest of the Month; National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• No Plans At This Time To Develop New Educational Materials 
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3. Evaluation Plan 
Performance Measures: 
• Participants Will Increase Their Intake Of Fruit And Vegetables By One Serving Per Day 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Developed: In-House; Other Source 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    

 



Contract: Santa Clara Co Pub Hlth Dept           Contract No.: 04-35461
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 387,802.00$    387,805.00$               
  Fringe Benefits 137,626.00$    137,626.00$               
  Operating Expenses 7,590.00$        7,590.00$                   
  Equipment Expense -$                            
  Travel and Per Diem -$                            
  Subcontracts -$                            
  Other Costs -$                            
  Indirect Costs 119,374.00$    119,374.00$               
Total State Share 652,395.00$    652,395.00$               

Federal Share Budget
  Personnel Salaries 198,856.00$    198,856.00$               
  Fringe Benefits 66,418.00$      66,418.00$                 
  Operating Expenses 2,000.00$        2,000.00$                   
  Equipment Expense -$                            
  Travel and Per Diem 3,563.00$        3,563.00$                   
  Subcontracts 3,000.00$        3,000.00$                   
  Other Costs 12,568.00$      12,568.00$                 
  Indirect Costs 39,791.00$      39,791.00$                 
Total Federal Share 326,196.00$    326,196.00$               

Justification for increases or decreases over 10%

FFY 2002 Plan
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Santa Clarita Valley Food Services Agency 

Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 04-35462 

a. Related Objectives 
Increase consumption of fruits and vegetables among K-6 students at targeted elementary 
schools.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (5%); Asian (5%); Caucasian (60%); Latino (30%) 
Languages: English (80%); Spanish (20%) 
Ages: Under 5 (5%); 5 to 8 (50%); 9 to 11 (45%) 
Projected Number of Contacts: 
3,500 Direct +7,000 Indirect = 10,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites); Kids Corner Preschool -- USDA Eligibility Form 
(86%) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Nutrition Education Classes; Training/workshop/conference 

Key Educational Messages: 
Cooking Skills; Food Safety; Fruit & Vegetables; Healthier Eating, general 

Intervention Channels: 
Gardens (1); Other Preschools or Daycares (not Head Start) (1); Schools (K-12) (6) 

Narrative Summary: 
The goal of this 6th year project is to strengthen nutrition education efforts from the cafeteria to 
the classroom to the home among schools in Santa Clarita with >50% of students on free/reduced 
meals.  SCVSFSA will collaborate with schools and organizations such as Fruit, Vegetable, and 
Physical Activity Campaigns, Dairy Council of California, SPARK, and the Newhall Family 
Resource Center to provide nutrition and physical activity education to school administrators, 
teachers, students and their parents.  Our primary objective is to increase students consumption of 
fruits and vegetables, while integrating nutrition education into the curriculum.  

 

Over 110 teachers will participate in our Harvest of the Month program, which connects literacy 
with increased consumption of fruits and vegetables. Harvest of the Month is also an avenue to 
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teach simple food preparation which can be transferred to the student's home and their parents. 
Teachers will also receive training to integrate nutrition into their core curriculum with an 
emphasis on language arts. Strategies include providing training and resources for classroom 
cooking, promoting school gardens, and Central Kitchen tours/activities. Schools will also receive 
resources and curriculum for promoting consumption of fruits and vegetables.   

The establishment of Nutrition Advisory Councils at 3-4 sites will link students to decisions 
regarding nutritious breakfast and lunch choices at school. These peer educators promote healthy 
food and activity choices in their school.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; California Department of Education; Dairy Council of California; 
Harvest of the Month; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Menu-Back Articles, Highlighting Harvest Of The Month. Used As A Parent-Communication 

Piece And Opportunity To Reinforce Nutrition Education Messages. 
 
3. Evaluation Plan 

Performance Measures: 
• Increased Consumption Of Fruits And Vegetables At School As Documented By Increase In 

Produce Purchased For Schools And Teacher's Classroom Activity Logs. 

Evaluation Plan 
Type 
Formative: Focus Groups 

Summative: Process 
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Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    

 



Contract:  Santa Clarita Valley Food Services Agency                                                           Contract 
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $106,690.00 $109,889.00 $3,199.00 3.00%
  Fringe Benefits $26,048.00 $26,829.00 $781.00 3.00%
  Operating Expenses $18,873.00 $20,371.00 $1,498.00 7.94%
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $1,215.00 $1,215.00 $0.00 0.00%
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $1,085.00 $1,085.00 $0.00 0.00%
  Indirect Costs $17,115.00 $17,628.00 $513.00 3.00%
Total State Share $171,026.00 $177,017.00 $5,991.00 3.50%

Federal Share Budget
  Personnel Salaries $3,625.00 $3,735.00 $110.00 3.03%
  Fringe Benefits $1,233.00 $1,270.00 $37.00 3.00%
  Operating Expenses $550.00 $550.00 $0.00 0.00%
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $1,429.00 $1,429.00 $0.00 0.00%
  Subcontracts $0.00 $0.00 $0.00
  Other Costs $78,093.00 $80,923.00 $2,830.00 3.62%
  Indirect Costs $583.00 $601.00 $18.00 3.09%
Total Federal Share $85,513.00 $88,508.00 $2,995.00 3.50%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Santa Cruz City School District 

Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45535 

a. Related Objectives 
To increase the fruit and vegetable consumption to the currently recommended levels and to 
increase physical activity of 60 minutes of daily physcial activity for children and 30 minutes for 
adults among the food stamp eligible families of students at Gault and Bayview Elementary 
Schools.   

b. Audience 
Gender: Male (48%); Female (52%) 
Ethnicity: African American (3%); Caucasian (31%); Latino (62%); multiple/no response 

(4%) 
Languages: English (59%); Mandarin; Russian; Spanish (40%); Filipino; Bengali; German 
Ages: 5 to 8 (62%); 9 to 11 (38%) 
Projected Number of Contacts: 
15,120 Direct +19,450 Indirect = 34,570 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education Classes 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market promotion; 
Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (2); Gardens (2); Schools (K-12) (2) 

Narrative Summary: 
The Network funded project at Santa Cruz City Schools works to increase the number of 
elementary students who receive nutrition education and physical activity promotion.  The 
Student Nutrition Advisory Councils  meet regularly to help integrate the healthy eating and 
physical activity messages into school classrooms, school-wide events and the school 
environment. 

Nutrition education is integrated into Language Arts, Art and Math in grades K-5.  Students 
participate in taste tests and cooking projects of fruits and vegetables that are the featured Harvest 
of the Month.  These fruits and vegetables are also featured in the healthy snack program and in 
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displays in the school cafeteria.  Throughout the school year, the Harvest of the Month is 
highlighted at the library science centers and in the monthly teacher newsletter.   

Physical activity promotion is linked to general nutrition education and healthy eating in K-5 
classrooms.  Nutrition themed physical games are used in Olympics and at school events.   

Students receive nutrition education on farm field trips to local farms.  Farmers also visit 
classrooms to deliver nutrition education.  Finally, classes receive nutrition education on field 
trips to local grcoery stores. 

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; California 
Department of Education; Latino Campaign; California Project LEAN; Contractor developed ; 
Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest ofthe Month; 
National 5 A Day; USDA materials; Other California Healthy Kids Resource Center materials: 
LifeLab 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• An Increase In Fruit And Vegetable Consumption Among Target Audience 
• Improvement  In Understanding Of Nutrition 
• Improvement In Cooking And Gardening Skills 
• Increase In Physical Activity 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews 
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Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    

 



Contract:   Santa Cruz City School District                       Contract No.:05-45535
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 215,540 219,640 4100 1.90%
  Fringe Benefits 73,283 74,678 1395 1.90%
  Operating Expenses 311 1,050 739 237.62%
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 6,905 7,255 350 5.07%
  Indirect Costs 14,506 14,829 323 2.23%
Total State Share 310,545 317,452 6907 2.22%

Federal Share Budget
  Personnel Salaries 75,608 77,608 2000 2.65%
  Fringe Benefits 25,707 26,387 680 2.65%
  Operating Expenses 800 840 40 5.00%
  Equipment Expense 0
  Travel and Per Diem 1,790 1,790 0 0.00%
  Subcontracts 16,000 16,000 0 0.00%
  Other Costs 28,114 28,687 573 2.04%
  Indirect Costs 7,253 7,414 161 2.22%
Total Federal Share 155,272 158,726 3454 2.22%

Justification for increases or decreases over 10%

Operating Expenses: SS, The budget is 10% more than previous year because we went from 
serving 450 students and their families in 2004-05 to 950 students and their families in 2005-06 and discovered 
 the amount we had in operating expenses was inadequate and needed to be increased.
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Second Harvest Food Bank of Santa Cruz and San Benito Counties 

Program Area: Local Food and Nutrition Education 

Contract Number: 04-35471 

a. Related Objectives 
Nutrition education promoting fruit and vegetable consumption among food stamp eligible food 
bank clients   

b. Audience 
Gender: Male (48%); Female (52%) 
Ethnicity: African American (2%); Asian (1%); Caucasian (22%); Latino (64%); Native 

American (10%); Pacific Islander; Did not specify (1%) 
Languages: English (40%); Spanish (60%) 
Ages: All Ages 
Projected Number of Contacts: 
3,800 Direct +10,000 Indirect = 13,800 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Food Banks; 2006 Hunger Study (79%). All sites are USDA proxy sites.  

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education Classes; 
Promotion of Healthy Communities; Training/workshop/conference; Food distribution site 
outreach 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market promotion; 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Food Closets/Pantries/Banks (30); Food Stamp Offices (2); Head Start (4); Housing Projects (20); 
Soup Kitchens/Congregate Meal Sites (8); USDA distributions (5) 

Narrative Summary: 
Project provides nutrition education promoting fruit and vegetable consumption among food 
stamp eligible food bank clients at pantries, soup kitchens, Food For Children and USDA 
distribution sites, at community and agency presentations and among low-income volunteers at 
Food Bank.  Some fairly unique means of educating include providing nutrition education 
materials along with distribution of fruits and vegetable seeds at USDA distributions, and to low-
income volunteers helping with a garden growing produce for distribution at the food bank.  75 
low-income children are taken on 6 field trips to organic farms and gardens during the summer, 
with food tasting and physical activity on each trip.  Fruits, vegetables, and EBT access at local 
farmers' markets are promoted with flyer distribution.  A special nutrition education mini-project 



06-55125 Yolo County Health Department LOCAL PROJECT SYNOPSIS
 

1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Yolo County Health Department 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 06-55125 

a. Related Objectives 
To encourage the recommended amounts of fruits and vegetables and encourage daily physical 
activity (to  thirty (30) minutes in adults and one (1) hour in children) to all age groups 
throughout the County.   

b. Audience 
Gender: Male (10%); Female (90%) 
Ethnicity: Caucasian (30%); Latino (70%) 
Languages: English (30%); Spanish (70%) 
Ages: All Ages 
Projected Number of Contacts: 
1,380 Direct +400 Indirect = 1,780 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % (for school 
sites); HUD Income Guidelines; WIC Income Guidelines; Housing site application shows that 
90% residents are at or below 185% FPL; Woodland Childhood Development Center data 
indicate 60% participants are at or below 185% FPL 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Promotion of Healthy Communities; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (2); Head Start (2); Healthy Start (2); Housing Projects (2); Other 
Preschools or Daycares (not Head Start) (2); Parks, Recreation Centers (4); Schools (K-12) (9); 
WIC Sites (2); Health Fairs (4); Migrant Camps (2) 

Narrative Summary: 
Yolo County lies in the fertile agricultural territories bounded by the Sacramento River and the 
Coast Range.  Its primary industry is agricultural, including farming, processing and distribution.  
According to U. S. 2000 Census data, the County is 68% White and 26% Hispanic/Latino, 39% 
of whom fall below the FPL. 
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is being done in the last two years of the grant based on findings of a Community Nutrition 
Survey done in 04-05.  In this final year of the 4 year project, a multi-media presenation will be 
produced on the project and its results.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Latino Campaign; California Project LEAN; Contractor developed ; 
National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Recipes For Underutilized Fruits And Vegetables And Other Commodities Available Through 

Food Bank 
• Nutrition Promotion Labels To Accompany Seed And Seedling Distributions 
• Nutrition Education Power Points Updating With New Usda Pyramid Information 

 
3. Evaluation Plan 

Performance Measures: 
• Recent Nutrition Survey Noted Food Bank clients now eating 5 Fruits and Vegetables per day at 

higher than the state average. 
• Pre-And Post On Intention To Eat More Fruits And Vegetables Among Multi-Session Participants 

Evaluation Plan 
Type 
Formative: Pre and Post 

Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 
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4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    

 



Contract:  Second Harvest Food Bank SC & SB Co.                  Contract No.:  04-35471

State Match Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 #DIV/0!
  Fringe Benefits 0 #DIV/0!
  Operating Expenses 0 #DIV/0!
  Equipment Expense 0 #DIV/0!
  Travel and Per Diem 0 #DIV/0!
  Subcontracts 0 #DIV/0!
  Other Costs 0 #DIV/0!
  Indirect Costs 0 #DIV/0!
Total State Match 0 0 0 #DIV/0!

Federal Match Budget
  Personnel Salaries 28,288 29,120 832 2.94%
  Fringe Benefits 7,072 7,280 208 2.94%
  Operating Expenses 4,020 3,850 -170 -4.23%
  Equipment Expense 0 0 0 #DIV/0!
  Travel and Per Diem 3,200 3,200 0 0.00%
  Subcontracts 0 5,000 5,000 #DIV/0!
  Other Costs 3,000 2,000 -1000 -33.33%
  Indirect Costs 4,420 4,550 130 2.94%
Total Federal Match 50000 55000 5000 10.00%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Shasta County Office of Education 

Program Area: Local Incentive Awardee: Education - County Office of Education 

Contract Number: 05-45537 

a. Related Objectives 
To enhance the knowledge and awareness of  the importance of consuming the recommended 
amounts of fruits and vegetables every day and being physically active among low-income 
students and their families enrolled in the Shasta County Office of Education programs, and also 
in food stamp eligible (185% FPL) families in Shasta and Tehama Counties.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (2%); Asian (3%); Caucasian (80%); Latino (12%); Native 

American (3%) 
Languages: English (89%); Spanish (10%); lu-Mien (1%) 
Ages: Under 5 (44%); 5 to 8 (4%); 9 to 11 (2%); 12 to 17 (20%); 18 to 24 (5%); 25 to 54 

(25%) 
Projected Number of Contacts: 
4,389,400 Direct +14,646 Indirect = 4,404,046 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
CalWORKS Income Guidelines; Food Stamp Income Guidelines; Free/Reduced Price Meal % 
(for school sites); Free/Reduced Price Meal Income guidelines for family child care homes (85%) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

Note: The targeting table includes the Shasta County Juvenile Court. Activities at the Shasta 
County Office of Education juvenile court school sites include: 

• Conduct an in-service for Alternative Education teachers to enhance knowledge of the 
2005 Dietary Guidelines for Americans, to foster awareness of the importance of good 
nutrition and physical activity, and to gain teacher buy-in for enhancing nutrition 
education activities in the classroom.  

• Provide classroom based nutrition education lessons based on Harvest of the Month 
material. Provide quarterly lessons on: 

• Making good choices with food and exercise 
• New food pyramid “My Pyramid” 
• General food safety, cleaning hands, food and surfaces, temperatures of 

appliances and cooking food, storing food 
• Enhance children’s exposure to fruits and vegetables through garden-based 

activities 
• Plan and present Nutrition Decathlon events (1-2 annually) for Child Development, 

Alternative Education or Special Education programs.   
 



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/28/2006 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Print Media; Promotion of Healthy Communities; Radio; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (4); Gardens (4); Head Start (1); Indian Tribal Organizations (1); Other 
Preschools or Daycares (not Head Start) (27); Schools (K-12) (7); Universities, Community 
Colleges (1); Worksites (1); Family Child Care Homes (213) 

Narrative Summary: 
The Shasta County Office of Education Nutrition and Physical Activity (NAPA) program is in its 
fifth year promoting the 5 A Day program. This program focuses on the pre-kindergarten 
population, and the parents, teachers, and providers who work with them. They also work with 
teens in the court and community schools and special education students. They involve students 
through taste tests, gardening projects, identification of fruits and vegetables, cooking 
demonstrations, label reading, and related heath information on topics such as proper 
handwashing habits and dental health.  Brochures and incentives are used to reinforce the 
message to children and their parents.  

 This program has forged a strong partnership with Home Depot's Team Depot project, which is 
supplying tools, materials, plants, and technical assistance to several school-based gardens and 
orchards throughout the county.  A primary vehicle of communication to childcare providers, 
teachers and parents is with the Harvest of the Month newsletter.  They distribute the Harvest of 
the Month with the monthly school menus sent home with kids, and in mail outs to teachers and 
childcare providers.  They also participate in numerous community events promoting good 
nutrition and physical activity to  food stamp eligible families which helps support  the unified 
community awareness of  healthy eating and activity.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  
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g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail Program; 
California Department of Education; Latino Campaign; California Project LEAN; Centers for 
Disease Control and Prevention (CDC); Cooperative Extension (EFNEP, FSNEP); Dairy Council 
of California; Harvest of the Month; National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• None Planned 

 
3. Evaluation Plan 

Performance Measures: 
• Increase consumption of fruits and vegetables in target population. 
• Increase level of physical activity in target population. 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews; Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House; Other Source 

Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools; UCD Center for 
Social Marketing 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    

 



Network Contractor Project Summary FFY 2006-2007 
 

 

FY2006-2007/Version2 Continued on next page Page 4 of 7 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

45-10454-4530317 Live Oak (Oasis) Community School/Educational 
Resource 77 8 85 

45-10454-4530150 Shasta County Juvenile Court (Richard B. Eaton, 
Phoenix, and Crystal Creek) 98 0 98 

45-69971-6050215 Alta Mesa Special Ed 52 19 71 

45-69971-6050256 Rother Special Ed 61 17 79 

n/a Anderson Children’s Center 75 17 92 

n/a Buckeye Children’s Center 58 29 88 

n/a Central Valley Children Center 67 24 90 

n/a Central Valley Toddler Center 55 44 94 

n/a Juniper Children’s Center 59 18 77 

n/a Mill Street Children’s Center 72 17 89 

n/a Monte Vista Children Center  (3 sites) 40 39 79 

n/a Monte Vista Toddler Center  (2 sites) 56 19 75 

n/a Anderson School Age 48 30 78 
n/a Junction Latchkey School-Age 28 22 50 
n/a Central Valley Latchkey School-Age 79 13 92 
n/a Anderson State Preschool (2 sites) 48 30 78 
n/a Bonney View State Preschool 45 32 77 
n/a Buckeye State Preschool    (2 sites) 61 20 81 
n/a Caldwell State Preschool 43 36 79 
n/a Juniper State Preschool 62 14 76 
n/a Lassen View State Preschool 48 33 81 
n/a Mistletoe State Preschool (2 sites) 62 17 79 
n/a Monte Vista State Preschool (3 sites) 68 16 84 

     
 



Contract: Shasta County Office of Education                         Contract No.: 05-45537
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 414359 675315 260956 62.98%
  Fringe Benefits 167784 261738 93954 56.00%
  Operating Expenses 7243 17385 10142 140.02%
  Equipment Expense 0 2190 2190 100.00%
  Travel and Per Diem 1386 3366 1980 142.86%
  Subcontracts 0 0 0
  Other Costs 1041 6930 5889 565.71%
  Indirect Costs 45215 73873 28658 63.38%
Total State Share 637028 1040797 403769 63.38%

Federal Share Budget
  Personnel Salaries 192115 277358 85243 44.37%
  Fringe Benefits 87162 150522 63360 72.69%
  Operating Expenses 8189 12341 4152 50.70%
  Equipment Expense 1500 8000 6500 433.33%
  Travel and Per Diem 3386 7911 4525 133.64%
  Subcontracts 0 0 0
  Other Costs 3555 27031 23476 660.37%
  Indirect Costs 22607 36914 14307 63.29%
Total Federal Share 318514 520077 201563 63.28%

Justification for increases or decreases over 10%

Increased due to adding new staff, increase salaries, expanding of additional sites and more activities 
for both State and Federal Share.
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Shasta County Public Health Department 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 04-35463 

a. Related Objectives 
To encourage Shasta County food stamp eligible residents to consume the recommended amounts 
of fruits and vegetables and to get at least 30-60 minutes of physical activity every day.   

b. Audience 
Gender: Male (48%); Female (51%) 
Ethnicity: African American (1%); Asian (2%); Caucasian (89%); Latino (5%); Native 

American (3%); Pacific Islander (1%) 
Languages: English (94%); Lao (1%); Spanish (3%); Iu Mien (1%) 
Ages: All Ages 
Projected Number of Contacts: 
1,500 Direct +10,700,000 Indirect = 10,701,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % (for school 
sites); HUD Income Guidelines; WIC Income Guidelines; Food Banks; Income Survey for Lazy 
Landing (75%); Income Survey for Life Center (55%) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data).  

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Nutrition Education Research/Evaluation; Print Media; Promotion of Healthy 
Communities; Radio; Training/workshop/conference; TV 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (7); Community Youth Organizations (2); Faith/Churches (1); Food 
Closets/Pantries/Banks (10); Food Stamp Offices (2); Gardens (5); Head Start (1); Housing 
Projects (2); Indian Tribal Organizations (1); Other Preschools or Daycares (not Head Start) (1); 
Parks, Recreation Centers (2); Public Health Departments (1); Schools (K-12) (16); Senior 
Centers (5); WIC Sites (2); Worksites (2) 

Narrative Summary: 
The Shasta County Department of Public Health's Nutrition Education Program promotes 
activities that encourage food stamp eligible residents to eat the recommended amounts of fruits 
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and vegetables and get at least 30-60 minutes of physical activity every day.  This goal is 
achieved through the distribution of nutrition education materials and messages at health fairs, 
community events, and to health care providers.  Trainings and technical assistance that 
incorporate nutrition education/physical activity/gardening components are provided to school 
sites, after-school programs, and community nutrition projects.  The unique aspects of the federal 
program are possible because of our collaboration with local coalitions.  The Fruit, Vegetable, 
and Physical Activity month campaign incorporates a community event and a wellness challenge 
that is coordinated through the Shasta Coalition for Activity and Nutrition.  The Shasta Food 
Group Coalition addresses the nutritional needs of the food stamp eligible residents in Shasta 
County.  The state share activities include breastfeeding education to food stamp eligible prenatal 
and postnatal mothers and collaboration with preschools to improve child nutrition and physical 
activity.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; African 
American Campaign; California Department of Education; California Food Policy Advocates 
(CFPA); California Project LEAN; Centers for Disease Control and Prevention (CDC);Contractor 
developed ; Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of 
the Month; National 5 A Day; USDA materials; WIC Materials; Other California Healthy Kids 
Resource Center materials: Lending Library; SPARK 

h. Development of New Educational Materials 
New Educational Materials: 
• Steps To Better Health Nutrition Education Materials Will Continue To Be Updated And 

Distributed To Reach Food Stamp Eligible Shasta County Residents With Nutrition Education 
Messages That Have Been Evaluated To Meet Their Needs And Encourage An Increased 
Consumption Of Fruits And Vegetables And An Increase In Physical Activity. 
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3. Evaluation Plan 
Performance Measures: 
• Increased Consumption Of Fruits And Vegetables And Increased Physical Activity In Target 

Population. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: California Healthy Kids Survey; CPNS Impact Evaluation Tools; ENACT 
(Strategic Alliance) 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Shasta, Martin Luther King Center 06089010500 All Races 

Shasta, Mill Street Rainbow Garden 06089012000 All Races 

People of Progress Homeless 
Services 

0101 
All Races 

Salvation Army 0113 All Races 

Martin Luther King Center 0105 All Races 

Anderson/Cottonwood Christian Ctr 0120 All Races 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Network Contractor Project Summary FFY 2006-2007 
 

 

FY2006-2007/Version2 Continued on next page Page 4 of 7 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

45-69989-6050280 Fall River Elementary 45 12 57 

45-75267-6119366 Shasta Lake School 53 15 68 

45-69880-6050082 Black Butte Elementary 51 14 65 

45-69872-6050074 Bella Vista Elementary 38 16 54 

45-69989-6050272 East Burney Elementary 45 9 54 

45-75267-4531901 Central Valley High 38 16 54 

45-69971-6050215 Alta Mesa Elementary 52 19 71 

45-69971-6050223 Lassen View Elementary 50 19 69 

45-69971-6050231 Mistletoe Elementary 40 12 52 

45-69971-6050256 Rother Elementary 61 17 78 

45-69971-6050264 Shasta Meadows 60 14 74 

45-75267-6050090 Buckeye Elementary 59 16 75 

45-75267-6050116 Canyon elementary 58 6 64 

45-75267-6050579 Grand Oaks Elementary 59 16 75 

45-70086-6050439 Oak Run Elementary 31 33 64 

45-70169-6050595 Whitmore Elementary 52 5 57 

     

     

     

     

     

     

     

     
 



Contract: Shasta Co. Public Hlth Department                                                             04-35463
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0 432425 432425 0.00%
  Fringe Benefits 0 194591 194591 0.00%
  Operating Expenses 0 396760 396760 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 2404 2404 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 49889 49889 0.00%
  Indirect Costs 0 459243 459243 0.00%
Total State Share 0 1535312 1535312 0.00%

Federal Share Budget
  Personnel Salaries 312501 308344 -4157 -1.33%
  Fringe Benefits 131250 138754 7504 5.72%
  Operating Expenses 50106 55405 5299 10.58%
  Equipment Expense 0 12000 12000 100%
  Travel and Per Diem 12600 27414 14814 117.57%
  Subcontracts 205500 11000 -194500 -94.65%
  Other Costs 34916 167509 132593 379.75%
  Indirect Costs 44375 44710 335 0.75%
Total Federal Share 791248 765136 -26112 -3.30%

Justification for increases or decreases over 10%-  None needed
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Solano County Health and Social Services Department 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 06-55116 

a. Related Objectives 
To encourage the recommended amounts of fruits and vegetables, increase daily physical activity 
to at least 30 minutes a day for adults and 60 minutes a day for children and work toward obesity 
prevention with FSNE eligible Solano County residents   

b. Audience 
Gender: Male (20%); Female (80%) 
Ethnicity: African American (20%); Asian (5%); Caucasian (40%); Latino (35%) 
Languages: English (75%); Spanish (25%) 
Ages: Under 5 (5%); 18 to 24 (45%); 25 to 54 (50%) 
Projected Number of Contacts: 
3,020 Direct +45,866 Indirect = 48,886 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
CalWORKS Income Guidelines; Food Stamp Income Guidelines; WIC Income Guidelines 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Nutrition Education Classes; Promotion of Healthy Communities; 
Training/workshop/conference; Provider and client newsletters 

Key Educational Messages: 
Breast-feeding; Cooking Skills; Farmers’ market promotion; Fruit & Vegetables; Healthier 
Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Food Closets/Pantries/Banks (4); Food Stamp Offices (4); Public Health Departments (2); WIC 
Sites (12) 

Narrative Summary: 
The Solano County Health and Social Services Nutrition Services Program provides community 
nutrition education for the county in geographically based teams for households at or below 185% 
of the federal poverty level.  The Nutrition Services Program includes: the WIC Program, 
Breastfeeding Promotion and Support Projects, Clinical Nutrition Unit, the Substance Abuse 
Nutrition Program and Solano Nutrition Network Project.  The Nutrition Services Program 
collaborates with the Food and Nutrition Network of Solano County and the WIC Breastfeeding 
workgroup and support group.  A county-wide Healthy Eating, Active Living (HEAL) campaign 
which includes newsletters, bulletin boards, nutrition events, recipe taste testing and recipe 
bulletin boards for food stamp eligible clients in Solano County residents have been implemented 
and will be expanded. The HEAL campaign emphasizes healthy and easy ways to prepare recipes 
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 using seasonal fruits and vegetables and promoting physical activity.  The message changes four 
times a year and the materials are used in WIC offices, Public Health Departments, Food Stamp 
offices, and food pantry sites.  Focus groups will be used to evaluate the targeted nutrition 
message of the HEAL campagin.  Staff that work in programs that serve food stamp eligible 
clients will be trained on the HEAL campaign and ways to provide information on healthy eating 
and active living messages to the FSNE eligible population.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Latino Campaign; Contractor developed ; Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; National 5 A Day; USDA 
materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Newsletters For FSNE Staff And FSNE Eligible Clients When Existing Newsletter Articles 

Do Not Match The Theme For The County-Wide Healthy Eating, Active Living Campaign 
 
3. Evaluation Plan 

Performance Measures: 
• Eat One Additional Fruit Or Vegetable And Improvement In Cooking Skills. 

Evaluation Plan 
Type 
Formative: Focus Groups 

Summative: Process 

Tools 
Developed: In-House 
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4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Solano County Health Social Services Dept.       Contract No.:06-55116
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 315,731 343,628 27897 8.84%
  Fringe Benefits 47,360 103,088 55728 117.67%
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 36,309 80,409 44100 121.46%
Total State Share 399,400 527,125 127725 31.98%

Federal Share Budget
  Personnel Salaries 150,176 157,693 7517 5.01%
  Fringe Benefits 22,526 47,308 24782 110.02%
  Operating Expenses 2,500 15,421 12921 516.84%
  Equipment Expense 0
  Travel and Per Diem 1,033 2,226 1193 115.49%
  Subcontracts 0
  Other Costs 6,195 4,014 -2181 -35.21%
  Indirect Costs 17,270 36,900 19630 113.67%
Total Federal Share 199,700 263,562 63862 31.98%

Justification for increases or decreases over 10%

Fringe Benefits: SS, FS, 10% more than last year because of employee adjustments due to increase in fringe 
benefits.
Operating Expenses: FS, 10% more than last year because of increases in photocopying/printing costs and the 
increases quantity printed for newsletters, recipe cards, cartridges - office supplies. 

Travel and Per Diem: FS,  10% more than last year because contractor will be attending more meetings and 
trainings.
Other Costs: FS, 10% less than last year because contractor will use more existing materials.
Indirect Costs: SS, FS, 10% more than last year because of the increase in personnel costs due to COLA 
adjustments.
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Solano County Health and Social Services Department 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 06-55116 

a. Related Objectives 
To encourage the recommended amounts of fruits and vegetables, increase daily physical activity 
to at least 30 minutes a day for adults and 60 minutes a day for children and work toward obesity 
prevention with FSNE eligible Solano County residents   

b. Audience 
Gender: Male (20%); Female (80%) 
Ethnicity: African American (20%); Asian (5%); Caucasian (40%); Latino (35%) 
Languages: English (75%); Spanish (25%) 
Ages: Under 5 (5%); 18 to 24 (45%); 25 to 54 (50%) 
Projected Number of Contacts: 
3,020 Direct +45,866 Indirect = 48,886 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
CalWORKS Income Guidelines; Food Stamp Income Guidelines; WIC Income Guidelines 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Nutrition Education Classes; Promotion of Healthy Communities; 
Training/workshop/conference; Provider and client newsletters 

Key Educational Messages: 
Breast-feeding; Cooking Skills; Farmers’ market promotion; Fruit & Vegetables; Healthier 
Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Food Closets/Pantries/Banks (4); Food Stamp Offices (4); Public Health Departments (2); WIC 
Sites (12) 

Narrative Summary: 
The Solano County Health and Social Services Nutrition Services Program provides community 
nutrition education for the county in geographically based teams for households at or below 185% 
of the federal poverty level.  The Nutrition Services Program includes: the WIC Program, 
Breastfeeding Promotion and Support Projects, Clinical Nutrition Unit, the Substance Abuse 
Nutrition Program and Solano Nutrition Network Project.  The Nutrition Services Program 
collaborates with the Food and Nutrition Network of Solano County and the WIC Breastfeeding 
workgroup and support group.  A county-wide Healthy Eating, Active Living (HEAL) campaign 
which includes newsletters, bulletin boards, nutrition events, recipe taste testing and recipe 
bulletin boards for food stamp eligible clients in Solano County residents have been implemented 
and will be expanded. The HEAL campaign emphasizes healthy and easy ways to prepare recipes 
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 using seasonal fruits and vegetables and promoting physical activity.  The message changes four 
times a year and the materials are used in WIC offices, Public Health Departments, Food Stamp 
offices, and food pantry sites.  Focus groups will be used to evaluate the targeted nutrition 
message of the HEAL campagin.  Staff that work in programs that serve food stamp eligible 
clients will be trained on the HEAL campaign and ways to provide information on healthy eating 
and active living messages to the FSNE eligible population.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Latino Campaign; Contractor developed ; Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; National 5 A Day; USDA 
materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Newsletters For FSNE Staff And FSNE Eligible Clients When Existing Newsletter Articles 

Do Not Match The Theme For The County-Wide Healthy Eating, Active Living Campaign 
 
3. Evaluation Plan 

Performance Measures: 
• Eat One Additional Fruit Or Vegetable And Improvement In Cooking Skills. 

Evaluation Plan 
Type 
Formative: Focus Groups 

Summative: Process 

Tools 
Developed: In-House 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Solano County Health Social Services Dept.       Contract No.:06-55116
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 315,731 343,628 27897 8.84%
  Fringe Benefits 47,360 103,088 55728 117.67%
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 36,309 80,409 44100 121.46%
Total State Share 399,400 527,125 127725 31.98%

Federal Share Budget
  Personnel Salaries 150,176 157,693 7517 5.01%
  Fringe Benefits 22,526 47,308 24782 110.02%
  Operating Expenses 2,500 15,421 12921 516.84%
  Equipment Expense 0
  Travel and Per Diem 1,033 2,226 1193 115.49%
  Subcontracts 0
  Other Costs 6,195 4,014 -2181 -35.21%
  Indirect Costs 17,270 36,900 19630 113.67%
Total Federal Share 199,700 263,562 63862 31.98%

Justification for increases or decreases over 10%

Fringe Benefits: SS, FS, 10% more than last year because of employee adjustments due to increase in fringe 
benefits.
Operating Expenses: FS, 10% more than last year because of increases in photocopying/printing costs and the 
increases quantity printed for newsletters, recipe cards, cartridges - office supplies. 

Travel and Per Diem: FS,  10% more than last year because contractor will be attending more meetings and 
trainings.
Other Costs: FS, 10% less than last year because contractor will use more existing materials.
Indirect Costs: SS, FS, 10% more than last year because of the increase in personnel costs due to COLA 
adjustments.
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Sonoma County Department of Health Services 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 05-45538 

a. Related Objectives 
To increase the incidence of breastfeeding and consumption of fruits and vegetables among 
FSNE eligible families in Sonoma County. To increase awareness among students and parent of 
the recommended daily levels of fruits and vegetables and physical activity found in the current 
Dietary Guidelines for Americans.   

b. Audience 
Gender: Male (43%); Female (57%) 
Ethnicity: African American (3%); Asian (3%); Caucasian (27%); Latino (66%); Native 

American (1%); Pacific Islander (1%); Alaskan Native, unknown (8%) 
Languages: English (34%); Spanish (64%); Khmer, Tigrinya, Punjabi, Lao, other (2%) 
Ages: Under 5 (6%); 5 to 8 (36%); 9 to 11 (32%); 12 to 17 (19%); 18 to 24 (3%); 25 to 54 

(4%) 
Projected Number of Contacts: 
9,541 Direct +4,232 Indirect = 13,773 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Nutrition Education Classes; Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (5); Gardens (5); Public Health Departments (1); Schools (K-12) (5); WIC 
Sites (6); Summer school (2) 

Narrative Summary: 
The LIA grant administered by the County of Sonoma Department of Health Services has two 
components-a WIC breastfeeding peer counseling program and school-based subcontracts with 
five schools. 

Designed to increase the initiation, duration, and exclusivity rates of breastfeeding among 
mothers enrolled in Sonoma County's three WIC programs, the breastfeeding peer-counselor 
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program targets primarily Hispanic and Native American women. In addition enrollees receive 
education about the importance of eating a wide variety of fruits and vegetables daily when 
breastfeeding and the benefits of exercise. Peer counselors are also trained to provide referrals to 
the Food Stamp program as part of nutrition education.  

In the school-based programs, five schools provide nutrition education and promote physical 
activity in regular day school, after school, and summer school activities. Nutrition education 
takes place in the classroom, in school gardens, and on field trips where students visit farms, 
farmers markets, and grocery stores. Cooking classes and tasting demonstrations (often using 
produce from the schools' gardens) give students and their families the opportunity to broaden 
their experience with fruits and vegetables and incorporate them into their daily lives as part of 
nutrition education.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; 
Harvest of the Month; WIC Materials; Other California Healthy Kids Resource Center materials 

h. Development of New Educational Materials 
New Educational Materials: 
• None 

 
3. Evaluation Plan 

Performance Measures: 
• Increase Initiation, Duration, And Exclusivity Rates Of Breastfeeding Among Mothers, Primarily 

Hispanic And Native American Women, Enrolled In Wic Programs. 
• Increase Knowledge And Awareness Of The Importance Of Consuming A Balanced Diet Which 

Includes The Recommended Daily Amount Of Fruits And Vegetables And Physical Activity 
Among The Students And Parents Of Students Attending Schools Participating In The Lia 
Program. 
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Evaluation Plan 
Type 
Formative: pre and post data (survey & questionaire) 

Summative: Process; Impact 

Tools 
Existing: State WIC, Network 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

49-70615-6115695 Meadow View Elementary 80.24 15.91 96.15 

49-70722-6051767 Guerneville Elementary 40.95 10.98 51.93 

49-70813-6051866 Monte Rio Elementary 66.67 10.19 76.85 

49-70912-6066385 Helen Lehman Elementary 51.67 20.57 72.25 

49-75358-6052369 Cali Calmecac Charter School 45.41 14.14 59.56 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Sonoma County Department of Health Services              Contract No.: 05-45538
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 108,272 106,730 -1542 -1.42%
  Fringe Benefits 50,176 51,362 1186 2.36%
  Operating Expenses 13,176 13,177 1 0.01%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 0 0 0 0.00%
  Subcontracts 233,271 252,989 19718 8.45%
  Other Costs 1,120 2,351 1231 109.91%
  Indirect Costs 10,827 10,673 -154 -1.42%
Total State Share 416,842 437,282 20,440 4.90%

Federal Share Budget
  Personnel Salaries 65,257 65,645 388 0.59%
  Fringe Benefits 27,766 30,104 2338 8.42%
  Operating Expenses 5,154 5,215 61 1.18%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 799 1,826 1027 128.54%
  Subcontracts 100,840 109,287 8447 8.38%
  Other Costs 2,079 0 -2079 -100.00%
  Indirect Costs 6,526 6,564 38 0.58%
Total Federal Share 208,421 218,641 10,220 4.90%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Southern Indian Health Council, Inc. 

Program Area: Local Incentive Awardee: Indian Tribal Organizations 

Contract Number: 06-55117 

a. Related Objectives 
To provide nutrition information on the importance of consuming colorful fruits and vegetables 
every day and living a healthy lifestyle that includes 30 - 60 minutes of physical activity per day 
to reduce the risk of obesity and chronic disease among Native Americans, community members 
and their families with in our target area.   

b. Audience 
Gender: Male (42%); Female (58%) 
Ethnicity: African American (1%); Caucasian (11%); Latino (14%); Native American (74%) 
Languages: English (98%); Spanish (2%) 
Ages: All Ages 
Projected Number of Contacts: 
1,040 Direct +3,375 Indirect = 4,415 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Print Media 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Community Clinics (non-government) (2); Gardens (1); Head Start (1); Health Care Facilities 
(non-government) (2); Indian Tribal Organizations (7); Other Preschools or Daycares (not Head 
Start) (1); Private Homes (10); Early Headstart SoCal American IndianResource (1) 

Narrative Summary: 
With the funds we receive from the California Nutrition Network, we will continue to provide 
nutrition information regarding the importance of consuming colorful fruits and vegetables and 
living a healthy lifestyle that includes 30 - 60 minutes of physical activity per day to reduce the 
risk of chronic disease among Native Americans and community members and their families in 
our target area.   

We work in partnership with 7 Native American Tribes to achieve these goals by offering our 
service area population the following: 
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ò   Promote our healthy messages at Community events, health fairs and commodity days 

ò   Offer nutrition classes, cooking classes/ demonstrations and food tastings 

ò   Create and distribute nutrition newsletters for both adults and children 

ò   Promote physical fitness at all events 

ò   Continue to support and increase collaborative partnerships to help expand and strengthen our 
efforts   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Retail Program; Centers for Disease 
Control and Prevention (CDC); Contractor developed ; Dairy Council of California; Harvest of 
the Month; National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Newsletters -  To Keep Participants Informed And To Educate 
• Lesson Plans - Modify Lesson Plans For Cultural Appropriateness 

 
3. Evaluation Plan 

Performance Measures: 
• Improve Nutrition Knowledge And Increase Fruit Vegetable Consumption By One Additional 

Serving Per Day 
• Increase Duration And Frequency Of Physical Activities 
• Improve Cooking Skills And Quality Food Choices 

Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment 
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Summative: Process; Impact 

Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

County Census Tract Ethnicity Code 

San Diego County  6073021100 Native American or Hispanic 

Imperial County  06025012301 Hispanic 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contract:  Southern Indian Health Council         Contract No.:  06-55117
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 130,899 184,849 53950 41.21%
  Fringe Benefits 35,343 49,909 14566 41.21%
  Operating Expenses 6,052 1,144 -4908 -81.10%
  Equipment Expense 1,470 0 -1470 0.00%
  Travel and Per Diem 18,258 2,214 -16044 -87.87%
  Subcontracts 0 7,838 7838 0.00%
  Other Costs 16,215 0 -16215 -100.00%
  Indirect Costs 40,398 80,804 40406 100.02%
Total State Share 248,635 326,758 78123 31.42%

Federal Share Budget
  Personnel Salaries 84,026 87,064 3038 3.62%
  Fringe Benefits 4,202 10,448 6245.68 148.64%
  Operating Expenses 6,050 5,884 -166 -2.74%
  Equipment Expense 3,175 0 -3175 -100.00%
  Travel and Per Diem 5,118 5,943 824.52 16.11%
  Subcontracts 7,200 7,838 638 8.86%
  Other Costs 14,547 5,665 -8882 -61.06%
  Indirect Costs 0 40,538 40538
Total Federal Share 124,318 163,379 39061 31.42%

Justification for increases or decreases over 10%

Overall increase due to increased state share and expansion of program within the reservation.  

Revised 10-6-06



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/28/2006 

1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Stanislaus County Health Services Agency 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 06-55118 

a. Related Objectives 
Encourage the recommended amounts of colorful fruits and vegetables and increase physical 
activity levels among FSNE families in Stanislaus County.   

b. Audience 
Gender: Male (15%); Female (85%) 
Ethnicity: African American (5%); Caucasian (15%); Latino (80%) 
Languages: English (30%); Spanish (70%) 
Ages: All Ages 
Projected Number of Contacts: 
11,500 Direct +15,400 Indirect = 16,900 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % (for school 
sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Print Media; Promotion of Healthy Communities; Radio; 
Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping 
Behaviors 

Intervention Channels: 
Afterschool Programs (5); Community-Based Organizations (3); Faith/Churches (3); Farmers’ 
Markets (2); Food Stamp Offices (2); Head Start (10); Healthy Start (7); Other Preschools or 
Daycares (not Head Start) (3); Public Health Departments (1); Schools (K-12) (49); Senior 
Centers (5); WIC Sites (2) 

Narrative Summary: 
 

The Stanislaus County Health Services Agency through community outreach workers will target 
FSNE eligible residents throughout Stanislaus County. Bilingual community outreach workers 
will conduct nutrition education activities in collaboration with many different community 
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partners in an effort to encourage more physical activity, better eating habits, and increased 
consumption of fruits and vegetables.   

The program staff continue to provide community presentations at sites such as churches, health 
fairs, Farmers' Markets, community organizations, after school programs, low resource schools, 
senior health centers, and swap meets.  Presentations, through food demonstrations and nutrition 
classes, encourage the audience to eat better on a daily basis. In addition, a social marketing 
campaign will be implemented using the Network's campaign materials.  The placement of 
materials will be coordinated with the State's campaign to market nutrition messages and nutrition 
education events to FSNE eligible Hispanic women who are mothers or care providers for 
children ages 0-18.  

The Health Services Agency will also continue to facilitate the local Nutrition and Fitness 
Council to provide best practice and trainings for community partners serving the FSNE eligible 
population to enhance the delivery of FSNE in Stanislaus County.         

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; African American Campaign; Latino Campaign; California Project 
LEAN; Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Dairy Council of 
California; Harvest of the Month; National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• To Eat One Additional Fruit And Vegetable Per Day 
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Evaluation Plan 
Type 
Formative: Focus Groups 

Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts with 
other local projects in the region.   



Network Contractor Project Summary FFY 2006-2007 
 

 

FY2006-2007/Version2 Continued on next page Page 3 of 10 

2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Stanislaus County 06099000803 All Races 

 06099001601 All Races 

 06099001603 All Races 

 06099001604 All Races 

 06099001700 All Races 

 06099001800 All Races 

 06099002100 All Races 

 06099002200 All Races 

 06099002301 All Races 

 06099002302 All Races 

 06099002400 All Races 

 06099002604 All Races 

 06099003802 All Races 

 06099003803 All Races 

 06099003908 All Races 

 06099000102 Hispanic/Latino 

 06099000301 Hispanic/Latino 

 06099000302 Hispanic/Latino 

 06099000508 Hispanic/Latino 

 06099000801 Hispanic/Latino 

 06099000803 Hispanic/Latino 

 06099000805 Hispanic/Latino 

 06099000910 Hispanic/Latino 

 06099001400 Hispanic/Latino 

 06099001601 Hispanic/Latino 

 06099001603 Hispanic/Latino 

 06099001604 Hispanic/Latino 

 06099001700 Hispanic/Latino 

 06099001800 Hispanic/Latino 

 06099001900 Hispanic/Latino 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

 06099002100 Hispanic/Latino 

 06099002200 Hispanic/Latino 

 06099002301 Hispanic/Latino 

 06099002302 Hispanic/Latino 

 06099002400 Hispanic/Latino 

 06099002602 Hispanic/Latino 

 06099002604 Hispanic/Latino 

 06099002801 Hispanic/Latino 

 06099002901 Hispanic/Latino 

 06099003002 Hispanic/Latino 

 06099003100 Hispanic/Latino 

 06099003201 Hispanic/Latino 

 06099003300 Hispanic/Latino 

 06099003400 Hispanic/Latino 

 06099003500 Hispanic/Latino 

 06099003603 Hispanic/Latino 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

Ceres Unified 
50-71043-6052427 

Carroll Fowler Elementary 
50.14 11.79 61.92 

50-71043-6052435 Caswell Elementary 61.63 13.77 75.40 

50-71043-6052443 Don Pedro Elementary 59.30 15.02 74.32 

50-71043-6112338 Vaughn Elementary 47.71 12.29 60.00 

50-71043-6108435 Virginia Parks Elementary 36.30 15.11 51.41 

50-710436052468 Westport Elementary 68.57 14.15 82.72 

50-71043-6052450 White Elementary 61.75 13.22 74.97 

Empire Union  
50-71076-6093504 

Capistrano Elementary 
71.91 19.12 91.04 

50-71076-6052518 Empire Elementary 68.53 15.83 84.36 

50-71076-6107932 Hughes Elementary 39.82 15.75 55.58 

50-71076-6098180 Sipherd Elementary 45.12 14.88 60.00 

50-71076-6111892 Stroud Elementary 37.73 14.40 52.13 

Modesto City 
50-71167-6052625 

Beard Elementary 
46.74 8.04 54.78 

50-71167-6052633 Bret Harte Elementary 87.10 9.68 96.77 

50-71167-6052641 Burbank Elementary 72.73 15.88 88.61 

50-71167-6052658 El Vista Elementary 70.84 11.88 82.72 

50-71167-6052674 Everett Elementary 46.52 10.16 56.68 

50-71167-6052682 Fairview Elementary 62.79 12.31 75.10 

50-71167-6052690 Franklin Elementary 89.15 5.93 95.08 

50-71167-6052716 Garrison Elementary 74.17 9.72 83.89 

50-71167-6105670 Harriette Kirschen Elementary 76.98 16.88 93.86 

50-71167-6052773 Marshall Elementary 84.90 10.14 95.04 

50-71167-6107023 Martone Elementary 39.67 16.90 56.75 

50-71167-6052724 Muir Elementary 50.84 9.19 60.04 

50-71167-6052799 Robertson Road Elementary 82.39 11.27 93.66 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

50-71167-6052823 Shackelford Elementary 87.54 8.62 96.15 

50-71167-6052849 Tuolumne Elementary 79.95 10.44 90.39 

50-71167-6052872 Wilson Elementary 66.86 11.24 78.10 

50-71167-6052781 Orville Wright Elementary 91.50 8.01 99.51 

Patterson Joint  
Unified 
50-71217-6052922 

Grayson Charter School 

64.80 18.40 83.20 

50-71217-6052948 Las Palmas Elementary 48.88 15.24 64.13 

50-71217-6052955 Northmead Elementary 58.54 13.88 72.42 

50-71217-6052963 Rising Sun Elementary 65.63 25.00 90.63 

Stanislaus Union 
50-71282-6053060 

Chrysler Elementary 
73.33 10.45 83.78 

50-71282-6098297 Eisenhut Elementary 48.30 11.36 59.66 

50-71282-6053052 Muncy Elementary 70.68 8.14 78.83 

Sylvan Union 
50-71290-6071583 

Coleman F. Brown Elementary 
42.67 9.98 52.66 

50-71290-6053110 Sylvan Elementary 40.55 12.20 52.76 

Newman-Crows 
Landing Unified  

50-73601-6025712 

Bonita Elementary 

47.57 8.74 56.31 

50-73601-0101188 Hunt Elementary 53.37 16.35 69.71 

50-73601-6118343 New Beginnings Comm. Day 33.33 66.67 100.00 

50-73601-6025753 Von Renner Elementary 50.49 23.97 74.46 

Riverbank Unified 
50-75556-6052971 

California Avenue Elementary 
57.05 14.94 71.99 

50-75556-6052997 Milnes Elementary 40.48 19.05 59.52 

50-75556-6053003 Rio Altura Elementary 48.53 11.15 59.68 

Oakdale Joint 
Unified 

50-75564-6052880 

Cloverland Elementary 

38.80 11.75 50.55 



Network Contractor Project Summary FFY 2006-2007 
 

 

FY2006-2007/Version2 Continued on next page Page 7 of 10 

2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

50-75564-6052898 Fair Oaks Elementary 40.02 10.44 50.46 

Waterford unified 
50-75572-6085021 

Moon Elementary 
78.02 10.86 88.78 

50-75572-6053219 Waterford Middle School 58.89 12.54 71.43 



Contract:  Stanislaus County                        Contract No.: 06-55118
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 123,799 105,818 -17981 -14.52%
  Fringe Benefits 41,880 38,095 -3785 -9.04%
  Operating Expenses 2,550 837 -1713 -67.18%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 3,286 428 -2858 -86.98%
  Subcontracts 0 0 0 0.00%
  Other Costs 2,000 1,000 -1000 -50.00%
  Indirect Costs 264,573 269,384 4811 1.82%
Total State Share 438088 415562 -22526 -5.14%

Federal Share Budget
  Personnel Salaries 110,826 98,040 -12786 -11.54%
  Fringe Benefits 39,897 35,294 -4603 -11.54%
  Operating Expenses 5,648 4,612 -1036 -18.34%
  Equipment Expense 0 4,700 4700 0.00%
  Travel and Per Diem 3,574 5,001 1427 39.93%
  Subcontracts 0 0 0 0.00%
  Other Costs 21,418 26,800 5382 25.13%
  Indirect Costs 37,681 33,334 -4347 -11.54%
Total Federal Share 219044 207781 -11263 -5.14%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Trust for Conservation Innovation 

 Nextcourse 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55097 

a. Related Objectives 
Increase the consumption of fruits and vegetables among high school students ages 15-18   

b. Audience 
Ethnicity: African American (22%); Asian (12%); Latino (39%); non-white (10%) 
Ages: 12 to 17; 18 to 24 
Projected Number of Contacts: 
120 Direct +760 Indirect = 880 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Print Media 

Key Educational Messages: 
Cooking Skills; Dietary Quality; Farmers’ market promotion; Fruit & Vegetables; Shopping 
Behaviors 

Intervention Channels: 
Narrative Summary: 
The Mission High School Student Nutrition Education Project's major goal is to increase the 
consumption of fresh produce among students and their families by engaging a unique 
combination of activities and partners that provide the knowledge, experience and motivation for 
youth to improve their health and wellbeing.  With the input of holistic nutritionists, Peer 
Leaders, professional chefs, and food systems experts, Nextcourse nutrition educational classes 
and activities will provide annually 120 students and families with the information and skills they 
need to consume nutritious and delicious food as an alternative to readily available convenience 
and processed foods.  Through basic nutrition information, hands-on experience developing basic 
cooking skills, and taste comparisons, the goal of each class is to help students explore their 
understanding of food and to become better educated food consumers.  Each class is an in-depth 
exploration into food and flavors as a means of enjoyment and enrichment, not simply 
sustenance.  In addition, Nextcourse will encourage students and their families to develop 
economical strategies for buying local and seasonal foods and to gain experience shopping at 
farmers' markets.   
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e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Harvest of the Month; National 5 A Day 

h. Development of New Educational Materials 
New Educational Materials: 
• Peer developed outreach and informational materials specific the school's culture 

 
3. Evaluation Plan 

Performance Measures: 
• Increased At Least One Behavioral Factor Associated With Increased Fruit And Vegetable 

Consumption 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

38684783834082 Mission High School, San Francisco Unified School 
District 51.3 5.3 56.6 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:  Trust for Conservation Innovation     Contract No.: 06-55097              
State Match Budget FFY 2006 FFY 2007* Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Match 0

Federal Match Budget
  Personnel Salaries 38,130 38130
  Fringe Benefits 5,700 5700
  Operating Expenses 1,075 1075
  Equipment Expense 0 0
  Travel and Per Diem 1,918 1918
  Subcontracts 8,932 8932
  Other Costs 9,000 9000
  Indirect Costs 9,649 9649
Total Federal Match 74,404 74404

Justification for increases or decreases over 10%
* New Contract for FFY 2007
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Tulare County Health and Human Services Agency 

 WIC Program 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 05-45539 

a. Related Objectives 
To promote wellness in Tulare County through healthy nutrition and physical activitiy.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (2%); Asian (3%); Caucasian (13%); Latino (81%); Native 

American (1%) 
Languages: English (55%); Hmong (1%); Spanish (41%); Vietnamese (1%); Lahu (1%); 

Chinese (1%) 
Ages: All Ages 
Projected Number of Contacts: 
12,000 Direct +53,000 Indirect = 65,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % (for school 
sites); WIC Income Guidelines; Food Banks 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education Classes; 
Nutrition Education Research/Evaluation; Print Media; Training/workshop/conference 

Key Educational Messages: 
Breast-feeding; Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market 
promotion; Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity 
Promotion; Shopping Behaviors 

Intervention Channels: 
Community-Based Organizations (3); Community Clinics (non-government) (1); Community 
Youth Organizations (1); Faith/Churches (2); Food Closets/Pantries/Banks (19); Healthy Start 
(5); Indian Tribal Organizations (1); Parks, Recreation Centers (1); Schools(K-12) (44); WIC 
Sites (8); Community Services Employment Training, Inc. (CSET) (1); Orosi Adult School (1) 

Narrative Summary: 
This LIA project is a unique, multi-organizational partnership of public agencies and community-
based organizations focused on activities that promote healthy eating, physical activity and food 
security.  Primary activities include: the maintenance and expansion of the Tulare County 
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Nutrition Collaborative that promotes Network program goals, The Family Challenge Program, 
Nutrition on the Go. 

The primary target audience is low-income, food stamp eligible residents throughout Tulare 
County.  The secondary target audience is staff and volunteers of organizations providing services 
to the primary target audience.   

Funded partners are FoodLink, HHSA Prevention Services and WIC.  Non-funded partners 
include The Dairy Council, Family Healthcare Network, Farmersville Unified School District, 
First 5 of Tulare County, Preventative Healthcare for the Aging, HealthNet, Tulare County Office 
of Education and UCCE.   

The Family Challenge is a 10-week social marketing campaign to encourage increased 
consumption of fruits and vegetables and physical activity.  The Family Challenge toolkit is now 
the curriculum base for Family Challenge classes held in 20 rural communities. 

Through Nutrition-on-the Go the food bank delivers fresh fruits and vegetables, at no cost to 
residents, to rural areas without food pantries while staff provide participants with nutrition 
education/physical activity promotion.  Approximately 50,000 residents participate annually.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Food Policy Advocates (CFPA); 
Latino Campaign; California Project LEAN; Contractor developed ; Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; USDA materials; WIC 
Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• Reprinting Of The Family Challenge Tool-Kit Before The End Of The Contract Due To New 

Fruit, Vegetable, and Physical Activity Food Pyramid And Other Necessary Revisions 
Including Approved Usda Attributions And Acknowlegdements. 
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3. Evaluation Plan 
Performance Measures: 
• Increase Consumption Of Fruits And Vegetables 
• Increase Physical Activity 
• Increase Use Of Unfamiliar Healthy Foods 
• Improvement Of Cooking Skills 
• Increase Knowledge Of Food Safety 
• Successful Use Of New Recipes 
• Increase Water Consumption 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: Family Challenge Pre & Post Surveys 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Tulare 06107004300 All Races 
Tulare 06107000600 All Races 

Tulare 06107000301 Hispanic 

Tulare 06107001200 All Races 

Tulare 06107004400 All Races 

Tulare 06107001601 All Races 

Tulare 06107000900 All Races 

Tulare 06107002800 All Races 

Tulare 06107002601 All Races 

Tulare 06107002602 All Races 

Tulare 06107000302 All Races 

Tulare 06107000201 All Races 

Tulare 06107000702 All Races 

Tulare 06107004200 All Races 

Tulare 06107003400 Hispanic 

Tulare 06107004101 All Races 

Tulare 06107003300 All Races 

Tulare 06107004500 All Races 

Tulare 06107003200 All Races 

Tulare 06107002901 All Races 

Tulare 06107002201 Hispanic 

Tulare 06107001100 All Races 

Tulare 06107001004 All Races 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

54-71795-6053839 Allensworth Elementary School,  100 0 100 

54-71803-6053847 Alpaugh Elementary, Alpaugh 91.43 7.43     98.86 

54-71811-6053854 Alta Vista Elementary, Alta Vista 72.15 4.84 76.98 

54-75523-6054233 Bellview Elementary, Porterville 51.56 14.39 65.98 

54-71837-6053870 Burton Elementary, Porterville 51.89 15.82 67.71 

54-72272-6108286 Castle Rock Elementary, Woodlake 85.92 8.04 93.97 

54-72256-6054548 Crowley Elementary, Visalia 74.52 9.71 84.24 

54-71860-6053904 Cutler Elementary, Cutler 100 0 100 

54-71894-6054019 Ducor Elementary, Ducor 82.97 8.24 91.21 

54-71902-6054027 Earlimart Elementary, Earlimart 87.19 8.54 95.73 

54-72256-6054589 Fairview Elementary, Visalia 72.78 11.94 84.72 

54-71860-6112684 Golden Valley Elementary School, Cutler-Orosi 100 0 100 

54-72256-6054597 Goshen Elementary, Goshen 81.02 8.03 89.05 

54-72231-6114656 Heritage Elementary, Tulare 76.28 10.58 86.86 

54-75325-6054084 Hester Elementary, Farmersville 61.31 10.72 72.03 

54-72256-6054613 Highland Elementary, Visalia 65.13 4.60 69.74 

54-72256-6054621 Houston Elementary, Visalia 72.85 22.93 95.77 

54-72256-6054639 Ivanhoe Elementary, Ivanhoe 78.24 13.23 91.47 

54-75523-6054241 J.J. Doyle Elementary, Porterville 87.48 6.62 94.10 

54-71993-6054142 Jefferson Elementary, Lindsay 45.94 44.35 90.29 

54-71969-6054126 Kings River Elementary 72.03 7.65 79.68 

54-71985-6054134 Liberty Elementary, Visalia 47.81 12.72 60.53 

54-75531-6053987 Lincoln Elementary, Dinuba 44.26 11.82 56.08 

54-71993-6107262 Lincoln Elementary, Lindsay 38.79 45.69 84-48 

54-72231-6054498 Lincoln Elementary, Tulare 77.59 13.22 90.80 

54-75523-6107379 Los Robles Elementary, Porterville 75.44 11.0 86.44 

54-72256-6054647 Mineral King Elementary, Visalia 47.12 13.46 60.58 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

54-72009-6054167 Monson-Sultana Elementary 69.93 6.38 76.31 

54-75523-6114193 Monte Vista Elementary, Porterville 67.06 14.0 81.07 

54-71837-6105506 Oak Grove Elementary, Burton/Porterville 44.17 17.50 61.67 

54-75523-6054258 Olive Street Elementary, Porterville 85.44 8.77 94.21 

54-71860-6053938 Palm Elementary, Orosi 100 0 100 

54-72041-6054209 Pixley Elementary, Pixley 85.48 6.74 92.22 

54-72058-6054217 Pleasant View Elementary, Porterville 79.93 10.95 90.88 

54-75523-6054274 Roche Avenue Elementary, Porterville 77.45 10.8 87.53 

54-75523-0102574 Santa Fe Elementary, Porterville 88.85 7.88 96.73 

54-72140-6054373 Stone Corral Elementary 100 0 100 

54-72199-6054415 Terra Bella Elementary 88.66 5.91 94.57 

54-72223-6054449 Traver Elementary, Traver 100 0 100 

54-72256-6054704 Union Elementary, Visalia 71.11 11.85 82.96 

54-75523-6054282 Vandalia Elementary, Porterville 80.39 7.37 87.76 

54-71993-6054159 Washington Elementary, Lindsay 45.38 41.62 86.99 

54-72264-6054753 Waukena Joint Untion Elementary, Waukena 68.85 15.85 84.70 

54-75523-6054290 West Putnum Elementary, Porterville 83.64 8.9 92.57 
 



Contract:  Tulare County Health and Human Services Agency       Contract No.: 05-45539
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 365923 363536 -2387 -0.65%
  Fringe Benefits 114736 113903 -833 -0.73%
  Operating Expenses 132366 130710 -1656 -1.25%
  Equipment Expense 0
  Travel and Per Diem 18561 10242 -8319 -44.82%
  Subcontracts 0
  Other Costs 59889 66939 7050 11.77%
  Indirect Costs 45685 42541 -3144 -6.88%
Total State Share 737160 727871 -9289 -1.26%

Federal Share Budget
  Personnel Salaries 246327 244638 -1689 -0.69%
  Fringe Benefits 75059 74440 -619 -0.82%
  Operating Expenses 1027 2110 1083 105.45%
  Equipment Expense 1780 0 -1780 -100.00%
  Travel and Per Diem 14236 12508 -1728 -12.14%
  Subcontracts 6500 6500 0 0.00%
  Other Costs 0 0 0
  Indirect Costs 23651 23740 89 0.38%
Total Federal Share 368580 363936 -4644 -1.26%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Tulare County Office of Education 

Program Area: Local Incentive Awardee: Education - County Office of Education 

Contract Number: 05-45540 

a. Related Objectives 
Increase fruit and vegetable consumption, daily physical activity among Food Stamp eligible 
students and their families in Tulare County.   

b. Audience 
Gender: Male (52%); Female (48%) 
Ethnicity: African American (1%); Asian (1%); Caucasian (17%); Latino (75%); Native 

American (1%); Pacific Islander; Filipino (1%); Multi/No Response (4%) 
Languages: Arabic; Cantonese; English (67%); Hmong; Khmer; Lao; Russian; Spanish (33%); 

Tagalog; Punjabi 
Ages: All Ages 
Projected Number of Contacts: 
65,000 Direct +35,000 Indirect = 100,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Nutrition Education Research/Evaluation; Training/workshop/conference 

Key Educational Messages: 
Cooking Skills; Dietary Quality; Farmers’ market promotion; Fruit & Vegetables; Healthier 
Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (7); Farmers’ Markets (3); Gardens (6); Grocery Stores (2); Schools (K-12) 
(38) 

Narrative Summary: 
Tulare County Office of Education (TCOE) School Health Programs works with Alta Vista, 
Culter-Orosi, Dinuba, Exeter and Porterville.Through the commitment of parents, community, 
school staff and students, the California Nutrition Network for Healthy Active Families provides 
nutritionally sound services and resources to FSE families. TCOE  has Registered Nurses, 
Registered Dietitians, and Credentialed Teachers on staff to provide nutrition education  to the 
community, to promote the increased  consumption of fruits/vegetables and daily physical 
activity.  
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Urban Resource Systems, Inc. 

 Urban Sprouts School Gardens 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55087 

a. Related Objectives 
Increase fruit and vegetable consumption of FSNE-elibigle youth and adults in San Francisco's 
under-served southeastern neighborhoods through garden-based nutrition education in middle and 
high schools and parent leadership groups that use garden-based nutrition education and social 
marketing to improve food access and nutrition policy in the schools and neighborhoods.   

b. Audience 
Gender: Male (52%); Female (48%) 
Ethnicity: African American (31%); Asian (11%); Caucasian (3%); Latino (31%); Native 

American (1%); Pacific Islander (12%); other nonwhite (13%) 
Languages: Arabic (1%); Cantonese (10%); English (45%); Khmer (1%); Korean (1%); 

Spanish (30%); Tagalog (10%); Vietnamese (1%) 
Ages: 12 to 17 (90%); 25 to 54 (10%) 
Projected Number of Contacts: 
7,600 Direct +195 Indirect = 7,795 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation; Print Media; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market promotion; 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (2); Community-Based Organizations (2); Farmers’ Markets (1); Gardens 
(3); Parks, Recreation Centers (1); Private Homes (25); Schools (K-12) (3) 

Narrative Summary: 
The Urban Sprouts School Garden-based Nutrition Education Project works to increase fruit and 
vegetable consumption of low-income youth and adults in San Francisco's under-served 
southeastern neighborhoods. We provide garden-based nutrition education in three public middle 
and high schools, reaching over 250 youth each year. By teaching youth to grow, harvest, prepare 
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Services are provided to approximately 27,000 students in kindergarten through grade twelve 
located in rural communities within Tulare County. 

 

Specific program activities include: 

ò Teacher training  to provide nutrition education and physical activity promotion and curriculum 
resources. 

ò Parent training at School Site Councils, which provide nutrition education and physical activity 
.  

ò Standards Based Curriculum for the classroom nutrition education, based on the California 
Content Standards.  

ò Connections with local farmers in a program we call, 'Farmer in the Dell'.  

ò Nutrition educational and promotional strategies to incorporate healthy foods into the school 
district, including salad/fresh fruit bars, healthy fundraisers, farmer's market programs and after-
school programs . 

ò Connect the classroom and cafeteria with Harvest of the Month.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; California 
Department of Education; California Project LEAN; Dairy Council of California; Harvest of the 
Month; USDA materials; Other California Healthy Kids Resource Center materials: Color Me 
Healthy, Changing the Course, Nifty Nutrition, Where'd You Get those Jeans, TWIGS, Eat Fit, 
Cooking with Kids, Exercise Your Options, Food Groupies, Hungry Red Planet, The Math 
ChefKids Cook Farm Fresh Food, Healthy Choices, Healthy Me!, Planet Health and Science and 
Our Food Supply 
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h. Development of New Educational Materials 
New Educational Materials: 
• We Do Not Plan To Develop Anything New Since There Are So Many Wonderful Choices 

That Are Tried And True. 
 
3. Evaluation Plan 

Performance Measures: 
• Change In Fruit And Vegetable Preferences (4th And 5th Grades With Have Tried At Least Three 

New Fruit And Vegetables) 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: Harvest of the Month Impact Evaluation tool developed by Andy Fourney 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

54 - 71811 –
 6053854 

Alta Vista Elementary 
72.1 4.84 76.94 

54 - 71860 -
 6053904 

Cutler Elementary-Cutler/Orosi, Cutler, CA  
Cutler Preschool-Cutler/Orosi, Cutler, CA 
Cutler Special Services-Cutler/Orosi, Cutler, CA 83.05 9 92.05 

54 - 71860 –
 6118111 

El Monte Jr. High-Cutler/Orosi, Orosi, CA 
79.97 10.98 90.95 

54 - 71860 -
 6112684 

Golden Valley Elementary-Cutler/Orosi, Orosi CA 
Golden Valley Preschool-Cutler/Orosi, Orosi CA 82.94 11.04 93.98 

54 - 71860 -
 5430806 

Lovell High School(Cont.)- Cutler/Orosi, Orosi, CA 
Lovell High School Special Services- Cutler/Orosi, Orosi, 

CA 76.77 11.11 87.88 

54 - 71860 -
 5433230 

Orosi High School-Culter/Orosi,Orosi, CA 
Orosi High School Special Services -Culter/Orosi,Orosi, 

CA 80.97 11.95 92.92 

54 - 71860 –
 6053938 

Palm Elementary-Cutler/Orosi, Orosi, CA 
83.03 6.95 89.99 

54 - 71860 -
 5430103 

Yettem High School-Cutler/Orosi, Yettem, CA 
Yettem High School Special Services -Cutler/Orosi, 

Yettem, CA 78.79 18.18 96.97 

54 - 75531 -
 5431184 

Dinuba High School, Dinuba Unified, Dinuba, CA  
52.8 13.5 66.3 

54 - 75531 -
 6053961 

Grand View Elementary, Dinuba Unified, Dinuba, CA  
68.79 15.61 84.4 

54 - 75531 -
 6053979 

Jefferson Elementary, Dinuba Unified, Dinuba, CA   
77.52 10.42 87.94 

54 - 75531 -
 0102707 

John F. Kennedy 6th Grade Academy, Dinuba Unified, 
Dinuba, CA 64.46 14.13 78.59 

54 - 75531 -
 6053987 

Lincoln Elementary, Dinuba Unified, Dinuba, CA   
47.32 17.5 64.82 

54 - 75531 -
 6107650 

Roosevelt Elementary, Dinuba Unified, Dinuba, CA  
Roosevelt Special Services, Dinuba Unified, Dinuba, CA 51 14.16 65.16 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

54 - 75531 -
 6053995 

Washington Intermediate, Dinuba Unified, Dinuba, CA   
Washington Special Services, Dinuba Unified, Dinuba, 

CA   61.32 12.51 73.83 

54 - 75531 -
 6054001 

Wilson Elementary, Dinuba Unified, Dinuba, CA  
77.07 14.26 91.33 

54 - 71928 -
 5431598 

Exeter Union High School-Exeter, CA 
Exeter Union High School Special Services-Exeter, CA 44.23 10.96 55.19 

54 - 71910 –
 6054043 

Lincoln Elementary-Exeter, CA 
Lincoln Special Services-Exeter, CA 51.95 12.17 64.12 

54 - 71910 –
 6054050 

Rocky Hill Elementary-Exeter, CA 
Rocky Hill Special Services-Exeter, CA 47.83 12.23 60.06 

54 - 71910 –
 6110290 

Wilson Middle School-Exeter, CA 
47.88 12.27 60.15 

54 - 75523 -
 6054233 

Belleview Elementary-Porterville, CA 
58.6 15.74 74.34 

54 - 75523 -
 6054225 

Bartlett Intermediate – Porterville, CA 
67.9 10 77.9 

54 - 75523 -
 6054241 

John Doyle Elementary-Porterville, CA 
89.24 5.95 95.19 

54-75523-
5432786 

Monache High School, Porterville, CA 
59.97 7.41 66.98 

54 - 75523 -
 6107379 

Los Robles Elementary-Porterville, CA 
Los Robles Special Services-Porterville, CA 77.2 11.11 88.31 

54 - 75523 -
 6114193 

Monte Vista Elementary-Porterville, CA 
63.76 16.51 80.27 

54 - 75523 -
 6054258 

Olive Street Elementary-Porterville, CA 
Olive Street Special Services-Porterville, CA 85.39 9.39 94.78 

54 - 75523 -
 6054266 

Pioneer Elementary, Porterville, CA 
Pioneer Special Services- Porterville, CA 75.91 7.38 83.29 

54-75523-
5434113 

Porterville High School, Porterville, CA) 
73.1 10.89 83.99 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

54 - 75523 -
 6054274 

Roche Elementary, Porterville, CA 
76.04 13.93 89.97 

54 - 75523 -
 0102574 

Santa Fe Elementary, Porterville, CA 
92.67 6.46 99.13 

54-75523-
0110692 

Sequoia Junior High, Porterville, CA * New School, does 
not have the complete Count   75.0 

54 - 75523 -
 5434931 

Strathmore High School, Porterville, CA 
81.6 14.9 95.79 

54 - 75523 -
 6054282 

Vandalia Elementary, Porterville, CA 
Vandalia Special Services, Porterville, CA 87.46 1028 97.75 

54 - 75523 -
 6054290 

West Putnam Elementary, Porterville, CA 
83.99 9.68 93.68 

54 - 75523 -
 6054308 

Westfield Elementary, Porterville, CA 
58.47 14.33 72.8 

54-71902-
6054027 

Earlimart Elementary SDC, Earlimart, CA 
Tulare County Office of Education, Special Education, 86.1 8.83 94.97 

54-72231-
6108385 

Live Oak School SDC 
Tulare County Office of Education, Special Education, 43.37 12.29 55.66 

54-72231-
6054506 

Maple Learning Complex, Tulare, CA 
Maple School SDC, Tulare, CA 
Tulare County Office of Education, Special Education 
 84.51 10.04 94.55 

54-72231-
6054456 

Alice G. Mulcahy School SDC, Tulare, CA 
Tulare County Office of Education, Special Education 92.11 6.84 98.95 

54-72041-
6117428 

Pixley School SDC, Pixley, CA 
Tulare County Office of Education, Special Education 88.1 8.5 96.7 

54-72231-
6054522 

Wilson Elementary SDC, Tulare, CA 
Tulare County Office of Education, Special Education 71.8 8.8 80.6 

54-72272-
6108286 

Castle Rock Elementary School, Woodlake, CA 
Castle Rock  Special Services, Woodlake, CA 80.04 5.97 86.01 

54 - 75523 -
5430251 

Granite Hills High, Porterville, CA 
  58 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

54-72272-
6094569 

Francis J. White Learning Center, Woodlake, CA 
Francis J. White Special Services- Woodlake, CA 
 82.01 4.92 86.93 

54-72272-
6094569 

Lulu Blair Kress, Preschool- Woodlake, CA 
82.01 4.92 86.93 

54-72280-
5436282 

Woodlake Union High School, Woodlake, CA 
78.98 9.03 88.01 

54-72272-
6054761 

Woodlake Valley Middle School, Woodlake, CA 
77.92 6.02 83.94 

 



Contract:  Tulare County Office of Education                   Contract No.:  05-45540
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 1,900,120 2,537,145 637025 33.53%
  Fringe Benefits 855,054 1,243,201 388147 45.39%
  Operating Expenses 24,000 15,000 -9000 -37.50%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 3,000 0 -3000 -100.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 349,465 168,749 -180716 -51.71%
  Indirect Costs 214,204 307,217 93013 43.42%
Total State Share 3,345,843 4,271,312 925469 27.66%

Federal Share Budget
  Personnel Salaries 501,798 532,405 30607 6.10%
  Fringe Benefits 225,809 260,878 35069 15.53%
  Operating Expenses 113,493 124,828 11335 9.99%
  Equipment Expense 139,550 83,751 -55799 -39.98%
  Travel and Per Diem 38,489 57,604 19115 49.66%
  Subcontracts 81,000 154,175 73175 90.34%
  Other Costs 465,682 785,286 319604 68.63%
  Indirect Costs 107,101 136,727 29626 27.66%
Total Federal Share 1,672,922 2,135,654 462732 27.66%

Justification for increases or decreases over 10%

Overall increase due to increased state share and expansion of program within the county.  
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Ukiah Unified School District 

Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45541 

a. Related Objectives 
Increase awareness of importance of fruit and vegetable consumption and daily physical activity 
among special education students, court and community school students and their families served 
by the Mendocino County Office of Education, Ukiah Unified School District and students from 
low resource schools.   

b. Audience 
Gender: Male (49%); Female (51%) 
Ethnicity: African American (1%); Asian (1%); Caucasian (58%); Latino (28%); Native 

American (9%); multi ethnicity (3%) 
Languages: English (67%); Spanish (33%) 
Ages: Under 5 (15%); 5 to 8 (40%); 9 to 11 (30%); 12 to 17 (15%) 
Projected Number of Contacts: 
140,000 Direct +41,000 Indirect = 181,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Radio; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Fruit & Vegetables; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (4); Head Start (4); Schools (K-12) (39) 

Narrative Summary: 
òNutrition education classes and lessons taught from pre kindergarten through 12th grade, based 
on district health standards and California State nutrition competencies, using cooking carts and 
nutrition education curriculum as well as nutrition education in the garden. 

 

òAnnual Health and Garden Faire in conjunction with Cinco de Mayo and/or Harvest Festivals, 
along with other community organizations, focusing on nutrition and physical activity. 

 



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/28/2006 

òCollaborations with agencies throughout the Mendocino NAC- Nutrition & Activity 
Collaborative (Mendocino Children's Health Committee, Mendocino County Public Health 
Advisory Committee, American Cancer Society, Mendocino First 5, Mendocino Public Health 
Department) to address nutrition issues and promote fruit and vegetable consumption with 
UUSD. 

 

òPromotion of food stamps, free and reduced lunch and other food assistance programs through 
local food banks and social services. 

 

òPromote physical activity through walk to school events, walk-a-thons and after school activities 
and programs.  

 

òPreK-12 Teacher professional development linking gardens and nutrition to the California 
content standards using Children’s Power Play, Nutrition to Grow On and Kids Cook Farm Fresh 
Food. 

òFamily Literacy Nights, and other school functions where nutrition and taste testing of healthy 
snacks are a hands on event for parents and students.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Department of Education; 
California Project LEAN; Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; 
Harvest of the Month; National 5 A Day; USDA materials 

h. Development of New Educational Materials 
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3. Evaluation Plan 
Performance Measures: 
• Change In Behavior - Eat One Additional Fruit Or Vegetable A Day 
• One Strategy Will Be Identified And Implemented To Promote Consumption Of Fruits And 

Vegetables And Healthier Foods On The School Campus. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

23-10231-2330447 Mendocino County Community 72% 7% 79% 

23-65540-6025084 Anderson Valley Elementary 60% 12% 72% 

23-65540-2330900 Anderson Valley Jr/Sr High 56% 8% 64% 

23-65557-6116669 Arena Union Elementary 55% 16% 71% 

23-65565-6061667 Fort Bragg Middle School 39% 11% 50% 

23-65565-6025100 Dana Gray Elementary 44% 16% 60% 

23-65565-6025126 Redwood Elementary 46% 17% 63% 

23-65565-6116545 Westport Village Elementary 50% 0% 50% 

23-73866-6025241 Potter Valley Elementary 48% 4% 52% 

23-73916-6025308 Laytonville Elementary 63% 11% 74% 

23-75218-6025118 Leggett Valley Elementary 52% 7% 59% 

23-75218-2332724 Leggett Valley High 60% 12% 72% 

23-65599-2333649 Point Arena High 48% 13% 61% 

23-65607-6025175 Round Valley Elementary 99% 1% 100% 

23-65607-2334563 Round Valley High 84% 1% 85% 

23-65607-2330272 Eel River Charter School 30% 69% 99% 

23-65615-6025183 Calpella Elementary 60% 17% 77% 

23-65615-6114581 Eagle Peak Middle 40% 14% 54% 

23-65615-0101147 Grace Hudson Elementary 72% 13% 85% 

23-65615-6025209 Hopland Elementary 77% 18% 95% 

23-65615-6025217 Nokomis Elemetnary 72% 14% 86% 

23-65615-6025225 Oak Manor Elementary 60% 11% 71% 

23-65615-6025233 Pomolita Middle  65% 11% 76% 

23-65615-6025258 Redwood Valley Elementary 48% 26% 74% 

23-65615-2335024 Ukiah High  44% 8% 52% 
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23-65615-6025274 Yokayo Elementary 47% 13% 60% 

23-65615-6025191 Frank Zeek Elementary 42% 15% 57% 

23-65623-6108369 Blosser Lane Elementary 59% 15% 74% 

23-65623-2330314 Brookside Elementary 74% 13% 87% 

23-65623-2330066 Sanhedrin High School 64% 23% 87% 

23-65623-2335487 Willits High School   53% 

23-65565-2331361 Fort Bragg High School   52% 

Census data 
06045011600        
all races 

South Valley High School    

Census data 
06045011300 

Targeting Latinos 

Laytonville Jr/Sr High School    

Census data 
06045010200 

Targeting Latinos 

Anderson Valley Jr/Sr High School    

Census data 
06045011100 

Targeting Latinos 

Sherwood Elementary School    

 



Contract: Ukiah Unified School District              Contract No.:05-45541
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 1,025,003 1,056,466 31463 3.07%
  Fringe Benefits 279,164 286,644 7480 2.68%
  Operating Expenses 5,000 5,100 100 2.00%
  Equipment Expense 0
  Travel and Per Diem 800 800 0 0.00%
  Subcontracts 0
  Other Costs 14,300 14,200 -100 -0.70%
  Indirect Costs 80,491 83,822 3331 4.14%
Total State Share 1,404,758 1,447,032 42274 3.01%

Federal Share Budget
  Personnel Salaries 322,602 356,627 34025 10.55%
  Fringe Benefits 94,661 102,134 7473 7.89%
  Operating Expenses 3,671 4,351 680 18.52%
  Equipment Expense 17,700 2,000 -15700 -88.70%
  Travel and Per Diem 17,186 19,862 2676 15.57%
  Subcontracts 13,000 -13000 -100.00%
  Other Costs 193,966 196,682 2716 1.40%
  Indirect Costs 39,444 41,240 1796 4.55%
Total Federal Share 702,230 722,896 20666 2.94%

Justification for increases or decreases over 10%

FM: 
Personnel, 10% more than last year to allow for personnel yearly increases and to increase personnel positions
 in some school district
Operating Expenses: 10% more because one more school district will generate opearing expenses.
Equipement, 10% less one school district is improving their capacity to deliver the program to teachers and 
 students with a cooking cart and laptop computer for the coordinator.
Travel and Per Diem: 10% more because they did not hire any subcontractor this year; they are doing more 
travel to deliver trainings/workshops to outlying school districts.
Subcontractors: 10% less than previous year because did not hire ay subcontractors for this year.
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: United Indian Health Services 

Program Area: Local Incentive Awardee: Indian Tribal Organizations 

Contract Number: 05-45542 

a. Related Objectives 
To increase the awareness of the importance of consuming the recommended amount of fruits and 
vegetables per day and participate in 30-60 minutes daily physical activity for FSNE eligible 
American Indian residents of Humboldt and Del Norte Counties.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: Caucasian (25%); Latino (15%); Native American (60%) 
Languages: English (90%); Spanish (10%) 
Ages: All Ages 
Projected Number of Contacts: 
2,400 Direct +5,000 Indirect = 7,400 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites); WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Promotion of Healthy Communities; 
Radio; Culturally Appropriate Nut. Ed 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market promotion; 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; Traditional Foods for 
American Indians 

Intervention Channels: 
Afterschool Programs (2); Farmers’ Markets (1); Gardens (1); Head Start (4); Indian Tribal 
Organizations (1); Private Homes (10); Schools (K-12) (3); Soup Kitchens/Congregate Meal Sites 
(2) 

Narrative Summary: 
 

Through FUN and innovative activities at local schools, Headstarts and community events, the 5-
a-day and physical activity messages are reaching American Indians in Humboldt and Del Norte 
Counties.  During culturally appropriate cooking classes at various community sites we teach 
people to incorporate more fruits and vegetables into their family meals.   
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At the Potawot Health Village, there is a 2-acre organic food garden.  With the garden's 
production of top quality fruits and vegetables, Network funds support taste-testing, cooking 
classes, workshops and various celebrations that utilize this incredible resource for nutrition 
education.  Here on the North coast where the weather is cool, vegetables such as kale, swiss 
chard, kolorabi, broccoli rabi and other 'strange' vegetables thrive.  Through Network funded 
taste-tests, cooking classes, and celebrations we bring these new flavors to the tables of American 
Indians in the communities.  

 

Through collaborative groups here at UIHS Network funds support nutrition education via the 
Traditional Health Committee - notably through the development of a Traditional Foods Model 
for nutrition education..  The 5-a-day, physical activity, and anti-obesity messages are processed 
by these committees, and UIHS activities that promote healthy eating and physical activity will 
result.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; California Project LEAN; Harvest of the Month; USDA materials; 
Native American specific 

h. Development of New Educational Materials 
New Educational Materials: 
• Radio Psas With Indian Language And Music - Culturally Specific, Not Already Produced By 

Other Partners Or The Network/Usda 
• A Traditional Foodways Model - Modification Of Crihb's Educational Materials - Culturally 

And Area/Tribe Specific; 
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3. Evaluation Plan 
Performance Measures: 
• Improved Cooking Skills 
• òImproved Choices At The Grocery Store 
• òIncreased Exposure To Fruits And Vegetables Through Classes And Farmers' Markets 

Education/Garden Based Activities  
• Increased Consumption Of Fruits And Vegetables 

Evaluation Plan 
Type 
Summative: Process 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Humboldt 060230101.1 Native American 

Humboldt 060230101.2 Native American 

Humboldt 060230102.0 Native American 

Humboldt 060230109.0 Native American 

Del Norte 06015000102 Native American 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

08-6182-06005417 Margaret Keating School   82.3 

12-62901-6008007 Weitchpec Magnet School   63.6 

12-62901-6007983 Jack Norton School   71.1 

     

      

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: United Indian Health Services                                     Contract No.: 05-45542
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 95,277 95,277 0 0.00%
  Fringe Benefits 27,630 27,630 0 0.00%
  Operating Expenses 29,000 29,000 0 0.00%
  Equipment Expense 0 0 0
  Travel and Per Diem 3,000 3,000 0 0.00%
  Subcontracts 0 0 0
  Other Costs 4,300 4,300 0 0.00%
  Indirect Costs 9,528 9,528 0 0.00%
Total State Share 168,735 168,735 0 0.00%

Federal Share Budget
  Personnel Salaries 45,683 45,683 0 0.00%
  Fringe Benefits 13,248 13,248 0 0.00%
  Operating Expenses 3,400 3,350 -50 -1.47%
  Equipment Expense 350 400 50 14.29%
  Travel and Per Diem 8540 8,500 -40 -0.47%
  Subcontracts 0 0 0
  Other Costs 8,579 8,619 40 0.47%
  Indirect Costs 4,568 4,568 0 0.00%
Total Federal Share 84,368 84,368 0 0.00%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: University of California Cooperative Extension, Alameda County 

 Child and Youth Nutrition Program 

Program Area: Local Incentive Awardee: Education - University of California Cooperative 
Extension 

Contract Number: 05-45543 

a. Related Objectives 
Increase fruit and vegetable consumption and daily physical activity to recommended levels 
among the FSNE eligible population participating, children, parents, teachers, and administrators, 
of the Oakland Unified School District Early Childhood Program..   

b. Audience 
Gender: Male (52%); Female (48%) 
Ethnicity: African American (37%); Asian (11%); Caucasian (7%); Latino (40%); Native 

American (3%); Pacific Islander (1%); Multiple no response (1%) 
Languages: English (100%) 
Ages: Under 5 (40%); 18 to 24; 25 to 54 (50%); 55 to 64 
Projected Number of Contacts: 
3,973 Direct +6,594 Indirect = 10,567 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education Classes; 
Radio; Training/workshop/conference 

Key Educational Messages: 
Cooking Skills; Farmers’ market promotion; Food Safety; Fruit & Vegetables; Healthier Eating, 
general; Physical Activity Promotion 

Intervention Channels: 
Gardens (7); Other Preschools or Daycares (not Head Start) (13) 

Narrative Summary: 
The Nutrition Education Training Academy (NETA) seeks to improve the Oakland Unified 
School District Early Childhood Program's children and their  families eating behavior by 
increasing the consumption of fruits and vegetables to the recommended levels.  The Nutrition 
Training Academy program empower children and parents to eat the recommended amount of 
fruits and vegetables and becoming physically active.  Using the Train the Trainer model 100 
teachers will be trained to teach 932 children the importance of eating fruits and  vegetables and 
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being active using the Nutritiition Matters early childhood activities.  Thirteen mentor teachers 
will ensure that children have at least one to two nutrition activities included  as part of their 
classroom activities.  Eight parents will be trained as Community Nutrition Assistance to help 
expand and improve the parent's knowledge and information about the importance of eating more 
fruits , and vegetables, gardening with children, and being physically active for a healthier 
lifestyle and decrease the risk of life-threatening diseases.  

The NETA program is a teacher-centered training model that prepares teachers, teacher assistants 
and administrators, for a comprehensive nutrition education program  that  includes 1)  education 
and promotion about  the importance of eating the recommended portion of  fruits and vegetables, 
and being physicall y active., 2) help improve the school community to create supportive 
environment where eating fruits and vegetables and being physically active  are easier to do.  
Parental and family involvement ensures children 3- 5 years old and their families have more 
fruits and vegetables at home, eating healthier meals with their families,  and engage in family 
outings to increase physically activities.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; California Food Policy Advocates (CFPA); Centers for Disease Control 
and Prevention (CDC); Contractor developed ; Cooperative Extension (EFNEP, FSNEP); Harvest 
of the Month 

h. Development of New Educational Materials 
New Educational Materials: 
• Write Quarterly Newsletter To Inform Teachers, Parents, And Administrators About The 

Latest Local Information That Helps Them Select, Buy, And Comsume Nutritous Meals, 
Increase Fruits And Vegetables Consumption To The Recommended Amounts,  And Become 
Physically Active. 

• Adapt And Modify Material For Children Age 3-5 And Teacher, And Families Working With 
These Age Level. 
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3. Evaluation Plan 
Performance Measures: 
• Increase Fruit And Vegetable Consumption In Target Population 
•  Enhance Efficacy Of Fsne Target Population To Access Healthy Foods In Low-Income 

Communities.  
• Increase Knowledge Of Fruits And Vegetables Cultivating Fresh Edible Produce. 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews 

Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: UC Davis -Dr. Lenna Ontai_Gresnick 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) OUSD Early Childhood Program Food Service Department 
Report CDC Free, Reduce and Paid Count 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code 
Site Number 

School Site Name 
Early Childhood Centers %Free %Reduced 

% Free and 
Reduced 

805 Bella Vista 48.4 35.9 84 

806 Brookfield 45.4 27.2 73 

818 Centro Annex 75 13.3 88 

819 Centro Main 54.8 15.8 71 

811 Emerson 62 24.2 86 

813 Golden Gate CDC 54 20 74 

825 H.R. Tubman 54.5 10 65 

852 Grass Valley 46 28 74 

840 Hintil Kuu 44 36 81 

816 Howard 57 23.8 81 

809 International  63 22 86 

817 Jefferson 60 22 82 

823 Laurel 47 28.9 76 

822 M.L. King 65 15.4 81 

829 Manzanita 50 27 50 

828 Parker* 33 17.4 51 

832 Piedmont Avenue 51.2 34.9 86 

835 Prescott 39 10.8 50 

837 Santa Fe 40.7 11 52 

846 Sequoia 47.7 25 73 

838 Stonehurst 76 17 93 

839 Washington 35.8 19.4 55 

842 Webster Academy 42.7 34 77 

824 Yuk Yau  47.5 36.4 84 

821 Yuk Yau Annex 38.8 44.7 84 
 
Seq      * En                                           
 
 

* Enrollment in progress.



Contract:  UCCE Alameda                                                           Contract No.: 05-45543
State Match Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 816,246 855,761 39,515 5%
  Fringe Benefits 253,920 266,051 12,131 5%
  Operating Expenses 7,476 7,938 462 6%
  Equipment Expense 0 0 0

1   Travel and Per Diem 5,103 6,111 1,008 20%
  Subcontracts 0 0 0
  Other Costs 3,744 3,744 0 0%
  Indirect Costs 239,028 250,713 11,685 5%
Total State Match 1,325,517 1,390,318 64,801 5%

Federal Match Budget
  Personnel Salaries 328,965 378,066 49,101 15%
  Fringe Benefits 108,558 113,420 4,862 4%

2   Operating Expenses 13,168 15,633 2,465 19%
3   Equipment Expense 2,500 1,750 -750 -30%

  Travel and Per Diem 14,753 9,102 -5,651 -38%
4   Subcontracts 21,688 3,000 -18,688 -86%
5   Other Costs 53,613 49,463 -4,150 -8%

  Indirect Costs 119,514 124,725 5,211 4%
Total Federal Match 662,759 695,159 32400 5%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: University of California Cooperative Extension, Alameda County 

 Family and Consumer Services 

Program Area: Local Incentive Awardee: Education - University of California Cooperative 
Extension 

Contract Number: 06-55120 

a. Related Objectives 
Goal: The goal is to increase the Nutrition knowledge level of food stamps eligible adult heads of 
households and affect behavorial change to: 1) Improve the level of understanding of a healthy 
diet; 2) Emphasize the benefits of eating fruits and vegetables daily; 3) Increase meal planning 
and smart shopping skills; 4) Promote safe food handling; 5) Promote the use of food stamp 
dollars to buy healthy low cost foods; 6) Conduct reseach to better understand the nutrition 
education needs of food stamps eligible high risk families; 7) Develop/adapt client appropriate 
curriculum; and 8) Conduct nutrition education and training of community nutrition providers and  
educators.   

b. Audience 
Gender: Male (20%); Female (80%) 
Ethnicity: African American (32%); Asian (16%); Caucasian (10%); Latino (23%); Native 

American (1%); Pacific Islander (16%); Other (2%) 
Languages: Cantonese (1%); English (51%); Lao (1%); Mandarin (1%); Spanish (25%); 

Tagalog (1%); Vietnamese (20%) 
Ages: 18 to 24 (22%); 25 to 54 (69%); 55 to 64 (6%); Over 65 (3%) 
Projected Number of Contacts: 
800 Direct +28,000 Indirect = 28,800 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
CalWORKS Income Guidelines; Food Stamp Income Guidelines; HUD Income Guidelines; WIC 
Income Guidelines; Pre Assesment Data (100%) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Nutrition Education Research/Evaluation; Promotion of Healthy 
Communities; Training/workshop/conference; Peer reviewed journals/magazines 

Key Educational Messages: 
Breast-feeding; Cooking Skills; Dietary Quality; Farmers’ market promotion; Food Safety; Fruit 
& Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 
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Intervention Channels: 
Community-Based Organizations (15); Community Clinics (non-government) (3); 
Faith/Churches (2); Farmers’ Markets (2); Food Closets/Pantries/Banks (5); Food Stamp Offices 
(2); Grocery Stores (4); Head Start (2); Healthy Start (2); Housing Projects (3);  
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Indian Tribal Organizations (1); Other Preschools or Daycares (not Head Start) (2); Private 
Homes (150); Senior Centers (1); WIC Sites (2); Job Readiness Center (2) 

Narrative Summary: 
The Nutrition Family & Consumer Sciences (NFCS) Division  of the University of California 
Cooperative  Extension (UCCE) in Alameda County provides community education, outreach 
and science based knowledge and information to the consumer public. In particular, NFC 
provides nutrition education, food buying, meal planning, safe food handling, positive lifestyles, 
and wellness education. 

UCCE - Alameda County NFCS Division used the California Networks Local Incentive Award 
to; a) Expand nutrition and lifestyle education activities to a larger audience of low-income food 
stamp recipients; b) Promote the use of food stamps as a nutrition model -not welfare; c) 
Establish a post EBT profile of Food Stamp participation and Farmers' Markets shopping rates, 
and D) Reach at least 25,000 food stamp and food eligible families by direct mail to promote food 
stamp  nutrition education, food safety and smart shopping skills.   

 

The Goal  is to increase the knowledge level of low-income adult heads of households in at least 
four (4) nutrition and money management education areas to: 1) Improve the level of 
understanding of a healthy diet with emphasis on the benefits of eating fruits and vegetables 
daily; 2) Increase smart shopping skills; 3) Promote the use of food stamp dollars for smart 
shopping at low cost food buying sites to include Farmers Markets;and 4) Increase the 
comsumption of fruits and vegetables and daily physical activity.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
African American Campaign; Latino Campaign; Cooperative Extension (EFNEP, FSNEP); 
USDA materials; USDA -My Pyramid 
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h. Development of New Educational Materials 
New Educational Materials: 
• N/A 

 
3. Evaluation Plan 

Performance Measures: 
• The Participants Will Show A Signifcant Increase In Daily Fruit And Vegetable Consumption; 

And Positive Behavior Change In Healthy Eating Pratices; Safe Food Handling Practices; And 
Food Resource Management, As Evaluated By Pre And Post Food Behavior Checklist Data 
Analyzed By The USDA -Database End Of The Year Reporting System (ERS). 

Evaluation Plan 
Type 
Formative: Needs Assessment 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: USDA/California Food Behavior  Checklist, and USDA-ERS Data base 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

 N/A    

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: UCCE- Alameda County        Contract No.: 06-55120
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 36,516 38,029 1513 4.14%
  Fringe Benefits 12,007 9,868 -2139 -17.81%
  Operating Expenses 48,748 64,126 15378 31.55%
  Equipment Expense 0
  Travel and Per Diem 884 1,466 582 65.84%
  Subcontracts 0
  Other Costs 0
  Indirect Costs 21,594 24,968 3374 15.62%
Total State Share 119,749 138,457 18708 15.62%

Federal Share Budget
  Personnel Salaries 33,992 35,881 1889 5.56%
  Fringe Benefits 13,546 16,570 3024 22.32%
  Operating Expenses 200 384 184 92.00%
  Equipment Expense 0
  Travel and Per Diem 1,075 1,590 515 47.91%
  Subcontracts 0
  Other Costs 243 2,319 2076 854.32%
  Indirect Costs 10,792 12,484 1692 15.68%
Total Federal Share 59,848 69,228 9380 15.67%

Justification for increases or decreases over 10%

Fringe Benefits: SS: 10% less than last year because the benefit rate changed
      FS: 10% more than last year due to the benefit rate changing
Operating Expenses: SS and FS : 10% more than last year because office space and maintenance were 
caculated fo rthe first time by a USDA approved formula not used in the past.
Travel and Per Diem: SS and FS: 10% more than last year because more person travel and  toll was added.
Other Costs: FS: 10% more than last year because computer wervices were added.
Indirect Costs: SS & FS:10% more than last year because both costs are tied to the increases in total direct cost.
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: University of California, Berkeley 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55121 

a. Related Objectives 
To provide nutrition education to low-income farmworkers in Fresno County, focuing on benefits 
of increased consumption of fruits and vegetables and decreased consumption of high-fat foods 
and non-diet soft drinks.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: Asian (2%); Caucasian (5%); Latino (93%) 
Languages: Spanish (100%) 
Ages: All Ages 
Projected Number of Contacts: 
250 Direct +500 Indirect = 750 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education Classes; 
Nutrition Education Research/Evaluation 

Key Educational Messages: 
Dietary Quality; Fruit & Vegetables; Healthier Eating, general 

Intervention Channels: 
Community-Based Organizations (5) 

Narrative Summary: 
Based on our original assessment of dietary patterns among farmworkers (year one) and the 
nutrition curriculum we developed to address the specific needs of farmworkers (year two), in 
years three and four of this project we plan to develop, pilot, produce and evaluate a three-part, 
Spanish-language telenovela-style video.  This video will be used as an educational tool with 
regard to nutrition education on three specific themes: Fruits and Vegetables, Cutting Fat Intake, 
and Reducing Non-Diet Soft Drink Consumption (all messages will be based on the most current 
Dietary Guidelines).  We plan to screen and evaluate the impact of the three-part telenovela/video 
in five low-income target communities in Fresno County: Five Points, Huron, Parlier, and Fresno 
(93702 and 93706), thereby directly reaching 250 farmworkers.  Additionally, we will distribute 
500 copies of the telenovela/video to community-based agencies and groups serving low-income 
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farmworkers and their families in both Fresno County and other parts of the state with high 
concentrations of Latino farmworkers.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Latino Campaign; Contractor developed 

h. Development of New Educational Materials 
New Educational Materials: 
• Drawing On A Review Of Our Own And Additional Nutrition Education Materials And Other 

Educational Telenovelas, We Will Write And Develop A Three Part, Spanish-Language 
Telenovela-Style Video That Addresses The Themes Of: 5-A-Day, Cutting Fat Intake, And 
Reducing Non-Diet Soft Drink Consumption. 

 
3. Evaluation Plan 

Performance Measures: 
• Changes In Knowledge, Attitudes And Intent To Change Dietary Behavior In The Areas Of 

Eathing More Fruits And Vegetables, Cutting Fat Intake And Reducing Non-Diet Soft Drink 
Consumption. 

Evaluation Plan 
Type 
Formative: Focus Groups 

Summative: Process; Impact 

Tools 
Developed: In-House 
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4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Fresno 06019007800 All 

 06019006802 All 

 06019000900 All 

 06019001302 All 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contractor: U. C. Berkeley, Regents   Contract Number: 06-55121
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0 0 0

Federal Share Budget
  Personnel Salaries 6,696 1,880 -4816 -71.92%
  Fringe Benefits 0 0 0
  Operating Expenses 0 0 0
  Equipment Expense 0 0 0
  Travel and Per Diem 886 0 -886 -100.00%
  Subcontracts 43,244 51,681 8437 19.51%
  Other Costs 0 0 0
  Indirect Costs 1,674 470 -1204 -71.92%
Total Federal Share 52500 54031 1531 2.92%

Justification for increases or decreases over 10%

The costs in personnel, travel, and indirect have decreased due to the fact that the primary activities are conducted 
by the subcontractor with oversight from the Administrator.
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: University of California, San Diego 

 Division of Community Pediatrics 

Program Area: Local Incentive Awardee: Education - Public Colleges & Universities 

Contract Number: 06-55122 

a. Related Objectives 
To promote the increased consumption of consumption of fruits and vegetables and daily physical 
activity to the recommended amounts among qualifying elementary students (aged 9-11) in the 
Lemon Grove School District and Rosa Parks Elementary School (in schools with > 50% 
participation in the Free and Reduced Price Meal Program).   

b. Audience 
Gender: Male (53%); Female (47%) 
Ethnicity: African American (19%); Asian (6%); Caucasian (17%); Latino (54%); Native 

American (1%); Pacific Islander (1%); Filipino (2%) 
Languages: English (66%); Spanish (29%); Vietnamese (1%); Somali (1%); all other non-

English languages (3%) 
Ages: All Ages 
Projected Number of Contacts: 
5,046 Direct +246,600 Indirect = 251,646 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation 

Key Educational Messages: 
Childhood Obesity Prevention; Dietary Quality; Food Safety; Fruit & Vegetables; Healthier 
Eating, general; Physical Activity Promotion 

Intervention Channels: 
Schools (K-12) (7) 

Narrative Summary: 
 

Nutrition Link is a nutrition education program designed to improve the nutrition and physical 
activity knowledge, preferences and behaviors of participating students.  A program within the 
Division of Community Pediatrics at UC San Diego (UCSD), Nutrition Link takes a unique 
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approach to nutrition education through a combination of in-class and web-based lessons that 
'link' nutrition and technology to enhance student learning.  

 

Nutrition Link lessons are designed to meet California Core Content Standards for students in 
grades 3-5.  Each Nutrition Link unit focuses on a specific nutrition topic and consists of 2 web 
lessons and 1 in-class lesson taught by UCSD Health Educators. In addition, Nutrition Link 
reaches beyond the walls of the classroom to connect with parents through presentations on health 
and nutrition, a regular newsletter and a parent's page on the Nutrition Link website.  

Nutrition Link is a partnership between the Lemon Grove School District, Rosa Parks Elementary 
School, and the City Heights Educational Collaborative with the support of the California Fruit, 
Vegetable, and Physical Activity Program and the San Diego and Imperial Counties Regional 
Nutrition Network, working together to enhance community nutrition programs.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Latino Campaign; Contractor developed ; Harvest of the Month; National 
5 A Day; USDA materials; www.BrainPop.com 

h. Development of New Educational Materials 
New Educational Materials: 
• No New Education Materials Will Be Developed.  Web-Based Nutrition Education Lessons 

Will Be Based On Previously Produced Lessons And Existing Nutrition Education And 
Physical Activity Promotion Materials. 

 
3. Evaluation Plan 

Performance Measures: 
• Elementary School Students (Grades 3-5) At Intervention Sites (Schools With >50% FRPM 

Participation) Will Report An Increase In Knowledge Related To Fruit And Vegetable Lessons 
And Also An Increase In Taste Preference For One Fruit Or Vegetable. 
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Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

37683386114375 Rosa Parks Elementary School 60.4% 1.8% 62.2% 

37682056038657 San Altos Elementary School 34.5% 18.3% 52.8% 

37682056038632 Mount Vernon Elementary School 58% 12.3% 70.3% 

37682056038608 Golden Elementary School 55.4% 13.2% 68.6% 

37682056038624 Monterey Heights Elementary School 43.9% 16.4% 60.3% 

37682056038665 San Miguel Elementary School 41.9% 13.2% 55.1% 

37682056038673 Vista La Mesa Elementary School 47.8% 21% 68.8% 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: UC San Diego, Community Pediatrics   Contract No.:  06-55122
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 202,440.00$      292,898.71$    90,458.71$                 44.68%
  Fringe Benefits 44,712.00$        68,293.60$      23,581.60$                 52.74%
  Operating Expenses 11,015.00$        38,948.00$      27,933.00$                 253.59%
  Equipment Expense 18,900.00$        122.00$           (18,778.00)$                -99.35%
  Travel and Per Diem 3,060.00$          43.00$             (3,017.00)$                  -98.59%
  Subcontracts -$                   -$                 -$                            
  Other Costs 3,382.00$          2,000.00$        (1,382.00)$                  -40.86%
  Indirect Costs 71,404.00$        109,430.48$    38,026.48$                 53.26%
Total State Share 354,913.00$      511,735.79$    156,822.79$               44.19%

Federal Share Budget
  Personnel Salaries 104,280.00$      134,872.39$    30,592.39$                 29.34%
  Fringe Benefits 23,984.00$        51,251.51$      27,267.51$                 113.69%
  Operating Expenses 8,619.00$          12,420.00$      3,801.00$                   44.10%
  Equipment Expense 2,400.00$          1,350.00$        (1,050.00)$                  -43.75%
  Travel and Per Diem 2,316.00$          3,942.00$        1,626.00$                   70.21%
  Subcontracts -$                   -$                 -$                            
  Other Costs 500.00$             5,093.00$        4,593.00$                   918.60%
  Indirect Costs 35,358.00$        46,530.98$      11,172.98$                 31.60%
Total Federal Share 177,457.00$      255,459.88$    78,002.88$                 43.96%

Justification for increases or decreases over 10%

The contractor is expanding the implementation of their nutrition education lessons and activities into additional 
schools and grade levels within the Lemon Grove School District.
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: University of Southern California 

 Keck Diabetes Prevention Initiative 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55109 

a. Related Objectives 
To provide nutrition education to increase the consumption of colorful fruits and vegetables in 
East and South Los Angeles FSNE eligible adults and children.   

b. Audience 
Gender: Male (25%); Female (75%) 
Ethnicity: African American (20%); Asian (1%); Caucasian (4%); Latino (75%) 
Languages: English (20%); Spanish (80%) 
Ages: All Ages 
Projected Number of Contacts: 
270 Direct +1,000 Indirect = 1,270 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education Classes; 
Promotion of Healthy Communities; Retail Promotion 

Key Educational Messages: 
Cooking Skills; Dietary Quality; Farmers’ market promotion; Fruit & Vegetables; Healthier 
Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (2); Community-Based Organizations (20); Faith/Churches (4); Food 
Stamp Offices (2); Grocery Stores (18); Head Start (4); Housing Projects (3); Parks, Recreation 
Centers (3); Restaurants/Diners/Fast Food (5); Schools (K-12) (4); Senior Centers (2); WIC Sites 
(2) 

Narrative Summary: 
The proposed project, 'From the Market to Your Plate - Learning How to Shop, Cook, and Design 
Easy, Inexpensive and Healthy Meals Your Family Will Enjoy' are based on intervention 
strategies identified through interviews with community members and through existing 
Community Advisory Boards in East and South Los Angeles.  The project has two major 
activities:  1) Form partnerships with supermarkets to promote the Retail Program campaign and 
hold instructional nutrition tours utilizing four trained Community Health Educators (CHEs); and 
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2) Conduct 5, two hour nutrition education classes in English and Spanish that consist of 
culturally-specific cooking demonstrations and information about how to purchase affordable 
fruits and vegetables taught by a Registered Dietitian and local chefs in facilities within the 
communities.  The curriculum will be developed from the Latino Campaign, African American 
Campaign and Community Educator Toolbox.  At the end of the first year, we will have 
identified 4-8 partner supermarkets in East and South Los Angeles, and will have distributed a 
total of 2,000-4,000 recipes cards.  In addition, 90 FSNE eligible adults and their children will 
participate in nutrition education, totaling 900 nutrition education hours.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Retail Program; African American Campaign; Latino Campaign 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Participants Will Learn How To Prepare 1 Breakfast, 1 Lunch, 1 Dinner And 1 Snack That 

Contains A Fruit And/Or A Vegetable. 

Evaluation Plan 
Type 
Formative: Pre and Post Test 

Summative: Process; Impact 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools; USC Look AHEAD surveys 

 



 

LOCAL PROJECT SYNOPSIS  
 

 

FFY 2007 Plan Printed 11/28/2006 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

90022 Zip code   

Los Angeles 06037531603 All races 64.6%, Latino 64.2% 

Los Angeles 06037530301 All races 61.2%, Latino 61% 

Los Angeles 06037531701 All races 59.1%, Latino 59.6% 

Los Angeles 06037531604 All races 62.2%, Latino 61.5% 

Los Angeles 06037531501 All races 57.8%, Latino 58.3% 

Los Angeles 06037531602 All races 61.2%, Latino 61.6% 

Los Angeles 06037531502 All races 60%, Latino 60.3% 

Los Angeles 06037531800 All races 60.7%, Latino 60.5% 

Los Angeles 06037531901 All races 51.1%, Latino 51.8% 

   

90059 zip code   

Los Angeles 06037242000 All races 61.6%, Latino 69.1%, African 
American 52.5% 

Los Angeles 06037242700 All races 68%, Latino 78.7%, African 
American 50.6% 

Los Angeles 06037242600 All races 85.3%, Latino 89.3%, African 
American 80.8% 

Los Angeles 06037540700 All races 66%, Latino 66.1%, African 
American 64.6% 

Los Angeles 06037540600 All races 70.2%, Latino 73.4%, African 
American 66.9% 

   

   

   

   

   

   

   

   

 



Contract: USC, Keck Diabetes Prevention Initiative     Contract No.:  06-55109             
State Share Budget FFY 2006 FFY 2007* Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0

Federal Share Budget
  Personnel Salaries 42,590 42590
  Fringe Benefits 12,506 12506
  Operating Expenses 1,840 1840
  Equipment Expense 0 0
  Travel and Per Diem 2,506 2506
  Subcontracts 0 0
  Other Costs 7,938 7938
  Indirect Costs 16,845 16845
Total Federal Share 84,225 84225

Justification for increases or decreases over 10%
* New project as of FFY 2007
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Urban Resource Systems, Inc. 

 Urban Sprouts School Gardens 

Program Area: Local Food and Nutrition Education 

Contract Number: 06-55087 

a. Related Objectives 
Increase fruit and vegetable consumption of FSNE-elibigle youth and adults in San Francisco's 
under-served southeastern neighborhoods through garden-based nutrition education in middle and 
high schools and parent leadership groups that use garden-based nutrition education and social 
marketing to improve food access and nutrition policy in the schools and neighborhoods.   

b. Audience 
Gender: Male (52%); Female (48%) 
Ethnicity: African American (31%); Asian (11%); Caucasian (3%); Latino (31%); Native 

American (1%); Pacific Islander (12%); other nonwhite (13%) 
Languages: Arabic (1%); Cantonese (10%); English (45%); Khmer (1%); Korean (1%); 

Spanish (30%); Tagalog (10%); Vietnamese (1%) 
Ages: 12 to 17 (90%); 25 to 54 (10%) 
Projected Number of Contacts: 
7,600 Direct +195 Indirect = 7,795 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Internet/Web Sites; Nutrition Education Classes; Nutrition 
Education Research/Evaluation; Print Media; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market promotion; 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (2); Community-Based Organizations (2); Farmers’ Markets (1); Gardens 
(3); Parks, Recreation Centers (1); Private Homes (25); Schools (K-12) (3) 

Narrative Summary: 
The Urban Sprouts School Garden-based Nutrition Education Project works to increase fruit and 
vegetable consumption of low-income youth and adults in San Francisco's under-served 
southeastern neighborhoods. We provide garden-based nutrition education in three public middle 
and high schools, reaching over 250 youth each year. By teaching youth to grow, harvest, prepare 
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and eat vegetables from the school garden, we help youth actively engage in school, eat better and 
exercise more, and connect with the environment and each other. We also facilitate parent 
leadership groups to help students' parents and guardians use garden-based nutrition education to 
create a nutrition education campaign at the schools. Urban Sprouts is unique in providing 
garden-based nutrition programming that includes targeted parent involvement strategies, at 
urban middle and high schools. We are developing, testing and disseminating a program model 
that will help other middle and high schools in under-served communities to do the same.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
California Department of Education; Contractor developed ; Cooperative Extension (EFNEP, 
FSNEP); Univ. of Calif. (EatFit) 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• Of Program Participants, 70% Will Report An Increase Of Fruit And Vegetable Consumption, 

Measured By Pre- And Post- Survey Questionnaires Including 24 Hour Recall And Reporting Of 
Weekly And Monthly Fruit And Vegetable Consumption. 

• Of Program Participants, 70% Will Report An Increase In Daily Physical Activity, Measured By 
Pre- And Post-Survey Questionnaires Regarding Physical Activity And Screen Time. 

Evaluation Plan 
Type 
Formative: Focus Groups; Key Informant Interviews; Survey questionnaires 

Summative: Process; Impact 

Tools 
Developed: Other Source 
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Existing: California Healthy Kids Survey; Tufts University, School of Nutrition 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

38 68478 6059877 Luther Burbank Middle School 55.0 11.2 66.2 

38 68478 6059885 Martin Luther King Jr., Middle School 51.3 12.4 63.7 

38 68478 0102103 June Jordan School for Equity 44.1 8.7 52.8 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract: Urban Resource Systems, Inc./Urban Sprouts     Contract No.: 06-55087             
State Share Budget FFY 2006 FFY 2007* Amount Difference % Difference
  Personnel Salaries 0
  Fringe Benefits 0
  Operating Expenses 0
  Equipment Expense 0
  Travel and Per Diem 0
  Subcontracts 0
  Other Costs 0
  Indirect Costs 0
Total State Share 0

Federal Share Budget
  Personnel Salaries 55,640 55640
  Fringe Benefits 0 0
  Operating Expenses 2,776 2776
  Equipment Expense 0 0
  Travel and Per Diem 2,855 2855
  Subcontracts 0 0
  Other Costs 4,368 4368
  Indirect Costs 7,700 7700
Total Federal Share 73,339 73339

Justification for increases or decreases over 10%
* New project as of FFY 2007
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Vaughn Next Century Learning Center 

Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 04-35466 

a. Related Objectives 
Increase the consumption of fruits and vegetables and increase daily physical activity  among 
FSNE-eligible students and their families living in Pacoima.   

b. Audience 
Gender: Male (60%); Female (40%) 
Ethnicity: African American (2%); Latino (98%) 
Languages: English (11%); Spanish (89%) 
Ages: All Ages 
Projected Number of Contacts: 
1,850 Direct +1,600 Indirect = 3,450 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Promotion of Healthy Communities; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Fruit & Vegetables; Healthier Eating, general; 
Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (1); Community-Based Organizations (1); Grocery Stores (1); Head Start 
(1); Schools (K-12) (1) 

Narrative Summary: 
Vaughn Next Century Learning Center provides a comprehensive nutrition and health education 
program to 1,850 preK-Grade 10 students, all living in a high poverty neighborhood in Los 
Angeles.  Our program consists of the following: 

Integrate nutrition education into the daily curriculum on a consistent basis. 

Provide a daily afterschool program that includes cooking and gardening nutrition activities. 

Designate 20 hours of intensive nutrition and health education activities during intersession to 
students, Grades 1-10. 
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Promote reading and research through our Library Nutrition Discovery Corner. 

Sponsor a schoolwide Nutrition Student Council responsible for promoting the consumption of 
fruits and vegetables. 

Participate in state and countywide 5-a-Day Program activities 

Provide regular training to all teachers and cafeteria staff to support nutrition education efforts in 
the classroom and cafeteria. 

Partner with families and community members to conduct neighborhood health and nutrition 
education campaigns. 

Support students, families and staff with a schoolwide Nutrition Education Team that includes a 
dietitian, nutrition coordinator, nutrition coach, a health science resource teacher, and teacher 
leaders.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Heart Association; Children's Power Play!; California Department of Education; Latino 
Campaign; Dairy Council of California; Harvest of the Month; National 5 A Day; USDA 
materials 

h. Development of New Educational Materials 
 
3. Evaluation Plan 

Performance Measures: 
• All 1,850 Students Will Consume The Recommended Daily Amount Of Fruits And Vegetables 

And Will Increase Their Daily Physical Activity To At Least One Hour Per Day. 

Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment 
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Summative: Process; Impact 

Tools 
Developed: Other Source 

Existing: California Healthy Kids Survey 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Los Angeles County 06037104310 Hispanic or Latino 

 06037104320 Hispanic or Latino 

 06037104201 Hispanic or Latino 

 06037104202 African American 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 



Contract:   Vaughn Next Century Learning Center                                                          Contract No.:  
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $130,100.00 $134,015.00 $3,915.00 3.01%
  Fringe Benefits $36,428.00 $37,524.00 $1,096.00 3.01%
  Operating Expenses $3,000.00 $3,000.00 $0.00 0.00%
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $0.00 $0.00 $0.00
  Subcontracts $11,000.00 $12,000.00 $1,000.00 9.09%
  Other Costs $13,000.00 $14,000.00 $1,000.00 7.69%
  Indirect Costs $0.00 $0.00 $0.00
Total State Share $193,528.00 $200,539.00 $7,011.00 3.62%

Federal Share Budget
  Personnel Salaries $60,671.00 $62,496.00 $1,825.00 3.01%
  Fringe Benefits $16,988.00 $17,499.00 $511.00 3.01%
  Operating Expenses $0.00 $0.00 $0.00
  Equipment Expense $0.00 $0.00 $0.00
  Travel and Per Diem $1,258.00 $1,258.00 $0.00 0.00%
  Subcontracts $3,000.00 $3,000.00 $0.00 0.00%
  Other Costs $14,847.00 $16,016.00 $1,169.00 7.87%
  Indirect Costs $0.00 $0.00 $0.00
Total Federal Share $96,764.00 $100,269.00 $3,505.00 3.62%

Justification for increases or decreases over 10%
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Ventura County Public Health Department 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 06-55123 

a. Related Objectives 
This project's goal is to implement and evaluate a culturally specific community intervention that 
promotes healthy eating, increase fruit and vegetable consumption and daily physical activity to 
recommended levels among Ventura County's FSNE eligible population.   

b. Audience 
Gender: Male (40%); Female (60%) 
Ethnicity: African American (1%); Asian (2%); Caucasian (10%); Latino (84%); Native 

American (1%); Pacific Islander (2%) 
Languages: English (30%); Spanish (70%) 
Ages: All Ages 
Projected Number of Contacts: 
3,500 Direct +6,000 Indirect = 8,500 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; WIC Income Guidelines 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Nutrition Education Classes; 
Promotion of Healthy Communities; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Fruit & Vegetables; Healthier 
Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Community-Based Organizations (10); Community Clinics (non-government) (2); 
Faith/Churches (5); Head Start (15); Health Care Facilities (non-government) (5); Housing 
Projects (3); Other Preschools or Daycares (not Head Start) (3); Parks, Recreation Centers (2); 
Public Health Departments (1); WIC Sites (2); Worksites (5); Neighborhood for Learning Centers 
(5) 

Narrative Summary: 
This project's goal is to implement and to evaluate a culturally specific community education and 
outreach campaign that promotes healthy eating, increased fruit and vegetable consumption and 
daily physical activity to the recommended levels among Ventura County's FSNE eligible 
population. This is accomplished by identifying educational materials appropriate for the target 
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audiences and then distributing them at community outreach events. The activities target 
primarily Latino households. 

 

Outreach and education activities include,  1) interactive displays on nutrition and physical 
activity topics at 25-35 community events, 2) 20-25 class series (6 sessions per series) nutrition 
education workshops on topics of interest to the target audience (classes that include cooking 
demonstrations,'cutting fat, salt & sugar', label reading), and  3) collaborating with local agencies 
to encourage good nutrition and physical activity (i.e. qualifying community organizations, 
school districts, supermarkets, worksites, gyms, parks and recreation departments), and 4)  3-5 
media-based nutrition education activities (i.e. radio talk shows, newspaper articles)   

 

The project collaborates with Regional Nutrition Network,  Latino Campaign, Children's Power 
Play! Campaign, Neighborhood for Learning Agencies and WIC. 

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; American Heart Association; Children's Power Play!; Retail Program; 
California Food Policy Advocates (CFPA); Latino Campaign; California Project LEAN; 
Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; 
National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• None 
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3. Evaluation Plan 
Performance Measures: 
• Increase Fruit And Vegetable Consumption In Target Population. 
• Increase Physical Activity Level In Target Population. 

Evaluation Plan 
Type 
Summative: Process 

Tools 
Developed: In-House 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Ventura 06111000200 Latino 

Ventura 06111000302 Latino 

Ventura 06111000500 Latino 

Ventura 06111000600 Latino 

Ventura 06111000903 Latino 

Ventura 06111001101 Latino 

Ventura 06111001102 Latino 

Ventura 06111002300 Latino 

Ventura 06111002600 Latino 

Ventura 06111003201 Latino 

Ventura 06111003202 Latino 

Ventura 06111003800 Latino 

Ventura 06111004400 Latino 

Ventura 06111004501 Latino 

Ventura 06111004503 Latino 

Ventura 06111004600 Latino 

Ventura 06111004703 Latino 

Ventura 06111004704 Latino 

Ventura 06111004706 Latino 

Ventura 06111004900 Latino 

Ventura 06111005002 Latino 

Ventura 06111006100 Latino 

Ventura 06111006500 Latino 

Ventura 06111006900 Latino 

Ventura 06111007100 Latino 

Ventura 06111007800 Latino 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Ventura 06111000600 All Races 

Ventura 06111002300 All Races 

Ventura 06111003201 All Races 

Ventura 06111003202 All Races 

Ventura 06111003800 All Races 

Ventura 06111004501 All Races 

Ventura 06111004503 All Races 

Ventura 06111004706 All Races 

Ventura 06111005002 All Races 

 



Contract:  Ventura County Public Health Dept.                         Contract No.: 06-55123
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 146609 227245 80636 55.00%
  Fringe Benefits 45449 90898 45449 100.00%
  Operating Expenses 3630 3736 106 2.92%
  Equipment Expense 0 #DIV/0!
  Travel and Per Diem 1400 1655 255 18.21%
  Subcontracts 17472 19968 2496 14.29%
  Other Costs 2815 2815 0 0.00%
  Indirect Costs 30730 205083 174353 567.37%
Total State Share 248105 551400 303295 122.24%

Federal Share Budget
  Personnel Salaries 67694 149290 81596 120.54%
  Fringe Benefits 20985 59716 38731 184.57%
  Operating Expenses 6786 11918 5132 75.63%
  Equipment Expense 6500 6500 #DIV/0!
  Travel and Per Diem 4320 7520 3200 74.07%
  Subcontracts 0 0 #DIV/0!
  Other Costs 15400 9300 -6100 -39.61%
  Indirect Costs 8868 31350 22482 253.52%
Total Federal Share 124053 275594 151541 122.16%

Justification for increases or decreases over 10%
There was more than a 10% higher than previous year's budget due higher source of State Share
since they are now using the county's cost for unreimbursed Indirect Costs, estimated at over $150,000 per year
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Ventura Unified School District 

Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45544 

a. Related Objectives 
To increase fruit and vegetable consumption to the currently recommended levels among the food 
stamp eligible recipients.   

b. Audience 
Gender: Male (51%); Female (48%) 
Ethnicity: African American (2%); Asian (2%); Caucasian (48%); Latino (38%); Native 

American (1%); Pacific Islander; Filipino 
Languages: English; Spanish 
Ages: All Ages 
Projected Number of Contacts: 
10,000 Direct +10,000 Indirect = 20,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Community Education Events; Nutrition Education Classes; Training/workshop/conference; 
Other 

Key Educational Messages: 
Fruit & Vegetables; Healthier Eating, general 

Intervention Channels: 
Afterschool Programs (5); Farmers’ Markets (1); Gardens (9); Other Preschools or Daycares (not 
Head Start) (5); Public Health Departments (1); Schools (K-12) (10) 

Narrative Summary: 
The Healthy Schools Project has a three part program for nutrition education.  The cafeteria 
serves and markets a Farm to School Salad Bar (at all elementaries plus DeAnza Middle School).  
We plan to implement healthy grab and go cruiser carts on the Ventura HS campus during 2006-
7.  A marketing campaign will promote the new healthy choices.  School gardens are a site of 
nutrition education on our 7 elementary school campuses.  A garden is being developed at 
DeAnza Middle School for nutrition/garden education for the after school program.  A 
teaching/demonstration garden is being developed at the school district office.  A Farmers' 
Market and Farmer in the Classroom program teaches children  how fruits and vegetables grow 
and the importance of agriculture in Ventura County.  Our nutrition education program includes 
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Harvest of the Month taste testing in the classroom, cooking in the classroom, nutrition lessons in 
the classroom, parent education for Spanish speaking parents, articles in PTA/PTO newsletters, 
teacher in-service training for both nutrition and garden/nutrition education, a Jr. Chef program in 
5 after school programs, a quarterly Nutrition Connection newsletter for teachers, Nutrition 
Action Committees at 2 elementary schools and DeAnza Middle School,  participation in Health 
Fairs and other family nutrition/garden/health events at school sites.   

   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; Latino Campaign; Contractor developed ; Cooperative Extension 
(EFNEP, FSNEP); Dairy Council of California; Harvest of the Month; USDA materials; Other 
California Healthy Kids Resource Center materials: Exercise your Options 

h. Development of New Educational Materials 
New Educational Materials: 
• Articles for PTA/PTO newsletters  
•  

 
3. Evaluation Plan 

Performance Measures: 
• Students will show increased preference and consumption of fruits and vegetables (as measured by 

surveys with our outside evaluator. 

Evaluation Plan 
Type 
Summative: Process; Impact 

Tools 
Existing: Nutrition Network Food Preference Survey 
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4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

56-72652-6056063 EP Foster   87 

56-72652-6056113 Lincoln    53 

56-72652-6056147 Montalvo   71 

56-72652-6056204 Saticoy   51 

56-72652-6056212 Sheridan Way   95 

56-72652-6056030 Sunset   52 

56-72652-6056238 Will Rogers   87 

56-72652-6062152 DeAnza Middle School   76 

56-72652-5637822 Ventura High School   80 

56-72652-5630272 Pacific High School   50 

     

     

     

     

     

     

     

     

     

     

     

     

     

     
 



Contract:      Ventura Unified School District                            Contract No: 05-45544
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries $380,845.00 $382,725.00 $1,880.00 0.49%
  Fringe Benefits $124,763.00 $128,506.00 $3,743.00 3.00%
  Operating Expenses $10,857.00 $11,533.00 $676.00 6.23%
  Equipment Expense $10,000.00 $10,000.00 $0.00 0.00%
  Travel and Per Diem $1,435.00 $1,435.00 $0.00 0.00%
  Subcontracts $0.00 $0.00 $0.00 0.00%
  Other Costs $3,750.00 $18,967.00 $15,217.00 405.79%
  Indirect Costs $37,534.00 $38,101.00 $567.00 1.51%
Total State Share $569,184.00 $591,267.00 $22,083.00 3.88%

Federal Share Budget
  Personnel Salaries $134,450.00 $139,277.00 $4,827.00 3.59%
  Fringe Benefits $35,000.00 $36,000.00 $1,000.00 2.86%
  Operating Expenses $4,744.00 $4,726.00 -$18.00 -0.38%
  Equipment Expense $2,800.00 $300.00 -$2,500.00 -89.29%
  Travel and Per Diem $6,753.00 $9,120.00 $2,367.00 35.05%
  Subcontracts $40,679.00 $43,590.00 $2,911.00 7.16%
  Other Costs $42,690.00 $44,090.00 $1,400.00 3.28%
  Indirect Costs $17,476.00 $19,600.00 $2,124.00 12.15%
Total Federal Share $284,592.00 $296,703.00 $12,111.00 4.26%

Justification for increases or decreases over 10%
State Share:  Other Costs:  Large Grant received and leveraged in FFY 2007
Federal Share:  Equipment:  Much less equipment purchased in FFY 2007
Federal Share:  Indirect:  Indirect rate increased for FFY 2007
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Visalia Unified School District 

Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 05-45545 

a. Related Objectives 
Increase healthy food choices, including fruits and vegetables, and awareness of the benefits of 
physical activity among the FSNE eligible students and families within Visalia Unified School 
District.   

b. Audience 
Gender: Male (50%); Female (49%) 
Ethnicity: African American (3%); Asian (6%); Caucasian (37%); Latino (53%); Native 

American (1%) 
Languages: English (80%); Hmong (1%); Spanish (18%); Lahu (1%) 
Ages: 5 to 8 (10%); 9 to 11 (75%); 12 to 17 (10%); 18 to 24; 25 to 54 
Projected Number of Contacts: 
13,000 Direct +4,000 Indirect = 17,000 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Nutrition Education Classes 

Key Educational Messages: 
Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion 

Intervention Channels: 
Afterschool Programs (3); Schools (K-12) (19) 

Narrative Summary: 
Visalia Unified School District, Located in the San Joaquin Valley, serves 23 elementary schools 
(15 of those qualifying as target schools), 4 middle schools (3 of those target schools) and 4 
comprehensive high schools, a continuation high school (target school), an adult school, a school 
that serves orthopedic special needs students and two charter schools.  The district serves over 
32,000 total students within Tulare County     

Elementary Physical/Health Education Teachers will teach three nutrition education lessons in 
every fourth through sixth grade classroom  at taget schools.  The team also provides booths with 
nutrition education information and physical activity promotion at 'Back to School' and 'Open 
House' events at target sites.  Nutrition education workshops are also provided at parent meeting 
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and after school programs.   A special event, California Grown Food Tour is a district wide 
challenge for students to learn about nutrition and increase physical activity. 

Middle School Science, Physical Education and High School Health teachers include nutrition 
education and promote physical activity within their curriculum.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; California Department of Education; Latino 
Campaign; California Project LEAN; Contractor developed ; Cooperative Extension (EFNEP, 
FSNEP); Dairy Council of California; Harvest of the Month; National 5 A Day; USDA materials; 
Commercially developed through educational suppliers such as Human Relations Media or 
Health Edco 

h. Development of New Educational Materials 
New Educational Materials: 
• Nutrition Education Materials To Support Ca Grown Food Tour, Which Includes Nutrition 

Information On Foods Not Currently Included In Hotm. 
 
3. Evaluation Plan 

Performance Measures: 
• Amoung Food Stamp Eligible Students And Families, Increase The Consumption Of Fruits, 

Vegetables, And Other Food Groups, From The Bottom Of The Mypyramid, Which Provide More 
Nutrient Dense Choices; And Motivate Them To Become More Physically Active. 

Evaluation Plan 
Type 
Summative: Process; Impact 
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4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

54-72256-6054530 Conyer Elementary 39% 12% 51% 

54-72256-6054548 Crowley Elementary 77% 11% 88% 

54-72256-6054555 Divisadero Middle  55% 10% 65% 

54-72256-6054563 Elbow Creek Elementary 42%% 15% 57% 

54-72256-6054589 Fairview Elementary 75% 12% 87% 

54-72256-0105783 Four Creeks Elementary 69% 14% 83% 

54-72256--6106249 Golden Oak Elementary  47% 13% 60% 

54-72256-6054597 Goshen Elementary 83% 9% 92% 

54-72256-6054605 Green Acres Middle 53% 8% 61% 

54-72256-6054613 Highland Elementary 85% 5% 90% 

54-72256-6054621 Houston Elementary  82% 5% 87% 

54-72256-6054639 Ivanhoe Elementary  79% 13% 92% 

54-72256-6054647 Mineral King Elementary 53% 13% 66% 

54-72256-5435839 Sequoia High 63% 8% 71% 

54-72256-6054704 Union Elementary 72% 12% 84% 

54-72256-6092373 Valley Oak Middle 46% 9% 55% 

54-72256-6054712 Veva Blunt Elementary 47% 14% 61% 

54-72256-6054720 Washington Elementary 78% 8% 86% 

54-72256-6054746 Willow Glen Elementary 55% 10% 65% 

     

     

     

     

     
 



Contract:  Visalia Unified School District                               Contract No.:  05-45545
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 78,042 86,959 8917 11.43%
  Fringe Benefits 30,385 34,996 4611 15.18%
  Operating Expenses 2,150 2,150 0 0.00%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 350 350 0 0.00%
  Subcontracts 0 0 0 0.00%
  Other Costs 0 0 0 0.00%
  Indirect Costs 5,901 6,621 720 12.20%
Total State Share 116,828 131,076 14248 12.20%

Federal Share Budget
  Personnel Salaries 26,758 28,096 1338 5.00%
  Fringe Benefits 12,330 12,542 212 1.72%
  Operating Expenses 3,350 5,480 2130 63.58%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1,575 1,575 0 0.00%
  Subcontracts 1,400 1,400 0 0.00%
  Other Costs 10,050 13,135 3085 30.70%
  Indirect Costs 2,951 3,310 359 12.17%
Total Federal Share 58,414 65,538 7124 12.20%

Justification for increases or decreases over 10%

Overall increase due to increased state share and expansion of program within the county.  
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: West Contra Costa Unified School District 

Program Area: Local Incentive Awardee: Education - School District 

Contract Number: 06-55124 

a. Related Objectives 
Support efforts to increase consumption of fruits and vegetables to 5-9 servings per day, increase 
daily physical activity to at least 60 minutes in children and teens and 30 minutes in adults in low 
income families and increase participation in federal nutrition assistance programs among 
students and families in WCCUSD.   

b. Audience 
Gender: Male (50%); Female (50%) 
Ethnicity: African American (27%); Asian (11%); Caucasian (13%); Latino (41%); Pacific 

Islander (1%); Filipino (5%); Other (2%) 
Languages: English (57%); Lao (1%); Spanish (35%); Tagalog (1%); Vietnamese (1%); Other 

(5%) 
Ages: 5 to 8 (35%); 9 to 11 (35%); 12 to 17 (28%); 25 to 54 (2%) 
Projected Number of Contacts: 
68,612 Direct +144,088 Indirect = 212,700 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
Free/Reduced Price Meal % (for school sites) 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Print Media; Promotion of Healthy Communities; Retail Promotion; 
Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Farmers’ market promotion; 
Food Safety; Fruit & Vegetables; Healthier Eating, general; Physical Activity Promotion; 
Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (3); Gardens (2); Schools (K-12) (25) 

Narrative Summary: 
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West Contra Costa Unified School District is located on the San Francisco Bay. We serve 
approximate 15,000 students from kindergarten through grade 12 that meet 185% FPL 
requirement. Our school district covers the cities of Richmond, Hercules, Pinole, El Cerrito,and 
San Pablo and unincorporated areas of Contra Costa County, including El Sobrante, Kensington, 
Montalvin, North Richmond, and Tara Hills. 

 

'Child Nutrition is Our Business'-The awards winning Food Service Department of WCCUSD 
will continue facilitating school site staff training on nutritional education / promotion of physical 
activities and to promote healthy food choices for students. In addition, it will host the Nutrition, 
Health, and Fitness Festival, Breakfast in Classroom, Summer Food Service Program, etc to 
eligiable schools in the WCCUSD. 

Teachers and staff at Dover, Verde, and Nystrom Elementary Schools will coordinate, facilitate, 
and demonstrate nutrition education classes &  to promote physical activities during and after 
school for K-6 grades. They will support nutrition education through activities, which can 
include: CNN approved activities, Food Demonstration, Field Trip to community gardens/local 
farms, Tour to Nutrition Center, Harvest of the Month, Parents Night, Walk to School Day, etc.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
American Cancer Society; Children's Power Play!; Retail Program; California Department of 
Education; California Project LEAN; Dairy Council of California; Harvest of the Month; USDA 
materials 

h. Development of New Educational Materials 
New Educational Materials: 
• N/A 
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3. Evaluation Plan 
Performance Measures: 
• Increase The Consumption Of Fruits And Vegetable In the target School Sites. 
• Increase The Participation Of Physical Activities in the target School Sites. 

Evaluation Plan 
Type 
Formative: Focus Groups; Needs Assessment 

Summative: Process 

Tools 
Developed: In-House 

Existing: California Healthy Kids Survey 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region.    
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free/ 
Reduced 

07617966004600 Bayview Elementary School   86.5% 

07617966114094 Chavez Elementary School   89.2% 

07617966004667 Coronado Elementary School   98.8 % 

07617966004691 Dover Elementary School   87.5% 

07617966057210 Downer Elementary School   97.7% 

07617966004725 El Sobrante Elementary   51.0% 

07617966004766 Ford Elementary School   99.6% 

07617966004774 Grant Elementary School   86.3% 

07617966114086 Harbour Way Elementary School   88.5 % 

07617966057228 Helms Middle School   78.1% 

07617966004741 Highland Elementary School   76.5% 

07617966004915 King Elementary School   89.3% 

07617966004824 Lake Elementary School   89.9% 

07617966004832 Lincoln Elementary School   100.0% 

07617966120885 Lovonya DeJean Middle School   74.3% 

07617966004865 Montalvin Manor Elementary School   85.6% 

07617966004881 Nystrom Elementary School   90% 

07617966004907 Peres Elementary School   91.4% 

07617960732902 Richmond High School   69.0 % 

07617966004931 Riverside Elementary School   78.3% 

07617966004972 Stege Elementary School   87.8% 

07617960730523 Transitional Learning Center   55.2 % 

07617966005011 Verde Elementary School   89.2 % 

07617966005037 Washington Elementary School   69.1% 

07617966005045 Wilson Elementary School   74.2% 
 



Contract: West Contra Costa Unified School District    Contract No.: 06-55124
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 512,195.00$         200,402.34$     (311,792.66)$              -60.87%
  Fringe Benefits 138,563.00$         96,666.35$       (41,896.65)$                -30.24%
  Operating Expenses 8,570.00$             -$                 (8,570.00)$                  -100.00%
  Equipment Expense 1,000.00$             -$                 (1,000.00)$                  -100.00%
  Travel and Per Diem 4,706.00$             -$                 (4,706.00)$                  -100.00%
  Subcontracts -$                      -$                 -$                            
  Other Costs 46,600.00$           -$                 (46,600.00)$                -100.00%
  Indirect Costs 39,603.00$           20,866.00$       (18,737.00)$                -47.31%
Total State Share 751,237.00$         317,934.69$     (433,302.31)$              -57.68%

Federal Share Budget
  Personnel Salaries 200,402.34$         76,106.36$       (124,295.98)$              -62.02%
  Fringe Benefits 96,666.35$           22,064.00$       (74,602.35)$                -77.18%
  Operating Expenses 1,125.00$             -$                 (1,125.00)$                  -100.00%
  Equipment Expense 8,280.00$             -$                 (8,280.00)$                  -100.00%
  Travel and Per Diem 6,785.00$             950.00$            (5,835.00)$                  -86.00%
  Subcontracts 111,460.00$         24,958.18$       (86,501.82)$                -77.61%
  Other Costs 110,768.00$         21,875.00$       (88,893.00)$                -80.25%
  Indirect Costs 21,431.00$           10,279.37$       (11,151.63)$                -52.04%
Total Federal Share 556,917.69$         156,232.91$     (400,684.78)$              -71.95%

Justification for increases or decreases over 10%

This 58.24% decrease in State Share and the 71.95% decrease in Federal Share are greatly due to
the contractor inability to successfully track Local Share during the FFY 2006.

State Share Budget Food Services Dover Nystrom Verde Total
  Personnel Salaries 67,472.60$           83,395.32$       11,569.83$                 37,964.59$                 200,402.34$    
  Fringe Benefits 28,970.15$           51,459.20$       2,772.00$                   13,465.00$                 96,666.35$      
  Operating Expenses -$                 
  Equipment Expense -$                 
  Travel and Per Diem -$                 
  Subcontracts -$                 
  Other Costs -$                 
  Indirect Costs 6,762.00$             9,480.27$         1,008.23$                   3,615.50$                   20,866.00$      
Total State Share 103,204.75$         144,334.79$     15,350.06$                 55,045.09$                 317,934.69$    

Federal Share Budget -$                 
  Personnel Salaries 20,359.35$           50,609.00$       5,138.01$                   76,106.36$      
  Fringe Benefits 9,691.00$             11,535.00$       838.00$                      22,064.00$      
  Operating Expenses -$                 
  Equipment Expense -$                 
  Travel and Per Diem 800.00$                100.00$            50.00$                        950.00$           
  Subcontracts 24,958.18$                 24,958.18$      
  Other Costs 16,975.00$           4,500.00$         400.00$                      21,875.00$      
  Indirect Costs 3,380.52$             4,692.10$         451.75$                      1,755.00$                   10,279.37$      
Total Federal Share 51,205.87$           71,436.10$       6,877.76$                   26,713.18$                 156,232.91$   
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1. Goals & Objectives 
See State Level Goals & Objectives 

 
2. Project Title: Yolo County Health Department 

Program Area: Local Incentive Awardee: Government - Local Public Health Department 

Contract Number: 06-55125 

a. Related Objectives 
To encourage the recommended amounts of fruits and vegetables and encourage daily physical 
activity (to  thirty (30) minutes in adults and one (1) hour in children) to all age groups 
throughout the County.   

b. Audience 
Gender: Male (10%); Female (90%) 
Ethnicity: Caucasian (30%); Latino (70%) 
Languages: English (30%); Spanish (70%) 
Ages: All Ages 
Projected Number of Contacts: 
1,380 Direct +400 Indirect = 1,780 

c. Focus on FSP Eligibles 
Income Targeting Data Sources: 
2000 Census Tract Data; Food Stamp Income Guidelines; Free/Reduced Price Meal % (for school 
sites); HUD Income Guidelines; WIC Income Guidelines; Housing site application shows that 
90% residents are at or below 185% FPL; Woodland Childhood Development Center data 
indicate 60% participants are at or below 185% FPL 

(See attached Target Data sheets for specific census tracts and/or school site FRPM data) 

d. Project Description 
Key Strategies: 
Advisory Council/Task Force; Community Education Events; Internet/Web Sites; Nutrition 
Education Classes; Promotion of Healthy Communities; Training/workshop/conference 

Key Educational Messages: 
Childhood Obesity Prevention; Cooking Skills; Dietary Quality; Food Safety; Fruit & 
Vegetables; Healthier Eating, general; Physical Activity Promotion; Shopping Behaviors 

Intervention Channels: 
Afterschool Programs (2); Head Start (2); Healthy Start (2); Housing Projects (2); Other 
Preschools or Daycares (not Head Start) (2); Parks, Recreation Centers (4); Schools (K-12) (9); 
WIC Sites (2); Health Fairs (4); Migrant Camps (2) 

Narrative Summary: 
Yolo County lies in the fertile agricultural territories bounded by the Sacramento River and the 
Coast Range.  Its primary industry is agricultural, including farming, processing and distribution.  
According to U. S. 2000 Census data, the County is 68% White and 26% Hispanic/Latino, 39% 
of whom fall below the FPL. 
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The Yolo County Health Department will provide nutrition education that includes the promotion 
of physical activity to a minimum of 1780 FSNE eligible preschoolers, their parent and teachers, 
elementary and middle school students, and teen parents.  Bilingual Outreach Specialists will 
provide cooking workshops to FSNE eligible parents and children in tandem, in both elementary 
schools and migrant camps.  Preschool teachers will learn to integrate nutrition education into 
their curriculum, while teen parents will learn to make healthy choices and increase their physical 
activity.  In collaboration with FSNE eligible schools, the project will address the specific 
nutrition educational needs of children in Yolo County.  Our State Share activities will provide 
nutrition with physical fitness education, cooking demonstrations and taste testing to the FSNE 
eligible population throughout the County.  Through venues such as migrant camps, schools, 
adult education classes and health fairs, our project will address the nutrition issues of FSNE 
eligible families of Yolo County.   

e. Summary of Research 
On an ongoing basis,  the Network works with all localy funded projects to review and apply the 
most current research to ensure program effectiveness and feasibility. The Network continues to 
use the research-based  Social-Ecological Model (SEM) to design, implement and evaluate local 
interventions to systematically  promote positive change for healthy eating and physical activity. 
This approach is recommended by the Institute of Medicine’s 2002 report, The Future of the 
Public's Health in the 21st Century, for achieving population behavior change. Additionally, the 
Network supports local interventions by identifying and disseminating research-based campaigns 
such as the Children’s Power Play! Campaign, Latino Campaign, and SPARK.  

f. Modification of Project Methods/Strategies 
All local projects use the methods outlined in section e above to design, implement and evaluate 
nutrition education strategies. Any modifications are reviewed and approved by the Network and 
noted in the scope of works. (See attached CD for copies of the scope of works for each locally-
funded project).  

g. Use of Existing Educational Materials 
The Network works with all local projects to promote the utilization of FNS material (e.g., Team 
Nutrition, Eat Smart, Play Hard) 

Use of Existing Educational Materials/Curricula Use: 
Children's Power Play!; California Department of Education; Latino Campaign; California 
Project LEAN; Cooperative Extension (EFNEP, FSNEP); Dairy Council of California; Harvest of 
the Month; National 5 A Day; USDA materials; WIC Materials 

h. Development of New Educational Materials 
New Educational Materials: 
• None 

 
3. Evaluation Plan 

Performance Measures: 
• Increased Knowledge Of The Importance Of Eating The Recommended Amounts Of Fruits And 

Vegetables And Incorporating Daily Physical Activity. 
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Evaluation Plan 
Type 
Formative: Focus Groups 

Summative: Process 

Tools 
Developed: In-House 

Existing: CPNS Impact Evaluation Tools 

 

4. Coordination Efforts  
See the Regional Nutrition Network State-Level Project Summary for coordination of efforts 
with other local projects in the region. 
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2) Project Description (continued) 

2e) Intervention Site Census Tracts 

County Census Tract Ethnicity Code 

Yolo County 06113011101 and 06113011102 Hispanic 

Yolo County 06113010800 Hispanic 

Yolo County 06113010203 All 

Yolo County 06113010102 All 
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2) Project Description (continued) 

2f) Free and Reduced Price Meal/GIS Income Data 
Only for School Districts, County Offices of Education, and other Contractors Working In Schools 

Free and Reduced Price Meals 
Program Enrollment 

CDS Code School Site Name %Free %Reduced 
% Free and 

Reduced 

Washington USD     

57726945739552 Yolo High School 46.21% 9.09% 55.3% 

57726946056394 Westfield Village Elementary School 82.33% 12.43% 94.8% 

     

Woodland Joint USD     

57727106056444 Beamer Elementary School 50.71% 19.76% 70.5% 

57727106107163 Prairie Elementary School 45.76% 19.85% 65.6% 

57727106056493 Grafton Elementary School 96.13% 3.87% 100.0% 

57727106056477 Freeman Elementary 60.45% 20.91% 81.4% 

57727106056535 Willow Spring Elementary School 53.87% 15.77% 69.6% 

     

Esparto USD     

57726866056311 Esparto Elementary School 48.64% 14.32% 63.0% 

     

Winters Joint USD     

57727026099691 Clayton John Kinderschool 50.43% 15.38% 65.8% 

     

     

     

     

     

     

     

     

     

     

     



Contract:   Yolo County                                                          Contract No.: 06-55125
State Share Budget FFY 2006 FFY 2007 Amount Difference % Difference
  Personnel Salaries 96,005 134,250 38,245 39.84%
  Fringe Benefits 47,090 56,179 9,089 19.30%
  Operating Expenses 9,604 15,697 6,093 63.44%
  Equipment Expense 0 0 0 0.00%
  Travel and Per Diem 1,020 619 -401 -39.31%
  Subcontracts 10,667 0 -10,667 -100.00%
  Other Costs 24,174 21,704 -2,470 -10.22%
  Indirect Costs 13,555 17,605 4,050 29.88%
Total State Share 202,115 246,054 43,939 21.74%

Federal Share Budget
  Personnel Salaries 54,455 61,634 7,179 13.18%
  Fringe Benefits 25,916 35,960 10,044 38.76%
  Operating Expenses 6,981 9,081 2,100 30.08%
  Equipment Expense 3,500 0 -3,500 -100.00%
  Travel and Per Diem 1,270 2,488 1,218 95.91%
  Subcontracts 0 0 0 0.00%
  Other Costs 1,321 3,654 2,333 176.61%
  Indirect Costs 7,614 9,759 2,145 28.17%
Total Federal Share 101,057 122,576 21,519 21.29%

Justification for increases or decreases over 10%

Increases or decreases are listed on the Budget Justification 
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STATE LEVEL PROJECT SUMMARY FORM 

(REGIONAL NUTRITION NETWORKS) 

1. Goals & Objectives (See State Level Objectives). 
 

2. Project Title: Regional Nutrition Networks for Healthy, Active Families 

a. Related Objectives:  

By September 2008, the 11 Regional Nutrition Network agencies covering all 58 counties in California will:  

• Complete the phased-in implementation of the regional branded 5 A Day Campaigns and Programs -- 
Power Play! Campaign in all 11 regions, Latino Campaign in 9 regions, African American Campaign 
in 6 regions, the Retail Program in all 11 regions and the new Worksite Program in all 11 regions  

• Increase infrastruture support to the more than 110 Network funded local agencies by providing 
regional training, coordination and communications support services. 

• Facilitiate 11 Regional Collaboratives to implement regional initiaitves that make it easier for FSNE 
eligibles to adopt healthy eating and physical activity lifestyles in their communities.  

b. Audience 
Gender: Females and Males  
Ethnicity: All races and ethnicities with specific targeting for African American, Caucasian/White, and 

Latino/Hispanic populations 
Languages: English and Spanish 
Ages: All ages. Primary focus is on families, especially mothers, with children. 
 

c. Focus on FSP Eligibles 
All of the targeted regional activities funded by USDA are designed to reach Food Stamp Nutrition 
Education (FNSE)-eligible consumers where they shop, learn, work, recreate and live.  In addition, regional 
activities also reach FSNE intermediaries so that they in turn can more effectively provide nutrition 
education to the FSNE-eligible consumers that they serve.   
 

Income Targeting Data Source: 
Site verification of 50% or greater FSNE eligibles participating in the regional Fruit, Vegetable, and 
Physical Activity Campaigns and Programs and other regional activities will be based on the following data 
sources:  

Network GIS Census Tract Data; School Free/Reduced Price Meal Program Percentages; and WIC Income 
Guideline Qualifications.   

d. Project Description 
Key Strategies:  
Nutrition education classes, community education events, nutrition education research/evaluation, 
promotion of healthy communities, consumer empowerment, retail promotion, physical activity promotion, 
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media publicity/outreach, advisory council/task force, internet/web sites, training/workshop/conference (for 
intermediaries).  
 

Key Educational Messages:  Childhood obesity prevention, chronic disease and obesity prevention, dietary 
quality, farmers’ market promotion, fruit and vegetables, cooking skills, healthier eating (general), physical 
activity promotion, shopping behaviors, Food Stamp promotion (brief promotional messages).  
 
Intervention Sites: 
Schools, afterschool programs, community-based organizations, community clinics, community youth 
organizations, faith/churches, food closets/pantires/banks, farmers’ markets, festivals, food stamp offices, 
gardens, grocery stores, Head Start, health care facilities/providers, Healthy Start, housing projects, other 
preschools or daycares, parks & recreation centers, public health departments, restaurants, WIC sites, 
worksites,  

 

Projected Number of Contacts:*  
Direct Contacts:   
Indirect Contacts: 11,009,100  
 
* Some numbers are repeated in the State Level Fruit, Vegetable, and Physical Activity Project Summary.  

Narrative Summary: 
  

California Children’s Power Play! Campaign: Children’s Power Play! Campaign is implemented in all 11 
regions through partnerships with schools, community youth organizations (CYOs), farmers’ markets, 
supermarkets, restaurants, the media, and other community agencies interested in the health of low-income 
children. Activities are conducted primarily in schools and CYOs using the Campaign’s Idea & Resource 
Kits, which seek to improve children’s knowledge, attitudes, skills, and behaviors related to fruit and 
vegetable consumption and physical activity. Community events, school menus, posters, public relations 
activities, and promotions with retailers and farmers’ markets combine to reinforce the knowledge and 
skills built through the Children’s Power Play! activities.  
 
California Latino Campaign: The California Latino Campaign through nine regions targets Spanish-
language dominant and English-speaking low-income Latino adults, aged 18-54 years, by conducting 
culturally relevant and linguistically appropriate community interventions at farmers’/flea markets, 
supermarkets and neighborhood grocery stores, direct health service provider and community-based 
organizations, and large Latino festivals and other community gatherings. The Latino Campaign 
coordinates public relations activities to present fruit, vegetable and physical activity-related issues to reach 
the target population through the media.  
 
California African American Campaign: The California African American Campaign implemented 
through six regions is designed to reach African American families in non-faith-based settings (to 
complement the Network funded local faith-based projects), and is implemented in local supermarkets and 
grocery stores, direct health service providers, community-based organizations, and low income housing 
units, and by using community events and public relations activities.   
 
California Worksite Program:  The latest intervention from the Fruit, Vegetable, and Physical Activity 
Campaign that is ready to be “regionalized,” the Worksite Program will be implemented by all 11 Regional 
Nutrition Networks in worksites throughout California, focusing specifically on industries and worksites 
that employ low-wage workers.  A variety of nutrition education activities will be conducted at the 
worksite, and will utilize using the Fit Business Kit, a free, web-based collection of tools and resources 
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available to help employers increase employee wellness and productivity by creating workplaces that 
support healthy eating and physical activity.   
 
California Retail Program:  The Retail Program is infused in the regional targeted Fruit, Vegetable, and 
Physical Activity Campaigns in addition to reaching other FSNE eligible consumers not specifically 
targeted by the campaigns.  At the regional level, the Retail Program uses a combination of in-store 
merchandising, such as point of sale materials and recipe cards; and promotional activities, such as food 
demonstrations and retail-sponsored community events.  For more detail on the overall California 
Campaigns and Programs, please refer to the California Fruit, Vegetable, and Physical Activity Campaign 
State Level Project Summary (See 5 a Day Tab).   
 
To maximize the impact of Network funded projects, specifically the LIAs and other FSNE intermediaries, 
the 11 regions host localized trainings, host meetings to enhance collaboration among projects and partners, 
and provide coordination and communications support to all Network-funded projects utilizing web based 
and e-mail mechanisms.  Special emphasis for FFY 2007 will be on tightening linkages among LIA 
projects within the region.  For example, face-to-face sharing forums to highlight best practices will be held 
in each region; LIA channel specific meetings will be held where appropriate; one-on-one sessions between 
each LIA and RNN to identify resources that may be needed as well as connect the LIA with like-projects; 
each RNN will complete regional directories (available via website) listing key partners, strategies and 
resources; and the RNNs will continue to reinforce the availablility of existing resources (e.g., USDA 
materials).    

 
The Regional Nutrition Networks also convene Regional Collaboratives to develop region-wide nutrition 
education messages/activities/initiatives that help empower the FSNE target population to create better 
access to healthier foods in low income communities.  The region-wide initiatives are implemented in 
concert with regional campaigns, LIAs and other Network funded partners, through community events, 
public relations activities, and promotions with retailers, farmers’ markets, other businesses and FSNE 
intermediaries.  Mini-grants are also provided through the Regional Nutrition Networks to reach the FSNE 
target audience in innovative nutrition education ways and/or reach other racial/ethnic FSNE populations 
not currently reached.   

 

e. Summary of Research 
Each regional targeted Campaign and Program has undergone extensive formative research and impact 
evaluations by CPNS at the state level before it has been implemented at the regional level.  Research 
included focus groups, key informant interviews, community surveys, and statewide surveys to provide the 
basis for message, materials, and intervention development. For more information please refer to the 
California Fruit, Vegetable, and Physical Activity Campaign State Level Project Summary (See 5 a Day 
Tab). 
 
 

f. Modification of Project Methods/Strategies 

 Core interventions have not been modified; however ongoing feedback is obtained by regional agencies 
and consumers to ensure the effectiveness of the interventions.   

g. Use of Existing Educational Materials 
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The following existing educational materials/activities/curricula will be utilized.  For more detail on the 
individual items, please refer to the California Fruit, Vegetable, and Physical Activity Campaign State 
Level Project Summary Form (See 5 a Day Tab). 
 

California Fruit, Vegetable, and Physical Activity Campaign and Program Produced Items: School Idea & 
Resource Kit, Nutrition-Integrated Physical Activity Supplement to the School Kit, Community Youth 
Organization (CYO) Idea & Resource Kit, Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators, A Day in the Life Video and Discussion Guide, Conducting Successful Nutrition Education and 
Physical Activity Promotion at Community Events Manual, Retail Food Demonstration Training Kit, 
Express Lane Tour Cards, Retail Program Point-of-Sale Merchandising Kit, California Fit Business Kit, 
Kids…Get Cookin’! cookbook, Healthy Latino Recipes Made with Love, African American 5 A Day 
Cookbook, Discover the Secret to Healthy Living Cookbooklet, Help Kids Eat More Fruits and Vegetables 
and Be Active brochure, Get Your Calcium the Fruit and Vegetable Way brochure, Fruit and Vegetable and 
Physical Activity Community Empowerment brochures, Children’s Power Up Poster, Children’s Cups of 
Fruits and Vegetables Poster, Afternoon in the Park Poster, and A Healthy Tradition for a Healthy Life 
Poster. 

Nutrition Education Reinforcement Items:  The regional Campaigns utilize a variety of nutrition education 
reinforcement items to enhance the interventions and are produced by CPNS at the state level and then 
distributed to the regions.   

Other Network Materials: The Regional Nutrition Networks utilize other existing CPNS produced materials, 
especially media and public relations materials produced by the Network’s Communications Unit.  These 
materials are regionalized to maximize local relevancy. The Regional Nutrition Networks also utilize 
existing regional materials.      

 
USDA/Other Materials Promoted/Used by Campaigns: In addition to the materials described above, the 
Regional Nutrition Networks, regional Campaigns promote the use of materials produced by USDA, 
California Department of Education (CDE), and other reputable sources.  Specifically, the Campaign 
promotes the use of Fruits and Vegetables Galore (USDA), The Power of Choice (USDA), Nutrition to 
Grow On (CDE), and the Nutrition Decathlon Toolkit (Health Education Council).  Partners are 
encouraged to use their own funds for the School Health Index (CDC), Changing the Scene (USDA), and a 
locally developed tool for evaluating community youth organization nutrition and physical activity 
environments. 

h. Development of New Educational Materials 
  
No new consumer educational materials are planned at this time.  

 
3. Evaluation Plan 

Previous Evaluation: For more detail on previous evaluation conducted, please refer to the California 
Fruit, Vegetable, and Physical Activity Campaign State Level Project Summary (See 5 a Day Tab). 
 

(Indicate type of evaluation to be conducted)  
Evaluation Type:  

Formative:  The Regional Nutrition Networks routinely use formative research methods (e.g., consumer 
focus groups, intercept interviews, etc.) to determine effectiveness of messages, learn more about potential 
strategies that can be used by FSNE eligible consumers and intermediaries, and identify key places where 
FSNE eligible consumers may be reached.   
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Process: Measures will be collected by regional agencies via activity tracking forms and Semi-Annual 
Activity Reporting form.  Measure will include number of classes/events conducted, number of contacts, 
amount of media coverage generated, etc.  In addition, the 11 Regional Nutrition Networks submit semi-
annual progress reports which include narrative descriptions and notations on scope of work forms.   

Outcome: The Regional Nutrition Networks will be completing case studies on their nutrition education 
initiativies, noting changes that make it easier for FSNE eligibles to adopt healthy eating and physical 
activity lifestyles in their communities 

  

 (Summarize Evaluation Tools) 
Evaluation Tools: California Nutrition Network Case Study Guidelines; adapted consumer surveys and 
questionnaires, activity tracking forms, SAAR forms.    

 

4. Coordination Efforts 

(Describe efforts to coordinate, complement and supplement other FNS programs in order to deliver consistent 
behavior-focused nutrition messages.) 

The regional structure is designed to stimulate synergy between all players at the regional level, especially 
those who are funded by the Network and other FNS programs.  The goal is to reach deeper into FSNE 
eligible communities, expand coverage, and intensify empowering key messages to Food Stamp 
participants and those potentially eligible.  The regional contractors will:  

• Collaborate with local food stamp offices where possible (assist with restock nutrition education 
materials in Food Stamp Office Resource Kit, provide food demonstrations on-site, etc.);  

• Ensure members are utilizing existing USDA FNS materials and other qualifying nutrition education 
materials (mentioned previously under USDA produced materials) in activities and events;  

• Involve FNS programs (e.g., local UC Cooperative Extension offices) in the Regional Collaboratives to 
help coordinate regional nutrition education efforts, messages and activities; and 

• Work closely with WIC agencies to implement enhanced nutrition education activities thereby 
increasing consistent message delivery to the target audience.  
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FFY 07 Project Summary Budget Form 
Regional Nutrition Networks  

 
FFY 06 FFY 2007 % 

Difference 
 PHI State Total PHI State Total  
        
        
Federal Share Budget        
  1. Personnel Salaries/Benefits    81, 455 407,505   
  2. Contracts/Grants/Agreements**    0 9,548,579   
  3. Non-capital Equipment/Supplies    4,304 20,859   
  4. Materials        
  5. Travel    6,915 10,491   
  6. Administrative *        
  7. Building Space    8,502 93,787   
  8. Maintenance *   
  9. Equipment & Other Capital  
      Expenditures 

 
 

 35,515    

 10.  Total Direct Costs    104,691 10,081,221   
 11. Indirect Costs    17,274 29,748   
 12.  TOTAL COSTS  $  121,965 $10,110,969   
 
 
*Administrative and Maintenance budgets are included in the line Building Space line 
 
See Section C for staffing justification and Section D for all other line items except for 
Contracts/Grants/Agreements.  For this line item see Appendices Binders, Section D Budget Summary for detailed 
budget & justification. 
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STATE LEVEL PROJECT SUMMARY FORM 

California Fruit, Vegetable, and Physical Activity Campaign 

 

1. GOALS & OBJECTIVES (See State Level Objectives). 
 

2. Project Title:  California Fruit, Vegetable, and Physical Activity Campaign 

a. Related Objectives 
By September 30, 2007, the Fruit, Vegetable, and Physical Activity Campaign (Campaign) will 
achieve a minimum of 27,970,978 contacts with Food Stamp Nutrition Education-eligible adults 
and children via research-based, multi-channel, large-scale social marketing initiatives conducted 
at the state, regional, and local levels. 

b. Audience 
Gender: Female and Male 
  
Ethnicity:  All races and ethnicities with specific targeting for African American, Latino, and 

Asian communities. 
 
Languages: English, Spanish, and select Asian languages, including Chinese, Vietnamese, 

Korean, and Hmong. 
 

Ages:   Adults 18+ and children ages 5-11 years 

c. Focus on FSP Eligibles 
All of the targeted Campaign activities funded by USDA are designed to reach Food Stamp 
Nutrition Education (FSNE)-eligible consumers where they shop, learn, work, worship, and live. 
These sites are identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater FSNE eligibles participating in Campaign activities will be 
based on the following data sources: 

 Primary: Network GIS Census Tract Data; School Free/Reduced Price Meal Program 
Percentages; and WIC Income Guideline Qualifications. 

 Secondary: Community-based Organization Record Audits and Consumer Surveys. 

d. Project Description 
Key Strategies: Nutrition education classes; community events; retail promotions; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education research/evaluation; community empowerment; promotion of healthy communities 
(promotion will be directly linked, supportive of, and proportionate to direct nutrition education 
for FSNE-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food safety; 
cooking skills; Food Stamp Program promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  
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Intervention Sites: Churches, community-based organizations, community events, community 
youth organizations, direct health service providers, farmers’ markets, flea markets, grocery 
stores, low-income housing units, worksites, media and public relations events, 
restaurants/foodservice, and schools. 
 
Projected Number of Contacts:  
Direct Contacts:  
Indirect Contacts: 27,970,978 (Power Play! Campaign – 922,000; Latino Campaign – 
1,604,198; African American Campaign – 1,000,000; Retail Program – 21,890,000; 
Worksite Program – 2,554,780) 
 
Narrative Summary: 
California Fruit, Vegetable, and Physical Activity Campaign: The Campaign empowers FSNE-
eligible Californians to consume the recommended amount of fruits and vegetables and enjoy 
physical activity every day. Multiple structured Fruit, Vegetable, and Physical Activity 
Campaigns have been developed.  These include the Children’s Power Play! Campaign, Latino 
Campaign, African American Campaign, Retail Program, and Worksite Program.  An Asian 
Campaign is in the formative research phase. All of the targeted Campaign activities funded by 
USDA are designed to reach FSNE-eligible consumers where they shop, learn, work, worship, 
and live.  These programs facilitate behavior change by reaching consumers directly through 
media and community venues and by educating and empowering FSNE-eligible families to make 
positive changes in their own environments. 
These research-based, multi-channel, large-scale social marketing initiatives reach specific target 
audiences in the most effective, cost-efficient manner possible.  The community channels utilized 
by each Campaign have been selected to reach the largest proportion of each target audience in 
environments in which they will be most receptive to educational messages and program 
interventions.  
The Children’s Power Play! Campaign operates in all 11 Nutrition Network regions to reach 
children through approximately 400 schools, 500 community youth organizations and a variety of 
media outlets, while also connecting these organizations with farmers’ markets, supermarkets, 
and restaurants.  The Campaign’s interventions include interactive educational activities 
conducted by adult intermediaries, promotional activities to increase awareness and generate 
excitement among children, and youth empowerment strategies to engage children in making 
positive changes in their environments.  These interventions will result in 922,000 interactive 
contacts with FSNE-eligible children in FFY 07. 
The Latino Campaign operates in 9 of the 11 Regional Nutrition Networks where the highest 
proportion of FSNE-eligible Latinos live.  Utilizing five community intervention channels, the 
Latino Campaign conducts skill-building and consumer empowerment activities at the local level. 
Throughout FFY 07, the 9 regions will work in a minimum of 144 farmers’/flea markets, 270 
supermarkets and neighborhood grocery stores, 360 direct health service provider organizations 
and community clinics, and 54 large Latino cultural gatherings. These activities, which will result 
in nearly 1.6 million contacts with FSNE-eligible Latinos, will be reinforced with Spanish- and 
English-language television, radio, and outdoor advertising, media advocacy, and special 
community events. To support these activities, the Latino Campaign has a community 
empowerment platform to educate FSNE-eligible Latinos about the importance of improving the 
availability of fruits and vegetables and safe physical activity opportunities in their communities.  
In FFY 07, the Latino Campaign will pilot test two new intervention channels.  In collaboration 
with the American Cancer Society (ACS), the Campaign will pilot test the ACS Latino Body & 
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Soul program in 3 Latino regions to determine the effectiveness of reaching FSNE-eligible 
Latinos in faith-based settings.  Additionally, and in conjunction with the African American 
Campaign, the Latino Campaign will participate in a pilot study to determine the effectiveness of 
nutrition education activities conducted in low-income housing units with a high proportion of 
FSNE-eligible African Americans and Latinos.  Results of these pilot tests will be shared with the 
USDA. 
The African American Campaign operates in 6 of the11 Regional Nutrition Networks where the 
highest proportion of FSNE-eligible African Americans live. Local agencies will implement 
nutrition education and physical activity promotion interventions through 32 churches, 64 
festivals, 20 farmers’ markets, 280 supermarkets and neighborhood grocery stores, 30 direct 
health service providers, and 30 low-income housing units. The African American Campaign also 
will host forums to empower FSNE-eligible consumers to promote environments that support 
fruit and vegetable consumption and physical activity. These activities will be supported by 
media and public relations events that bring attention to the health disparities affecting this 
community. Interventions in these channels will result in nearly 1,000,000 contacts with FSNE-
eligible African Americans. The African American Campaign is currently testing the Fruit, 
Vegetable, and Physical Activity Toolbox for Community Educators with African American 
audiences and will complete the study in FFY 07. The purpose of this study is to test how well the 
Fruit, Vegetable, and Physical Activity Toolbox for Community Educators works in providing 
effective nutrition education for the community.  
The Retail Program is integrated into each of the 11 Regional Nutrition Networks and provides 
an intervention channel for the Children’s Power Play!, Latino Campaign, and African American 
Campaign.  The Program works with California grocery stores to increase the purchase of fruits 
and vegetables among FSNE-eligible adults and their families. The Retail Program uses a 
combination of in-store merchandising, such as point-of-sale materials and recipe cards; 
promotional activities, such as food demonstrations and retail-sponsored community events; and 
television and radio advertising to help consumers choose healthy foods. The Retail Program also 
provides retailers with advertising copy, artwork, and in-store radio announcements that enable 
them to create their own produce friendly environments at the store level.  Combined, these 
activities will result in 21,890,000 contacts with FSNE-eligible consumers in 1,000 grocery stores 
that are located in qualifying census tracts.  

 
The Worksite Program will work in each of the 11 Regional Nutrition Networks for the first time 
in FFY 07.  Each region will be charged with implementing the Worksite Program in a minimum 
of 20 worksites.  The Take Action! Employee Wellness Program will be conducted in each 
worksite, along with public relations events and other interventions in the California Fit Business 
Kit (see section g for more information about the California Fit Business Kit). These activities 
will result in 2,554,780 contacts with FSNE-eligible employees statewide. 
 
State-level Campaign activities will include program development and refinement; materials 
development and updating; research and evaluation; partnership development; and oversight, 
training, and technical assistance for the 11 Regional Nutrition Networks charged with 
implementing the Campaigns’ interventions at the local level (see Regional Nutrition Networks 
Project Summary).  The Campaign also will prepare to launch the new national fruits and 
vegetables consumer brand—Fruits and Veggies—More Matters, which will replace the existing 
5 a Day brand.  In preparation for the launch and to use the re-branding opportunity to advance 
issues around fruit and vegetable consumption among FSNE-eligible families, the Campaign will 
refine and implement a brand transition plan, which was developed in FFY 06. The plan includes 
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a branding goal, objectives, and strategies and tactics for communications, industry/business, 
community empowerment, research and evaluation, and infrastructure. 

e. Summary of Research 

Each targeted campaign and program within the Campaign has undergone extensive formative 
research and impact evaluations. Focus groups, key informant interviews, community surveys, 
and statewide surveys have provided the basis for message, materials, and intervention 
development.  Each intervention channel has been pilot tested and large-scale studies have been 
conducted to prove the Campaigns’ effectiveness. For example, formal evaluation studies 
conducted for the Children’s Power Play! and Latino Campaigns showed significant gains in 
fruit and vegetable consumption as a result of the Campaigns’ interventions (see item 3, 
Evaluation Plan). Elements of the Retail Program were included as part of these evaluation 
studies. In order to effectively reach the African American community, the African American 
Campaign adopted and currently implements the American Cancer Society’s proven-effective 
Body & Soul program. This program is based on a National Cancer Institute-funded research 
project, which was conducted by the University of North Carolina and Emory University in 
Atlanta (see item 3, Evaluation Plan).  Each element of the Worksite Program also has been 
tested.  The tools within the California Fit Business Kit have been pilot tested with worksite 
leaders throughout the state, and many of the tools were developed by using an existing evidence 
base.  Recent findings from the worksite fruit snack study, which was conducted in low-wage 
worksites, showed significant gains in fruit and vegetable consumption as a result of the program.  
In addition, the Take Action! Employee Wellness Program is being formally evaluated, with 
results available in the first quarter of FFY 07.  

To monitor healthy eating and physical activity behaviors among the Campaigns’ target 
audiences, the Campaign team relies on the findings of the Network’s three statewide surveys. 
The surveys, conducted every two years, include the adult California Dietary Practices Survey, 
the California Teen Eating, Exercise and Nutrition Survey, and the California Children’s Healthy 
Eating and Exercise Practices Survey. The Campaign and Network also collaborate with the 
researchers conducting the Behavioral Risk Factor Surveillance Survey, the Women’s Health 
Survey, and the California Health Interview Survey.  The surveys are used to help set state and 
local priorities and to raise public awareness. (See Research and Evaluation Project Summary for 
more information.)  

f.  Modification of Project Methods/Strategies 

Core interventions of the targeted Campaigns have not been modified; however ongoing feedback 
is obtained by local agencies and consumers to ensure the effectiveness of the interventions.  In 
FFY 07, new channels will be pilot tested in low-income housing units (African America and 
Latino), faith-based channels (Latino), and K-3 (Power Play!) (see section d for a complete 
description of Campaign interventions). 

g. Use of Existing Educational Materials 

The Campaign uses materials that have been designed and tested for its target audiences.  These 
materials will be modified as necessary to incorporate the new Fruits and Veggies—More Matters 
brand and to improve upon the materials based upon feedback from local projects. 

Educational Activities/Curricula   

School Idea & Resource Kit: Produced by the Children’s Power Play! Campaign, the School Kit 
includes both fourth- and fifth-grade editions. The Kits each include 10 activities related to fruits 
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and vegetables and physical activity and link to the fourth- and fifth-grade California Content 
Standards for English/Language Arts and Mathematics.  The worksheets and parent letter 
included in the Kit are in both English and Spanish.  The Kits were evaluated and proven effective 
in positively influencing key determinants of fruit and vegetable consumption and physical 
activity levels among fourth and fifth graders. The Kit was originally published in 1994 and most 
recently updated in 2005. 

Nutrition-Integrated Physical Activity Supplement to the School Kit:  Produced by the Children’s 
Power Play! Campaign, the supplement is designed to assist teachers in reinforcing classroom-
based nutrition education lessons through physically active games. This piece was produced in 
2006. 

Community Youth Organization (CYO) Idea & Resource Kit: Produced by the Children’s Power 
Play! Campaign, the CYO Kit’s 20 activities are for youth leaders in after-school programs, 
summer programs, and clubs serving 5- to 11-year-old children. The worksheets and parent 
materials included in the Kit are in both English and Spanish. The Kit was originally published in 
1995 and most recently updated in 2005. 

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: Originally developed 
by the Latino Campaign in 2004, the Toolbox was designed so that community educators can 
easily teach FSNE-eligible Latino adults about how to increase their fruit and vegetable 
consumption and physical activity. Each item in the Toolbox has been revised to meet the 2005 
Dietary Guidelines for Americans and is being tested with FSNE-eligible African American 
adults to ensure broader application of this educational tool.  

Nutrition and Health Barriers Facing California Latinos - Latino Community Leaders 
Recommend Practical Solutions: Developed in 2005 by the Latino Campaign, this issue-oriented 
summary of California’s Latino health status includes solutions to help build long-term, 
sustainable, community-level change that supports fruit and vegetable consumption among 
FSNE-eligible Latino adults.  The solutions were provided by FSNE-eligible Latina mothers, 
Latino health advocates, and key stakeholders at three large Latino community forums held 
across the state as a part of the 2004 Latino Health Awareness Month activities.     
   
A Day in the Life Video and Discussion Guide: Produced by the African American Campaign in 
2006, the tools are designed to help community educators deliver a fun and effective educational 
lesson on ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, work, worship, play, and shop.  

Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: Produced by the African American Campaign in 2006, the manual provides 
guidance and tools to successfully reach members of the community through a variety of events, 
such as festivals, health fairs, farmers’ markets, and flea markets. It also provides easy-to-
implement activities that will help improve fruit and vegetable consumption and physical activity 
among the target audience. 

African American Campaign Health Ministry Manual: Originally developed by the African 
American Campaign in 2004, the purpose of this manual is to help churches and other faith-based 
organizations start health ministries and/or expand their existing ministries to address fruit and 
vegetable consumption and physical activity promotion. It offers useful information, examples, 
and tips to guide community educators in creating a customized program to improve the health of 
African Americans.  It is designed for use by health ministers, lay ministers, church staff, and 
volunteers. 
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Retail Food Demonstration Training Kit: Originally developed in 2004 by the Retail Program, 
this resource, which was updated in 2006, offers a step-by-step process for conducting fruit and 
vegetable food demonstrations at neighborhood grocery stores and supermarkets.  The tool 
includes resources, templates, and checklists for food preparation and effective food 
demonstration execution.   

Express Lane Tour Cards: Developed by the Retail Program in 2005, these colorful, 4 x 6 flash 
cards are used as a nutrition education tool for store tours, food demonstrations, and other skill-
development opportunities at festivals, churches, schools, and other places where fruits and 
vegetables are sold.  Each card features select fall, winter, spring, and summer fruits and 
vegetables; information on the best time of year to buy quality, affordable fruits and vegetables; a 
nutritional feature (e.g., Nutrition Superstar for kids); shopping tips; serving size information; as 
well as preparation and storage information.  The cards also correspond with the Networks’ 
Harvest of the Month school resource program, which is being implemented in California 
schools.    

Retail Program Point-of-Sale Merchandising Kit: Developed by the Retail Program in 2003, the 
Merchandising Kit is an integrated point-of-sale merchandising program that includes a floor 
stand display with two water resistant posters, two posters, 200 nutrition information cards, and 
300 recipe cards.  The stands include both a Spring/Summer and a Fall/Winter theme to prompt 
consumers to purchase produce in season.  The Merchandising Kit will be revised and updated in 
2007.          

California Fit Business Kit: Originally created by the Worksite Program in 2005, this suite of no-
cost tools and resources is used to help employers develop and implement a culture and 
environment at their workplaces that support healthy eating and physical activity.  In 2006, the 
Kit’s resources were expanded.  The suite of resources now includes: Check for Health, Take 
Action! Employee Wellness Program, Healthy Meeting Policies, Vending Machine Nutrition 
Standards, Healthy Dining Menu Guidelines, A Guide to Bringing Farm Fresh Produce to the 
Worksite, Healthy Stairwells Tool, and A Guide to Creating Worksite Walking Clubs.   

Workplace Nutrition and Physical Activity - An overview of the facts, case studies, and 
information resources: In 2003, the Worksite Program released an issue-oriented brief that 
provides practical solutions on what employers, employees, and community organizations can do 
to improve worksite wellness through fruit and vegetable consumption and physical activity.  The 
brief also includes best practice case studies and information resources.  The brief was updated in 
2005 to include additional resources and case studies.   
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Cookbooks 

Kids…Get Cookin’! cookbook: Produced by the Children’s Power Play! Campaign, this kid-
oriented bilingual cookbook features fun graphics, 20 tasty recipes in both English and Spanish, 
and celebrities. The cookbook was originally published in 1995 and most recently updated in 
2006. 

Healthy Latino Recipes Made with Love cookbook: Developed by the Latino Campaign in 2004, 
this second edition English- and Spanish-language cookbook provides traditional favorites that 
offer a greater variety of colorful fruits and vegetables while reducing the amount of fat, 
cholesterol, and sodium per serving.  

African American Campaign Cookbook: The cookbook, adopted in-part from the National Cancer 
Institute, was under development in FFY 06 and will be completed in FFY 07.  The cookbook 
features healthy versions of African American family favorite meals and snacks, preparation tips, 
and photos of easy-to-prepare recipes that include a variety of colorful, culturally appropriate 
fruits and vegetables. The cookbook will be in English only. 

Discover the Secret to Healthy Living Cookbooklet: Developed by the Retail Program in 2004, 
this cookbooklet was created for FSNE-eligible adults and their families and is distributed 
through supermarkets and neighborhood grocery stores, festivals, health care organizations, 
farmers’ markets, and flea markets. It contains recipes, healthy eating tips, money saving 
shopping tips, inspirational success stories, physical activity suggestions, and a physical activity 
scoreboard to encourage our audience to eat better and be more active. The cookbooklet will be 
updated in FFY 07. 
 
Brochures 

Help Kids Eat More Fruits and Vegetables and Be Active brochure: Produced by the  Children’s 
Power Play! Campaign, this full-color brochure in both English and Spanish gives parents easy 
ideas for helping their kids eat more fruits and vegetables and get more physical activity. The 
brochure was originally published in 1994 and most recently updated in 2006. 
 
Get Your Calcium the Fruit and Vegetable Way brochure: Produced by the African American 
Campaign in 2005, the brochure provides information for FSNE-eligible African Americans on 
foods, particularly fruits and vegetables, which contain calcium. 
 
Fruit and Vegetable and Physical Activity Community Empowerment brochures:  Produced by the 
Campaign in 2006, these educational brochures provide FSNE-eligible consumers with postive 
strategies to create healthier homes and communities so that eating fruits and vegetables and 
enjoying physical activity every day are socially supported and easier to do.  

Posters 

Children’s Power Up Poster: Produced by the Children’s Power Play! Campaign, this bilingual 
(English/Spanish) poster encourages children to eat more fruits and vegetables and be physically 
active. The poster was originally produced in 1998 and most recently updated in 2005.  

Children’s Cups of Fruits and Vegetables Poster:  Produced by the Children’s Power Play! 
Campaign, this bilingual (English/Spanish) poster uses children’s hands to demonstrate different 
amounts of fruits and vegetables, thus enabling them to gauge their progress toward the 
MyPyramid recommendations.  This poster was originally produced in 2003 and most recently 
updated in 2005. 
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“Afternoon in the Park” Artwork: In 2001, the African American Campaign commissioned an 
original piece of artwork titled "Afternoon in the Park" by African American artist, Michael 
Cunningham. "Afternoon in the Park" is a positive depiction of an African American family 
playing together and eating healthy. The Campaign uses the artwork to inspire and build upon the 
African American culture’s overall appreciation of the arts to establish healthful eating and 
increased physical activity as a social norm. The artwork is featured on promotional pieces such 
as posters, recipe cards, and brochures. 
 
“A Healthy Tradition for a Healthy Life” Mural: The Latino Campaign commissioned this 
original piece of art from Fresno-based artist, Ramiro Martinez.  The artwork was created to 
celebrate the contributions and culture of the Latino community in California and to help 
encourage California Latinos to eat healthier and stay physically active.  The original artwork was 
unveiled in June 2003 at the first Latino Health Awareness Month in California.  The artwork has 
been reproduced in printed educational materials and posters for distribution statewide.   
 
Nutrition Education Reinforcement Items 

The Campaigns produce a variety of nutrition education reinforcement items to enhance the 
interventions.  All items include nutrition education messages and meet USDA cost criteria.  
They include T-shirts (English/Spanish), totebags, lunch coolers, aprons, water bottles, shopping 
notepads, hats, fruit and vegetable brushes, measuring cups, recipe card holders, zipper pulls, 
kicksacks, beach balls, jump ropes, flying disks, and pencils.  Specific items may be modified 
based upon feedback from intermediaries and the target audience. 
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the Campaign promotes the use of materials 
produced by USDA, California Department of Education (CDE), and other reputable sources.  
Specifically, the Campaign promotes the use of Fruits and Vegetables Galore (USDA), The 
Power of Choice (USDA), Nutrition to Grow On (CDE), and the Nutrition Decathlon Toolkit 
(Health Education Council).  The Campaign encourages partners to use their own funds for the 
School Health Index (CDC), Changing the Scene (USDA), and a locally developed tool for 
evaluating community youth organization nutrition and physical activity environments. 
 

h. Development of New Educational Materials  

School Idea & Resource Kit for grades K-3: In FFY 06, the Children’s Power Play! Campaign 
developed educational activities for grades K-3 focused on fruits and vegetables and physical 
activity, building upon existing available materials.  The development of new/modified activities 
was required due to the lack of materials that contain the 2005 Dietary Guidelines for Americans 
and MyPyramid. The Campaign searched online databases and contacted the California Healthy 
Kids Resource Center in an attempt to locate materials with up-to-date nutrition content. During 
FFY 07, the Campaign will solicit feedback on these materials and prepare to conduct an 
evaluation of their effectiveness in FFY 08. 
 
Middle School Educational and Youth Empowerment Materials: During FFY 07, the Campaign 
will adopt, adapt, or create materials to educate and empower middle school students to eat more 
fruits and vegetables and be more physically active and to create positive changes in their 
environments to make these behaviors easier and more socially acceptable. The Campaign has 
identified existing resources, including Do More, Watch Less, which focuses on reduction of 
TV/screen time; Media-Smart Youth: Eat, Think, and Be Active, which focuses on media 
awareness and nutrition, and the CANFit Super Manual from California Adolescent Nutrition and 
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Fitness, as possible materials to adopt or adapt. As with materials for grades K-3, there are few 
materials updated to reflect the 2005 Dietary Guidelines for Americans, which may necessitate 
the creation of new components.  The Campaign also will work together with other CPNS staff to 
identify and make available youth empowerment tools, which will be pilot tested with middle 
school students. 

 
3. Evaluation Plan 

Previous Evaluation: As noted above, the Campaign has undergone formative, process, and 
impact evaluations. For example, a large-scale evaluation of the Children’s Power Play! 
Campaign indicated that the Power Play! Campaign, when implemented through schools alone, 
positively influenced children’s knowledge and attitudes, and increased fruit and vegetable 
consumption by 7 percent. When a multi-channel, community-wide approach supplemented the 
school activities, fruit and vegetable consumption increased 14 percent. The Campaign’s current 
design is based upon the multi-channel approach proven successful through the study.  
Additionally, the California Children’s Healthy Eating and Exercise Practices Survey, a biennial 
statewide survey of 9- to 11-year-old children, provides dietary and activity information and helps 
to guide the Campaign’s future direction. The most recent available data indicates that, from 1999 
to 2003, recall of the Children’s Power Play! Campaign nearly doubled, and knowledge of the 
recommended fruit and vegetable intake rose concurrently. More importantly, fruit and vegetable 
consumption among children residing in low-income households increased dramatically from 3.4 
to 4.1 servings (approaching statistical significance at p=.066).   

In 2000, the Latino Campaign formally evaluated the effect of its community and media 
interventions on the fruit and vegetable consumption of Latino adults. The results showed that the 
Campaign significantly increased fruit and vegetable consumption among Spanish-speaking 
Latinos by 37 percent. Psychosocial determinants of fruit and vegetables consumption were also 
influenced positively. Additionally, preliminary results from the 2003 California Dietary 
Practices Survey, a biennial statewide survey of adults, show increased consumption of fruits and 
vegetables among Latinos from 3.9 to 4.1 servings. 

 In partnership with the American Cancer Society and National Cancer Institute, the African 
American Campaign Faith-Based Community Projects implement Body & Soul: A Celebration of 
Healthy Living.  An impact evaluation study conducted by the University of North Carolina and 
Emory University showed that the Body & Soul program significantly increased fruit and 
vegetable consumption, decreased fat consumption, and increased internal motivation and self-
efficacy among program participants. It was particularly important that the impact evaluation 
demonstrated that churches could implement the program on their own and achieve a significant 
change in behavior.   
 
The Retail Program has been evaluated through retail exit surveys that are completed annually by 
retailers who implement the merchandising and promotion program in their grocery stores. The 
surveys measure retailer interest in and commitment to partnering with the Retail Program in the 
future and gather suggestions on how to improve the merchandising and promotion program.  The 
Retail Program has also conducted shopper intercept surveys with FSNE-eligible customers to 
measure their reactions to the point-of-sale materials, food demonstrations, and in-store messages. 
In addition, elements of the Retail Program were included in the impact evaluations of the 
Children’s Power Play! and Latino Campaigns. 

Key informant interviews and focus groups with business leaders and focus groups with low-
wage workers formed the basis for the development of the Worksite Program. Each element of 

FFY 2007 Plan Page 9 
(Updated 9/28/06 



Updated 10/2/06  

 

the Worksite Program also has been tested.  The tools within the California Fit Business Kit have 
been pilot tested with worksite leaders throughout the state, and many of the tools were developed 
by using an existing evidence base.  Recent findings from the worksite fruit snack study, which 
was conducted in low-wage worksites, showed significant gains in fruit and vegetable 
consumption as a result of the program.  In addition, the Take Action! Employee Wellness 
Program is being formally evaluated, with results available in the first quarter of FFY 07.  

 
Evaluation Type:  

Formative: For the Children’s Power Play! Campaign, feedback will be solicited on the School 
Idea & Resource Kit for grades K-3, in preparation for an impact evaluation study in FFY 08.  
Pilot projects also will test youth empowerment tools, resources, and models with middle school 
students. 

Formative research and pilot tests will be conducted to develop the Asian Campaign.  Qualitative 
research was conducted in-language with Chinese, Vietnamese, and Hmong adults to identify 
culturally appropriate intervention approaches and campaign elements.  In FFY 07, in-language 
qualitative research will be completed with Korean adults to complement the previous formative 
research.  In addition, candidate interventions will be pilot tested with these audiences to 
determine the most effective and efficient ways to maintain and/or increase their fruit and 
vegetable consumption and physical activity.  

The Campaign will conduct qualitative research with FSNE-eligible children, youth and adults to 
prepare for the implementation of the Fruits & Veggies—More Matters consumer brand.  Focus 
groups will be conducted with children and youth to test the brand logo and tagline, as well as 
child/youth-friendly messages to support the brand.  Focus groups also will be conducted with 
FSNE-eligible adults to determine the most effective consumer messages that support the new 
brand. 

Process: Measures will be collected by local agencies for the Children’s Power Play! Campaign, 
Latino Campaign, African American Campaign, Retail Program, and Worksite Program via 
activity tracking forms.  Measures will include number of classes/events conducted, number of 
contacts, number of partner organizations, documentation of media efforts, etc. 

The Latino and African American Campaigns will conduct their annual consumer surveys at 
churches, festivals, farmers’/flea markets and grocery stores to gauge consumer behaviors and 
opinions related to fruit and vegetable consumption and physical activity. In FFY 07, the surveys 
will measure consumer knowledge and awareness of Campaign messages, fruit and vegetable 
consumption and physical activity behaviors in comparison to USDA recommendations, and use 
of social services including food stamps. 

Outcome: The Children’s Power Play! Campaign will be planning and preparing for a FFY 08 
impact evaluation of school-based interventions for grades K-3.  The evaluation will take place 
during the 2007-08 school year.  

The Latino Campaign, in collaboration with ACS, will pilot test the ACS Latino Body & Soul 
program in 3 Latino regions.  The Campaign will measure changes in fruit and vegetable 
consumption and related psychosocial determinants among FSNE-eligible Latino adults to 
determine the effectiveness of the program. If proven effective, the program will be expanded to 
9 Regional Nutrition Networks in FFY 08.  

In conjunction with the African American Campaign, the Latino Campaign will participate in a 
pilot study to determine the effectiveness of nutrition education activities conducted in low-
income housing units.  If proven effective, both Campaigns will add low-income housing units as 
a qualifying channel to reach FSNE-eligible Latino and African American adults in FFY 08. 
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The African American Campaign is currently testing the Fruit, Vegetable, and Physical Activity 
Toolbox for Community Educators with African American audiences and will complete the study 
in FFY 07. The purpose of this study is to test how well FSNE-eligible African American adults 
meet or exceed the learning objectives of selected lessons in the Toolbox.  
The Retail Program will be working with the Produce for Better Health Foundation to establish a 
"First of the Month" merchandising and promotional pilot program in a minimum of 10 grocery 
stores located in FSNE-eligible census tracts.  The purpose of the pilot program is to determine 
the impact of fruit and vegetable merchandising and promotional activities on the purchase of 
selected fruits and vegetables during the time of the month when food stamps are dispersed.  

The Worksite Program will conduct a catering truck study at low-wage worksites to determine 
the effects of fruit and vegetable promotion and availability on consumer purchases. The Worksite 
Program will develop methods to track purchases of selected fruit and vegetable items at catering 
trucks during a 3-month pilot test period.  Findings from the study will be used to create a new 
resource for the California Fit Business Kit, which will enable catering truck owners and 
operators to provide more fruit and vegetable menu options, as well as promote these items to 
low-wage workers.  

Evaluation Tools: Consumer surveys and questionnaires, focus groups, intercept surveys, key 
informant interviews, sales data. 
 
 

4. Coordination Efforts 

The targeted Campaigns are designed to complement and work synergistically with Network school 
and community LIAs, Special Projects and partnership initiatives.  The coordination strategy helps to 
pull the Campaigns deeper into low-income communities, expand Campaign resources into LIA 
programs, and intensify the messages that FSNE-eligible consumers receive about fruits and 
vegetables and physical activity.   

The Campaigns promote the use of nutrition assistance programs such as food stamps, food banks, 
WIC and school meal plans to help families extend their food dollars and obtain the foods they need 
to maintain their health. The Campaigns use flyers, brochures, and other educational materials to 
connect FSNE-eligible families with local resources for health information and physical activity 
options. Campaign agencies have established partnerships with local Food Stamp Program Offices 
and provide opportunities for Food Stamp Program staff to participate in community events. The 
Campaigns have developed and tested age-, culturally-, and linguistically-appropriate materials for 
each of the Campaign’s target audiences (e.g., children 5-11 years of age, African American adults, 
and Latino adults). These materials are made available to all LIAs to use in educating their program 
participants.   

The Power Play! Campaign coordinates with U.C. FSNEP’s school-based programs for classrooms 
and cafeterias in order to cross-promote programs and ensure complementary services.  The Power 
Play! Campaign’s School Idea & Resource Kits are on the approved materials list for the U.C. 
Cooperative Extension Programs. State-level Power Play! Campaign staff will conduct periodic 
meetings with U.C. FSNEP staff to continue to coordinate efforts and encourage similar coordination 
at the regional level.   
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FFY 07 Project Summary Budget Form 
Statewide Fruit, Vegetable, and Physical Activity Campaign 

 
FFY 06 FFY 2007 % 

Difference 
 PHI State Total PHI State Total  
        
        
Federal Match Budget        
  1. Personnel Salaries/Benefits    1,144,405    
  2. Contracts/Grants/Agreements**    2,893,949    
  3. Non-capital Equipment/Supplies    96,033    
  4. Materials    0    
  5. Travel    51,924    
  6. Administrative    186,000    
  7. Building Space    136,032    
  8. Maintenance 0  
  9. Equipment & Other Capital  
      Expenditures 

 
 

 68,864    

 10.  Total Direct Costs      4,577,207    
  11. Indirect Costs    357,597    
  12.  TOTAL COSTS    $4,934,804    
 
 
(See Appendices Binders, Section D, -PHI Budget for detailed budget & budget justification) 
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STATE LEVEL PROJECT SUMMARY FORM 
COMMUNICATIONS  

1. Goals & Objectives (See State Level Objectives). 
 

2. Project Title: COMMUNICATIONS: Project #2 – Food Stamp Office Resource & HOTM Tool Kits 

a. Related Objectives 

Promote increased fruits and vegetables consumption, healthy nutrition and increased physical 
activity through the use of a) the Harvest of the Month (HOTM) tool kit, targeted to children in 
low-resource schools and their parents, and b) the Food Stamp Office Resource Kit (FSORK), 
targeted to food stamp recipients. 

b. Audience 
Gender: Women, boys and girls.  
Ethnicity: Multi-ethnic populations including African American, Asian, Caucasian, Hispanic 
Languages: English, Spanish 
Ages: 6 to 49  
 

c. Focus on FSP Eligibles 
 
Income Targeting Data Source: 
Network-qualified schools; Indicated 2000 Census Tract Data; Free/Reduced Price Meal Percentage; WIC 
Income Guidelines; food stamp offices.  

d. Project Description 
Key Strategies: 

• Produce and distribute Cycle III of the Harvest of the Month (HOTM) tool kit to low resource 
schools.   

• Produce materials for the Food Stamp Office Resource Kit in order to replenish existing kits in 
California food stamp offices, and sell the kit and replenishment materials to other states on a cost-
recovery basis.  

 
Key Educational Messages: 

• HOTM: Increased fruit and vegetable consumption and increased physical activity will “grow 
healthy students.” 

• FSORK: Food stamps help put healthy food on your table. 

 
Intervention Sites: 

• HOTM: Network schools, all of which qualify as low-resource. 

• FSORK:  Food stamp offices. 
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Projected Number of Contacts:  
Direct Contacts:  
Indirect Contacts: HOTM:    645,000 
    FSORK: 8,000,000+ 
 
Narrative Summary: 
The third of three 12-month cycles will be developed for Harvest of the Month, a tool kit designed 
to motivate and empower students to increase consumption and enjoyment of a variety of colorful 
fruits and vegetables and to engage in physical activity every day.  The kit provides the tools and 
resources to reach children and their parents in a variety of settings and where they are able to be 
most impacted – the classroom, cafeteria, home and community. The Harvest of the Month took kit is 
comprised of four key elements:  educator newsletters, family newsletters, menu slicks and press releases.  
These elements are most effective when used together, but can be used separately in a variety of settings as 
part of a well-balanced, complete nutrition education program.  The Family Newsletter targets parents and 
is two-sided with English on the front and Spanish on the back.  The Family Newsletter takes Harvest of 
the Month from school to the home, allowing students and their families to share the experience.  Each 
newsletter includes: 
• General information on how nutrition affects a child’s health and education. 
• Tips for providing more fruits and vegetables and ways to encourage healthy food choices. 
• A recipe for the Harvest of the Month featured fruit or vegetable. 
• Ideas for engaging in physical activity. 
• Tips for selecting, storing and serving the featured produce item.  
 

The Food Stamp Office Resource Kit brings nutrition education into food stamp offices to provide clients 
with demonstrations, tips and recipes that will help them purchase and prepare low-cost nutritious meals 
and snacks for themselves and their familes.  This information, combined with the increased food 
purchasing power of food stamps, serves to promote better health among low-income Californians.  The 
materials in the kit include a 20-minute VHS/DVD entitled “Good Food TV;” a display unit containing a 
22”x28” poster; informational brochures in English and Spanish; eight take-home recipe cards. 

e. Summary of Research 

HOTM:  Qualitative feedback from the HOTM Advisory Panel comprised of school district 
project directors, teachers, nutrition specialists, and food service directors from participating low-
resource schools throughout California indicate that HOTM is highly successful in getting 
children to taste a variety of fruits and vegetables, increase their consumption of fruits and 
vegetables during school lunch and increase their knowledge of why good nutrition is important.   

FSORK:  Focus groups conducted in Oakland and Los Angeles among food stamp recipients 
indicate strong receptivity to the messaging and style of “Good Food TV.” Additionally, 
participants engaged in extensive conversation about the easy-to-understand tips in the brochure, 
and indicated a need for such information. 

f. Modification of Project Methods/Strategies 

 None  
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g. Use of Existing Educational Materials 

 HOTM Cycles I and II will be used as a resource for Cycle III development. 

h. Development of New Educational Materials 

HOTM:  Cycle III will replicate Cycles I and II, and will be comprised of 12 months of materials, 
with each month dedicated to a different California-grown fruit or vegetable.  An educator’s 
newsletter, parent newsletter in English and Spanish, and a  menu slick will be developed and 
produced for each month.  Materials for all 12 months will be issued to nutrition coordinators in 
low-resource schools, and posted on www.harvestofthemonth.com

FSORK:  Replenishment supplies of all existing materials that were produced in FY ’06 will be 
offered to participating food stamp offices in California.  Additionally, the kit and replenishment 
materials will be made available to other states on a cost recovery basis. 

 

3. Evaluation Plan 

Previous Evaluation: Qualitative evaluations have been conducted for HOTM and FSORK. 
 

Evaluation Type:  

Formative:  

Process: HOTM:   A formal satisfaction study conducted among end-users of the educator materials is in 
the field.  Results will be available in October of FY ’07.  

FSORK: A qualitative satisfaction study will be conducted outside of food stamp offices by interviewing 
recipients exiting the office.  Subjects will be asked if they saw the “Good Food TV” video and display 
materials, what they learned from the video, if they found the information helpful and intended use of the 
take-home materials.  

Outcome:  

 
Evaluation Tools:  

 

4. Coordination Efforts 

FSORK: the development, production and distribution of this tool kit represent a collaborative effort 
between the DHS’ California Nutrition Network, DSS, UC Extension and USDA’s Western Region Office. 

FFY 2007 Plan Page 3  
 



(Updated 10/2/06)  

 

FFY 07 Project Budget Summary 
COMMUNICATIONS  

 

FFY 06 FFY 2007 % 
Difference 

 PHI State Total PHI State Total  
       
       
Federal Share Budget       
  1. Personnel Salaries/Benefits    319,563   
  2. Contracts/Grants/Agreements**  $8,250,000  486,000 $10,000,000 $10,676,000  
  3. Non-capital Equipment/Supplies    17,216   
  4. Materials    185,000   
  5. Travel    15,079   
  6. Administrative    0   
  7. Building Space    34,008   
  8. Maintenance   0  
  9. Equipment & Other Capital  
      Expenditures 

 
 

 26,304   

 10.  Total Direct Costs    1,083,170   
  11. Indirect Costs    107,772   
  12.  TOTAL COSTS    $1,190,942 $10,000,000 $11,162,791  
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FFY 07 Project Summary Budget Form 
Research and Evaluation Unit 

(Budget Summary for 4 Research & Evaluation Projects)  
 
 

FFY 06 FFY 2007 % Difference 
 PHI State Total PHI State Total  
       
       
Federal Share Budget       
  1. Personnel Salaries/Benefits    1,034,396  1,032,986  
  2. Contracts/Grants/Agreements**    859,389 317,904 1,392,091  
  3. Non-capital Equipment/Supplies    55,521  72,336  
  4. Materials    45,000   
  5. Travel    43,761  69,491  
  6. Administrative    53,500   
  7. Building Space    110,100  102,024  
  8. Maintenance 0  
  9. Equipment & Other Capital  
      Expenditures 

 
 

 84,830  47,344  

 10.  Total Direct Costs    2,286,497 317,904 $2,716.272  
  11. Indirect Costs      269,166    
  12.  TOTAL COSTS    2,555,663    
 
 
 
(See Appendices Binders, Section D, -PHI Budget for detailed budget & budget justification) 
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STATE LEVEL PROJECT SUMMARY FORM 
TRAINING, Project #1 

1.  Goals & OBJECTIVES (See State Level Objectives) 
 
2.  Project Title: Project #1: Training: (Training and Specialized Technical Assistance to Food 

Stamp Nutrition Education (FSNE) Service Providers & Leadership and Support 
for the California Nutrition Network (Network) program delivery infrastructure). 

 
a.   Related Objectives 
 

I. By September 30, 2007, the California Nutrition Network will provide training and specialized 
technical assistance to at least 1000 Network-funded staff and partners serving FSNE-eligible 
populations in order to ensure effective delivery of FSNE services. 

 
II. By September 30, 2007, the California Nutrition Network will support and strengthen California’s 

FSNE program delivery infrastructure to improve communication, coordinate efforts and 
maximize resources that ensure the effective delivery of FSNE programs targeted toward 
FSNE-eligible Californians. 

 
III. By September 30, 2007, ensure continued coordination of FSNE nutrition and physical activity 

promotion programs and activities with other FNS-funded programs. 

b. Audience:  The primary audience are Network-funded projects and partners who provide 
nutrition education to FSNE eligibles.  
 
Gender: Males and Females 
Ethnicity: All ethnic groups 
Languages: English 
Ages: Adults 

c. Focus on FSP Eligibles 
All activities funded by USDA are designed to reach Network-funded projects and partners in 
California to improve FSNE-funded program integrity and advance FSNE goals. 

Income Targeting Data Source:   
N/A.  Network database of currently funded projects and lists of other intermediaries serving the 
FSNE population. 

d. Project Description 
Key Strategies:   
Trainings/workshops/meetings/conferences; information briefings; technical assistance and 
teleconferences; community education events; nutrition education research/evaluation; promotion 
of healthy communities, directly linked, supportive of, and proportionate to direct nutrition 
education for FSNE-eligible families; nutrition education classes; media publicity; advisory 
council/task force; and internet/web sites 
 
Key Educational Messages: 
FSNE FFY 2007 Plan Guidance; 2005 Dietary Guidelines for Americans, basic public health 
practitioner skills; leadership and collaboration; fruit and vegetable consumption; healthy eating, 

FFY 2007 Plan Page 1 
 



(Updated 10/2/06)  

 

in general; food safety; cooking skills; community empowerment; promotion of healthy 
communities (per USDA Guidance, promotion will be directly linked, supportive of, and 
proportionate to direct nutrition education for FSNE-eligible families), Food Stamp Program 
promotion (brief promotional messages); physical activity promotion (integrated with nutrition 
education); chronic disease and obesity prevention. 
 
Intervention Sites: 
Appropriate venues will be used to provide trainings and technical assistance for FSNE projects 
and intermediaries to ensure cost effective program delivery. 
 
Projected Number of Contacts: 
Direct Contacts: At least 1000 Network-funded staff and partners serving FSNE-eligible 
populations. 
Indirect Contacts:  See Local Project Summary data and 5 a Day/RNN Project Summaries. 
 
Narrative Summary: 
There are almost 130 Network-funded projects located throughout California that provide nutrition 
education to food stamp eligible populations.  Training, technical assistance, and specialized 
services will be provided to maintain program integrity and ensure successful implementation and 
delivery of FSNE interventions.  In addition, to help maximize the effective delivery of nutrition 
education services to the FSNE-eligible population, it is essential that partner organizations 
serving low-income populations, including other USDA FNS-funded programs, receive guidance 
and information on FSNE programs as appropriate, and that efforts between programs are 
coordinated.  Activities planned for FFY 2007 will help to promote FSNE-program integrity and 
sustainability, while also maximizing existing resources.  Supporting new and existing 
partnerships will help to ensure the effective delivery of FSNE services in California. 
 
Training and specialized technical assistance provided to Network-funded projects and partners 
will take place in multiple locations throughout the state, such as Los Angeles, Riverside, North 
Coast, Bay Area, Sacramento, Fresno, Chico, and via teleconference and other means.  Topics 
will cover USDA policies and regulations, nutrition, nutrition education techniques, program 
development and evaluation, public health practitioner skills such as collaboration with other FNS 
programs, and quality assurance.   Training and technical assistance in FFY 2007 will be tailored 
to address findings from the FFY 2006 USDA Review of the California Nutrition Network.  Specific 
activities will include: 
• Annual trainings to new and continuing FSNE-funded projects on fiscal policies and 

procedures and on programmatic issues. 
• Ongoing orientation to 100% of new LIA agencies and all other FSNE-funded projects and 

partners, regarding FSNE Guidance, Network operations, and programmatic infrastructure, 
with refresher orientations as necessary, including three to four regional trainings on the 
implementation and evaluation of effective nutrition education activities, nutrition messaging, 
promotion of healthy communities, and communication and leadership skills. 

• Two teleconferences/webinars and one workshop to educate community intermediaries 
serving FSNE-eligible populations, on California’s FSNE activities, including the Food Stamp 
Office Resource Kit, and increase the visibility of the Network.  Identify and share innovative 
best practices that can be adapted for FSNE programs and develop diverse partnerships that 
can be used to enhance FSNE services. 

• Provide support and technical assistance to Regional Nutrition Networks to facilitate 
completion of specific nutrition education initiatives, identified through a strategic planning 
process, that target FSNE eligible populations and, per USDA Guidance, encourage FSNE 
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clients via direct nutrition education to pursue positive changes to their communities that 
improve the availability of fruits and vegetables and opportunities to be physically active, and 
provide them with a list of strategies to assist with this effort. 

• Conduct three FSNE Joint Steering Committee (JSC) meetings to 1) maximize planning, 
coordination and oversight of Network FSNE activities, and 2) provide support for program 
administration, partnership and organizational development while promoting FSNE program 
sustainability.  To address findings from the USDA Program Review of the California Nutrition 
Network, the JSC will help to improve support and communication with the Local Incentive 
Awardees and strengthen coordination between the LIAs, 5 a Day Campaigns, Special 
Projects, Regional Nutrition Networks and Collaboratives.  The JSC also provides an 
opportunity to receive program guidance from DSS and USDA, and coordinate with U.C. 
Davis FSNEP and other FNS programs and partners serving low-income Californians. 

• Hold quarterly teleconferences that provide a unique and necessary function for the efficient, 
low-cost delivery, coordination and collaboration of FSNE projects across the state; to share 
program successes and challenges; highlight best practice; and support the coordination and 
collaboration of FSNE funded programs as required in the FSNE Plan Guidance for FFY 
2007.   

• Provide training and technical assistance to FSNE service providers in order to help them 
engage and activate FSNE eligible youth (age 12-18), in order to increase fruit and vegetable 
consumption, increase physical activity and provide strategies for FSNE eligible youth to 
promote positive community change that increases consumption of fruits and vegetables and 
physical activity by Food Stamp recipients. 

• Convene Network Annual Conference and support FSNE content at the biannual California 
Childhood Obesity Conference and annual California Conference of Local Health Department 
Nutritionists (CCHLDN) training, to help Network funded projects and partners: understand 
FNS nutrition priorities; current and emerging initiatives, and resources and tools available to 
help implement effective nutrition education programs; apply networking and partnership skills 
to coordinate nutrition education across FNS nutrition assistance programs, and improve 
collaboration among State and community partners; enhance skills in planning, implementing, 
and evaluating nutrition education; share strategies for advancing California’s State Nutrition 
Action Plan (SNAP); and understand factors contributing to obesity in California. 

• Provide training to work with middle and high school youth in qualifying schools to learn about 
nutrition education and to become peer education leaders (CPL-State Contract) 

 
Announcements about trainings will be sent via flyers, e-mails, and trainings will also be listed on 
the calendar of events on the California Nutrition Network web site.  See Appendices, Section D 
PHI Budget Justification for detailed sub-contractor/consultant budgets and scopes of work. 
 
Program Coordination and Network Program Infrastructure: 
In order to coordinate the efforts of California’s FSNE programs, maximize resources, and avoid 
duplication of activities, it is necessary to strengthen and support the Network’s program delivery 
infrastructure.  In addition, the Network will coordinate and complement FSNE nutrition and 
physical activity programs and activities, including other FNS Programs, to maximize the 
effectiveness of FSNE projects and enhance program sustainability.  The following activities will 
help to deliver consistent nutrition education messages, increase Food Stamp eligible 
Californians' consumption of fruits and vegetables, physical activity and increased participation in 
the Food Stamp program:  
• State Nutrition Action Plan (SNAP): As required, participate in the development and 

implementation of the California State Nutrition Action Plan to increase fruit and vegetable 
consumption in FSNE target populations.  State agencies collaborating:  CDHS (WIC, 
Network), DSS (Food Stamp), CDE (Nutrition Services Division), UCD (Food Stamp Nutrition 
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Education Plan), and CDFA.  This activity is being replicated in several counties around the 
state as CNAP (County Nutrition Action Plan). 
Coordinate and convene quarterly Food Stamp•  Nutrition Education and Outreach (FANOut) 

Davis 

• riculture industry and community 

 

nd 

• ogether Local Food and Nutrition Education Projects in 
and 

e. Summary of Research 
m activities undergo extensive formative research and impact evaluation 

ured 

 

f. 
unded projects and partners will use the same 

 

 FFY 2007, training and technical assistance and the Network’s program delivery infrastructure 

, efforts 

 a Day 

g. Use of Existing Educational Materials 

ee 5 a Day and Local Program Project Summaries for information on how FSNE-programs use 

Committee meetings to bring together Federal, State and private partners to coordinate 
activites of both the Food Stamp Outreach Plan and FSNE Plan, develop collaborative 
projects and highlight effective strategies.   Includes USDA, DSS, DHS, CDE, and U.C. 
FSNEP. (Funding costs shared with State Outreach Plan). 
Partner with DSS, U.C. Davis FSNEP, CDE, CDFA, and ag
partners to convene quarterly meetings of the California Farm to School Nutrition Education 
Taskforce to facilitate nutrition education and increased consumption of fruits and vegetables
in low-income schools through farm to school efforts.  Activities will be focused on Food 
Stamp eligible populations and targeted toward school sites that have been approved by 
USDA.  The Statewide Task Force will generate a shared vision, develop an action plan, a
members will actively implement appropriate elements of the plan.  Coordinated with SNAP, 
FANOut etc. for implementation. 
Hold quarterly meetings to bring t
order to improve program communication, share best practices, and ensure coordination 
colloboration with other Network-funded programs. 

California’s FSNE progra
by CPNS that allows us to gauge the effectiveness of the training, technical assistance and 
support provided to FSNE-funded projects and intermediaries.  Training impact can be meas
by the successful completion of FSNE interventions, fiscal and programmatic administration and 
program objectives.  Furthermore, all training and technical assistance has undergone extensive 
process evaluation to measure program participation, participant response and interest.  The 
methods and techniques of training and technical assistance used within the Network are well
documented as being effective program methods to ensure the cost effective delivery of FSNE 
interventions. 

Modification of Project Methods/Strategies 
Training and technical assistance for Network-f
basic strategies as in previous years, although interventions are continually reviewed based on
ongoing formative and process evaluation to ensure they meet the needs of local projects and 
can ensure reliable delivery of allowable FSNE objectives. 
 
In
will address issues raised by USDA Western Regional Office during the exit conference 
concerning the FFY 2006 USDA Review of the California Nutrition Network.  In particular
will focus on improved support and oversight for the Local Incentive Awardees (LIAs) and 
improved coordination between the LIAs, the Regional Nutrition Networks, and California 5
Campaigns.   In addition, ongoing feedback is obtained by local agencies and consumers to 
ensure the effectiveness of training and support provided to FSNE projects and partners. 

 
S
existing educational materials. 
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h. Development of New Educational Materials 

Not Applicable. 
 
3. Evaluation Plan 

Performance Measures:  Number of intermediaries attending training, meetings and conferences; 
post training evaluation.  Evaluation of technical assistance. Copies of training subcontracts. 
 
Previous Evaluation: 
 
Evaluation Type: 
 
Formative: Completed evaluations from previous trainings, conferences and meetings. Completed 
surveys and needs assessments of FSNE-funded projects and partners.  
 
Process: Measures will include the number of trainings/meeting/conferences conducted, number of 
FSNE intermediaries reached, etc.  Subcontractors providing training and technical assistance will 
provide progress reports as required, which include narrative descriptions and a record of scope of 
work deliverables completed.  Conference, meeting and training evaluation surveys will be completed 
following each activity. Registration and sign-in forms for all activities will be completed to track 
number of FSNE service providers reached and meeting agendas will be completed and kept on file. 
 
Outcome: See 5 a Day and Local Program Project Summaries. 
 
Evaluation Tools:  Training/Meeting and Conference evaluations, registration forms, sign-up sheets, 
FSNE-project surveys. 

 
4. Coordination Efforts 

The Network’s program delivery infrastructure, including training and technical assistance, is 
designed to promote and improve coordination and synergy between Network LIAs, 5 a Day 
Campaigns, Special Projects and partnership initiatives.  The Network’s coordination strategy, 
designed around the multi-sector infrastructure of individual local programs, Regional Nutrition 
Networks and Collaboratives, the Joint Steering Committee, with statewide leadership from the 
Department of Health Services, the Department of Social Services and U.C. Davis FSNEP, helps to 
maximize the impact of FSNE interventions within low-income communities and intensify the 
messages that FSNE-eligible consumers receive about fruits and vegetables and physical activity. 
 
Furthermore, per the FFY 2007 FSNE Guidance, activities will ensure that FSNE-funded programs 
and partners are able to promote the use of nutrition assistance programs such as food stamps, food 
banks, WIC and school meal programs to help families extend their food dollars and obtain the foods 
they need to maintain their health. 

 
As appropriate, announcements regarding training and technical assistance will be sent to U.C. Davis 
FSNE projects.  Announcements for the Network FSNE Joint Steering Committee and annual 
Nutrition Network conference are sent to all local California WIC projects, local U.C. Davis FSNE 
staff, as well as state level staff for the CDE Child Nutrition Program, WIC, and U.C. Davis FSNE 
projects.   
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Finally, as required, the Network’s program infrastructure supports the development and 
implementation of SNAP to increase fruit and vegetable consumption in FSNE target populations.  
State agencies collaborating include CDHS (WIC, Network), DSS (Food Stamp), CDE (Nutrition 
Services Division), U.C. Davis FSNEP, and CDFA.  Further coordination is enhanced through 
FANOut, the Farm to School FSNE Taskforce, and individual project advisory committees (see 
narrative summary for further information). 
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STATE LEVEL PROJECT SUMMARY FORM 
1. Goals & OBJECTIVES (See State Level Objectives). 
 
2. Project Title:   Project #2: Special Projects 
 

a.  Related Objectives 
 

By September 2007, initiate special projects to target FSNE resources to high-need, 
underserved areas and to maximize the effectiveness of FSNE interventions. 

b. Audience:  Californians particpating in the Food Stamp Program and FSNE eligibles.  
 
Gender: Male/Female 
Ethnicity: All ethnic groups 
Languages: English/Spanish 
Ages: Adults, teens, and children 
 

c. Focus on FSP Eligibles 
 

All activities funded by USDA are designed to reach FSNE-eligible populations with 
nutrition education messages that will increase fruit and vegetable consumption and 
physical activity among low-income Californians. 
 
Income Targeting Data Source:   
2000 Census Tract Data; CDE Free/Reduced Price Meal participation rates; WIC 
Income Guidelines; MediCal data; Child and Adult Care Food Program (CACFP) data;  
 
Activities for both the Physician’s Champions and “Ag Champions” projects will be 
coordinated with approved FSNE activities conducted by the Regional Nutrition 
Networks (RNNs) and Local Incentive Awardees (LIAs).  Therefore, all “Champion” 
activities will only be conducted in sites that have been approved for the RNNs and LIAs 
to conduct FSNE activities and targeted to FSNE eligible populations. 
 
For additional site data see Local Project Summary data and Fruit, Vegetable, and 
Physical Activity Campaign/RNN Project Summaries 
 

d. Project Description 
 

Key Strategies: 
Nutrition education classes; intermediary trainings; community events; print media; 
internet/websites; training/workshops; advisory councils; media publicity; promotion of 
healthy communities. 
 
Key Educational Messages: 
Fruit and vegetable consumption; healthy eating, in general; food safety; 2005 Dietary 
Guidelines for Americans; cooking skills; Food Stamp Program promotion (brief 
promotional messages); promotion of healthy communities (per USDA Guidance, 
promotion will be directly linked, supportive of, and proportionate to direct nutrition 
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education for FSNE-eligible families); physical activity promotion (integrated with 
nutrition education); chronic disease and obesity prevention. 
 
Intervention Sites: 
Schools, afterschool programs, community-based organizations, community clinics, 
community youth organizations, farmers’ markets, festivals, food stamp offices, food 
banks/pantries, gardens, grocery stores, Head Start, health care facilities/providers, 
housing projects, other preschools or daycares, parks & recreation centers, WIC sites.  
 
Projected Number of Contacts: 
Direct Contacts: 35,500 to 58,200  
Indirect Contacts: 6,015,000 
 
Special projects will also provide training and technical assistance to targeted 
intermediaries serving the FSNE eligible population, including County First 5 
Commissions and after-school child care providers as appropriate. 
 
Narrative Summary: 
During FFY 2007, the Network will continue to deliver Special Projects that enhance the 
delivery of nutrition education services to FSNE eligible populations.  These projects 
allow the Network to widen the reach and effectiveness of FSNE programs in California, 
helping to fill unmet needs; implement nutrition education activities in underserved low-
income parts of the state; target special populations and influential intermediaries (such 
as physicians); and develop models of best practice for streamlining effective delivery of 
these services throughout the state.   The Special Projects will: 
 
• Develop a streamlined model for delivering FSNE services during early childhood 

through FSNE eligible sites.  These efforts will also include collecting successful 
program models, curricula and tools that will allow replication throughout the state.  

 
• Continue activities conducted in FFY 2006 to initiate and improve the delivery of 

FSNE interventions by community healthcare providers directly serving  
FSNE-eligible individuals.  FSNE activities will include training 150 to 200 Physician 
Champions to provide community nutrition education to FSNE-eligible clients in 
approved Network school and community sites.  Activities will also include the 
continuation of activities approved by USDA in FFY 2006 to work with MediCal 
Managed Care Health Plans to target FSNE-eligible patients.   

 
• Identify and train 100 members of California’s grower and agricultural community to 

become volunteer “Ag Champions” to provide nutrition education to children and their 
families at USDA approved school and community sites, via farmer school visits, 
hosting farm field trips for FSNE clients, or other events at FSNE eligible locations. 

 
• Utilize the existing infrastructure of afterschool programs to educate food stamp 

eligible children and their families about improved dietary behaviors.  
 
• Provide nutrition education at and to farmers’ markets and flea markets that already 

have Food Stamp Electronic Benefit Transfer (EBT) devices in qualifying census 
tracts to promote increased fruit and vegetable consumption. 
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• Provide training to schools eligible for FSNE services to succesfully integrate 
nutrition education in to Farm to School Programs. 

 
Summary of Research 

 
Children establish food preferences and dietary habits during the first six years of life 
(Birch 1998). It is essential to introduce a variety of foods to children at an early age. 
 
Students benefit from a closer connection with their food and agriculture. Research on 
nutrition education methods increasingly suggests that there is a link between long-term 
healthy eating behaviors and experiential learning that begins early in life. The more a 
child is involved with food - either through gardening, farming, cooking or other "real life" 
food experiences -- the more likely it is that he or she will adopt healthy eating behaviors 
as a lifelong practice. 
 
In the most recent Network Benchmark Survey, respondents were most likely to report 
physicians as the preferred source of nutrition information.  (2004-2005) 

f. Modification of Project Methods/Strategies 

Ongoing feedback is obtained by local agencies and consumers to ensure the 
effectiveness of the interventions.   

g. Use of Existing Educational Materials 
 
See Local Project Summary and Fruit, Vegetable, and Physical Activity Campaign/RNN 
and Local Program Project Summaries 

h. Development of New Educational Materials 
 
No additional new consumer educational materials are planned at this time.  Special 
Projects will use FSNE consumer educational materials developed for LIAs and 
Campaigns (see Local Project Summaries and Fruit, Vegetable, and Physical Activity 
Campaign/RNN Project Summaries for further details.   

 
3. Evaluation Plan 

Performance Measures:  Number of FSNE eligibles reached; Number of educational 
materials distributed; Number of sites; Number of volunteer FSNE providers recruited; 
activity evaluation results; Number of activities. 
 
Previous Evaluation: See item ‘e’ above. 

 
Evaluation Type: 
 
Process Evaluation: Number of FSNE eligibles reached; Number and type of education 
activities provided and educational materials distributed; Number of sites; Number of 
volunteer FSNE providers recruited;  Information to determine whether the project was 
implemented as intended, challenges faced, major accomplishments and areas for future 
strengthening. 
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Evaluation Tools:  Scope of Work (SOW) objectives that are specific, measurable, 
appropriate, realistic and time specific; Site visits, semiannual, annual and final progress 
reports against SOW objectives.  Project evaluation tools include targeting data, activity 
tracking logs, registration information and training evaluations. 

 
4. Coordination Efforts 

The Network’s Special Projects are designed to complement and work synergistically with 
Network LIAs, Fruit, Vegetable, and Physical Activity Campaigns, and partnership initiatives.  
The Special Projects help to fill program gaps, thereby helping to enhance the delivery of 
FSNE interventions in low-income communities, reach currently underserved low-income 
FSNE-eligible populations, and intensify the messages that FSNE-eligible consumers 
receive about fruits and vegetables and physical activity. 
 
As appropriate, the Special Projects will promote the use of nutrition assistance programs 
such as food stamps, food banks, WIC and school meal programs to help families extend 
their food dollars and obtain the foods needed to maintain health. The Projects will utilize 
flyers, brochures, and other educational materials to connect FSNE-eligible families with 
local resources for health and nutrition information and physical activity options. Projects will 
also coordinate with RNN and 5 a Day agencies that have established partnerships with 
local Food Stamp Program Offices and provide opportunities for Food Stamp Program staff 
to participate in community events. 
 
Furthermore, as required, the Network will share these projects and outcomes when 
participating in the development and implementation of the California State Nutrition Action 
Plan to increase fruit and vegetable consumption in FSNE target populations.  State 
agencies collaborating:  CDHS (WIC, Network), DSS (Food Stamp), CDE (Nutrition Services 
Division), UCD (Food Stamp Nutrition Education Plan), and CDFA. 
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FFY 07 Project Summary Budget Form 
Training – Special Projects 

 
FFY 06 FFY 2007 % 

Difference 
 PHI State Total PHI State Total  
        
        
Federal Match Budget        
  1. Personnel Salaries/Benefits    431,122   109,789   
  2. Contracts/Grants/Agreements    2,343,546 431,520   
  3. Non-capital Equipment/Supplies    25,824      7,168   
  4. Materials    0    
  5. Travel    24,713 3,438   
  6. Administrative *    84,500    
  7. Building Space *    59,514 27,779   
  8. Maintenance * 0   
  9. Equipment & Other Capital  
      Expenditures 

 
 

 39,456    

 10.  Total Direct Costs    3,008,675   579,694   
  11. Indirect Costs    125,421      8,015   
  12.  TOTAL COSTS    3,134,096 $587,709   
 
Request for New Positions/Staff 
Position Title (PHI/State) Justification
Health Educator III (PHI) In response to USDA 2006 Program Review, more 

contractor trainings are being scheduled for FFY 2007 and 
current staff cannot handle additional workload 

Administrative Assistant III 
(PHI) 

In response to USDA 2006 Program Review, more 
contractor trainings are being scheduled for FFY 2007 and 
current staff cannot handle additional workload 

Public Health Nutrtion 
Consultant II (State) 

In response to USDA 2006 Program Review, more 
contractor trainings are being scheduled for FFY 2007 and 
current staff cannot handle additional workload 

 
*Administrative and Maintenance budgets are included in the line Building Space line 
 
See Section C for staffing justification and Section D for all other line items except for 
Contracts/Grants/Agreements.  For this line item see Appendices, Section D Budget Summary  for detailed budget 
& justification (Template 4) 
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STATE LEVEL PROJECT SUMMARY FORM 

MATERIALS 

1. GOALS & OBJECTIVES (See State Level Objectives). 

Develop, produce and distribute materials  including, brochures, reports, briefs, other publications, and 
nutrition eduction reinforcement items (NERI) that are targeted to Food Stamp Nutrition Education (FSNE)-
eligible consumers through Network-funded partners. These materials are designed to inform, remind and 
motivate FSNE-eligilbe adults and children to eat fruits and vegetables and be physically active every day.  

 

2. Project Title: Print Material, Nutrition Education Reinforcement Items, Warehousing and Distribution 

a. Related Objectives 

• Increase availability of new and existing material to Network-funded partners, especially the projects 
and activities of the Local Incentive Awardees, through the online ordering system. 

• Develop, launch and maintain an online cost-recovery system (online catalog)  that expands availability 
of Network-produced material to funded and non-funded partners and eventually the general market. 

b. Audience 
Gender: Female and Male 
 
Ethnicity:  All races and ethnicities with specific targeting for African American, Latino, and Asian 

communities. 
 
Languages: English, Spanish, and select Asian languages, including Chinese, Vietnamese, Korean, and 

Hmong. 
 
Ages:   All ages. The primary focus is on families, especially mothers and children. 
 
 

c. Focus on FSP Eligibles 
See Fruit, Vegetable, and Physical Activity Campaign Project Summary 

d. Project Description 
Key Strategies: Continue expanding and improving the Vivetry online ordering system. Compile, 
distribute, and track existing and new nutrition education materials to all Network-funded projects.   
Launch an online cost recovery site for the purchase of nutrition education materials by all Network-funded 
projects, sister programs, other state agencies and activities targeting food stamp eligible populations.    
 
Key Educational Messages:  Increased fruit and vegetable consumption ; healthier eating in general; food 
safety; cooking skills; physical activity promotion (integrated with nutrition education); consumer 
empowerment; chronic disease and obesity prevention.  
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Intervention Sites: Churches, community-based organizations, community events, community youth 
organizations, direct health service providers, farmers’ markets, flea markets, grocery stores, low-income 
housing units, worksites, restaurants/foodservice, and schools. 
 

Projected Number of Contacts:  
Direct Contacts: 2,245,795 
 
Indirect Contacts: The indirect impressions is a pass along range of 2.53 – 3 based on the average 
household makeup of a community.  

 
Narrative Summary: 
(Provide a brief summary of the project. Include how the project will be implemented, indicate how and 
where it will be delivered, it’s duration, and the frequency of activities (e.g., number of classes, mailling, 
billboards, etc.) 

Materials management for Network programs is comprised of program and administrative staff who 
support  the processes of development, production, warehousing and fulfillment for all nutrition education 
materials. The Fruit, Vegetable, and Physical Activity Campaign Unit and the state media contract are the 
primary origins of these materials.  During FFY06  the Network executed the expansion of the online 
ordering system enabling all Network-funded projects direct access to all materials. The Network  will 
launch an online cost recovery system in FFY07 that will expand the reach to non-funded projects, sister 
programs and the general public.  

 

Efforts for FFY07 are intended to broadly increase the reach and penetration of appropriate materials for all 
Local Incentive Awardees and continued utilization of materials by the Regional Nutrition Networks and 
sister programs.   

 

The frequency of the activities ranges from ongoing development work with CPNS program staff and 
intermediaries to periodic production of items to daily orders and shipments through the warehouse. A total 
of 9,740 shipments containing 5,100,280 items occurred during the twelve month period in 2005. 

 

See The State Level Project Summary Form: California Fruit, Vegetable, and Physical Activity Campaign 
for details on how/where of implementation.  p. 2; 5;9; &13 

 

e. Summary of Research 

 See Fruit, Vegetable, and Physical Activity Campaign Project Summary  

f. Modification of Project Methods/Strategies 

 See Fruit, Vegetable, and Physical Activity Campaign Project Summary p.4  
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g. Use of Existing Educational Materials 

See Educational Materials List Pgs 4-8 

h. Development of New Educational Materials 

See Educational Materials List Pgs 4-8 
 
3. Evaluation Plan 

Institute a review panel comprised of members from Local Incentive Awardees, Regional Nutrition 
Networks, Network senior staff, communications, research and evaluation, Fruit, Vegetable, and Physical 
Activity Campaign, and community development units to assess effectiveness of all nutrition education 
materials. The Review panel will evaluate appropriateness of materials and adherence to FSNE guidance 
and CPNS print and graphic standards. Distribution and quantity of materials will be tracked via the online 
ordering system, reviewed and used to determine future materials needs. 
 

Institute an oversight committee that will assess the Network fulfillment system and end-user utilization of 
materials and overall satisfaction with the system. Monthly review and accounting of material and NERI 
dissemination for all activities. 

 
Evaluation Type:  

Formative:  See Fruit, Vegetable, and Physical Activity Campaign Project Summary p.10 

Process: 

The Vivetry online ordering system was pilot tested with the 11 Regional Nutrition Networks for a period 
of 6 months. During this period, Network staff monitored usage, inventory levels, user allotments, and 
maintained an open communication line to ensure user satisfaction. After the successful pilot test, the 
Network rolled out the system to the remaining130 Network-funded projects. 

The data collected in FFY06 from the online ordering system will be used as a benchmark. This 
information will allow us to evaluate the effectiveness of the system, more accurately forcast material 
needs, monitor product usage, and evalute ordering trends. 

The Network will conduct an online consumer survey, twice a year,  adminstered to all online users. The 
sureveys will measure overall user satisfaction with the online ordering system.  

Outcome:  The information collected will be used to make adjustments to improve the user experience and 
to ensure that the system is meeting the needs of the user. 

Evaluation Tools: User surveys and benchmark data. 

 

4. Coordination Efforts 

• In FFY06 the Network launched the Vivetry online ordering system that enabled Local Incentive 
Awardees, Regional Nutrition Networks and all other Network-funded programs direct ordering access to 
nutrition education materials produced by the Network.  In FFY07, we will expand the system capabilities 
and offer, store, and distribute approved materials produced by non-funded programs. 

• The online cost recovery website will provide nutrition education materials at cost to funded projects and 
sister programs, other state agencies and the general public to ensure consistent messaging and gain broader 
reach and penetration. Also see CA Fruit, Vegetable, and Physical Activity Campaign Summary, p.12.  
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FFY 07 Project Budget Summary 
Materials Warehousing 

 
FFY 06 FFY 07 % Difference 

 
 

PHI 
 

State 
 

Total 
 

PHI 
 

State 
 

Total 
 

Federal Share Budget        
  1. Personnel Salaries/Benefits    129,766    
  2. Contracts/Grants/Agreements**    950,000    
  3. Non-capital Equipment/Supplies    8,608    
  4. Materials    2,323,983    
  5. Travel    9,636    
  6. Administrative        
  7. Building Space    17,004    
  8. Maintenance   
  9. Equipment & Other Capital  
      Expenditures 

 
 

 10,091    

10.  Total Direct Costs    $3,449,088    
11. Indirect Costs    412,349    
12.  TOTAL COSTS    $3,861,437    

 
 
(See Appendices Binders, Section D, PHI Budget Summary for detailed budget & justification) 
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Educational Materials List 

Name/working 
Title of Item 

New / 
Revision 

Purpose Target Audience / 
Distribution 

Justification for New 
Material 

Fruit, Vegetable, And 
Physical Activity 
Toolbox For 
Community Educators 

Revision Community educators 
can easily teach FSNE-
eligible Latino adults 
about how to increase 
fruit and vegetable 
consumption and physical 
activity – Revised to meet 
Dietary guideline changes

Intermediaries and 
FSNE eligible 
consumers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

 

Discover The Secrets 
To Healthy Living 
Cookbooklet 

Revision Created for FSNE-eligible 
adults and their families 
and distributed through 
supermarkets and 
neighborhood grocery 
stores, farmers’ markets, 
festivals and flea 
markets. 

FSNE eligible adults 
and children 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

 

Network Capabilities 
Booklet 

New Network capabilities 
brochure describing the 
network infrastructure, 
programs, campaigns, 
and reach. 

Intermediaries, 
stakeholders, 
community leaders, 
potential funders 

This is a unique piece 
describing the Nutrition 
Network; it’s 
capabilities, successes 
and vision for the future. 
There is no other 
material like it. 

Connecting With 
Local Farmers To 
Bring Fresh Fruits 
And Vegetables To 
Your Worksite 

New A guide to bringing farm 
fresh produce to the 
worksite. 

Intermediaries, HR 
Managers and 
Employers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

This is a unique 
document. There are no 
other farmers’ 
market/work-related 
materials in existence. 
This tool helps 
employers offer more 
healthful choices to their 
employees. 

Active Stairwells Lead 
To Health Worksites 

New A guide designed to offer 
ways to be physically 
active while at work 

Intermediaries, HR 
Managers and 
Employers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

No other material exists 
that is similar in nature. 
The majority of the 
content is original 
content. However, there 
is some content that 
was pulled from CDC’s 
Stairwells tool. This 
document addresses 
the need to be active at 
the workplace and offers 
suggestions on how to 
do so. 
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Name/working 
Title of Item 

New / 
Revision 

Purpose Target Audience / 
Distribution 

Justification for New 
Material 

A Guide To 
Establishing Worksite 
Walking Clubs 

New A guide to bringing farm 
fresh produce to the 
worksite. 

Intermediaries, HR 
Managers and 
Employers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

No other material exists 
that is similar in nature. 
The majority of the 
content is original 
content. This document 
addresses the need to 
be active at the 
workplace and offers 
suggestions on how to 
do so. 

Fit Business Kit 
Portfolio 

Revision A portfolio that houses a 
suite of no-cost tools and 
resources used to help 
employers develop and 
implement a culture and 
environment at their 
workplaces that support 
healthy eating and 
physical activity. 

Intermediaries, HR 
Managers and 
Employers 
 
Available to funded 
projects rolling out 
Worksite program 

 

Express Lane Tour 
Cards 

Revision 4 X 6-inch flash cards 
used as a nutrition 
education tool for store 
tours, food demos, and 
other skill-development 
opportunities at festivals, 
churches, schools, and 
other places where fruits 
and vegetables are sold. 
The fruits and vegetables 
highlighted on the cards 
coincide with the Prize 
Wheel and Harvest of the 
Month schedule 

Intermediaries, Retail 
store 
owners/employees, 
FSNE-eligible 
consumers 
 
Available to all funded 
projects through online 
ordering system 
 

 

Worksite Fruit Snack 
Study – Research 
Report 

New Condensed report 
releasing the findings 
from the fruit snack study 

Intermediaries, 
stakeholders, 
community leaders, 
potential funder 
 
Available to all funded 
projects through online 
ordering system 

This is an original piece 
of research. To our 
knowledge, there is no 
study of it’s kind in the 
USA. 

K-3rd grade pilot 
materials 
(similar to Power 
Play’s! School Idea 
and Resource Kits) 

New Bilingual resource kits 
containing nutrition, 
physical activity, and 
consumer empowerment 
information, lessons, and 
activities for youth 
organization leaders 
working with 5-8 year old 
children. 

Intermediaries, 
teachers, nutrition/food 
service staff, FSNE-
eligible K-3rd grade 
children 
 
Available to all funded 
projects through online 
ordering system 

The materials have not 
been developed. Some 
material/content may 
come from existing 
sources. Currently, 
there are no good 
sources of material that 
target k-3rd grade with 
new dietary guideline 
information.  
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Conducting 
Successful Nutrition 
Education and 
Physical Activity 
Promotion at 
Community Events 
Manual 
 

Revision The current manual 
provides guidance and 
tools to successfully 
reach adult members of 
the community through a 
variety of community 
events. Provides easy to 
implement activities that 
help improve fruit and 
vegetable consumption 
and physical activity. The 
new version will include 
activities targeting 
children. 

Intermediaries 
 
Available to all funded 
projects through online 
ordering system  
 

 

African American 
Campaign Health 
Ministry Manual 
 

Revision The purpose of this 
manual is to help 
churches and other faith-
based organizations start 
health ministries and/or 
expand their existing 
ministries to address fruit 
and vegetable 
consumption and physical 
activity promotion. 

Intermediaries, health 
ministers, lay ministers, 
church staff, and 
volunteers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

 

African American 
Campaign Cookbook 

New Cookbook featuring 
healthy recipe versions of 
African American family 
favorite meals and 
snacks. 

Intermediaries, FSNE-
eligible African 
American Families 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

The first 30 recipes 
come from NCI – they 
could not complete the 
project. California 5 a 
Day is using the 30 
recipes from NCI and 
adding 30 more.  This 
will be the first 
comprehensive 
cookbook targeting the 
African American 
community. Currently, 
there are no cookbooks 
addressing this 
audience in California. 

Advocating for the 
Health of our 
Communities- 
The Guiding 
Principles of the 
African American 
Campaign Advisory 
Council 

Revision Brochure describing the 
guiding principles and 
goals behind the African 
American Advisory 
Council 

Intermediaries, 
stakeholders, 
community leaders, 
potential funders 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Building a Healthy 
Body and Soul 
Brochure 
 

Revision A partnership brochure 
describing the work done 
by the African American 
Advisory Council 
encouraging partnerships 
in creating healthy 
communities 

Intermediaries, 
stakeholders, 
community leaders, 
potential funders 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

 

Network Contractor 
Project Directory 

Revision   Directory and brief 
summary of Network 
projects  

Network local agencies, 
state agencies and staff, 
and external partners 
and potential partners.  
Estimated copies similar 
to previous years I am 
guessing 300 (if it is on 
line I would guess we 
would produce a hard 
copy number less than 
previous years)   

 

LIA Program 
Guidelines Manual 

Revision   See description All LIA contractors and 
internal Network CMs 
and PMs   Estimate one 
for each LIA and for one 
each for internal staff so 
approximately 250.     

 

Farm worker Nutrition 
Education Fotonovela 

New To educate low-income 
farm workers about 
healthy eating and 
reinforce telenovelas a 
LFNE will be producing 

low income farm 
workers and their 
families, anticipating 
30,000 copies 

A bilingual 
(English/Spanish) 
fotonovela will be 
produced to 
complement a Local 
Food and Nutrition 
Education project’s 
three-part telenovela 
series. The fotonovela 
will reinforce the healthy 
eating messages 
featured in the 
telenovelas: low fat, and 
low salt, and balance 
caloric intake. 

FSP Fotonovela 
Revision for 
Stanislaus 

Revision  To promote FSP and 
healthy eating in 
Stanislaus County 
through a bilingual 
(Spanish/English) 
fotonovela 

Low income people in 
Stanislaus County, 
anticipate 2500-3000 
copies (7500-9000 
copies over three years) 

 

Need Help Buying 
Food Brochure 

Revision  update previous Need 
Help Buying Food 
brochure content  

low income Californians 
and their families, 
anticipating 200,000 
copies (100,000 each in 
Spanish and English) 
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Need Help Buying 
Food Brochure FFY 
2007 FSP Income 
Eligibility Insert 

Revision update previous Need 
Help Buying Food FSP 
income eligibility table   

low income Californians 
and their families, 
anticipating 200,000 
copies (one side will be 
in Spanish, the other in 
English) 

 

A Medical Cost 
Appraisal of Low 
Fruit/Vegetable Intake 
Among California 
Adults 

New   Pair with the Cost of 
Physical Inactivity, 
Obesity, and Overweight 
report (2005) to get a 
truer picture of the cost of 
poor nutrition, sedentary 
behavior and excess 
weight to California adults 

Nutrition educators, 
policymakers, the 
business and healthcare 
communities, the 
general public; #? 

Fruit and vegetable 
consumption is 
frequently used by 
programs as a surrogate 
for dietary quality and 
has been a major 
California Nutrition 
Network objective for 
many years.  This report 
will quantify the direct 
health-related financial 
cost of low fruit and 
vegetable consumption, 
providing cost estimates 
for low-income 
Californians receiving 
public services for 
medical care. This type 
of report has never been 
done either nationally or 
for the state of 
California.  
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
What Do Low Income 
California Immigrants 
Think About Obesity, 
Nutrition, and 
Physical Activity?  

New Formative research to 
inform development of 
the California Asian 
Campaign and to further 
the development of the 
Latino Campaign 

Contractors, nutrition 
educators, 
policymakers, the ethnic 
media 

California contains 
many low-income 
immigrants who are not 
fluent English speakers.  
However, many are 
legal residents and 
eligible for the Food 
Stamp Program  The 
Latino Campaign serves 
Spanish- speaking 
Californians and the 
new Asian Campaign 
will do so for California’s 
Chinese, Vietnamese, 
Hmong, and Korean 
populations.  This report 
describes the views of 
these populations 
expressed through an 
in-language survey 
conducted in FY06 
about obesity, nutrition, 
and physical activity. It 
will provide the Network 
with an outstanding 
opportunity to use ethnic 
media to connect with 
low-income non-English 
speaking Californians 
who would otherwise 
not be reached with our 
FSNE nutrition 
education message and 
provide new insights to 
our contractors and 
state staff as the Asian 
Campaign moves into 
its next phase. 
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Regional Estimates of 
Fruit and Vegetable 
Consumption among 
Asian Subgroups: 
2001 California 
Health Interview 
Survey (Sharon is 
supposed to be first 
author of FV brief) 

New To provide a baseline for 
various population sub-
groups prior to the 
inception of a campaign 
to increase fruit and 
vegetable consumption 
among sub-groups of 
Californians of Asian 
background 

Online distribution on 
the website of the UCD 
Center for Advanced 
Studies in Nutrition and 
Social Marketing; don't 
know # of hard copies 

CPNS is in the formative 
stages of developing an 
Asian Campaign, which 
will separately address 
Asian sub-groups.  This 
is one of three briefs 
analyzing data from 
Asian respondents to 
the 2001 CHIS (N = 
4,768).  The report will 
provide the California 
Regional Nutrition 
Networks with area-
specific information 
about the health status 
of seven Asian sub-
groups and all Asians 
on three key variables.  
The other briefs are on 
obesity and physical 
activity, with lead 
authors from the UCD. 

California Women's 
Health Survey 2004 
Data Points:  
--Healthy Weight  
--Obesity  
--Fruit and Vegetable 
Consumption and 
Belief - All Women 
--Fruit and Vegetable 
Consumption and 
Belief - Women 
Participating in 
Nutrition Assistance 
Programs 
--Physical Activity 
Recommendations 

New To widely disseminate 
findings that can be used 
for program planning and 
to guide development of 
policy relating to many 
aspects of women's 
health. 

# copies will be up to 
the Office of Women's 
Health and it will be 
posted online on their 
website to which CPNS 
can link 

These one-page brief 
reports are snapshots of 
the state of California 
women’s health in 
several areas of deep 
interest to FSNE:  body 
weight, fruit and 
vegetable consumption 
and belief, and physical 
activity.  The areas of 
interest are looked at in 
terms of poverty-related 
variables, including 
participation in the Food 
Stamp Program.  No 
other DHS program 
produces data points on 
these aspects of the 
California Women’s 
Health Survey. 
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Adoption of Healthy 
Eating and Physical 
Activity Behaviors 
among Low-income 
Californians 

New Provide insight in 
changes of dietary 
patterns of California 
adults (1989-2003) 
(1997-2003) and the 
factors which may be 
contributing to these 
changes 

Contractors, nutrition 
educators, 
policymakers, the ethnic 
media 

Previous reports have 
been used as a means 
of disseminating data 
collected by the 
California Dietary 
Practices Survey 
(CDPS). This report will 
provide the most current 
data from the CDPS and 
will be focused on 
dietary changes in the 
FSNE population.  
 

Literature Review: 
Health Disparities 

New To give a general 
overview on the different 
aspects of health 
disparities and the current 
state of health disparities 

Policy Action Team 
members, Contractors, 
nutrition educators, 
public health officials, 
general public 

This literature review will 
be used as a resource 
for the Nutrition Network 
and its funded projects 
to provide the most 
current information on 
health disparities in 
California. Disparities in 
health and health care 
directly impact the 
FSNE population, who 
are disproportionately 
burdened by chronic 
diseases related to diet 
and physical activity and 
have less access to 
quality health care. For 
this reason health 
disparities need to be 
clearly understood and 
addressed in order 
properly serve this 
population. 
 

The California Teen 
Eating, Exercise, and 
Nutrition Survey: 
Trends in Nutrition 
and Physical Activity 
Behaviors from 1998 - 
2004 

New To provide updated 
statistical information 
regarding teen 
eating/exercise behaviors 
to inform program 
planning and policy 
decisions 

Nutrition educators, 
policymakers, the 
business and healthcare 
communities, the 
general public; #? 

Reporting of ongoing 
surveillance and trend 
results for nutrition and 
physical activity 
behaviors of California 
teens is essential to 
informing the 
development and 
evaluation of nutrition 
education programs and 
empowerment activities 
for FSNE contractors 
and partners.  
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Nutrition Education 
Best Practices Case 
Studies 

New Document best practices, 
share lessons learned 
and identify areas for 
further strengthening. 

 Network-funded 
agencies, specifically 
food banks, community 
health centers and low-
resource schools and 
larger community of 
interested persons. (80 
copies each and  posted 
on website) 

Document will respond 
to the need identified in 
the United States 
General Accounting 
Office (GAO) report for 
more systematic sharing 
of lessons learned 
across nutrition 
education efforts. 
 

Participatory 
Evaluation Case 
Study  

New Provide practitioner 
oriented examples for 
how to use participatory 
evaluation methods to 
assess and improve 
programs. 

Network funded 
agencies and larger 
community of interested 
persons. (50 copies and 
posted on website) 

Document will respond 
to the need identified in 
the United States 
General Accounting 
Office (GAO) report for 
more systematic sharing 
of lessons learned 
across nutrition 
education efforts. 
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g. Use of Existing Educational Materials.  Goal-setting educational lessons used in FSNEP will be used in this project.  
Materials focus on: 1) Goal Setting (motivation and removing barrier’s to change diet and exercise); 2) Healthy Life-
styles (healthy diets, portion sizes, stretching exercises); 3) Changing Behaviors (food labels, recipe substitutions, ex-
ercise ideas, understanding nutrition); 4) Proactive about Health (physical activity ideas, eating out tips, understand-
ing health and nutrition relationships). 

 
h. Development of New Educational Materials. 
 Not Applicable. 

 
EVALUATION PLANS 
Project will be recruiting 200 food stamp eligible clients and collecting pre/post data on 150 (demographics, knowledge, 
Healthy Weight Checklist, diet and exercise logs) 
 
COORDINATION EFFORTS 
Other funding (DANR) will be used to enhance project (eg. Evaluation costs, etc.) 

 

 
3.  Project Title: Video Enhanced Creating Healthy Families 

 
a. Objectives.   

1. By September 30, 2007, the “Creating Healthy Families” companion DVD with the “Creating Healthy Fami-
lies” educator and parents materials will be pilot tested with English and Spanish speaking FSNEP clientele and 
food stamp eligible parents with young children in 4 – 6 counties. It is expected that across all classes receiving 
these materials, infant and child feeding practices will improve an average of 1-point on a 5 point scale in the 4-
6 weeks of the class duration. 

 
2. By September 30, 2007, educator and parent feedback from the “Creating Healthy Families” companion DVD 

will be incorporated into an Educator Guide to be used in conjunction with the companion DVD and “Creating 
Healthy Families” parent materials. In addition, the educator website for “Creating Healthy Families” will be 
accessed by FSNE educators using the “Creating Healthy Families” materials and assessed on their perception 
of efficacy regarding impacting infant and child feeding practices among FSNE parents and FSNE eligible par-
ents of young children. It is expected that these will result in a significant increase in educators’ efficacy ratings 
of impacting infant and child feeding practices with FSNE clientele and FSNE eligible parents they work with. 

 
b. Audience  FSNEP clientele and food stamp eligible parents with young children 
 
c. Focus on FSP Eligibles.  Approximately 100 food stamp eligible will be recruited in FSNEP Counties:  San Diego, 

Tulare, Yolo. 
 
 
d. Project Description.  The proposed project aims to increase the nutrition education for parents of young children at-

tending FSNEP. A DVD created with Core Issues funding will be piloted with FSNEP clientele to assess the rele-
vance for FSNEP clientele, and to develop a “User Guide” for educators.  The video will also be incorporated into an 
interactive website for FSNEP educators focused on nutrition related parent feeding behaviors.  The website will give 
FSNEP educators an easy place to search for current research-based information regarding nutrition related parenting 
issues. 

 
e. Summary of Action Plan.  To identify programs in partner counties working with FFSNEP and food eligible clientele 

to recruit parents and conduct focus groups and then have the data analyzed.  Incorporate companion DVD with use 
of Creating Healthy Families materials in partner county FSNEP classes.  Then collect clientele and educator feed-
back regarding usefulness of Creating Healthy Families companion DVD in FSNEP classes.  Assess whether or not 
the materials increase the knowledge and skills with young children.  Create information that can be made available 
on a website that includes the Creating Healthy Families materials.  Analyze and summarize feedback regarding web-
site usefulness in helping FSNEP educators. 

 
f. Modification of Project Methods/Strategies. 
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 Not Applicable 
 
 
g. Use of Existing Educational Materials.  The DVD – “Creating Healthy Families” will be used. 
 
 
h. Development of New Educational Materials.  User’s guide (eg. Lesson plans) for FSNEP staff. 
 

 
EVALUATION PLANS 
All FSNEP eligibles enrolled (demographics) will be pre/post tested using the following instruments: 1) Nutrition Atti-
tudes Questionnaire; 2) Parenting Dimensions Inventory; 3) Parent Self-Agency Measure (eg. Perception of Efficiency). 
 
 
COORDINATION EFFORTS 
This project is being coordinated with the ANR “Healthy Families” workgroup. 

 

 
4.  Project Title: YMCA Centered Nutrition Education 

 
a. Objectives.   

1. To identify curricula and adapt as needed for delivery to African American adult family members.  
2. To adapt selected curricul delivery to African American children and youth   
3. To delivery curricula to African American adults at three low-income urban YMCA centers in Oakland Ca, all 

of which deliver free summer lunch program. 
4. To deliver the curricula to African American children and youth at the same three urban YMCA centers in Oak-

land CA  .  
5. To make education materials available to all members of these three urban, low-income YMCA centers.  These 

materials will be selected from those available in the public domain and developed by reputable organizations 
including the USDA and NIH. 

b. Audience.  African American children and their families. 
 
c. Focus on FSP Eligibles.  Approximately 500 food stamp eligible families will be taught using the educational materi-

als used in Adult FSNEP. 
 
d. Project Description.  The overall goal of this project is to provide the skills and education needed to foster body 

weight maintenance via increased physical activity and healthy food choices.  The 9 to 16 yea old children will be 
provided education through a community-based program that includes nutrition and physical activity, each session 
will provide education and experience that integrates these intertwined aspects of daily life.  The lessons with both 
the children and adults will be highly interactive.  Nutrition and physical activity education will be delivered at three 
YMCA sites, all in eligible low-income communities in Oakland. 

 
e. Summary of Action Plan.  Identify and adapt curriculum for delivery to African American adults, children and youth 

which will be done by Barbara Green (FSNEP NEA) since she has first hand experience with similar curricula and 
with the target community.  In monthly sessions, deliver the curriculum to African American adults at three urban 
YMCA centers in Oakland CA.  In weekly sessions, deliver the curriculum to African American children and youth at 
two urban YMCA centers in Oakland CA.  In daily sessions during week long day camps, deliver the curriculum to 
African American children at two urban YMCA centers in Oakland CA.  Provide education materials, monthly to 
these African American and children, youth and their families. 

 
f. Modification of Project Methods/Strategies. 
 Not Applicable 
 
g. Use of Existing Educational Materials.  Adult FSNEP curriculum recently updated to reflect the new Dietary Guide-

lines will be used. 
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h. Development of New Educational Materials. 
  Not Applicable 

 
 

EVALUATION PLANS 
Approximately 500-1000 FSNEP eligible clients will be evaluated. 
 
 
COORDINATION EFFORTS 
This project is being coordinated with another project that is funded by the USDA. 

 
 

 
5.  Project Title: Childhood Overweight Prevention among Asian Immigrants 

 
a. Objectives 

a. Adapt the series of five CWH pamphlets entitled “Reducing Risk of Childhood Overweight Among Immigrant 
Families from Asia” into the Cambodian and Lao languages, per plan, before February 28, 2007. 

b. Develop a short (8 to 12 minute) nutrition video promoting healthy eating and physical activity behaviors for 
families with young children before April 1, 2007. 

c. Test video and revise as needed before June 15, 2007 
d. Develop instructor’s guide to accompany video before July 15, 2007 

 
b. Audience.  Asian Immigrants.  According to the 2000 Census, there were 70,341 Cambodians and 56,237 Laotians 

living in California of whom > 60% are low income. 
 
c. Focus on FSP Eligibles.  Food stamp eligible Asian immigrant parents of young children in Sacramento, San Joaquin 

and Santa Clara counties. 
 
d. Project Description.  The immigrant Asian population in California has been increasing rapidly over the past two 

decades.  According to the 2000 census, of the 4 million Asians who live in California today, 60% are first generation 
immigrants.  Although traditional Asian diets are generally healthy, the adoption of ‘American foods’ is inevitable as 
immigrants acculturate.  Anthropological studies have demonstrated that immigrants are more likely to adopt ‘periph-
eral’ foods such as snacks and sweets.  The effects of unhealthy eating and sedentary behaviors among immigrant 
children have already been observed by agencies and organizations serving low-income Asian American immigrant 
populations.  They have expressed a need for culturally appropriate educational materials.  The following goals of 
this project are: adapt existing educated pamphlets that are currently available in Chinese, Hmong, Korean and Viet-
namese for use with Cambodians and Laotians; and develop a short (8-12) video that will have the potential for voice 
over in may Asian languages. 

 
e. Summary of Action Plan.  To adapt the educational pamphlets for use with Cambodians and Laotians, we will con-

duct one focus group for each of these two groups.  Participants will be asked about the cultural appropriateness of 
existing messages and to modify or expand these messages if deemed appropriate.  To develop the video, we will 
identify salient messages from the educational pamphlets by conducting another six focus group sessions among the 
various Asian ethnic communities.  Focus group participants will be recruited from FSNEP and Head Start programs 
in the greater northern San Francisco bay area and the Central Valley, including Sacramento, San Joaquin and Santa 
Clara counties where there are large Southeast Asian, Chinese and Korean populations.  The video will be produced 
and evaluated for its clarity, relevance and cultural sensitivity by 3-4 bilingual Hmong nutrition educators who will be 
interviewed after viewing the video.  It will be disseminated to all FSNEP adult programs in California, serving 
Hmong clients, and promoted at the annual FSNEP conference. 

 
f. Modification of Project Methods/Strategies. 
  Not Applicable. 
 
g. Use of Existing Educational Materials. 



- 30 - 

  Nutrition education materials developed for several Asian languages will be adapted for FSNEP eligibles who speak 
Laotian and Cambodian. 

 
h. Development of New Educational Materials. 
  Not Applicable 

 
EVALUATION PLANS 
Focus groups will be conducted in FSNEP Counties.  Approximately 40 to 80 food stamp eligible clients will receive di-
rect education. 
 
COORDINATION EFFORTS 
The project leaders will be working with other groups interested in Asian immigrants to form an Advisory Committee. 

 

 
6.  Project Title: Promoting bone health among Spanish-speaking adult FSNEP clients 

 
a. Objectives 

i. Promote the use of the FSNEP bone health curriculum among Spanish-speaking clients by training Spanish-
speaking nutrition educators; 

ii. A training manual will be developed by Dec 15, 2006. 
iii. Training sessions will be delivered to FSNEP counties wanting to receive training by March 31, 2007. 
iv. Data for evaluating the effectiveness of the training program will be collected by June 30, 2007. 
v. Data will be analyzed by August 31, 2007. 

vi. An evaluation report will be available by Sep 30, 2007. 
vii. Determine if FSNEP Spanish-speaking clients themselves can become promotoras and be trained to deliver the 

lessons to members of their communities. 
viii. A training manual for nutrition educators to use to train promotoras will be developed by Jan 31, 2006. 

ix. An evaluation questionnaire for promotoras to use will be developed by May 2007. 
x. Nutrition educators will have identified, recruited and trained 1-2 clients to deliver lessons to low income mem-

bers of their community by June 2007. 
xi. Data for evaluating the effectives of the promotora training program will be collected and analyzed by August 31, 

2007. 
xii. An evaluation report that incorporates findings pertaining to the first objective will be available by Sep 30, 2007. 

 
b. Audience.  Spanish-speaking Food Stamp Eligible clients from FSNEP counties. 
 
c. Focus on FSP Eligibles. Approximately 50 – 100 food stamp eligible clients wil receive direct education. 
 
 
d. Project Description.  This project is to promote bone health among Spanish-speaking Food Stamp eligible adults and 

their families.  Given the relatively low participation rates in the food Stamp program related to misperceptions about 
food Stamp eligibility among immigrants, it may be useful to apply the ‘promotora’ model to provide nutrition educa-
tion to low-income Spanish-speaking immigrants who are not enrolled in the Food Stamp program.  The use of com-
munity health educators or “promotores de salud” has proven to be an effective method for addressing the particular 
needs of the Latino population while delivering culturally and linguistically appropriate information. 

 
e. Summary of Action Plan.  To promote the use of the FSNEP bone health curriculum among Spanish-speaking cli-

ents, we will contact all FSNEP adult programs and offer to train bilingual Spanish-speaking nutrition educators to 
use the bone health curriculum.  The training will include a demonstration lesson; describe the use of models; discuss 
how and when the lesson plans can be used, and how pre-post tests can be administered and analyzed, and answer 
frequently asked questions.  It is expected that this training will take place at the local FSNEP sites, where the trainer 
can more easily answer locally oriented questions.  To determine if FSNEP Spanish-speaking clients themselves can 
become promotoras and be trained to deliver the lessons to members of their communities, bilingual nutrition educa-
tors will be asked to idendtify1-2 clients who have leadership abilities, and train them to identify Food Stamp eligible 
neighborhood residents, and deliver the bone health lessons.  A manual for nutrition educators to use to train promo-
toras will be developed.  This will address topics such as recruitment, and teaching and learning techniques, where to 
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hold lessons, content, frequently asked questions, as well as eligibility for the food Stamp program.  In addition, tech-
nical assistance will be provided to promotoras by a trained UC staff member who will record all requests for assis-
tance, so as to provide an evaluation of the need for technical assistance support.  Poromotoras will also be asked to 
document how many individuals they provide bone health lessons to, and obtain self-reports of household income and 
household size.   

 
f. Modification of Project Methods/Strategies. 
  Not Applicable 
g. Use of Existing Educational Materials. 
  Not Applicable 
h. Development of New Educational Materials. 
  Not Applicable 

 
 

EVALUATION PLANS 
Approximately 100-200 food stamp eligibles will be evaluated. 

 
COORDINATION EFFORTS 
This project is being coordinated with the CNN Latino Project’s Bone Health Campaign. 

 

 
7.  Project Title: Healthy Eating and Activity for Children 

 
a. Objectives 

(each objective has an action step in action plan section) 
1. Adapt project materials and staff training. Materials include: program flyers, log materials, maps, food demo kit, 

newsletters, and handouts. (Sept. – Dec. 06) 
2. Work with project sites to assist them with the project. (Sept. 06 – June 07) 
3. Deliver nutrition education training program and food demo kits and related materials to staff, children and par-

ents. (Jan. – June 07) 
4. Work with counties/project collaborators to support project, and coordinate with California Nutrition Network’s 

5-A-Day project. (Oct. 06 – June 07) 
5. Evaluate the impact of the project. (Jan. – July 07) 
6. Modify program materials or process as needed. (June – Aug. 07) 
7. Prepare reports to share the project findings with members of the nutrition education, cooperative extension, and 

childcare communities. (Aug.- Sept. 07) 
 
 Action Plan  

Objective Number Steps Timeline 
Adapt materials from Wellness in the Work Place and 
5-A-Day to meet needs of project. 

Sept - Oct 2006 

Translate materials, as needed.  Nov 2007 

1. Adapt project materi-
als and staff training. 

Finalize all program and training materials. Nov – Dec 2006 
Meet and build relationships with project sites. Sept - Oct 2006 
Determine site needs and project logistics. Sept - Oct 2006 
Schedule trainings. Nov - Dec 2006 
Assess site needs monthly. Jan – June 2007 
Devise evaluation logistics. Feb – Mar 2007 

2. Work with project 
sites to assist them 
with the project.  
 

Acknowledge and recognize site achievements. May – Jun 2007 
Train site staff on using program and materials. Jan 2007  3. Deliver audience 

training/materials. Assemble and deliver related materials. Feb – Jun 2007 
Communicate with counties and partners on a regular 
basis to support project efforts. 

Oct 2006  – Jun 
2007 

4. Work with coun-
ties/project collabora-
tors to support pro-
ject. 

Identify changes needed to improve the process and 
strengthen the project. 

Jan – Jun 2007 

5. Evaluate the impact Develop interview formats and questionnaires. Jan – Feb 2007 



- 32 - 

Administer questionnaires and interviews. Apr – May 2007 of the project. 
Analyze and summarize evaluation results. Jun – Jul 2007 
Review results and identify revisions needed. Jun – Jul 2007 6. Modify program ma-

terials/process. Revise materials and project plans as needed. Jul – Aug 2007 
Summarize evaluation and write project report.  Aug 2007 7. Prepare report for 

groups. Present project report and findings. Sept 2007 

 
 

b. Audience.  Children and parents from food stamp eligible day-care centers. 
 
c. Focus on FSP Eligibles.  Approximately 200 food stamp eligible families (children) will receive “direct education.” 
 
d. Project Description.  The project will provide an experiential training to child care staff for transfer to their 

child/parent clients, adapting the field-tested “Walk Across California” activity, from the Wellness in the Workplace 
project, shown to motivate participants to engage in wellness activities through social support and goal setting.  The 
project will be working with eligible day care center children.  As participants reach goals logged on a California 
map, they will receive a nutrition education activity and food demonstration of seasonal produce from a California 
region.  The nutrition education materials, adapted from California 5-A-Day, will include produce activities, newslet-
ters, recipes and guides for taste-testings and classroom activities fro children.  Related materials will be provided to 
parents in a coordinated fashion.  Coordinated and behaviorally focused activities are reinforced through regular con-
tact between child care caregivers, children and parents.  Personally relevant experiences and self-efficacy is pro-
moted among child car providers, leading to the modeling and reinforcement of positive eating and activity patterns 
among the children and families. 

 
e. Summary of Action Plan.  To adapt project materials and staff training we will adapt materials from Wellness in the 

Work Place and 5-A-Day to meet needs of project as well as translate materials as needed and finalize all program 
and training materials.  We will meet and build relationships with project sites and determine site needs and project 
logistics along with schedule trainings, assess site needs monthly and acknowledge and recognize site achievements 
as ways of assisting project sites with this project.  Communicating with counties and partners on a regular basis will 
help in supporting project efforts along with identifying changes needed to improve the process and strengthen the 
project.  Developing interview formats and questionnaires will help in being able to evaluate the impact of the pro-
ject.  At the end of the project summary evaluations and written project reports will be available for the groups as 
well as the project reports and findings will be presented. 

 
f. Modification of Project Methods/Strategies. 
 Not Applicable 
 
g. Use of Existing Educational Materials.  Adapt “5-A-Day” and “Wellness in the Workplace” 
 
h. Development of New Educational Materials. 
 Not Applicable 

 
EVALUATION PLANS 
Approximately 100 to 200 families from eligible day-care centers will be evaluated using instruments developed from 
educational materials. 
 
COORDINATION EFFORTS 
This project will be coordinated by working with the California Nutrition Network (5-A-Day) project staff. 

 

 
8.  Project Title: Teaching HEART Smart Cooking to Kids 

 
a. Objectives.   

1. By December, 2006, project leaders will adapt existing HEART Smart nutrition education scripts for use with 
food stamp eligible children. 
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2. By May, 2007, project leaders will produce, promote and air on a local cable TV station five HEART Smart nutri-
tion education shows involving students from an elementary school serving FSNE eligible families. 

3. By October, 2006, project leaders will assess the reach and appeal of the HEART Smart nutrition education shows 
through stakeholder and client interview questionnaires and revise the show as needed to improve reach and ap-
peal. 

 
  Action Plan  

Objective Steps Timeline 
Review and select existing scripts 
relevant to selected show themes. 

Oct-Nov 
2006 

Convene project Advisory Board3 to 
meet with project staff to provide in-
put on selecting and revising scripts. 

Nov 2006 

1.  Adapt existing 
HEART Smart nutrition edu-
cation scripts for use with 
food stamp eligible children. 

Revise scripts and purchase accom-
panying props as needed. 

Nov-Dec 
2006 

Engage school community in show 
production. 

Oct-
Nov2006 

Select one classroom from each grade 
level (1st-5th) to participate in show. 

Nov-Dec 
2006 

Produce and air five shows 
(one/month) on the local cable net-
work. 

Jan-May 
2007 

2. Produce and promote 
HEART Smart nutrition edu-
cation show. 

Promote show through established 
school venues. 

Jan-May 
2007 

Develop stakeholder interview ques-
tionnaire for teachers on ease of in-
volving students in show and teacher 
willingness to participate. 

Feb-Mar 
2007 

Develop client interview question-
naire for food stamp eligible families 
on recall, recognition and appeal of 
nutrition education show. 

Mar-Apr 
2007 

Administer stakeholder and client in-
terview questionnaires. 

Apr-Jun 
2007 

Enter and analyze questionnaire data. Jun-Aug 
2007 

Convene project Advisory Board 
meet with project staff to interpret 
data and advise on revising show and 
promotion activities. 

Aug 2006 

3. Assess reach and appeal 
of HEART Smart nutrition 
education show. 

Revise show as needed. Sep-Oct 
2007 

 
 

b. Audience.  Food Stamp eligible children in selected California Schools 
 
c. Focus on FSP Eligibles.  8 elementary schools in the New Haven Unified School Districts ( > 50% children enrolled in 

free and reduced-price school lunches) 
 
 
d. Project Description.  The goal of this project is to create a children’s cooking show, aired on a local cable station and 

available on video for classroom use, to provide children from a local elementary school the opportunity to actively 
participate in food preparation and learn first-hand about nutrition, while engaging a large community audience.  Each 

                                                                               
3 Advisory Board Members to include:  Amy Tonkonogy (WGBH-Boston), Elsie Szeto (NHUSD Foodservice), and Vince Rosato (Sear-
les Elementary School). 
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month one K-5 classroom from an elementary school which serves a large population of food stamp eligible families 
would participate.  Shows would be adapted from scripts previously developed and pilot tested.  Promotional activities 
will include public service announcements on the cable station as well as notices in the local newspaper, in the super-
intendent, principal, teacher and foodservice newsletters, and on school billboards.  Evaluation of the audience reach, 
recognition of key messages, and audience satisfaction will be conducted and used to inform modifications to the de-
livery of the program for extension into other communities serving large numbers of food stamp eligible families. 

 
e. Summary of Action Plan.  Review and select existing scripts relevant to selected show themes.  Engage school com-

munity in show production.  Produce and air five shows (one/month) on the local cable network.  Develop and admin-
ister stakeholder and client interview questionnaires.  Convene project Advisory Board to meet with project staff to 
provide input and interpret data on revising show and promotion activities. 

 
f. Modification of Project Methods/Strategies. 
  Not Applicable 
 
 
g. Use of Existing Educational Materials. 
  HEART Smart Nutrition education scripts 
 
h. Development of New Educational Materials. 
  Videotape/cable show for children 

 
 

EVALUATION PLANS 
50-400 food stamp eligible children who participate in the education program will be evaluated. 
 
COORDINATION EFFORTS 
Project will be convening on Advisory Board to work with project staff. 

 

 
9.  Project Title: Teaching Kids What to Eat Where They Eat 

 
a. Objectives.   

1. By December, 2006, project leaders will produce and disseminate nutrition education tool kits for use in school 
foodservice settings to 10 elementary schools that serve FSNE eligible populations. 

2. By June, 2006, project leaders will provide training to foodservice staff at each of the 10 elementary schools on the 
use of the tool kit for nutrition education in the school foodservice setting. 

3. By September, 2007, project leaders will evaluate the training and implementation of the tool kit using stakeholder 
and client interview questionnaires in order to improve its use and effectiveness with food stamp eligible students 
and their parents. 

 
 Action Plan  

Objective Steps Timeline 
Reproduce tools and resources selected for 
kit. 

Oct 2006 

Design and package into tool kit binder Nov-Dec 
2006 

a.  Disseminate a nutrition 
education tool kit for use 
in school foodservice set-
tings 

Distribute to 10 elementary schools that 
serve FSNEP eligible populations. 

Dec 2006 

b.  Provide training to food-
service staff on the use of 

NFCS advisors4 and other5 project advisory 
board members meet with study staff to 
plan training. 

Nov 2006 

                                                                               
4 CE NFCS Advisors:  Margaret Johns (Kern), Cathi Lamp (Tulare). 
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Objective Steps Timeline 
Develop training materials and curriculum. Nov-Jan 

2007 
Conduct training sessions for the school 
foodservice manager at each school. 

Jan-Feb 
2007 

the tools for nutrition edu-
cation 

Provide consultation as kit resources are 
used for nutrition education. 

Feb-Jun 
2007 

Develop stakeholder interview question-
naire for foodservice managers on quality 
of training and use of nutrition education 
tool kit. 

Mar-Apr 
2007 

Develop client interview questionnaire for 
food stamp eligible families on recall, rec-
ognition and appeal of nutrition education 
tools. 

Apr-May 
2007 

Administer stakeholder and client interview 
questionnaires 

May-July 
2007 

Enter and analyze questionnaire data. July-Aug 
2007 

NFCS advisors and other project advisory 
board members meet with study staff to in-
terpret data and advise on revising training 
and tool kit. 

Aug 2006 

3. Evaluate the training and 
implementation of the tool 
kit to improve its use and ef-
fectiveness 

Revise training and tool kit as needed. Sep 2007 
 

b. Audience.  Food Stamp eligible children and their parents in San Joaquin, Kern and Tulare Counties. 
 
c. Focus on FSP Eligibles.  Food stamp eligible children in qualifying schools (3000 children) 
 
 
d. Project Description.  Experiential activities are recommended for effective child learning.  Promoting healthy eating to 

children therefore ideally involves real-life settings where hands-on experience with food occurs.  For school-age chil-
dren, schools are the largest source of meals eaten outside of the home.  As such school foodservice offers an ideal set-
ting for experiential learning around food.  Yet the school cafeteria remains a largely untapped educational resource 
and most often school cafeterias promote foods that are discouraged in nutrition education.  In a recent study more 
than half (60%) of the posters and signage for foods and beverages observed on California high school campuses were 
fore items like candy, soda and chips; only 28% were for products such as fruits, vegetables, whole grains, low-fat 
dairy and water.  Food stamp eligible children and their families will benefit from receiving nutrition education mes-
sages in school foodservice settings that are consistent with and augment the health-promotion messages of FSNEP. 

 
 
e. Summary of Action Plan.  Reproduce tools and resources selected for kit and distribute to 10 elementary schools that 

serve FSNEP eligible populations.  NFCS advisors and other project advisory board members meet with study staff to 
plan training and conduct training sessions for the school foodservice manger at each school.  Develop stakeholder in-
terview questionnaire for foodservice managers on quality of training and use of nutrition education tool kit.  Develop 
client interview questionnaire for food stamp eligible families on recall, recognition and appeal of nutrition education 
tools.  Administer stakeholder and client interview questionnaires.  NFCS advisors and other project advisory board 
members meet with study staff to interpret data and advise on revising training and tool kit. 

 
f. Modification of Project Methods/Strategies. 
  Not Applicable 
 
g. Use of Existing Educational Materials. 
                                                                                                                                                                                                       
5 Other advisory board members:  Lucy Hicks (California food Policy Advocates), Rhonda DeVaux (California School 
Nutrition Association), Elsie Szeto (New Haven Unified School District Foodservice). 
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  Not Applicable 
 
h. Development of New Educational Materials. 
  Tool Kit for school service providers 

 
 

EVALUATION PLANS 
50-100 Food stamp eligibles will be evaluated 
 
COORDINATION EFFORTS 
The project will be developing an Advisory Board as part of its plan. 

 
 

10.  Project Title: Using Limited Resources to Maximum Potential 
 

a.  Objectives.   
1. UCCE program representatives will conduct focus group interviews with at least two groups (7 – 12 per group) of 

Food Stamp eligible clients by January 2007 to get their preference on the use of graphics and format style of pub-
lications.  Two abbreviated publications will be reviewed and rated for readability and ease of use.  We will also 
seek their input on which topics they need more information on to better use their resources. 
 

2. A series of approximately 10 one-page handouts, on topics requested by Food Stamp eligible clients during focus 
interviews, will be drafted and formatted by Feb 2007.  Existing UCCE and other government produced publica-
tions will be used as the basis of these handouts. 
 

3. The 10 revised handouts will be distributed to at least 150 clients in three FSNEP county pilot-test sites from 
March – May 2007.  Approximately 20 Food Stamp eligible clients who received the handouts will be asked to par-
ticipate in a brief follow-up survey (about 10 questions) to determine which handouts they received, which they 
read, and the usefulness of the publications. 

 
b. Audience.  Food Stamp eligibles in FSNEP counties. 
 
c. Focus on FSP Eligibles.  150 Food stamp eligible families will receive nutrition education classes. 
 
d. Project Description.  The purpose of this project is to provide basic life skill education in a series of one-page, bilin-

gual, low-literacy publications assisting our audience in using their resources to the fullest and avoid being taken in 
by fraudulent offers. 

 
e. Summary of Action Plan.  Develop questions for focus group interviews for food stamp eligibles and arrange to con-

duct focus group interviews.  Update and revise Learning for Better Living handouts on goal setting, shopping tips, 
using an electronic benefits transfer card, saving money at the grocery store, applying for federal tax credits, and 
avoiding identity theft.  Conduct focus group interviews.  Complete revisions of handouts and then distribute copies 
of handouts to FSNEP counties for use with clients.  The handouts will be updated and reviewed by the FSNEP cur-
riculum committee. 

 
f. Modification of Project Methods/Strategies. 
  Not Applicable 
 
g. Use of Existing Educational Materials. 
  Handouts from Learning for Better Living will be updated and adapted for food stamp eligible clients. 
 
h. Development of New Educational Materials. 
  Not Applicable 

 
EVALUATION PLANS 
20-50% of the families target will be evaluated. 
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COORDINATION EFFORTS 
Not Applicable. 
 

 
 

b. Audience and Category: Targeting Plan for Reaching Eligible Population 
 

The target population of FSNEP will be adult and youth Food Stamp recipients and ap-
plicants located in the 40 participating California counties (50 program units).  Figure 1 
shows the location of all the proposed programs in California.  As the map indicates, the 
program will be implemented throughout the state in both urban and rural locations.  
Figure 2 is a list of participating counties for UC-FSNEP for this fiscal year.   
 
Chart 2 provides the targeting plan for all UC-FSNEP county sites and Supplementary 
Projects for FFY 07.  Chart 2A is the Targeting Plan for the Adult.  Chart 2B is the Tar-
geting Plan for the Youth Program.   

 
c. How our program will focus on FSP eligibles:  

 
UC-FSNEP will focus on FSP eligibles by a variety of nutrition education delivery 
methods. Our staff are trained in recruiting FSP eligibles using the Targeting Plans pre-
sented in Charts 2A and 2B.   

 
d. How our program is implemented:   

 
Once participants are enrolled in our UC-FSNEP program, demographic information is 
collected using the Family Record and a pre-test is completed (Food Behavior Check-
list-pre).  We have already received IRB approval to collect the pre and post-test 
evaluation data from our enrollees. Clients receive from 4 to 7 hours of nutrition educa-
tion using the materials described in (g).  After the education program is delivered, cli-
ents complete a post-test. All county data is entered into the FSNEP-ERS program and 
the results for each county are analyzed.  Additionally, the ERS program is used to ag-
gregate all results for the Final Report.  We request a waiver so that any person who 
might be in one of our nutrition education classes and is not considered "eligible" can 
attend the class. We do not analyze data from non-eligible clients.  Our Family Record 
provides the information to determine eligibility. Over 90% of our class participants are 
eligible for the nutrition education program because we target these individuals. 

 
e. Summary of existing research:   

 
We have included the existing research to support our delivery methods and evaluation 
tools in Section A. 

 
f. Justification for adapting or changing project methods:   

 
We have not adapted or changed our delivery methods. We are using the paraprofes-
sional model to work directly with eligible clients. We have a number of Supplementary 
Projects (see Chart 1B) which will be using new delivery methods and tools. 
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Figure 1: FSNEP Participating Counties 
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Figure 2: FSNEP Program Units 
 

PARTICIPATING  
COUNTIES 

(Number = 40) 

PROGRAM UNITS ADULT 
(Number = 20) 

PROGRAM UNITS YOUTH 
(Number = 30) 

Alameda 
Amador  
Butte 
Calaveras 
Colusa 
Contra Costa 
Fresno 
Glenn 
Imperial 
Kern  
Kings  
Lake  
Los Angeles  
Marin 
Mariposa 
Merced 
Monterey 
Nevada 
Placer 
Riverside 
Sacramento  
San Diego 
San Francisco 
San Joaquin 
San Luis Obispo 
San Mateo 
Santa Barbara 
Santa Clara 
Santa Cruz 
Shasta 
Solano 
Sonoma 
Sutter 
Tehama 
Trinity  
Tulare 
Tuolumne 
Ventura 
Yuba 
Yolo  

Alameda 
Amador/Calaveras 
Contra Costa 
Fresno 
Imperial 
Los Angeles  
Monterey/Santa Cruz 
Riverside  
Sacramento  
San Diego 
San Joaquin 
San Mateo/San Francisco 
Santa Barbara 
Santa Clara 
Shasta  
Solano 
Trinity  
Tulare 
Tuolumne/Mariposa 
Ventura  

Alameda 
Amador/Calaveras  
Butte  
Colusa 
Contra Costa 
Fresno 
Imperial  
Kern  
Kings  
Lake  
Los Angeles 
Marin 
Merced 
Monterey/Santa Cruz 
Placer/Nevada 
Riverside 
San Diego 
San Joaquin 
San Luis Obispo 
San Mateo/San Francisco 
Santa Clara 
Shasta 
Sonoma 
Sutter/Yuba 
Tehama/Glenn 
Trinity  
Tulare  
Tuolumne/Mariposa 
Ventura 
Yolo  
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Chart 2A: Adult UC-FSNEP Targeting Plan (FFY07) (Revised 9/21/06) 
 

County Audience Name of Location Documentation: % Source of Data 
WIC (all clinics) Federal Program All clients eligible Federal program 
Head Start (all centers) Federal Program All clients eligible Federal program 
Food Stamp Office (all offices) Federal Program All clients eligible Federal program 
Job Club (all sites) Federal Program All clients eligible Federal program 
Migrant Education (all sites) Federal Program All clients eligible Federal program 

All Counties 

School Lunch Programs (all 
eligible schools) Federal Program All children eligible Federal program 

Childcare Centers Berkeley Head Start sites 

 Oakland Head Start sites 

Agency has their own data 
indicating that 90% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Recovery Programs Matilda Cleveland 
 Andover House 
 Athol House 
 Berkeley Jubilee 
 Second Chance 
 Meekland Center 
 WIN Program 
 Solid Foundation 

 Henry Robinson Multi-
Service 

 Highland Hospital Recovery 
Program 

 HAART’S Inc. 

Agency has their own data 
indicating that 90% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

New Immigrant Program East Bay Vietnamese As-
sociation 

 Lao Family 

Agency has their own data 
indicating that 90% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Job Skills Development Jobs Consortium 

 International Institute of 
East Bay 

Agency has their own data 
indicating that 90% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

WIC WIC East Oakland Health 
Center All clients eligible Federal program 

Alameda 

Battered Women’s Shelter A Safe Place 
Agency has their own data 
indicating that 90% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 
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County Audience Name of Location Documentation: % Source of Data 

Homeless Shelter 
Building Opportunities for 
Self Sufficiency in Oakland, 
Berkeley, and Hayward 

 Women’s Daytime Action 
Center 

 St. Vincent de Paul Visita-
tion Center 

 Alpha Omega 
 Midway Shelter 

Agency has their own data 
indicating that 90% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Alameda contd 

Community Groups Harbor House 
Agency has their own data 
indicating that 90% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Food Bank Human Resources Council  
(HRC)– Food Bank 

100% at or below 185% of 
poverty level All clients eligible 

WIC Federal Program All clients eligible Federal Program 

Women’s Crisis Center HRC Women’s Crisis Cen-
ter 

78% at or below 185% of 
poverty level 

Agency maintains data onsite 
(letter from director on file) 

Drug & Alcohol Rehab Amador Social Services 
Agency has their own data 
indicating that 50% at or be-
low 185% of poverty level 

Agency maintains data onsite 
(letter from director on file) 

Even Start ATCAA 
Agency has their own data 
indicating that 100% at or 
below 185% of poverty level 

Agency maintains data onsite 
(letter from director on file) 

Foothill Indian Alliance Community Project 
Agency has their own data 
indicating that 75% at or be-
low 185% of poverty level 

Agency maintains data onsite 
(letter from director on file) 

Cal Works Federal Program All Clients eligible Federal Program 

Amador/ 
Calaveras 

Headstart (parents) Federal Program All Clients eligible Federal Program 
Headstart 
 Federal Program All clients eligible Federal Program 

WIC Federal Program All clients eligible Federal Program 
Food Stamp Offices Federal Program All clients eligible Federal Program 
Migrant Head Start Federal Program All clients eligible Federal Program 
CalWORKS Federal Program All clients eligible Federal Program 

Butte/Fish Connec-
tion 

Parents of FSNEP Youth 
Schools 

School sites listed in Chart 
2B Youth UC-FSNEP Tar-
geting Plan 

Percentage identified for each 
eligible school 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan  
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County Audience Name of Location Documentation: % Source of Data 

Butte/Fish Connec-
tion contd 

Families/Individual living in low 
income housing projects: Butte 
County Housing Authority and 
Chico Housing Improvement 
Project 

Vista Verde, Campbell 
Commons Apartments, 
East of Eaton Apartments, 
Butte County Labor Camp 

All clients eligible Agency maintains data onsite 
(letter from director on file) 

Contra Costa TANF Federal Program All clients eligible Federal Program 

Parents of Youth FSNEP 
Schools Eligible 

Schools sites listed in Chart 
2B Youth UC-FSNEP  

Percentage identified for each 
eligible school 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

WestCare California 

All of our women and chil-
dren receive Food Stamps 
and eligible clients receive 
WIC products 

Agency has their own data 
indicating that all clients 
100.00% eligible 

Agency maintains data onsite 
(letter from director on file) 

Open-ended recovery program.  
30-90 day inpatient program; 6-
month perinatal program. 

Comprehensive Addiction 
Programs, Inc. All clients 100.00% eligible. Agency maintains data onsite 

(letter from director on file) 

Fresno 

Low-income housing complex Light & Life Urban Minis-
tries, Winery Apartments All clients 100.00% eligible. Agency maintains data onsite 

(letter from director on file) 

ROP 
Imperial Valley Regional 
Occupational Program, El 
Centro 

Agency has their own data 
indicating that 85% of clien-
tele are at or below 185% 
poverty level. 

ROP Central Office keeps 
data onsite. 

Center for Family Solutions 
Womanhaven d.b.a 
Center for Family Solution, 
El Centro  

Agency has their own data 
indicating that 92% of clients 
are at or below 185% poverty 
level. 

Womanhaven business office 
keeps data on site. 

Imperial County Behavioral 
Health Services 

El Centro IC Behavioral 
Health Services, El Centro 

Agency has their own data 
indicating that 98% of clien-
tele are at or below 185% 
poverty level. 

Behavioral Health Services 
records office keeps data on 
site. 

Neighborhood Home Calexico Neighborhood 
House 

Agency has their own data 
indicating that 99% clients are 
at or below 185% poverty 
level. 

Neighborhood House central 
office keeps data on site. 

Imperial 

Perinatal Program 
Behavioral Health Services 
Alcohol and Drug programs 
County of Imperial,  

Agency has their own data 
indicating that 98% of clien-
tele are at or below 185% 

Behavioral Health Services 
records office keeps data on 
site. 
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El Centro poverty level. 
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County Audience Name of Location Documentation: % Source of Data 

Imperial Contd Housing Authority El Centro Housing Authority 

Agency has their own data 
indicating that 100% of clients 
are at or below 185% poverty 
level. 

Housing Authority Admission 
records 

 Office of Education Imperial County Office of 
Education El Centro 

Agency has their own data 
indicating that 95% of clien-
tele are at or below 185% 
poverty level. 

Agency maintains data onsite 
(letter from director on file) 

Middle School Parent Group Sun Valley Middle School 82.4% children  receive Free 
& Reduced priced meals 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Homeless Shelter Good Shepherd Homeless 
Center 

Agency has their own data 
indicating that 90% of per-
sons have incomes at or be-
low 130% poverty 

Agency maintains data onsite 
(letter from director on file) 

Pre School Parent Group Hoover Elementary School 

Agency has their own data 
indicating that 94.8% children 
receive Free & Reduced 
priced meals 

Calif. Dept of Education 

Family Self-sufficiency site Maude Booth Family Cen-
ter 

Agency has their own data 
indicating that 90% of per-
sons have incomes at or be-
low 130% poverty 

Agency maintains data onsite 
(letter from director on file) 

Family Self-sufficiency site La Escuelita Family Center 

Agency has their own data 
indicating that 90% of per-
sons have incomes at or be-
low 130% poverty 

Agency maintains data onsite 
(letter from director on file) 

Head Start (all offices) Federal Program All clients eligible Federal Program 
Food Stamp Office (all offices) Federal Program All clients eligible Federal Program 

Parent Group Healthy Start Program, San 
Fernando 

99% of children receive free 
and reduced price meals 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Parent Group Washington Irving middle 
School 

88.3% of children receive free 
and reduced price meals 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

 
LA 

Parent Group Mommy and me, Baldwin 
Park 

95.2% of children receive free 
and reduced price meals 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 
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County Audience Name of Location Documentation: % Source of Data 

Parent Group School Garden – North Hol-
lywood High School 

74% of children receive free 
and reduced price meals 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Residents of Housing Authority Various County Public 
Housing Sites 

Housing Authority of LA 
County has data that shows 
100% of clients are at or be-
low poverty level. 

Agency maintains data onsite 
(letter from director on file) 

Parent Group Pleasant View Elementary 
School 

92.6% of children receive free 
and reduced price meals 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Parent Group Whittier Elementary 96.1% of children receive free 
and reduced price meals 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Community Group Community Center and 
Adult School, Baldwin Park 

Agency has their own data 
which indicate that 76.8% are 
at or below poverty level 

Agency maintains data onsite 
(letter from director on file) 

LA Contd 

Battered Women’s Shelter Prototype 
Agency has their own data 
which indicate that 100% are 
at or below poverty level. 

Agency maintains data onsite 
(letter from director on file) 

Head Start (all centers) centers 
with state funding Federal Program All clients eligible Federal program 

Food Stamp Office (all offices) Federal Program All clients eligible Federal program 
School Lunch Programs (all 
eligible schools) Federal Program All children eligible Federal program 

ThumbsUP! Community Program, 
Sonora, California 

Agency has their own data 
indicating that over 100% of 
persons incomes at or below 
185% poverty 

Agency maintains data onsite 
(letter from director on file) 

Tuolumne/Sonora Family 
Learning Centers Social Services referrals 

Agency has their own data 
indicating that all referrals are 
eligible for Food Stamp Pro-
gram 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Mariposa/ 
Tuolumne  

Building Blocks Pre School and 
Family Centers Federal Program All clients eligible Federal Program 
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County Audience Name of Location Documentation: % Source of Data 

Mariposa/ 
Tuolumne Contd 

ICES Parenting classes & in-
home support services 

School sites listed in Chart 
2B Youth UC-FSNEP Tar-
geting Plan 

Agency has their own data 
indicating that >50% of per-
sons incomes at or below 
130% poverty 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

King City Child Development 
Center parents 

Monterey County Child 
Care 

Agency has their own data 
indicating that 89.3% are be-
low 185% federal poverty 
level 

Agency maintains data onsite 
(letter from director on file) 

Prunedale Pre-school parents Monterey County Child 
Care 

Agency has their own data 
indicating that 62.8 % are 
below 185% federal poverty 
level 

Agency maintains data onsite 
(letter from director on file) 

Seaside Child Development 
Center parents 
 

Monterey County Child 
Care 

Agency has their own data 
indicating that 87.9% are be-
low 185% federal poverty 
level 

Agency maintains data onsite 
(letter from director on file) 

Santa Lucia School parents King City, CA 
CDE data shows 76.7% are 
below 185% federal poverty 
level 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Soledad High School parents Soledad, CA 
CDE data shows 90.9% are 
below 185% federal poverty 
level 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Frank Ledesma School parents Soledad, CA 
CDE data shows 89.8% are 
below 185% federal poverty 
level 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Gabilan Elementary parents Soledad, CA  
CDE data shows 98.6% are 
below 185% federal poverty 
level 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Main Street Middle parents Soledad, CA  
CDE data shows 93.1% are 
below 185% federal poverty 
level 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Rose Ferrero Elementary par-
ents Soledad, CA  

CDE data shows 86.9% are 
below 185% federal poverty 
level 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Monterey/ 
Santa Cruz 

San Vicente Elementary par-
ents Soledad, CA  

CDE data shows 92.8% are 
below 185% federal poverty 
level 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 
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County Audience Name of Location Documentation: % Source of Data 
Monterey/ 
Santa Cruz Contd 

Parents of all elementary & 
middle schools in district 

Greenfield Union Elemen-
tary District 

CDE data shows 84.3% are 
below 185% federal poverty 
level 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

 
Monterey County Childcare Re-
source & Referral Adult Stu-
dents 

Salinas, CA 

Agency has their own data 
indicating that 67% of clien-
tele are at or below 185% 
poverty level. 

Agency maintains data onsite 
(letter from director on file) 

Nevada/Placer/Fish 
Connection Gateway PCOE 

Pregnant and parenting 
teens are the audience – 
GATEWAY is the name of 
this project located in Rock-
lin and Roseville 

The GATEWAY maintains a 
data-base on their clients.  
100% of the participants meet 
federal poverty guidelines. 

Agency maintains data onsite 
(letter from director on file) 

 

Placer and Nevada County 
State preschools 
 
 
 

Located throughout the 
county in high poverty ar-
eas – Federal Program 
 
 
 

All enrollees in the state pre-
schools must meet the same 
poverty income requirements 
as Head Start families.  100% 
are food stamp eligible. 

All client eligibility data is 
maintained by the state pre-
school administrative agen-
cies 
 

 
New Leaf Treatment Centers 
11835 Lorenson 
Auburn, Ca. 95602 

Roseville, Auburn, Grass 
Valley 

100% of the clients are on 
medical and county welfare. 

Client data is maintained by 
the agency and available for 
review. 

 
Placer County Mental Health 
11512 B Avenue 
Auburn, CA 95603 

Mental health clinics lo-
cated in Auburn and Rose-
ville 

The county performs clientele 
income eligibility screening 
for the program.  Most clients 
are also SSI recipients.  To 
be eligible for the program 
clients must meet federal 
poverty guidelines, therefore 
100% are eligible. 

Agency maintains data onsite 
(letter from director on file) 

 
Home Start 
410 Riverside Ave. 
Roseville, CA 95678 
 

Located in Roseville, this 
project focuses on those 
with the greatest need of 
the Placer county families 
by providing them with low-
income housing.  

To be eligible to participate in 
the project clients must pro-
vide income data, priority is 
given to the lowest income.  
100% are food stamp recipi-
ents. 

Agency maintains data onsite 
(letter from director on file) 
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County Audience Name of Location Documentation: % Source of Data 

Nevada/Placer/Fish 
Connection Contd 

St. Vincent de Paul 
139 Riverside Ave. 
Roseville, CA 95678 

Located in Roseville, this 
project targets homeless 
families and establishes 
them in low income apart-
ments maintained by the 
agency. 

100% of the clients are food 
stamp recipients as indicated 
by the agencies data.  Must 
meet federal poverty guide-
lines to participate. 

Agency maintains data onsite 
(letter from director on file) 

 

Family Resources Centers 
124 Main St. 
Roseville, CA 95678 
11990 Heritage Oak Pl. #9 
Auburn, CA 95603 
P.O.Box 1578 
Foresthill, CA 95631 
 

Located in Roseville, Au-
burn and Foresthill, these 
projects target low income 
with a variety of resources 
and home visitors. 

Agency maintains data on the 
families which must meet in-
come criteria including 185% 
of poverty income. 

Agency maintains data onsite 
(letter from director on file) 

 
Senior Centers 
11577 E Ave 
Auburn CA 95603 

The senior feeding pro-
grams provide classes for 
their SSI recipients.  We 
target the SSI clients with 
classes. 

Agency maintains the data on 
the clients that is collected 
when they enroll in the pro-
gram. We only work with sen-
iors that are on food stamps 
or SSI. 

Agency maintains data onsite 
(letter from director on file) 

Job Club Center for Employment 
Training, Inc., Indio 

Agency has their own data 
indicating 100% are below 
125% poverty level ($23,990 
for family of four) 

Agency maintains data onsite 
(letter from director on file) 

Low Income Housing Desert Communities Em-
powerment Zone 

Agency has their own data 
indicating 100% below 185% 
poverty level 

Agency maintains data onsite 
(letter from director on file) 

Day Care Centers 

Mecca Day Care 
Mecca Day Care II 
Tlaquepaque Day Care 
Nueva Vista Day Care 

Agency has their own data 
indicating >50% below 134% 
poverty level ($2,167/mo for 
family of four) 

Agency maintains data onsite 
(letter from director on file) 

Riverside 

Family Childcare Providers  

Riverside County Office of 
Education Children and 
Family Services Family-to-
Family Program 

Agency has their own data 
indicating ~60% below 185% 
poverty level 

Agency maintains data onsite 
(letter from director on file) 
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Homeless Shelter Martha’s Village 
Agency has their own data 
indicating 100% below 185% 
poverty level 

Agency maintains data onsite 
(letter from director on file) 

County Audience Name of Location Documentation: % Source of Data 

Southeast Asian Refugees Southeast Asian People’s 
Farm Project 

Agency has their own data 
indicating 72% annual family 
income below $15,000 

Community Action Partner-
ship 

DPSS Food Stamp Office DPSS Food Stamp Office 
Agency has their own data 
indicating 100% Food Stamp 
participants 

DPSS 

Healthy Start School-based State Pro-
gram Federal Program Agency maintains data onsite 

(letter from director on file) 

Even Start Federal Program Federal Program Agency maintains data onsite 
(letter from director on file) 

Adult Education 
Coachella Valley Adult 
School, Coachella Valley 
Unified School District 

Agency has their own data 
indicating 56.2% on 
free/reduced price meals (dis-
trict-wide) 

Data Quest CDE Web Site 

Parent Education Resource 
Center 

Desert Sands Unified 
School District 

Agency has their own data 
indicating 50.1% on 
free/reduced price meals (dis-
trict-wide) 

Data Quest CDE Web Site 

Riverside Contd 

Parents of Youth FSNEP 
Schools 

Schools sites listed in Chart 
2B Youth FSNEP Targeting 
Plan 

All clients eligible ED-Data CDE Web Site 

Sacramento Food Banks 
North Sacramento 
Del Paso Heights 
South Sacramento 

All sites eligible Agency maintains data onsite 
(letter from director on file) 

 Homeless Shelters 
North Sacramento 
Del Paso Heights 
South Sacramento 

All sites eligible Agency maintains data onsite 
(letter from director on file) 

 Family Resource Centers 
North Sacramento 
Del Paso Heights 
South Sacramento 

All sites eligible Agency maintains data onsite 
(letter from director on file) 

 Senior Centers 
North Sacramento 
Del Paso Heights 
South Sacramento 

Only seniors on food stamps 
as part of SSI are eligible 

Agency maintains data onsite 
(letter from director on file) 

San Diego See All Counties    
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San Francisco/San 
Mateo See All Counties    
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County Audience Name of Location Documentation: % Source of Data 

Food insecure families and in-
dividuals seeking emergency 
food assistance. 

Emergency Food Bank of 
Stockton and their satellite 
sites 

All sites eligible  
Agency maintains data on 
site (letter from director on 
file).   

Preschool Parents (State) San Joaquin Delta College 
Child Development Center 

Agency has data that shows 
78% of the children receive 
free and reduced price meals 

Agency maintains data on 
site (letter from food service 
director on file).   

Preschool Parents (State) Creative Child Care, Inc., 
South San Joaquin County 

Agency has data that shows 
74% of the children receive 
free and reduced priced 
meals 

Agency maintains data on 
site (letter from director on 
file).   

Family Shelter—homeless fami-
lies with children and low-
income single women 

Gospel Center Rescue Mis-
sion 

Agency has data that shows 
100% of the clients are below 
185% of the poverty level. 

Agency maintains data on 
site (letter from director on 
file).   

Drug Recovery Program for 
men 

Gospel Center Rescue Mis-
sion 

Agency has data that shows 
60% of the men in their drug 
treatment program receive 
food stamps 

Agency maintains data on 
site (letter from director on 
file).   

Low-income Families with 
young children  

Catholic Charities – Chil-
dren’s Health Initiative 
 

Agency has their own data 
indicating that 68% of their 
clients are below 185% of the 
poverty level. 

Agency maintains data on 
site (letter from director on 
file).   

Mothers in drug recovery  Substance Abuse Family 
Education (SAFE) 

Agency has their own data 
indicating that 75% or more of 
their clients receive food 
stamps. 

Agency maintains data on 
site (letter from director on 
file).   

San Joaquin/Fish 
Connection 

CalWORKs Program Partici-
pants (welfare to work program) Wellness WORKs!   

Agency has their own data 
indicating that 100% of the 
clients are eligible to receive 
food stamps as CalWORKs 
program participants. 
 

Agency maintains data on 
site (letter from director on 
file).   

(Fish Connection) Low-income Families and Sen-
iors  

Filipino Plaza Low Income 
Housing Project 

90% of the clients are below 
the poverty level 

Agency maintains data on 
site (letter from director on 
file).   

 

Low-income housing sites with 
community centers serving eld-
erly, disabled, and families 
working toward self-sufficiency. 

Housing Authority of the 
County of San Joaquin (all 
sites) 

100% of the clients are below 
185% of the poverty level 

Agency maintains data on 
site (letter from director on 
file). 



53 

 
County Audience Name of Location Documentation: % Source of Data 
San Joaquin/Fish 
Connection Contd 

Drug recovery program for Na-
tive Americans 

Three Rivers Indian Lodge, 
Native Directions, Inc. 

100% of the clients receive 
food stamps 

Agency maintains data on 
site (letter from director on 
file). 

 Pregnant and parenting teens TUSD STEPS Program At least 50% of the families 
are receiving food stamps. 

Agency maintains data on 
site (letter from director on 
file). 

 County drug recovery program 
for women. Family Ties 

100% of the clients are below 
the poverty level; 90% of the 
families are receiving food 
stamps; 100% of the children 
receive free or reduced price 
lunches 

Agency maintains data on 
site (letter from director on 
file). 

(Fish Connection) WIC (all clinics) Federal Program All clients eligible Federal program 
(Fish Connection) Head Start (all centers) Federal Program All clients eligible Federal program 
(Fish Connection) Food Stamp Office (all offices) Federal Program All clients eligible Federal program 
(Fish Connection) Job Club (all sites) Federal Program All clients eligible Federal program 
(Fish Connection) Migrant Education (all sites) Federal Program All clients eligible Federal program 

(Fish Connection) School Lunch Programs (all 
eligible schools) Federal Program All children eligible Federal program 

San Luis Obispo EOC San Luis Obispo County Oak Park Center Paso 
Robles 

Agency has their own data 
Indicatiing that 90% are 185% 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

 Lucia Mar School District Adult 
Education /First Five Oceano and Nipomo 

Participating records indicat-
ing that 80% are 185% below 
poverty level 

Agency maintains data onsite 
(letter from director on file) 

 Food Bank of San Luis Obispo 
County Oceano and Paso Robles 

Agency has their own data 
Indicating that 100% are 
185% below poverty level 

Agency maintains data onsite 
(letter from director on file) 

 Womens Shelter Program Atascadero and Paso 
Robles 

Agency has their own data 
indicating that 70% are 185% 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

 People Helping People Grover Beach Arroyo 
Grande Cambria 

Agency has their own data 
indicating that 100% are 
185% below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Santa Barbara Santa Maria Domestic Violence 
Solutions Shelter 

Domestic Violence Solu-
tions Womens’ Shelter 

Agency has their own data 
indicating that 90% are 185% 
below poverty level. 

Agency maintains data onsite 
(letter from director on file) 
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County Audience Name of Location Documentation: % Source of Data 

Santa Maria Mariposa House 
Home Women’s Shelter 

Domestic Violence 
Solutions Mariposa House 

Agency has their own data 
indicating that 90% are 185% 
below 
Poverty level 

Agency maintains data onsite 
(letter from director on file) 

Santa Maria Family Transitional 
Shelter Good Samaritan Shelter 

Agency has their own  
Data indicating that 100% are 
185% below 
Poverty level 

Agency maintains data onsite 
(letter from director on file) 

Santa Maria Premie Women’s 
Drug Rehab Project Premie 

Agency has their own 
Data indicating that 
95% are 185% below Poverty 
level 

Agency maintains data onsite 
(letter from director on file) 

Cuyama Catholic Charity Food 
Bank 

Catholic Charities 
Cuyama 

Agency has their own data 
indicating that 95% are 185% 
below Poverty level 

Agency maintains data onsite 
(letter from director on file) 

Guadalupe Catholic Food Bank Catholic Charities 
Guadalupe 

Agency has their own data 
indicating that 100% are be-
low Poverty level 

Agency maintains data onsite 
(letter from director on file) 

North Santa Barbara County 
State Preschool Parents 

North Santa Barbara 
County State Preschools 

Agency has their own data 
indicating that 90% are 185% 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Santa Barbara School Readi-
ness Program 

North Santa Barbara  
County  School Readiness 
Program 

Agency has their own data 
indicating that 100%  are 
185% below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Santa Maria Cares Center 

Santa Maria Cares 
Center 
 
 

Agency has their own data 
indicating that 95% are 185% 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Santa Maria ESL 

Santa Maria Bonita School 
District CBET 
Program English As A 
Second Language 

Agency has their own data 
indicating that 80% are 185% 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Santa Barbara Contd 

Santa Ynez People Helping 
People 

People Helping People 
Santa Ynez 
 
 

Agency has their own data 
indicating that 100% are 
185% below poverty level 

Agency maintains data onsite 
(letter from director on file) 
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County Audience Name of Location Documentation: % Source of Data 

Santa Maria and Orcutt School 
District ESL 

Santa Maria Bonita School 
District 
 
 
Orcutt Union School 
District 

Agency has their own data 
indicating that 79% are 185% 
below poverty level 
 
Agency has their own data 
indicating that 24% are 185% 
below 
Poverty level 

Agency maintains data onsite 
(letter from director on file) 

People Helping People Santa Maria Guadalupe 
Agency has their own data 
indicating that 100% are 
185% below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Santa Barbara County Food 
Bank 

Santa Barbara County 
Food Bank 

Agency has their own data 
indicating that 100% are 
185% below poverty level 

Agency maintains data onsite 
(letter from director on file) 

CalWorks/Workforce Resource 
Center 

Federal Program Santa 
Maria All clients eligible Agency maintains data onsite 

(letter from director on file) 

St. Mary’s Catholic Church 
Spanish Group and School Santa Maria 

Agency has their own data 
indicating that 70% are 185% 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

St. John Neumann Church 
Spanish Group Santa Maria 

Agency has their own data 
indicating that 70% are 185% 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Santa Barbara Contd 

St. Louis de Montfort Church 
Spanish Group Santa Maria 

Agency has their own data 
indicating that 70% are 185% 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Santa Clara/Fish 
Connection 

At risk and homeless women 
and children’s shelter 

InnVision: Georgia Travis 
Center 

Agency has their own data 
indicating that 90% are 185% 
below poverty level. 

Agency maintains data onsite 
(letter from director on file) 

 Emergency shelter for women 
and children 

InnVision: Commercial 
Street Inn 

Agency has their own data 
indicating that 90% are 185% 
below poverty level. 

Agency maintains data onsite 
(letter from director on file) 

 Homeless shelter, emergency 
housing San Jose Family Shelter 

Agency has their own data 
indicating that all residents 
are below the poverty line, 
thus 100% are 185% below 
poverty level. 

Agency maintains data onsite 
(letter from director on file) 
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County Audience Name of Location Documentation: % Source of Data 

Residential treatment sub-
stance abuse program for 
women with children 0 to 5 yrs 

House on the Hill for 
Women with Children 

Agency has their own data 
indicating that 90% below 
poverty level, thus >90% are 
185% below poverty level. 

Agency maintains data onsite 
(letter from director on file) 

Feeding program, other com-
munity service programs, in-
cluding infant care supplies and 
emergency outreach assistance 

Loaves and Fishes Family 
Kitchen: 
 
St. Patrick’s site 
 
Goretti site 

Agency has their own data 
indicating that 76% at St Pat-
rick’s are 185% below poverty 
level. 
 
Agency has their own data 
indicating that 77% at Goretti 
site are 185% below poverty 
level. 

Agency maintains data onsite 
(letter from director on file) 

Food Stamp recipients and ap-
plicants 

Department of Social Ser-
vices, Food Stamp Applica-
tion Center, San Jose and 
Mountain View 

100% eligible Federal Food Stamp Program 

Head Start families Head Start 100% eligible Federal Nutrition Program 

CalWORKS recipients 
Keys to Success, Cal-
Works, Santa Clara County 
Social Services 

100% of the clients are below 
185% of poverty level.  Quali-
fying families meet State 
CalWORK guidelines. 

Agency maintains data onsite 
(letter from director on file) 

Homeless families Family Supportive Housing 
(San Jose Family Shelter) 

100% of the clients are below 
185% of the poverty level 

Agency maintains data onsite 
(letter from director on file) 

ESL program.  Even Start Fam-
ily Literacy Program 

Adult Education – Mountain 
View 

Agency has their own data.  
Program is a federally-funded 
program that serves low-
income, low-literacy families.  
Qualifying families must be 
under the State Income 
Guidelines for State Pre-
school. 

Agency maintains data onsite 
(letter from director on file) 

Santa Clara/Fish 
Connection Contd 

Parents group Olinder Elementary School 
San Jose Unified 

Agency has their own data 
indicating that 75.4% of stu-
dents in school receive 
free/reduced price meals 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 
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County Audience Name of Location Documentation: % Source of Data 

Parents group Blackford Elementary 
School 

Agency has their own data 
indicating that 57.7% of stu-
dents in school receive 
free/reduced price meals 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

Parents/ESL classes Sacred Heart Community 
Services 

Agency has their own data 
indicating that 100% of clients 
are below 185% of the pov-
erty level 

Available at local site.  Letter 
from agency documenting 
data 

Low-income refugees, ESL 
classes 

VIVO (Vietnamese Volun-
tary Foundation, Inc.) 

Agency has their own data 
indicating that 100% of the 
clients are below 185% of the 
poverty level 

Available at local site.  Letter 
from agency documenting 
data 

Low income, limited literacy, 
immigrant young families Grail Family Services 

Agency has their own data 
indicating that at least 90% of 
clients are below 185% of the 
poverty level 

Available at local site.  Letter 
from agency documenting 
data 

Substance Abusers in Recov-
ery, men and women 

CAPS: Combined Addicts 
and Professional Services, 
Inc. 

Agency has their own data 
indicating that 100% of the 
clients are below 185% of the 
poverty level, with < 40% be-
low 130% 

Santa Clara County Depart-
ment of Social Services.  Let-
ter from agency documenting 
data 

Women in Recovery 
PSAP, Santa Clara Valley 
Health & Hospitals, Alcohol 
& Drug Services 

Agency has their own data 
indicating that 80% of the cli-
ents are below 185% of the 
poverty level 

Intake documentation at the 
agency.  Letter from agency 
documenting data. 

Santa Clara/ Fish 
Connection Contd 

Parents group 

Summer Institute for Par-
ents 
Campbell Unified School 
District 

Agency has their own data 
indicating that 100% of clients 
in the Summer Institute are 
parents of students who re-
ceive free/ reduced price 
meals 

Registration documentation; 
letter from school document-
ing data 

Shasta/Trinity CalWORKs Federal Program All clients eligible Federal Program 
 Head Start Parents Shasta Head Start Federal Program Federal Program 

 Recovery Program Right Roads 
Agency data indicates that 
over 50% of clients receive 
food stamps 

Agency maintains data onsite 
(letter from director on file) 
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County Audience Name of Location Documentation: % Source of Data 

Transitional Housing House of Hope 

Agency data indicates that 
over 50% of clients have in-
comes below the 185% pov-
erty level 

Agency maintains data onsite 
(letter from director on file) 

Transitional Housing Frances Court Apartments 
Agency data indicates that 
over 50% of clients receive 
food stamps 

Agency maintains data onsite 
(letter from director on file) 

Battered Women’s Shelter Shasta County Women’s 
Refuge 

Agency data indicates that 
over 50% of clients have in-
comes below the 185% pov-
erty level 

Agency maintains data onsite 
(letter from director on file) 

Recovery Program Trinity House 

Agency data indicates that 
over 50% of clients have in-
comes below the 185% pov-
erty level 

Agency maintains data onsite 
(letter from director on file) 

Emergency Food Pantry Salvation Army Food Pantry qualifies – all are 
eligible 

Agency maintains data onsite 
(letter from director on file) 

Emergency Food Pantry Anderson Cottonwood 
Christian Assistance 

Food Pantry qualifies – all are 
eligible 

Agency maintains data onsite 
(letter from director on file) 

Healthy Start Federal Program All clients are eligible Federal Program 

Recovery Program Bogg’s House and Life 
Center 

Agency has their own data 
indicating that 95% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Recovery Program Mill Street Resource Center 
Agency has their own data 
indicating that 90% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Homeless Shelter Bright Future 
Agency has their own data 
indicating that 100% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Homeless Shelter Shasta County Shelter 
Agency has their own data 
indicating that 71% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 

Shasta/Trinity Contd 

Homeless Shelter Remedy House 
Agency has their own data 
indicating that 88% are at or 
below poverty level 

Agency maintains data onsite 
(letter from director on file) 
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County Audience Name of Location Documentation: % Source of Data 

Recovery Program 
Trinity County Behavioral 
Health (AODS and Perina-
tal Program) 

Agency has their own data 
indicating that 51% are at or 
below 185% of poverty level 

Agency maintains data onsite 
(letter from director on file) 

Recovery Program Trinity River Recovery 
Lodge 

Agency has their own data 
indicating that 100% are at or 
below 185% of poverty level 

Agency maintains data onsite 
(letter from director on file) 

WIC (all clinics) Federal Program All clients eligible Federal Program 
Head Start (all centers) Federal Program All clients eligible Federal Program 
Food Stamp Office (all offices) Federal Program All clients eligible Federal Program 
Job Club (all sites) Federal Program All clients eligible Federal Program 

School Lunch Programs (all 
eligible schools) 

Federal Program (Cox Bar 
School, Trinity Center 
School, Lewiston State Pre-
school) 

All children eligible Federal Program 

Soup Kitchens Douglas City and Hayfork All clients eligible All sites eligible 

Parent Group Hayfork Parent Group All sites eligible Agency maintains data onsite 
(letter from director on file) 

Occupational Training Trinity Occupational Train-
ing 

Agency has their own data 
indicating that 51% are at or 
below 185% of poverty level 

Agency maintains data onsite 
(letter from director on file) 

Food Cupboard Trinity Congregational 
Church Food Cupboard 

Agency has their own data 
indicating that 51% are at or 
below 185% of poverty level 

Agency maintains data onsite 
(letter from director on file) 

Pregnancy Center Care Net Pregnancy Center 
Agency has their own data 
indicating that 80% are at or 
below 185% of poverty level 

Agency maintains data onsite 
(letter from director on file) 

Shasta/Trinity Contd 

Solano County Health and So-
cial Services Department 
Eligibility Services 
These are the sites where Food 
Stamp Application are taken 
and recertified.  

355 Tuolumne St. Vallejo, 
CA 94590 
 
275 Beck Avenue 
Fairfield, CA 94533 
 
354 Parker St. 
Vacaville, CA 95688 

We are working directly with 
people applying and recertify-
ing for Food Stamps at the 
locations where they apply. 
 
This agency is where all 
those applying or receiving 
Food Stamps come so 
agency can supply the docu-
mentation. 

Agency maintains data onsite 
letter from director on file) 
 
Toni Cellucci, Food Stamp 
Specialist 
Health and Social Services 
355 Tuolumne Street 
Vallejo, CA 94590 
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County Audience Name of Location Documentation: % Source of Data 

Solano/Fish  
Connection  
 
Family Resource  
Centers 

 

Fairfield Healthy Start 
Anna Kyle Elementary 
School Healthy Start Family 
Resource Center 
1600 Kidder Avenue, 
Fairfield, CA 94533 
T: 707-421-3224 
F: 707-435-2732 

Income data is taken at all 
Family Resource Center 
sites.  This income data is 
maintained at the sites.  63% 
or more of the clients have 
incomes of less than 130% of 
poverty 

Agency maintains data onsite 
(letter from director on file) 
 
Ana Dineen 
anad@fsusd.k12.ca.us 
707-421-3223 

  

Suisun Healthy Start 
Suisun Elementary Sch. 
725 Golden Eye Way 
Suisun, CA 94585 
T: 707-421-4398 
F: 707-421-4309 

Income data is taken at all 
Family Resource Center 
sites.  This income data is 
maintained at the sites.  69% 
or more of the clients have 
incomes of less than 130% of 
poverty 

Ana Dineen 
anad@fsusd.k12.ca.us 
707-421-3224 

 

Sliveyville Primary School 
355 N. Almond St.  
Dixon, CA 95620 
 
Anna Kyle Elementary 
School Healthy Start Family 
Resource Center 
1600 Kidder Avenue,  
Fairfield, CA 94533 

Sliveyville = 73.5% 
 
 
 
Kyle (Anna) = 77.3% 
 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

 

Heather House 
(Homeless Shelter and Job and 
Housing Placement) 
Ministry of the Interfaith Council 
of Solano County 

Heather House Shelter 
724 Ohio St.  
Fairfield, CA 94533 

100% are < 130% below pov-
erty: all clients are homeless 
and most are jobless and 
have zero income. They must 
apply for Food Stamps as a 
part of their intake applica-
tion. 

Linda Mahoney, Exec. Dir. 
Interfaith Council of Solano 
County 
 724 Ohio Street  
Fairfield, CA 94533 

 Head Start and State Pre-
school Parents 

Various Head Start sites in 
Solano County 
 
Fairview Elementary State 
Preschool 
830 1st Street 

All children at these sites 
must live in households 
where the parents/adult care-
givers can verify low income 
status.  

All children eligible  
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Fairfield, CA 94533 
 

County Audience Name of Location Documentation: % Source of Data 

Solano/Fish 
Connection  
Family Resource Cen-
ters Contd 

Shamia Residential Substance 
Abuse Treatment Program 

Shamia 
126 Ohio Street 
Vallejo CA  94590 

All clients are receiving resi-
dential treatment for sub-
stance abuse programs.  
Agency data shows that 75% 
of the clients are Food Stamp 
eligible and Food Stamp ap-
plication is made a thte time 
of intital process into the pro-
gram. 

Agency maintains data onsite 
(letter from director on file) 
 
(Brenda Bowen) 

 Drug Rehabilitation/transition Orenda Center 

Orenda Center has records 
that indicate that 100% of 
their clients are at 135% pov-
erty level. 
Source: Referrals from crimi-
nal justice system (jail/prison) 
and off-the-street self refer-
rals. 

Agency maintains data onsite 
(letter from director on file) 

Sonoma/ 
Fish Connection  Drug Rehabilitation/transition  A Unique Place 

A Unique Place Center has 
records that indicate that 
100% of their clients are at 
135% poverty level. 
Source: Referred by Child 
Protective Services, court 
system, Sonoma Works, 
jail/prison; prop 36 for treat-
ment (diversion from 
jail/prison) 
 

Agency maintains data onsite 
(letter from director on file) 

 Drug Rehabilitation/transition Athena House 

Athena House has records 
that indicate that 92 – 100% 
clients at or below 135% pov-
erty level. 
Source: referral from drug 
court; prop 36; jail task force; 
and other agencies. 

Agency maintains data onsite 
(letter from director on file) 

 Emergency Shelter/homeless COTS of Petaluma Family records show that 
more than 100% of their cli-

Agency maintains data onsite 
(letter from director on file) 
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ents are at or below l35% of 
the poverty level 

 
 

County Audience Name of Location Documentation: % Source of Data 

Sonoma/ 
Fish Connection contd Low income parents Catholic Charities 

Catholic Charities indicate 
that 70% of their clients are at 
or below 130% of the poverty 
level. 

Agency maintains data onsite 
(letter from director on file) 

 Drug Rehabilitation/transition Manna House 

All clients at the Manna 
House meet 100% of the eli-
gibility guidelines of 130% or 
below poverty levels. 

Agency maintains data onsite 
(letter from director on file) 

 Low income youth 18 and over Social Advocates for Youth 

S.A.Y. records show that 
100% of their clients meet the 
eligibility guidelines of 130% 
or below poverty levels. 

Agency maintains data onsite 
(letter from director on file) 

 WIC Clinic clientele 

Sonoma County Indian 
Health Clinic (Federal Pro-
gram) 
 
 
 

All clients at the WIC clinic 
meet eligibility guidelines of 
l85% or below poverty levels. 
 

All clients eligible 

 Head Start Federal Program Federal Program Federal Program 

 Farm worker Families Migrant Education Federal Program Agency maintains data onsite 
(letter from director on file) 

 S.A.Y  Transitional Housing 

Agency has their own data 
indicating that 100% of the 
clients are at or below 130% 
poverty level 

Agency maintains data on 
site (letter from director on 
file) 

 CAP Community Active Partner-
ship 

Agency has their own data 
indicating that 100% of the 
clients are at or below 130% 
poverty level 

Agency maintains data on 
site (letter from director on 
file) 

 COTS  

Agency has their own data 
indicating that 100% of the 
clients are at or below 130% 
poverty level 

Agency maintains data on 
site (letter from director on 
file) 
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County Audience Name of Location Documentation: % Source of Data 
Tulare WIC (all clinics) Federal Program All clients eligible Federal program 
 Head Start (all centers) Federal Program All clients eligible Federal program 
 Migrant Education (all sites) Federal Program All clients eligible Federal program 
 State Preschools Federal Program All children eligible Federal program 
 TANF Federal Program All clients eligible Federal program 
 Job Club Federal Program All clients eligible Federal program 
 Food Stamp Offices Federal Program All clients eligible Federal program 

 
Parents of students at all 
schools with school lunch pro-
grams serving 50% or more 
free and reduced price meals 

Schools listed in Chart 2B: 
Youth UC-FSNEP Targeting 
Documentation 

All children/parents eligible 
See Chart 2B 

School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

 
FoodLink for Tulare County 
food bank and their satellite 
sites/ 
Affiliated distribution sites 

All sites eligible 
Agency has their own data 
indicating that 100% are at 
185% of poverty or lower 

Agency maintains data onsite 
(letter from director on file) 

 Junior College Students College of the Sequoias 

Agency has their own data 
indicating that 60% of the stu-
dents are 185% of poverty 
level 

Agency maintains data onsite 
(letter from director on file) 

 Low-Income adults Family Health Care Network 
of Tulare County 

Agency has their own data 
indicating that 72% of the cli-
ents are below 185% of pov-
erty 

Agency maintains data onsite 
(letter from director on file) 

Ventura Neighborhood for Learning 
Schools listed in Chart 2B: 
Youth UC-FSNEP Targeting 
Documentation 

All children eligible 
School sites listed in Chart 2B 
Youth UC-FSNEP Targeting 
Plan 

 Salvation Army Transitional 
Living Center 

Salvation Army Transitional 
Living Center 

Participants are homeless, 
90% are below poverty level. 
All are eligible 

Agency maintains data onsite 
(letter from director on file) 
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County Audience Name of Location Documentation: % Source of Data 

Yolo/ Fish 
Connection 

Food Stamp Eligible Clients at 
Social Services and Health De-
partment offices 

Social Service Sites and 
Health Dept. sites in Yolo 
County 

All clients are eligible  Agency maintains data onsite 
(letter from director on file) 

 Clients at Families in Self Help 
in West Sacramento 

Families in Self Help 
FISH West Sacramento 

Clients are new immigrants 
and agency data shows that 
90% or more are at or below 
185% of poverty.  

Agency maintains data onsite 
(letter from director on file) 

 Low income families 
Family Resource Center 
409 Lincoln Ave. 
Woodland, CA 95695 

Income data is collected and 
maintained at time of entry 
into the program.  Over 85% 
of the clients have income 
185% of poverty or lower 

Agency maintains data onsite 
(letter from director on file) 
(Family Resource Center 
409 Lincoln Ave. 
Woodland, CA 95695 
Sarah Rock 
Executive Director 
530-406-7221) 

 Low income families and mi-
grant workers 

Family Resource Center 
9586 Mill Street 
Knight’s Landing, CA 95645 

Income data is collected and 
maintained at time of entry 
into the program.  Over 85% 
of the clients have income 
130% of poverty or lower 

Family Resource Center 
9586 Mill Street 
Knight’s Landing, CA 95645 
Phyllis Deats 
Executive Director 
530-735-6149 

 Low income families 

Community Housing Oppor-
tunities Corp. 
1490 Drew Ave. Suite 160 
Davis, CA 95616 

Income data is collected at 
time of entry into the program 
and maintained at the agency 
site.  100% of the clients have 
income 185% of poverty or 
lower 

Community Housing Oppor-
tunities Corp. 
1490 Drew Ave. Suite 160 
Davis, CA 95616 
Maria Sanchez 
Resident Services Coordina-
tor 
530-771-2379 

 Low income families Community Housing Oppor- Income data is collected at Community Housing Oppor-
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tunities Corp. 
Casa del Sol Mobile Home 
Park 
709 East Street 
Woodland, CA 95776 

time of entry into the program 
and maintained at the agency 
site.  100% of the clients have 
income 185% of poverty or 
lower 

tunities Corp. 
1490 Drew Ave. Suite 160 
Davis, CA 95616 
Maria Sanchez 
Resident Services Coordina-
tor 
530-771-2379 

 
County Audience Name of Location Documentation: % Source of Data 

Yolo/ Fish  
Connection Contd 

Preschool Programs in  
West Sacramento 
1290 Carrie Street 
West Sacramento, CA 95605 

All sites eligible 

Income data is collected at 
time of entry into the program 
and maintained at the agency 
site.  100% of the clients have 
income 185% of poverty or 
lower 

Contacts: Terezia Pozgayova 
& Linda Gladney 
916-375-7640 

 
Parents of Children in Low in-
come child care centers and 
teachers of the children. 

YMCA of the East Bay Pre-
school 
1285 Lemen Ave. 
Woodland, CA 95776 

Qualification: 80% of clients 
are 185% of the poverty level 
verified by pay stub.  Income 
is verified at time of entry into 
program and data is main-
tained by the agency. 

Contract: Francisca Arellano 
(530) 
YMCA of East Bay Preschool 
1285 Lemen Avenue 
Woodland, CA 95695 

 
Parents of Children in Low in-
come child care centers and 
teachers of the children. 

Esparto Child Development 
Center 
YMCA of the East Bay 
17050 Omega Street 
Esparto, CA 95627 
Mailing Address: P.O. Box 
570 Esparto, CA 95627 

Qualification: Low income 
families including those re-
ceiving TANF and or SSI, 
100% of clients are low in-
come, Income is verified at 
time of enrollment.  Income 
data is maintained at the site.  
Over 50% of clients have in-
comes that are less than 
130% of poverty. 

Contact: Socorro Robles 
(530) 787-3305 

 Families and Children Woodland Adult Education 

Income data is collected and 
maintained at time of entry 
into the program.  Over 90% 
of the clients have income 
185% of poverty or lower 

Agency maintains data onsite 
(letter from director on file) 

 
Parents of Children in Low in-
come child care centers and 
teachers of the children. 

Winters Preschool Center 
219 Edwards Street 
Winters, CA 95694 

Qualification: Income is taken 
at time of entry; income data 
is maintained at the agency.  
Over 100% of the families 

Contact: Pamela Scheeline or 
Beatrice Jordan 
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have incomes of less than 
185% of poverty. 

 
 
 
 
 
 
 
 

County Audience Name of Location Documentation: % Source of Data 

Yolo/ Fish  
Connection Contd 

Parents of Children in Low in-
come child care centers and 
teachers of the children. 

Greengate Preschool 
First Step Preschool Pro-
gram 
285 West Beamer Street 
Woodland, CA 95695 

Qualification: No fee, children 
3-5 with significant delays in 
one or more areas, English or 
Spanish.  Income data is 
taken at time of entry into 
program and maintained at 
the site.  Over 100% of fami-
lies have incomes of less 
than 185% of poverty level. 

Contact: Diane Crossman 

 
Parents of Children in Low in-
come child care centers and 
teachers of the children. 

Child Development Center 
(CDC):  Gibson 
312 Gibson Road 
Woodland, CA  
(530) 666-6448 

Income is taken at time of 
entry into program.  Over 
100% of the families have 
incomes of less than 185% of 
poverty.  Income data is 
maintained by agency. 

Child Development Center 
(CDC): Gibson 
312 Gibson Road 
Woodland, CA 
(530) 668-6448 

 
Parents of Children in Low in-
come child care centers and 
teachers of the children. 

CDC: Woodland Prairie 
940 Stetson Street 
Woodland, CA 
(530) 668-6448 

Income is taken at time of 
entry into program.  Over 
100% of the families have 
incomes of less than 185% of 
poverty.  Income data is 
maintained by agency. 

CDC: Woodland Prairie 
940 Stetson Street 
Woodland, CA 
(530) 668-6448 

 
Parents of Children in Low in-
come child care centers and 
teachers of the children. 

CDC: Zamora 
1716 Cottonwood Street 
Woodland, CA 95695 
(530) 666-1180 

Income data is taken at time 
of enrollment.  Over 100% of 
families have incomes of less 
than 185% of poverty.  In-
come data is maintained by 
agency. 

CDC: Zamora 
1716 Cottonwood Street 
Woodland, CA 95695 
(530) 666-1180 

 Parents of Children in Low in-
come child care centers and 

CDC: Valley Oak 
1450 East 8th Street 

100% of families have in-
comes of less than 185% of 

CDC: Valley Oak 
1450 East 8th Street 
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teachers of the children. Davis, CA 95616 
(530) 753-9223 

poverty.  Income data col-
lected at enrollment and 
maintained by agency. 

Davis, CA 95616 
(530) 753-9223 

 
 
 
 
 
 
 
 
 

County Audience Name of Location Documentation: % Source of Data 

 
Parents of Children in Low in-
come child care centers and 
teachers of the children. 

The Children’s Center 
Davis Joint Unified School 
District 
530 B Street 
Davis, CA 95616 
530.757.5340 

School sites listed in Target-
ing Plan 2B 

The Children’s Center 
Davis Joint Unified School 
District 
530 B Street 
Davis, CA 95616 
530.757.5340 
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SUPPLEMENTARY PROJECTS 
School-based  
Nutrition Ed FSNEP Youth Counties See Target Plan 2B All eligible schools on list See Target Plan 2B 

Healthy Rewards Family Health Center Atwater, California 
Agency has their own data 
indicating that 92% are at 
or below poverty level 

Agency maintains data onsite 

Video-Enhanced Creat-
ing Healthy Families 

Food Stamp eligibles in FSNEP 
Counties (San Diego, Tualare, 
Yolo) 

(See Tulare, Yolo) Target 
Plan 2A   

YMCA Centered Nutri-
tion Ed Food Stamp eligibles in Alameda 

County 
(See Alameda) Target Plan 
2A   

Childhood Overweight 
Prevention Among Asian 
Immigrants 

Food Stamp eligibles of Asian 
immigrant parents of young chil-
dren in FSNEP counties 

(See Sacramento, San 
Joaquin, Santa Clara coun-
ties) – Target Plan 2A 

  

Promoting Bone Health 
Among Spanish-
speaking Adult FSNEP 
Clients 

Food Stamp eligible families 
from FSNEP counties 

(See Sacramento, San 
Joaquin, Solano, Sonora 
and Yolo counties) – Target 
Plan 2A 

  

Health Eating & 
Activity for Children Food Stamp eligible families 

from FSNEP counties 

(See San Luis Obispo, San 
Joaquin, Tulare counties) – 
Target Plan 2A 

  

Teaching HEART Smart 
Cooking to Kids FSNEP Youth audiences See Target Plan 2B Eligible schools on Target 

Plan 2B Target Plan 2B 

Using Limited Re-
sources to Maximum 
Potential 

Food Stamp eligibles in River-
side county 

(See Riverside) Target Plan 
2A   
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Chart 2B: Youth UC-FSNEP Targeting Plan (FFY 07) (Revised 9/21/06) 
     

Counties District Name Schools Percentages CDS 
     
Alameda Oakland Claremont 61.80% 01 61259-6057004 
    Cleveland 59.00% 01 61259-6001739 
    East Bay Conser-

vation Corp 
66.30% 01 61259-90130518 

    Encompass Acad-
emy 

84.30% 01 61259-0102988 

    Growing Children 85.30% 01 61259-6119911 
    Garfield 85.60% 01 61259-6001846 
    Lazear 84.40% 01 61259-6002000 
    Hoover Elementary 76.80% 01 61259 6057046 

    Horace Mann 60.00% 01 61259 6001929 
    Howard 70.00% 01 61259 6001713 
    Highland 87.70% 01 61259-6001903 
    Markham Elemen-

tary 
76.90% 01 61259-6002059 

    McKinley 54.80% 01 61259-6002422 
    Prescott 83.30% 01 61259 6002125  
    Parker 70.20% 01 61259 6002091 
    Haight 59.50% 01 61259 6090047 
    Miller (George) 52.40% 01 61119 6090088 

    Peralta 58.90% 01 61259-6002109 
    Sherman, Elizabeth 66.40% 01 61259-6001804 
    Thomas Jefferson 57.90% 01 61259-6002398 
    Whittier 81.30% 01 61259-6002257 
Amador/Sacramen
to 

River Delta 
Unified 

Bates Elementary 62.90% 34 67413 6033641 

  River Delta 
Unified 

Clarksburg Ele-
mentary 

51.00% 34 67413 6033658 

  River Delta 
Unified 

Isleton Elementary 62.40% 34 67413 6033666 

  Galt Joint Un-
ion Elem 

Walnut Grove Ele-
mentary 

59.20% 34 67413 6033708 

  Galt Joint Un-
ion Elem 

Fairsite Elementary 72.70% 34 67348 6033294 

  NA Fairsite State Pre-
school 

100%   

  Galt Joint Un-
ion Elem 

Valley Oaks Ele-
mentary 

60.70% 34 67348 6033310 

  Galt Joint Un-
ion Elem 

Vernon Greer Ele-
mentary 

62.70% 34 67348 6033302 
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Counties District Name Schools Percentages CDS 
  Amador Uni-

fied 
Plymouth Elemen-
tary 

50.00% 03 73981 6002869 

  Amador Uni-
fied 

Pioneer Elementary 66.70% 03 73981 6002851 

  NA Plymouth State 
Preschool 

100%   

  NA Ione State Pre-
school 

100%   

  NA Jackson State Pre-
school 

100%   

Amador/Sacramen
to Contd. 

NA Pioneer State Pre-
school 

100%   

  Amador Uni-
fied 

Independent Living 
Program 

100%   

  Amador Uni-
fied 

County Community 
School 

50% 03 30035 

Butte Bangor Union 
Elem 

Bangor Elementary 57.60% 04 61382 6002919 

  Biggs Unified Biggs Elementary 73.50% 04 61408 6002943 
    Biggs Middle 67.60% 04 61408 6113435 
  Chico Unified Center for Alterna-

tive Learning (CAL) 
73.70% 04 61424 6113310 

    Chapman Elemen-
tary 

86.10% 04 61424 6002968 

    Citrus Avenue Ele-
mentary 

74.00% 04 61424 6002976 

    Cohasset Elemen-
tary 

84.40% 04 61424 6002984 

    McManus Elemen-
tary 

61.70% 04 61424 6003024 

    Nord Country 85.90% 04 61424 0110551 
    Parkview 57.40% 04 61424 6003073 
    Rosedale Elemen-

tary 
80.10% 04 61424 6003081 

  Feather Falls 
Union Elemen-
tary 

Feather Fall 70.20% 04 61440 6003123 

  Golden 
Feather Union 
Elementary 

Concow 72.20% 04 61457 6003131 

    Spring Valley Ele-
mentary 

62.60% 04 61457 6003149 
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Counties District Name Schools Percentages CDS 

  Oroville City 
Elementary 

Bird Street Elemen-
tary 

87.00% 04 61507 6003214 

    Central Middle 74.50% 04 61507 6003230 
    Eastside Elemen-

tary 
72.20% 04 61507 6003230 

    Ishii Hills Middle 69.70% 04 615070110072 
    Oakdale Heights 

Elementary 
90.60% 04 61507 6003255 

    Stanford Avenue 
Elementary 

72.70% 04 61507 6003271 

    Paradise Elemen-
tary 

64.90% 04 615316003313 

    Pines Elementary 61.30% 04 61531 6105522 
    Ponderosa Ele-

mentary 
60.40% 04 61531 6003339 

    Mountain Ridge 53.20% 04 61531 6113781 
    Nelson Avenue 80.10% 04 61549 6003354 
    Poplar Avenue 80.30% 04 61549 6003362 
    Plumas Avenue 

Elementary 
81.90% 04 61549 0102327 

    Sierra Avenue 77.40% 04 61549 6003370 
    Berry Creek Ele-

mentary 
81.60% 04 733796002927 

    McKinley Elemen-
tary 

75.20% 04 75507 6003156 

Butte Contd.   Sycamore Middle 65.30% 04 75507 6003164 
    Wilson Elementary 75.80% 04 75507 6003172 

Calaveras Calaveras Uni-
fied 

San Andreas Ele-
mentary 

52.30% 05 61564 6003438 

  Calaveras Uni-
fied 

West Point Ele-
mentary 

72.70% 05 61564 6003453 

  Calaveras Uni-
fied 

Rail Road Flat Ele-
mentary 

74.70% 05 61564 6003420 

  NA Mountain Ranch 
Youth Alliance 

70.70% 05 10058 0530048 

  Calaveras Uni-
fied 

West Point Alterna-
tive High 

62.90% 05 61564 0530063 

  Mark Twain 
Union 

Mark Twain Ele-
mentary 

50.00% 05 61572 6003461 

Colusa Pierce Joint 
Unified 

Arbuckle Elemen-
tary 

67.00% 06 61614 6003511 

  Colusa Unified Burchfield Primary 64.40% 06 61598 6003495 
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Counties District Name Schools Percentages CDS 

Colusa Contd Colusa Unified Egling Middle 
School 

64.00% 06 61598 6057152 

  Pierce Joint 
Unified 

Grand Island Ele-
mentary 

92.40% 06 61614 6003537 

  Maxwell Uni-
fied 

Maxwell Elemen-
tary 

75.00% 06 61606 6003503 

  Williams Uni-
fied 

Williams Elemen-
tary 

84.70% 06 61622 6003552 

  Williams Uni-
fied 

Williams Middle 
School 

77.50% 06 61622 6057160 

Contra Costa Antioch Uni-
fied 

Kimball 61.15% 07 61648 6003602 

    Fremont 80.94% 07 61648 6003594 
    Turner 66.67% 07 61648 6003636 
    Marsh 75.83% 07 61648 6003610 
    Mission 53.06% 07 616486084941 
    Antioch Middle 

School 
65.16% 07 61648 6057178 

  Pittsburg Uni-
fied 

Willow Cove 74.43% 07 61788 6004576 

    Parkside 87.52% 07 61788 6004568 
    Los Medanos 79.51% 07 61788 6004543 
    Highlands 71.31% 07 61788 6004535 
    Heights 79.97% 07 61788 6004527 
    Foothill 74.96% 07 61788 6098578 
    Stoneman 74.45% 07 61788 6109383 
    Central Jr. High 68.07% 07 61788 6084966 
    Hillview Jr. High 68.58% 07 61788 6061162 
    Pittsburg Senior 

High 
53.22% 07 61788 0735407 

  Mt. Diablo Uni-
fied 

Bel Air 79.42% 07 61754 6003974 

    Cambrigde 95.68% 07 61754 6003982 
    Fair Oaks 65.42% 07 61754 6004055 
    Meadow Homes 84.74% 07 61754 6004154 
    Rio Vista 74.56% 07 61754 6096226 
    Shore Acres 87.03% 07 61754 6004295 
    Ygnacio 70.28% 07 61754 6004410 
    Sun Terrace 58.62% 07 61754 6004329 
    Holbrook 59.03% 07 61754 6004121 

   Delta View 52.52% 07 61754 0106088 
    Wren 54.28% 07 61754 6004402 
    Riverview Middle 71.41% 07 61754 6004261 
    Oak Grove Middle 78.86% 07 61754 6004196 
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Counties District Name Schools Percentages CDS 
Contra Costa 

Contd.  
  Glenbrook Middle 70.73% 07 61754 6004071 

    Mt. Diablo High 50.41% 07 61754 0734566 
  John Swett 

Unified 
Rodeo Hills 55.49% 07 61697 6003701 

  Oakley Union Oakley 52.94% 07 61762 6004428 
  West Contra 

Costa 
Riverside 77.00% 07 61796 6004931 

    Wilson   73.43% 07 61796 6005045 
    Washington 70.58% 07 61796 6005045 
    Verde 92.68% 07 61796 6005011 
    Tara Hills 55.79% 07 61796 6004998 
    Stege 100.00% 07 61796 6004972 
    Peres 100.00% 07 61796 6004907 
    Nystrom 88.82% 07 61796 6004881 
    Murphy 50.80% 07 61796 6004873 
    Montalvin 87.12% 07 61796 6004865 
    Mira Vista 53.88% 07 61796 6004857 
    Bayview 100.00% 07 61796 6004600 
    Chavez 94.71% 07 61796 6114094 
    Dover 100.00% 07 61796 6004691 
    Downer 86.38% 07 61796 6057210 
    El Sobrante 62.16% 07 61796 6004725 
    Fairmont 57.25% 07 61796 6004758 
    Grant 100.00% 07 61796 6004774 
    Ford 100.00% 07 61796 6004766 
    Highland 73.71% 07 61796 6004741 
    King 94.07% 07 61796 6004915 
    Lake 89.79% 07 61796 6004824 
    Coronado 100.00% 07 61796 6004667 
    Lincoln  100.00% 07 61796 6004832 
    Adams Middle 75.56% 07 61796 6058202 
    Crespi Jr. High 57.88% 07 61796 6061170 
    Helms Middle 84.89% 07 61796 6057228 
    DeJean Middle 72.58% 07 61796 6120885 
    Portola Jr. High 60.37% 07 61796 6057244 
    Richmond High 70.35% 07 61796 0735902 
    Kennedy High 73.55% 07 61796 0733659 

Fresno Alvina Ele-
mentary 
School Dis-
trict 

Alvina Elementary 66.50% 10 61994 6005730 
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Counties District Name Schools Percentages CDS 

Fresno Contd.  American Un-
ion School 
District 

American Elemen-
tary 

79.40% 10 62000 6005748 

  Burrell Union 
Elementary 
School Dis-
trict 

Burrel Elementary 88.00% 10 62042 6005797 

 Caruthers Uni-
fied School 
District 

Caruthers Elemen-
tary 

84.00% 10 75598 6005813 

  Coalinga-
Huron Unified 
School Dis-
trict 

Bishop Elementary 70.00% 10 62125 6110209 

  Coalinga-
Huron Unified 
School Dis-
trict 

Cheney Kindergar-
ten 

80.00% 10 62125 6110217 

  Coalinga-
Huron Unified 
School Dis-
trict 

Coalinga Middle 58.00% 10 62125 6057269 

  Coalinga-
Huron Unified 
School Dis-
trict 

Dawson Elemen-
tary 

69.60% 10 62125 6110225 

  Coalinga-
Huron Unified 
School Dis-
trict 

Huron Elementary 92.00% 10 62125 6005961 

  Coalinga-
Huron Unified 
School Dis-
trict 

Huron Middle 91.00% 10 62125 6113849 

  Coalinga-
Huron Unified 
School Dis-
trict 

Sunset Elementary 70.00% 10 62125 6005979 

  Firebaugh-Las 
Deltas Joint 
Unified School 
District 

Bailey Primary 92.00% 10 73809 6006001 

  Firebaugh-Las 
Deltas Joint 
Unified School 
District 

Firebaugh Middle 98.00% 10 73809 6006019 

  Firebaugh-Las 
Deltas Joint 
Unified School 
District 

Mills Intermediate 91.00% 10 73809 6005995 
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Counties District Name Schools Percentages CDS 

Fresno Contd.  Fowler Unified 
School Dis-
trict 

Fremont Elemen-
tary 

67.00% 10 62158 6006027 

  Fowler Unified 
School Dis-
trict 

Malaga Elementary 94.00% 10 62158 6006043 

  Fowler Unified 
School Dis-
trict 

Marshall Elemen-
tary 

70.00% 10 62158 6006050 

  Fowler Unified 
School Dis-
trict 

Sutter Middle 66.00% 10 62158 6115190 

  Fresno Unified 
School Dis-
trict 

Addams Elemen-
tary 

100.00% 10 62166 6006068 

 

Fresno Unified 
School Dis-
trict 

Anthony Elemen-
tary 

100.00% 10 62166 6111231 

  Fresno Unified 
School Dis-
trict 

Burroughs Elemen-
tary 

100.00% 10 62166 6006118 

  Fresno Unified 
School Dis-
trict 

Carver Elementary 100.00% 10 62166 6006134 

 Fresno Unified 
School Dis-
trict 

Columbia Elemen-
tary 

100.00% 10 62166 6006159 

  Fresno Unified 
School Dis-
trict 

Cornerstone Acad-
emy 

98.00% 10 62166 6118095 

  Fresno Unified 
School Dis-
trict 

Del Mar Elemen-
tary 

100.00% 10 62166 6006183 

  Fresno Unified 
School Dis-
trict 

Fort Miller Middle 100.00% 10 62166 6057293 

  Fresno Unified 
School Dis-
trict 

Fremont Elemen-
tary 

100.00% 10 62166 6006258 

  Fresno Unified 
School Dis-
trict 

Hamilton Elemen-
tary 

75.00% 10 62166 6120125 

  Fresno Unified 
School Dis-
trict 

Heaton Elementary 100.00% 10 62166 6006274 

  Fresno Unified 
School Dis-
trict 

Hidalgo Elementary 100.00% 10 62166 6105746 

  Fresno Unified 
School Dis-
trict 

Homan Elementary 100.00% 10 62166 6006290 
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Counties District Name Schools Percentages CDS 

Fresno Contd  Fresno Unified 
School Dis-
trict 

Jackson Elemen-
tary 

100.00% 10 62166 6006308 

  Fresno Unified 
School Dis-
trict 

Jefferson Elemen-
tary 

100.00% 10 62166 6006316 

  Fresno Unified 
School Dis-
trict 

King Elementary 100.00% 10 62166 6088546 

  Fresno Unified 
School Dis-
trict 

Kirk Elementary 100.00% 10 62166 6006324 

  Fresno Unified 
School Dis-
trict 

Lane Elementary 100.00% 10 62166 6006357 

  Fresno Unified 
School Dis-
trict 

Lawless Elemen-
tary 

57.00% 10 62166 6102016 

  Fresno Unified 
School Dis-
trict 

Leavenworth Ele-
mentary 

100.00% 10 62166 6111256 

  Fresno Unified 
School Dis-
trict 

Lincoln Elementary 100.00% 10 62166 6006365 

  Fresno Unified 
School Dis-
trict 

Lowell Elementary 100.00% 10 62166 6006373 

  Fresno Unified 
School Dis-
trict 

Muir Elementary 100.00% 10 62166 6006415 

  Fresno Unified 
School Dis-
trict 

Powers/Ginsburg 
Elementary 

56.00% 10 62166 6006431 

  Fresno Unified 
School Dis-
trict 

Roeding Elemen-
tary 

100.00% 10 62166 6006464 

  Fresno Unified 
School Dis-
trict 

Rowell Elementary 100.00% 10 62166 6006472 

  Fresno Unified 
School Dis-
trict 

Sequoia Middle 100.00% 10 62166 6057335 

  Fresno Unified 
School Dis-
trict 

Slater Elementary 85.00% 10 62166 6085138 

  Fresno Unified 
School Dis-
trict 

Sunset Elementary 100.00% 10 62166 6088942 

  Fresno Unified 
School Dis-
trict 

Tehipite Middle 100.00% 10 62166 6088538 
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Counties District Name Schools Percentages CDS 

Fresno Contd  Fresno Unified 
School Dis-
trict 

Wawona Middle 100.00% 10 62166 6057350 

  Fresno Unified 
School Dis-
trict 

Webster Elemen-
tary 

100.00% 10 62166 6006555 

  Fresno Unified 
School Dis-
trict 

Wilson Elementary 100.00% 10 62166 6006563 

  Fresno Unified 
School Dis-
trict 

Winchell Elemen-
tary 

100.00% 10 62166 6006571 

  Fresno Unified 
School Dis-
trict 

Yokomi Elementary 73.80% 10 62166 0108118 

  Golden Plains 
Unified School 
District 

Cantua Elementary 97.00% 10 75234 6005805 

  Golden Plains 
Unified School 
District 

Helm Elementary 100.00% 10 75234 6006647 

  Golden Plains 
Unified School 
District 

San Joaquin Ele-
mentary 

98.00% 10 75234 6007223 

  Golden Plains 
Unified School 
District 

Tranquility Elemen-
tary 

91.00% 10 75234 6007397 

  Kerman Uni-
fied School 
District 

Kerman-Floyd Ele-
mentary 

100.00% 10 73999 6006688 

  Kerman Uni-
fied School 
District 

Kerman Middle 
School 

65.00% 10 73999 6006696 

  Kerman Uni-
fied School 
District 

Liberty Intermedi-
ate School 

100.00% 10 73999-6119978 

  Kerman Uni-
fied School 
District 

Sun Empire Ele-
mentary 

100.00% 10 73999 6007371 

  Laton Joint 
Unified School 
District 

Conejo Middle 83.60% 10 62281 6006894 

  Laton Joint 
Unified School 
District 

Laton Elementary 77.00% 10 62281 6006902 

  Mendota Uni-
fied School 
District 

McCabe Elemen-
tary 

92.00% 10 75127 6006969 
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Counties District Name Schools Percentages CDS 

Fresno Contd.  Mendota Uni-
fied School 
District 

McCabe Junior 
High 

81.00% 10 75127 6006977 

  Mendota Uni-
fied School 
District 

Washington Ele-
mentary 

87.00% 10 75127 6006985 

  Orange Center 
Elementary 
School Dis-
trict 

Orange Center Ele-
mentary 

92.00% 10 62331 6007009 

  Raisin City 
Elementary 
School Dis-
trict 

Raisin City Elemen-
tary 

91.50% 10 62380 6007074 

 Riverdale 
Joint Unified 
School Disc-
tict 

Fipps Primary 84.00% 10 75408 6007090 

  Riverdale 
Joint Unified 
School Disc-
tict 

Riverdale Elemen-
tary 

78.00% 10 75408 6007082 

  Selma Unified 
School Dis-
trict 

Garfield Elemen-
tary 

85.00% 10 62430 6007298 

  Selma Unified 
School Dis-
trict 

Indianola Elemen-
tary 

70.00% 10 62430 6007280 

  Selma Unified 
School Dis-
trict 

Jackson Elemen-
tary 

56.00% 10 62430 6007231 

  Selma Unified 
School Dis-
trict 

Lincoln Middle 69.00% 10 62430 6111124 

  Selma Unified 
School Dis-
trict 

Roosevelt Elemen-
tary 

75.00% 10 62430 6007314 

  Selma Unified 
School Dis-
trict 

Terry Elementary 68.00% 10 62430 6007322 

  Selma Unified 
School Dis-
trict 

Washington Ele-
mentary 

82.00% 10 62430 6007272 

  Selma Unified 
School Dis-
trict 

White Elementary 90.00% 10 62430 6007256 

  Selma Unified 
School Dis-
trict 

Wilson Elementary 74.00% 10 62430 6007348 
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Fresno Contd.  Washington 
Colony Ele-
mentary 
School Dis-
trict 

Washington Colony 
Elementary 

82.00% 10 62513 6007405 

  West Fresno 
Elementary 
School Dis-
trict 

One Step Up Char-
ter Academy 

100.00% 10 62174 1030865 

  West Fresno 
Elementary 
School Dis-
trict 

W.E.B. Dubois 
Public Charter 

97.00% 10 62174 1030774 

  West Fresno 
Elementary 
School Dis-
trict 

West Fresno Ele-
mentary 

97.00% 10 62174 6006605 

  West Fresno 
Elementary 
School Dis-
trict 

West Fresno Mid-
dle 

93.00% 10 62174 6006613 

  West Fresno 
Elementary 
School Dis-
trict 

West Fresno Per-
forming Arts Acad-
emy 

78.00% 10 62174 1030857 

  West Park Ele-
mentary 
School Dis-
trict 

West Park Charter 
Academy 

60.00% 10 62539 6112387 

  West Park Ele-
mentary 
School Dis-
trict 

West Park Elemen-
tary 

88.00% 10 62539 6007413 

 Westside Ele-
mentary 
School Dis-
trict 

Westside Elemen-
tary 

91.00% 10 62547 6007421 

Glenn Hamilton Un-
ion Elemen-
tary Dist. 

Hamilton Union 
Elementary 

100.00% 11 62570 6007447 

  Orland Joint 
Unified Dis-
trict 

Fairview Elemen-
tary 

75.00% 11 75481 6007470 

  Orland Joint 
Unified Dis-
trict 

Mill Street Elemen-
tary 

76.56% 11 75481 6007488 

  Orland Joint 
Unified Dis-
trict 

North Valley High 
(Continuation) 

62.86% 11 75481 1130012 
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Glenn Contd  Orland Joint 
Unified Dis-
trict 

Orland High 53.07% 11 75481 1135656 

  Orland Joint 
Unified Dis-
trict 

Price Intermediate 75.66% 11 75481 6007496 

  Orland Joint 
Unified Dis-
trict 

Princeton Elemen-
tary 

70.00% 11 62646 6089262 

  Princeton 
Joint Unified 
District 

Princeton High 
Community Day 

100.00% 11 62646 1130152 

  Princeton 
Joint Unified 
District 

Princeton Junior-
Senior High School 

56.18% 11 62646 1136209 

  Stony Creek 
Joint Unified 
District 

Elk Creek Elemen-
tary 

68.57% 11 62653 6007546 

  Stony Creek 
Joint Unified 
District 

Elk Creek Jun-
ior/Senior High 

52.27% 11 62653 1132109 

  Stony Creek 
Joint Unified 
District 

Indian Valley Ele-
mentary 

68.42% 11 62653 6007553 

  Willows Uni-
fied School 
District 

Murdock Elemen-
tary 

65.48% 11 62661 6007603 

  Willows Uni-
fied School 
District 

Willows Community 
High 

90.60% 11 62661 1130038 

  Willows Uni-
fied School 
District 

Willows High Com-
munity Day 

62.50% 11 62661 1130129 

  Willows Uni-
fied School 
District 

Willows Intermedi-
ate 

55.20% 11 62661 1130129 

  Willows Uni-
fied School 
District 

Willows Intermedi-
ate Community 

55.19% 11 62661 6120737 

Imperial Brawley Barbara Worth Jun-
ior High 

52.28% 13-63073-6008262 

  Calexico Blanche Charles 82.00% 13-63099-6106975 
  El Centro Desert Garden  72.59% 13-63123-6008429 
  Calexico Dool Elementary 74.96% 13-63099-6008346 
  Holtville Emmett S. Finley 80.00% 13-63149-6008510 
  Calpatria Grace Smith 93.27% 13-63107-6008403 
  El Centro Harding 80.13% 13-63123-6008437 
  Heber Heber Elementary 91.06% 13-63131-6008502 
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Imperial Contd.  El Centro Imperial County 
Juvenile Hall 

57.35% 13-10132-1330117 

  Brawley J.W. Oakley 82.15% 13-63073-6008270 
  Calexico Jefferson Elemen-

tary 
79.06% 13-63099-6008361 

 El Centro Lincoln 90.14% 13-63123-6008452 
  Calexico Mains Elementary 88.00% 13-63099-6008387 
  El Centro Margraret Hedrick 51.43% 13-63123-6008460 
  El Centro Martin Luther King   83.33% 13-63123-6108823 
  El Centro Mckinley   84.93% 13-63123-6008478 
  El Centro Meadows Elemen-

tary 
74.31% 13-63198-6008619 

  Brawley Miguel Hidalgo 60.57% 13-63073-6008304 
  Mulberry Mulberry 63.51% 13-63206-6008627 
  Brawley Muron D. Witter 64.12% 13-63073-6008296 
  Brawley Phil D. Swing 75.15% 13-63073-6008304 
  Holtville Pine Elementary 52.51% 13-63149-6008536 
  Calexico Rockwood Elemen-

tary 
92.01% 13-63099-6008379 

  San Pasqual San Pasqual Valley 86.67% 13-63214-6008635 
  Seeley Seeley Union Ele-

mentary 
80.51% 13-63222-6008643 

  El Centro Sunflower 52.69% 13-63123-6113658 
  El Centro Washington 81.90% 13-63123-6008486 
  Westmorland Westmorland Union 

Elementary 
86.28% 13-63230-6008650 

  Imperial Westside Elemen-
tary 

62.22% 13-63164-6008577 

Kings Armona Union Armona Elemen-
tary 

85.71% 16 63875 6010276 

  Armona Union Parkview Middle 
School 

78.34% 16 63875 6010284 

  Central Union Stratford Elemen-
tary 

86.59% 16 63883 6010326 

  Corcoran 
Joint Unified 

Bret Harte Elemen-
tary 

85.97% 16 63891 6010334 

  Corcoran 
Joint Unified 

Corcoran High 64.00% 16 63891 1632207 

  Corcoran 
Joint Unified 

John C. Fremont 
Elementary 

83.13% 16 63891 6010342 

  Corcoran 
Joint Unified 

John Muir Middle 80.00% 16 63891 6010359 

  Corcoran 
Joint Unified 

Kings Lake Educa-
tion Center 

56.25% 16 63891 1632140 

  Corcoran 
Joint Unified 

Mark Twain Ele-
mentary 

79.90% 16 63891 6010367 
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Kings contd  Delta Delta View Elemen-
tary 

74.10% 16 63909 6010383 

  Hanford Ele-
mentary 

George Washing-
ton Elementary 

51.90% 16 63917 6108815 

  Hanford Ele-
mentary 

Hamilton Elemen-
tary 

97.00% 16639170110981 

  Hanford Ele-
mentary 

Hanford Elemen-
tary Community 

100.00% 16 63917 6118459 

  Hanford Ele-
mentary 

Jefferson Elemen-
tary 

88.99% 16 63917 6010391 

  Hanford Ele-
mentary 

John F Kennedy 
Junior High 

70.51% 16 63917 6112379 

  Hanford Ele-
mentary 

Joseph M. Simas 52.18% 16 63917 6118798 

  Hanford Ele-
mentary 

Martin L. King Ele-
mentary 

77.44% 16 63917 6113609 

  Hanford Ele-
mentary 

Lincoln Elementary 97.79% 16 63917 6010417 

  Hanford Ele-
mentary 

Lee Richmond Ele-
mentary 

83.86% 16 63917 6010409 

  Hanford Ele-
mentary 

Monroe Elementary 54.64% 16-63917-6010425 

  Hanford Ele-
mentary 

Roosevelt Elemen-
tary 

92.03% 16 63917 6010433 

  Hanford Ele-
mentary 

Woodrow Wilson 
Jr. High 

65.25% 16 63917 6010458 

  Hanford Joint 
Union High 
School 

Hanford High Night 
(Continuation) 

68.57% 16 63925 1630060 

  Hanford Joint 
Union High 
School 

Hanford Joint Un-
ion High Commu-
nity Day 

100.00% 16 63925 1630151 

  Hanford Joint 
Union High 
School 

Earl F. Johnson 
High Continuation 

92.70% 16-63925-1634245 

  Kings County 
Office of Edu-
cation 

Kings County Com-
munity 

53.31% 16 10165 1630193 

  Kings County 
Office of Edu-
cation 

Kings County Spe-
cial Ed. 

60.00% 16 10165 6069298 

  Kings County JC Montgomery 100.00% 16 10165 1630102 
  Kit Carson Kit Carson Elemen-

tary 
55.48% 16 63958 6010482 
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Kings contd  Lakeside Gardenside Ele-
mentary 

91.72% 16 63966 6010490 

  Lakeside Lakeside Elemen-
tary 

96.63% 16 63966 6010508 

  Lemoore Un-
ion Elemen-
tary 

Cinnamon Elemen-
tary 

66.32% 16 63974 6118590 

  Lemoore Un-
ion Elemen-
tary 

P.W. Engvall Ele-
mentary 

54.49% 16 63974 6066666 

  Lemoore Un-
ion Elemen-
tary 

Lemoore Elemen-
tary 

65.67% 16 63974 6069140 

  Lemoore Un-
ion Elemen-
tary 

Liberty Middle 
School 

55.10% 16 63974 6111934 

  Lemoore Un-
ion Elemen-
tary 

Meadow Lane Ele-
mentary 

67.99% 16 63974 6010532 

  Lemoore Un-
ion Elemen-
tary 

Gundacker Com-
munity Day 

84.62% 16-63982-0102004 

  Reef-Sunset Adelante High 100.00% 16-73932-1630110 
  Reef-Sunset Avenal Elementary 100.00% 16 73932 6010565 
  Reef-Sunset Avenal High 100.00% 16 73932 1630953 
  Reef-Sunset Reef Sunset Middle 100.00% 16 73932 6109888 
  Reef-Sunset Reef Sunset Elem 

Community Day 
100.00% 16 73932 6116966 

  Reef-Sunset Reef Sunset Sec-
ond Community 
Day 

100.00% 16 73932-1630185 

  Reef-Sunset Kettleman City Ele-
mentary 

100.00% 16 73932 6010573 

  Reef-Sunset Tamarak Elemen-
tary 

100.00% 16 73932 6118566 

Los Angeles Los Angeles 
Unified 

Accelerated School 71.70% 19 64733 6112536 

    Allesandro Elemen-
tary 

90.00% 19 64733 6015739 

    Alexandria Ave. 
Elementary 

95.40% 19 64733 6015721 

    Aragon Elementary 89.90% 19 64733 6015853 
    Belevedere Ele-

mentary 
96.60% 19 64733 6016018 

    Central Continua-
tion High 

91.99% 19 64733 1930387 

    Gridley Street Ele-
mentary 

91.30% 19 64733 6017388 
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Los Angeles 
contd.  

  Hooper Avenue 
School 

98.60% 19 64733 6017628 

    96th Street 
School 

88.10% 19 64733 6018378 

    Ramona Avenue 
Elementary 

97.10% 19 64733 6018824 

    Rio Vista 80.60% 19 64733 6018907 
  El Monte Uni-

fied 
Potrero Elemen-
tary 

91.90% 19 64501 6013247 

    Loma Elementary 95.00% 19 64501 6068795 
  Inglewood 

Unified 
Highland Ele-
mentary 

70.90% 19 64634 6014476 

    Centinela Ele-
mentary 

73.90% 19 64634 6014450 

  Montebello 
Unified 

Bandini Elemen-
tary 

80.60% 19 64808 6020507 

    Bella Vista Ele-
mentary 

59.40% 19 64808 6020523 

    Fremont Elemen-
tary 

81.10% 19 6480 86020556 

    Chavez, Cesar E. 
Elementary 

89.60% 19 6480 86020531 

  ABC Unified Aloha Elementary 78.50% 19 64212 6010862 
    Burbank, Luther 

Elementary 
68.20% 19 64212 6010953 

  
  Hawaiian Ele-

mentary 
94.40% 19 64212 6010920 

    Willow Elemen-
tary 

87.20% 19 64212 6010995 

  Alhambra Uni-
fied 

Ramona Elemen-
tary 

77.50% 19 64303 6011696 

    Baldwin Elemen-
tary 

64.40% 19 75713 6011068 

    Garfield Elemen-
tary 

87.80% 19 6480 86020564 

  Compton Uni-
fied 

Bunche, Ralph 
Elementary 

93.10% 19 73437 6013494 

    Bursch, Charles 
Elementary 

91.30% 19 64287 6011373 

    Compton High 87.00% 19 73437 1931963 
    Emerson, Ralph 

Elementary 
95.10% 19 64337 6011894 

   King, Martin Lu-
ther Elementary 

100.00% 19 73437 6023782 

    McKinley Ele-
mentary 

90.10% 19 73437 6013478 

    Tibby Elementary 76.00% 19 73437 6012405 
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 Los Angeles 
contd. 

  Washington, 
George Elemen-
tary 

99.00% 19 64337 6012025 

    Lincoln Elemen-
tary 

100.00% 19 73437 6023774 

    McNair Elemen-
tary 

93.10% 19 73437 6012264 

    Walton Middle  100.00% 19 73437 6061279 
  Long Beach 

Unified 
Cabrillo High 77.10% 19 64725 1995935 

Marin San Rafael Bahia Vista Ele-
mentary 

99.50% 21 65458 6024756 

  San Rafael Laurel Dell Ele-
mentary 

65.00% 21 65458 6024814 

  San Rafael San Pedro Ele-
mentary 

97.50% 21 65458 6024830 

  Sausa-
lito/Marin City 

Bayside Elemen-
tary 

82.10% 21 65474 6024889 

  Sausa-
lito/Marin City 

Martin Luther 
King Jr. Academy 

82.40% 21 65474 6097695 

  San Rafael Coleman Ele-
mentary 

50.00% 21 65458 6024764 

  San Rafael Gallinas Elemen-
tary 

54.40% 21 65458 6024772 

  Sausa-
lito/Marin City 

Willow Creek 
Academy 

66.91% 21 65474 6118491 

  Shoreline Uni-
fied 

Iverness Acad-
emy 

62.86% 21 73361 6024947 

  San Rafael James B. David-
son Middle 

51.90% 21 65458 6058622 

  Shoreline Uni-
fied 

Tomales High 50.49% 21 773361 2134310 

Mariposa Mariposa 
County Uni-
fied 

Mariposa Ele-
mentary 

52.50% 22 65532 6025035 

  Mariposa 
County Uni-
fied 

Coulterville-
Greeley Elemen-
tary 

64.90% 22 65532 6025019 

  Mariposa 
County Uni-
fied 

Cathey’s Valley 
Elementary 

60.00% 22 65535-6024988 

Merced Atwater Aileen Colburn 91.54% 24 65631 6025316 
    Bellevue 92.16% 24 65631 6025324 
    Elmer Wood 56.34% 24 65631 6025332 
    Mitchell 88.25% 24 65631 6025340 
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Merced Contd    Mitchell Interme-
diate 

73.57% 24 65631 6025357 

    Shaffer 78.88% 24 65631 6025365 
    Thomas Olaeta 65.41% 24 65631 6025373 
  Ballico-

Cressey 
Ballico 76.32% 2565649-6025381 

    Cressey 65.33% 2565649-6025381 
  Delhi El Capitan 100.00% 24 75366 6025407 
    Schendel 100.00% 24 75366 6025415 
    Delhi Middle 100.00% 2475366-6115216 
    Harmony 100.00% 2475366-6105817 

 Dos Palos Bernhard Marks 85.50% 24 75317 6112940 
    Bryant Middle 77.20% 24 75317 6025423 
    Dos Palos Ele-

mentary 
83.70% 24 75317 6025431 

    Oro Loma Ele-
mentary 

87.50% 24 75317 6007017 

  El Nido El Nido 100.00% 24 65680 6025456 
  Gustine Gustine Elemen-

tary 
55.23% 24 73619 6025720 

    Gustine Middle 52.80% 24 73619 6103766 
    Romero 64.34% 24 73619 6025746 
  Hilmar Merquin 71.72% 24 65698 6025472 
  Livingston Campus Park 85.60% 24 65748 6025506 
    Livingston Middle 78.68% 24 65748 6025514 
    Selma Herndon 80.30% 24 65748 6025522 
    Yamato Colony 76.50% 2465748-6109649 
  Los Banos Henry Miller 66.30% 2465755-6025548 
    Lorena Falasco 53.98% 2465755-0102624 
    Los Banos Ele-

mentary 
53.72% 2465755-6025555 

    Miano 59.44% 2465755-6025548 
    Westside Inter-

mediate 
60.22% 2465755-6025548 

  Merced City Burbank 80.52% 24 65771 6025670 
    Chenoweth 59.82% 24 65771 6025613 
    Franklin 75.44% 24 65771 6025621 
    Fremont   65.13% 24 65771 6025654 
    Givens 66.67% 24 65771 6025597 
    Gracey 81.82% 24 65771 6105852 
    Hoover   69.29% 24 65771 6025647 
    Muir   86.10% 24 65771 6025662 

    Reyes 82.46% 24 65771 6107908 
    Rivera 62.23% 24 65771 6025696 

    Sheehy 82.13% 24 65771 6025688 
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Merced Contd.    Stowell 95.96% 24 65771 6115729 
    Tenaya 79.76% 24 65771 6025704 
    Wright 89.32% 24 65771 6025605 

  Merced River Hopeton 72.94% 2473726-6025480 
    Washington 58.47% 2473726-6025803 
  Planada Planada Elemen-

tary 
83.30% 2465821-6025787 

    Cesar Chavez 
Middle 

91.70% 2465821-6120448 

  Snelling-
Merced Falls 

Snelling Merced 
Falls Elementary 

63.75% 2465839-6025795 

    Snelling Merced 
Falls Elementary 

76.30% 2465821-6120448 

Monterey/Santa 
Cruz 

Salinas Union 
High School 
District 

Alisal 87.40% 27 65961 6025977 

  Salinas Union 
High School 
District 

El Sausal Middle 89.70% 27 66159 6058762 

  Salinas Union 
High School 
District 

Harden Middle 62.80% 27 66159 6110753 

  Salinas Union 
High School 
District 

Washington Mid-
dle 

52.60% 27 66159 6058770 

  Salinas Union 
High School 
District 

La Paz Middle 88.00% 27 66159 6118129 

  Chualar Chualar 96.20% 27 65995 6026082 
  Gonzales Uni-

fied 
Fairview Middle 67.50% 27 75473 6026090 

  Gonzales Uni-
fied 

La Gloria 66.80% 27 75473 6066955 

  Gonzales Uni-
fied 

Gonzales HS 57.80% 27 75473 2730885 

  King City Un-
ion E 

Del Rey 69.50% 27 66050 6106777 

  King City Un-
ion E 

San Lorenzo 54.60% 27 66050 6026124 

  King City Un-
ion E 

Santa Lucia 70.20% 27 66050 6026132 

  Monterey Pen-
insula Unified 

Highland Ele-
mentary 

93.80% 27 66092 6026223 

  Monterey Pen-
insula Unified 

MLK Middle 85.10% 27 66092 6058721 
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Monterey/Santa 
Cruz contd  

Monterey Pen-
insula Unified 

King (Martin Lu-
ther) Elementary 

81.70% 27 66092 6058721 

  Monterey Pen-
insula Unified 

Del Rey Woods 89.90% 27 66092 6026181 

  Monterey Pen-
insula Unified 

Marina Vista 72.20% 27 66092 6026314 

  Monterey Pen-
insula Unified 

Ord Terrace 
Elementary 

89.70% 27 66092 6026355 

  North Mon-
terey County 
Unified SD 

Castroville 77.90% 27 73825 6026397 

  North Mon-
terey County 
Unified SD 

Echo Valley 59.20% 27 73825 6026405 

  North Mon-
terey County 
Unified SD 

Elkhorn 68.60% 27 73825 6026413 

  North Mon-
terey County 
Unified SD 

Gambetta Middle 
(North Monterey 
County Middle) 

56.40% 27 73825 6026421 

  North Mon-
terey County 
Unified SD 

Prunedale 69.60% 27 73825 6026447 

  Monterey Pen-
insula Unified 

Seaside High 
School 

52.90% 27 66092 2735348 

  Greenfield 
Unified Ele-
mentary SD 

Greenfield Pri-
mary School 

88.60% 27 66142 6026538 

  Greenfield 
Unified Ele-
mentary SD 

Greenfield Ele-
mentary School 

88.60% 27 66142 6026553 

 Greenfield 
Unified Ele-
mentary SD 

Oak Avenue 
School 

83.80% 27 66142 6026561 

  Greenfield 
Unified Ele-
mentary SD 

Cesar Chavez 
Elementary 

82.40% 27 66142 6026587 
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Monterey/Santa 
Cruz  

Greenfield 
Unified Ele-
mentary SD 

Vista Verde Mid-
dle 

83.10% 27 66142 6026595 

  Soledad Uni-
fied 

Frank Ledesma 
Elementary 

89.80% 27 66142 6026603 

  San Ardo Un-
ion 

San Ardo 87.50% 27 66175 6026637 

  San Lucas 
Union 

San Lucas 95.20% 27 66183 6026645 

  Soledad Uni-
fied 

Gabilan 98.60% 27 75440 6105472 

  Soledad Uni-
fied 

Main Street Mid-
dle 

93.10% 27 75440 6026678 

  Soledad Uni-
fied 

Rose Ferrero 88.90% 27 75440 6118756 

  Soledad Uni-
fied 

San Vicente 92.80% 27 75440 6026686 

  Soledad Uni-
fied 

Soledad High 90.80% 27 75440 2730190 

  Pajaro Valley 
Unified 

Pajaro Valley 
Unified 

63.30% 44 69799 0105858 

  Santa Cruz 
City 

Gault Elementary 66.80% 44 69815 6049894 

  Santa Cruz 
City 

Bayview Elemen-
tary 

51.00% 44 69815 6049860 

Placer/Nevada Twin Ridges 
Elementary 

Grizzly Hill Ele-
mentary 

69.20% 29 66415 6089403 

  Twin Ridges 
Elementary 

Washington Ele-
mentary 

77.80% 29 66415 6027205 

  Grass Valley 
Elementary 

Hennessy Ele-
mentary 

53.40% 29 66332 6027114 

  Nevada Joint 
Union High 

Silver Springs 
High (Continua-
tion) 

52.00% 29 66357 2930071 

  Placer Union 
High 

Chana High 
(Continuation) 

51.60% 31 66894 3131687 

  Tahoe-
Truckee Joint 
Unified 

Kings Beach 
Elementary 

76.90% 31 66944 6031306 

  Roseville City 
Elementary 

Cirby Elementary 52.30% 31 66910 6031223 

  Roseville City 
Elementary 

Woodbrigde 
Fundamental 
Elementary 

63.90% 31 66910 6031280 

  Auburn Ele-
mentary 

Rock Creek Ele-
mentary 

78.70% 31 66787 6031058 

  Western 
Placer Unified 

First Street 67.80% 31-669516117493 
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Riverside Alvord Arlanza Elemen-
tary 

84.70% 33 66977 6031512 

    Collett Elemen-
tary 

65.30% 33 66977 6031520 

    Foothill Elemen-
tary 

69.90% 33 66977 6031538 

    Kennedy Rose-
mary Elementary 

66.70% 33 66977 6116339 

    La Granda Ele-
mentary 

74.10% 33 66977 6031546 

   Loma Vista In-
termediate 

56.20% 33 66977 6098156 

    Myra Linn Ele-
mentary 

75.40% 33 66977 6031553 

    Terrace Elemen-
tary 

71.80% 33 66977 6031579 

    Twin Hill Elemen-
tary 

58.60% 33 66977 6031587 

    Valley View Ele-
mentary 

55.20% 33 66977 6108104 

    Wells Intermedi-
ate 

58.50% 33 66977 6031595 

  Banning Banning High 70.50% 33 66985 3330214 
    Cabazon Ele-

mentary 
84.40% 33 66985 6031603 

    Central Elemen-
tary 

75.90% 33 66985 6031611 

    Coombs Susan 
B. Intermediate 

79.00% 33 66985 6031645 

    Hemmerling 
Elementary 

87.00% 33 66985 6031629 

    Hoffer Elemen-
tary 

86.50% 33 66985 6031637 

    Nicolet Middle 81.10% 33 66985 6112080 
    New Horizon 

High 
63.80% 33 66985 3330222 

  Beaumont Chavez Elemen-
tary 

59.20% 33 66993 6109763 

    Glenview High 69.20% 33 66993 3330842   
    Mountain View 

Middle School 
51.40% 33 66993 6031652  

    Palm Elementary 70.60% 33 66993 6031660 
    San Andreas 

High Continua-
tion 

68.40% 33 66993 3330461 

    San Gorgonio 
Middle 

64.00% 33 66993 0106062 

    Sundance Ele-
mentary 

55.70% 33 66993 0101006 
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 Riverside Contd.   Three Ring 
Ranch Elemen-
tary 

52.00% 33 66993 3331089 

  Coachella Val-
ley 

Cahuilla Desert 
Academy 

85.10% 33 73676 6112874 

    Chavez (Cesar) 
Elementary 

86.20% 33 73676 6108903 

    Coachella Valley 
High 

86.70% 33 73676 3330990 

    Duke (Bobby G) 
Elementary 

99.50% 33 73676 6031694 

    John Kelley Ele-
mentary 

97.80% 33 73676 6032833 

    La Familia Con-
tinuation High 

92.40% 33 73676 3330032 

    Las Palmitas 
Elementary 

85.90% 33 73676 0100248 

    Martinez (Saul) 
Elementary 

87.50% 33 73676 6114789 

    Mecca Elemen-
tary 

88.20% 33 73676 6032254 

    Oasis Elementary 95.80% 33 73676 6032361 
    Palm View Ele-

mentary 
85.90% 33 73676 6031702 

    Peter Pendleton 
Elementary 

92.40% 33 73676 6031710 

   Sea View Ele-
mentary 

81.80% 33 73676 6032379 

    Toro Canyon 
Middle 

89.10% 33 73676 0100263  

    Valley View Ele-
mentary 

93.90% 33 73676 6031728 

    West Shores 
High 

69.70% 33 73676 3330354 

    Westside Ele-
mentary 

79.90% 33 73676 6032841 

  Coronoa-
Norco 

Auburndale In-
termediate 

55.80% 33 67033 6059026 

    Centennial High 55.80% 33 67033 3330446 
    Corona High 50.48% 33 67033 3331600 
    Corona Vista 

High Continua-
tion 

93.80% 33 67033 3330602 

    Coronita Elemen-
tary 

72.50% 33 67033 6031751 

    Garretson Ele-
mentary 

67.70% 33 67033 6031785 
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Riverside Contd.    Home Gardens 
Elementary 

88.50% 33 67033 6031819 

    Jefferson Ele-
mentary 

87.00% 33 67033 6031827 

    John Adams 
Elementary 

67.20% 33 67033 6031736 

    Letha Raney In-
termediate 

53.95% 33 670133 6059042 

    Orange Grove 
High 

88.30% 33 67033 0110106 

    Parkridge Ele-
mentary 

84.30% 33 67033 6031850 

    Riverview Ele-
mentary 

52.80% 33 67033 6031868 

    John Stallings 
Elementary 

60.10% 33 67033 6084669 

    Vicentia Elemen-
tary 

56.70% 33 67033 6031884 

    Victress Bower 
School for Excep-
tional Studies 

60.18% 33 67033 6068753 

  Desert Sands Carillo Ranch 
Elementary 

60382.00% 33 67058 0108464 

    Dr. Reynaldo 
Carreon Jr. 
Academy 

73.40% 33 67058 0100164 

    Eisenhower 
(Dwight) Elemen-
tary 

85.70% 33 67058 6031942 

    Franklin (Benja-
min) Elementary 

56.29% 33 67058 6031942 

    Hoover (Herbert) 
Elementary 

100.00% 33 67058 6031967 

    Indio High 59.30% 33 67058 3333192 
    Indio Middle 64.10% 33 67058 6109797 
    Jackson (An-

drew) Elementary 
85.20% 33 67058 6031934 

    Jefferson Middle 94.50% 33 67058 6032015 
    John Adams 

Elementary 
62.00% 33 67058 6113898 

    Johnson (Lyndon 
B.) Elementary 

61.80% 33 67058 6116636 

.   Kennedy (John 
F.) Elementary 

87.00% 33 67058 6031975 
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Riverside Contd    Lincoln (Abra-
ham) Elementary 

74.90% 33 67058 6031926 

    Madison (James) 
Elementary 

55.60% 33 67058 6108955 

    Roosevelt (Theo-
dore) Elementary 

98.20% 33 67058 6032007 

    Van Buren (Mar-
tin) Elementary 

97.40% 33 67058 6031973 

    Wilson Middle 80.50% 33 67058 6032023 
  Hemet Acacia Middle 79.20% 33 67082 6084628 
    Alessandro High 

Continuation 
81.70% 33 67082 3330065 

    Cottonwood Ele-
mentary 

75.70% 33 67082 6032080 

    Dartmouth Middle 54.30% 33 67082 6112007 
    Diamond Valley 

Middle 
71.20% 33 67082 0102780 

    Fruitvale Elemen-
tary 

84.20% 33 67082 6109805 

    Hamilton 85.00% 33 67082 0107359 
    Hemet Education 

Learning Center 
96.20% 33 67082 3330768 

    Hemet Elemen-
tary 

93.00% 33 67082 6032106 

    Jacob Wiens 
Elementary 

96.60% 33 67082 6118731 

    Little Lake Ele-
mentary 

62.90% 33 67082 6032122 

    McSweeny Ele-
mentary 

77.70% 33 67082 0101121 

    Ramona Elemen-
tary 

74.20% 33 67082 6032130 

    Santa Fe Middle 89.20% 33 67082 6059067 
    Whittier Elemen-

tary 
79.90% 33 67082 6032148 

    Winchester Ele-
mentary 

88.10% 33 67082 6032155 

  Jurupa Glen Avon Ele-
mentary 

77.50% 33 67090 6032163   

    Granite Hill Ele-
mentary 

77.70% 33 67090 6110548  

    Ina Arbuckle 
Elementary 

95.80% 33 67090 6032171 

    Mira Loma Mid-
dle 

57.00% 33 67090 6112858 
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Riverside Contd    Mission Bell Ele-
mentary 

80.80% 33 67090 6032189 

    Mission Middle 70.90% 33 67090 6061774 
    Pacific Avenue 

Elementary 
77.60% 33 67090 6032197 

    Pedley Elemen-
tary 

71.30% 33 67090 6032205 

    Peralta Elemen-
tary 

53.00% 33 67090 6113518 

    Rubidoux High 57.50% 33 67090 3337136 
    Rustic Lane Ele-

mentary 
86.70% 33 67090 6032213 

   Stone Avenue 
Elementary 

63.60% 33 67090 6111280 

    Sunnyslope Ele-
mentary 

66.70% 33 67090 6106843 

    Troth Street Ele-
mentary 

80.30% 33 67090 6032221 

    Van Buren Ele-
mentary 

70.80% 33 67090 6032239 

    West Riverside 
Elementary 

90.90% 33 67090 6032247 

  Lake Elsinore Butterfield Ele-
mentary 

62.39% 33 75176 6102735 

    Elsinore Elemen-
tary 

75.09% 33 75176 6032031 

    Elsinore Middle 69.15% 33 75176 6071203 
    Hayman Elemen-

tary 
66.16% 33 75176 6104442 

    Machado ele-
mentary 

77.97% 33 75176 6032056 

    Rail Road Can-
yon Elementary 

66.39% 33 75176 6107189 

    Wildomar Ele-
mentary 

51.46% 33 75176 6032064 

  Menifee Menifee Elemen-
tary 

60.70% 33 67116 6032270 

  Moreno Valley Armada Elemen-
tary 

83.80% 33 67124 6032288 

    Badger Springs 
Middle 

83.40% 33 67124 6108674 

    Bayside Commu-
nity Day 

67.50% 33 67124 3330800 

    Bear Valley Ele-
mentary 

77.60% 33 67124 6107890 

    Box Springs Ele-
mentary 

66.60% 33 67124 6108716 
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Riverside Contd.    Butterfield Ele-
mentary 

78.20% 33 67124 6103501 

    Chaparral Hills 
Elementary 

82.60% 33 67124 6106967 

    Cloverdale Ele-
mentary 

57.40% 33 67124 6107080 

    Creekside Ele-
mentary 

82.00% 33 67124 6106942 

    Edgemont Ele-
mentary 

93.30% 33 67124 6032304 

    Hendrick Ranch 
Elementary 

77.80% 33 67124 6108724 

    Honey Hollow 
Elementary 

70.60% 33 67124 6105514 

    Landmark Middle 52.20% 33 67124 6109979 
    March Mountain 

High Continua-
tion 

56.00% 33 67124 3333762 

    Midland Elemen-
tary 

71.80% 33 67124 6032312 

    Moreno Elemen-
tary 

68.10% 33 67124 6032320 

    Moreno Valley 
High 

71.40% 33 67124 3333770 

    Mountain View 
Middle School 

74.00% 33 67124 6107643 

    Palm Middle 57.20% 33 67124 6110027 
    Ramona Elemen-

tary 
84.13% 33 67124 6104582 

    Seneca Elemen-
tary 

59.00% 33 67124 6110928 

    Serrano Elemen-
tary 

86.20% 33 67124 6106041 

    Sunnymead Ele-
mentary 

88.60% 33 67124 6032338 

   Sunnymead Mid-
dle 

78.60% 33 67124 6108690 

    Sunnymeadows 
Elementary 

79.50% 33 67124 6103519 

    Towngate Ele-
mentary 

69.20% 33 67124 0102731 

    Vista Del Lago 
High 

55.60% 33 67124 3331071 

  Nuview Mountain Shad-
ows Middle 

50.34% 33 67157 6109334 

    Nuview Elemen-
tary 

61.70% 33 67157 6032353 

    Valley View Ele-
mentary 

53.09% 33 67157 6111488 



96 

 
Counties District Name Schools Percentages CDS 

 Riverside Contd. Palm Springs Ague Caliente 
Elementary 

73.00% 33 67173 6032387 

    Bubbling Wells 
Elementary 

91.50% 33 67173 6111025 

    Cahuilla Elemen-
tary 

79.80% 33 67173 6031395 

    Cathedral City 
Elementary 

67.00% 33 67173 6032403 

    Cathedral City 
High 

51.00% 33 67173 3330578 

    Cielo Vista Ele-
mentary 

78.30% 33 67173 6032411 

    Coffman (Nellie 
N.) Middle 

80.60% 33 67173 6059091 

    Corsini (Julius) 
Elementary 

98.80% 33 67176 6102560 

    Cree (Raymond) 
Middle 

68.00% 33 67173 6059109 

    Desert Hot 
Springs High 

68.40% 33 67176 3330818 

    Desert Springs 
Middle 

89.90% 33 67173 6108443 

    Landau Elemen-
tary 

55.37% 33 67173 6107601 

    Finchy (Kathe-
rine) Elementary 

58.00% 33 67173 6032437 

    Lindley (Della S.) 
Elementary 

85.40% 33 67173 6106207 

    Mt. San Jacinto 
High 

80.28% 33 67173 6059091 

    Ramon Academy 63.80% 33 67173 3330925 
    Rancho Mirage 

Elementary 
65.70% 33 67173 6132445 

    Rio Vista Ele-
mentary 

55.50% 33 67173 0105767 

    Two Bunch 
Palms Elemen-
tary 

93.40% 33 67173 6115448 

    Vista Del Monte 
Elementary 

89.60% 33 67173 6132452 

    Wenzlaff (Edward 
L.) Elementary 

89.60% 33 67173 6132429 

    Workman 
(James) Middle 

55.70% 33 67173 6112692 

  Palo Verde Appleby (Felix J.) 
Elementary 

78.80% 33 67181 6132460 

    Blythe Middle 55.40% 33 67181 6061782 



97 

 
Counties District Name Schools Percentages CDS 

Riverside Contd.   Brown (Ruth) 
Elementary 

66.00% 33 67181 6032494 

  Perris Elemen-
tary 

A Street Elemen-
tary 

92.80% 33 67199 6113955 

    Enchanted Hills 
Elementary 

96.60% 33 67199 6120547 

    Good Hope Ele-
mentary 

96.30% 33 67199 6032502 

    Nan Sanders 
Elementary 

87.50% 33 67199 6105571 

    Palms Elemen-
tary 

87.00% 33 67199 6111843 

    Park Avenue 
Elementary 

95.60% 33 67199 6109037 

    Perris Elemen-
tary 

96.50% 33 67199 6032510 

  Perris Union 
Unified 

Perris High 57.60% 33 67207 3335973 

    Perris Lake High 
Continuation 

71.90% 33 67207 3330172 

    Perris Union High 79.10% 33 67207 3330776 
    Pinacate Middle 85.10% 33 67207 6106223 
  Riverside Adams Elemen-

tary 
67.10% 33 67215 6032528 

    Alcott Elementary 52.50% 33 67215 6032536 
    Bryant Elemen-

tary 
80.40% 33 67215 6032544 

    Central Middle 64.50% 33 67215 6059125 
    Chemawa Middle 59.60% 33 67215 6061790 
    Fremont Elemen-

tary 
86.90% 33 67215 6032585 

    Grant Elementary 75.30% 33 67215 6032593 
    Hawthorne Ele-

mentary 
78.80% 33 67215 6032619 

    Highgrove Ele-
mentary 

83.80% 33 67215 6032627 

    Highland Ele-
mentary 

72.30% 33 67215 6032635 

    Hyatt Elementary 73.30% 33 67215 6032643 
    Jackson Elemen-

tary 
72.50% 33 67215 6032650 

    Jefferson Ele-
mentary 

72.60% 33 67215 6032668 

    Liberty Elemen-
tary 

81.70% 33 67215 6032684 

    Lincoln Continua-
tion 

64.70% 33 67215 3336955 

    Longfellow Ele-
mentary   

93.20% 33 67215 6032692 
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 Riverside Contd.   Madison Elemen-
tary 

70.10% 33 67215 6032700 

    Magnolia Ele-
mentary 

56.70% 33 67215 6032718 

    Monroe Elemen-
tary 

73.70% 33 67215 6032726 

    Mountain View 
Elementary 

71.90% 33 67215 6032734 

    Pachappa Ele-
mentary 

59.70% 33 67215 6032742 

    Ramona High 51.00% 33 67215 3336492 
    Rehoboth Char-

ter Academy 
68.30% 33 67215 6119788 

    Sierra Middle 67.50% 33 67215 6059141 
    Taft Elementary 60.80% 33 67215 6107957 
    University 

Heights Middle 
72.50% 33 67215 6059158 

 Romoland Harvest Valley 
Elementary 

73.50% 33 67231 6109581 

    Romoland Ele-
mentary 

73.90% 33 67231 6032791 

  San Jacinto Record Clayton 
Elementary 

52.30% 33 67215 0102723 

    De Anza Elemen-
tary 

65.70% 33 67249 6106884 

    Hyatt Elementary 86.50% 33 67249 6032809 
    Jose Antonio 

Estudillo Elemen-
tary 

59.20% 33 67249 0102715 

    Monte Vista Mid-
dle 

68.30% 33 67249 6059166 

    Mountain View 
High Continua-
tion 

54.50% 33 67249 3337649 

    North Mountain 
Middle 

65.00% 33 67249 6115125 

    Park Hill Elemen-
tary 

77.20% 33 67249 6109490 

    San Jacinto Ele-
mentary 

93.20% 33 67249 6032817 

  Val Verde Avalon Elemen-
tary 

57.42% 33 75242 0109124 

    Bethune Elemen-
tary 

69.50% 33 75242 6109565 

    Citrus Hill High 69.51% 33 75242 0109108 
    Columbia Ele-

mentary 
89.20% 33 75242 0106096 

    El Potrero Ele-
mentary 

63.46% 33 75242 6109557 
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Riverside Contd.    Lakeside Middle 65.00% 33 75242 0100941 
    Lassalle Elemen-

tary 
51.17% 33 75242 0109116 

    Mead Valley 
Elementary 

79.50% 33 75242 6032866 

    Rainbow Ridge 
Elementary 

71.80% 33 75242 6108039 

    Rancho Verde 
High 

51.17% 33 75242 3330552 

    Real Elementary 81.50% 33 75242 6114458 
    Red Maple Ele-

mentary 
76.50% 33 75242 0106104 

    Rivera Middle 74.00% 33 75242 6111447 
    Sierra Vista Ele-

mentary 
63.20% 33 75242 0100958 

    Val Verde Ele-
mentary 

78.00% 33 75242 6032874 

    Val Verde High 
Continuation 

55.20% 33 75242 3330560 

    Val Verde Stu-
dent Success 
Academy 

63.13% 33 75242 0109652 

    Victoriano Ele-
mentary 

52.80% 33 75242 6108047 

    Vista Verde Mid-
dle 

55.10% 33 75242 6111033 

San Diego Bonsall Union 
Elementary 

Banks (Vivian) 
Charter (Elem.) 

65.90% 37 67975 6113468 

    Bonsall West 
Elementary 

54.80% 37 67975 0110122 

  Borrego 
Springs Uni-
fied 

Borrego Springs 
Elementary 

84.90% 37 67983 6037550 

    Borrego Springs 
High 

66.20% 37 67983 3730447 

    Borrego Springs 
Middle 

74.70% 37 67983 6115315 

  Cajon Valley 
Union Elemen-
tary 

Anza Elementary 82.50% 37 67991 6037568 

   Bostonia Elemen-
tary 

68.10% 37 67991 6037576 

   Cajon Valley 
Community Day 

64.90% 
37 67991 6117295 

   Cajon Valley 
Middle 

86.90% 37 67991 6037584 

    Chase Avenue 
Elementary 

74.10% 37 67991 6037592 
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 San Diego contd   Cuyamaca Ele-
mentary 

74.60% 
37 67991 6037618 

    Emerald Middle 64.90% 37 67991 6037626 
    Johnson Elemen-

tary 
85.30% 37 67991 6037675 

    Lexington Ele-
mentary 

87.90% 
37 67991 6037683 

    Madison Avenue 
Elementary 

55.70% 
37 67991 6037691 

    Magnolia Ele-
mentary 

67.60% 37 67991 6037709 

    Naranca Elemen-
tary 

82.10% 37 67991 6037725 

  Carlsbad Uni-
fied 

Jefferson Ele-
mentary 

53.70% 37 73551 6037782 

  Chula Vista 
Elementary 

Castle Park Ele-
mentary 

58.90% 37 68023 6037824 

    Chula Vista 
Learning Com-
munity 

51.50% 

37 68023 6115778 
    Feaster-Edison 

Charter 
100.00% 37 68023 6037956 

    Fred H. Rohr 
Elementary 

50.00% 
37 68023 6037840 

    Juarez-Lincoln 
Elementary 

53.80% 37 68023 6069090 

    Harborside Ele-
mentary 

79.50% 
37 68023 6037873 

    Lauderbach Ele-
mentary 

77.60% 37 68023 6037907 

    Loma Verde 
Elementary 

58.20% 
37 68023 6037949 

    Los Altos Ele-
mentary 

66.20% 
37 68023 6070825 

    Montgomery 
Elementary 

70.70% 37 68023 6037915 

    Mueller Elemen-
tary 

66.00% 37 68023 6037980 

    Myrtle S. Finney 
Elmentary 

55.90% 
37 68023 6037964 

    Otay Elementary 64.60% 37 68023 6095038 
    Palomar Elemen-

tary 
55.20% 

37 68023 6037972 
   Rice Elementary 59.40% 37 68023 6037931 

    Silver Wing Ele-
mentary 

62.60% 37 68023 6038004 

    Vista Square 
Elementary 

69.80% 37 68023 6038046 
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San Diego contd.  Escondido 
Union Elemen-

tary

Central Elemen-
tary 

88.30% 37 68098 6038178 

    Conway Elemen-
tary 

62.30% 37 68098 6038186 

   Del Dios Middle 70.60% 37 68098 6038194 
   Farr Avenue 89.80% 37 68098 0102608 
   Felicita Elemen-

tary 
85.70% 37 68098 6038202 

   Glen View Ele-
mentary 

75.40% 37 68098 6038939 

   Grant Middle 86.90% 37 68098 6038210 
   Hidden Valley 

Middle 
61.40% 37 68098 6093215 

   Juniper Elemen-
tary 

73.50% 37 68098 6038228 

   Lincoln Primary 91.20% 37 68098 6038236 
   Nicolaysen Cen-

ter 
100.00% 37 68098 6099675 

   Oak Hill Elemen-
tary 

70.90% 37 68098 6038244 

   Orange Glen 
Elementary 

66.10% 37 68098 6038947 

   Pioneer Elemen-
tary 

84.00% 37 68098 6110381 

   Rock Springs 
Elementary 

54.90% 37 68098 6111769 

   Rose Elementary 80.80% 37 68098 6038251 
  Fallbrook Un-

ion Elemen-
tary

Ellis Elementary 68.00% 37 68114 6038293 

   Fallbrook Street 
Elementary 

66.10% 37 68114 6038285 

   La Paloma Ele-
mentary 

55.70% 
37 68114 6038269 

  Fallbrook Un-
ion High

Ivy High (Con-
tinuation) 

69.30% 
37 68122 3732195 

  Grossmont 
Union High

Chaparral High 53.80% 
37 68130 3732559 

   El Cajon Valley 
High 

65.20% 
37 68130 3731692 

   Helix High 52.60% 37 68130 3732732 
  La Mesa - 

Spring Valley
Avondale Ele-
mentary 

73.40% 37 68197 6038400 

   Bancroft Elemen-
tary 

85.40% 37 68197 6038418 

   Casa de Oro 
Elementary 

66.80% 
37 68197 6038434 
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San Diego contd.    Kempton Street 
Elementary 

92.70% 37 68197 6038467 

    La Mesa Dale 
Elementary 

62.00% 
37 68197 6038475 

   La Presa Ele-
mentary 

78.20% 37 68197 6038509 

    La Presa Middle 84.00% 37 68197 6038491 
    Rancho Elemen-

tary 
69.60% 37 68197 6038566 

    Spring Valley 
Elementary 

96.00% 37 68197 6038582 

    Spring Valley 
Middle 

51.50% 
37 68197 6038590 

  Lemon Grove 
Elementary 

Golden Avenue 
Elementary 

77.20% 37 68205 6038608 

    Lemon Grove 
Middle 

61.40% 37 68205 6038616 

    Monterey Heights 
Elementary 

69.30% 37 68205 6038624 

    Mt. Vernon Ele-
mentary 

67.50% 37 68205 6038632 

    Palm Middle 56.20% 37 68205 6038640 
    San Altos Ele-

mentary 
55.90% 

37 68205 6038657 
    San Miguel Ele-

mentary 
68.60% 37 68205 6038665 

    Vista La Mesa 
Elementary 

77.20% 37 68205 6038673 

  Mountain Em-
pire Unified 

Campo Elemen-
tary 

54.80% 37 68213 6038681 

    Campo High 100.00% 37 68213 3730934 
    Clover Flat Ele-

mentary 
57.90% 37 68213 6085054 

    Cottonwood 
Community Day 

100.00% 37 68213 3731080 

    Hillside Jun-
ior/Senior High 

50.00% 37 68213 3730991 

    Jacumba Ele-
mentary 

57.10% 37 68213 6038707 

    Mountain Empire 
Junior High 

52.50% 37 68213 6038723 

    Mountain 
Meadow High 

95.20% 37 68213 3730983 

    Potrero Elemen-
tary 

80.20% 37 68213 6097190 
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San Diego contd.  National Ele-
mentary

Central Elemen-
tary 

84.80% 37 68221 6038731 

    El Toyon Ele-
mentary 

84.80% 37 68221 6038749 

    Harbison Ele-
mentary 

85.00% 37 68221 6038764 

   Integrity Charter 
School 

79.50% 37 68221 0101360 

   Kimball Elemen-
tary 

85.00% 37 68221 6038772 

   Las Palmas Ele-
mentary 

84.90% 37 68221 6038780 

   Lincoln Acres 
Elementary 

85.10% 37 68221 6038798 

    New Horizons 
Elementary 

100.00% 37 68221 6108559 

   Olivewood Ele-
mentary 

84.80% 37 68221 6038806 

    Otis Elementary 84.90% 37 68221 6038756 
   Palmer Way 

Elementary 
84.80% 37 68221 6038814 

  Oceanside 
Unified

Burgener Acad-
emy 

78.90% 37 73569 3731148 

   Del Rio Elemen-
tary 

65.80% 37 73569 6088991 

   Ditmar Elemen-
tary 

94.90% 37 73569 6038822 

   Garrison Elemen-
tary 

66.10% 37 73569 6069108 

   Jefferson Middle 52.00% 37 73569 6038830 
   Laurel Elemen-

tary 
88.20% 37 73569 6038848 

  Libby Elementary 88.90% 37 73569 6038855 
   Mission Elemen-

tary 
82.70% 37 73569 6038871 

   North Terrace 
Elementary 

53.70% 37 73569 6038889 

   Pacifica Elemen-
tary 

75.70% 37 73569 6070916 

   San Luis Rey 
Elementary 

55.10% 37 73569 6038905 

  Ramona City 
Unified

Hanson Elemen-
tary 

53.40% 
37 68304 6039028 

   Ramona Elemen-
tary 

76.00% 37 68304 6039036   
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San Diego contd.  San Diego 
County Office 
of Education 

East Region 
Community Day 
School 

100.00% 

37 10371 3731445 
    Metro Region 

Community Day 
School 

84.40% 

37 10371 3731411 
    Monarch Elemen-

tary Community 
Day School 

100.00% 

37 10371 0106369 
    North Region 

Community Day 
School 

75.00% 

37 10371 3731429 
    San Diego 

County Juvenile 
Court 

100.00% 

37 10371 3730710 
    South Region 

Community Day 
School 

69.40% 

37 10371 3731403 
    Summit Schools 71.40% 37 10371 3731510 
  San Diego 

Unified 
Adams Elemen-
tary 

81.00% 
37 68338 6039101 

    Agustin Vincente 
Zamorano Ele-
mentary 

60.40% 

37 68338 6106199 
    Alternative Learn-

ing for Behavior 
and Attitude 

61.90% 

37 68338 3731130 
    Angier Elemen-

tary 
78.30% 

37 68338 6039135 
    Audeo Charter 69.40% 37 68338 3731395 
    Audubon Ele-

mentary 
84.20% 

37 68338 6039143 
    Baker Elemen-

tary 
96.10% 

37 68338 6039150 
    Balboa Elemen-

tary 
95.10% 

37 68338 6039168 
    Barnard Elemen-

tary 
68.60% 

37 68338 6039184 
    Bayview Terrace 

Elementary 
79.50% 

37 68338 6039218 
    Bell Junior High 65.30% 37 68338 6059588 
    Birney Elemen-

tary 
83.90% 

37 68338 6039259 
    Boone Elemen-

tary 
71.30% 

37 68338 6039267 
    Brooklyn Elemen-

tary 
95.80% 

37 68338 6039275 
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San Diego contd.   Burbank Elemen-
tary 

96.60% 
37 68338 6039283 

   Cabrillo Elemen-
tary 

63.50% 
37 68338 6039291 

   Cadman Elemen-
tary 

72.70% 
37 68338 6039309 

   Carson Elemen-
tary 

89.60% 
37 68338 6039341 

   Carver Elemen-
tary 

90.00% 
37 68338 6039358 

   Central Elemen-
tary 

99.00% 
37 68338 6039366 

   Cesar Chavez 
Elementary 

95.00% 
37 68338 6114300 

   Chancellor Wil-
liam McGill 
School of Suc-
cess 

100.00% 

37 68338 6113211 
   Charter School of 

San Diego 
63.30% 

37 68338 3730959 
   Cherokee Point 

Elementary 
89.50% 

37 68338 0108282 
   Chesterton Ele-

mentary 
56.50% 

37 68338 6039374 
   Children's Con-

servation Acad-
emy 

85.20% 

37 68338 0108969 
   Chollas/Mead 

Elementary 
93.00% 

37 68338 6039382 
   Clay Elementary 81.80% 37 68338 6039390 
   Correia Middle 56.20% 37 68338 6059596 
   Creative, Per-

forming, and Me-
dia Arts 

64.80% 

37 68338 3731551 
   Crown Point 

Elementary 
71.60% 

37 68338 6039424 
   Cubberley Ele-

mentary 
54.30% 

37 68338 6039432 
   Cultural Investi-

gations in a Mul-
ticultural Atmos-
phere 

79.40% 

37 68338 0107045 
   Dana Middle 50.90% 37 68338 6059604 
   Darnall E-

Campus Charter 
100.00% 

37 68338 6039457 
   Dewey Elemen-

tary 
69.30% 

37 68338 6039481 
   Doyle Elementary 50.40% 37 68338 6099055 



106 

 
Counties District Name Schools Percentages CDS 

San Diego contd.    Edison Elemen-
tary 

99.10% 
37 68338 6039499 

    Emerson/Bandini 
Elementary 

91.10% 
37 68338 6039507 

    Encanto Elemen-
tary 

87.00% 
37 68338 6039515 

    Euclid Elemen-
tary 

99.10% 
37 68338 6039523 

    Fanno Academy 
Charter 

62.10% 
37 68338 0109579 

    Farb Middle 70.00% 37 68338 6099063 
    Field Elementary 76.70% 37 68338 6039556 
    Fletcher Elemen-

tary 
66.20% 

37 68338 6039564 
    Florence Elemen-

tary 
70.60% 

37 68338 6039572 
    Foster Elemen-

tary 
50.20% 

37 68338 6039598 
    Franklin Elemen-

tary 
85.80% 

37 68338 6039606 
    Freese Elemen-

tary 
86.60% 

37 68338 6039614 
    Fulton Elemen-

tary 
81.40% 

37 68338 6039630 
    Garfield Elemen-

tary 
83.00% 

37 68338 6039655 
    Garfield High 79.20% 37 68338 3737962 
    Gompers Charter 

Middle 77.50% 37 68338 0109025 
    Gompers Secon-

dary 
74.40% 

37 68338 3730348 
    Hamilton Ele-

mentary 
97.00% 

37 68338 6039705 
    Hancock Elemen-

tary 
67.10% 

37 68338 6096051 
    Hardy Elemen-

tary 
58.10% 

37 68338 6039713 
    Harriet Tubman 

Village Charter 
71.90% 

37 68338 6040018 
    Hawthorne Ele-

mentary 
55.30% 

37 68338 6039721 
    Herbert Ibarra 

Elementary 
88.20% 

37 68338 0108290 
    Holly Drive Lead-

ership Academy 
83.70% 

37 68338 6117279 
    Hoover Senior 

High 
96.00% 

37 68338 3732997 
    Horton Elemen-

tary 
93.30% 

37 68338 6039754 
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San Diego contd.   Invention and 
Design Education

85.00% 
37 68338 0107201 

   Mack Kimbrough 
Elementary 

99.00% 
37 68338 6114292 

   Jackson Elemen-
tary 

98.00% 
37 68338 6039762 

   Jefferson Ele-
mentary 

85.10% 
37 68338 6039770 

   John Muir  71.20% 37 68338 3730116 
   Johnson Elemen-

tary 
86.30% 

37 68338 6039788 
   Jones Elemen-

tary 
53.30% 

37 68338 6039796 
   Juarez Elemen-

tary 
59.80% 

37 68338 6039804 
   Keiller Leader-

ship Academy 
76.80% 

37 68338 0109017 
   King/Chavez Arts 

Academy 
100.00% 

37 68338 0109033 
   King/Chavez Ath-

letics Academy 
100.00% 

37 68338 0109041 
   King/Chavez 

Charter 
100.00% 

37 68338 6119598 
   Kipp Adelante 

Preparatory 
Academy 

90.80% 

37 68338 0101345 
   Knox Elementary 96.70% 37 68338 6039838 
   Kroc Middle 66.80% 37 68338 6059612 
   Lafayette Ele-

mentary 
68.50% 

37 68338 6039853 
   Language Acad-

emy 
52.70% 

37 68338 6040000 
   Learn, Explore, 

Achieve, Dis-
cover 

82.20% 

37 68338 0107037 
   Lee Elementary 65.60% 37 68338 6039861 
   Linda Vista Ele-

mentary 
96.10% 

37 68338 6039879 
   Lind-

bergh/Schweitzer 
Elementary 

64.40% 

37 68338 6039887 
   Logan Elemen-

tary 
95.00% 

37 68338 6039895 
   Madison Senior 

High 
62.80% 

37 68338 3733698 
   Mann School of 

Expedition 
91.10% 

37 68338 6059646 
   Mann School of 

Exploration 
91.10% 

37 68338 0110544 
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San Diego contd.    Mann School of 
Expression 

91.10% 
37 68338 0110536 

    Marshall Elemen-
tary 

95.90% 
37 68338 6039952 

    Marston Middle 62.20% 37 68338 6059653 
    Mary McLeod 

Bethune Elemen-
tary 

57.30% 

37 68338 6106173 
    Mason Elemen-

tary 
50.90% 

37 68338 6071914 
    McKinley Ele-

mentary 
77.10% 

37 68338 6039978 
    Media, Visual, 

and Performing 
Arts 

63.00% 

37 68338 0107060 
    Memorial Acad-

emy of Learning 
& Technology 

100.00% 

37 68338 0109132 
    Miller Elementary 59.60% 37 68338 6093256 
    Mission Bay Sen-

ior High 
64.20% 

37 68338 3734431 
    Momentum Mid-

dle 
52.40% 

37 68338 0109157 
    Monroe Clark 

Middle 
99.00% 

37 68338 6114060 
    Montgomery 

Middle 
88.30% 

37 68338 6059679 
    Morse Senior 

High 
60.00% 

37 68338 3734654 
    New Dawn 79.40% 37 68338 6040083 
    North Park Ele-

mentary 
93.50% 37 68338 6115323 

    Nubia Leadership 
Academy 

60.50% 
37 68338 6114961 

    Nye Elementary 65.30% 37 68338 6112478 
    O'Farrell Com-

munity Charter 
74.10% 

37 68338 6061964 
    Oak Park Ele-

mentary 
78.60% 

37 68338 6040026 
    Ocean Beach 

Elementary 
60.20% 

37 68338 6040034 
    Pacific Beach 

Elementary 
53.70% 

37 68338 6040042 
    Pacific Beach 

Middle 
67.60% 

37 68338 6059695 
    Paradise Hills 

Elementary 
76.80% 

37 68338 6040059 
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San Diego contd.   Penn Elementary 66.10% 37 68338 6077317 
   Perkins Elemen-

tary 
93.20% 

37 68338 6039929 
   Perry Elementary 74.00% 37 68338 6040067 
   Preuss School 

UCSD 
100.00% 

37 68338 3731189 
   Promise Charter 86.50% 37 68338 6120943 
   Rolando Park 

Elementary 
76.10% 

37 68338 6040091 
   Roosevelt Middle 82.90% 37 68338 6059703 
   Rosa Parks Ele-

mentary 
99.00% 

37 68338 6114375 
   Ross Elementary 77.80% 37 68338 6040109 
   Rowan Elemen-

tary 
81.90% 

37 68338 6040117 
   San Diego Met-

ropolitan Re-
gional Career & 
Technical High 

60.60% 

37 68338 0107482 
   School of Busi-

ness at San 
Diego 

76.60% 

37 68338 0107052 
   School of Com-

munity Health 
and Medical 
Practices at 
Crawford High 

83.40% 

37 68338 0107185 
   School of Digital 

Media and De-
sign at Kearny 
High 

72.40% 

37 68338 0107078 
   School of Interna-

tional Business at 
Kearny High 

77.60% 

37 68338 0107094 
   School of Interna-

tional Studies at 
San Diego High 
Educational Cen-
ter 

50.70% 

37 68338 0107029 
   School of Law 

and Business 
82.20% 

37 68338 0107193 
   School of Multi-

media and Visual 
Arts at Crawford 
High 

85.30% 

37 68338 0107177 
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San Diego contd.    School of Sci-
ence, Connec-
tions, and Tech-
nology at Kearny 

73.70% 

37 68338 0107086 
    Scitech High 68.40% 37 68338 0107219 
    Sequoia Elemen-

tary 
60.60% 

37 68338 6040133 
    Serra Senior 

High 
52.20% 

37 68338 3730173 
    Sherman Ele-

mentary 
98.00% 

37 68338 6040158 
    Spreckels Ele-

mentary 
50.40% 

37 68338 6040174 
    Stanley Foster 

Construction 
Tech Academy at 
Kearny High 

65.10% 

37 68338 0107102 
    Taft Middle 70.40% 37 68338 6059711 
    Toler Elementary 62.00% 37 68338 6040224 
    Trace 69.80% 37 68338 3731056 
    Twain Jun-

ior/Senior High 
(Cont) 

71.90% 

37 68338 3730231 
    Valencia Park 

Elementary 
81.20% 

37 68338 6040257 
    Vista Grande 

Elementary 
51.20% 

37 68338 6099089 
    Walker Elemen-

tary 
59.40% 

37 68338 6089064 
    Walter J. Porter 

Elementary 
93.10% 

37 68338 0108274 
    Washington Ele-

mentary 
84.60% 

37 68338 6040265 
    Webster Elemen-

tary 
90.00% 

37 68338 6040273 
    Wegeforth Ele-

mentary 
65.60% 

37 68338 6040281 
    Whitman Ele-

mentary 
65.60% 

37 68338 6040307 
    Wilson Middle 97.00% 37 68338 6061980 
  San Marcos 

Unified 
Dunn Elementary 76.40% 37 73791 6039069  

    San Marcos Ele-
mentary Acad-
emy 

87.50% 37 73791 6039085 

    San Marcos Mid-
dle 

57.50% 
37 73791 6039093 
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San Diego contd.  San Ysidro 
Elementary

Beyer Elemen-
tary 

77.00% 37 68379 6040414 

   Sunset Elemen-
tary 

58.00% 37 68379 6093264 

   Willow Elemen-
tary 

69.90% 37 68379 6040430 

  Santee Ele-
mentary

Santee Commu-
nity Day 

87.50% 37 68361 6120190 

  South Bay Un-
ion Elemen-

tary

Bayside Elemen-
tary 

100.00% 37 68395 6040463 

   Berry Elementary 100.00% 37 68395 6067029 
  

  
Central Elemen-
tary 

100.00% 37 68395 6040471 

  
  

Emory Elemen-
tary 

100.00% 37 68395 6040489 

   Howard Pence 
Elementary 

100.00% 
37 68395 6094973 

   Imperial Beach 
Elementary 

100.00% 
37 68395 6040505 

   Nestor Elemen-
tary 

100.00% 
37 68395 6040513 

   Nicoloff Elemen-
tary 

100.00% 37 68395 6098487 

   Oneonta Elemen-
tary 

100.00% 
37 68395 6040521 

   Sunnyslope Ele-
mentary 

100.00% 37 68395 6040539 

   Teofilo Mendoza 
School 

100.00% 
37 68395 6116008 

   West View Ele-
mentary 

100.00% 
37 68395 6040547 

  Sweetwater 
Union High

Castle Park Mid-
dle 

62.20% 37 68411 6059752 

   Castle Park Sen-
ior High 

50.00% 
37 68411 3730801 

    Chula Vista Mid-
dle 

61.00% 37 68411 6059760 

   Chula Vista Sen-
ior High 

54.80% 37 68411 3731064 

   Granger Junior 
High 

69.50% 37 68411 6059778 

   MAAC Commu-
nity Charter 

71.90% 37 68411 3731304 

   Mar Vista Middle 64.00% 37 68411 6059786 
   Mar Vista Senior 

High 
51.00% 37 68411 3733953 
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    Montgomery 
Middle 

65.50% 37 68411 6070890 

    National City 
Middle 

86.60% 37 68411 6059794 

    San Ysidro High 64.50% 37 68411 3731502 
    Southwest Middle 79.80% 37 68411 6062012 
    Southwest Senior 

High 
65.20% 

37 68411 3730124 
    Sweetwater 

Community Day 
61.50% 

37 68411 6117154 
    Sweetwater High 68.20% 37 68411 3738226 
  Vallecitos Ele-

mentary 
Vallecitos Ele-
mentary 

63.80% 
37 68437 6040562 

  Valley Center - 
Pauma Unified 

Pauma Elemen-
tary 

79.70% 37 75614 6038962 

  Vista Unified Alta Vista High 
(Continuation) 

77.20% 
37 68452 3732039 

    Beaumont Ele-
mentary 

75.20% 37 68452 6040588 

    Bobier Elemen-
tary 

59.30% 37 68452 6040596 

    Crestview Ele-
mentary 

58.70% 37 68452 6040612 

    Foothill Oak Ele-
mentary 

53.70% 
37 68452 0105882 

    Grapevine Ele-
mentary 

52.10% 37 68452 6040620 

    Lincoln Middle 67.10% 37 68452 6059802 
    Olive Elementary 54.80% 37 68452 6040646 
    Vista Academy of 

Visual and Per-
forming Arts 

51.70%   

    Vista Focus 
Academy 

79.30% 37 68452 3731288 

    Washington Mid-
dle 

71.40% 37 68452 6059810 

  Warner Uni-
fied 

Warner Elemen-
tary 

58.80% 
37 75416 6040661 

San Joaquin San Joaquin 
Office of Edu-
cation 

San Joaquin 
County Commu-
nity 

71.47% 39 10397 3931468 

San Joaquin 
Contd. 

Escalon Unified Collegeville Ele-
mentary 

70.76% 39 68502 6041784 

  Escalon Unified Farmington Ele-
mentary 

65.85% 39 68502 6041800 

  Escalon Unified Van Allen Ele-
mentary 

64.74% 39 68502 6041834 
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  Holt Union Ele-
mentary 

Holt Elementary 90.40% 39 68536 6041867 

  Lincoln Unified John R Williams 60.62% 39 68569 6041909 
  Lincoln Unified Lincoln Elemen-

tary 
65.42% 39 68569 6041917 

  Lincoln Unified Tully C. Knoles 61.78% 39 68569 6041933 
  Lincoln Unified Village Oaks 

Elementary 
78.49% 39 68569 6041941 

  Linden Unified Glenwood Ele-
mentary 

54.48% 39 68577 6041966 

  
Linden Unified Linden Elemen-

tary 
57.60% 39 68577 6041974 

  Linden Unified Linden Unified 
Community Day 

100.00% 39 68577 3930351 

  Lodi Unified Ansel Adams 55.20% 39 68585 0102632 
  Lodi Unified Beckman Ele-

mentary 
68.17% 39 68585 6108856 

  Lodi Unified Christa Mcauliffe 
Middle 

51.34% 39 68585 0102657 

  Lodi Unified Clairmont Ele-
mentary 

82.87% 39 68585 6104426 

  Lodi Unified Clyde W. 
Needham Ele-
mentary 

94.09% 39 68585 6042204 

  Lodi Unified Creekside Ele-
mentary 

67.17% 39 68585 6104038 

  Lodi Unified Davis Community 
Day 

62.50% 39 68585 6116982 

  Lodi Unified Davis Elementary 66.10% 39 68585 6042055 
  Lodi Unified Delta Sierra Mid-

dle 
64.33% 39 68585 6107114 

  Lodi Unified George Washing-
ton Middle 

73.85% 39 68585 6042097 

  Lodi Unified Henderson 
Community Day 

61.90% 39 68585 3930377 

  Lodi Unified Heritage Elemen-
tary 

93.22% 39 68585 6097760 

  Lodi Unified Houston 50.70% 39 68585 6042121 
  Lodi Unified Joe Serna, Jr. 

Charter 
64.14% 39 68585 6117675 

  Lodi Unified Lakewood Com-
munity Day 

50.00% 39 68585 6116974 

  Lodi Unified Lawerence Ele-
mentary 

87.17% 39 68585 6042147 

  Lodi Unified Leroy Nichols 
Elementary 

55.12% 39 68585 6042154 

  Lodi Unified Liberty High 55.37% 39 68585 3934767 
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  Lodi Unified Live Oak Ele-
mentary 

78.05% 39 68585 6042170 

  Lodi Unified Lodi Middle 60.63% 39 68585 6042220 
  Lodi Unified Lois E. Borchardt 

Elementary 
52.80% 39 68585 0100560 

  Lodi Unified Millswood Middle 53.34% 39 68585 0102640 
  Lodi Unified Morada Middle 71.35% 39 68585 6042196 
  Lodi Unified Oakwood Ele-

mentary 
71.84% 39 68585 6100341 

  Lodi Unified Parklane Ele-
mentary 

81.73% 39 68585 6100366 

San Joaquin 
Contd. 

Lodi Unified Plaza Robles 
Continuation 
High 

71.04% 39 68585 3930278 

  Lodi Unified Ronald E. Mcnair 
High 

68.66% 39 68585 0108225 

  Lodi Unified Sutherland Ele-
mentary 

79.49% 39 68585 6110944 

  Lodi Unified Sutherland 
Learning Oppor-
tunity 

80.00% 39 68585 0101428 

  Lodi Unified Tokay Colony 
Elementary 

56.69% 39 68585 6042246 

  Lodi Unified Turner Elemen-
tary 

82.14% 39 68585 6042253 

  Lodi Unified Wagner-Holt 
Elementary 

72.04% 39 68585 6108807 

  Lodi Unified Westwood Ele-
mentary 

83.43% 39 68585 6109839 

  Manteca Uni-
fied 

French Camp 
Elementary 

78.34% 39 68593 6042311 

  Manteca Uni-
fied 

Golden West 
Elementary 

55.93% 39 68593 6042329  

  Manteca Uni-
fied 

Lathrop Elemen-
tary 

68.16% 39 68593 6042337 

  Manteca Uni-
fied 

Lincoln Elemen-
tary 

64.15% 39 68593 6042345 

  Manteca Uni-
fied 

Manteca Com-
munity Day 7-12 

68.89% 39 68593 0328 

  Manteca Uni-
fied 

Manteca Com-
munity Day K-6 

100.00% 39 68593 6114847 

  Manteca Uni-
fied 

Sequoia Elemen-
tary 

69.25% 39 68593 6042386 

  Manteca Uni-
fied 

Shasta Elemen-
tary 

51.88% 39 68593 6042394 

  New Hope Ele-
mentary 

New Hope Ele-
mentary 

85.02% 39 68619 6042428 
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  Ripon Unified Ripon Commu-
nity Day 

66.67% 39 68650 3930419 

  Stockton City 
Unified 

Adams Elemen-
tary 

86.05% 39 68676 6042501 

  Stockton City 
Unified 

Aspire Stockton 
Elementary 

81.25% 39 68676 0108647 

  Stockton City 
Unified 

August Elemen-
tary 

82.04% 39 68676 6042519 

  Stockton City 
Unified 

Cesar Chavez 
High 

61.52% 39 68676 0108159 

  Stockton City 
Unified 

Cleveland Ele-
mentary 

84.89% 39 68676 6042535 

  Stockton City 
Unified 

Dolores Huerta 
Elementary 

85.71% 39 68676 6118871 

  Stockton City 
Unified 

Edison High 60.03% 39 68676 3932100 

  Stockton City 
Unified 

El Dorado Ele-
mentary 

100.00% 39 68676 6042543 

  Stockton City 
Unified 

Elmwood Ele-
mentary 

83.09% 39 68676 6042550 

  Stockton City 
Unified 

Fillmore Elemen-
tary 

91.14% 39 68676 6042576 

  Stockton City 
Unified 

Franklin Senior 
High 

56.11% 39 68676 3932654 

San Joaquin 
Contd. 

Stockton City 
Unified 

Fremont Middle 73.97% 39 68676 6059927 

  Stockton City 
Unified 

Garfield Elemen-
tary 

85.77% 39 68676 6042584 

  Stockton City 
Unified 

George W. Bush 
Elementary 

70.18% 39 68676 0100206 

  Stockton City 
Unified 

George Washing-
ton Elementary 

70.30% 39 68676 6104665 

  Stockton City 
Unified 

Golden Valley 
Elementary 
Community Day 

90.91% 39 68676 6116032 

  Stockton City 
Unified 

Golden Valley 
Secondary 
Community Day 

61.83% 39 68676 3930369 

  Stockton City 
Unified 

Grant Elementary 91.63% 39 68676 6042592 

  Stockton City 
Unified 

Grunsky Elemen-
tary 

96.05% 39 68676 6042600 

  Stockton City 
Unified 

Hamilton Middle 70.20% 39 68676 6065874 
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  Stockton City 
Unified 

Hazelton Ele-
mentary 

78.51% 39 68676 6042626 

  Stockton City 
Unified 

Hoover Elemen-
tary 

81.43% 39 68676 6042634 

  Stockton City 
Unified 

James L. Urbani 
Lang Develop-
ment 

91.00% 39 68676 3830460 

  Stockton City 
Unified 

Kennedy Ele-
mentary 

81.08% 39 68676 6042667 

  Stockton City 
Unified 

King Elementary 86.14% 39 68676 6042568 

  Stockton City 
Unified 

Madison Elemen-
tary 

73.59% 39 68676 6042683 

  Stockton City 
Unified 

Marshall Middle 66.21% 39 68676 6059935 

  Stockton City 
Unified 

McKinley Ele-
mentary 

91.06% 39 68676 6042691 

  Stockton City 
Unified 

Monroe Elemen-
tary 

83.83% 39 68676 6042709 

  Stockton City 
Unified 

Montezuma Ele-
mentary 

91.46% 39 68676 6042717 

  Stockton City 
Unified 

Nightingale Ele-
mentary 

89.12% 39 68676 6042725 

  Stockton City 
Unified 

Pulliam Elemen-
tary 

91.48% 39 68676 6042741 

  Stockton City 
Unified 

Richard 
Valenzuela Span-
ish Immersion 
Magnet 

56.12% 39 68676 6097794 

  Stockton City 
Unified 

Rio Calaveras 
Elementary 

64.10% 39 68676 6115422 

San Joaquin Contd. Stockton City 
Unified 

Roosevelt Ele-
mentary 

86.50% 39 68676 6042758 

  Stockton City 
Unified 

San Joaquin 
Elementary 

71.09% 39 68676 6116115 

  Stockton City 
Unified 

Stagg Senior 
High 

51.30% 39 68676 3937406 

  Stockton City 
Unified 

Taylor Skills Ele-
mentary 

62.30% 39 68676 6042774 

  Stockton City 
Unified 

Tyler Skills Ele-
mentary 

78.41% 39 68676 6042782 

  Stockton City 
Unified 

Van Buren Ele-
mentary 

87.90% 39 68676 6042790 

  Stockton City 
Unified 

Victory Elemen-
tary 

79.29% 39 68676 6042808 
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  Stockton City 
Unified 

Webster Middle 67.99% 39 68676 6062087 

  Stockton City 
Unified 

William Harrison 
Elementary 

93.21% 39 68676 6042618 

  Stockton City 
Unified 

William Howard 
Taft Elementary 

78.79% 39 68676 6042766  

  Stockton City 
Unified 

Woodrow Wilson 
Elementary 

82.40% 39 68676 6042824 

  Tracy Joint Uni-
fied 

Central Elemen-
tary 

69.31% 39 75499 6042832 

  Tracy Joint Uni-
fied 

Delta Island Ele-
mentary 

89.02% 39 75499 6085005 

  Tracy Joint Uni-
fied 

North Elementary 53.45% 39 75499 6042865 

  Tracy Joint Uni-
fied 

South/West Park 
Elementary 

68.19% 39 75499 6042881 

San Luis 
Obispo/Santa Bar-
bara 

Atascadero 
Unified School 
District 

Carrisa Plains 
Elementary 

67.30% 40 68700 6042907 

  Coast Unified 
School Dis-
trict 

Leffingwell High 61.50% 40 75465 4030144 

  Coast Unified 
School Dis-
trict 

Cambria Gram-
mar School 

59.10% 40 75465 6042972 

  Cuyama Joint 
USD 

Cuyama Elemen-
tary 

83.50% 42 75010 6045389 

  Cuyama Joint 
USD 

Cuyama Valley 
High 

72.60% 42 75010 4231205 

  Guadalupe 
Union School 
District 

Mary Buren Ele-
mentary 

100.00% 42 69203 6045512 

  Guadalupe 
Union School 
District 

Kermit McKenzie 
Junior High 

100.00% 42 69203 6045520 

  Lucia Mar Uni-
fied School 
District 

Grover Beach 
Elementary 

65.90% 40 68759 6043038 

  Lucia Mar Uni-
fied School 
District 

Nipomo Elemen-
tary 

55.70% 40 68759 6043061 

  Lucia Mar Uni-
fied School 
District 

North Ocean 
Elementary 

56.40% 40 68759 6043079 

  Lucia Mar Uni-
fied School 
District 

Dana Elementary 51.30% 40 68759 6043129 
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  Lucia Mar Uni-
fied School 
District 

Dorothea Lange 
Elementary 

50.00% 40 68759 0110486 

  Lucia Mar Uni-
fied School 
District 

Oceano Elemen-
tary 

82.10% 40 68759 6043095 

  Paso Robles 
Joint Unified 
School Dis-
trict 

Bauer/Speck 
Elementary 

59.30% 40 75457 6043145 

  Paso Robles 
Joint Unified 
School Dis-
trict 

Liberty High 51.10%   

  Paso Robles 
Joint Unified 
School Dis-
trict 

Winifre Pifer 
Elementary 

52.30% 40 75457 6043160 

  Paso Robles 
Joint Unified 
School Dis-
trict 

Virginia Peterson 
Elementary 

51.50% 40 75457 6108377 

  Paso Robles 
Joint Unified 
School Dis-
trict 

Georgia Brown 
Elementary 

59.40% 40 75457 6043137 

  Paso Robles 
Joint Unified 
School Dis-
trict 

Phillips-Freedom 
Community Day 

100.00% 40 75457 4030169 

  San Luis 
Obispo 
County 

Hawthorne Ele-
mentary 

57.00% 40 68809 6043236 

  San Luis 
Obispo 
County Office 
of Education 

Grizzly Challenge 
Charter School 

53.20% 40 10405 0101725 

  San Luis 
Obispo 
County Office 
of Education 

SLO County 
Community 
Schools 

75.20% 40 10405 4030250 

  San Luis 
Obispo 
County Office 
of Education 

SLO County 
Court School 

100.00% 40 10405 4030078 

  San Miguel 
Joint Union 

Lillian Larsen 
Elementary 

69.40% 40 68825 6043319 

  Santa Barbara 
County Office 
of Education 

Santa Barbara 
County Commu-
nity Schools 

63.10% 42 10421 4230207 
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  Santa Maria-
Bonita School 
District 

Alvin Elementary 86.80% 42 69120 6045967 

  Santa Maria-
Bonita School 
District 

Arellances Junior 
High 

88.70% 42 69120 6119820 

  Santa Maria-
Bonita School 
District 

Bonita Elemen-
tary 

87.30% 42 69120 6045272 

San Luis Obispo/ 
Santa Barbara 
Contd. 

Santa Maria-
Bonita School 
District 

Calvin C. Oakley 
Elementary 

88.20% 42 69120 6046049 

  Santa Maria-
Bonita School 
District 

David J. Sanchez 
Sr. Elementary 

87.10% 42 69120 0102848 

  Santa Maria-
Bonita School 
District 

Don Juan 
Bautista 
Arellanes Ele-
mentary 

81.90% 42 69120 6045975 

  Santa Maria-
Bonita School 
District 

El Camino Junior 
High 

85.50% 42 69120 6045991 

  Santa Maria-
Bonita School 
District 

Fairlawn Elemen-
tary 

96.20% 42 69420 6046007 

  Santa Maria-
Bonita School 
District 

George Washing-
ton Battles Ele-
mentary 

81.00% 42 69120 6107007 

  Santa Maria-
Bonita School 
District 

Ida Redmond 
Taylor Elemen-
tary 

57.60% 42 69120 6119812 

  Santa Maria-
Bonita School 
District 

Isaac Fesler Jun-
ior High 

73.50% 42 69120 6046015 

  Santa Maria-
Bonita School 
District 

Isaac Miller Ele-
mentary 

73.20% 42 69120 6046031 

  Santa Maria-
Bonita School 
District 

Juan Pacifico 
Ontiveros Ele-
mentary 

81.40% 42 69120 6109268 

  Santa Maria-
Bonita School 
District 

Liberty Elemen-
tary 

69.70% 42 69120 0102863 

  Santa Maria-
Bonita School 
District 

Robert Bruce 
Elementary 

85.20% 42 69120 6046064 
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  Santa Maria-
Bonita School 
District 

Tommie Kunst 
Junior High 

59.50% 42 69120 0102855 

  Santa Maria-
Bonita School 
District 

William Laird 
Adam Elemen-
tary 

82.60% 42 69120 6045959 

  Santa Maria-
Bonita School 
District 

William Rice 
Elementary 

66.20% 42 69120 6046056 

  Shandon Joint 
USD 

Shandon Ele-
mentary 

73.70% 40 68833 6043343 

  Shandon Joint 
USD 

Shandon Com-
munity High 
School 

100.00% 40 68833 4030227 

  Shandon Joint 
USD 

Shandon 
High/Middle 
School 

60.80% 40 68833 4037008 

San Mateo/San 
Francisco 

San Francisco 
Unified School 
District 

Bessie Carmi-
chael Elementary 

56.56% 38-68478-6040752 

    Bret Harte Ele-
mentary 

66.79% 38-68478-6040760 

    Brown , Jr. (Willie 
L.) College Pre-
paratory 

73.49% 38-68478-6041032 

    Bryant Elemen-
tary 

75.45% 38-68478-6040778 

    Cesar Chavez 
Elementary 

74.74% 38-68478-6041149 

    Chinese Educa-
tion Center 

99.10% 38-68478-6104673 

    Cleveland Ele-
mentary 

69.64% 38-68478-6040836 

    Daniel Webster 
Elementary 

86.45% 38-68478-6040893 

    Edward R. Taylor 
Elementary 

79.38% 38-68478-6040943 

    El Dorado Ele-
mentary 

69.49% 38-68478-6040950 

    Fairmount Ele-
mentary 

60.94% 38-68478-6040984 

    Francis Scott Key 
Elementary 

68.54% 38-68478-60410008 

    Frank McCoppin 
Elementary 

73.90% 38-68478-6041016 

    Garfield Elemen-
tary 

77.31% 38-68478-6041040 

    George Moscone 
Elementary 

57.95% 38-68478-6041065 
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    George Peabody 
Elementary 

86.42% 38-68478-6093496 

    George Washing-
ton Carver Ele-
mentary 

68.57% 38-68478-6093496 

    Glen Park Ele-
mentary 

71.13% 38-68478-6041073 

    Gordon J. Lau 
Elementary 

89.24% 38-68478-6040877 

    Guadalupe Ele-
mentary 

77.83% 38-68478-6041123 

    Harvey Milk Civil 
Rights Elemen-
tary 

55.86% 38-68478-6040919 

    Hillcrest Elemen-
tary 

69.38% 38-68478-6041156 

    Jean Parker 
Elementary 

90.06% 38-68478-6041206 

    John Muir Ele-
mentary 

74.78% 38-68478-6041255 

    John Yehall Chin 
Elementary 

82.87% 38-68478-6113252 

    Jose Ortega 
Elementary 

72.03% 38-68478-6041271 

    Junipero Serra 
Elementary 

85.77% 38-68478-6041289 

    Kipp Bayview 
Academy 

78.43% 38-68478-0101337 

    Kipp San Fran-
cisco Bay Acad-
emy 

74.86% 38-68478-0101352 

San Mateo/San 
Francisco Contd. 

  Leonard R. Flynn 
Elementary 

78.99% 38-68478-6041347 

    Longfellow Ele-
mentary   

61.52% 38-68478-6041362 

    Malcolm X Acad-
emy 

67.07% 38-68478-6041586 

    Marshall Elemen-
tary 

85.09% 38-68478-6041412 

    McKinley Ele-
mentary 

59.34% 38-68478-6041420 

    Mission Educa-
tion Center 

93.45% 38-68478-6089585 

    Monroe Elemen-
tary 

70.97% 38-68478-6041446 

    Paul Revere 
Elementary 

68.13% 38-68478-6041487 

    Redding Elemen-
tary 

83.43% 38-68478-6041511 



122 

 
Counties District Name Schools Percentages CDS 

    Robert Louis Ste-
venson Elemen-
tary 

50.88% 38-68478-6041529 

    Rosa Parks Ele-
mentary 

54.80% 38-68478-6041503 

    San Francisco 
Community Al-
ternative 

55.04% 38-68478-6093488 

    Sanchez Elemen-
tary 

70.88% 38-68478-6041545 

    Sheridan Ele-
mentary 

75.47% 38-68478-6041560 

    Sherman Ele-
mentary 

61.06% 38-68478-6041578 

    Spring Valley 
Elementary 

80.17% 38-68478-6041594 

    Starr King Ele-
mentary 

72.15% 38-68478-6041602 

    Sunnyside Ele-
mentary 

51.71% 38 68478 6041610 

    Sunset Elemen-
tary 

52.43% 38-68478-6113997 

    Sutro Elementary 70.98% 38-68478-6041644 
    Tenderloin 

Community 
73.12% 38-68778-6115901 

    Ulloa Elementary 57.59% 38-68478-6041685 
    Visitacion Valley 

Elementary 
86.97% 38 68478 6041701 

    William L. Cobb 
Elementary 

70.87% 38-68478-6040968 

    Yick Wo Elemen-
tary 

60.94% 38-68478-6041131 

  Bayshore Ele-
mentary Dis-
trict 

Bayshore Ele-
mentary 

75.92% 41-68858-6043392 

  Jefferson Ele-
mentary Dis-
trict 

Garden Village 
Elementary 

55.26% 41-68916-6043806 

    George Washing-
ton Elementary 

59.14% 41-68916-6043822 

    John F. Kennedy 
Elementary 

59.41% 41-38916-6043848 

    Susan B. An-
thony Elementary 

64.92% 41-68916-6115364 

    Woodrow Wilson 
Elementary 

60.55% 41-68916-6043913 
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  La Honda-
Pesadero Uni-
fied 

Pescadero Ele-
mentary 

72.81% 41-68940-6044085 

San Mateo/San 
Francisco Contd. 

Ravenswood 
City Elemen-
tary 

Belle Haven Ele-
mentary 

84.53% 41-68999-6044309 

    Cesar Chavez 
Academy 

91.73% 41-68999-6044366 

    Costano Elemen-
tary 

86.54% 41-68999-6044325 

    East Palo Alto 
Charter 

86.27% 41-68999-6114953 

    Edison-
Brentwood Acad-
emy 

81.92% 41-68999-6044317 

    Edison-Mcnair 
Academy 

80.91% 41-68999-6044333 

    Green Oaks 90.86% 41-68999-6044341 
    James Flood 

Elementary 
70.71% 41-68999-6044358 

    The Phoenix 
Academy/A 
Learning 

59.65% 41-68999-6116826 

    Willow Oaks 
Elementary 

83.50% 41-68999-6044416 

  Redwood City 
Elementary 

Fair Oaks Ele-
mentary 

89.82% 41-69005-6044457 

    Garfield Charter 89.50% 41-69005-6044473 
    Hawes Elemen-

tary 
76.44% 41-69005-6044481 

    Hoover Elemen-
tary 

85.14% 41-69005-6044507 

    John Gill Elemen-
tary 

51.88% 41-690005-6044523 

    Roosevelt Ele-
mentary 

68.13% 41-690005-6044572 

    Taft Elementary 68.24% 41-69005-6044598 
  San Bruno 

Park Elemen-
tary 

Belle Air Elemen-
tary 

57.42% 41-69013-6044614 

  San Mateo-
Foster City 
Elementary 
District 

Horrall Elemen-
tary 

68.72% 41-69039-6044804 

    College Park 
Elementary 

83.15% 41-69039-6044952 
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    Fiesta Gardens 
International 
Elementary 

53.18% 41-69039-6044887 

    George Hall Ele-
mentary 

54.73% 41-69039-6044903 

    North Shoreview 
Elementary 

51.08% 41-69039-6044978 

    Sunnybrae Ele-
mentary 

51.43% 41-69039-6045017 

  South San 
Francisco Uni-
fied 

Los Cerritos 
Elementary 

63.56% 41-69070-6045082 

    Martin Elemen-
tary 

74.62% 41-69070-6045090 

    Spruce Elemen-
tary 

68.86% 41-69070-6045140 

Santa Clara Alum Rock 
Union Elemen-
tary 

Arbuckle Elemen-
tary 

100.00% 43 69369 6046130 

Santa Clara 
Contd. 

Alum Rock 
Union Elemen-
tary 

Cassell Elemen-
tary 

100.00% 43 69369 6046312 

  Alum Rock 
Union Elemen-
tary 

Chavez Elemen-
tary 

100.00% 43 69369 6046239 

  Alum Rock 
Union Elemen-
tary 

Cureton Elemen-
tary 

100.00% 43 69369 6046189 

  Alum Rock 
Union Elemen-
tary 

Dorsa Elemen-
tary 

100.00% 43 69369 6046114 

  Alum Rock 
Union Elemen-
tary 

Fischer Middle 100.00% 43 69369 6046148 

  Alum Rock 
Union Elemen-
tary 

George Middle 100.00% 43 69369 6068910 

  Alum Rock 
Union Elemen-
tary 

Goss Elementary 100.00% 43 69369 6046247 

  Alum Rock 
Union Elemen-
tary 

Hubbard Elemen-
tary 

100.00% 43 69369 6046270 

  Alum Rock 
Union Elemen-
tary 

Linda Vista Ele-
mentary 

100.00% 43 69369 6046213 

  Alum Rock 
Union Elemen-
tary 

Lyndale Elemen-
tary 

100.00% 43 69369 6046221 
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  Alum Rock 
Union Elemen-
tary 

Mathson Middle 100.00% 43 69369 6046197 

  Alum Rock 
Union Elemen-
tary 

McCollam Ele-
mentary 

100.00% 43 69369 6046254 

  Alum Rock 
Union Elemen-
tary 

Meyer Elemen-
tary 

100.00% 43 69369 6046155 

  Alum Rock 
Union Elemen-
tary 

Ocala Middle 100.00% 43 69369 6089270 

  Alum Rock 
Union Elemen-
tary 

Painter Elemen-
tary 

100.00% 43 69369 6046122 

  Alum Rock 
Union Elemen-
tary 

Pala Middle 100.00% 43 69369 6046288 

  Alum Rock 
Union Elemen-
tary 

Rogers Elemen-
tary 

100.00% 43 69369 6046346 

  Alum Rock 
Union Elemen-
tary 

Ryan Elementary 100.00% 43 69369 6046320 

  Alum Rock 
Union Elemen-
tary 

San Antonio 
Elementary 

100.00% 43 69369 6046304 

  Alum Rock 
Union Elemen-
tary 

Sheppard 100.00% 43 69369 6046338 

  Alum Rock 
Union Elemen-
tary 

Shields Elemen-
tary 

100.00% 43 69369 6046205 

  Alum Rock 
Union Elemen-
tary 

Slonaker Ele-
mentary 

100.00% 43 69369 6046171 

  Campbell Un-
ion Elemen-
tary 

Blackford Ele-
mentary 

57.70% 43 69393 6046510 

  Campbell Un-
ion Elemen-
tary 

Rosemary Ele-
mentary 

74.00% 43 69393 6046676 

  Campbell Un-
ion Elemen-
tary 

Sherman Oaks 
Elementary 

69.60% 43 69393 6046692 

Santa Clara 
Contd. 

Evergreen Ele-
mentary 

K.R. Smith Ele-
mentary 

60.80% 43 69435 6047153 

  Evergreen Ele-
mentary 

O.B. Whaley 
Elementary 

64.90% 43 69435 6047161 

  Luther Bur-
bank 

Burbank Elemen-
tary 

87.90% 43 69542 6047575 
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  Moreland Ele-
mentary 

Anderson (Leroy) 
Elementary 

77.10% 43 69575 6047831 

  Mountain 
View-
Whisman 
Elem. 

Castro (Mariano) 
Elementary 

96.40% 43 69591 6048003 

  Mountain 
View-
Whisman 
Elem. 

Theuerkauf Ele-
mentary 

57.00% 43 69591 6049514 

  Mt. Pleasant 
Elementary 

Mt. Pleasant 
Elementary 

71.60% 43 69617 6048060 

  Mt. Pleasant 
Elementary 

Sanders Elemen-
tary (MPED) 

63.30% 43 69617 6048078 

  Oak Grove 
Elem. 

Miner Elementary 67.40% 43 69625 6048136 

  Oak Grove 
Elem. 

Christopher Ele-
mentary 

81.20% 43 69625 6048102 

  Oak Grove 
Elem. 

Edenvale Ele-
mentary 

85.00% 43 69625 6048128 

  Oak Grove 
Elem. 

Stipe Elementary 74.20% 43 69625 6048177 

  Oak Grove 
Elem. 

Del Roble Ele-
mentary 

51.40% 43 69625 6072151 

  San Jose Uni-
fied 

Ann Darling Ele-
mentary 

81.60% 43 69666 6048433 

  San Jose Uni-
fied 

Almaden Ele-
mentary (SJUD) 

71.60% 43 69666 6048425 

  San Jose Uni-
fied 

Bachrodt Ele-
mentary (SJUD) 

71.40% 43 69666 6048730 

  San Jose Uni-
fied 

Galarza Elemen-
tary (SJUD) 

69.50% 43 69666 6119010 

  San Jose Uni-
fied 

Gardner Elemen-
tary 

80.10% 43 69666 6048532 

  San Jose Uni-
fied 

Grant Elementary 
(SJUD) 

77.50% 43 69666 6048540 

  San Jose Uni-
fied 

Horace Mann 
Elementary 

72.10% 43 69666 6048599 

  San Jose Uni-
fied 

Lowell Elemen-
tary 

79.70% 43 69666 6048649 

  San Jose Uni-
fied 

Olinder Elemen-
tary (SJUD) 

75.40% 43 69666 6048698 

  San Jose Uni-
fied 

Washington Ele-
mentary 

84.10% 43 69666 6048748 
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  Santa Clara 
Unified 

Bowers Elemen-
tary 

64.40% 43 69674 6048797 

  Santa Clara 
Unified 

Bracher Elemen-
tary 

72.10% 43 69674 6048805 

  Santa Clara 
Unified 

Briarwood Ele-
mentary 

69.00% 43 69674 6048821 

  Santa Clara 
Unified 

Mayne (George) 
Elementary 

83.10% 43 69674 6048870 

  Santa Clara 
Unified 

Montague Ele-
mentary 

66.60% 43 69674 6048938 

Shasta Santa Clara 
Unified 

Scott Lane Ele-
mentary 

82.40% 43 69674 6049019 

  Anderson Un-
ion High 

Anderson Com-
munity Day 

66.70% 45 69856 4530192 

  Anderson Un-
ion High 

North Valley High 
(Cont.) 

53.70% 45 69856 4530762 

  Bella Vista 
Elementary 

Bella Vista Ele-
mentary 

56.70% 45 69872 6050074 

  Bella Vista 
Elementary 

Bella Vista Pre-
school 

56.70% 45 69872 6050074 

  Black Butte 
Union Elemen-
tary 

Black Butte Jr. 
High 

54.40% 45 69880 6113260 

  Black Butte 
Union Elemen-
tary 

Black Butte Ele-
mentary 

54.00% 45 69880 6050082 

  Cascade Un-
ion Elemen-
tary 

Anderson 
Heights Elemen-
tary 

83.30% 45 69914 6050132 

  Cascade Un-
ion Elemen-
tary 

Anderson 
Heights Pre-
school 

83.30% 45 69914 6050132 

  Cascade Un-
ion Elemen-
tary 

Anderson Middle 69.50% 45 69914 6050124 

  Cascade Un-
ion Elemen-
tary 

Cascade Com-
munity Day 

100.00% 45 69914 6114144 

  Cascade Un-
ion Elemen-
tary 

Meadow Lane 
Elementary 

67.30% 45 69914 6050140 

  Cascade Un-
ion Elemen-
tary 

Meadow Lane 
Preschool 

67.30% 45 69914 6050140 

  Cascade Un-
ion Elemen-
tary 

Verde Vale Ele-
mentary 

86.80% 45 69914 6050157 
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  Cascade Un-
ion Elemen-
tary 

Verde Vale Pre-
school 

86.80% 45 69914 6050157 

  Castle Rock 
Union Elemen-
tary 

Castle Rock 
Elementary 

76.60% 45 69922 6050165 

  Castle Rock 
Union Elemen-
tary 

Castle Rock Pre-
school 

76.60% 45 69922 6050165 

  Columbia Ele-
mentary 

Columbia East 
Valley K-6 
Comm. Day 

57.10% 45 69948 0101113 

  Enterprise 
Elementary 

Alta Mesa 79.70% 45 69971 6050215 

  Enterprise 
Elementary 

June Street 
Community Day 

100.00% 45 69971 6114334 

  Enterprise 
Elementary 

Lassen View 
Elementary 

66.40% 45 69971 6050223 

  Enterprise 
Elementary 

Mistletoe Ele-
mentary 

52.60% 45 69971 6050231 

  Enterprise 
Elementary 

Rother Elemen-
tary 

76.90% 45 69971 6050256 

Shasta Contd. Enterprise 
Elementary 

Shasta Meadows 
Elementary 

75.20% 45 69971 6050264 

  Enterprise 
Elementary 

Parsons Jr. High 54.90% 45 69971 6050249 

  Fall River Uni-
fied 

Burney Commu-
nity Day 

77.78% 45 69989 4530242 

  Fall River Uni-
fied 

East Burney 
Elementary 

54.50% 45 69989 6050272 

  Fall River Uni-
fied 

Fall River Ele-
mentary 

55.70% 45 69989 6050280 

  Fall River Uni-
fied 

Soldier Mountain 
Continuation 
High 

71.40% 45 69989 4530226 

  Fall River Uni-
fied 

Fall River Com-
munity Day 

71.40% 45 69989 4530234 

  Fall River Uni-
fied 

Mountain View 
High Continua-
tion 

64.71% 45 69989 4530010 

  French Gulch-
Whiskeytown 
Elementary 

French Gulch-
Whiskeytown 
Elem. 

81.50% 45 69997 6050322 

  Gateway Uni-
fied 

Buckeye Elemen-
tary 

65.90% 45 75267 6050090 

  Gateway Uni-
fied 

Buckeye Pre-
school 

65.90% 45 75267 6050090 
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  Gateway Uni-
fied 

Buckeye Middle 67.50% 45 75267 6050108 

  Gateway Uni-
fied 

Canyon Elemen-
tary 

66.70% 45 75267 6050116 

  Gateway Uni-
fied 

Shasta Lake 
School 

64.70% 45 75267 0110221 

  Gateway Uni-
fied 

Grand Oaks 
Elementary 

72.80% 45 75267 6050579 

  Gateway Uni-
fied 

Mountain Lakes 
High (Cont.) 

54.10% 45 75267 4530077 

  Happy Valley 
Union Elemen-
tary 

Happy Valley 
Primary 

65.50% 45 70011 6097703 

  Happy Valley 
Union Elemen-
tary 

Happy Valley 
Elementary 

59.90% 45 70011 6050348 

  Igo, Ono, 
Platina Union 
Elementary 

Igo-Ono Elemen-
tary 

61.50% 45 70029 6050355 

  Igo, Ono, 
Platina Union 
Elementary 

Platina Elemen-
tary 

50.00% 45 70029 6050371 

  Indian Springs 
Elementary 

Indian Springs 
Elementary 

89.50% 45 70037 6050389 

  Mountain Un-
ion Elemen-
tary 

Cedar Creek 
Elementary 

71.40% 45 73700 6050173 

  Mountain Un-
ion Elemen-
tary 

Montgomery 
Creek Elemen-
tary 

79.60% 45 73700 6050413 

  Oak Run Ele-
mentary 

Oak Run Ele-
mentary 

69.40% 45 70086 6050439 

  Redding Ele-
mentary 

Cypress Elemen-
tary 

90.80% 45 70110 6050470 

Shasta Contd. Redding Ele-
mentary 

Juniper Academy 86.30% 45 70110 6050488 

  Redding Ele-
mentary 

Juniper Pre-
school 

86.30% 45 70110 6050488 

  Redding Ele-
mentary 

Bonny View 54.66% 45 70110 6050462 

  Redding Ele-
mentary 

Redding Com-
munity Day 

83.30% 45 70110 6117147 

  Redding Ele-
mentary 

Sycamore Ele-
mentary 

78.20% 45 70110 6050538 

  Redding Ele-
mentary 

Sequoia Middle 
School 

53.80% 45 70110 6050520 
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  Shasta Union 
Elementary 

Shasta Elemen-
tary School 

55.00% 45 70128 6050546 

Solano Dixon Schools Sliveyville Pri-
mary School 

75.10% 48 70532 6051049 

    Linford L. Ander-
son 

77.80% 48 70532-6051031 

  Fairfield-
Suisun School 

Anna Kyle Ele-
mentary 

78.10% 48 70540 6051064 

    Bransford Ele-
mentary 

75.20% 48 70540-6051072 

    Charles L. Sulli-
van Middle 

55.60% 48 70540-6051080 

    Cleo Garden 
Elementary 

79.50% 48 70540-6051098 

    E. Ruth Sheldon 
Elementary 

63.50% 48 70540-6051148 

    Fairview Elemen-
tary 

67.20% 48 70540-6051163 

    Grange Middle 61.00% 48 70540-6093397 
    H. Glenn 

Richardson Ele-
mentary 

69.10% 48 70540-6067144 

    Mary Bird High 
School 

55.40% 48 70540-4830030 

    Suisun Elemen-
tary 

60.50% 48 70540-6100754 

  Vacaville 
Schools 

Edwin Markham 
Elementary 

71.90% 48 70573-6051296 

    Eugene Padan 
Elementary 

51.60% 48 70573-6051320 

    Fairmont Ele-
mentary 

54.20% 48 70573-6051338 

    Hemlock Elemen-
tary 

56.50% 48 70573-6051346 

    Vacaville Com-
munity Day Prep 

72.70% 48 70573-0109744 

  Vallejo City 
Schools 

Beverly Hills 
Elementary 

72.90% 48 70581-6051387 

    Dan Mini Ele-
mentary 

50.20% 48 70581-6051411 

    David Farragut 
Elementary 

78.00% 48 70581-6051437 

    Elsa Widenman 
Elementary 

67.00% 48 70581-6071302 

    Everest 66.70% 48 70581-6069900 



131 

 
Counties District Name Schools Percentages CDS 

    Federal Terrace 
Elementary 

61.00% 48 70581-6051445 

Solano Contd.   Franklin Middle 58.60% 48 70581-6062129 
    Grace Patterson 

Elementary 
80.20% 48 70581-6099667 

    Highland Ele-
mentary 

62.00% 48 70581-6051478 

    John Davidson 
Elementary 

57.50% 48 70581-6051486 

    Johnston Cooper 
Elementary 

59.50% 48 70581-6051395 

    Lincoln Elemen-
tary 

83.70% 48 70581-6051494 

    Loma Vista Ele-
mentary 

61.40% 48 70581-6051502 

    Solano Middle 55.80% 48 70581-6060198 
    Steffan Manor 

Elementary 
56.50% 48 70584-6051544 

    Vallejo Middle 58.00% 48 70581-6095913 
Sonoma/Lake Bellevue Un-

ion Elemen-
tary 

Bellevue Elemen-
tary 

90.64% 49-70615-6051585 

    Kawana Elemen-
tary 

91.55% 49-70615-6051593 

    Meadow View 
Elementary 

77.09% 49-70615-6115695 

  Cloverdale 
Unified 

Eagle Creek 
Community Day 

100.00% 49-70656-0110353 

    Jeffereson Ele-
mentary 

54.20% 49-70656-6051643 

  Cotati-
Rohnert Park 
Unified 

John Reed Ele-
mentary 

56.71% 49-73882-6051676 

  Geyserville 
Unified 

Geyserville 
Community Day 

71.43% 49-70706-0107664 

    Geyserville Ele-
mentary 

68.47% 49-70706-6051734 

    Geyserville Mid-
dle 

53.70% 49-70706-6051734 

  Guerneville 
Elementary 

Guerneville 
Community Day 

80.00% 49-70722-6119464 

    Guerneville Ele-
mentary 

50.82% 49-70722-6051767 

  Harmony Un-
ion Elemen-
tary 

Harmony Ele-
mentary 

100.00% 49-70730-6051775 

    Salmon Creek 
Middle 

100.00% 49-70730-6110639 
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  Healdsburg 
Unified 

Foss Creek Ele-
mentary 

64.32% 49-75390-6109250 

    Healdsburg Ele-
mentary 

54.33% 49-75390-6051791 

  Kashia Ele-
mentary 

Kashia Elemen-
tary 

100.00% 49-70888-6052013 

  Horicon Ele-
mentary 

Horicon Elemen-
tary 

71.76% 49-70763-6051809 

  Kelsyville Uni-
fied 

Kelseyville Ele-
mentary 

78.26% 17-64014-6010607 

    Riviera Elemen-
tary 

52.15% 17-64014-6112759 

  Kenwood Ele-
mentary 

Kenwood Ele-
mentary 

100.00% 49-70789-6051825 

Sonoma/Lake 
Contd. 

Konocti Uni-
fied 

Burns Valley 
Elementary 

95.05% 17-64022-6010615 

    East Lake Ele-
mentary 

86.63% 17-64022-6010623 

    Lower Lake Ele-
mentary 

73.48% 17-64022-6109706 

    Pomo Elemen-
tary 

80.66% 14-64022-6109706 

  Lakeport Uni-
fied 

Lakeport Elemen-
tary 

55.03% 17-64030-6010631 

    Terrace Middle 56.67% 17-64030-6010549 
  Middletown 

Unified 
Middletown Ele-
mentary Com-
munication 

80.00% 17-64055-6115869 

    Minnie Cannon 
Elementary 

78.79% 17-64055-6010672 

  Monte Rio Un-
ion Elemen-
tary 

Monte Rio Ele-
mentary 

100.00% 49-70813-6051866 

  Petaluma City 
Elementary 

McDowell Ele-
mentary 

72.68% 49-70854-6051957 

    McKinley Ele-
mentary 

67.14% 49-70854-6051965 

  Roseland Ele-
mentary 

Roseland Charter 78.00% 49-70901-0101923 

    Roseland Ele-
mentary 

82.82% 49-70904-6052088 

    Sheppard Ele-
mentary 

71.55% 49-70904-6052096 

  Santa Rosa 
Elementary 

Lincoln Elemen-
tary 

92.89% 49-70912-6052153 

    Brook Hill Ele-
mentary 

80.85% 49-70912-6052104 
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    Doyle Park Ele-
mentary 

71.51% 49-70912-6052120 

    Helen Lehman 
Elementary 

80.57% 49 70912 6066385 

    James Monroe 
Elementary 

85.87% 49-70912-6052161 

    John Fremont 
Elementary 

77.19% 49-70912-6052138 

    Kid St. Learning 
Center 

100.00% 49-70912-6116958 

    Burbank Elemen-
tary 

78.13% 49-70912-6052112 

    Steele Lane Ele-
mentary 

83.19% 49-70912-6052195 

  Sonoma Val-
ley Unified 

El Verano Ele-
mentary 

50.00% 49-70953-6052260 

    Flowery Elemen-
tary 

61.19% 49-70953-6052278 

    Gateway Middle 76.47% 49-70953-6117832 
  Two Rock Ele-

mentary 
Two Rock Ele-
mentary 

54.12% 49-70979-6052310 

  Upperlake Un-
ion 

Upper Lake Ele-
mentary 

74.63% 17-64063-6010680 

  Wright Ele-
mentary 

Stevens Elemen-
tary 

65.31% 49-71035-6111868 

    Wright Elemen-
tary 

67.61% 49-71035-6052377 

  Windsor Uni-
fied 

Cali Calmecac 
Charter 

56.65% 49-75358-6052369 

Sutter Live Oak Uni-
fied 

Luther Elemen-
tary 

80.90% 51 71399 6053284 

  Meridian Ele-
mentary 

Meridian Elemen-
tary 

56.60% 51 71415 6053300 

  Yuba City Uni-
fied 

April Lane Ele-
mentary 

66.10% 51 71464 6053342 

  Yuba City Uni-
fied 

Bridge Street 
Elementary 

92.90% 51 71464 6053367 

  Yuba City Uni-
fied 

Central Gaither 
Elementary 

72.40% 51 71464 6053375   

  Yuba City Uni-
fied 

King Ave Ele-
mentary 

85.30% 51 71464 6053391 

  Yuba City Uni-
fied 

Park Ave Ele-
mentary 

83.50% 51 71464 6053425 

  Yuba City Uni-
fied 

Robbins Elemen-
tary 

63.70% 51 71456 6053433 

  Yuba City Uni-
fied 

West Walton 57.50% 51 71464 0100537 
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Tehama Antelope Ele-
mentary 
School Dis-
trict 

Antelope Ele-
mentary School 

50.89% 52 71472 6114383 

  Antelope Ele-
mentary 
School Dis-
trict 

Berrendos Mod-
dle School 

55.90% 52 71472 6066328 

  Corning Ele-
mentary 
School Dis-
trict 

Corning Area 
Community Day 

100.00% 52 71498 6114466 

  Corning Ele-
mentary 
School Dis-
trict 

Maywood Inter-
mediate 

75.15% 52 71498 6093546 

  Corning Ele-
mentary 
School Dis-
trict 

Olive View Ele-
mentary 

80.16% 52 71498 6053490 

  Corning Ele-
mentary 
School Dis-
trict 

Rancho Tehama 
Elementary 

87.91% 52 71498 6112486 

  Corning Ele-
mentary 
School Dis-
trict 

West Street Ele-
mentary 

78.57% 52 71498 6053482 

  Corning Ele-
mentary 
School Dis-
trict 

Woodson Ele-
mentary 

82.21% 52 71498 0102301 

  Corning Ele-
mentary 
School Dis-
trict 

Centennial Con-
tinuation High 
School 

79.75% 52-71506-5231675 

  Elkins School 
District 

Elkins Elemen-
tary 

93.33% 52 71514 6053508 

  Evergreen 
School Dis-
trict 

Evergreen Ele-
mentary School 

52.33% 52 71522 6053516 

  Flournoy Un-
ion Elemen-
tary District 

Flournoy Elemen-
tary School 

51.16% 52-71530-6053524 

  Gerber Union 
Elementary 
District 

Gerber Elemen-
tary 

93.89% 52 71548 6053532 

Tehama Contd. Kirkwood Ele-
mentary Dis-
trict 

Kirkwood Ele-
mentary School 

65.71% 52-71555-6053540 
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  Los Molinos 
Unified School 
District 

Los Molinos Ele-
mentary 

88.89% 52 71571 6053565 

  Los Molinos 
Unified School 
District 

Los Molinos High 53.45% 52 715715235106 

  Los Molinos 
Unified School 
District 

Vina Elementary 
School 

50.62% 52-71571-6053581 

  Manton Joint 
Union School 
District 

Manton Elemen-
tary 

65.79% 52 71589 6053599 

  Mineral Ele-
mentary 
School Dis-
trict 

Mineral Elemen-
tary School Dis-
trict 

71.43% 52-71605-6053607 

  Plum Valley 
School Dis-
trict 

Plum Valley Ele-
mentary 

96.67% 52 71613 6053615 

  Red Bluff Un-
ion Elemen-
tary School 
District 

Bidwell Elemen-
tary 

54.55% 52 71621 6053623 

  Red Bluff Un-
ion Elemen-
tary School 
District 

Jackson Heights 
Elementary 

73.37% 52 71621 6053631 

  Red Bluff Un-
ion Elemen-
tary School 
District 

Metteer (William 
M.) Elementary 

65.42% 52 71621 6106686 

  Red Bluff Un-
ion Elemen-
tary School 
District 

Red Bluff Com-
munity Day 

87.50% 52 71621 6114250 

  Red Bluff Un-
ion Elemen-
tary School 
District 

Vista Middle 58.33% 52 71621 6053656 

  Reeds Creek 
Elementary 
School Dis-
trict 

Reeds Creek 
Elementary 
School 

59.72% 52-71647-6053664 
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  Richfield Ele-
mentary 
School Dis-
trict 

Richfield Elemen-
tary School 

55.46% 52-71654-6053672 

  Tehama 
County Office 
of Education 

Lincoln Street 
Independent 

89.29% 52 10520 6119606 

  Tehama 
County Office 
of Education 

Tehama County 
Juvenile Justice 

100.00% 52 10520 5230016 

Trinity Burnt Ranch 
Elementary 

Burnt Ranch 
School 

66.00% 53 71662 6053680 

  Coffee Creek 
Elementary 

Coffee Creek 
School 

69.20% 53 71670 6053706 

Trinity Contd. Cox Bar Ele-
mentary 

Cox Bar Elemen-
tary 

56.20% 53 71688 6053714 

  Junction City 
Elementary 

Junction City 
Elementary 

71.20% 53 71738 6053771 

  Lewiston Ele-
mentary 

Lewiston School 74.20% 53 71746 6053789 

  Douglas City 
Elementary 

Douglas City 
School 

53.70% 53 71696 6053722 

  Trinity Union 
High 

Alps View High 
School 

75.00% 53 71779 5330014 

  Southern Trin-
ity Joint Uni-
fied 

Van Duzen Ele-
mentary 

73.70% 53 73833 6053805 

  Mountain Val-
ley Unified 

Hayfork Valley 
Elementary 
School 

79.30% 53 75028 6053730 

  Mountain Val-
ley Unified 

Hayfork High 
School 

70.20% 53 75028 5337407 

  Mountain Val-
ley Unified 

Hyampom Ele-
mentary 

75.00% 53 75028 6053763 

  Southern Trin-
ity Joint Uni-
fied 

Hoaglin Zenia 
School 

73.30% 53 73833 6053755 

  Southern Trin-
ity Joint Uni-
fied 

Southern Trinity 
High School 

58.20% 53 73833 0100073 

  Mountain Val-
ley Unified 

Mountain Valley 
Community Day 

85.70% 53 75028 5330089 

  Mountain Val-
ley Unified 

Valley High 
School 

87.50% 53 75028 5330022 

  Weaverville 
Elementary 

Weaverville Ele-
mentary 

53.30% 53 71787 6053821 
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Tulare Allensworth 
Elementary 

Allensworth  100.00% 
5471795-6053839 

  Alpaugh Ele-
mentary  

Alpaugh  100.00% 
5471803-6053847 

  
Alta vista Ele-
mentary  

Alta Vista Ele-
mentary 

70.00% 54 71811 6053854 

  Burton Ele-
mentary  

Burton Elemen-
tary 

67.70% 54 71837 6053870 

  Burton Ele-
mentary  

Oak Grove Ele-
mentary 

61.70% 54 71837 6105506 

  Porterville Ele-
mentary  

Los Robles Ele-
mentary 

86.40% 54 75523 6107379 

  Porterville 
Unified 

Doyle (John J.) 
Elementary 

94.10% 54 75523 6054241 

  Citrus South 
Tule Elemen-
tary  

Citrus South Tule 
Elementary  

51.10% 

5471845-6053888 
  Porterville 

Unified 
Monte Vista Ele-
mentary 

81.10% 54 75523 6114193 

  Porterville 
Unified 

Olive Street Ele-
mentary 

94.20% 54 75523 6054258 

  Porterville 
Unified  

Roche Elemen-
tary 

87.50% 54 75523 6054274 

Tulare Contd. Porterville 
Unified 

Pioneer Middle  83.30% 
5475523-6054266 

  Portrville Uni-
fied 

Santa Fe Ele-
mentary 

99.10% 
  5475523-0102574 

  Porterville 
Unified  

Vandalia Elemen-
tary 

87.80% 54 75523 6054282 

  Porterville 
Unified 

West Putnam 
Elementary 

92.60% 54 75523 6054290 

  Porterville 
Unified 

Westfield Ele-
mentary 

69.10% 54 75523 6054308 

  Rockford Ele-
mentary 

Rockford Ele-
mentary 

50.70% 
  5472090-6054324 

  Exeter Union 
Elementary  

Lincoln Elemen-
tary (Exeter) 

60.70% 54 71910 6054043 

  Exeter Union 
Elementary  

Wilson Middle  60.20% 
5471910-6110290 

  Exeter Union 
Elementary  

Rocky Hill Ele-
mentary 

59.10% 54 71910 6054050 

  Dinuba Washington Mid-
dle 

55.10% 54 71910 6110290 

  Dinuba Wilson Elemen-
tary 

77.40% 54 75531 6054001 
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  Dinuba Roosevelt Ele-
mentary 

61.70% 54 75531 6107650 

  Dinuba Lincoln Elemen-
tary (Dinuba) 

56.10% 54 75531 6053987 

  Dinuba Jefferson Ele-
mentary 

77.80% 54 75531 6053979 

 Terra Bella 
Terra Bella Ele-
mentary 94.60% 54 72199 6054415 

  Dinuba Grand View Ele-
mentary 

68.50% 54 75531 6053961 

  Tulare City  Lincoln Elemen-
tary (Tulare) 

90.80% 54 72231 6054498 

  Tulare City  Pleasant Elemen-
tary 

72.70% 54 72231 6106553 

  Tuare City Heritage Elemen-
tary 

86.90% 54 72231 6114656 

  Tulare City  Mulcahy Middle 
School 

93.20% 54 72231 6054456 

  Tulare City  Maple Elemen-
tary 

95.50% 54 72231 6054506 

  Tulare City  Los Tules Middle 84.10% 54 72231 0100495 
  Tulare City  Live Oak Middle 56.00% 54 72231 6108385 
  Tulare City  Kohn (Frank) 

Elementary 
75.20% 54 72231 6054472 

  Tulare City  Cypress Elemen-
tary 

67.20% 54 72231 6105381 

  Tulare City  Cherry Middle 58.50% 54 72231 6054464 
  Tulare City  Roosevelt Ele-

mentary 
97.40% 54 72231 6054514 

  Farmersville 
Unified  

Farmersville 
Jr.High 

90.00% 
5475325-6100275 

  Farmersville 
Unified  

Freedom Ele-
mentary 

86.80% 
5475325-0106021 

  Farmersville 
Unified  

J.E Hester Ele-
mentary 

85.80% 
5475325-6054084 

  Farmersville 
Unified  

Gorge L. 
Snowden Ele-
mentary 

79.20% 

5475325-6054076 
  Tulare City  Wilson Elemen-

tary 
83.40% 54 72231 6054522 

Tulare Contd. Lindsay Uni-
fied  

Cairns (John J.) 
Continuation 

98.10% 54 71993 5430194 

  Lindsay Uni-
fied  

Garvey (Steve) 
Junior High 

79.90% 54 71993 6060313 

  Lindsay Uni-
fied  

Jefferson Ele-
mentary (Linday) 

90.30% 54 71993 6054142 
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  Lindsay Uni-
fied  

Lincoln Elemen-
tary (Lindsay) 

84.50% 54 71993 6107262 

  Lindsay Uni-
fied  

Lindsay Commu-
nity Day 

88.90% 54 71993 5430236 

  Lindsay Uni-
fied  

Lindsay Senior 
High 

72.90% 54 71993 5432414 

  Lindsay Uni-
fied  

Washington Ele-
mentary 

87.00% 54 72256 6054720 

  Visalia Unified Veva Blunt Ele-
mentary 

61.30% 54 72256 6054712 

  Visalia Unified Mineral King 
Elementary 

60.60% 54 72256 6054647 

  Visalia Unified Green Acres 
Middle School 

58.30% 54 72256 6054605 

  Visalia Unified Highland Ele-
mentary 

69.70% 54 72256 6054613 

  Visalia Unified Divisadero Mid-
dle School 

60.00% 54 72256 6054555 

  Visalia Unified Fairview Elemen-
tary 

84.70% 54 72256 6054589 

  Visalia Unified Houston Elemen-
tary 

95.80% 54 72256 6054621 

  Visalia Unified Crowley Elemen-
tary 

84.20% 54 72256 6054548 

  Visalia Unified Ivanhoe Elemen-
tary 

91.50% 54 72256 6054639 

  Visalia Unified Valley Oak Mid-
dle 

53.80% 54 72256 6092373 

  Visalia Unified Goshen Elemen-
tary 

89.10% 54 72256 6054597 

  Traver Joint 
Elementary 

Traver Elemen-
tary 

100.00% 54 72223 6054449 

  Richgrove Ele-
mentary  

Richgrove Ele-
mentary 

96.10% 54 72082 6114672 

  Liberty Ele-
mentary  

Liberty Elemen-
tary 

60.50% 54 71985 6054134 

  Sundale Union 
Elementary 

Sundale Elemen-
tary 

59.80% 54 72173 6054399 

  Columbine 
Elementary 

Columbine Ele-
mentary 

53.60% 54 71852 6053896 

  Hot Springs 
Elementary 

Hot Springs Ele-
mentary 

64.30% 54 71951 6054100 

  Outside Creek 
Elementary 

Outside Creek 
Elementary 

63.80% 54 72025 6054183 

  Palo Verde 
Union Elemen-
tary  

Palo Verde Union 
Elementary 

79.90% 54 72033 6054191 
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  Tipton Ele-
mentary  

Tipton Elemen-
tary 

90.00% 54 72215 6054431 

  Waukena 
Joint Union 
Elementary 

Waukena Joint 
Union  

83.20% 54 72264 6054753 
Tulare Contd. Woodlake Un-

ion Elemen-
tary  

Castle Rock 
Elementary 

80.04% 54 72272 6108286 

  Woodville Ele-
mentary  

Woodville Ele-
mentary 

100.00% 54 72298 6054779 

  Pixley Union 
Elementary 

Pixley Elemen-
tary 

99.20% 54 72041 6054209 

  Cutler -Orosi 
Unified 

Palm Elementary 100.00% 54 71860 6053938 

  Cutler -Orosi 
Unified 

El Monte Jr. High 100.00% 54 71860 6118111 

  Cutler-Orosi 
Unified 

Golden Valley 
Elementary 

100.00% 54 71860 6112684 

  Cutler -Orosi 
Unified 

Lovell High 100.00% 54 71860 5430806 

  Cutler -Orosi 
Unified 

Orosi High 100.00% 54 71860 5433230 

  Cutler -Orosi 
Unified 

Cutler Elemen-
tary 

100.00% 54 71860 6053904 

  Cutler -Orosi 
Unified 

Sierra Elemen-
tary 

100.00% 54 71860 6094577 

  Saucelito Ele-
mentary 

Saucelito Ele-
mentary 

56.20% 
5472108-6054332 

  Strathmore 
Union Elemen-
tary  

Strathmore Ele-
mentary 

92.80% 54 72157 6054381 

  Strathmore 
Union Elemen-
tary  

Strathmore Mid-
dle 

90.80% 54 72157 6116131 

  Strathmore 
Union High 

Frazier High 85.20% 54 75523 5430038 

  Strathmore 
Union High  

Strathmore High 56.00% 54 75523 5434931 

  Earlimart Ele-
mentary  

Earlimart Ele-
mentary 

95.00% 
5471902-6054027 

  Earlimart Ele-
mentary  

Alila School  95.70% 
5471902-5430335 

  Earlimart Ele-
mentary  

Earlimart Middle 96.60% 54 71902 6054035 
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  William R. 
Burkley Ele-
mentary  

William R. Buck-
ley Elementary 

52.00% 54 71837 6114078 

  Ducor Union 
Elementary 

Ducor Union 
Elementary 

91.20% 54 71894 6054019 

  Kings River 
Union Elemen-
tary  

Kings River Un-
ion Elementary 

79.70% 54 71969 6054126 

  Monson- Sul-
tana Joint Un-
ion Elemntary 

Monson-Sultana 
Joint Union Ele-
mentary 

76.30% 54 72009 6054167 

Tulare Contd. Oak Vallley 
Union Elemen-
tary 

Oak Valley Union 
Elementary 

64.80% 54 72017 6054175 

Tuolumne Summerville 
Elementary 

Summerville 
Elementary 

50.40% 55 72405 6054936 

  Chinese Camp 
Elementary 

Chinese Camp 56.00% 55 72330-6054852 

  Jamestown 
Elementary 

Jamestown Ele-
mentary 

75.40% 55 72363-6054902 

Ventura Briggs Ele-
mentary 

Briggs 60.10% 56 72447 6054969 

    Olivelands 65.50% 56 72447 6054977 
  Conejo Valley 

Unified 
Century High 64.20%   56 73759 5630314 

    Conejo  63.78%  56 737569  6055933 
    Conejo Valley 

High 
75.29%  56 73759 5630108 

    Glennwood 52.30  56 73759 6055941 
    Manzanita 73.70  56 73759 6055883 
    Park Oaks  65.40  56 73759 6055982 
  Fillmore Uni-

fied 
Piru 73.90% 56 72454 6054985 

    San Cayetano 68.80% 56 72454 6054993 
    Sespe 57.60% 56 72454 6055008 
    Filmore MS 59.70% 56 34561 9011693 
    Mountain Vista 61.15%  56 72454 0109520 
    Fillmore Senior 

High 
50.79%  56 72454 5632021 

    Fillmore Commu-
nity High 

 65.00% 56 72454 5630173 

  Hueneme Ele-
mentary 

Bard 62.20% 56 72462 6055107 

    Hathaway 78.00% 56 72462 6055081 
    Haycox 93.60% 56 72462 6055024 
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    Hueneme 63.00% 56 72462 6055073 
    Larsen 88.60% 56 72462 6055016 
    Parkview 73.40% 56 72462 6055099 

    Sunkist 72.10% 56 72462 6055115 
    Williams 66.90% 56 72462 6055057 

    Blackstock MS 80.40% 56 72462 6055032 
    E.O. Green MS 63.50% 56 72462 6055040 
  Moorpark Uni-

fied 
Campus Canyon  57.47% 56 73940 6106439 

    Community High  52.36% 56 73940 5630215 
  Ocean View 

Elementary 
Laguna Vista 60.40% 56 72512 6055164 

    Mar Vista 85.60% 56 72512 6055172 
    Tierra Vista 69.90% 56 72512 6055180 
    Ocean View Jun-

ior High 
71.70% 56 72512 6084891 

  Oxnard Ele-
mentary 

Brekke 58.30% 56 72538 6114029 

    Chavez 87.10% 56 72538 6055321 
    Curren 77.90% 56 72538 6055263 

Ventura Contd.   Driffill 86.80% 56 72538 6055271 
    Elm Street 91.50% 56 72538 6055289 
    Harrington 86.80% 56 72538 6055297 
    Kamala 89.50% 56 72538 6055339 
    Lemonwood 79.30% 56 72538 6100333 
    Marina West 72.80% 56 72538 6055347 
    McKinna 89.70% 56 72538 6055354 
    Rose Avenue 75.60% 56 72538 6055370 
    Sierra Linda 75.20% 56 72538 6055388 
    Haydock MS 79.90% 56 72538 6055305 
    Christa McAuliffe 50.73%  56 72538 6107551 
    Emilie Ritchen 59.21%  56 72538 6110738 
    San Miguel 75.00%  56 72538 6095905 
    Thurgood Mar-

shall 
 53.98% 56 72538 0100362 

    Ramona  95.92% 56 72538 6055362 
    Richard Haydock 

Intermediate 
84.75  56 72538 6055305 

  Oxnard Union 
High 

Channel Islands 
High 

50.46%  56 72546 5631742 

    Frontier High  72.95% 56 72546 5630066 
    Hueneme High  58.95% 56 72546 5632849 
    Pacifica High 53.97%  56 72546 5630389 
    Puente High  87.01% 56 72546 5630355 
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Counties District Name Schools Percentages CDS 

  Rio Elemen-
tary 

El Rio 85.10% 56 72561 6055487 

    Rio Plaza 76.50% 56 72561 6055511 
    Rio Real 88.40% 56 72561 6055529 

    Rio Del Valle 62.30% 56 72561 6055495 
    Rio Lindo     

  Santa Paula 
Elementary 

Thelma Bedell 56.40% 56 72587 6055610 

    Blanchard 77.50% 56 72587 6055552 
    Glen City 84.00% 56 72587 6055578 

    McKevett 75.10% 56 72587 6055602 
    Thille 91.40% 56 72587 6055586 
    Webster 88.00% 56 72587 6055545 
    McKevertt     

    Isbell MS 76.80% 56 72587 6055594 
  Santa Paula 

Union High 
Santa Paula High 65.10 % 56 72595 5635776 

  Simi Valley 
Unified 

Berylwood  55.75% 56 72603 6055651 

    Park View  60.69% 56 72603 6055768 
    Santa Susana  54.63% 56 72603 6055776 
  Somis Ele-

mentary 
Somis  85.45% 56 72611 6055834 

  Ventura Uni-
fied 

E.P. Foster 82.10% 56 72652 6056063 

    Montalvo 72.10% 56 72652 6056147 
    Sheridan Way 98.80% 56 72652 6056212 
    Will Rogers 72.90% 56 72652 6056238 
Ventura Contd.   De Anza MS 71.00% 56 72652 6062152 

    Sunset 54.80% 56 72652 6056030 
    Pacific High 66.39%  56 72652 5630272 

Yolo Esparto Joint 
Union School 

Esparto Elemen-
tary 

63.00% 57 72686 6056311 

  Esparto Joint 
Union School 

Esparto Middle 52.30%  57 72686 6112163 

  Washington 
USD 

Bryte Elementary 87.70% 57 72694 6056345 

  Washington 
USD 

Elkhorn Village 
Elementary 

95.20% 57 72694 6056352 

  Washington 
USD 

Golden State 
Middle 

54.30% 57 72694 6098339 

  Washington 
USD 

Alyce Norman 
Elementary 

86.60% 57 72694 6056329 

  Washington 
USD 

Evergreen Ele-
mentary School 

 89.80% 57 72694 6056360 
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  Washington 
USD 

Washington 
Youth Academy 

 58.80% 5772694-0106617 

  Washington 
USD 

Westfield Village 
Elementary 

94.80% 57 72694 6056394 

  Washington 
USD 

Westmore Oaks 
Elementary 

61.40% 57 72694 6056402 

  Washington 
USD 

Yolo High School     

  Winters JUSD Shirley Rominger 
Middle 

58.50% 57 72702 6120307 

  Winters JUSD Waggoner Ele-
mentary 

60.90% 57 72702 6056410 

  Winters JUSD Wolfskill High 
School 

82.50% 57 72702 5730049 

  Woodland 
JUSD 

Beamer Elemen-
tary 

70.50% 57 72710 6056444 

  Woodland 
JUSD 

Cache Creek 
Continuation 
School 

 50.00% 57 72710 5738810 

  Woodland 
JUSD 

Dingle Elemen-
tary 

71.20% 57 72710 6056469 

  Woodland 
JUSD 

Freeman Ele-
mentary 

81.40% 57 72710 6056477 

  Woodland 
JUSD 

Grafton Elemen-
tary 

100.00% 57 72710 6056493 

  Woodland 
JUSD 

Rhoda Maxwell 
Elementary 

60.50% 57 72710 6066252 

  Woodland 
JUSD 

Whitehead Ele-
mentary 

73.00% 57 72710 6066260 

  Woodland 
JUSD 

Willow Spring 
Elementary 

69.60% 57 72710 6056535 

  Woodland 
JUSD 

Woodland Prairie 
Elementary 

65.60% 57 72710 6107163 

  Woodland 
JUSD 

Middle Grades 
Community Day 
School 

 100%  5772710-6116479 

Yuba Camptonville 
Elementary 

Camptonville 
Elementary 

61.80% 58 72728 6056600 

  Marysville 
Joint Unified 

Arboga Elemen-
tary 

66.90% 58 72736 6056634 

  Marysville 
Joint Unified 

Cedar Lane Ele-
mentary 

89.10% 58 72736 6056659 

  Marysville 
Joint Unified 

Cordua Elemen-
tary 

53.30% 58 72736 6056667 

  Marysville 
Joint Unified 

Covillaud Ele-
mentary 

68.90% 58 72736 6056733 

  Marysville 
Joint Unified 

Johnson Park 
Elementary 

96.40% 58 72736 6056709 
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  Marysville 
Joint Unified 

Kynoch Elemen-
tary 

69.20% 58 72736 6056774 

  Marysville 
Joint Unified 

Linda Elementary 91.00% 58 72736 6056717 

  Marysville 
Joint Unified 

Olivehurst Ele-
mentary 

78.00% 58 72736 6056741 

  Marysville 
Joint Unified 

Dobbins Elemen-
tary 

76.50% 58 72736 6056675 

    Ella Elementary 80.70% 58 72736 6056683 
  Marysville 

Joint Unified 
Yuba Feather 
Elementary 

89.30% 58 72736 6056782 

  Wheatland 
Elementary 

Far West Ele-
mentary 

54.20% 58 72751 6056824 

  Wheatland 
Elementary 

Lone Tree Ele-
mentary 

81.60% 58 72751 6056832 

  Wheatland 
Elementary 

Wheatland Ele-
mentary 

54.10% 58 72751 6056840 

 Winters Joint 
Unified  

John Clayton 
Kinderschool 

53.50% 57 72702 6099691 

 Woodland 
Joint Unified 

Woodland Com-
munity Day 

100.00% 5772710-6116479 
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g. EXISTING EDUCATIONAL MATERIALS 

 
 

• Adult Curriculum Materials 
 

Background:  The FSNEP Nutrition Education Committee has developed Adult 
Program Guidelines to define the goals, objectives and delivery methods of the 
Adult FSNEP Program.  In August 2006, FSNEP staff will be trained in a new cur-
riculum developed by EFNEP on the new Dietary Guidelines.  The following educa-
tional materials are available to assist staff to meet their program goals of teaching 
Food Stamp recipients in the following areas: 

 
DIETARY GUIDELINES FOR AMERICA: 

 
• USDA materials 
• FISH Connection Curriculum (Enhanced ERIB) 
• “Heathly Families” Curriculum (includes 9 lessons on nutrition for low-literacy 

audiences on the Dietary Guidelines, including physical activity), 2006. 
• Enhanced ERIB (2002): These materials (Eating Right is Basic, Michigan State, 

2002) were purchased for staff to use with the lessons already developed. 
• Lessons are included in the ERIB package (1996):  Understanding Nutrition La-

bels, Breakfast, Healthy Snacks, etc. 
 

SELF-SUFFICIENCY: 
 

• Making Every Dollar Count (K. Varcoe, 2000)  Educational materials to help 
Food Stamp families improve their skills in food budgeting, food buying, manag-
ing limited resources and other self-sufficiency issues.  Curricular materials are 
for five one-hour lessons that include hands-on activities, role-playing, discus-
sions and other educational activities. 

• Goal-Setting Lessons (Gateway, K. Varcoe, 2000) 
Module 1 – “Making the Best Choices” has two lessons (Reaching Your Goals 
and Decisions, Decisions – Making the Best Choice) 

• Nutrition Lessons from Gateway (K. Varcoe, 2000) 
Module 7 – “Quick and Nutritious Meals” contain four nutrition lessons: 12 
Foods = 6 Meals Kids Love; Make it Cheap; Feeding Kids; Rate Your Plate. 
 

FOOD BUYING, MEAL PLANNING: 
 

• Managing Resources: We will use new EFNEP lessons on Food Buying and 
Meal Planning, as well as; materials from Michigan State Eating Right is Basic 
(ERIB, 1995) Managing Your Resources. 

 
• Food Shopping: At supermarkets and other sites, the new EFNEP materials will 

be used. 
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COOKING SKILLS, FOOD PREPARATION SKILLS: 

 
• Videotapes will be shown and demonstrations will be done at community set-

tings. For Goodness Sake – Let’s Cook (2000), a new videotape will be used to 
illustrate the cooking essentials.  Other videotapes are also available: For Good-
ness Sake! videotapes: Vegetables, Broccoli, Non-fat Dry Milk, Rice, Low-cost 
Protein Sources, Chicken, Snacks, and One-pot Meals.  We will also use the vid-
eos purchased from the United Learning Group Corporation, Evanston, Illinois, 
entitled: “Lily Feeds Her Growing Family”;  “Breakfast - Lily Changes A 
Habit”; “Lily Gets Her Money’s Worth”; and, “Lily Faces A Problem.”  
 
 

FRUIT AND VEGETABLE CONSUMPTION: 
 

• Fruit and Vegetables: A lesson on fruit and vegetables with demonstrations will 
be used and other related materials.  We will use the For Goodness Sake! Vege-
tables and the lessons on Fruits (ERIB) and Vegetables (ERIB). 
 

• Goal-Setting Lesson: Developed by Dr. Karrie Cesario (2004), this lesson has 
been tested in 7 FSNEP counties (and results published in the Journal of Nutri-
tion Education, 2005).  
 
 

INFANT AND CHILD FEEDING: 
 

• Kids Module: This unit (Mitchell, 1998) contains a leader’s guide and videotape 
to help parents learn skills on improving the health of young children. 

 
• ERIB lessons on Infant Feeding, Child Nutrition. 
 
• A new lesson for pre-school parents will be pilot-tested in FFY 2005/2006 by 

Dr. Ontai Grzebek and The Young Families Workgroup. 
 

FOOD SAFETY AND SANITATION: 
 

• Food Safety: For food safety, the Be Food Safe materials (tested and developed 
for teaching low-income families by Dr. L. Kaiser, 2002) will be used. 
 

HOME STUDY:  
  
These materials were developed to reach Food Stamp recipients who are not able 
to attend classes or mini-workshops due to transportation issues.  Published re-
search has demonstrated that this method of delivery is both cost-effective and 
improves nutrition knowledge and some behavior change. 
 

• “Learn-At-Home” (18 Lessons): The core lessons, 6-8 are used with an addi-
tional 10-12 optional lessons.  Materials are sent through the mail to participants 
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who are hard-to-reach by traditional methods.  Participants are given instruction 
in-person (1 lesson) and evaluation is done by telephone.  Materials have been 
literacy-tested to be 4th grade or less. 

 
SPANISH EDUCATIONAL MATERIALS: 
 
Continuing in FFY 07, a Spanish Translator from the UC Statewide Spanish Program 
will provide translations of FSNEP educational materials.  These materials include: new 
curriculum lessons, handouts, videotapes and evaluation materials used in FSNEP.  
 
VIETNAMESE AND OTHER ASIAN AUDIENCES: 
 
Under the direction of Dr. May Wang and Specialist Joanne Ikeda, nutrition educational 
materials for FSNEP have been developed for Vietnamese audiences.  For FFY 07, addi-
tional materials will be developed under the direction of Dr. Wang. 

 
• Youth Curriculum Materials 

 
The primary curriculum materials to be used in Youth FSNEP are Eat Fit (middle 
school), Reading Across My Pyramid (K-3rd grade), GrowGlowGo (Preschool), Nutri-
tion to Grow On and TWIGS.  These materials have been developed and tested on youth 
and will be used in the schools as described in the Youth Plan.  Below is a list of all ap-
proved materials: 
 
• GrowGlowGo (Preschool) 
• Food and Me (Preschool Curriculum) 
• Happy Healthy Me (Preschool Curriculum) 
• Frazer Frog (Preschool) 
• Reading Across My Pyramid (K-3) 
• Eat Fit (Middle Schools) 
• Eating Right Is Basic for 6 to 8 Year-Olds (English) 
• Eating Right Is Basic for 6 to 8 Year-Olds (Spanish)  
• Train the Trainer Packet, Eating Right Is Basic for 6 to 8 Year-Olds 
• Eating Right Is Basic for 9 to 11 Year-Olds (English) 
• Eating Right Is Basic for 9 to 11 Year-Olds (Spanish) 
• Eating Right Is Basic for 9 to 11 Year-Olds (Chinese)  
• Train the Trainer Packet, Eating Right Is Basic for 9 to 11 Year-Olds 
• Nutrition to Grow On (field-tested by the Department of Education) 
• TWIGS 
• Jump Start (Project LEAN) 
• Making Every Dollar Count 
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h. NEW EDUCATIONAL MATERIALS 

 
FSNEP will be using existing materials for FFY 07.  New material will include the follow-
ing:  

 
• Credit will be provided to the FSP as funding source on all newly developed and re-

printed materials: “This material was funded by USDA’s Food Stamp Program”. 
• A brief outreach message about the FSP will be provided on all newly developed or 

reprinted materials: “The Food Stamp Program provides nutrition assistance to people 
with low income.  It can help you buy nutritious foods for a better diet.  To find out 
more, contact [enter your local office or toll-free number, or other useful information 
to help identify how to get services].” 

• All newly developed materials will include the USDA and UC civil rights statement. 
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3) PROPOSED EVALUATION ACTIVITIES 
 

Introduction:  The development of measurable outcomes and indicators has been determined by the 
needs of the target audience based on a variety of methods, including: published literature, needs as-
sessments, interviews with clients, intervention studies, and staff interviews.  To be sure that local 
involvement (both staff, clients, and faculty) is included UC-FSNEP has established committees to 
oversee the selection of appropriate outcomes and curriculum to meet those outcomes. 

 
The FSNEP Steering Committee was established to provide recommendations and guidance to the 
Principal Investigator on sources of match, eliminating program duplication, improving program ef-
ficiency and communication between the State Office and the county offices.  Another program goal 
is to help coordinate programs with the California Nutrition Network at the local and state levels and 
to maximize resources and program delivery. Members include the FSNEP Director, UC faculty 
from various campuses and CE County Directors who are familiar with the budgetary issues in 
FSNEP and representatives from CDSS and the California Nutrition Network.  This Steering Com-
mittee provides coordination between the UC Davis program and the County Cooperative Extension 
infrastructure as well as increases program coordination between UC, CDSS and DHS.  A FSNEP 
Management Manual has been developed to guide the management process.   
 

In addition to the Steering Committee, there are two committees that work on issues related to coor-
dinating curriculum and nutrition education delivery.  The FSNEP Nutrition Education Committee 
and the Youth FSNEP Curriculum Committee work are composed of Advisors from counties that 
represent Adult and Youth programs. 

 
Annual Statewide Conferences are held to provide internal coordination for all FSNEP staff on nu-
trition education delivery, educational materials and evaluation.  Statewide Administrative Trainings 
are conducted at the beginning of each fiscal year to train and update academic staff on federal and 
University regulations and policies.  Regional Trainings are also conducted to update staff on policy, 
delivery strategies and other program components. 
 
We plan on presenting the “best practices” at our next Statewide Conference scheduled for August 
2007.  We think it would be good to have all project leaders share the results from their projects with 
all FSNEP staff. We will share the written results with you and hope that you would be able to at-
tend the conference and join us in the discussion of the results. 
 
Section B reports twelve measurable behavior objectives and one promotion objective which are the 
major outcome indicators of program success.  In addition, UC-FSNEP enrolls and teaches at least 
100 to 200 food stamp eligible clients in 22 Adult programs reaching 2,000-6,000 clients using in-
tensive nutrition education.  Another 10,000 clients will receive Home Study (nutrition education 
through the mail) and another 6,000 to 8,000 clients will receive mini-workshops.  For the Youth 
Program (31 program sites) an expected 1,000 to 1,500 teachers will be trained and deliver approxi-
mately 15,000 to 30,000 hours of nutrition education to 30,000 Youths in eligible schools.  Newslet-
ters, contacts and other activities will reach approximately 40,000 low-income clients that are food 
stamp eligible.  These performance measures are based on documented results from past years (UC-
FSNEP, Final Report 2005 and 2004). 
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a. County Demographic and Evaluation Results 
 

Each program will collect demographic data on all enrolled participants (ethnicity, age, and fam-
ily size) by use of the FSNEP Family Record (Adult) and the Youth FSNEP Program Participa-
tion form.  Specific evaluation data (direct and indirect contacts) will be collected for the Adult 
and Youth program components.  Each program activity described in the plan contains specific 
evaluations which will be implemented.  Evaluation results use a pre/post test format which look 
at food-related behaviors, dietary changes, and nutrition knowledge.  Evaluation results will be 
analyzed and summarized at the State level in FSNEP for the Final Report.  

 
The following are the evaluations that will be used: 
 
Adult: Food Behavior Checklist (FBC – 21 items) for dietary, food planning, food safety and food 

shopping behaviors; 
24-hour Food Recall for dietary assessment; 
Pre/post tests for the For Goodness Sake!, home study and Eating Right Is Basic  
lessons; 
DFE (dietary folate requirements). 

 
Youth: Eating Right Is Basic curriculum data to be tabulated and submitted:  

• teacher training evaluation 
• teacher assessment at completion of program 
• in addition, a Youth FSNEP Evaluation Instrument is being developed and pilot-tested 

for the Eat Fit Youth FSNEP program, educational materials (Eat Fit, Reading Across 
My Pyramid, Nutrition to Grow On). 

 
EARS Pilot Testing 

 
In FFY 04/05 a new reporting system for FSNEP (Evaluation Administrative Reporting System), 
called EARS, was pilot-tested during the months of October to December 2004.  California was 
one of the states selected to pilot-test the system.  Full implementation is expected in FFY 08. 
 
MONITORING NUTRITION PROGRAM DELIVERY 
 
To ensure the quality and accuracy of nutrition information provided by paraprofessionals, we 
have developed Guidelines for both the Adult and Youth programs that specifically identify crite-
ria for program operation.  These Guidelines are included in our FSNEP Management Manual 
which we will send to you once we have it updated for FFY 07.  (Our new Program Manager be-
gan working for FSNEP on July 24, 2006).  The criteria in these Guideline documents include the 
minimum number of clients that a nutrition assistant must graduate during a 12 month period.  
The definition of “graduation” is also spelled out and is based on the number and length of time a 
client is given nutrition education.  On average, each 0.5FTE paraprofessional must graduate a 
minimum of 150 clients each year where “graduation” is defined as receiving at a minimum of 4 
hours of nutrition education using the “core” lessons.  We will begin using the new EFNEP cur-
riculum which has lesson plans on the “core” lessons which are new and up-to-date on the new 
Dietary Guidelines for Americans.  Other means of monitoring the field staff are done by their di-
rect supervisors who accompany staff at classes and observe first hand the nutrition education ex-
perience. Additionally, our office conducts at least 4 county visits each year to monitor and assess 
program operations, including nutrition education field work. Our new Program Manager will be 
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organizing these site visits which will include other staff (representatives of different program 
components) as well as the Program Director.  In October 2006, we will be preparing a “site 
visit” handbook that will outline all the specific issues that we will be observing in order to im-
prove our management of the program statewide.  Also in FFY 07, the Program Manager will be 
developing and testing a new on-line training program for staff.  In addition, Elizabeth Gong in 
Santa Clara County is working with Dr. Armando Valdez on an interactive training tool for para-
professionals which we will be purchasing for our program as soon as it is completed. 

 
a. Reporting Procedures 

 
Final Report: 
 
A final report will be prepared and submitted to the United States Department of Agricul-
ture/Food and Nutrition Services (USDA/FNS) through CDSS for each FFY. 
 
The final report will summarize activities for the entire program year and will be submitted to 
USDA/FNS by November 30th.  The FSNEP State Office at UC Davis will submit the final re-
port to CDSS by November 15th. 
 
All of these reports will provide, but not be limited to, the following information: 
• Geographic areas served 
• Demographics (number, age, gender, level of education) of the target population served 
• Detailed description of activities including a list of any materials developed 
• Update on Collaboration Projects 
• Copies of manuscripts written and submitted for publication 
• Justification for any adjustments in objectives or time-frames 
• Financial update 

 
Local county welfare departments will be involved in FSNEP programs and activities.  Program 
materials will be given to offices that work with FSNEP clients. 

 
Claims Reports 
 
The Office of Extramural Accounting, UC Davis will submit claims for reimbursement to CDSS 
on a monthly basis.  During the months of September and December, claims will be submitted in 
advance for up to 90% of the actual amount to be reimbursed as agreed between UC and CDSS. 
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4) COORDINATION EFFORTS WITH OTHER FNS PROGRAMS 
 

a. Other FSN Programs 
 

Expanded Food and Nutrition Education Program 
The Expanded Food and Nutrition Education (EFNEP) assists low-income families and youth in 
acquiring the knowledge, skills, attitudes, and changed behaviors necessary of improvement of to-
tal family diet and nutrition welfare.  Instruction reflects the nutritional needs and cultural heritage 
of the audience. 

 
Women, Infants, and Children 
The Special Supplemental Food Program for Women, Infants, and Children (WIC) provides nutri-
tious food (via vouchers), individual counseling, and referrals to health care to high-risk women 
and children up to age five, with incomes up to 185% of poverty.  Because the benefits are tar-
geted to women and infants at high risk, few children over two years old are served by California 
WIC. 

 
Children Nutrition Programs 
The following federal child nutrition programs are administered by the Child Nutrition and Food 
Distribution Division: National School Lunch Program, School Breakfast Program Special Milk 
Program, Child Care Food Program, and the Donated Food Program. 

 
b. State Nutrition Action Plan 

 
There are other nutrition education programs in which Food Stamp recipients participate and re-
ceive nutrition education benefits.  FSNEP continues to collaborate with other nutrition services in 
order to promote nutrition education throughout the state of California and to prevent duplication 
of services.   One collaboration mechanism between many nutrition programs and agencies is the 
SNAP (State Nutrition Action Plan) Plan for California.  This Plan (Appendix II) contains 18 ac-
tivities that are being conducted by the programs listed below.  All agencies are represented by 
members of the SNAP committee.  Spearheaded by a highly trained facilitator from WIC, the Cali-
fornia SNAP plan has integrated all of its nutrition program activities into one comprehensive 
plan.   
 
The role of UC FSNEP in the California SNAP plan is to work with other agencies to promote and 
improve the consumption of fruits and vegetables in food stamp eligible audiences. The Director 
of FSNEP and other FSNEP staff have been attending the meetings.  In FFY 07 two more people 
will be attending the meetings, the FSNEP Program Manager, the Yolo CE County Director and a 
county representative from Alameda County. 
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c. Department of Education and School Administration 
 

 The Department of Education works with SNAP and efforts are coordinated at the state 
level.  Target schools (see Chart 2) are coordinated at the local county level.  A list of eligible 
schools is attached in Appendix I. 

 
d. Other 

 
Local county welfare departments may have nutrition education programs in place or have coop-
erative arrangements with local community groups to provide nutrition education services.  Fur-
ther, other community agencies may receive federal grants to test the delivery of specific nutrition 
education services.  Where these other programs exist, UCCE will work cooperatively to  
prevent coordination problems for local county welfare departments. 
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STATE LEVEL PROJECT SUMMARY FORM 
COMMUNICATIONS  

1. Goals & Objectives (See State Level Objectives). 
 

2. Project Title: COMMUNICATIONS: Project #2 – Food Stamp Office Resource & HOTM Tool Kits 

a. Related Objectives 

Promote increased fruits and vegetables consumption, healthy nutrition and increased physical 
activity through the use of a) the Harvest of the Month (HOTM) tool kit, targeted to children in 
low-resource schools and their parents, and b) the Food Stamp Office Resource Kit (FSORK), 
targeted to food stamp recipients. 

b. Audience 
Gender: Women, boys and girls.  
Ethnicity: Multi-ethnic populations including African American, Asian, Caucasian, Hispanic 
Languages: English, Spanish 
Ages: 6 to 49  
 

c. Focus on FSP Eligibles 
 
Income Targeting Data Source: 
Network-qualified schools; Indicated 2000 Census Tract Data; Free/Reduced Price Meal Percentage; WIC 
Income Guidelines; food stamp offices.  

d. Project Description 
Key Strategies: 

• Produce and distribute Cycle III of the Harvest of the Month (HOTM) tool kit to low resource 
schools.   

• Produce materials for the Food Stamp Office Resource Kit in order to replenish existing kits in 
California food stamp offices, and sell the kit and replenishment materials to other states on a cost-
recovery basis.  

 
Key Educational Messages: 

• HOTM: Increased fruit and vegetable consumption and increased physical activity will “grow 
healthy students.” 

• FSORK: Food stamps help put healthy food on your table. 

 
Intervention Sites: 

• HOTM: Network schools, all of which qualify as low-resource. 

• FSORK:  Food stamp offices. 
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Projected Number of Contacts:  
Direct Contacts:  
Indirect Contacts: HOTM:    645,000 
    FSORK: 8,000,000+ 
 
Narrative Summary: 
The third of three 12-month cycles will be developed for Harvest of the Month, a tool kit designed 
to motivate and empower students to increase consumption and enjoyment of a variety of colorful 
fruits and vegetables and to engage in physical activity every day.  The kit provides the tools and 
resources to reach children and their parents in a variety of settings and where they are able to be 
most impacted – the classroom, cafeteria, home and community. The Harvest of the Month took kit is 
comprised of four key elements:  educator newsletters, family newsletters, menu slicks and press releases.  
These elements are most effective when used together, but can be used separately in a variety of settings as 
part of a well-balanced, complete nutrition education program.  The Family Newsletter targets parents and 
is two-sided with English on the front and Spanish on the back.  The Family Newsletter takes Harvest of 
the Month from school to the home, allowing students and their families to share the experience.  Each 
newsletter includes: 
• General information on how nutrition affects a child’s health and education. 
• Tips for providing more fruits and vegetables and ways to encourage healthy food choices. 
• A recipe for the Harvest of the Month featured fruit or vegetable. 
• Ideas for engaging in physical activity. 
• Tips for selecting, storing and serving the featured produce item.  
 

The Food Stamp Office Resource Kit brings nutrition education into food stamp offices to provide clients 
with demonstrations, tips and recipes that will help them purchase and prepare low-cost nutritious meals 
and snacks for themselves and their familes.  This information, combined with the increased food 
purchasing power of food stamps, serves to promote better health among low-income Californians.  The 
materials in the kit include a 20-minute VHS/DVD entitled “Good Food TV;” a display unit containing a 
22”x28” poster; informational brochures in English and Spanish; eight take-home recipe cards. 

e. Summary of Research 

HOTM:  Qualitative feedback from the HOTM Advisory Panel comprised of school district 
project directors, teachers, nutrition specialists, and food service directors from participating low-
resource schools throughout California indicate that HOTM is highly successful in getting 
children to taste a variety of fruits and vegetables, increase their consumption of fruits and 
vegetables during school lunch and increase their knowledge of why good nutrition is important.   

FSORK:  Focus groups conducted in Oakland and Los Angeles among food stamp recipients 
indicate strong receptivity to the messaging and style of “Good Food TV.” Additionally, 
participants engaged in extensive conversation about the easy-to-understand tips in the brochure, 
and indicated a need for such information. 

f. Modification of Project Methods/Strategies 

 None  
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g. Use of Existing Educational Materials 

 HOTM Cycles I and II will be used as a resource for Cycle III development. 

h. Development of New Educational Materials 

HOTM:  Cycle III will replicate Cycles I and II, and will be comprised of 12 months of materials, 
with each month dedicated to a different California-grown fruit or vegetable.  An educator’s 
newsletter, parent newsletter in English and Spanish, and a  menu slick will be developed and 
produced for each month.  Materials for all 12 months will be issued to nutrition coordinators in 
low-resource schools, and posted on www.harvestofthemonth.com

FSORK:  Replenishment supplies of all existing materials that were produced in FY ’06 will be 
offered to participating food stamp offices in California.  Additionally, the kit and replenishment 
materials will be made available to other states on a cost recovery basis. 

 

3. Evaluation Plan 

Previous Evaluation: Qualitative evaluations have been conducted for HOTM and FSORK. 
 

Evaluation Type:  

Formative:  

Process: HOTM:   A formal satisfaction study conducted among end-users of the educator materials is in 
the field.  Results will be available in October of FY ’07.  

FSORK: A qualitative satisfaction study will be conducted outside of food stamp offices by interviewing 
recipients exiting the office.  Subjects will be asked if they saw the “Good Food TV” video and display 
materials, what they learned from the video, if they found the information helpful and intended use of the 
take-home materials.  

Outcome:  

 
Evaluation Tools:  

 

4. Coordination Efforts 

FSORK: the development, production and distribution of this tool kit represent a collaborative effort 
between the DHS’ California Nutrition Network, DSS, UC Extension and USDA’s Western Region Office. 
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FFY 07 Project Budget Summary 
COMMUNICATIONS  

 

FFY 06 FFY 2007 % 
Difference 

 PHI State Total PHI State Total  
       
       
Federal Share Budget       
  1. Personnel Salaries/Benefits    319,563   
  2. Contracts/Grants/Agreements**  $8,250,000  486,000 $10,000,000 $10,676,000  
  3. Non-capital Equipment/Supplies    17,216   
  4. Materials    185,000   
  5. Travel    15,079   
  6. Administrative    0   
  7. Building Space    34,008   
  8. Maintenance   0  
  9. Equipment & Other Capital  
      Expenditures 

 
 

 26,304   

 10.  Total Direct Costs    1,083,170   
  11. Indirect Costs    107,772   
  12.  TOTAL COSTS    $1,190,942 $10,000,000 $11,162,791  
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FFY 07 Project Summary Budget Form 
Research and Evaluation Unit 

(Budget Summary for 4 Research & Evaluation Projects)  
 
 

FFY 06 FFY 2007 % Difference 
 PHI State Total PHI State Total  
       
       
Federal Share Budget       
  1. Personnel Salaries/Benefits    1,034,396  1,032,986  
  2. Contracts/Grants/Agreements**    859,389 317,904 1,392,091  
  3. Non-capital Equipment/Supplies    55,521  72,336  
  4. Materials    45,000   
  5. Travel    43,761  69,491  
  6. Administrative    53,500   
  7. Building Space    110,100  102,024  
  8. Maintenance 0  
  9. Equipment & Other Capital  
      Expenditures 

 
 

 84,830  47,344  

 10.  Total Direct Costs    2,286,497 317,904 $2,716.272  
  11. Indirect Costs      269,166    
  12.  TOTAL COSTS    2,555,663    
 
 
 
(See Appendices Binders, Section D, -PHI Budget for detailed budget & budget justification) 
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STATE LEVEL PROJECT SUMMARY FORM 
TRAINING, Project #1 

1.  Goals & OBJECTIVES (See State Level Objectives) 
 
2.  Project Title: Project #1: Training: (Training and Specialized Technical Assistance to Food 

Stamp Nutrition Education (FSNE) Service Providers & Leadership and Support 
for the California Nutrition Network (Network) program delivery infrastructure). 

 
a.   Related Objectives 
 

I. By September 30, 2007, the California Nutrition Network will provide training and specialized 
technical assistance to at least 1000 Network-funded staff and partners serving FSNE-eligible 
populations in order to ensure effective delivery of FSNE services. 

 
II. By September 30, 2007, the California Nutrition Network will support and strengthen California’s 

FSNE program delivery infrastructure to improve communication, coordinate efforts and 
maximize resources that ensure the effective delivery of FSNE programs targeted toward 
FSNE-eligible Californians. 

 
III. By September 30, 2007, ensure continued coordination of FSNE nutrition and physical activity 

promotion programs and activities with other FNS-funded programs. 

b. Audience:  The primary audience are Network-funded projects and partners who provide 
nutrition education to FSNE eligibles.  
 
Gender: Males and Females 
Ethnicity: All ethnic groups 
Languages: English 
Ages: Adults 

c. Focus on FSP Eligibles 
All activities funded by USDA are designed to reach Network-funded projects and partners in 
California to improve FSNE-funded program integrity and advance FSNE goals. 

Income Targeting Data Source:   
N/A.  Network database of currently funded projects and lists of other intermediaries serving the 
FSNE population. 

d. Project Description 
Key Strategies:   
Trainings/workshops/meetings/conferences; information briefings; technical assistance and 
teleconferences; community education events; nutrition education research/evaluation; promotion 
of healthy communities, directly linked, supportive of, and proportionate to direct nutrition 
education for FSNE-eligible families; nutrition education classes; media publicity; advisory 
council/task force; and internet/web sites 
 
Key Educational Messages: 
FSNE FFY 2007 Plan Guidance; 2005 Dietary Guidelines for Americans, basic public health 
practitioner skills; leadership and collaboration; fruit and vegetable consumption; healthy eating, 
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in general; food safety; cooking skills; community empowerment; promotion of healthy 
communities (per USDA Guidance, promotion will be directly linked, supportive of, and 
proportionate to direct nutrition education for FSNE-eligible families), Food Stamp Program 
promotion (brief promotional messages); physical activity promotion (integrated with nutrition 
education); chronic disease and obesity prevention. 
 
Intervention Sites: 
Appropriate venues will be used to provide trainings and technical assistance for FSNE projects 
and intermediaries to ensure cost effective program delivery. 
 
Projected Number of Contacts: 
Direct Contacts: At least 1000 Network-funded staff and partners serving FSNE-eligible 
populations. 
Indirect Contacts:  See Local Project Summary data and 5 a Day/RNN Project Summaries. 
 
Narrative Summary: 
There are almost 130 Network-funded projects located throughout California that provide nutrition 
education to food stamp eligible populations.  Training, technical assistance, and specialized 
services will be provided to maintain program integrity and ensure successful implementation and 
delivery of FSNE interventions.  In addition, to help maximize the effective delivery of nutrition 
education services to the FSNE-eligible population, it is essential that partner organizations 
serving low-income populations, including other USDA FNS-funded programs, receive guidance 
and information on FSNE programs as appropriate, and that efforts between programs are 
coordinated.  Activities planned for FFY 2007 will help to promote FSNE-program integrity and 
sustainability, while also maximizing existing resources.  Supporting new and existing 
partnerships will help to ensure the effective delivery of FSNE services in California. 
 
Training and specialized technical assistance provided to Network-funded projects and partners 
will take place in multiple locations throughout the state, such as Los Angeles, Riverside, North 
Coast, Bay Area, Sacramento, Fresno, Chico, and via teleconference and other means.  Topics 
will cover USDA policies and regulations, nutrition, nutrition education techniques, program 
development and evaluation, public health practitioner skills such as collaboration with other FNS 
programs, and quality assurance.   Training and technical assistance in FFY 2007 will be tailored 
to address findings from the FFY 2006 USDA Review of the California Nutrition Network.  Specific 
activities will include: 
• Annual trainings to new and continuing FSNE-funded projects on fiscal policies and 

procedures and on programmatic issues. 
• Ongoing orientation to 100% of new LIA agencies and all other FSNE-funded projects and 

partners, regarding FSNE Guidance, Network operations, and programmatic infrastructure, 
with refresher orientations as necessary, including three to four regional trainings on the 
implementation and evaluation of effective nutrition education activities, nutrition messaging, 
promotion of healthy communities, and communication and leadership skills. 

• Two teleconferences/webinars and one workshop to educate community intermediaries 
serving FSNE-eligible populations, on California’s FSNE activities, including the Food Stamp 
Office Resource Kit, and increase the visibility of the Network.  Identify and share innovative 
best practices that can be adapted for FSNE programs and develop diverse partnerships that 
can be used to enhance FSNE services. 

• Provide support and technical assistance to Regional Nutrition Networks to facilitate 
completion of specific nutrition education initiatives, identified through a strategic planning 
process, that target FSNE eligible populations and, per USDA Guidance, encourage FSNE 
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clients via direct nutrition education to pursue positive changes to their communities that 
improve the availability of fruits and vegetables and opportunities to be physically active, and 
provide them with a list of strategies to assist with this effort. 

• Conduct three FSNE Joint Steering Committee (JSC) meetings to 1) maximize planning, 
coordination and oversight of Network FSNE activities, and 2) provide support for program 
administration, partnership and organizational development while promoting FSNE program 
sustainability.  To address findings from the USDA Program Review of the California Nutrition 
Network, the JSC will help to improve support and communication with the Local Incentive 
Awardees and strengthen coordination between the LIAs, 5 a Day Campaigns, Special 
Projects, Regional Nutrition Networks and Collaboratives.  The JSC also provides an 
opportunity to receive program guidance from DSS and USDA, and coordinate with U.C. 
Davis FSNEP and other FNS programs and partners serving low-income Californians. 

• Hold quarterly teleconferences that provide a unique and necessary function for the efficient, 
low-cost delivery, coordination and collaboration of FSNE projects across the state; to share 
program successes and challenges; highlight best practice; and support the coordination and 
collaboration of FSNE funded programs as required in the FSNE Plan Guidance for FFY 
2007.   

• Provide training and technical assistance to FSNE service providers in order to help them 
engage and activate FSNE eligible youth (age 12-18), in order to increase fruit and vegetable 
consumption, increase physical activity and provide strategies for FSNE eligible youth to 
promote positive community change that increases consumption of fruits and vegetables and 
physical activity by Food Stamp recipients. 

• Convene Network Annual Conference and support FSNE content at the biannual California 
Childhood Obesity Conference and annual California Conference of Local Health Department 
Nutritionists (CCHLDN) training, to help Network funded projects and partners: understand 
FNS nutrition priorities; current and emerging initiatives, and resources and tools available to 
help implement effective nutrition education programs; apply networking and partnership skills 
to coordinate nutrition education across FNS nutrition assistance programs, and improve 
collaboration among State and community partners; enhance skills in planning, implementing, 
and evaluating nutrition education; share strategies for advancing California’s State Nutrition 
Action Plan (SNAP); and understand factors contributing to obesity in California. 

• Provide training to work with middle and high school youth in qualifying schools to learn about 
nutrition education and to become peer education leaders (CPL-State Contract) 

 
Announcements about trainings will be sent via flyers, e-mails, and trainings will also be listed on 
the calendar of events on the California Nutrition Network web site.  See Appendices, Section D 
PHI Budget Justification for detailed sub-contractor/consultant budgets and scopes of work. 
 
Program Coordination and Network Program Infrastructure: 
In order to coordinate the efforts of California’s FSNE programs, maximize resources, and avoid 
duplication of activities, it is necessary to strengthen and support the Network’s program delivery 
infrastructure.  In addition, the Network will coordinate and complement FSNE nutrition and 
physical activity programs and activities, including other FNS Programs, to maximize the 
effectiveness of FSNE projects and enhance program sustainability.  The following activities will 
help to deliver consistent nutrition education messages, increase Food Stamp eligible 
Californians' consumption of fruits and vegetables, physical activity and increased participation in 
the Food Stamp program:  
• State Nutrition Action Plan (SNAP): As required, participate in the development and 

implementation of the California State Nutrition Action Plan to increase fruit and vegetable 
consumption in FSNE target populations.  State agencies collaborating:  CDHS (WIC, 
Network), DSS (Food Stamp), CDE (Nutrition Services Division), UCD (Food Stamp Nutrition 
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Education Plan), and CDFA.  This activity is being replicated in several counties around the 
state as CNAP (County Nutrition Action Plan). 
Coordinate and convene quarterly Food Stamp•  Nutrition Education and Outreach (FANOut) 

Davis 

• riculture industry and community 

 

nd 

• ogether Local Food and Nutrition Education Projects in 
and 

e. Summary of Research 
m activities undergo extensive formative research and impact evaluation 

ured 

 

f. 
unded projects and partners will use the same 

 

 FFY 2007, training and technical assistance and the Network’s program delivery infrastructure 

, efforts 

 a Day 

g. Use of Existing Educational Materials 

ee 5 a Day and Local Program Project Summaries for information on how FSNE-programs use 

Committee meetings to bring together Federal, State and private partners to coordinate 
activites of both the Food Stamp Outreach Plan and FSNE Plan, develop collaborative 
projects and highlight effective strategies.   Includes USDA, DSS, DHS, CDE, and U.C. 
FSNEP. (Funding costs shared with State Outreach Plan). 
Partner with DSS, U.C. Davis FSNEP, CDE, CDFA, and ag
partners to convene quarterly meetings of the California Farm to School Nutrition Education 
Taskforce to facilitate nutrition education and increased consumption of fruits and vegetables
in low-income schools through farm to school efforts.  Activities will be focused on Food 
Stamp eligible populations and targeted toward school sites that have been approved by 
USDA.  The Statewide Task Force will generate a shared vision, develop an action plan, a
members will actively implement appropriate elements of the plan.  Coordinated with SNAP, 
FANOut etc. for implementation. 
Hold quarterly meetings to bring t
order to improve program communication, share best practices, and ensure coordination 
colloboration with other Network-funded programs. 

California’s FSNE progra
by CPNS that allows us to gauge the effectiveness of the training, technical assistance and 
support provided to FSNE-funded projects and intermediaries.  Training impact can be meas
by the successful completion of FSNE interventions, fiscal and programmatic administration and 
program objectives.  Furthermore, all training and technical assistance has undergone extensive 
process evaluation to measure program participation, participant response and interest.  The 
methods and techniques of training and technical assistance used within the Network are well
documented as being effective program methods to ensure the cost effective delivery of FSNE 
interventions. 

Modification of Project Methods/Strategies 
Training and technical assistance for Network-f
basic strategies as in previous years, although interventions are continually reviewed based on
ongoing formative and process evaluation to ensure they meet the needs of local projects and 
can ensure reliable delivery of allowable FSNE objectives. 
 
In
will address issues raised by USDA Western Regional Office during the exit conference 
concerning the FFY 2006 USDA Review of the California Nutrition Network.  In particular
will focus on improved support and oversight for the Local Incentive Awardees (LIAs) and 
improved coordination between the LIAs, the Regional Nutrition Networks, and California 5
Campaigns.   In addition, ongoing feedback is obtained by local agencies and consumers to 
ensure the effectiveness of training and support provided to FSNE projects and partners. 

 
S
existing educational materials. 
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h. Development of New Educational Materials 

Not Applicable. 
 
3. Evaluation Plan 

Performance Measures:  Number of intermediaries attending training, meetings and conferences; 
post training evaluation.  Evaluation of technical assistance. Copies of training subcontracts. 
 
Previous Evaluation: 
 
Evaluation Type: 
 
Formative: Completed evaluations from previous trainings, conferences and meetings. Completed 
surveys and needs assessments of FSNE-funded projects and partners.  
 
Process: Measures will include the number of trainings/meeting/conferences conducted, number of 
FSNE intermediaries reached, etc.  Subcontractors providing training and technical assistance will 
provide progress reports as required, which include narrative descriptions and a record of scope of 
work deliverables completed.  Conference, meeting and training evaluation surveys will be completed 
following each activity. Registration and sign-in forms for all activities will be completed to track 
number of FSNE service providers reached and meeting agendas will be completed and kept on file. 
 
Outcome: See 5 a Day and Local Program Project Summaries. 
 
Evaluation Tools:  Training/Meeting and Conference evaluations, registration forms, sign-up sheets, 
FSNE-project surveys. 

 
4. Coordination Efforts 

The Network’s program delivery infrastructure, including training and technical assistance, is 
designed to promote and improve coordination and synergy between Network LIAs, 5 a Day 
Campaigns, Special Projects and partnership initiatives.  The Network’s coordination strategy, 
designed around the multi-sector infrastructure of individual local programs, Regional Nutrition 
Networks and Collaboratives, the Joint Steering Committee, with statewide leadership from the 
Department of Health Services, the Department of Social Services and U.C. Davis FSNEP, helps to 
maximize the impact of FSNE interventions within low-income communities and intensify the 
messages that FSNE-eligible consumers receive about fruits and vegetables and physical activity. 
 
Furthermore, per the FFY 2007 FSNE Guidance, activities will ensure that FSNE-funded programs 
and partners are able to promote the use of nutrition assistance programs such as food stamps, food 
banks, WIC and school meal programs to help families extend their food dollars and obtain the foods 
they need to maintain their health. 

 
As appropriate, announcements regarding training and technical assistance will be sent to U.C. Davis 
FSNE projects.  Announcements for the Network FSNE Joint Steering Committee and annual 
Nutrition Network conference are sent to all local California WIC projects, local U.C. Davis FSNE 
staff, as well as state level staff for the CDE Child Nutrition Program, WIC, and U.C. Davis FSNE 
projects.   
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Finally, as required, the Network’s program infrastructure supports the development and 
implementation of SNAP to increase fruit and vegetable consumption in FSNE target populations.  
State agencies collaborating include CDHS (WIC, Network), DSS (Food Stamp), CDE (Nutrition 
Services Division), U.C. Davis FSNEP, and CDFA.  Further coordination is enhanced through 
FANOut, the Farm to School FSNE Taskforce, and individual project advisory committees (see 
narrative summary for further information). 
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STATE LEVEL PROJECT SUMMARY FORM 
1. Goals & OBJECTIVES (See State Level Objectives). 
 
2. Project Title:   Project #2: Special Projects 
 

a.  Related Objectives 
 

By September 2007, initiate special projects to target FSNE resources to high-need, 
underserved areas and to maximize the effectiveness of FSNE interventions. 

b. Audience:  Californians particpating in the Food Stamp Program and FSNE eligibles.  
 
Gender: Male/Female 
Ethnicity: All ethnic groups 
Languages: English/Spanish 
Ages: Adults, teens, and children 
 

c. Focus on FSP Eligibles 
 

All activities funded by USDA are designed to reach FSNE-eligible populations with 
nutrition education messages that will increase fruit and vegetable consumption and 
physical activity among low-income Californians. 
 
Income Targeting Data Source:   
2000 Census Tract Data; CDE Free/Reduced Price Meal participation rates; WIC 
Income Guidelines; MediCal data; Child and Adult Care Food Program (CACFP) data;  
 
Activities for both the Physician’s Champions and “Ag Champions” projects will be 
coordinated with approved FSNE activities conducted by the Regional Nutrition 
Networks (RNNs) and Local Incentive Awardees (LIAs).  Therefore, all “Champion” 
activities will only be conducted in sites that have been approved for the RNNs and LIAs 
to conduct FSNE activities and targeted to FSNE eligible populations. 
 
For additional site data see Local Project Summary data and Fruit, Vegetable, and 
Physical Activity Campaign/RNN Project Summaries 
 

d. Project Description 
 

Key Strategies: 
Nutrition education classes; intermediary trainings; community events; print media; 
internet/websites; training/workshops; advisory councils; media publicity; promotion of 
healthy communities. 
 
Key Educational Messages: 
Fruit and vegetable consumption; healthy eating, in general; food safety; 2005 Dietary 
Guidelines for Americans; cooking skills; Food Stamp Program promotion (brief 
promotional messages); promotion of healthy communities (per USDA Guidance, 
promotion will be directly linked, supportive of, and proportionate to direct nutrition 
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education for FSNE-eligible families); physical activity promotion (integrated with 
nutrition education); chronic disease and obesity prevention. 
 
Intervention Sites: 
Schools, afterschool programs, community-based organizations, community clinics, 
community youth organizations, farmers’ markets, festivals, food stamp offices, food 
banks/pantries, gardens, grocery stores, Head Start, health care facilities/providers, 
housing projects, other preschools or daycares, parks & recreation centers, WIC sites.  
 
Projected Number of Contacts: 
Direct Contacts: 35,500 to 58,200  
Indirect Contacts: 6,015,000 
 
Special projects will also provide training and technical assistance to targeted 
intermediaries serving the FSNE eligible population, including County First 5 
Commissions and after-school child care providers as appropriate. 
 
Narrative Summary: 
During FFY 2007, the Network will continue to deliver Special Projects that enhance the 
delivery of nutrition education services to FSNE eligible populations.  These projects 
allow the Network to widen the reach and effectiveness of FSNE programs in California, 
helping to fill unmet needs; implement nutrition education activities in underserved low-
income parts of the state; target special populations and influential intermediaries (such 
as physicians); and develop models of best practice for streamlining effective delivery of 
these services throughout the state.   The Special Projects will: 
 
• Develop a streamlined model for delivering FSNE services during early childhood 

through FSNE eligible sites.  These efforts will also include collecting successful 
program models, curricula and tools that will allow replication throughout the state.  

 
• Continue activities conducted in FFY 2006 to initiate and improve the delivery of 

FSNE interventions by community healthcare providers directly serving  
FSNE-eligible individuals.  FSNE activities will include training 150 to 200 Physician 
Champions to provide community nutrition education to FSNE-eligible clients in 
approved Network school and community sites.  Activities will also include the 
continuation of activities approved by USDA in FFY 2006 to work with MediCal 
Managed Care Health Plans to target FSNE-eligible patients.   

 
• Identify and train 100 members of California’s grower and agricultural community to 

become volunteer “Ag Champions” to provide nutrition education to children and their 
families at USDA approved school and community sites, via farmer school visits, 
hosting farm field trips for FSNE clients, or other events at FSNE eligible locations. 

 
• Utilize the existing infrastructure of afterschool programs to educate food stamp 

eligible children and their families about improved dietary behaviors.  
 
• Provide nutrition education at and to farmers’ markets and flea markets that already 

have Food Stamp Electronic Benefit Transfer (EBT) devices in qualifying census 
tracts to promote increased fruit and vegetable consumption. 
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• Provide training to schools eligible for FSNE services to succesfully integrate 
nutrition education in to Farm to School Programs. 

 
Summary of Research 

 
Children establish food preferences and dietary habits during the first six years of life 
(Birch 1998). It is essential to introduce a variety of foods to children at an early age. 
 
Students benefit from a closer connection with their food and agriculture. Research on 
nutrition education methods increasingly suggests that there is a link between long-term 
healthy eating behaviors and experiential learning that begins early in life. The more a 
child is involved with food - either through gardening, farming, cooking or other "real life" 
food experiences -- the more likely it is that he or she will adopt healthy eating behaviors 
as a lifelong practice. 
 
In the most recent Network Benchmark Survey, respondents were most likely to report 
physicians as the preferred source of nutrition information.  (2004-2005) 

f. Modification of Project Methods/Strategies 

Ongoing feedback is obtained by local agencies and consumers to ensure the 
effectiveness of the interventions.   

g. Use of Existing Educational Materials 
 
See Local Project Summary and Fruit, Vegetable, and Physical Activity Campaign/RNN 
and Local Program Project Summaries 

h. Development of New Educational Materials 
 
No additional new consumer educational materials are planned at this time.  Special 
Projects will use FSNE consumer educational materials developed for LIAs and 
Campaigns (see Local Project Summaries and Fruit, Vegetable, and Physical Activity 
Campaign/RNN Project Summaries for further details.   

 
3. Evaluation Plan 

Performance Measures:  Number of FSNE eligibles reached; Number of educational 
materials distributed; Number of sites; Number of volunteer FSNE providers recruited; 
activity evaluation results; Number of activities. 
 
Previous Evaluation: See item ‘e’ above. 

 
Evaluation Type: 
 
Process Evaluation: Number of FSNE eligibles reached; Number and type of education 
activities provided and educational materials distributed; Number of sites; Number of 
volunteer FSNE providers recruited;  Information to determine whether the project was 
implemented as intended, challenges faced, major accomplishments and areas for future 
strengthening. 
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Evaluation Tools:  Scope of Work (SOW) objectives that are specific, measurable, 
appropriate, realistic and time specific; Site visits, semiannual, annual and final progress 
reports against SOW objectives.  Project evaluation tools include targeting data, activity 
tracking logs, registration information and training evaluations. 

 
4. Coordination Efforts 

The Network’s Special Projects are designed to complement and work synergistically with 
Network LIAs, Fruit, Vegetable, and Physical Activity Campaigns, and partnership initiatives.  
The Special Projects help to fill program gaps, thereby helping to enhance the delivery of 
FSNE interventions in low-income communities, reach currently underserved low-income 
FSNE-eligible populations, and intensify the messages that FSNE-eligible consumers 
receive about fruits and vegetables and physical activity. 
 
As appropriate, the Special Projects will promote the use of nutrition assistance programs 
such as food stamps, food banks, WIC and school meal programs to help families extend 
their food dollars and obtain the foods needed to maintain health. The Projects will utilize 
flyers, brochures, and other educational materials to connect FSNE-eligible families with 
local resources for health and nutrition information and physical activity options. Projects will 
also coordinate with RNN and 5 a Day agencies that have established partnerships with 
local Food Stamp Program Offices and provide opportunities for Food Stamp Program staff 
to participate in community events. 
 
Furthermore, as required, the Network will share these projects and outcomes when 
participating in the development and implementation of the California State Nutrition Action 
Plan to increase fruit and vegetable consumption in FSNE target populations.  State 
agencies collaborating:  CDHS (WIC, Network), DSS (Food Stamp), CDE (Nutrition Services 
Division), UCD (Food Stamp Nutrition Education Plan), and CDFA. 
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FFY 07 Project Summary Budget Form 
Training – Special Projects 

 
FFY 06 FFY 2007 % 

Difference 
 PHI State Total PHI State Total  
        
        
Federal Match Budget        
  1. Personnel Salaries/Benefits    431,122   109,789   
  2. Contracts/Grants/Agreements    2,343,546 431,520   
  3. Non-capital Equipment/Supplies    25,824      7,168   
  4. Materials    0    
  5. Travel    24,713 3,438   
  6. Administrative *    84,500    
  7. Building Space *    59,514 27,779   
  8. Maintenance * 0   
  9. Equipment & Other Capital  
      Expenditures 

 
 

 39,456    

 10.  Total Direct Costs    3,008,675   579,694   
  11. Indirect Costs    125,421      8,015   
  12.  TOTAL COSTS    3,134,096 $587,709   
 
Request for New Positions/Staff 
Position Title (PHI/State) Justification
Health Educator III (PHI) In response to USDA 2006 Program Review, more 

contractor trainings are being scheduled for FFY 2007 and 
current staff cannot handle additional workload 

Administrative Assistant III 
(PHI) 

In response to USDA 2006 Program Review, more 
contractor trainings are being scheduled for FFY 2007 and 
current staff cannot handle additional workload 

Public Health Nutrtion 
Consultant II (State) 

In response to USDA 2006 Program Review, more 
contractor trainings are being scheduled for FFY 2007 and 
current staff cannot handle additional workload 

 
*Administrative and Maintenance budgets are included in the line Building Space line 
 
See Section C for staffing justification and Section D for all other line items except for 
Contracts/Grants/Agreements.  For this line item see Appendices, Section D Budget Summary  for detailed budget 
& justification (Template 4) 
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STATE LEVEL PROJECT SUMMARY FORM 

MATERIALS 

1. GOALS & OBJECTIVES (See State Level Objectives). 

Develop, produce and distribute materials  including, brochures, reports, briefs, other publications, and 
nutrition eduction reinforcement items (NERI) that are targeted to Food Stamp Nutrition Education (FSNE)-
eligible consumers through Network-funded partners. These materials are designed to inform, remind and 
motivate FSNE-eligilbe adults and children to eat fruits and vegetables and be physically active every day.  

 

2. Project Title: Print Material, Nutrition Education Reinforcement Items, Warehousing and Distribution 

a. Related Objectives 

• Increase availability of new and existing material to Network-funded partners, especially the projects 
and activities of the Local Incentive Awardees, through the online ordering system. 

• Develop, launch and maintain an online cost-recovery system (online catalog)  that expands availability 
of Network-produced material to funded and non-funded partners and eventually the general market. 

b. Audience 
Gender: Female and Male 
 
Ethnicity:  All races and ethnicities with specific targeting for African American, Latino, and Asian 

communities. 
 
Languages: English, Spanish, and select Asian languages, including Chinese, Vietnamese, Korean, and 

Hmong. 
 
Ages:   All ages. The primary focus is on families, especially mothers and children. 
 
 

c. Focus on FSP Eligibles 
See Fruit, Vegetable, and Physical Activity Campaign Project Summary 

d. Project Description 
Key Strategies: Continue expanding and improving the Vivetry online ordering system. Compile, 
distribute, and track existing and new nutrition education materials to all Network-funded projects.   
Launch an online cost recovery site for the purchase of nutrition education materials by all Network-funded 
projects, sister programs, other state agencies and activities targeting food stamp eligible populations.    
 
Key Educational Messages:  Increased fruit and vegetable consumption ; healthier eating in general; food 
safety; cooking skills; physical activity promotion (integrated with nutrition education); consumer 
empowerment; chronic disease and obesity prevention.  
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Intervention Sites: Churches, community-based organizations, community events, community youth 
organizations, direct health service providers, farmers’ markets, flea markets, grocery stores, low-income 
housing units, worksites, restaurants/foodservice, and schools. 
 

Projected Number of Contacts:  
Direct Contacts: 2,245,795 
 
Indirect Contacts: The indirect impressions is a pass along range of 2.53 – 3 based on the average 
household makeup of a community.  

 
Narrative Summary: 
(Provide a brief summary of the project. Include how the project will be implemented, indicate how and 
where it will be delivered, it’s duration, and the frequency of activities (e.g., number of classes, mailling, 
billboards, etc.) 

Materials management for Network programs is comprised of program and administrative staff who 
support  the processes of development, production, warehousing and fulfillment for all nutrition education 
materials. The Fruit, Vegetable, and Physical Activity Campaign Unit and the state media contract are the 
primary origins of these materials.  During FFY06  the Network executed the expansion of the online 
ordering system enabling all Network-funded projects direct access to all materials. The Network  will 
launch an online cost recovery system in FFY07 that will expand the reach to non-funded projects, sister 
programs and the general public.  

 

Efforts for FFY07 are intended to broadly increase the reach and penetration of appropriate materials for all 
Local Incentive Awardees and continued utilization of materials by the Regional Nutrition Networks and 
sister programs.   

 

The frequency of the activities ranges from ongoing development work with CPNS program staff and 
intermediaries to periodic production of items to daily orders and shipments through the warehouse. A total 
of 9,740 shipments containing 5,100,280 items occurred during the twelve month period in 2005. 

 

See The State Level Project Summary Form: California Fruit, Vegetable, and Physical Activity Campaign 
for details on how/where of implementation.  p. 2; 5;9; &13 

 

e. Summary of Research 

 See Fruit, Vegetable, and Physical Activity Campaign Project Summary  

f. Modification of Project Methods/Strategies 

 See Fruit, Vegetable, and Physical Activity Campaign Project Summary p.4  
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g. Use of Existing Educational Materials 

See Educational Materials List Pgs 4-8 

h. Development of New Educational Materials 

See Educational Materials List Pgs 4-8 
 
3. Evaluation Plan 

Institute a review panel comprised of members from Local Incentive Awardees, Regional Nutrition 
Networks, Network senior staff, communications, research and evaluation, Fruit, Vegetable, and Physical 
Activity Campaign, and community development units to assess effectiveness of all nutrition education 
materials. The Review panel will evaluate appropriateness of materials and adherence to FSNE guidance 
and CPNS print and graphic standards. Distribution and quantity of materials will be tracked via the online 
ordering system, reviewed and used to determine future materials needs. 
 

Institute an oversight committee that will assess the Network fulfillment system and end-user utilization of 
materials and overall satisfaction with the system. Monthly review and accounting of material and NERI 
dissemination for all activities. 

 
Evaluation Type:  

Formative:  See Fruit, Vegetable, and Physical Activity Campaign Project Summary p.10 

Process: 

The Vivetry online ordering system was pilot tested with the 11 Regional Nutrition Networks for a period 
of 6 months. During this period, Network staff monitored usage, inventory levels, user allotments, and 
maintained an open communication line to ensure user satisfaction. After the successful pilot test, the 
Network rolled out the system to the remaining130 Network-funded projects. 

The data collected in FFY06 from the online ordering system will be used as a benchmark. This 
information will allow us to evaluate the effectiveness of the system, more accurately forcast material 
needs, monitor product usage, and evalute ordering trends. 

The Network will conduct an online consumer survey, twice a year,  adminstered to all online users. The 
sureveys will measure overall user satisfaction with the online ordering system.  

Outcome:  The information collected will be used to make adjustments to improve the user experience and 
to ensure that the system is meeting the needs of the user. 

Evaluation Tools: User surveys and benchmark data. 

 

4. Coordination Efforts 

• In FFY06 the Network launched the Vivetry online ordering system that enabled Local Incentive 
Awardees, Regional Nutrition Networks and all other Network-funded programs direct ordering access to 
nutrition education materials produced by the Network.  In FFY07, we will expand the system capabilities 
and offer, store, and distribute approved materials produced by non-funded programs. 

• The online cost recovery website will provide nutrition education materials at cost to funded projects and 
sister programs, other state agencies and the general public to ensure consistent messaging and gain broader 
reach and penetration. Also see CA Fruit, Vegetable, and Physical Activity Campaign Summary, p.12.  
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FFY 07 Project Budget Summary 
Materials Warehousing 

 
FFY 06 FFY 07 % Difference 

 
 

PHI 
 

State 
 

Total 
 

PHI 
 

State 
 

Total 
 

Federal Share Budget        
  1. Personnel Salaries/Benefits    129,766    
  2. Contracts/Grants/Agreements**    950,000    
  3. Non-capital Equipment/Supplies    8,608    
  4. Materials    2,323,983    
  5. Travel    9,636    
  6. Administrative        
  7. Building Space    17,004    
  8. Maintenance   
  9. Equipment & Other Capital  
      Expenditures 

 
 

 10,091    

10.  Total Direct Costs    $3,449,088    
11. Indirect Costs    412,349    
12.  TOTAL COSTS    $3,861,437    

 
 
(See Appendices Binders, Section D, PHI Budget Summary for detailed budget & justification) 
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Educational Materials List 

Name/working 
Title of Item 

New / 
Revision 

Purpose Target Audience / 
Distribution 

Justification for New 
Material 

Fruit, Vegetable, And 
Physical Activity 
Toolbox For 
Community Educators 

Revision Community educators 
can easily teach FSNE-
eligible Latino adults 
about how to increase 
fruit and vegetable 
consumption and physical 
activity – Revised to meet 
Dietary guideline changes

Intermediaries and 
FSNE eligible 
consumers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

 

Discover The Secrets 
To Healthy Living 
Cookbooklet 

Revision Created for FSNE-eligible 
adults and their families 
and distributed through 
supermarkets and 
neighborhood grocery 
stores, farmers’ markets, 
festivals and flea 
markets. 

FSNE eligible adults 
and children 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

 

Network Capabilities 
Booklet 

New Network capabilities 
brochure describing the 
network infrastructure, 
programs, campaigns, 
and reach. 

Intermediaries, 
stakeholders, 
community leaders, 
potential funders 

This is a unique piece 
describing the Nutrition 
Network; it’s 
capabilities, successes 
and vision for the future. 
There is no other 
material like it. 

Connecting With 
Local Farmers To 
Bring Fresh Fruits 
And Vegetables To 
Your Worksite 

New A guide to bringing farm 
fresh produce to the 
worksite. 

Intermediaries, HR 
Managers and 
Employers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

This is a unique 
document. There are no 
other farmers’ 
market/work-related 
materials in existence. 
This tool helps 
employers offer more 
healthful choices to their 
employees. 

Active Stairwells Lead 
To Health Worksites 

New A guide designed to offer 
ways to be physically 
active while at work 

Intermediaries, HR 
Managers and 
Employers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

No other material exists 
that is similar in nature. 
The majority of the 
content is original 
content. However, there 
is some content that 
was pulled from CDC’s 
Stairwells tool. This 
document addresses 
the need to be active at 
the workplace and offers 
suggestions on how to 
do so. 
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Name/working 
Title of Item 

New / 
Revision 

Purpose Target Audience / 
Distribution 

Justification for New 
Material 

A Guide To 
Establishing Worksite 
Walking Clubs 

New A guide to bringing farm 
fresh produce to the 
worksite. 

Intermediaries, HR 
Managers and 
Employers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

No other material exists 
that is similar in nature. 
The majority of the 
content is original 
content. This document 
addresses the need to 
be active at the 
workplace and offers 
suggestions on how to 
do so. 

Fit Business Kit 
Portfolio 

Revision A portfolio that houses a 
suite of no-cost tools and 
resources used to help 
employers develop and 
implement a culture and 
environment at their 
workplaces that support 
healthy eating and 
physical activity. 

Intermediaries, HR 
Managers and 
Employers 
 
Available to funded 
projects rolling out 
Worksite program 

 

Express Lane Tour 
Cards 

Revision 4 X 6-inch flash cards 
used as a nutrition 
education tool for store 
tours, food demos, and 
other skill-development 
opportunities at festivals, 
churches, schools, and 
other places where fruits 
and vegetables are sold. 
The fruits and vegetables 
highlighted on the cards 
coincide with the Prize 
Wheel and Harvest of the 
Month schedule 

Intermediaries, Retail 
store 
owners/employees, 
FSNE-eligible 
consumers 
 
Available to all funded 
projects through online 
ordering system 
 

 

Worksite Fruit Snack 
Study – Research 
Report 

New Condensed report 
releasing the findings 
from the fruit snack study 

Intermediaries, 
stakeholders, 
community leaders, 
potential funder 
 
Available to all funded 
projects through online 
ordering system 

This is an original piece 
of research. To our 
knowledge, there is no 
study of it’s kind in the 
USA. 

K-3rd grade pilot 
materials 
(similar to Power 
Play’s! School Idea 
and Resource Kits) 

New Bilingual resource kits 
containing nutrition, 
physical activity, and 
consumer empowerment 
information, lessons, and 
activities for youth 
organization leaders 
working with 5-8 year old 
children. 

Intermediaries, 
teachers, nutrition/food 
service staff, FSNE-
eligible K-3rd grade 
children 
 
Available to all funded 
projects through online 
ordering system 

The materials have not 
been developed. Some 
material/content may 
come from existing 
sources. Currently, 
there are no good 
sources of material that 
target k-3rd grade with 
new dietary guideline 
information.  
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Conducting 
Successful Nutrition 
Education and 
Physical Activity 
Promotion at 
Community Events 
Manual 
 

Revision The current manual 
provides guidance and 
tools to successfully 
reach adult members of 
the community through a 
variety of community 
events. Provides easy to 
implement activities that 
help improve fruit and 
vegetable consumption 
and physical activity. The 
new version will include 
activities targeting 
children. 

Intermediaries 
 
Available to all funded 
projects through online 
ordering system  
 

 

African American 
Campaign Health 
Ministry Manual 
 

Revision The purpose of this 
manual is to help 
churches and other faith-
based organizations start 
health ministries and/or 
expand their existing 
ministries to address fruit 
and vegetable 
consumption and physical 
activity promotion. 

Intermediaries, health 
ministers, lay ministers, 
church staff, and 
volunteers 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

 

African American 
Campaign Cookbook 

New Cookbook featuring 
healthy recipe versions of 
African American family 
favorite meals and 
snacks. 

Intermediaries, FSNE-
eligible African 
American Families 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

The first 30 recipes 
come from NCI – they 
could not complete the 
project. California 5 a 
Day is using the 30 
recipes from NCI and 
adding 30 more.  This 
will be the first 
comprehensive 
cookbook targeting the 
African American 
community. Currently, 
there are no cookbooks 
addressing this 
audience in California. 

Advocating for the 
Health of our 
Communities- 
The Guiding 
Principles of the 
African American 
Campaign Advisory 
Council 

Revision Brochure describing the 
guiding principles and 
goals behind the African 
American Advisory 
Council 

Intermediaries, 
stakeholders, 
community leaders, 
potential funders 
 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Building a Healthy 
Body and Soul 
Brochure 
 

Revision A partnership brochure 
describing the work done 
by the African American 
Advisory Council 
encouraging partnerships 
in creating healthy 
communities 

Intermediaries, 
stakeholders, 
community leaders, 
potential funders 
Available to all funded 
projects through online 
ordering system and 
downloadable via 
ca5aday website 

 

Network Contractor 
Project Directory 

Revision   Directory and brief 
summary of Network 
projects  

Network local agencies, 
state agencies and staff, 
and external partners 
and potential partners.  
Estimated copies similar 
to previous years I am 
guessing 300 (if it is on 
line I would guess we 
would produce a hard 
copy number less than 
previous years)   

 

LIA Program 
Guidelines Manual 

Revision   See description All LIA contractors and 
internal Network CMs 
and PMs   Estimate one 
for each LIA and for one 
each for internal staff so 
approximately 250.     

 

Farm worker Nutrition 
Education Fotonovela 

New To educate low-income 
farm workers about 
healthy eating and 
reinforce telenovelas a 
LFNE will be producing 

low income farm 
workers and their 
families, anticipating 
30,000 copies 

A bilingual 
(English/Spanish) 
fotonovela will be 
produced to 
complement a Local 
Food and Nutrition 
Education project’s 
three-part telenovela 
series. The fotonovela 
will reinforce the healthy 
eating messages 
featured in the 
telenovelas: low fat, and 
low salt, and balance 
caloric intake. 

FSP Fotonovela 
Revision for 
Stanislaus 

Revision  To promote FSP and 
healthy eating in 
Stanislaus County 
through a bilingual 
(Spanish/English) 
fotonovela 

Low income people in 
Stanislaus County, 
anticipate 2500-3000 
copies (7500-9000 
copies over three years) 

 

Need Help Buying 
Food Brochure 

Revision  update previous Need 
Help Buying Food 
brochure content  

low income Californians 
and their families, 
anticipating 200,000 
copies (100,000 each in 
Spanish and English) 
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Need Help Buying 
Food Brochure FFY 
2007 FSP Income 
Eligibility Insert 

Revision update previous Need 
Help Buying Food FSP 
income eligibility table   

low income Californians 
and their families, 
anticipating 200,000 
copies (one side will be 
in Spanish, the other in 
English) 

 

A Medical Cost 
Appraisal of Low 
Fruit/Vegetable Intake 
Among California 
Adults 

New   Pair with the Cost of 
Physical Inactivity, 
Obesity, and Overweight 
report (2005) to get a 
truer picture of the cost of 
poor nutrition, sedentary 
behavior and excess 
weight to California adults 

Nutrition educators, 
policymakers, the 
business and healthcare 
communities, the 
general public; #? 

Fruit and vegetable 
consumption is 
frequently used by 
programs as a surrogate 
for dietary quality and 
has been a major 
California Nutrition 
Network objective for 
many years.  This report 
will quantify the direct 
health-related financial 
cost of low fruit and 
vegetable consumption, 
providing cost estimates 
for low-income 
Californians receiving 
public services for 
medical care. This type 
of report has never been 
done either nationally or 
for the state of 
California.  
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
What Do Low Income 
California Immigrants 
Think About Obesity, 
Nutrition, and 
Physical Activity?  

New Formative research to 
inform development of 
the California Asian 
Campaign and to further 
the development of the 
Latino Campaign 

Contractors, nutrition 
educators, 
policymakers, the ethnic 
media 

California contains 
many low-income 
immigrants who are not 
fluent English speakers.  
However, many are 
legal residents and 
eligible for the Food 
Stamp Program  The 
Latino Campaign serves 
Spanish- speaking 
Californians and the 
new Asian Campaign 
will do so for California’s 
Chinese, Vietnamese, 
Hmong, and Korean 
populations.  This report 
describes the views of 
these populations 
expressed through an 
in-language survey 
conducted in FY06 
about obesity, nutrition, 
and physical activity. It 
will provide the Network 
with an outstanding 
opportunity to use ethnic 
media to connect with 
low-income non-English 
speaking Californians 
who would otherwise 
not be reached with our 
FSNE nutrition 
education message and 
provide new insights to 
our contractors and 
state staff as the Asian 
Campaign moves into 
its next phase. 
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Regional Estimates of 
Fruit and Vegetable 
Consumption among 
Asian Subgroups: 
2001 California 
Health Interview 
Survey (Sharon is 
supposed to be first 
author of FV brief) 

New To provide a baseline for 
various population sub-
groups prior to the 
inception of a campaign 
to increase fruit and 
vegetable consumption 
among sub-groups of 
Californians of Asian 
background 

Online distribution on 
the website of the UCD 
Center for Advanced 
Studies in Nutrition and 
Social Marketing; don't 
know # of hard copies 

CPNS is in the formative 
stages of developing an 
Asian Campaign, which 
will separately address 
Asian sub-groups.  This 
is one of three briefs 
analyzing data from 
Asian respondents to 
the 2001 CHIS (N = 
4,768).  The report will 
provide the California 
Regional Nutrition 
Networks with area-
specific information 
about the health status 
of seven Asian sub-
groups and all Asians 
on three key variables.  
The other briefs are on 
obesity and physical 
activity, with lead 
authors from the UCD. 

California Women's 
Health Survey 2004 
Data Points:  
--Healthy Weight  
--Obesity  
--Fruit and Vegetable 
Consumption and 
Belief - All Women 
--Fruit and Vegetable 
Consumption and 
Belief - Women 
Participating in 
Nutrition Assistance 
Programs 
--Physical Activity 
Recommendations 

New To widely disseminate 
findings that can be used 
for program planning and 
to guide development of 
policy relating to many 
aspects of women's 
health. 

# copies will be up to 
the Office of Women's 
Health and it will be 
posted online on their 
website to which CPNS 
can link 

These one-page brief 
reports are snapshots of 
the state of California 
women’s health in 
several areas of deep 
interest to FSNE:  body 
weight, fruit and 
vegetable consumption 
and belief, and physical 
activity.  The areas of 
interest are looked at in 
terms of poverty-related 
variables, including 
participation in the Food 
Stamp Program.  No 
other DHS program 
produces data points on 
these aspects of the 
California Women’s 
Health Survey. 
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Adoption of Healthy 
Eating and Physical 
Activity Behaviors 
among Low-income 
Californians 

New Provide insight in 
changes of dietary 
patterns of California 
adults (1989-2003) 
(1997-2003) and the 
factors which may be 
contributing to these 
changes 

Contractors, nutrition 
educators, 
policymakers, the ethnic 
media 

Previous reports have 
been used as a means 
of disseminating data 
collected by the 
California Dietary 
Practices Survey 
(CDPS). This report will 
provide the most current 
data from the CDPS and 
will be focused on 
dietary changes in the 
FSNE population.  
 

Literature Review: 
Health Disparities 

New To give a general 
overview on the different 
aspects of health 
disparities and the current 
state of health disparities 

Policy Action Team 
members, Contractors, 
nutrition educators, 
public health officials, 
general public 

This literature review will 
be used as a resource 
for the Nutrition Network 
and its funded projects 
to provide the most 
current information on 
health disparities in 
California. Disparities in 
health and health care 
directly impact the 
FSNE population, who 
are disproportionately 
burdened by chronic 
diseases related to diet 
and physical activity and 
have less access to 
quality health care. For 
this reason health 
disparities need to be 
clearly understood and 
addressed in order 
properly serve this 
population. 
 

The California Teen 
Eating, Exercise, and 
Nutrition Survey: 
Trends in Nutrition 
and Physical Activity 
Behaviors from 1998 - 
2004 

New To provide updated 
statistical information 
regarding teen 
eating/exercise behaviors 
to inform program 
planning and policy 
decisions 

Nutrition educators, 
policymakers, the 
business and healthcare 
communities, the 
general public; #? 

Reporting of ongoing 
surveillance and trend 
results for nutrition and 
physical activity 
behaviors of California 
teens is essential to 
informing the 
development and 
evaluation of nutrition 
education programs and 
empowerment activities 
for FSNE contractors 
and partners.  
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Name/working 

Title of Item 
New / 

Revision 
Purpose Target Audience / 

Distribution 
Justification for New 

Material 
Nutrition Education 
Best Practices Case 
Studies 

New Document best practices, 
share lessons learned 
and identify areas for 
further strengthening. 

 Network-funded 
agencies, specifically 
food banks, community 
health centers and low-
resource schools and 
larger community of 
interested persons. (80 
copies each and  posted 
on website) 

Document will respond 
to the need identified in 
the United States 
General Accounting 
Office (GAO) report for 
more systematic sharing 
of lessons learned 
across nutrition 
education efforts. 
 

Participatory 
Evaluation Case 
Study  

New Provide practitioner 
oriented examples for 
how to use participatory 
evaluation methods to 
assess and improve 
programs. 

Network funded 
agencies and larger 
community of interested 
persons. (50 copies and 
posted on website) 

Document will respond 
to the need identified in 
the United States 
General Accounting 
Office (GAO) report for 
more systematic sharing 
of lessons learned 
across nutrition 
education efforts. 
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FFY 2007 PHI Project Budget Summary 
 

 PHI State Total PHI State Total  
     NA   
        
Federal Share Budget        
  1. Personnel Salaries/Benefits    $5,425,114    
  2. 
Contracts/Grants/Agreements** 

 
 

 7,953,562    

  3. Non-capital 
Equipment/Supplies 

 
 

 486,024    

  4. Materials    3,870,985    
  5. Travel    427,261    
  6. Administrative        
  7. Building Space    663,156    
  8. Maintenance    
  9. Equipment & Other Capital  
      Expenditures 

 
 

 346,296    

 10.  Total Direct Costs        19,172,398    
  11. Indirect Costs @ 17.8 %     1,996,953    
  12.  TOTAL COSTS    $21,169,351    

 
 
11.  Indirect costs = total direct costs minus subcontracts, grants and equipment.   
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Appendix A Template 3: Nutrition Education Plan Staffing

Section C. Staffing
Provide the following summary by Food Stamp Nutrition Education (FSNE) project for all paid staff in the FY 2007 budget.  Provide the Full 
Time Equivalents (FTE), describe staff responsibilities as they relate to FSNE and note the funding amounts that will be paid by State and/or 
Federal funds
Project Name: California Department of Health Services
California Nutrition Network for Healthy, Active Families
US Department of Agriculture (USDA) State and Federal Share in Federal Fiscal Year 2007 (October1, 2006 through September 30, 2007)

1.Position Title                           
*Attach statement of work listing FSNE-related 
job duties for each position

2.  FTEs** Charged 
to FSNE          **Attach 
definition of FTE and Basis 
for calculation      

3. Description of Job Duties  4.  Total FSNE Salaries, Benefits and Wages 

Percentage of FNSE 
Time spent on 
Management 

/Administrative Duties  

Percentage of FSNE 
Time spent on Direct 

FSNE Delivery

State/Other       
Dollars 

 Federal Dollars   Total              
(State/Other + 

Federal) Dollars 

Programmatic Classifications

Associate Accounting Analyst (AAA)(1) 1.0 100.00% 66,819               66,819                   

Accountant I (1) *** 1.0 100.00% 37,889               37,889                   
Associate Governmental Program Analyst 
(AGPA)(7)                           7.0 100.00% 405,462             405,462                 
Associate Governmental Program Analyst 
(AGPA)(1) 0.6 60.00% 38,210               38,210                   
Associate Governmental Program 
Analyst(1) 0.5 50.00% 31,842               31,842                   
Associate Health Program Advisor 
(AHPA)(1) 0.8 0.00% 80.00% 51,213               51,213                   
Associate Health Program Advisor 
(AHPA)(2) 2.0 100.00% 127,366             127,366                 
Health Education Consultant III (HEC III) 
(2) 2.0 100.00% 146,484             146,484                 

Health Program Manager II (HPM II)(1) 0.9 0.00% 90.00% 67,889                -                         67,889                   

Health Program Manager II (HPM II)(1)  *** 1.00 100.00% 76,375               76,375                   

Health Program Specialist I (HPS I)(1)  1.0 100.00% 63,759               63,759                   

Health Program Specialist II (HPS II) (1) 1.0 100.00% 76,366               76,366                   

Health Program Specialist II (HPS II) (1) 0.87 87.00% 67,034               67,034                   
Management Services Technician 
(MST)(1) 0.75 75.00% 27,422               27,422                   
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Office Technician (OT) (2)                2.0 100.00% 72,535               72,535                   
Public Health Nutrition Consultant II 
(PHNC II) (3) 3.0 100.00% 166,308             166,308                 
Public Health Nutrition Consultant III 
(PHNC III) (3) 3.0 100.00% 214,914             214,914                 
Public Health Nutrition Consultant III 
(PHNC III)  (1) 0.75 75.00% 45,531               45,531                   
Public Health Nutrition Consultant 
Supervisor (PHNC III Sup) (1) 1.0 100.00% 73,355               73,355                   

Program Technician (1)  *** 1.0 100.00% 37,629               37,629                   

Research Scientist II (RS II) (1) 1.0 100.00% 66,129               66,129                   

Staff Services Analyst (SSA) (1) 1.0 100.00% 53,121               53,121                   

Staff Services Analyst (SSA) (1) 0.6 60.00% 31,885               31,885                   

Staff Services Manager I (SSM I) (1) 1.0 100.00% 73,068               73,068                   

Staff Services Manager I (SSM I) (1) .95 95.00% 65,573               65,573                   

Sub-totals 34.77 67,889                2,116,289          2,184,178              

Benefits @ 33.646% 22,842                712,047             734,889                 

TOTAL 34.77 90,731$              2,828,336$        2,919,067$            

In instances where it is appropriate, staff in a particular classification are grouped together under one description.  
Salaries are budgeted at current rates, with a  merit increase where an employee is not at maximum 
At the time of budget development, there is a projected 3.5 salary increase effective July 1, 2006 with a one time bonus of $1,000 to be paid in FFY2007.  In 
A raise of up to 4% tied to the inflation index is projected to be effective July 1, 2007

* FTE  Definition and basis for calculations

*** New positions -Duty Statements for CDHS staff are on the CD ROM titled Attachments in the file CDHS Duty Statements

Note: The Distribution of state staff among the Regional Nutrition Network, Community Development and 

FFY 2007 Plan
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Section C. Staffing 
Provide the following summary by Food Stamp Nutrition Education (FSNE) project for all staff in 2007 budget.  Provide the percentage of time allocated for 
FSNE Management/Administration (mgt) duties, direct FSNE delivery to participants, and total percentage of time spent on FSNE (management and direct 
delivery summed). 
 
Project Name: Public Health Institute 
California Nutrition Network for Health, Active Families 
US Department of Agriculture (USDA) Federal Financial Participation and State Share in FFY 7 – October 1, 2006 through 
September 30, 2007 
1. Position Title 2. 

Summary 
of FSNE 
Duties * 

3. FTE 
Charged 
to FSNE 

4. % of Time Spent on FSNE  5. Salary 

   % Time 
FSNE 
Mgt/Admin
. 

% Time 
Direct 
FSNE 
Delivery 

Total % Time 
FSNE 
(Mgt/Admin 
+ Direct) 

State/Other Federal Total 

Accounting Assistant II  1.0 100%  100%  40,068 40,068 
Accounting Assistant III  1.0 100%  100%  45,036 45,036 
Administrative Assistant III  6.0 100%  100%  241,128 241,128 
Administrative Assistant IV  3.0 100%  100%  138,436 138,436 
Administrative Coordinator  1.0 100%  100%  57,540 57,540 
Database Administrator II  1.0 100%  100%  66,420 66,420 
Development Specialist I  1.5 100%  100%  67,881 67,881 
Development Specialist II  1.0 100%  100%  53,893 53,893 
Development Specialist III  1.0 100%  100%  68,112 68,112 
Evaluation Specialist II  1.0 100%  100%  73,999 73,999 
Contracts Manager I  5.0 100%  100%  261,588 261,588 
Contracts Manager II  3.0 100%  100%  161,160 161,160 
Health Educator III  10.0 100%  100%  508,389 508,389 
Health Educator IV  4.0 100%  100%  175,766 175,766 
Information Specialist II  3.0 100%  100%  132,965 132,965 
Marketing Manager I  5.0 100%  100%  334,916 334,916 
Marketing Manager II  2.0 100%  100%  154,796 154,796 

FFY 2007 Plan 



Appendix A. Template 4. 2007 Nutrition Education Plan Staffing     

 
Project Name: Public Health Institute 
California Nutrition Network for Health, Active Families 
US Department of Agriculture (USDA) Federal Financial Participation and State Share in FFY 7 – October 1, 2006 through 
September 30, 2007 
1. Position Title 
 
 

2. 
Summary 
of FSNE 
Duties * 

3. FTE 
Charged 
to FSNE 

4. % of Time Spent on FSNE  5. Salary 

   % Time 
FSNE 
Mgt/Admi
n 

% Time 
Direct 
FSNE 
Delivery 

Total % Time 
FSNE 
(Mgt/Admin 
+ Direct) 

State/Other Federal Total 

Marketing Specialist III  12.0 100%  100%  560,777 560,777 
Office Administrator  1.0 100%  100%  51,156 51,156 
Outreach Education Specialist I  1.0 100%  100%  42,636 42,636 
Outreach Education Specialist II  1.0 100%  100%  59,256 59,256 
Program Director I  0.5 100%  100%  37,380 37,380 
Program Administrator II  2.0 100%  100%  124,800 124,800 
Program Administrator III  1.0 100%  100%  70,500 70,500 
Research Associate II  2.0 100%  100%  75,290 75,290 
Research Associate III  2.0 100%  100%  99,216 99,216 
Research Associate IV  4.0 100%  100%  231,922 231,922 
Research Scientist I  3.9 100%  100%  272,013 272,013 
Research Scientist II  1.0 100%  100%  83,688 83,688 
Web Designer  1.0 100%  100%  55,140 55,140 
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Project Name: Public Health Institute 
California Nutrition Network for Health, Active Families 
US Department of Agriculture (USDA) Federal Financial Participation and State Share in FFY 7 – October 1, 2006 through 
September 30, 2007 
1. Position Title 
 
 

2. Summary 
of FSNE 
Duties * 

3. FTE 
Charged 
to FSNE  

4. % of Time Spent on FSNE  5. Salary 

 
 

  % Time FSNE 
Mgt/Admin 

% Time Direct 
FSNE Delivery 
* 

Total % 
Time FSNE 
(Mgt/Admin 
+ Direct) 

State/Other Federal Total 

         
 
Sub-Total 
 

 
 

 
 

     4,345,867 

 
Benefits @ 33.646% 

       1,459,209 

 
Sub-Total 

       5,805,076 

 
Indirect @ 15.5% 

        
899,786 

         
$6,704,862 

 
 

        

*See summary of duties for each classification group following the above document. 
 
Note that one RS I is 90% to Nutrition Education and 10% to Food Stamp Outreach. 

 

FFY 2007 Plan 
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 PROJECT NAME:  FSNEP  
    Description of Job Duties   Total FSNE Salary, Benefits and Wages  

 POSITION TITLE  
 FTE'S 

charged to 
FSNE  

 Percentage of 
FSNE Time Spent 
on Management / 
Administrative Du-

ties  

 Percentage of 
FSNE Time Spent 
on Direct FNSE 

Delivery  

 State / Other Dol-
lars   Federal Dollars   Total (State/Other 

+ Federal) Dollars  

 Academic  7.83 75% 25% 545,268 241,643 786,911 
 Additional Academic Staff (State)  2.81 75% 25% 198,705 - 198,705 
 CE Specialist  1.10 75% 25% 118,975 - 118,975 
 Graduate Student  3.85 25% 25% - 143,134 143,134 
 Other Academic Staff (Federal)  8.95 25% 75% - 422,182 422,182 
 Staff Position  8.58 25% 75% 145,388 283,540 428,928 
 Program Representative (County)  42.03 0% 100% 55,384 2,190,000 2,245,384 
 Nutrition Education Assistant  10.89 0% 100% - 571,362 571,362 
 Home Economist  6.89 50% 50% 513,005 - 513,005 
 County Directors  2.93 50% 50% 311,506 - 311,506 
 County Secretaries  3.19 100% 0% 158,723 18,599 177,322 
 Other Health Staff (State & Fed-
eral)  14.90 100% 0% 443,011 200,487 643,498 
 FSNEP Director  0.50 100% 0% - 68,250 68,250 
 Analyst IV  1.00 100% 0% - 86,392 86,392 
 Program Rep III   1.00 100% 0% - 81,705 81,705 
 Program Rep II  1.00 100% 0% - 60,025 60,025 
 Programmer II  1.00 100% 0% - 66,509 66,509 
   AAII  2.81 100% 0% - 134,875 134,875 
 Teacher Time  - - 100% 1,915,220 - 1,915,220 
 TOTAL  121.26   4,405,184 4,568,704 8,973,888 

 
 



Section C:  Staffing
  

FSNEP Staff 
 
Template 4: Nutrition Education Plan Staffing shows the proposed staffing plan.  The budget 
has two staffing components; (1) State Level Staff and (2) County Implementation Staff.  The 
positions are described below: 

 
FSNEP STATE LEVEL STAFF 

 
0.50 FTE FSNEP Director 

 

Major Duties and Responsibilities 
 

• Preparation of Nutrition Education Plan (NEP) for review by Department of Social 
Services and USDA 

• Primary liaison with California Department of Social Services and USDA -Food and 
Nutrition Service 

• Overall decision-maker on nutrition program content and delivery strategies as well as 
"match" requirements and program suitability. 

• Primary negotiator with USDA/CDSS on policy issues related to program suitability, 
program objectives and program growth  

• Development and utilization of nutrition education evaluation tools and overall analyses 
of educational impact of FSNEP 

• Coordination of nutrition education materials and methods used in county programs 
• Determination and monitoring of nutrition education “standards” used in county 

programs 
• Preparation of final reports and other reports as needed 

 
1.00 FTE Analyst IV 

 

Major Duties and Responsibilities 
 

• Preparation of Nutrition Education Plan (NEP) statewide budget and    budget narrative 
• Overall administration of day-to-day operations of the Adult and Youth components of 

the statewide FSNEP, including primary contact for UCD Campus and Nutrition staff, 
county program staff, and regional office staff 

• Special projects under the direction of Principal Investigator 
• Coordinator for both statewide conferences and Administrative Training Events 
• Development and maintenance of program participation and evaluation records; 

collaboration with Principal Investigator in overall evaluation 
• Federal and state budget matching funds analysis 
• Budget management and monitoring 
• Preparation of budget reports to CDSS 
• Preparation of analysis and recommendations on statewide fiscal issues 
• Responsible for the reconciliation of ledgers 
• Training and advising county staff on fiscal, personnel, and other administrative matters  
• Supervision of state office staff 

 



1.00 FTE Program Representative III
 

Major Duties and Responsibilities 
 

• Coordination of Nutrition Education Committee and Conference Planning Committee 
• Preparation of FSNEP Management Manual 
• Management of Curriculum for FSNEP.  Specific tasks include: works with Youth 

Curriculum Committee to oversee the process of FSNEP Youth Curriculum.  Works 
with Nutrition Education Committee to oversee the process of FSNEP Adult Curriculum 

• Management of FSNEP Program Training.  Specific task includes: oversees county and 
state level nutrition training 

• Newsletter: Coordinates the development of the biannual FSNEP newsletter for FSNEP 
staff 

• Development of training tools for staff 
• Attends in-state FSNEP meetings. 

 
1.00 FTE FSNEP Program Representative (II)

 

Major Duties and Responsibilities 
 

• Collects evaluation data  and prepares tables summarizing data for Final Report and 
Nutrition Education Plan 
• Analyzes data for Final Report and Nutrition Education Plan 
• Prepares reports for FSNEP Director and county statistics for Final Report 
• Prepares charts for Nutrition Education Plan (NEP) 
• Provides assistance on special projects for Director 
 

 
1.00 FTE FSNEP Programmer II
 

 

Major Duties and Responsibilities 
 

• Maintains the website for FSNEP 
• Provides data-base development for statewide FSNEP 
• Updates the website to add new information about FSNEP 
• Provides computer technical assistance and training to state and county staff 
• Provides assistance on special projects 

 
0.94131 FTE Administrative Assistant II (3 positions) 

 

Major Duties and Responsibilities 
 

• Provides general program coordination support to Principal Investigator and Statewide 
Coordinator and backup support to FSNEP State Office Business Manager (e.g., 
copying, faxing, filing, mail distribution, coordination of meetings, proofreading) 

• Provides support to FSNEP Committees  
• Manages the curriculum development process 
• Provides administrative support to the FSNEP review process 
• Provides word processing support 
• Creates and maintains computerized inventory system for Youth FSNEP curricula 
• Monitors curriculum orders 



• Maintains computerized FSNEP mailing lists 
 

FSNEP COUNTY STAFF 
 

The following staff descriptions are the field staff involved in each of the participating counties. 
 

ADULT/YOUTH 
 

0.0651 FTE Extension County Director 
 

Major Duties and Responsibilities
 

• Provide day-to-day administrative functions for the county 
• Work with Home Economist or Youth Advisor to assure project compliance with the 

USDA/FNS and UC affirmative action requirements 
 

0.1531 FTE Extension Home Economist/Youth Advisor 
 

The Home Economist or Youth Advisor is responsible for program development, planning, 
adaptation to local needs, as well as general project oversight in the county and staff supervision. 

 

Major Duties and Responsibilities
 

• Hire, train and supervise the FSNEP NEA or Youth Assistant 
• Serve as a liaison between UCCE and the county welfare department 
• Work with appropriate staff to identify cooperators and potential partners for effective 

program, delivery 
• Complete reports and records to monitor program progress 
• Work with County Director to assure project compliance with USDA/FNS and UC 

affirmative action requirements 
• Identify target areas for participant recruitment 
• Prepares and submits county report including:  program statistics, demographics, budget 

and matching for NEP and evaluation results for Final Report 
 

0.40330001 FTE (average) FSNEP Nutrition Education Assistant - Community Health 
Program Representative

 

The FSNEP Nutrition Education Assistant (NEA) is responsible for implementing educational 
programs in the food and nutrition subject matter for the target audience. 

 

Major Duties and Responsibilities
 

• Identify and recruit Food Stamp recipients and applicants in target areas 
• Teach nutrition education lessons all recruited participants 
• Organize mini-lessons at community sites 
• Teach mini-lessons and collect data on program participants 
• Relate program to public 

 
0.5918947 FTE FSNEP Youth Assistant (Program Representative I) 

 

The FSNEP Youth Assistant is responsible for implementing educational programs in foods, 
nutrition, gardening and related subject matter for children of families receiving Food Stamps. 

 



Major Duties and Responsibilities 
 

• Identify and recruit teacher volunteers in target schools to educate youth 
• Assist Youth Development Advisor and Home Economist to plan and implement 

training of teacher volunteers in appropriate subject matter to work with youth 
• Complete reports and records to monitor program progress 
• Work with county advisor/director to assure project compliance with the USDA/FNS 

and UC affirmative action requirements 
• Determine FSNEP target schools using eligibility criteria defined by the USDA/CDSS 
• Complete required form to plan for and to document teacher match 
• Monitor teacher time and program integrity 

 
Classroom Teacher (15 hours) 

 

Major Duties and Responsibilities 
 

• Paid by non-federal funds 
• Participate in training workshop by FSNEP staff 
• Deliver FSNEP directly to children 
• Provide participant data to FSNEP state coordinator 
• Provide documentation of teacher time to FSNEP 

 
0.500 FTE (average) FSNEP Administrative/Clerical 

 

The FSNEP Administrative/Clerical position provides administrative/clerical support to FSNEP. 
 

Major Duties and Responsibilities 
 

•   Enter  FSNEP data into computer using ERS 
•   Prepare reports, educational materials, and other programmatic documents 
•   Typing and other clerical duties 
•   Other duties as needed 

 
 
 

Other Positions 
 
Academic 
 

The role of the Academic in the FSNEP program is to directly supervise and oversee staff 
positions in the enhancements and development of Nutrition Education materials.  These 
functions include: reviewing materials for content in keeping with the new Dietary Guidelines for 
Americans; oversee FSNEP staff with the training of FSNEP county staff in the delivery of 
Nutrition Education training to food stamp eligibles; prepare project descriptions, budget, final 
reports and other progress reports as required and requested by the FSNEP Director.  In this 
position, the individual meets with the FSNEP Director as needed for direction and interpretation 
of the Plan Guidance.  The individual in this position is responsible for ensuring that all standards 
are adhered to and followed by staff. 
 



CE Specialist 
 

The CE Specialist’s role is to directly supervise and manage staff that develop instruments and 
pilot-test them in eligible school districts for the Youth FSNEP program as well as for the Adult 
program.  These functions include: preparing results and reports as requested by the FSNEP 
Director; meeting with the FSNEP Director and other Specialist to review materials to assure that 
all materials are meeting USDA standards; give guidance to staff in preparing trainings and the 
collection of data on FSNEP projects, as needed; monitor progress and complete reports to reflect 
results. 
 
Grad Students 
 

Under the supervision of the CE Specialist and/or the Academic, the Grad Student’s role is to: 
assist with the development of instruments; recruit subjects in the FSNEP counties along with 
County Advisors; assist with the enhancement and adaptation of existing nutrition education 
training materials for food stamp clientele; data collection; serve as a source of information to 
FSNEP county staff.  Under direct supervision prepare results and information for final reports 
and other progress reports. 
 
Staff Position 
 

Individuals in the Staff Position will provide support to the FSNEP Program and FSNEP 
Supplementary Projects in the area of: preparing training materials packets to be mailed to 
FSNEP counties; prepare presentation materials using PowerPoint for nutrition education 
trainings; type correspondence, prepare reports and data as needed for reporting; assist with data 
collection and preparation of results.  Individuals in this position perform various tasks such as 
finalizing budget information for submission to the State Office, coordinate training sessions; 
monitoring of FSNEP expenditures; assist with the enhancement of nutrition education materials; 
perform web site searches to collect for various information to be used in nutrition education 
development and enhancements. 
 
Teachers 
 

Teachers, otherwise referred to as extenders, are trained by FSNEP County staff to deliver 
Nutrition Education in the eligible schools targeting Youth. Teachers (preschool, K-6, Middle 
School and High School) attend training workshops given by FSNEP staff; deliver nutrition 
education to the children using the educational materials that are provided; collect participant 
evaluation data to the FSNEP Director; provide documentation of time spent in the classroom 
delivering training to the FSNEP clientele; and keep accurate records on the time spent both in 
training and in the classroom. 

 



Appendix A Template 3: Nutrition Education Plan Staffing

Section C: Staffing

Project Name: Local Incentive Award 
Program
California Nutrition Network for Healthy, 
Active Families
US Department of Agriculture (USDA) State and Federal Share in Federal Fiscal Year 2007 (October1, 2006 through September 30, 2007)

1. LIA Organization                        2.  FTEs** Charged 
to FSNE          **Attach 
definition of FTE and Basis 
for calculation      

3. Description of Job Duties  4.  Total FSNE Salaries, Benefits and Wages 

Number of Staff 
Percentage of FNSE 

Time spent on 
Management 

/Administrative Duties  

Percentage of FSNE 
Time spent on Direct 

FSNE Delivery

 State/Other 
Dollars 

 Federal Dollars   Total 
(State/Other + 

Federal) Dollars 

ABC Unified School District 5.77 124% 453.00%  $      538,886.00  $      231,010.00  $          769,896.00 
675

Acts Community Development Corporation 1.15 15% 100% -                         55,255               55,255                   2

Alameda County Health Care Services 
Agency (Alameda Co. Public Health Dept.) 118.19 599% 11359% 4,951,741           1,618,994          6,570,735              753
Alameda County Office of Education 
/CHKRC 2.63 88% 175% -                         266,936             266,936                 9
Alameda County Office of Education /Rock 
La Fleche 1.56 8% 148% 147,050              6,610                 153,660                 10

Alameda County Office of Education, NEC 0.38 2% 36% 45,164               45,164                   1
Alameda County Office of Education 
(Coalition) 4.15 210% 205% -                         312,603             312,603                 5

Alhambra Unified School District 3.44 124% 220% 911,023              370,380             1,281,403              983

Alisal Union School District 12.50 214% 1036% 3,183,311           1,009,768          4,193,079              383

Alondra Church of Christ 1.44 31% 113% -                         57,742               57,742                   4

Baptist Ministers Conference 1.63 38% 125% -                         55,188               55,188                   4

Berkeley USD 24.21 288% 2133% 2,593,382           1,113,049          3,706,431              278
CA Association of Food Banks -Nutrition 
Education 1.17 109% 8% 5,593                  67,010               72,603                   130

California Department of Education 2.16 103% 113% 138,478              47,625               186,103                 21
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CDHS-GIS 1.31 15% 116% -                         90,686               90,686                   4

California Health Collaborative 4.70 190% 280.00% -                         227,267             227,267                 11

California Healthy Cities 1.40 56% 84.00% -                         106,448             106,448                 6

California Rural Indian Health Board, Inc. 0.85 30% 55.00% 434,754              216,420             651,174                 1

CSU, Chico Research Foundation - SCNAC 14.07 172% 1234.49% 2,819,643           808,230             3,627,873              1000

Calistoga Joint Unified School District 2.56 111% 145.00% 114,010              52,713               166,723                 16

California Healthy Cities/PHI 1.40 46% 94.00% -                         106,448             106,448                 6

Capito City 7th Day Adventist Church 1.69 44% 125.00% -                         59,644               59,644                   3

Central Valley Health Network 39.60 262% 3697.42% 694,439              104,391             798,830                 151

Children's Council of San Francisco 0.64 19% 45.00% -                         38,777               38,777                   3

City of Berkeley DHHS 3.9800 65% 333.00% 228,284              118,027             346,311                 18
City of Duarte, Parks and Recreation 
Department 1.5523 15% 141.00% 59,133                39,183               98,316                   8
City of Long Beach, Department of Public 
Health 21.48 802% 1346.00% 1,161,015           595,316             1,756,331              99

City of Montclair 2.55 90% 165.00% 89,946                40,217               130,163                 6
City of Pasadena,  Public Health 
Department 2.8 81% 199.00% 157,116              77,209               234,325                 20                         

Community Alliance with Family Farmers 1.3000 30% 100.00% -                         60,438               60,438                   4

Community Services Unlimited 0.9614 24% 72.00% -                         39,000               39,000                   2

Compton USD 7.6300 240% 523.00% 2,272,824           586,154             2,858,978              37

Contra Costs CHS 15.5150 690% 861.00% 995,492              677,527             1,673,019              85
Council of Orange Co., St. Vincent de 
Paul/Second Harvest Food Bank Orange 1.3326 133.26% -                         50,030               50,030                   2

Del Norte USD 18.5381 245% 1609.15% 965,948              362,238             1,328,186              57

Downey USD 0.5744 21% 36.28% 499,108              66,732               565,840                 16

East Bay Asian Youth Center 1.5250 15% 137.50% -                         67,155               67,155                   3

East Los Angeles College 27.9827 599% 2199.28% 2,121,742           803,202             2,924,944              90
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East Side School District/Andrew Hill HS 0.9900 17% 82.00% 74,723                31,013               105,736                 5

Ecology Center 1.7250 13% 160.00% -                         67,360               67,360                   4

El Monte City SD 17.8580 296% 1490.00% 1,350,871           430,434             1,781,305              17

Elk Grove USD 2.2201 67% 155.00% 563,768              119,188             682,956                 10

Enviromnental Education Council of Marin 0.3750 38% 135.00% -                         27,893               27,893                   3

Faith Temple Church 2.0000 80% 120.00% -                         50,244               50,244                   2

Farmersville Unified School District 2.0500 99% 106% 120,127.00 54,394.00 174,521.00 9

Food Bank of Yolo County 0.6250 28% 35.00% -                         23,840               23,840                   4

Fresno County Office of Education 7.2533 419% 306.83% 251,711              217,452             469,163                 41

Fresno County Office of Education - NEC 1.0000 0% 100.00% 94,428               94,428                   1

Fresno Unified School District 8.2500 56% 766.52% 463,373              165,873             629,246                 38

Friendly Church of God 1.4100 8% 133.00% -                         56,191               56,191                   3

Gangsters for Christ 1.5000 0% 150.00% -                         60,648               60,648                   2

Girls Club of Los Angeles 1.7500 50% 125.00% -                         58,680               68,680                   2
Greater St. Stephen Baptist Church Health 
Ministry 1.6000 60% 100.00% 48,000               48,000                   2

Greenfield Unified School District 5.1185 19% 492.50% 193,860              77,535               271,395                 433

Hawthorne School District 5.4300 137% 407.00% 1,356,287           518,589             1,874,876              375

Health Education Council (LFNE) 0.4000 0% 40.00% -                         16,748               16,748                   2

Health Education Council - RNN 10.0000 350% 650.00% -                         702,746             702,746                 15

Healthy Communities, Inc. 1.0000 0% 100.00% -                         42,000               42,000                   1

Humboldt CHHSD 3.4500 70% 275.00% -                         213,006             213,006                 

Humboldt County Office of Education 4.1821 160% 258.38% 657,887              197,561             855,448                 17

Humboldt County Office of Education (NEC) 0.5000 0% 50.00% -                         31,933               31,933                   1
Huntington Beach Union High School 
District 9.4804 320% 624.41% 1,739,254           498,085             2,237,339              629
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Imperial County Public Health Department 1.8000 5% 175.00% 70,353                29,977               100,330                 7

Jubilee Consortium 1.0750 8% 100.00% -                         60,227               60,227                   2

Jubilee Restoration, Inc. 1.5000 0% 150.00% -                         60,648               60,648                   2

USC/ Keck Diabetes Prevention Initiative 0.7500 10% 65.00% -                         55,096               55,096                   5

Kern County Dept. of Public Health 3.3000 54% 276.00% 80,177                130,065             210,242                 10

Kernville Union School District 12.4933 608% 641.83% 280,446              159,813             440,259                 32

Lamont School District 2.9900 153% 145.84% 294,543              78,845               373,388                 15

Long Beach Unified School District 32.6840 130% 3139.00% 1,721,137           414,383             2,135,520              2285

Los Angeles Community Action Network 0.9000 0% 90.00% -                         39,875               39,875                   4

Los Angeles County DHS 5.0700 410% 97.00% -$                   238,437$           238,437$               6

Los Angeles County Office of Education 8.7709 249% 630.00% 1,925,401           755,011             2,680,412              381

Los Angeles Trade Tech College 39.5900 546% 3413.00% 1,409,006           591,169             2,000,175              469

Los Angeles Unified School District 272.0000 2011% 25190.00% 15,370,360         2,537,784          17,908,144            13809
Madera County Children and Families 
Commission 2.5000 50% 200.00% 70,918                50,528               121,446                 5

Madera Unified School District 6.0000 50% 550.00% 470,580              223,192             693,772                 36

Manilla Community Services District 2.5600 56% 200.00% 52,731                38,308               91,039                   9

Marin County Dept. of HHS 15.9900 76% 1523.00% 1,214,861           411,488             1,626,349              130

Merced County Office of Education 8.3700 224% 613.00% 1,514,114           233,289             1,747,403              681

Monrovia Unified School District 8.9300 349% 544.00% 1,163,744           418,224             1,581,968              361
Montebello Unified School District- 
Nutrition Services 8.0080 145% 656.00% 616,331              90,197               706,528                 805
Monterey County Department of Public 
Health 7.9457 166% 629.00% 1,101,108           401,083             1,502,191              511

Monterey County DPH- RNN 3.4000 100% 240.00% -                         258,721             258,721                 7

Mount Diablo USD - After School Program 4.6200 91% 371.00% 309,750              50,622               360,372                 78

Native American Health Center, Inc.  3.4800 138% 210.00% 163,332              89,734               253,066                 18
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New Life Christian Center 1.0000 0% 100.00% -                         57,717               57,717                   1

Newport -Mesa Unified School Diistrict 6.0975 25% 584.75% 576,938              249,556             826,494                 213
Occidental College, Center for Food and 
Justice 0.5100 11% 40.00% -                         25,302               25,302                   4

Orange County Department of Education 4.2163 215% 205.30% 63,743                432,261             496,004                 10

Orange County Health Care Agency 19.3579 360% 1576.00% 943,266              488,895             1,432,161              198

Orange County Health Care Agency-RNN 4.4800 81% 367.00% -                         326,459             326,459                 16

Orange County Superintendent of Schools 10.5000 179% 871.15% 707,013              231,820             938,833                 126
Orange County Superintendent of Schools -
NEC 1.1000 0% 110.00% -                         124,885             124,885                 2

Orange Unified School District 5.4381 73% 470.57% 708,462              225,776             934,238                 484

Pasadena Unified School District 61.2507 554% 5571.00% 3,051,591           1,204,150          4,255,741              765

People's Grocery 1.9000 10% 180.00% -                         49,368               49,368                   5
Placer County Department of Health and 
Human Services 1.6850 35% 133.50% 107,188              55,853               163,041                 
Riverside County Health Services Agency-
Prop 10 41.2000 2130% 1990.00% 1,117,951           806,570             1,924,521              131

Rosemead School District 137.2600 36% 101.20% 128,904              64,427               193,331                 64

Sacramento County DHHS - Clinic Services 12.8000 48% 1232.50% 440,852              214,462             655,314                 118

Community Services Planning Council 1.0000 0% 100.00% -                         36,843               36,843                   2
San Benito County Health and Human 
Services Agency 1.2200 52% 70.00% 59,353                29,022               88,375                   4
San Bernardino County Department of 
Public Health 10.0200 215% 787.00% 237,842              393,486             631,328                 33
San Bernardino County Department of 
Public Health - RNN 2.8600 60% 226.00% -                         515,720             515,720                 11
San Bernardino Parks and Recreation and 
Community Services 3.0500 75% 230.00% 123,818              46,800               170,618                 17

San Diego Community College District 1.7648 45% 131.42% 354,620              119,740             474,360                 146
San Francisco City and County, 
Department of Piblic Health 7.3533 190% 545.00% 329,797              350,107             679,904                 32

San Francisco Unified School District 5.7863 429% 149.21% 2,108,653           758,850             2,867,503              3031
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Appendix A Template 3: Nutrition Education Plan Staffing

San Joaquin County, Public Health 
Services 1.7800 36% 142.00% 43,243                24,910               68,153                   8

San Mateo County Health Services Agency 5.6000 5% 555.00% 283,297              116,886             400,183                 10

Santa Ana Unified School District 4.6218 350% 183.43% 1,318,571           397,326             1,715,897              1102
Santa Barbara County Public Health 
Department 5.7857 10% 568.00% 293,359              206,343             499,702                 18
Santa Clara County Public Health 
Department 8.9000 150% 740.00% 525,431              265,274             790,705                 32
Santa Clara County Public Health 
Department-RNN 7.8000 105% 675.00% -                         602,016             602,016                 9

Santa Clarita Valley Food Service Agency 0.5683 2% 54.83% 136,718              5,005                 141,723                 119

Santa Cruz City School District 7.4950 15% 734% 294,318              103,995             398,313                 59
Second Harvest Food Bank of Santa Cruz 
& San Benito 0.8000 40% 40% 36,400               36,400                   2
Shasta County Office of Education - 
Nutrition Services 6.6000 205% 455% 1,040,798           520,077             1,560,875              175

Shasta County Public Health Department 17.8650 353% 1433.75% 432,425              308,344             740,769                 46
Solano County Health and Social Services 
Department 9.3500 145% 790% 446,716              205,001             651,717                 21
Sonoma County Department of Health 
Services 3.1890 90% 229% 158,092              95,749               253,841                 20

Sonoma State University 3.1500 0% 315% 244,294              95,970               340,264                 108

Southern Indian Health Council, Inc. 4.1200 76% 336.00% 184,849              87,064               271,913                 27

Stanislaus County Health Services Agency 3.9100 76% 315.00% 143,913              133,334             277,247                 19

Temple Community Outreach Center 1.9000 40% 150.00% -                         62,816               62,816                   3
Trust for Conservation 
Innovation/Nextcourse 0.7750 15% 62.50% -                         43,830               43,830                   3

Tulare County HHS Agency - WIC Program 16.8543 272% 1414% 477,439              319,078             796,517                 139
Tulare County Office of Education School 
Health Program 56.9600 772% 4924% 2,537,145           551,978             3,089,123              769

Ukiah Unified School District 20.4188 513% 1538% 1,343,110           458,761             1,801,871              789

United Indian Health Services (UIHS) 3.7000 200% 170% 122,907              58,931               181,838                 7

UCCE Berkely 0.6900 15% 54% -                         1,800                 1,800                     2

UCCE Alameda County (NEC) 1.8500 32% 153% 47,897.00$         52,451.00$        100,348                 6
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Appendix A Template 3: Nutrition Education Plan Staffing

UCCE Alameda County (Child and Youth 
Program) 10.7300 73% 1000% 1,121,812.00$    439,694.00$       1,561,506              181
UCCE Alameda Co. - Family and 
Consumer Services 1.8500 32% 153% 41,897                42,451               84,348                   6

UCCE Fresno County 13.7000 175% 1195% -                         543,649             543,649                 8

UCCE Los Angeles Co. - RNN 8.6500 250% 615% -                         426,620             426,620                 15
UC San Diego - Division of Community 
Pediatrics 8.4700 323% 545% 361,191              186,124             547,315                 94

Urban Resources System, Inc. 1.0000 0% 100% -                         55,640               55,640                   3

UC San Diego & Imperial Region RNN 4.9500 110% 385% -                         463,018             463,018                 8

Vaughn Next Century Learning Center 5.6000 0% 560% 171,539              79,995               251,534                 10

Ventura Co. Public Health Department 7.7500 145% 630% 318,143              209,002             527,145                 14
Ventura Co. Public Health Department- 
RNN 5.9730 10% 587% -                         426,641             426,641                 9

Ventura Unified School District 5.0923 257% 252% 511,231              175,277             686,508                 399

Visalia Unified School District 2.6310 125% 138% 121,955              40,638               162,593                 25

West Contra Costa Unified School District 9.1100 40% 871% 297,068              98,170               395,238                 71

Yolo County Health Department 5.1150 195% 316% 190,429              97,594               288,023                 12

Youth4rce, Inc. 1.0000 0% 100% -                         35,640               35,640                   1

TOTAL 1529.3502 23804% 115915.57% 83,953,449$       36,752,904$       120,716,353$        35952

*See Appendices Section D for corresponding Budget Justifications, Subcontractors Budgets and MOUs.  Budget Justification includes staff required plan for each LIA agency.
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FFY 2007 BUDGET SUMMARY FOR CALIFORNIA NUTRITION EDUCATION PLAN

Section D.  Budget Summary (updated 01/18/2007) 

2. Budget Information Project
Name: CALIFORNIA FOOD STAMP NUTRITION EDUCATION PLAN FOR FEDERAL FISCAL YEAR 2007 (October 1, 2006 - September 30, 2007)

Expenses

( c) Total Non

(d) Federal Funds

Regents of U.C. Davis CA Dept., of Health Services Federal Funds

( a+b)
Cash In-kind Cash In-Kind Cash In-Kind Cash In-Kind

    1a. Salary/Benefits 4,318,613    90,084           4,408,697            6,970,228             
     2. Contracts/Grants/ -                           
          Agreements 1,032,157    116,349,540  2,405,138        119,786,835        101,999,232         
     3. Non-Capital
         Equipment/Supplies 51,678         51,678                 636,246                
     4. Materials -                   -                     -                   -                       -                           238,578                
     5. Travel 41,275         41,275                 356,553                

  6.  Administrative -                   -                           369,913                
     7. Builiding/Space 351,643       7,652             359,295               823,165                
     8. Maintenance 92,611         92,611                 15,852                  
     9. Equipment & other Capital -                   -                           62,931                  
         Expenditures
     10. Indirect Costs 1,169,935    6,623             1,176,558            1,447,375             
    11.Totals 7,057,912    116,453,899  -                       2,405,138        -                      125,916,949        112,920,073         

12. Total Federal, Non-Federal, and Non-Pulic funding Requested for California's Nutrition Education Plan 238,837,022$    

(a) Non-Federal Public 
Funds

(b) Non-Federal Non-Public 
Funds

Regents of UC Davis

(a) Non-Federal Public Funds

CA Dept. of Health Services

(b) Non-Federal Non-
Public Funds
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APPENDIX A: Template 4 2007 Nutrition Education Plan Budget 
Summary (Revised 01/18/2007)     
        
 2. Budget Information by Project         
        
 Project Name: California Department 
of Health Services        

  
 Non Federal Public 

Funds  
 Non Federal Non 

Public Funds  
 Total Non Federal 

Funds  
 Federal 
Funds   Total Funds  

 Expenses   Cash  
 In 

Kind  Cash  
 In 

Kind       

 Salary / Benefits  90,084     90,084        2,870,110 
  

2,960,194  

 Contracts / Grants / Agreements  116,348,962   2,405,716  118,754,678
 

101,627,199 
  

220,381,878  

 Non Capital Equipment / Supplies                                  262,505 
  

262,505  

 Materials  -     
                 

-       
 Travel                 150,448 150,448 
 Administrative                           

 Building Space  7,652     
                 

7,652  787,012 794,664 
 Maintenance         
 Equipment & Other Capital 
Expenditures  -     

                 
-                      -                    -  

 Total Direct Costs        116,446,698    
                 
2,405,716   118,852,414 105,697,274 

     
224,549,688  

 Indirect Costs  6,623     6,623        229,607        236,230  

 Total Federal, Non-Federal and Non-
Public funding requested 116,453,321      2,405,716        $118,859,037

 
$105,926,881 224,785,918 
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DEPARTMENT OF HEALTH SERVICES -CALIFORNIA NUTRITION NETWORK FOR HEALTHY, ACTIVE FAMILIES
Final FSNE Budget for FFY2007 (10/1/06-09/30/07)
Per USDA Approval Letter dated 09/29/2006 (Revised 1/18/07)

Federal Funding 
Approved Adjustments

Amended 
Federal 
Funding 

Requested

State And 
Other Non-

Federal 
Funding 

Approved Adjustments

Amended State 
and Other Non-
Federal Funding

Total Amended 
Estimated 

Outlays
STAFFING 
CA Department of Health Services -Staffing
Cancer Prevention & Nutrition Section  Salaries 2,116,289 7,441                  2,123,730        67,889 673                  68,562 2,192,292           
Cancer Prevention & Nutrition Section  Benefits @ 34.726% 712,047 34,333              746,380         22,842 (1,320)            21,522 767,902            

Sub-total 2,828,336 41,774 2,870,110 90,731 (647)               90,084 2,960,194         

External Contracts
**Public Health Institute (See Attachment Section D-Federal Match 
Budget Justification)  20,608,933 (459,730)             20,149,203 20,149,203         
**Runyon, Saltzman & Einhorn (See Attachment Section D-Federal 
Match Budget Justification)  10,000,000 0 10,000,000 10,000,000         

Sub-total 30,608,933 -459,730 30,149,203 30,149,203       

Children And Families Commissions  
Madera County Children & Families Commission 71,541 0 71,541 143,085 0 143,085 214,626
Riverside County Health Care Services Agency  (Prop 10) 1,098,884 1,098,884 2,197,768 476 2,198,244 3,297,128

Sub-total 1,170,425 0 1,170,425 2,340,853 476 2,341,329 3,511,754

City Governments 
Manila Community Services District 39,173 (75)                      39,098 78,345 0 78,345 117,443
Montclair, city of 67,335 67,335 135,406 135,406 202,741

Sub-total 106,508 (75)                    106,433 213,751 0 213,751 320,184

Colleges & Universities -Public
California State University, Chico Research Foundation- SCNAC 1,548,755 37,473 1,586,228 3,208,641 0 3,208,641 4,794,869
East Los Angeles College 1,123,527 0 1,123,527 2,247,054 2,247,054 3,370,581
Los Angeles Trade-Technical College 691,496 0 691,496 1,385,727 1,385,727 2,077,223
Regents of UC, San Diego Department of Pediatrics 224,136 0 224,136 512,059 512,059 736,195
San Diego Community College District 231,233 0 231,233 462,885 462,885 694,118
Sonoma State University 127,143 0 127,143 254,286 254,286 381,429

Sub-total 3,946,290 37,473 3,983,763 8,070,652 0 8,070,652 12,054,415

County Offices of Education 
Alameda County Office of Education/Rock La Fleche 81,613 81,613 163,226 0 163,226 244,839
Alameda County Office of Education  (Coalition) 3,446,940 674 3,447,614 6,911,211 6,911,211 10,358,825
Fresno County Office of Education 625,328 625,328 1,301,119 1,301,119 1,926,447
Humboldt County Office of Education 353,620 353,620 707,239 707,239 1,060,859
Los Angeles County Office of Education 2,211,448 2,211,448 4,487,159 4,487,159 6,698,607
Merced County Office of Education 1,079,436 (1,969)                 1,077,467        2,158,876 2,158,876 3,236,343
Orange County Office of Education 1,727,969 (4)                        1,727,965 3,491,723 3,491,723 5,219,688
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Federal Funding 
Approved Adjustments

Amended 
Federal 
Funding 

Requested

State And 
Other Non-

Federal 
Funding 

Approved Adjustments

Amended State 
and Other Non-
Federal Funding

Total Amended 
Estimated 

Outlays
Orange County Superintendent of Schools 392,080 392,080 784,407 784,407 1,176,487
Shasta County Office of Education 520,077 520,077 1,040,797 1,040,797 1,560,874
Tulare County Office Of Education 2,117,280 2,117,280 4,271,312 4,271,312 6,388,592

Sub-total 12,555,791 (1,299)               12,554,492    25,317,069 -                     25,317,069 37,871,561

Indian Tribal Organizations 
California Rural Indian Health Board, Inc., 216,420 0 216,420 434,754 -                       434,754 651,174
Southern Indian Health Council, Inc. 163,379 163,379 326,758 326,758 490,137
United Indian Health Services Health Care Organization 84,368 84,368 168,735 168,735 253,103
Native American Health Center, Inc., (Formerly Urban Indian Health 
Board) 111,904 111,904 223,808 223,808 335,712

Sub-total 576,071 0 576,071 1,154,055 -                     1,154,055 1,730,126

Local Public Health Departments  
Alameda County Health Care Services Agency 3,588,668 3,588,668 7,177,336 0 7,177,336 10,766,004
Berkeley, City of, Department of Health & Human Services 128,885 128,885 257,771 257,771 386,656
Contra Costa County Health Services Department 882,271 882,271 1,764,541 1,764,541 2,646,812
Imperial County Public Health Department 42,508 42,508 86,237 86,237 128,745
Kern County Department of Public Health 255,736 255,736 511,472 511,472 767,208
Long Beach, City of, Department of Public Health 938,107 938,107 1,876,214 1,876,214 2,814,321
Marin County, Dept. of Health and Human Services 711,994 711,994 1,423,988 1,423,988 2,135,982
Monterey County Department of Public Health  573,176 573,176 1,146,351 1,146,351 1,719,527
Orange County Health Care Agency, 750,000 750,000 1,500,000 1,500,000 2,250,000
Pasadena, City of, Public Health Department 101,341 101,341 202,682 202,682 304,023
Placer County Department of Health and Human Services 57,353 57,353 115,657 115,657 173,010
Sacramento County DHHS, Clinic Services 340,510 340,510 681,019 681,019 1,021,529
San Benito County Health & Human Services Agency 34,309 34,309 68,622 68,622 102,931
San Bernardino County  Department of Public Health 471,416 471,416 942,832 942,832 1,414,248
San Francisco, City and County, Department of Public Health  424,198 424,198 848,396 848,396 1,272,594
San Joaquin County Public Health Services 44,866 468 45,334 90,670 90,670 136,004
San Mateo County  Health Services Agency 183,908 183,908 367,815 367,815 551,723
Santa Barbara County  Public Health Department 271,995 271,995 543,989 543,989 815,984
Santa Clara County Public Health Department 316,196 316,196 652,395 652,395 968,591
Shasta County Public Health Department 765,137 765,137 1,535,312 1,535,312 2,300,449
Solano County Health and Social Services Department 263,562 263,562 527,125 527,125 790,687
Sonoma County , Department of Health Services 218,641 218,641 437,282 437,282 655,923
Stanislaus County Health Services Agency 207,781 207,781 415,562 415,562 623,343
Tulare County Health & Human Services Agency WIC Program 363,936 363,936 711,901 15969 727,870 1,091,806
Ventura County Public Health Department 274,930 665 275,595 551,400 551,400 826,995
Yolo County Health Department 122,576 122,576 246,054 246,054 368,630

Sub-total 12,334,000 1,133 12,335,133 24,682,623 15,969 24,698,592 37,033,725

Other State Agencies
California Department of Education 222,907 43,407 266,314 529,571 529,571 795,885
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Federal Funding 
Approved Adjustments

Amended 
Federal 
Funding 

Requested

State And 
Other Non-

Federal 
Funding 

Approved Adjustments

Amended State 
and Other Non-
Federal Funding

Total Amended 
Estimated 

Outlays

Parks & Recreation Agencies
Duarte, city of 46,725 0 46,725 93,503 0 93,503 140,228
San Bernardino, city of 88,776 88,776 181,418 0 181,418 270,194

Sub-total 135,501 0 135,501 274,921 0 274,921 410,422

Private Non-Profit Organizations 
California Association of Food Banks 549,776 311 550,087 847,249 -578 846,671 1,396,758
Central Valley Health Network 935,079 935,079 1,558,467 1,558,467 2,493,546

Sub-total 1,484,855 311 1,485,166 2,405,716 -578 2,405,138 3,890,304

Schools/School Districts - Low Resource
ABC Unified School District 383,397 383,397 767,889 -                       767,889 1,151,286
Alhambra Unified School District  568,199 568,199 1,136,398 1,136,398 1,704,597
Alisal Union School District 1,590,600 1,590,600 3,183,311 -                       3,183,311 4,773,911
Berkeley Unified School District 1,398,047 1,398,047 2,796,185 2,796,185 4,194,232
Calistoga Joint Unified School District 62,490 62,490 124,981 124,981 187,471
Compton Unified School District 1,003,356 1,003,356 2,395,201 2,395,201 3,398,557
Del Norte Unified School District 514,026 514,026 1,028,058 -                       1,028,058 1,542,084
Downey Unified School District 265,557 265,557 531,320 531,320 796,877
East Side School District (Andrew Hill High School) 37,132 37,132 75,680 75,680 112,812
Elk Grove Unified School District 295,978 295,978 591,956 591,956 887,934
El Monte City School District 720,077 720,077 1,440,213 1,440,213 2,160,290
Farmersville Unified School District 69,201 (68,834)               367 138,403 (137,669)          734 1,101
Fresno Unified School District  238,490 238,490 476,993 476,993 715,483
Greenfield Union School District 141,564 141,564 322,361 569                  322,930 464,494
Hawthorne School District 701,200 701,200 1,402,401 1,402,401 2,103,601
Huntington Beach Union High School District 912,396 912,396 1,824,792 1,824,792 2,737,188
Kernville Union School District 190,395 190,395 380,789 380,789 571,184
Lamont School District    159,266 51 159,317 319,908 319,908 479,225
Long Beach Unified School District 894,475 894,475 1,788,950 1,788,950 2,683,425
Los Angeles Unified School District 7,776,432 7,776,432 15,972,878 15,972,878 23,749,310
Madera Unified School District 219,349 219,349 470,580 470,580 689,929
Monrovia Unified School District 642,423 642,423 1,284,847 1,284,847 1,927,270
Montebello Unified School District 336,542 336,542 673,084 673,084 1,009,626
Mount Diablo Unified School District -After School  Program  350,527 350,527 702,811 702,811 1,053,338
Newport-Mesa Unified School District 316,502 316,502 633,004 633,004 949,506
Orange Unified School District 370,539 370,539 741,759 741,759 1,112,298
Pasadena Unified School District 1,689,095 1,689,095 3,378,190 3,378,190 5,067,285
Rosemead School District  64,427 64,427 128,904 128,904 193,331
San Francisco Unified School District   1,529,094 1,529,094 3,058,189 3,058,189 4,587,283
Santa Ana Unified School District 701,250 701,250 1,402,898 1,402,898 2,104,148
Santa Clarita Valley Food Services Agency 88,508 88,508 177,017 177,017 265,525
Santa Cruz City School District 158,726 158,726 317,452 317,452 476,178
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Federal Funding 
Approved Adjustments

Amended 
Federal 
Funding 

Requested

State And 
Other Non-

Federal 
Funding 

Approved Adjustments

Amended State 
and Other Non-
Federal Funding

Total Amended 
Estimated 

Outlays
Ukiah Unified School District 722,896 722,896 1,447,032 1,447,032 2,169,928
Vaughn Next Century Learning Center 100,269 100,269 200,539 200,539 300,808
Ventura Unified School District 283,521 10,282 293,803 592,915 1,027               593,942 887,745
Visalia Unified School District 65,538 65,538 131,076 131,076 196,614
West Contra Costa Unified School District 146,544 9,688 156,232 293,087 24,847           317,934 474,166

Sub-total 25,708,028 (48,813)             25,659,215 52,332,051 (111,226)        52,220,825 77,880,040

University of California Cooperative Extension (UCCE) 
UCCE Alameda County, Child & Youth Nutrition Program 695,159 0 695,159 1,390,318 0 1,390,318 2,085,477
UCCE Alameda County, - Family and Consumer Services  69,228 69,228 138,457 138,457 207,685

Sub-total 764,387 0 764,387 1,528,775 0 1,528,775 2,293,162

SPECIAL PROJECTS

Alameda County Office of Education/Children's Healthy Kids' 
Resource Center 431,520 431,520 0 431,520

California Department of Education 1/2 Time CDE Position 75,054                75,054             0 75,054
County Offices of Education Interjurisdiction Projects 
(budgets are housed in LIA contracts for County Offices of 
Education) 0
Alameda County Office of Education 60,130                   60,130             0 60,130
Fresno County Office of Education 113,769                 113,769           0 113,769
Humboldt County Office of Education 75,421                   75,421             0 75,421
Orange County Office of Educaton 149,669               149,669         0 149,669

Sub-total 398,989               -                        398,989         398,989

Local Food & Nutrition Education 
Children's Council of San Francisco 50,000                   -                          50,000             50,000
Community Alliance with Family Farmers 84,500                   87                       84,587             84,587
Community Services Planning Council, Inc., 49,887                   49,887             49,887
Community Services Unlimited, Inc., 50,000                   50,000             50,000
Council of Orange County -St. Vincent de Paul 55,000                   55,000             55,000
East Bay Asian Youth Center 80,936                   80,936             80,936
Ecology Center 84,766                   84,766             84,766
Environmental Education Council of Marin County 60,700                   60,700             60,700
Food Bank of Yolo County 52,475                   52,475             52,475
Health Education Council 50,000                   50,000             50,000
Los Angeles Community Action Network (CANGRESS -Correct 
Name) 50,000                   50,000             50,000
Occidental Collge, Center for Food and Justice 50,000                   50,000             50,000
People's Grocery 84,677                   84,677             84,677
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Federal Funding 
Approved Adjustments

Amended 
Federal 
Funding 

Requested

State And 
Other Non-

Federal 
Funding 

Approved Adjustments

Amended State 
and Other Non-
Federal Funding

Total Amended 
Estimated 

Outlays

Second Harvest Food Bank of Santa Cruz & San Benito Counties 55,000                   55,000             55,000
UC Berkeley 54,031                   54,031             54,031
Trust for Conservation Innovation/Next Course 74,407                   (3)                        74,404             74,404
Urban Resource Systems, Inc., 73,339                   73,339             73,339
USC/Keck Diabetes Prevention Initiative 84,225                 84,225           84,225

Sub-total 1,143,943            84                     1,144,027      1,144,027         

Regional Nutrition Networks
California Health Collaborative -Sierra Cascade Region 437,000                 75,000                512,000           512,000
Health Education Council - Gold Country 1,018,000              1,018,000        1,018,000
Humboldt County Health Department -North Coast Region 512,000                 (128,000)             384,000           384,000

Los Angeles County Public Health Department -Los Angeles Region 700,000                 134,000              834,000           834,000
Monterey County Public Health Department - Central Coast 632,000                 632,000           632,000
Orange County Public Health Department 742,500                 75,000                817,500           817,500
San Bernardino County Public Health Department -Desert Sierra 
Region 1,043,000              1,043,000        1,043,000
Santa Clara County Public Health Department -Bay Area Region 1,043,000              1,043,000        1,043,000
UC, Davis -Fresno - Central Valley Region 1,043,000              1,043,000        1,043,000
UC, San Diego -San Diego & Imperial Counties Region 827,500                 75,000                902,500           902,500
UCCE -Los Angeles 682,579                 682,579           682,579

Ventura County Public Health Department - Gold Coast Region 637,000                 637,000           637,000
Sub-total 9,317,579            231,000            9,548,579      9,548,579         

Sister Programs - CA Department of Health Services
CDHS -California Project LEAN 175,900                 4,171                  180,071           180,071
CDHS -California Healthy Cities 262,952                 262,952           262,952
CDHS -GIS 220,664                 220,664           220,664
CDHS -Primary Care & Family Health 82,000                 82,000           82,000

Sub-total 741,516               4,171                745,687         745,687

Surveys
Behavior Risk Factor Survey Study 29,920                   -                          29,920             29,920
California Women's Survey 67,320                 67,320           67,320

Sub-total 97,240                 -                        97,240           97,240

Sub-total Special Projects 12,130,787          310,309            12,441,096    0 12,441,096       

OPERATING EXPENSES

Non-Capital Equipment/Supplies 226,459                 36,046                262,505           262,505
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Federal Funding 
Approved Adjustments

Amended 
Federal 
Funding 

Requested

State And 
Other Non-

Federal 
Funding 

Approved Adjustments

Amended State 
and Other Non-
Federal Funding

Total Amended 
Estimated 

Outlays
Travel 161,812                 (11,364)               150,448           150,448
Building/Space/Maintenance & Other General Expenses -
see budget justfication) 759,322                 27,690                787,012           7,652 7,652 794,664
Equipment & Other Capital Expenses

Total Direct Costs 105,720,412 (23,138)               105,697,274 118,948,420 (96,006)            118,852,414 224,549,688

Indirect Costs @ 8% of Total Personnel Costs 206,469 23,138 229,607 6,623 0 6,623 236,230

TOTAL ALLOCATED BUDGET 105,926,881$        $0 105,926,881$  118,955,043$  (96,006)$          118,859,037$    224,785,918$     
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Section D.  Budget Summary - California Department of Health Services 

Revised 01/18/2007

CONTRACTS/GRANTS/AGREEMENTS 
Federal Funding 

Requested
State & Other non-

Federal funding
Total Estimated 

Outlays

External Contracts
Public Health Institute -See Sections C & D for details and 
justifications * 20,149,203            0.00 20,149,203               
Runyon, Salztman & Einhorn -See Section D for details and 
justifications * 10,000,000            0.00 10,000,000               

Sub-total External Contracts 30,149,203            0.00 30,149,203               

Children And Families Commissions  

Madera County Children & Families Commission 71,541                143,085                  214,626                    
Riverside County Health Care Services Agency  (Prop 10) 1,098,884           2,198,244               3,297,128                 

Sub-total Children and Families Commissions 1,170,425             2,341,329                 3,511,754                 

City Governments 
Manila Community Services District 39,098                78,345                    117,443                    
Montclair, City of 67,335                135,406                  202,741                    

Sub-total City Governments 106,433                213,751                    320,184                    

Colleges & Universities -Public

California State University, Chico  Research Foundation -SCNAC 1,586,228           3,208,641               4,794,869                 
East Los Angeles College 1,123,527           2,247,054               3,370,581                 
Los Angeles Trade-Technical College 691,496              1,385,727               2,077,223                 
Regents of UC, San Diego Department of Pediatrics 224,136              512,059                  736,195                    
San Diego Community College District 231,233              462,885                  694,118                    
Sonoma State University 127,143              254,286                  381,429                    

Sub-total Colleges & Universities-Public 3,983,763             8,070,652                 12,054,415               

County Offices of Education 

Alameda County Office of Education/Rock La Fleche 81,613                163,226                  244,839                    
Alameda County Office of Education (Coalition) 3,447,614           6,911,211               10,358,825               
Fresno County, Office of Education 625,328              1,301,119               1,926,447                 
Humboldt County Office of Education 353,620              707,239                  1,060,859                 
Los Angeles County Office of Education 2,211,448           4,487,159               6,698,607                 
Merced Office of Education 1,077,467           2,158,876               3,236,343                 
Orange County Office of Education 1,727,965           3,491,723               5,219,688                 
Orange County  Superintendent of Schools 392,080              784,407                  1,176,487                 
Shasta County Office of Education 520,077              1,040,797               1,560,874                 
Tulare County Office Of Education 2,117,280           4,271,312               6,388,592                 

Sub-total County Offices of Education 12,554,492            25,317,069                37,871,561               

Indian Tribal Organizations 

California Rural Indian Health Board, Inc. 216,420              434,754                  651,174                    
Southern Indian Health Council, Inc. 163,379              326,758                  490,137                    
United Indian Health Services Health Care Organization 84,368                168,735                  253,103                    
Native American Health Center, Inc., (Formerly Urban Indian 
Health Board) 111,904                223,808                    335,712                    

Sub-total Indian Tribal Organizations 576,071                1,154,055                 1,730,126                 

Local Public Health Departments  

Alameda County Health Care Services Agency 3,588,668           7,177,336               10,766,004               

Berkeley, City of, Department of Health & Human Services 128,885              257,771                  386,656                    

Contra Costa County Health Services Department 882,271              1,764,541               2,646,812                 

Imperial County Public Health Department 42,508                86,237                    128,745                    

Kern County Department of Public Health 255,736              511,472                  767,208                    

FFY 2007 Plan -Amendment



Section D.  Budget Summary - California Department of Health Services 

CONTRACTS/GRANTS/AGREEMENTS 
Federal Funding 

Requested
State & Other non-

Federal funding
Total Estimated 

Outlays

Long Beach, City of, Department of Public Health 938,107              1,876,214               2,814,321                 

Marin County, Dept. of Health and Human Services 711,994              1,423,988               2,135,982                 

Monterey County, Department of Public Health  573,176              1,146,351               1,719,527                 

Orange County , Health Care Agency, 750,000              1,500,000               2,250,000                 

Pasadena, City of, Public Health Department 101,341              202,682                  304,023                    

Placer County  Department of Health and Human Services 57,353                115,657                  173,010                    

Sacramento County DHHS, Clinic Services 340,510              681,019                  1,021,529                 

San Benito County Health & Human Services  Agency 34,309                68,622                    102,931                    

San Bernardino County  Department of Public Health 471,416              942,832                  1,414,248                 

San Francisco, City and County Department of Public Health  424,198              848,396                  1,272,594                 

San Joaquin County Public Health Services 45,334                90,670                    136,004                    

San Mateo County  Health Services Agency 183,908              367,815                  551,723                    

Santa Barbara County  Public Health Department 271,995              543,989                  815,984                    

Santa Clara County Public Health Department 316,196              652,395                  968,591                    

Shasta County Public Health Department 765,137              1,535,312               2,300,449                 

Solano County Health and Social Services Department 263,562              527,125                  790,687                    

Sonoma County , Department of Health Services 218,641              437,282                  655,923                    

Stanislaus County Health Services Agency 207,781              415,562                  623,343                    

Tulare County Health & Human Services Agency WIC Program
363,936              727,870                  1,091,806                 

Ventura County Public Health Department 275,595              551,400                  826,995                    

Yolo County Health Department 122,576              246,054                  368,630                    
Sub-total Local Public Health Departments 12,335,133            24,698,592                37,033,725               

Other State Agencies
California Department of Education 266,314              529,571                  795,885                    

Sub-total Other State Agencies 266,314                529,571                    795,885                    

Parks & Recreation Agencies 

Duarte,  City of 46,725                93,503                    140,228                    

San Bernardino, City of 88,776                181,418                  270,194                    
Sub-total Parks & Recreation Agencies 135,501                274,921                    410,422                    

Private Non-Profit Organizations
California Association of Food Banks 550,087                846,671                    1,396,758                 
Central Valley Health Network 935,079                1,558,467                 2,493,546                 

Sub-total Private Non-Profit Organizations 1,485,166             2,405,138                 3,890,304                 

Schools/School Districts - Low Resource

ABC Unified School District 383,397              767,889                  1,151,286                 

Alhambra Unified School District  568,199              1,136,398               1,704,597                 

Alisal Union School District 1,590,600           3,183,311               4,773,911                 

Berkeley Unified School District 1,398,047           2,796,185               4,194,232                 

Calistoga Joint Unified  School District 62,490                124,981                  187,471                    

Compton Unified School District 1,003,356           2,395,201               3,398,557                 

Del Norte Unified School District 514,026              1,028,058               1,542,084                 

Downey Unified School District 265,557              531,320                  796,877                    

East Side School District (Andrew Hill High School) 37,132                75,680                    112,812                    

Elk Grove Unified School District 295,978              591,956                  887,934                    

El Monte City School District 720,077              1,440,213               2,160,290                 

Farmersville Unified School District 367                     734                          1,101                       

Fresno Unified School District  238,490              476,993                  715,483                    

Greenfield Union School District 141,564              322,930                  464,494                    

Hawthorne School District 701,200              1,402,401               2,103,601                 

Huntington Beach Union High School District 912,396              1,824,792               2,737,188                 

Kernville Union School District 190,395              380,789                  571,184                    
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Section D.  Budget Summary - California Department of Health Services 

CONTRACTS/GRANTS/AGREEMENTS 
Federal Funding 

Requested
State & Other non-

Federal funding
Total Estimated 

Outlays

Lamont School District    159,317              319,908                  479,225                    

Long Beach Unified School District 894,475              1,788,950               2,683,425                 

Los Angeles Unified School District 7,776,432           15,972,878              23,749,310               

Madera Unified School District 219,349              470,580                  689,929                    

Monrovia Unified School District 642,423              1,284,847               1,927,270                 

Montebello Unified School District 336,542              673,084                  1,009,626                 

Mount Diablo Unified School District -After School  Program  350,527              702,811                  1,053,338                 

Newport-Mesa Unified School District 316,502              633,004                  949,506                    

Orange Unified School District 370,539              741,759                  1,112,298                 

Pasadena Unified School District 1,689,095           3,378,190               5,067,285                 

Rosemead School District  64,427                128,904                  193,331                    

San Francisco Unified School District   1,529,094           3,058,189               4,587,283                 

Santa Ana Unified School District 701,250              1,402,898               2,104,148                 

Santa Clarita Valley Food Services Agency 88,508                177,017                  265,525                    

Santa Cruz City School District 158,726              317,452                  476,178                    

Ukiah Unified School District 722,896              1,447,032               2,169,928                 

Vaughn Next Century Learning Center 100,269              200,539                  300,808                    

Ventura Unified School District 293,803              593,942                  887,745                    

Visalia Unified School District 65,538                131,076                  196,614                    

West Contra Costa Unified School District 156,232              317,934                  474,166                    

Sub-total Schools/School Districts - Low Resource 25,659,215            52,220,825                77,880,040               

University of California Cooperative Extension (UCCE) 
UCCE Alameda County, Child & Youth Nutrition Program 695,159              1,390,318               2,085,477                 
UCCE Alameda County, - Family and Consumer Services  69,228                138,457                  207,685                    

Sub-total UCCE 764,387                1,528,775                 2,293,162                 

SPECIAL PROJECTS

Alameda County Office of Education/Children's Healthy Kids 
Resource Center 431,520                -                                431,520                    

California Department of Education 75,054                  75,054                      

County Offices of Education Interjurisdiction Projects 
(budgets are housed in LIA contracts for County Offices of 
Education)

Alameda County Office of Education           60,130 

Fresno County Office of Education         113,769 

Humboldt County Office of Education           75,421 

Orange County Office of Education         149,669 

Sub-Total County Offices of Education -Interjurisdiction 398,989                398,989                    

Local Food & Nutrition Education 

Children's Council of San Francisco           50,000 

Community Alliance with Family Farmers           84,587 

Community Services Planning Council, Inc.,           49,887 

Community Services Unlimited, Inc.,           50,000 

Council of Orange County -St. Vincent de Paul           55,000 

East Bay Asian Youth Center           80,936 

Ecology Center           84,766 

Environmental Education Council of Marin County           60,700 

Food Bank of Yolo County           52,475 

Health Education Council           50,000 

Los Angeles Community Action Network           50,000 

Occidental Collge, Center for Food and Justice           50,000 
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Section D.  Budget Summary - California Department of Health Services 

CONTRACTS/GRANTS/AGREEMENTS 
Federal Funding 

Requested
State & Other non-

Federal funding
Total Estimated 

Outlays

People's Grocery           84,677 

Second Harvest Food Bank of Santa Cruz & San Benito 
Counties           55,000 

UC Berkeley            54,031 
Trust for Conservation Innovation/Next Course           74,404 
Urban Resource Systems, Inc.,           73,339 

USC/Keck Diabetes Prevention Initiative           84,225 
Sub-total Local Food & Nutrition Education 1,144,027             1,144,027                 

Regional Nutrition Networks
California Health Collaborative -Sierra Cascade Region            512,000 
Health Education Council - Gold Country         1,018,000 
Humboldt County Health Department -North Coast Region             384,000 
Los Angeles County Public Health Department -Los Angeles 
Region            834,000 

Monterey County Public Health Department - Central Coast            632,000 
Orange County Public Health Department            817,500 
San Bernardino County Public Health Department -Desert 
Sierra Region         1,043,000 
Santa Clara County Public Health Department -Bay Area 
Region         1,043,000 

UC, Davis -Fresno - Central Valley Region         1,043,000 

UC, San Diego -San Diego & Imperial Counties Region            902,500 

UCCE -Los Angeles            682,579 

Ventura County Public Health Department - Gold Coast Region            637,000 
Sub-total Regional Nutrition Education Networks 9,548,579             9,548,579                 

Sister Programs - CA Department of Health Services (CDHS)
CDHS -California Project LEAN 180,071         
CDHS -California Healthy Cities 262,952           
CDHS -GIS 220,664         

CDHS -Primary Care & Family Health 82,000           

Sub-total Sister Program -Department of Health Services 745,687                745,687                    

Surveys
Behavior Risk Factor Survey Study 29,920           
California Women's Survey 67,320           

Sub-total Surveys 97,240                  97,240                      
-                                

Sub-total Special Projects 12,441,096            -                                12,441,096               

Contractor/Grants/Agreements 101,627,199$        118,754,678$            220,381,877$           

Total Contracts/Grants/Agreements 101,627,199$        118,754,678              220,381,877             

 * See Sections  B, and C for details and justification of State and Federal Share Budgets
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California Department of Health Services
Budget Comparison Between FFY 2006 and FFY 2007 (Revised 12/18/2006) 

State Share Budget FFY 2006 FFY 2007
Amount 
Difference % Difference

  Personnel Salaries 68,736            68,562             174                  0.25                       
  Fringe Benefits 23,869            21,522             2,347               9.83                       
  Contracts/Grants/Agreements 1 108,602,376   118,754,678    (10,152,302)     (9.35)                      
  Non-Capital Equipment Supplies -                      
  Materials -                      
  Travel
  Administrative *
  Building Space *  2 19,929            7,652               12,277             61.60                     
  Maintenance *
  Equipment & Other Capital
  Indirect Costs  3 8,520              6,623               1,897               22.27                     
Total State Share 108,723,430$ 118,859,037$  (10,135,607)     (9.32)                      

Federal Share Budget
  Personnel Salaries 2,156,436       2,123,730        32,706             1.52                       
  Fringe Benefits 748,844          746,380           2,464               0.33                       
  Contracts/Grants/Agreements 4 91,021,893     101,627,200    (10,605,307)     (11.65)                    
  Non-Capital Equipment Supplies 5 173,730          262,505           (88,775)            (51.10)                    
  Materials Budgeted in Public Health Institute Contract
  Travel 6 132,812          150,448           (17,636)            (13.28)                    
  Administrative *
  Building Space * 799,852          787,012           12,840             1.61                       
  Maintenance *
  Equipment & Other Capital -                      
  Indirect Costs 3 267,286          229,607           37,679             14.10                     
Total State Share 95,300,853     105,926,881  (10,626,029)   (11.15)                   

Total Federal Share Requested 105,926,881$  

* Costs in these line items are budgeted under Building Space
1 See individual Local Incentive Awardee Projects in Section B for details of increase in FFY2007 over FFY
2 Overhead costs for this position were budgeted in FFY06 but will not be claimed due to difficulty in 
extracting these costs so only Space/Rent  is budgeted here at 90%
3 CDHS' indirect rate was reduced to 7.3% in FFY2007 from 9.2% in FFY2006
4 See individual Projects in Section B for details of increase in FFY2007 over FFY2006
5 Budgeting in FFY2006 did not include LAN support for the Public Health Institute (PHI)  employees house
on site at CDHS.  Fifty-six (56) PHI employees were budgeted under LAN support.  The budgeted cost per F
is $1,000
6  There is only about a 2% difference between in-state travel in FFY2006 and FFY2007.  It is in the out-of-s
travel that most of the increase has occurred.  For each trip requested, the State has budgeted 4 persons to
accommodate the State's needs as well as contractors' needs.  For this reason, CDHS' out-of-State budget 
increased from $26,420 in FFY06 to $66,359 in FFY07.
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Non-Capital Equipment/Supplies 
    
Position FTE Number  

of Months 
Annual Rate

AAA 1.0 12   4,515
ACCT-1 1.0 12 7,283
AGPA 6.0 12 27,090
AGPA 1.0 11 4,222
AGPA .50 12   2,258
AGPA .60 12   2,709
AHPA 2.0 12 9,030
AHPA 2.0 2 5,306
HEC III 1.0 2 2,653
HEC III 
HPM I 
HPM II 
HPM II 
HPS I 

2.0 
1.0 
.90 
1.0. 
1.0 

12 
2 
12 
8 
6 

  9,030
2,653

  4,064
  6,071
  5,319

HPS II 1.87 12   8,443
MST .75 12   3,386
MST 2.0 2 5,306
OT 2.0 12   9,030
OT 1.0 2 2,653
Public Health Auditor IV 1.0 2 2,653
PHNC II 2.0 12 9,030
PHNC II 2.0 8 12,142
PHNC II 1.0 2 2,653
PHNC III 3.0 12 13,545
PHNC III  .75 12   3,386
PHNC III 1.0 2 2,653
PHNC III –Supervisor 1.0 12 4,515
Program Technician 1.0 12 4,515
RS II 1.0 6 2,425
SSA/AGPA  .30 12 1,355
SSA 1.0 12   4,515
SSM I 1.0 12   4,515
SSM I 1.0 8 6,071
SSM I .90 12 4,064
Word Processing Technician 1.0 9 6,447
Project LEAN 1.0 12 1,000
Public Health Institute 56.0 12 56,000
 
TOTAL NON-CAPITAL 
EQUIPMENT/SUPPLIES 

 

$262,505
  
 
The state standard allowance for non-capital equipment and supplies per FTE is $3,515 with an 
office automation allowance of $3,061 for a computer workstation and peripherals.  Because 
these items do not exceed $5,000 per unit, they are classified as general expenses.  Also included 
in this allowance is the annual cost per person of $1,000 for the Local Area Network support 
provided to the Program.  The annual cost per 1.0 FTE without office automation is $4,515 for 
July/06-June 07.  The new office automation cost for the Department beginning July 1, 2007 is 
$1,900.  Staff projected to be hired after June 30, 2007 have been budgeted at the new office 
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automation rate of $1,900.  Included in the budget for these costs is the Public Health Institute 
staff on site that also utilizes the services of the LAN support unit. The Public Health Institute 
costs are charged directly to the state rather than through the contract. 
 
The HPM II position at 90% is funded for salary and benefits from State funds but her Non-
Capital Equipment/Supplies costs are funded at 90% by FSNE funds. 
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In-State Travel – October 1, 2006 through September 30, 2007 
Department of Health Services Personnel (Revised 12/18/2006) 
Position FTE Monthly 

Rate 
Annual 
Rate 

Number of 
Months 

Total 

AGPA 5.0 226.75 2,721 12 12,870
AGPA * 1.0 432.17 5,186 12 5,067
AGPA 1.0 226.75 1,134 5 1,134
AGPA   .6 226.75 2,721 12 1,633
AGPA   .5 226.75 2,721 12 1,361
AHPA 2.0 226.75 5,442 12 5,148
AHPA * 2.0 432.17 5186 2 1,629
HEC III * 1.0 432.17 5,186 2 864
HEC III 1.0 226.75 2,721 12 2,574
HEC III * 1.0 432.17 5,186 12 5,039
HPM I * 1.0 432.17 5,186 2 864
HPM II .90 518.67 6,224 12 6,224
HPM II 1.0 226.75 2,721 8 1,714
HPS I 1.0 226.75 2,721 6 1,261
HPS II .87 226.75 2,721 12 2,268
HPS II 1.0 432.17 5,186 12 5,039
Public Health Auditor IV * 1.0 432.17 5,186 2 864
PHNC II 2.0 226.75 2,721 12 5,148
PHNC II 2.0 226.75 2,721 8 3,428
PHNC II * 1.0 432.17 5,186 2 864
PHNC III 3.0 226.75 2,721 12 7,722
PHNC III .75 226.75 2,721 12 1,941
PHNC III * 1.0 432.17 5,186 2 864
PHNC III Sup 1.0 226.75 2,721 12 2,574
RS II 1.0 226.75 2,721 6 1,257
SSA .30 226.75 2,721 12 716
SSA 1.0 226.75 2,721 12 2,621
SSM I 1.0 226.75 2,721 12 2,621
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SSM I .90 226.75 2,721 12 2,349
SSM I 1.0 226.75 2,721 8 1,714
PHNC III (CA Project LEAN)  N/A 301.84 3,622 12 3,622
HMP II (2) (CA Project LEAN) N/A 359.42 4,313 12 4,313
 
Total In-State Travel 

   
$           97,307

 
Travel Destination: 
The destination for most of the Network’s in-state travel will be the locations of its numerous projects with local governments 
and community-based organizations in California.  The Network also schedules several regional trainings throughout the year 
and some of the Network’s in-state travel budget will be allocated to these training sessions.  
 
Purpose & Justification for Travel: 
To  comply with USDA requirements, and to ensure the proper development, implementation and fiscal documentation of 
nutrition education activities contracted for, the Network’s professional staff will normally travel in teams of two (contract 
manager overseeing the administrative side of each project, and the program manager who oversees program delivery) to 
conduct site visits across California.  It is the Network’s goal to conduct site visits in the Federal fiscal Year (FFY) 2007 with at 
least 50% of its USDA-funded projects. In addition, there will be some regional training that will also involve travel for many 
of the Network’s professional staff.  Lastly, in response to a USDA Program Review of FFY 2005, the Network has created a 
Compliance Review Unit which has been tasked with conducting site visits to review programmatic and fiscal records of 
participating projects.  The Unit will have two teams which will make several site visits every month. 
 
Number of Staff Traveling: 
Most site visits to a project will involve travel for the contract manager and program manager.  In some instances when a new 
staff member is in training, he or she may accompany a team to obtain experience in the site visit process. 
 
Cost of Travel: 
For in-state travel, it is not feasible to cost out each projected trip since some of the variables such as airline fares and rental 
cars are ever changing costs.  To budget for in-state travel, the Network used the Department-developed standard cost for travel.  
The three rates developed are light at $2,721, medium at $6,915 and heavy at $12,016.  The Network is using the light rate of 
$2,721 for most staff who travel to calculate the in-state costs.  Staff identified by * are members of the newly-formed 
Compliance Review Team and are budgeted at 75% of the medium rate of $6,915 and then prorated for the projected  number 
of months worked.  The full-time HPS II is also budgeted at this rate.   The HPM II at 90% is budgeted at the full medium rate 
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of $6,915 prorated at 90%.  This position is funded on the State Share side of the Network’s budget but her travel costs are 
budgeted to be funded by FSNE at a rate of 90%. 
 
 
Out-of-State Travel – October 1, 2006 through September 30, 2007 
Department of Health Services Personnel 
 
1.Association of State Nutrition Network Administrative/Food Nutrition Services (ASSNA/FNS 
Travel Date Travel Destination Number of staff traveling Total Cost of Trip 
Fall 2006 & Winter 
2007 

East Coast –city to be determined 4 $12,920

Purpose for Attendance: 
To attend the semi-annual meetings of the Association of State Nutrition Network Administrators/Food Nutrition Service 
(ASNNA/FNS) hosted by Regional or Headquarters Offices of the United States Department of Agriculture (USDA).  USDA 
is the funding agency of the Department’s - California Nutrition Network for Healthy, Active Families, a social marketing 
campaign funded by the Food Stamp Program of the USDA.  The ASNNA/FNS was formed to provide a means for network 
states to work together and with USDA on matters of mutual concern.  It consists of leading staff from all 20 states with Food 
Stamp networks, as well as states that are forming a network.  The HPM II Co-Chairs the new Association, the HPS II chairs 
a working committee, and the SSM I, and PHNC III each serve on working committees dealing with different policy and 
operational issues.   

Attendance at the ASNNA/FNS meetings is a mandatory requirement for states participating in the USDA’s Social 
Marketing Networks.  Attendance is critical because 
each attendee needs to receive training, establish working relationships with federal program officers, and develop contacts 
and resources with other states.   
Since each of these positions attend these meetings for different key result areas of program development for Cancer 
Prevention and Nutrition Section, there is no other way for them to receive the cutting edge training and face-to-face 
collaboration with USDA and other attendees at the meetings. 
 
 
2. Centers for Disease Control Chronic Diseases Conference 
Travel Date Travel Destination Number of staff traveling Total Cost of Trip 
Winter 2006 East Coast –City to be 

determined 
4 

 
$5,120
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Purpose for Attendance: 
Attendance at this conference will benefit the state by: 
i. Assuring that nutrition/social marketing programs in California are planned and implemented to use the most current and 
promising public health, and minimizing the risk of error.   
ii. Maintaining California's visibility as a leader in the field of chronic disease nutrition/social marketing, thereby positioning 
the state to continue to learn about and compete successfully for USDA funds and any available grants. 
iii. Establishing and maintaining contacts with universities, states, and government experts to assure a timely flow of policy, 
technical scientific, management, and fiscal information into California. 
 
 
3. American Public Health Association (AHPA) 
Travel Date Travel Destination Number of staff traveling Total Cost of Trip 
Fall 2006 Boston, MA 4 $4,920
    
Purpose for Attendance: 
Attendance at APHA is necessary because staff have submitted several papers which are expected to be approved for 
presentation in the following cancer prevention-related topics:  
state and community faith-based programs; healthy school environments; incentive growth of the California Nutrition 
Network for Healthy, Active Families; and trends in statewide diet and exercise practices.   
These presentations can be made only by the individual staff members who are knowledgeable in each program area.   
 
Attendance at this meeting will benefit the state by:   
i. Exposing California’s new programs to scientific discussion by colleagues from throughout the Nation, thereby helping to 
improve them; 
ii.Allowing state staff to meet and confer with experts and practitioners in their respective program areas, thereby maintaining 
proficiency in the specialized topics; 
iii. Assuring that California views are represented in sessions deliberating about scientific, administrative and policy changes 
in these emerging public health areas; and 
iv. Providing California with early notice of future funding opportunities.  
 
Participation is funded by the United States Department of Agriculture and possibly the Centers for Disease Control and 
Prevention, agencies of the federal government.   
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4. Society for Nutrition Education 40th Annual Conference (SNE) 
Travel Date Travel Destination Number of staff traveling Total Cost of Trip 
Summer 2007 Southern State –city to be determined 2 $3,150
    
Purpose for Attendance: 
The SNE conference will provide attendees with strategies and tools for leading the way in the ever changing world of 
nutrition and health.  Attendance by nutrition education professionals and students from all arenas will contribute creative 
strategies and opportunities for public health education and practice.  The SNE conference will examine research, programs 
and policies in all areas of nutrition, food safety and health across the cycle of life.   
 
This conference will be attended by health professionals and health educators from across the nation.  The latest research data 
from Nutrition and Physical Activity programs, health educational materials and resources and new information on outreach 
techniques, will be available.  Additionally, our representatives will share information about California's Nutrition Network 
for Healthy, Active Families (Network), Fruit & Vegetable Programs and the Social Marketing Activities. 
 
Information gathered at this conference will be utilized to enhance the Public Education efforts of our programs.  
Additionally, relevant information will be shared with our Network Agencies and Power Play Regions.  Information gathered 
at the conference will also be used to update the programs' Social Marketing and Public Relations items. 
 
This conference will provide a good opportunity to showcase the Networks accomplishments as well as learn from others 
about effective strategies.    
 
The SNE conference has multiple tracks and attendance by more than one staff member will allow for greater participation 
and representation.   
As lead to other staff in their Units, the HPM II and the HPS II will attend presentations and workshops that are relevant to 
their program requirements.   
It is also anticipated that abstracts will be submitted for both the HPM II and HPS II to present on the California Nutrition 
Network, the Media/Marketing Campaign and the Fruit & Vegetable Programs. 
 
 
5. Association of State & Territorial Public Health Nutrition Directors (ASTPHND) 
Travel Date Travel Destination Number of staff traveling Total Cost of Trip 
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Spring 2007 Location to be determined 1 $1,540
   
Purpose for Attendance: 
Travel to this meeting by the Director of the CA Nutrition Network for Healthy, Active Families will provide an opportunity 
to meet and participate with other states on the Executive Committee, and the Committee Vice-Chairs.  The attendee will 
meet with other state attendees on on-going issues related to developing, implementing, and evaluating changes related to 
childhood obesity prevention at the county and state levels.   
This board meeting will be attended by health professionals and health educators from across the nation.  As lead to other 
staff in the Section, the attendee will attend presentations and workshops that are relevant to program requirements. 
 
 
 
 
6. Produce for Better Health Board of Trustees’ Semi-annual Meeting 
Travel Date Travel Destination Number of staff traveling Total Cost of Trip 

Spring 2007 San Francisco, CA 2 $793
    
The Produce for Better Health Foundation hosts its Board of Trustees’ meeting twice yearly.  The purpose of the meetings is 
to gather food industry leaders and members of the National 5 A Day Partnership together to reverse poor fruit and vegetable 
consumption in the United States.  Strategies, tactics and outcomes from the work of key stakeholders are shared, the latest 
science around fruits and vegetables is discussed, and commitments are made to further the fruit and vegetable movement 
among individuals, families, organizations, communities, and society-at=large.  As an affiliate member of the Board of 
Trustees and member of the Communications and Marketing Committee, Network-sponsored attendees provide insight into 
the types of strategies that are needed to improve fruit and vegetable consumption among FSNE eligible families.  In 
addition, one of the attendees will serve as Susan Foerster’s proxy on the National 5 A Day Partnership, as needed. 
 
Attendance at these meetings benefit the FSNE population by: Influencing food industry partners to identify ways to improve 
fruit and vegetable consumption among FSNE eligible families. 
 
 
7. Produce for Better Health Board of Trustees’ Semi-annual Meeting 
 
Travel Date Travel Destination Number of staff traveling Total Cost of Trip 
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Fall 2007 Washington, DC  1 $1,030
    

Purpose for Attendance: 
The Produce for Better Health Foundation hosts its Board of Trustees’ meeting twice yearly.  The purpose of the meetings is 
to gather food industry leaders and members of the National 5 A Day Partnership together to reverse poor fruit and vegetable 
consumption in the United States.  Strategies, tactics and outcomes from the work of key stakeholders are shared, the latest 
science around fruits and vegetables is discussed, and commitments are made to further the fruit and vegetable movement 
among individuals, families, organizations, communities, and society-at=large.  As an affiliate member of the Board of 
Trustees and member of the Communications and Marketing Committee, Network-sponsored attendees provide insight into 
the types of strategies that are needed to improve fruit and vegetable consumption among FSNE eligible families.  In 
addition, the attendee will serve as Susan Foerster’s proxy on the National 5 A Day Partnership, as needed. 
 
Attendance at these meetings benefit the FSNE population by: Influencing food industry partners to identify ways to improve 
fruit and vegetable consumption among FSNE eligible families. 
 
 
8. Microedge (GIFTS) Solutions 2006 Conference 
Travel Date Travel Destination Number of staff traveling Total Cost of Trip 
Fall 2006 Las Vegas NV  2 $3,869
    
Purpose for Attendance: 
Aasen will present the Networks’ use of GIFTS software to conference attendees at a one-hour session. Also, the attendees 

will attend sessions teaching advanced techniques that can be used in the Network’s implementation of GIFTS, get 

information about the changes in the version 6.1, and network with other GIFTS administrators. All of this will allow the 

Network to better utilize GIFTS which will facilitate improved service to contractor served by the Network. This, in turn, 

should help the contractors work more efficiently in their communities as they serve the Food Stamp-eligible population 

Note: Because one of the attendees is a presenter, the conference fee of $1495 is waived for her. 
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9. Body and Soul National Partners Meeting 

Travel Date Travel Destination Number of staff traveling Total Cost of Trip 
Fall 2007 Bethesda, MD  1 $1,436
Purpose for Attendance: 
Staff will attend the Body & Soul National Partners Meeting to share state-level efforts in delivering the Body & Soul 

Program and discuss national partner activities planned over the next year.  Staff will benefits by learning the current 

direction of the national partners and gain information needed to effectively implement the Campaign activities for 

California’s FSNE eligible African-American families in alignment with national guidelines.  Attendance will help the 

Network: in improving the delivery of population-based nutrition education services to low-income families and children in 

California; promote successes and proven methods used to education consumers in California; provide for formal 

communications on state and federal nutrition policies that affect broad-based public health initiatives 

 

10. American Dietetic Association 

Travel Date Travel Destination Number of staff traveling Total Cost of Trip 
Fall 2007 Philadelphia PA  1 $1,861
    
Purpose for Attendance: 
Attendance at the American Dietetic Association Conference will directly support the California Fruit & Vegetable 

Campaign efforts to education low-income consumers with consistent messages on healthy eating and physical activity.  

Campaign staff will use the information provided to create  innovative  interventions and education materials to promote 

behavior change among Campaign participants.   

Attendance that this meeting will help the Network: i) improve delivery of population-based nutrition education services to 

low-income families and children in California; ii) provide for formal  communications on states and federal nutrition 

policies that affect broad-based public health initiatives: iii) promote successes and proven methods used to educate low-

income consumers in California. 
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One of the attendees is the HPM II, Chief, Cancer Prevention and Nutrition Section, and has been serving for three years on 
the Nutrition and Physical Activity Work Group  
(NUPAWG), an entity that was convened by the new Director of the Division of Nutrition and Physical Activity.  The HPM 
II is currently serving another two year term.   
 
The NUPAWG consists of leaders from state health departments, voluntary agencies, and other national non-profit 
organizations.  With increased attention by Congress on problems of poor diet, inactivity, and obesity, the Division of 
Chronic Disease and Injury Control anticipates receiving more funds, and it has asked NUPAWG to participate in strategic 
planning for this growth.  As director of both the California Nutrition Network for Healthy, Active Families funded by the 
United States Department of Agriculture and the California Fruit & Vegetable Campaign that is affiliated with the National 
Cancer Institute—a possible model for other states—the HPM II and fellow attendees are able to contribute in a very 
practical way to the NUPAWG projects.  In addition, these deliberations among leading states and national organizations 
help the attendees to remain proficient in policy, program implementation, evaluation, and resource development to benefit 
public health nutrition and physical activity programs in California. 
 
Participation at these meetings will benefit the Network by: 
i. Assuring that California and public health interests are represented in the national planning of CDC prevention policies, 
intervention initiatives, research, training, and grants programs. 
ii. Helping to design national programs and initiatives that can be implemented and will benefit California, including giving 
California early intervention opportunities by serving as a pilot site before CDC initiatives are rolled out nationally. 
iii. Helping to assure that cancer prevention programs in California continue to be planned and implemented using state-of-
the-science and state-of-the-art research, intervention, and evaluation approaches. 
iv. Maintaining ready access to leading cancer prevention practitioners, policy makers, and advocates in the fields of 
population-based  nutrition, physical activity, and obesity. 
 
Participation provides California with information, contacts, and opportunities not available from any other source.  
    
 
11. Society for Public Health Educators 54th Annual Conference (SOPHE) 
Travel Date Travel Destination Number of staff traveling Total Cost of Trip 
Fall 2006 Southern State-city to be determined 3 $3,382
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Purpose for Attendance: 
The SOPHE meeting showcases creative strategies and opportunities for public health education and practice.  The 
conference will focus on dimensions of health education mentoring; building partnerships and coalitions to strengthen 
community capacity, effective evaluation strategies and sharing of various technologies to best reach and serve diverse 
populations.   
 
This conference will be attended by health professionals and health educators from across the nation.  The latest research data 
from Nutrition and Physical Activity programs, health educational materials and resources and new information on outreach 
techniques will be available.  Additionally, our representatives will share information about California's Nutrition Network 
for Healthy, Active Families (Network), Fruit & Vegetable Programs and the Social Marketing Activities. 
 
Information gathered at this conference will be utilized to enhance the Public Education and Outreach efforts of our 
programs.  Additionally, relevant information will be shared with our Network Agencies and Power Play Regions.  
Information gathered at the conference will also be used to update the programs' Social Marketing and Public Relations 
items. 
 
This conference will provide a good opportunity to showcase Cancer Prevention and Nutrition Services programs and learn 
from others about effective strategies.    
 
As lead to other staff in their Unit, the HEC III will attend presentations and workshops that are relevant to their program 
requirements.   
It is also anticipated that abstracts will be submitted from the HEC III to present on the Network, the Media/Marketing 
Campaign and the Fruit & Vegetable Programs. 
 
12. Annual National 5 A Day Conference 
Travel Date Travel Destination Number of staff 

traveling 
Total Cost of Trip 

Summer 2007 Eastern State-city to be determined 4 $8,770
    
Purpose for Attendance: 
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The National Cancer Institute pulls together all state coordinators for the Fruit & Vegetable Campaign with Centers  
for Disease Control and Prevention, and the United States Department of Agriculture to advance achieving  
the objectives of the coordinated national, state and local programs.   At this meeting, attendees will  
collaborate to expand Fruit & Vegetable efforts to increase the consumption of fruits and vegetables to improve 
public health. 
 
It is necessary for the attendees to attend in order to have representation of the principle functional 
areas including communications, research, industry, and community programs. 
 
Attendance at this meeting will strengthen state coordination and collaboration at the state level 
to make Fruit & Vegetable Campaigns more visible and effective. 
 
In-State Travel 
Out-of-State Travel 
Total Travel 

$97,307
$53,141

$150,448
 
Note:  Most out-of-state trips are budgeted for 4 people to accommodate state staff needs as well as contractor needs. 

 

FFY 2007 PLAN 



Section D Budget Summary – California Department of Health Services 

BUILDING/SPACE/MAINTENANCE & OTHER STATE OPERATING COSTS (Revised 
12/18/06)  
 
1. Building/Space/Maintenance                          383,621 
2. Other Operating Costs                           403,391

                   $787,012 
 

 
1. Building/Space/Maintenance (Facilities Operations and Communications) 
Position FTE Number of Months Annual Rate 
AAA 1.0 12 9,974
ACCT- 1 1.0 11 9,143
AGPA 6.0 12 59,844
AGPA 1.0 11 9,143
AGPA   .6 12 9,385
APGA   .5 12 9,238
AHPA 2.0 12 19,948
AHPA 2.0 2 3,325
HEC III 2.0 12 19,948
HEC III 1.0 2 1,662
HPM I 1.0 2 1,662
HPM II 1.0 8 6,649
HPS I 1.0 6 4,987
HPS II 1.87 12  19,757
MST .75 12 9,606
MST 2.0 2 3,325
OT 2.0 12 19,948
OT 1.0 2 1,662
Public Health Auditor IV 1.0 2 1,662
PHNC II 2.0 12 19,948
PHNC II 2.0 8 13,298
PHNC II 1.0 2 1,662
PHNC III 3.0 12 29,922
PHNC III .75 12 9,606
PHNC III 1.0 2 1,662
PHNC III Sup 1.0 12   9,974
Program Technician 1.0 12 9,974
RS II 1.0 6   4,987
SSA .30 12 4,693
SSA 1.0 12 9,974
SSM I 1.0 12 9,974
SSM I 1.0 8 6,649
SSM I .90 12 8,977
Word Processing Tech. 1.0 9 7,481
CA Project LEAN Staff 1.0 12 13,972
   
 
TOTAL BUILDING/SPACE/MAINTENANCE              $ 383,621 
             

 
The Building/Space/Maintenance line is for projected costs in the areas of space rent, building 
maintenance and communications.    For fiscal year 2006-2007, the Department’s allocation for 
facilities operations (rent and maintenance) is $8,502 per FTE and communications is $1,472.  
Those employees working part-time but funded solely by FSNE funds are budgeted for the full 
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allowance.  For those employees only partially funded by FSNE funds, the percentage of their 
time funded by FSNE is applied to the allowance to arrive at the budgeted amount. 
 

 
2. Other State Operating Costs  
Position FTE Number of Months Annual Rate 
AAA 1.0 12 9,110
ACCT- 1 1.0 11 8,912
AGPA 6.0 12 54,660
AGPA 1.0 11 9,035
AGPA   .6 12 7,978
APGA   .5 12 7,695
AHPA 2.0 12 18,220
AHPA 2.0 2 8,545
HEC III 2.0 12 18,220
HEC III 1.0 2 7,053
HPM I 1.0 2 7,053
HPM II .90 12 1,733
HPM II 1.0 8 8,620
HPS I 1.0 6 7,696
HPS II 1.87 12 17,854
MST .75 12 8,403
MST 2.0 2 7,828
OT 2.0 12 18,220
OT 1.0 2 7,053
Public Health Auditor IV 1.0 2 7,053
PHNC II 2.0 12 18,220
PHNC II 2.0 8 16,334
PHNC II 1.0 2 7,053
PHNC III 3.0 12 27,330
PHNC III .75 12 8,403
PHNC III 1.0 2 7,053
PHNC III Sup 1.0 12 9,110
Program Technician 1.0 12 9,110
RS II 1.0 6 7,696
SSA .30 12 7,129
SSA 1.0 12 9,110
SSM I 1.0 12 9,110
SSM I 1.0 8 8,016
SSM I .90 12 8,873
Word Processing Tech. 1.0 9 8,403
CA Project LEAN 1.0 12 1,500
 
TOTAL OTHER STATE OPERATING COSTS                                                                $      403,391 

 
This allocation is for routine printing and duplication, consolidated data center, allocated legal 
and program overhead costs, and training.  The California Department of Health Services 
approved allocation per FTE for printing is $1,472.  For the Consolidated Data Center, it is $907, 
legal costs are budgeted ad 1.2% of personnel costs and the Departments allowance for program 
overhead is 9.3% of personnel costs.  Training has been approved at the rate of $453 per FTE. 
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Printing and Training costs for the HPM II position (budgeted at 90% on the State side) are 
budgeted here to be funded by FSNE at 90%. 
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Federal Share Budget  
 
  1. Personnel Salaries/Benefits 5,808,076
  2. Contracts/Grants/Agreements** 7,552,884
  3. Non-capital Equipment/Supplies 379,666
  4. Materials 2,553,983
  5. Travel 350,787
  6. Administrative 428,294
  7. Building Space 705,240
  8. Maintenance 0.00
  9. Equipment & Other Capital  Expenditures 467,734
 10.  Total Direct Costs 18,246,664
 11. Indirect Costs 16.5% 1,902,539
 12.  TOTAL COSTS $20,149,203

 
Indirect costs = total direct costs minus subcontracts, grants and equipment. 

 
Note: This section contains budget justifications for the complete amounts budgeted 
under Non-capitol/Supplies, Travel and Building/Space and Other State Standard Costs. 
These amounts are spread throughout the Plan in the various Project Summaries. 
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Appendix A. Template 4: 2007 Nutrition Education Plan Budget Summary   

2. BUDGET INFORMATION BY PROJECT       
 
Project Name:    
Public Health Institute   
    (a) Non-Federal Public 

Funds  
(b) Non-

Federal Non-
Public Funds

(c) Total  
Non-Federal 
Funds (a+b) 

(d) Federal 
Funds 

Total Funds 
(c+d) 

Expenses* Cash 
In-kind 

Donations Cash       

1. Salary/Benefits      

 a RNN 81,455  
 b FVPA Campaign 1,144,405  
 c Communications 319,563  
 d Research 1,034,396  
 e Community Development 2,667,369  
 f TRG: TA: CNN Infrastructure 431,122  
 g Materials 129,766  

2. Contracts/Grants/Agreements**     

 a RNN 0.00  
 b FVPA Campaign 2,893,949  
 c Communications 486,000  
 d Research 859,386  
 e Community Development 20,000  
 f TRG: TA: CNN Infrastructure 2,343,546  
 g Materials 950,000  

3. Non-Capital Equipment/Supplies      

 a RNN 4,304  



      

 b FVPA Campaign 96,033  
 c Communications 17,216  
 d Research 55,521  
 e Community Development 172,160  
 f TRG: TA: CNN Infrastructure 25,824  
 g Materials 8,608  

4. Materials     

 a RNN 0.00  
 b FVPA Campaign 0.00  
 c Communications 185,000  
 d Research 45,000  
 e Community Development 0.00  
 f TRG: TA: CNN Infrastructure 0.00  
 g Materials 2,323,983  

5. Travel      

 a RNN 6,915  
 b FVPA Campaign 51,924  
 c Communications 15,079  
 d Research 43,761  
 e Community Development 198,759  
 f TRG: TA: CNN Infrastructure 24,713  
 g Materials 9,636  

6. Administrative      

 a RNN 0.00  
 b FVPA Campaign 186,000  
 c Communications 0.00  
 d Research 53,500  
 e Community Development 104,294  
 f TRG: TA: CNN Infrastructure 84,500  
 g Materials 0.00  



      

7. Building/Space      

 a RNN 8,502  
 b FVPA Campaign 136,032  
 c Communications 34,008  
 d Research 110,100  
 e Community Development 340,080  
 f TRG: TA: CNN Infrastructure 59,514  
 g Materials 17,004  

8. Maintenance      

9. Equipment & Other Capital            
Expenditures     

 a RNN 3,515  
 b FVPA Campaign 68,864  
 c Communications 26,304  
 d Research 84,830  
 e Community Development 234,674  
 f TRG: TA: CNN Infrastructure 39,456  
 g Materials     10,091  

10. Total Direct Costs  

 a RNN 104,691  
 b FVPA Campaign 4,577,207  
 c Communications 1,083,170  
 d Research 2,286,497  
 e Community Development 3,737,336  
 f TRG: TA: CNN Infrastructure 3,008,675  
 g Materials 3,449,088  

11. Indirect Cost***   

 a RNN 17,274  
 b FVPA Campaign 357,597  



      

 c Communications 107,772  
 d Research 269,166  
 e Community Development 612,960  
 f TRG: TA: CNN Infrastructure 125,421  
 g Materials 412,349  

12. Total Costs $20,149,203  

 
 
 

***Indirect costs = total direct costs minus subcontracts, grants and equipment.   
 
Note: This section contains budget justifications for the complete amounts budgeted under Non-capitol/Supplies, Travel and 
Building/Space and Other State Standard Costs.  These amounts are spread throughout the Plan in the various Project Summaries.  

 
 



Section D Budget Summary 
Non-Capitol Equipment/Supplies   

 
Public Health Institute    Non-Capital Equipment/Supplies 
    
Position FTE Number of Months Annual Rate 
Accounting Assistant II 1.0 12 3,515 
Accounting Assistant III 1.0 12 3,515 
Administrative Assistant III 6.0 12 39,456 
Administrative Assistant IV 3.0 12 19,728 
Administrative Coordinator 1.0 12 3,515 
Database Administrator II 1.0 12 3,515 
Development Specialist I 1.5 12 9,864 
Development Specialist II 1.0 12 3,515 
Development Specialist III 1.0 12 3,515 
Evaluation Specialist II 1.0 12 3,515 
Contracts Manager I 5.0 12 32,880 
Contracts Manager II 3.0 12 19,728 
Health Educator III 10.0 12 65,760 
Health Educator IV 4.0 12 19,728 
Information Specialist II 3.0 12 19,728 
Marketing Manager I 5.0 12 39,456 
Marketing Manager II 2.0 12 7,030 
Marketing Specialist III 12.0 12 78,912 
Office Administrator 1.0 12 3,515 
Outreach Education Specialist I 1.0 12 3,515 
Outreach Education Specialist II 1.0 12 3,515 
Program Director I 0.5 12 3,538 
Program Administrator II 2.0 12 7,030 
Program Administrator III 1.0 12 3,515 
Research Associate II 2.0 12 7,030 
Research Associate III 2.0 12 7,030 
Research Associate IV 4.0 12 19,274 
Research Scientist I 3.9 12 17,121 
Research Scientist II 1.0 12 3,515 
Web Designer 1.0 12 3,515 
Total Supplies                                   

$458,988 
 
Indirect @ 15.5% 

 
71,143 

 
TOTAL 

                                                                   
                                                               $530,131     

  
 
Each line item is calculated per individual staff factoring in FTE.  The line item -- general expenses -- covers 
supplies, the standard approved cost per staff person approved by DHS (Department of Health Services) for 
2006-2007 general expense is $3,515 plus $3,061 for office automation for employees, which covers PCs, 
monitors, computer software and peripherals.  
 
Note that one RS I is 90% to Nutrition Education and 10% to Food Stamp Outreach. 
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BUILDING/SPACE/MAINTENANCE & OTHER STATE OPERATING COSTS 
 
1. Building/Space/Maintenance           $ 814,552 
2. Other State Operating Costs           $ 407,134                       

                    
 

 
1. Building/Space/Maintenance (Facilities Operations and Communications) 
Position FTE Number of Months Annual Rate 
Accounting Assistant II 1.0 12 8,502 
Accounting Assistant III 1.0 12 8,502 
Administrative Assistant III 6.0 12 51,012 
Administrative Assistant IV 3.0 12 25,506 
Administrative Coordinator 1.0 12 8,502 
Database Administrator II 1.0 12 8,502 
Development Specialist I 1.5 12 17,004 
Development Specialist II 1.0 12 8,502 
Development Specialist III 1.0 12 8,502 
Evaluation Specialist II 1.0 12 8,502 
Contracts Manager I 5.0 12 42,510 
Contracts Manager II 3.0 12 25,506 
Health Educator III 10.0 12 85,020 
Health Educator IV 4.0 12 34,008 
Information Specialist II 3.0 12 25,506 
Marketing Manager I 5.0 12 42,501 
Marketing Manager II 2.0 12 17,004 
Marketing Specialist III 12.0 12 102,024 
Office Administrator 1.0 12 8,502 
Outreach Education Specialist I 1.0 12 8,502 
Outreach Education Specialist II 1.0 12 8,502 
Program Director I 0.5 12 8,502 
Program Administrator II 2.0 12 17,004 
Program Administrator III 1.0 12 8,502 
Research Associate II 2.0 12 17,004 
Research Associate III 2.0 12 17,004 
Research Associate IV 4.0 12 34,008 
Research Scientist I 3.9 12 33,591 
Research Scientist II 1.0 12 8,502 
Web Designer 1.0 12 8,502 
   
Total Building/Space/Maintenance   705,240 
Indirect @ 15.5%   109,312 
TOTAL                           $814,552 
             
 
The annual rate for facilities operations per staff person is $8,502 based on the calculated 
standard costs for the funding year 2006-2007 approved by the Department of Health 
Services (DHS).  This line item is calculated per individual at the monthly rate of 
$708.50. 
 
Note that one RS I is 90% to Nutrition Education and 10% to Food Stamp Outreach. 
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2. Other State Operating Costs  
Position FTE Number of Months Annual Rate 
Accounting Assistant II 1.0 12 4,304 
Accounting Assistant III 1.0 12 4,304 
Administrative Assistant III 6.0 12 25,824 
Administrative Assistant IV 3.0 12 12,912 
Administrative Coordinator 1.0 12 4,304 
Database Administrator II 1.0 12 4,304 
Development Specialist I 1.5 12 6,456 
Development Specialist II 1.0 12 4,304 
Development Specialist III 1.0 12 4,304 
Evaluation Specialist II 1.0 12 4,304 
Contracts Manager I 5.0 12 21,520 
Contracts Manager II 3.0 12 12,912 
Health Educator III 10.0 12 43,040 
Health Educator IV 4.0 12 17,216 
Information Specialist II 3.0 12 12,912 
Marketing Manager I 5.0 12 25,824 
Marketing Manager II 2.0 12 8,608 
Marketing Specialist III 12.0 12 51,648 
Office Administrator 1.0 12 4,304 
Outreach Education Specialist I 1.0 12 4,304 
Outreach Education Specialist II 1.0 12 4,304 
Program Director I 0.5 12 2,152 
Program Administrator II 2.0 12 8,608 
Program Administrator III 1.0 12 4,304 
Research Associate II 2.0 12 8,608 
Research Associate III 2.0 12 8,608 
Research Associate IV 4.0 12 17,216 
Research Scientist I 3.9 12 12,481 
Research Scientist II 1.0 12 4,304 
Web Designer 1.0 12 4,304 
    
Total Other State Operating Costs   352,497 
Indirect @15.5%   54,637 
 
TOTAL OTHER STATE OPERATING COSTS                                                                $407,134 

 
This budget subcategory includes routine printing, communications, and staff training line items based on the 
calculated standard costs for the funding year 2006-2007 approved by the Department of Health Services 
(DHS).  Each line item is calculated per individual staff factoring in FTE.  The line item -- general expenses in 
the calculated standard costs -- covers supplies and is listed separately in this Budget Justification under 
supplies.  
 
The line item -- printing -- includes routine duplication and printing expenses and the standard approved cost 
per staff person is $1,472. The line item -- communications -- includes routine mailing, postage, courier 
expenses, data center costs; the standard approved cost per staff person is $2,379. The standard approved cost 
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for training per staff person is $453.  The annual standard approved cost per staff person is $4,304 (monthly 
cost is $358.67). 
 
Note that one RS I at 90% is Nutrition Education and 10% to Food Stamp Outreach. 
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In-State Travel – October 1, 2006 through September 30, 2007 
Public Health Institute 
        
 
Position FTE Monthly 

Rate 
Annual 
Rate 

Number of 
Months 

Total 

Accounting Assistant II 1.0 226.75 2,721 12 2,721 
Accounting Assistant III 1.0 226.75 2,721 12 2,721 
Administrative Assistant III 6.0 1,360.50 16,326 12 16,326 
Administrative Assistant IV 3.0 680.25 8,163 12 8,163 
Administrative Coordinator 1.0 226.75 2,721 12 2,721 
Database Administrator II 1.0 226.75 2,721 12 2,721 
Development Specialist I 1.5 1,076.92 12,923 12 12,923 
Development Specialist II 1.0 226.75 2,721 12 2,721 
Development Specialist III 1.0 226.75 2,721 12 2,721 
Evaluation Specialist II 1.0 226.75 2,721 12 2,721 
Contracts Manager I 5.0 1,133.75 13,605 12 13,605 
Contracts Manager II 3.0 680.25 8,163 12 8,163 
Health Educator III 10.0 2,267.50 20,745 12 27,210 
Health Educator IV 4.0 907.00 10,884 12 10,884 
Information Specialist II 3.0 680.25 8,163 12 8,163 
Marketing Manager I 5.0 1,360.50 16,326 12 16,326 
Marketing Manager II 2.0 453.50 5,442 12 5,442 
Marketing Specialist III 12.0 2,721.00 32,652 12 32,652 
Office Administrator 1.0 226.75 2,721 12 2,721 
Outreach Education Specialist I 1.0 226.75 2,721 12 2,721 
Outreach Education Specialist II 1.0 226.75 2,721 12 2,721 
Program Director I 0.5 113.37 1,360 12 1,360 
Program Administrator II 2.0 1,001.33 12,016 12 12,016 
Program Administrator III 1.0 1,001.33 12,016 12 12,016 
Research Associate II 2.0 803.00 9,636 12 9,636 
Research Associate III 2.0 803.00 9,636 12 9,636 
Research Associate IV 4.0 907.00 10,884 12 10,884 
Research Scientist I 3.9 1,067.50 12,810 12 12,810 
Research Scientist II 1.0 226.75 2,721 12 2,721 
Web Designer 1.0 226.75 2,721 12 2,721 
      
Total Travel     $260,867 
Indirect @ 15.5%     40,435   
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Travel     

TOTAL TRAVEL     $301,302 
 
Travel estimates are based on the calculated standard costs for the funding year 2006-2007 approved by the Department of Health Services. The line item -- 
travel -- has three levels (light, medium, and heavy) approved by DHS.  The approved cost per staff person at the heavy travel rate is $12,016. The approved 
cost per staff person at the medium travel rate is $6,915 and light travel rate is $2,721.  The Marketing Managers, Research Scientists and Evaluation 
Specialist travel rate includes attendance at one out of state meeting with the sites and dates of meetings to be determined. 
 
Note that one RS I is 90% to Nutrition Education and 10% to Food Stamp Outreach. 
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APPENDIX A: Template 4 2007 Nutrition Education Plan Budget Summary 

Budget Information by Project

Project Name  : FSNEP
Total Non 

Federal Funds Federal Funds Total Funds

Expenses Cash in Kind Cash in Kind
Salary / Benefits -           4,318,613       -           -           4,318,613       4,100,118       8,418,731         
Contracts / Grants / Agreements -           1,032,157       -           -           1,032,157       372,033          1,404,190         
Non Capitalized Equipment / Supplies -           51,678            -           -           51,678            373,741          425,419            
Materials -           -                  -           -           -                  238,578          238,578            
Travel -           41,275            -           -           41,275            206,105          247,380            
Administrative -           -                  -           -           -                  369,913          369,913            
Building Space -           351,643          -           -           351,643          36,153            387,796            
Maintenance -           92,611            -           -           92,611            15,852            108,463            
Equipment & Other Capitalized Expenditures -           -                  -           -           -                  62,931            62,931              
Total Direct Costs -           5,887,977       -           -           5,887,977       5,775,424       11,663,401       
Total Indirect Costs -           1,169,935       -           -           1,169,935       1,217,768       2,387,703         
Total Federal, Non-Federal and Non-Public Spending requested -           7,057,912       -           -           7,057,912       6,993,192       14,051,104       

Non Federal Public Funds
Non Federal - Non 

Public Funds
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Section D:  Budget Summary  
 

1) Budget Narrative (Amendment added 11/2/06 Updated 1/9/07) 
 

The following budget (Chart 3) details the level of funding requested for FSNEP (FFY 06/07). A total 
of $14,051,104 is required: $7,057,912 in state share and $6,993,192 in federal share.  The total amount 
for FFY 06/07 is approximately the same as the amount requested in FFY 05/06. The major change in 
this year’s request is an increase in program delivery in the Youth program resulting in a 25% increase 
in teacher share requested. More teachers will be trained to deliver our new programs aimed at 
preschool and Kindergarten eligible children.  An amendment request is highlighted in yellow. Green 
indicates a financial change to the previously approved budget of September 29th, 2006 based on 
amendment activity. 

 
Budget categories include: statewide administrative expenses (building and maintenance costs, 
equipment, and indirect costs) and program expenses (staff salaries and benefits, public school teacher 
time, supplies and expenses, travel, nutrition education materials, regional and departmental 
administrative support, and UC Campus Projects.)  A 5% increase in both staff merit increases and 
benefit costs has been included since both costs are expected to increase in October 2006.  Salaries are 
calculated by averaging the actual salary amount for each salary classification. 
 

Statewide Administrative Expenses 
 

Building/lease/rental costs for the state share are $351,643 and $36,153 for the federal share. It should 
be noted that all FSNEP programs utilize the use allowance method for calculating reimbursement of 
publicly owned space. A worksheet was developed for all space and maintenance shares.  Maintenance 
costs are expected to be $92,611 in state share and $15,852 in federal share.  Equipment costs are 
estimated to be $62,931 (federal).  Counties provided the state share to purchase equipment for 
program delivery and reporting.  The equipment budget ($62,931) will be used by county staff 
(paraprofessionals) for teaching and evaluation purposes.  Counties are allowed to purchase one new 
computer per county program unit and to replace a computer every three years.  Most of the county 
computers need memory upgrades and some will need new computer equipment (which is less 
expensive than upgrading or repairing in some cases) due to the addition of a new budget database and 
an increase in program evaluation data processing.  All programs requesting new computers are 
required to provide a justification for approval by the FSNEP Director.  Over the past year the lack of 
sufficient computer memory caused system failures.  We have many nutrition education materials on 
our website for county staff to download and this requires new computer software and new printing 
capabilities. 

 

For FFY 06/07, all 50 program units will continue to be processed through the Davis Campus 
Extramural Funds Division.  Accordingly, the indirect cost rate for off-campus activity will be the same 
for these units. Thus, all indirect costs will be calculated on the standard basis of 22% for FFY 06/07.  
 

Indirect costs are applied to all program expenses (i.e. personnel, benefits and other program 
expenses), excluding office space and maintenance or equipment. Chart 3 shows a total of $1,169,935 
in indirect costs for the state share ($1,047,440 for Davis; $18,626 for Riverside; and $103,869 for 
Berkeley), and $1,217,768 for the federal share ($1,100,121 for Davis, $16,630 for Riverside and 
$101,017 for Berkeley). 
 

The state share indirect costs of $1,169,935 were calculated by the amount of state funds shared by 50 
program units using the Davis rate (22%) and adding this total to the share by UCR Specialists 
($71,638 x 26.0% = $18,626) and the UCB Specialists using the Berkeley rate (17.0%) 
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Chart 3: Statewide Budget (Revised 1/9/2007)

 

USDA
STATE FEDERAL

SHARE $ SHARE $
STATEWIDE ADMINISTRATIVE EXPENSES 
Building/Lease/Rental costs 351,643    36,153  
Maintenance 92,611    15,852  
Equipment (State Office and County Teaching Tools) 62,931  
Indirect Costs - Davis (22%) 1,047,440    1,100,121  
USDA  Davis Indirect Cost adjusment -  
Indirect Costs - Riverside (26%) 18,626    16,630  
Indirect Costs - Berkeley (17%) 103,869    101,017  
USDA  Berkeley Indirect Cost adjusment -  
                                               Statewide Administrative Sub-Total (2,946,893) 1,614,189    1,332,704  
PROGRAM EXPENSES 
STATE OFFICE   PERSONNEL -- SALARIES & FTE 
FSNEP Director  1  X 0.50 FTE @ $105,000 52,500  
Analyst IV 1  X 1.0 FTE  @  68,359 68,360  
Program Rep III 1  X 1.0 FTE @$61,555 61,555  
Program Rep II 1  X 1.0 FTE @ $41,481 41,481  
Programmer II 1  X 1.0 FTE @ $46,894 46,894  
  AAII                 3  X 0.94 131    FTE @ $35,101 99,123  
NUTRITION  EDUCATION TRAIING -     -  
COOP EXTENSION  PERSONNEL -- SALARIES & FTE
Program Rep.    71 X 0.5918947  FTE  @ $35,762 1,502,881  
Nutri. Educ. Assts. 2 7 X 0.40330001   FTE   @  $33,855 -     368,650  
Home Economists  45 X 0.1531   FTE  @ $66,957 461,300    -  
County Extension Directors 45 x .0651 FTE @ $89,396 261,886    -  
UCCE Secretaries 
             49 X 0.0549 FTE  @ $ 42,589 114,569    
             1  X 0.500 FTE @  $ 27,472 13,736  
Other Nutrition/Health Staff
             54 X 0.191301 @ $32,370 334,390    
             13 X 0.3515  @ $31,709 144,894  
UC DAVIS PROJECTS 
School based Nutrition Educ ~ A vehicle to imp children's diet chcs      9  X .218899 FTE @   $74,815 147,386    
                                                                                                             10  X .482  FTE @ $32,559 156,934  
                              Healthy Rewards                                                       1  x  .750  FTE  @  $75,300 56,475    

                                                                                                               6  X  .250 FTE @ $25,234 37,851  
Eat Fit     10 X .112973 FTE @  $92,809 104,849    

                                                                                                          7  X  .449665  FTE @ $28,127 88,534  
Video enhanced Creating Healthy Families                                     6  X  .0508319  FTE  @ $83,949 25,604    

                                                                                                           1  X  .500  FTE  @  $39,084 19,542  
Payroll    (4,209,394) 1,506,460    2,702,934  

Benefits ( 26.74% of $1,506,460) 402,888    
Benefits (44.25% of $2,702,934) 1,196,159  

                                                                                           Benefits Sub-Total ($1,599,047) 402,888    1,196,159  
OTHER SHARE 
  OTHER NUTRITION EDUCATION SHARE  - COUNTIES, SUPPLEMENTARY PROJECTS 351,796    
   DHS SHARE 222,000    136,533  
   NUTRITION EDUCATION TRAINING 150,000    150,000  
   NUTRITION EDUCATION ADULT & YOUTH 127,075    85,500  

                                                                                 Other Matches  Sub-Total ($1,222,904) 850,871    372,033  
OTHER PROGRAM EXPENSES 
School Teacher Time (44,540  hours @ $43/hr.) 1,915,220    
Supplies 47,678    256,687  
Travel 37,975    197,550  
Nutrition Education Materials   (including costs for  printing and purchasing materials) 238,578  
Regional Offices Admin. Support 32,615  
Nutrition Department Admin. Support 5,756  

                                                            Other Program Expenses Sub-Total ($2,732,059) 2,000,873    731,186  

CHART 3   1/9/2007

CALIFORNIA FOOD STAMP NUTRITION EDUCATION PROGRAM 
STATEWIDE BUDGET - FFY 2006-2007
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the federal share indirect costs of $1,217,768 were calculated by the amount of state funds shared by 50 
program units (plus costs for statewide coordination and nutrition education materials) using the Davis rate 
(22%) and adding this total to the state share by UCR Specialists ($63,691 x 26.0% = $16,630) and UCB 
Specialists using the Berkeley rate (17.0%).  It should be noted that the UC Riverside Spanish Translator is 
included in the statewide coordination indirect costs. 

USDA
STATE FEDERAL

SHARE $ SHARE $
OTHER PROGRAM PROJECTS 
UC Berkeley Projects 

YMCA Centered Nutrition Education 128,518    107,164  
Salary 58,014    60,967  

Benefits 12,104    20,364  
Supplies -     24,320  

Travel -     1,513  
Other Match 58,400    -  

Childhood Overweight Prevention among Asian Immigrants 179,417    164,140  
Salary 79,680    86,472  

Benefits 20,674    18,341  
-     57,884  

Travel -     1,443  
Other Match 79,063    -  

Promoting bone health among Spanish speaking Adult FSNEP clients 50,867    47,843  
Salary 16,845    26,901  

Benefits 1,995    20,942  
Supplies -     -  

Travel -     -  
Other Match 32,027    -  

Healthy Eating and Activity for Children 128,220    120,208  
Salary 93,058    95,243  

Benefits 23,366    22,657  
Supplies -     1,000  

Travel -     1,308  
Other Match 11,796    -  

Teaching HEART Smart Cooking to Kids 60,932    85,502  
Salary 50,551    53,263  

Benefits 6,731    12,839  
Supplies 2,000    18,240  

Travel 1,650    1,160  
Other Match -     -  

Teaching Kids What to Eat Where They Eat 63,041    69,359  
Salary 48,667    42,660  

Benefits 10,724    10,358  
Supplies 2,000    14,110  

Travel 1,650    2,231  
Other Match -     -  

UC Riverside Projects 
Using Limited Resources to Maximum Potential 59,636    51,960  

Salary 43,922    35,469  
Benefits 15,714    14,091  
Supplies -     1,500  

Travel -     900  
Other Match -     -  

Spanish Tranlator 12,000    12,000  

   Other Program Projects Expenses Sub-Total 1,340,807 682,631    658,176  
GRAND TOTAL                                                                                   $14,051,104 7,057,912    6,993,192  
* In-kind costs (State Match) 

CHART 3   1/9/2007

CALIFORNIA FOOD STAMP NUTRITION EDUCATION PROGRAM 
STATEWIDE BUDGET - FFY 2006-2007
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Program Expenses - Community Nutrition Component 
 

State-Level Positions 
 

The FSNEP Director, Amy Block Joy, is included in this budget at 0.50 FTE for a total federal share of 
$52,500.  The   Analyst IV will be 1.00 FTE in FFY 06/07 for a total federal share of $68,360.  The 
FSNEP Program Manager (Program Representative III) will provide management support to the 
Director by working with the Nutrition Education Committee, as well as managing the process for staff 
training.  This portion (1.0 FTE) has a federal share of $61,555.  The State Office staff includes a 1.0 
FTE Program Representative II (federal share of $41,481) who provides evaluation and data 
management support, as well as a 1.0 FTE Programmer that supports the FSNEP Website and provides 
computer support for the FSNEP Program for a federal share of $46,894  The three Administrative 
Assistant II positions will cost $99,123, at an average 0.94131 FTE. 
 
 

County-Level Personnel 
 

Ninety-eight program positions will be staffed at the county level (an increase of nine from FFY 05), 
including 71 Program Representatives (PRs) and 27 Nutrition Education Assistants (NEAs). The PRs 
are calculated at 0.5918947 FTE ($35,762 for full time) for a total of $1,502,881 in federal share. The 
NEAs are calculated at 0.40330001 ($33,855 for full-time) for a total of $368,650.  County nutrition 
education program delivery staff total 52.92 FTE costing $1,871,531 in federal share. 
 
UCCE Home Economists and Youth Advisors will continue to supervise the PR/NEA positions and 
manage FSNEP programs at the county level (in the state share). The 45 Home Economists will spend 
0.1531 FTE respectively as part of the state share (salary of $66,957 per 1.0 FTE for Home 
Economists) for a total of $461,300.  State share costs provided by 45 County Extension Directors at 
0.0651 FTE (salary of $89,396 per 1.0 FTE) are $261,886. 
 
Forty-nine UCCE Secretaries will spend 0.0549 FTE each as part of the state share (salary of 
$42,589per 1.0 FTE) for a total of $114,569.  This supports a federal share in the amount of $13,736 (1 
staff at 0.50 FTE @ $27,472). 
 
Fifty-four county-level “other CE nutrition/health staff” positions, calculated at 0.191301 FTE 
($32,370 full time), are covered by $334,390 of state share.  This supports a federal share of $144,894 
(13 staff at 0.3515 FTE @ $31,709).  These positions provide data entry using the ERS federal system 
and other daily administrative duties on counties reaching a larger Food Stamp population (Alameda, 
Contra Costa, Los Angeles, Monterey, Riverside, San Diego, San Francisco/San Mateo, San Joaquin, 
San Luis Obispo, Santa Barbara, Santa Clara counties, Shasta and Yolo).   
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UC Davis Supplementary Projects 
 
Four new Supplementary Projects (three approved, one as an amendment request) are included in the 
FFY 07 budget: (1) “School Based Nutrition Education (A Vehicle to Help Improve Children’s Dietary 
Choices) coordinated by Dr. Sheri Zidenburg-Cherr; (2) “Healthy Rewards” by Dr. Francene Steinberg; 
(3) EatFit adaptation and (4) “Video-Enhanced Creating Healthy Families” by Dr. Leena Ontai-
Grzebik.  
 
At UC Davis, the “School-based Nutrition Education: A Vehicle to Improve Children’s Dietary 
Choices” is being coordinated by Dr. Sheri Zidenberg-Cherr.  Both County Director Sharon Junge 
(Placer County) and Carol Hillhouse (UCD) are actively involved in this project.  The federal portion 
of the budget includes staffing of 10 positions (4.82 FTE) at a cost of $156,932 (payroll) and $40,741 
(benefits), with travel ($4,000) and supplies (13,980) for a total of $280,980.  The state share is 9 staff 
members (1.97 FTE) of $147,386 and benefits ($49,052), travel ($250), and other state share of $5,000 
for a total of $251,070.  The indirect costs are $45,244 (federal) and $48,881 (state share).  This project 
will contribute $24,658 toward coordination costs.  This project is being conducted in a number of 
locations, both at UC Davis (two sites) and in 20 school locations.  The large travel budget is to pay for 
staff trainings (1 UC Davis training at $2,000) and local travel from UC Davis to school sites in 
different counties ($2,000).  The supply budget of $13,980 covers cost of phone and fax as well as 
printing of materials for children and lesson plans for teachers.  The printing of the new materials 
“Healthy Eating from Farm to Fork” for all program staff in all Youth counties is estimated to cost 
$10,000. The state share of $5,000 is from ANR Farm to School Workgroup operating funds. The 
workgroup developed new materials (called: Healthy Eating from Farm to Fork) that all FSNEP staff 
were trained to use at the August Statewide Conference.  (We will send you a copy of these materials 
for your review). 
 
Also at UC Davis, is the “Healthy Rewards” project of Dr. Francene Steinberg.  The federal portion of 
the budget includes staffing of 6 positions (1.5 FTE) at $37,851 and $7,313 (benefits), with travel 
($1,000) and supplies ($5,500) for a total of $85,478, The state share is 1 person (0.75 FTE) at a cost of 
$56,475 (payroll) and benefits ($14,119) for a total of $86,124.   The indirect costs are $13,566 
(federal) and $15,531 (state share). This project will contribute $7400 toward coordination costs.  This 
project’s travel budget is to support local travel from UC Davis to Atwater California.  The supply 
budget of $5,500 is for the purchase of incentive (pedometers and measuring cups for food stamp 
eligible clients, $600), the purchase of the Food Processor nutrient analysis program ($250) and two 
laptop computers to do the dietary data collection and analysis ($4000) 
 
The "EatFit Adaption for Elementary Youth" is requesting $176,446 in federal dollars (reflective of a 
9 month budget), including $88,533 in payroll, $31,169 in benefits, ($818) in travel and $9,825 in 
supplies.   The personnel budget covers a total of 3.63 FTE (7 people).  2.45 FTE is dedicated to 
application of standards and adaptation of curricular materials.  0.73 FTE is dedicated to graphics 
design on project materials.  0.45 FTE is dedicated to assisting with pilot testing of materials in 
counties.  The travel budget will provide $458 for project and county staff to travel to schools to 
pilot test curriculum and materials (total mileage of 1123.5 miles or 6 people x 187miles x  0.445 
cents per mile) and $1375 for project staff to travel to project related meetings at UC Davis and other 
locations in California ($50 per diem x 6 people) + ($120 lodging x 6 people) + (180 miles x $.445 
per mile x 6 people).  The travel funds have already been approved.  The supply budget of $9,825 
will provide $3208 for computer hardware including 2 computers (one with multiscreen CPU) which 
will be used only on this project for project coordination and the graphic designer for layout and 
design of materials and curriculum to be used with this project; $1833 for computer related expenses 
including software and licenses, a media package for new computer, diet analysis program, and on 
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going maintenance to be used by project staff for project coordination and materials design; $2292 for 
office supplies to cover administrative needs such as paper, photo copies, telephone service, and 
conference calls; $109 to retrieve and purchase articles, reports, books and materials from other states 
related to the literature review; and $2383 to create graphics for project materials including image 
CDs, graphic design computer programs, art supplies, poster printer, light box, and paper cutter.)  
Federal indirect costs for the project are $31,851 at an indirect rate of 22% and coordination costs 
are $15,887.  The state share of $182,896 includes $104,848 in payroll and $25,203 in benefits. 
Funds for travel and supplies are not provided by state share.  The state share will provide total of 
1.49 FTE (10 people) for this project.  The Framework Team will be made up of the primary 
investigator, one county advisor, and one California State University Sacramento faculty member and 
will provide 0.33 FTE for this project.  This team will plan the overall framework for the project, 
clarify the project goals, review materials for content and standards accuracy and ensure that the 
project goals are met.  The California State University Sacramento faculty member will also act as a 
liaison with the Department of Education at California State University Sacramento to ensure 
consistency with the education standards and to ensure that the learning theory is used appropriately.  
Four faculty members from the Nutrition, Food Science and Technology and Design Departments, 
two county advisors, and one specialist will provide 1.16 FTE for this project.  They will make up 
teams which focus on topic specific work relating to 4th grade math and language arts standards, youth 
nutrition education, youth physical activity, food safety for children, and parent related education.  
Faculty members (0.3) will guide and clarify the content goals relating to their topic area, review 
materials for content accuracy, determine if additional supporting research is needed and review final 
draft for topic area completeness.  County advisors (0.11 FTE) will work with project staff and 
faculty member to ensure content goals are meet, ensure content, materials, and the final draft meets 
the needs of low-income culturally diverse audiences that are located in their counties.  They will also 
assist project staff with pilot testing of materials in their counties.  The specialist (0.6 FTE) will 
oversee the project coordinator, provide guidance to project staff on adaptation of materials and 
curriculum, and guide and clarify content goals relating to one specific topic area.  The faculty 
member from the Design Department (0.15 FTE) will supervise the graphic designer and provide 
design expertise in the adaptation of layout and design for curriculum and materials for the project.  
Indirect costs for state share are $28,611.  Funds provided by the state for space and maintenance 
are $24,234.  Coordination cost (federal) are $15,887 

 
 
Dr. Lenna Ontai-Grzbek, UC Davis, is implementing the “Video Enhanced Creating Healthy Families” 
project.  The federal portion of the budget includes staffing of 1 position (0.5FTE) at $19,542 (no 
benefits) with travel ($1,000) and supplies ($1,500) for a total of $42,782.  The state share is 6 persons 
0.31 FTE) at a cost of $25,604 (payroll) and $5,026 (benefits), with $ 5,000 (travel) and $1,000 
(supplies) for a total of $45,917.  The indirect costs are $4,849 (federal) and $8,059 (state).  This 
project will contribute $12,025 toward coordination costs. Also included is a state share for space 
($448) and office maintenance ($780).  The travel of $1,000 is to pay for staff to travel to conduct focus 
groups in counties and for 2 meetings at UC Davis. The supply budget of $1500 is to pay for phone, fax 
and printing of materials (Creating Healthy Families materials for pilot-testing) as well as the costs the 
DVD’s and other office supplies (printer toner, folders, envelopes, etc.) 
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Benefits 
 
The benefits costs for these positions total $402,888 in state share and $1,196,159 in federal funds. 
Benefits are calculated by dividing total benefits by total salaries (26.74% at $1,506,460) for state share 
and 44.25% at $2,702,934 for federal share.)  
 
The higher federal share benefits figure for paraprofessionals and clerical staff was calculated based on 
the actual costs of existing field staff employed by EFNEP at 0.5 FTE positions.  Many of the staff 
positions are filled by employees who have several dependents and choose a more expensive benefit 
package.  The lower state share figure was derived by the Contract and Grants Officer as a conservative 
estimation of benefits paid to state-funded academic and clerical staff. 
 
Other State Share Funds 
  
A number of county and state programs will be providing a state share amount of $351,796. Alameda, 
Contra Costa, Los Angeles, Monterey, Placer, Riverside, Shasta, Trinity, Tulare, and Tuolumne and 
several UC Davis supplementary projects (including faculty salaries who are contributing time to a 
supplementary project). 
 
In addition, the Fish Connection Project has provided a state share from the Department of Health 
Services (DHS) of $222,000.  The DHS state share will be used to collaborate with six FSNEP counties 
(Butte, Solano, San Joaquin, Santa Clara, Sonoma, Yolo) to provide direct education to Food Stamp 
eligibles who are at risk for mercury containing fish in the Delta Watershed.  A federal request of 
$136,533 is needed to implement this project. 
 
The Nutrition Education Training federal share (of $150,000) will be used to fund 3 conferences on 
nutrition education (Statewide Annual Conference, Statewide Administrative Conference and County 
Regional Training. 
 
A Nutrition Education for Adult and Youth state share ($127,075) has been provided by 3 faculty 
members at UCD (Dr. Carl Keen, Dr. Robert Rucker and Dr. Judith S. Stern).  This state share will be 
used to provide state level support for the following activities: development of a county site visit 
process, a budget manual, management tools, on-line training materials and the coordination of 
community nutrition training activities for nutrition education staff in the counties. The federal portion 
($85,500) will be used to hire staff for training and program management (quarterly county site visits 
and site visit manual, budget process manual on-line training materials and IRB approval management). 
 
 The sub-total of Other Shares is $1,222,904 ($850,871 is the State share and $372,033 is the Federal 
share). 
 
 
Other Program Expenses
 
Public school teacher time totaling $1,915,220 has been calculated by multiplying the total number of 
teacher hours (44,540 hours) by actual teacher salary per hour. (Teachers paid by federal funds are not 
included in this calculation.)  The estimated $43 per hour rate (for planning purposes) was determined 
by calculating actual salaries rates of FSNEP teachers from past years (FFY 05, FFY 04).  This is the 
same rate that was used in FFY 06.  The number of teachers that provided a state share in FFY 05/06 
was 35,574.  This is a 25% increase in the number of teachers that are providing a state share for FFY 
06/07. 
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We have used the $43/hour teacher salary for the last 2 years.  This salary level was based on actual 
teacher salary (averaged for the state) collected in 2003. We use this number to “estimate” the amount 
of funding requested. We use “actual” teacher salary when we do cost-sharing and final reports. 
 
Supplies and expenses (including routine office supplies such as paper, notebooks, pens, pencils, etc.) 
total $304,365. Of this, $47,678 is in-kind state support and $256,687 is federal share to be used to pay 
for telephone (including equipment, local and long distance calls), duplication (including paper and 
copy charges) and postage costs in locations where these services are not available and for the State 
Office. Travel costs total $235,525, of which $37,975 is state support and $197,550 is federal share.  
Many county programs are in rural locations and need larger travel and supplies than those in large 
urban areas.  To save Statewide Office costs counties have agreed to produce their own recruitment 
materials, brochures, newsletters and handouts, thus increasing the overall supplies and expenses 
budget.  In county program plans they have targeted reaching more Food Stamp participants than 
previous years.  Both the supplies and travel budget amounts are in proportion to the increase in the 
FSNEP program delivery methodologies by the FSNEP paraprofessionals in the counties, reaching 
food stamp clients and participants. 
 
An administrative training will be conducted in February 2007 in San Francisco.  All FSNEP program 
managers are required to attend.  The Principal Investigator, and Program Manager will be updating 
county managers on using the electronic budget system, new USDA guidelines and regulations, the 
waiver of exclusivity, and the program goals and objectives of FSNEP for FFY 08.  Training will 
include record-keeping and documenting “time,” activities and “share” for all FSNEP staff.  In 
addition, a statewide Nutrition Education Conference is held every year in the summer in San Francisco 
to train paraprofessional staff on nutrition education teaching strategies, delivery methods and 
evaluation and recruitment techniques.  Travel costs for all FSNEP program delivery staff and state 
office staff are provided for this two day event. 
 
Each year, there are three conference events for FSNEP staff: (1) the Nutrition Education Statewide 
Training to be scheduled in August 2007; (2) the Administrative Budget Training to be scheduled in 
February 2007; and (3) Regional Trainings for nutrition education materials. Each of these three events 
cost $50,000 for a total of $150,000. During our next Conference (February 2007) we will be including 
the new budget workbook to capture cost-sharing information as well as a interactive session on 
Targeting and documentation needed for correct Targeting.   In our Statewide Conference in August 
2007 we will be presenting results from current and past Supplementary Projects in an interactive 
session on “Best Practices”. 
 
State travel costs also include the costs of travel to one out-of-state meeting (airfare, hotel and 
registration).  The Director will be attending the Society for Nutrition Education annual meeting in July 
2007.  All conference travel is paid out of the state budget and not by county budgets.  Amy Joy is the 
only person who will be attending the SNE meeting (if approved) using FSNEP funds. 
 
 
Nutrition education materials are budgeted at $238,578 in federal share for FFY 07.  This amount will 
cover the purchase of education materials, videotapes and the printing of enrollment and evaluation 
forms, brochures and other materials. For FFY 06/07 a curriculum order form was created for each 
county to complete for both the Adult and Youth programs. The order form will provide the nutrition 
education costs as well as the number of materials that need to be ordered for the program year. 
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As in FFY 06, we will continue to provide federal funds to the UCCE Regional Offices and the UC 
Davis Department of Nutrition for administrative support to FSNEP program operations. These 
amounts of $32,615 for the three regions and $5,756 for the department are the same as last year.  The 
role of the UCCE Regional Office in providing administrative support to our program is based on the 
structure of the UC Cooperative Extension.  Since the counties that implement our program report to 
the Division of Agriculture and Natural Resources (ANR), all hiring and payment of services is 
coordinated at ANR. The MSO’s in the Regional Offices approve all the paperwork (budget, invoices, 
hiring, personnel actions, etc.).  Therefore, all the county budgets are reviewed and managed by these 
same people.  Although it means that there is another layer of review, overall it strengthens our 
program since the MSO’s are experts in administration and can assist our program to follow correct 
procedures.  The small amount of FSNE funds that is transferred each year to each regional office 
(about $6,000 for each office) is based on a formula developed by the Controller at ANR. The formula 
is based on the number of counties that each MSO coordinates for our office. Similarly, the Department 
of Nutrition provides a similar service ($5,756) with the office budget and administrative MSO’s 
providing support on hiring, personnel actions, account management, computer inventory and repair, as 
well as technical assistance on our web site. 
 
The total for Other Program Expenses is $2,732,059 with $2,000,873 in state share and $731,186 for 
federal share.   
 
 
Other Supplementary Projects
 
UC Berkeley Projects:  

 
At UC Berkeley, Dr. Sharon Fleming is implementing the “YMC Centered Nutrition Education” 
project.  The federal portion of the budget includes staffing of 2 positions (1.25FTE) at $60,967 
(payroll) and $20,364 (benefits) with travel ($1,513) and supplies ($24,320) for a total of $141,071.  
The state share is 8 persons (1.64 FTE) at a cost of $58,014 (payroll) and $12,104 (benefits) with 
$58,400 (other share) for a total of $150,365.  The indirect costs are $18,218 (federal) and $ 
21,848(state). This project will contribute $12,860 toward coordination costs.  The travel costs of 
$1,513 are to pay for local travel for staff to work directly with the children and their parents (estimated 
at 30 miles per week at $0.485/mile) and to attend meetings at UC Berkeley.  The supplies budget of 
$24,320 covers a variety of items:  (1) the cost of weekly delivery of nutrition lessons to children (at 
$2/person/lesson), (2) the cost of weekly lessons at Teen Centers (estimated to be a total of $7,600), (3) 
the cost of weekly lessons at day camps ($4,060) and monthly lessons for adults ($9,660).  The costs of 
printing the materials for these various programs are: $21,320. The remaining portion of the supply 
budget is for: pamphlets for clients, food for demonstrations and other supplies (paper, printer toner) as 
well as communication costs ($50 per week for telephone for a total of $1,200) and mailing costs (3 
times to 500 families at $0.70 per materials plus $0.50 postage for a total of $1,800.)  For this project, 
Other share ($58,400) includes the following: 4 staff members have signed a share form indicating that 
they have verified that they will be participating in the program.  The Executive Director, Chris 
Chatmon will be working 3%, plus 3 of his staff will be working at 5% (Brendon Anderson), 3% 
(JoAnn Davis) and a new hire (Food Specialist) at 7.5% for a total of $11,029.  The remaining state 
share ($47,371)  is provided by the site (YMCA) for use of the room rental fees of the gymnasium, 
kitchen and multipurpose rooms for use by the children, parents and teens who are enrolled in the 
program. 
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Also at UC Berkeley, Dr. May Wang and Joanne Ikeda are implementing the “Childhood Overweight 
Prevention Among Asian Immigrants” project.  The federal portion of the budget includes staffing of 3 
positions (1.43 FTE) at $86,472 (payroll) and $18,341 (benefits) with travel ($1,443) and supplies 
($57,884) for a total of $164,140.  The state share is 5 persons (1.17 FTE) at a cost of $79,679 (payroll) 
and $20,674 (benefits) with $50,000 (approved “other” state share) and $29,063 (in amendment “other” 
share) for a total of $179,417.  The indirect costs are $ 32,237 (federal) and $30,501 (state).  This project 
will contribute $19,697 toward coordination costs. Also included is state share for space ($5,558) and 
office maintenance ($770). The travel costs of $1,443 includes the travel of program staff to local clients 
($1,200) for focus groups (for bilingual nutrition educators) and the cost of local travel ($243).  The 
supplies budget of $57,884 includes the following: (1) translation of materials ($6,000); (2) layout and 
graphic design ($12,000); (3) videotape production ($31,000) and the costs for focus groups ($4,000); and 
(4) miscellaneous expenses (phone, fax, duplication of materials, printing of materials and operating 
expenses ($4,884).  The other share ($50,000) is comprised of two shares; a grant from the California 
Endowment Hmong Health Navigation Grant to assist Hmong refugees from Thailand to navigate the 
Merced County health system  and Dr. Patricia Wakimoto will be sharing her salary and benefits (50% at a 
total share of $74,760 = $37,380 state share).  For the state share amendment of $29,063, both Stephen 
Murphy-Shigematsu, (75 hours @ $50/hr = $3,750 prorated to 9 months = $2,813) will participate as well 
as Mary Fujii and Lisa Peterson ($35,000 prorated to 9 months at $26,250). Shigematsu has a doctorate 
degree in Clinical Psychology from Harvard University and is a Professor at the Fielding Graduate 
University. He has published widely on multicultural competency. He currently does research at Fielding 
Graduate University involving the health education of Asian families, and provides private consultation 
and training to health practitioners on cultural competency to various institutions such as Stanford 
University School of Medicine. He will spend 40 hours consulting on the cultural appropriateness of all 
materials adapted.  This will be done to ensure that the questions we ask are culturally sensitive and that 
there is congruence between the intended and received meaning.  He will also assist us in interpreting the 
answers we get within their cultural context.  He will also spend 35 hours training staff to adapt and test the 
materials to make them more culturally sensitive. (Budget request: $3,750 pro-rated to 9 months at $2,813).  
His salary level of $50/hour is equivalent to a faculty salary level due to the need for the work to have a 
highly skilled person who is both familiar with the cultural needs of this audience and has extensive 
experience in interpreting cultural context for educational materials. In addition, Mary Fujii (20%), is 
Project Coordinator, and Lisa Peterson (25%) is Case Coordinator for the Hmong project at Children’s 
Hospital Oakland Research Institute, where they are developing nutrition education and physical activity 
curriculum, and media. These include a culturally appropriate Hmong version of the Iron Deficiency 
Prevention video (originally produced by Ms. Fujii), and a nutrition education module addressing diabetes 
prevention in the Hmong community. Ms. Fujii will spend 20% effort adapting these CHORI project 
materials (‘Healthy Hmong Families’) during the months of November 2006-February 2007. In particular, 
she will be developing the storyboard and adapting the script with the Hmong project staff who will be 
translating and back translating the materials in the Hmong language. Ms. Peterson who is an 
anthropologist with film experience will spend 25% effort identifying and training Hmong individuals to 
be characters in the video.  Ms. Peterson will be working with the videographer on this project. Ms. Fujii 
and Ms. Peterson will be working closely with Dr. Murphy-Shigematsu to ensure that the video is 
culturally appropriate. (Budget request of $35,000 has been pro-rated to 9 months at $26,250) 

 
 

Dr. May Wang, UC Berkeley, and Nestor Martinez, Project Lean are coordinating the “Promoting 
Bone Health Among Spanish Speaking Adult FSNEP clients” project.  This project was originally 
submitted and approved during the Sept 29th review at $22,919 state share and $288,767 federal  share; 
with a significant portion of the state share under review and intended for re-inclusion within the 
amendment.  We are reducing the federal share portion to meet the available state share. The federal 
portion of the budget ($62,979) includes staffing of 5 positions (.51383 FTE x  $52,354 avg annual 
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salary) at $26,901 (payroll) and $20,942 (benefits) for a total of $47,843. This project will contribute 
$5,741 toward coordination costs. The indirect costs are $8,133 (federal) and $8,647 (state). The state 
share is 1 person (0.13 FTE) at a cost of $16,845 (payroll) and $1,955 (benefits) with a state share 
portion. Also included is a state share for space ($2,913) and office maintenance ($404). An additional 
amount $32,207 “other share” is submitted under amendment bringing the total state share inclusive of 
indirect costs to $62,830. The $32,027 state share from California Project LEAN (Leaders Encouraging 
Activity and Nutrition) will be used to support the bone health project that will be directed by Dr. May 
Wang of the University of California at Berkeley. Twenty-five percent (25%) of the original $170,810 
state share from California Project LEAN (Leaders Encouraging Activity and Nutrition) will be used to 
support the bone health project that will be directed by Dr. May Wang of the University of California at 
Berkeley. The funding is from The California Endowment (TCE) for Project LEAN to promote healthy 
eating and physical activity behaviors among school-aged children.  The LEAN state share will be used 
for targeting purposes so that it has been pro-rated to be 25% of the total amount ($42,702) since 
targeting activities account for about 25-30% of FSNEP delivery. For 9 months, the amount requested 
is: $32,027 
 
Project LEAN will be using TCE funds ($156,582) for professional staff (2.0 FTEs salary and benefits, 
approximately $ 140,000) and travel (approximately $10,000) and general expenses (approximately 
$10,810) for providing technical assistance and training to schools in six low- income communities 
participating in the Healthy Eating, Active Communities (HEAC) Initiative.   The target sites are 
schools (see list attached) serving low-income communities in California.  Program expenses include 
phone, fax, and printing of forms and educational materials. 
 
The proposed project will work in partnership with Project LEAN to develop a training kit for Spanish 
as well as English speaking parents in these communities to help them support healthy eating behaviors 
in their children. We will be using the promotora model to train the parents. Specific deliverables of the 
training kit will include nutrition education materials (adapted from existing materials including ‘A Diet 
for Healthy Bones’, ‘Jump Start Teens’, etc.) and a manual for training promotoras (parents) to deliver 
nutrition education to other parents.  
 
This project is broader than that originally proposed in that it will address not only nutrition in relation 
to bone health, but also nutrition in relation to general health. It will also focus on children and use 
Project LEAN’s involvement in HEAC to recruit parents as promotoras who will be trained to provide 
nutrition education to other parents. 
 
Also at UC Berkeley, Dr. Pat Crawford is implementing the “Healthy Eating and Activity for Children” 
project.  The federal portion of the budget includes staffing of 7 positions (1.93 FTE) at $95,243 
(payroll) and $22,657 (benefits) with (travel) $1,308 and $1,000 (supplies) for a total of $158,242. The 
state share is 15 persons (1.99 FTE) at a cost of $93,058 (payroll) and $23,366 (benefits) with $11,795 
(in amendment) for a total of $158,141. The indirect costs are $23,609 (federal) and $21,797 (state).  
This project will contribute $14,425 toward coordination costs. Also included is a state share of space 
($7,137) and office maintenance ($988).  The travel cost of $1,308 to pay for travel of the project 
manager and Associate Specialist to travel to project sites and attend conferences.  The supply budget 
of $1,000 is for communications (telephone, fax, internet costs), training and meeting supplies (room 
rental and other costs), printing and duplication of educational materials and evaluation instruments as 
well as production services and office supplies.  The $11,795 reflects the 9 month pro-rated amount of 
the original $14,352 state share request for the “FSNEP Healthy Eating and Activity for Children 
Project”.  These funds are from a collaborative project which will be implemented by the Center for 
Weight and Health for the Chez Panisse Foundation.   The state share will be used for:  Salaries and 
benefits for existing staff 10% Assoc Specialist ($48,246/yr) salary $3,317 and benefits @ 24% $796 
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and 10% Specialist  ($62,370/yr) salary $4,288  and benefits @ 34% $1,458, totaling $9,859.  Travel 
($1,052), Supplies ($884) with a total of $11,795 
      
The tool kit contains an implementation guide, suggested process, and resources for adapting the model 
School Lunch Initiative project to promote healthy eating behaviors in school-aged (K-12) children. 
The tool kit will provide guidance to schools for implementing activities such as gardening and cooking 
lessons, changes to foods served, and tools for staff development, with the goal of increasing childrens' 
consumption of a variety of foods, emphasizing fruits, vegetables and whole grains. Through 
interviews with childcare staff, the kit will be reviewed for use with preschool-aged, low-income 
children and families at the Los Angeles area childcare site taking part in the FSNEP Healthy Eating 
and Activity for Children project. While the kit is in development, we will assess the feasibility of 
adapting the FSNEP-funded Healthy Eating and Activity for Children project materials for use in 
extended-day and after-school enrichment programs at two elementary schools (John Muir and 
Leconte, both schools are food stamp eligible) in the Berkeley Unified School District. The goal of this 
state share will be to assess the means by which we can develop nutrition education and activities that 
will span childcare and elementary school settings. 
  
Dr. Lorrene Ritchie, UC Berkeley, is implementing the “Teaching HEART Smart Cooking to Kids” 
project.  The federal portion of the budget includes staffing of 7 positions (1.83 FTE) at $53,262 
(payroll) and $12,839 (benefits) with $1,160 (travel) and $18,240 (supplies) for a total of $112,553. 
The state share is 6 persons (0.5 FTE) at a cost of $50,550 (payroll) and $6,731 (benefits) with travel 
($1,650) and supplies ($2,000) for a total of $112,068 (including indirect costs). The indirect costs are 
$14,535 (federal) and $15,103 (state). This project will contribute $10,260 towards coordination costs.  
Also included is a state share of space ($7,137) and office maintenance ($989). The travel budget of 
$1,160 includes the travel of project manager to schools (twice a month, 24 trips @50 miles x 
$0.405/mile), costs for attendance at statewide meeting, and the travel for FSNEP advisors to meet with 
school site educators ($324).  The supply budget of $18,240 includes the following: (1) communication 
(telephone, internet, fax) and printing of educational materials $15,600 and (2) preparation materials 
for the shows ($2,440). 
 
At UC Berkeley, the “Teaching Kids What to Eat Where they Eat” project is being implemented by Dr. 
Lorrene Ritchie.  The federal request includes:  $42,660 for payroll (.60 FTE), $10,358 for benefits, 
$2,231 travel (for counties: $324, for University meetings and travel of staff to counties: $1,907) and 
$14,110 supplies (for phone, fax, mailing and printing of kit and questionnaires).  The state share 
includes:  $48,667 for payroll (.496FTE), $10,724 for benefits, $1,650 (travel), $2,000 (supplies) and 
space and maintenance ($2,886).  The indirect costs are $11,791 (federal) and $10,586 (state share) 
with $9,738 (coordination).   

 
 

UC Riverside Project: 
 
Dr. Karen Varcoe, UC Riverside in implementing a project entitled: “Using Limited Resources to 
Maximum Potential. The federal portion of the budget includes staffing of 3 persons (0.75 FTE) at 
$35,469 (payroll) and $14,091 (benefits) with $900 (travel) and $1,500 (supplies) for a total of 
$74,296. The state share is 3 persons (0.7 FTE) at cost of $43,921 (payroll) and $15,714 (benefits) for a 
total of $75,140. The indirect costs are $13,510 (federal) and $15,505 (state). This project will 
contribute $6,235 towards coordination costs. The travel costs of $900 are to pay for local travel by 
staff for project implementation and meetings.  The supplies cost of $1,500 are for printing and 
distribution of educational materials and brochures for the program. 
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Section E. Assurances 
Appendix A. Template 5: 2007 Nutrition Education Plan Assurances 

       
To assure compliance with policies described in this guidance, the Food Stamp Nutrition 
Education plan must include the following assurances. Mark your response to the right. Yes No 

1.   The State food stamp agency is accountable for the content of the State nutrition educa-
tion plan and provides oversight to any sub-grantees.  The State food stamp agency is fis-
cally responsible for nutrition education activities funded with Food Stamp Program funds 
and is liable for repayment of unallowable costs. 

X  

2.   Nutrition education activities are conducted exclusively for the benefit of those eligible 
for the Food Stamp Program. 

 X 

3.   Efforts have been made to target FSNE to FSP participants and eligibles. X  

4.   In cases where Food Stamp Nutrition Education projects may inadvertently benefit per-
sons that are ineligible for the Food Stamp Program because it is not practical or possible 
to meet the exclusivity requirement, the State has sought approved waivers for each pro-
ject.  To be approved, the waiver request(s) must clearly demonstrates how the proposed 
project provides a good means of reaching food stamp eligibles and documents that at 
least 50 percent of those reached will have gross incomes at or below 185 percent of the 
poverty thresholds or guidelines. 

X  

5.   Only expanded or additional coverage of those activities funded under the Expanded Food 
and Nutrition Education Program (EFNEP) may be claimed under the FSNE grant.  Ap-
proved activities are those designed to expand the State's current EFNEP coverage in or-
der to serve additional food stamp eligibles or to provide additional education services to 
EFNEP clients who are eligible for the Food Stamp Program. In no case may activities 
funded under the EFNEP grant be included in the budget for FSNE. 

X  

6.   Cash or in-kind donations from other non-Federal sources to Food Stamp Nutrition Edu-
cation have not been claimed or used as a match or reimbursement under any other Fed-
eral program. 

X  

7.   Costs incurred by other State and/or local agencies for goods and services for Food Stamp 
Nutrition Education and which are then donated to the food stamp State agency make up 
the public in-kind contributions that are included in the State share of costs that are eligi-
ble for Federal reimbursement.  They may not be used as a match under any other Feder-
ally funded project. 

X  

8.   Documentation of State costs, payments, and donations for approved Food Stamp Nutri-
tion Education activities are maintained by the State and will be available for USDA re-
view and audit. 

X  

9.   Contracts are procured through competitive bid procedures governed by State procure-
ment regulations. 

X  

10.   Program activities are conducted in compliance with all applicable Federal laws, rules, 
regulations including Civil Rights and OMB circulars governing cost issues. 

X  
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To assure compliance with policies described in this guidance, the Food Stamp Nutrition 
Education plan must include the following assurances. Mark your response to the right. Yes No 

11.  Program activities do not supplant existing nutrition education programs, and where op-
erating in conjunction with existing programs, enhance and supplement them.   

X  

12. Program activities are reasonable and necessary to accomplish Food Stamp Nutrition Edu-
cation objectives and goals. 

X  

13.  All materials developed or printed with Food Stamp Nutrition Education funds include 
the appropriate USDA non-discrimination statement, credit to the Food Stamp Program as 
a funding source, and a brief message about how the Food Stamp Program can help pro-
vide a healthy diet and how to apply for benefits. 

X  

14.  Messages of nutrition education are consistent with the Dietary Guidelines for Americans 
and stress the importance of variety, balance, and moderation, and do not disparage any 
specific food, beverage or commodity. 

X  
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FOOD STAMP NUTRITION EDUCATON (FSNE) WAIVER REQUEST 
 
 

1. Waiver serial number:  
 
2. Type of request:  Initial 
 
3. Primary regulation citation:  7 CFR 272.2 (d) (2) (iii) 
 
4. Secondary regulation citation:  Not applicable 
 
5. State:  California 
 
6. Region:  Western Region 
 
7. Regulatory requirements:  7 CFR 272.2 (d) (2) (iii) requires that federal matching funds be used for 

programs conducted exclusively for the benefit of food stamp applicants and recipients. 
 
8. Proposed alternative procedures:   
  

For Social Marketing— FSNE activities by the California Department of Social Services’ California 
Network for Healthy, Active Families (Network) will be targeted to food stamp eligibles and aligned as 
closely as possible with food stamp recipient demographics. The Network designs and implements 
FSNE programs and interventions using scientific, data driven approaches that maximize the number of 
recipients reached who are eligible or likely to be eligible for the Food Stamp Program.  Using the data 
methods described in Section F.1, Network’s Proposed Waiver for Targeting – FY2007, targeting 
methods are meticulously reviewed to assure FSNE is provided to persons who are food stamp eligible 
as defined by the 2007 USDA Guidance definitions. 

 
For Direct Education--FSNE activities by the University of California at Davis’ Food Stamp Nutrition 
Education Program (UC-FSNEP) will be targeted to food stamp eligibles and aligned as closely as 
possible with food stamp recipient demographics.  For UC-FSNEP Adult program audiences, staff will 
recruit clients at eligible community locations, including: low-income housing and community centers, 
Head Start Centers, emergency food banks and food shelters, public health clinics serving low-income 
families, department of social services waiting rooms, as well as other locations where food stamp 
clients have previously been enrolled. In addition, the UC-FSNEP program has a referral system through 
which clinics and community agencies request staff to teach classes.  The UC-FSNEP Youth program 
will recruit teachers at eligible schools (over 50% of students are enrolled in the free-and reduced-price 
school lunch program) to be trained to deliver the nutrition education lessons in their classrooms.  
Despite these targeting methods it is possible that some (less than 50%) low-income families (at or 
below 185% poverty level) may attend and benefit from the classes.   

 
9. Justification for request:  
  

For Social Marketing— See Section B (A. Local Project Descriptions) for a description of Local 
Incentive Awardees income targeting data sources and Section F. Waiver Attachment Binder, for 
intervention site income targeting data, Fruit, Vegetable, and Physical Activity Campaign targeting data, 
Regional Nutrition Network impression data and Media targeting data.  

 
For Direct Education—When FSNE activities are offered in public locations (such as a low-income 
housing center) it is not possible to limit participation or appropriate to try to separate out food stamp 
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eligibles so that they can be taught separately.  See Section B. Part 2 b for UC-FSNEP’s Waiver 
Justification. 

 
10. Anticipated impact on households and State agency operations:  Approval of this waiver will expand 

the potential venues and social marketing channels for reaching and providing FSNE services to food 
stamp eligibles.  Denial will preclude the use of venues and social marketing channels that have proven 
to be effective, thereby reducing the number of participants served. 

 
11. Caseload information, including percent, characteristics and quality control error rate for 

affected portion:  All activities are designed to reach food stamp eligibles.  The size of the caseload 
varies with the specific design of the educational program and the location.  The quality control error 
rate does not apply. 

 
12. Anticipated implementation date and time period for which waiver is needed:  Federal Fiscal Year 

2007--October 1, 2006 to September 30, 2007. 
 
13. Proposed quality control review procedures:  Not applicable. 
 
14. Signature and title of requesting official: 
  
 
 ________________________________ 
 Richton Yee, Chief 
 Food Stamp Program Branch 
 
15. Date of request: 
 
 
 
 
 
 
 
 
 
 
 



Section F: Network’s Proposed Waiver for Targeting – FY 2007 
 
The Network designs and implements FSNE programs and interventions using scientific, data driven 
approaches that maximize the number of recipients reached who are eligible or likely to be eligible for the 
Food Stamp program.  Using the data services below, targeting site specific income information is 
meticulously reviewed to assure FSNE is provided to persons that are certified eligibles or likely eligibles 
by the 2007 USDA Guidance definitions 
 
As identified by USDA in the FSNE Plan Guidance for FY 2007, it is often not possible or practical to 
separate out FSP eligibles and/or identify program eligibility1.  Many low-income people that are eligible 
for the Food Stamp Program do not apply, have not gone through the formal FSP certification process, 
and are not easy to identify.  Targeted interventions that are designed to meet the needs of FSP eligibles 
may inadvertently reach other low-income populations who may not be eligible for the Food Stamp 
Program when it is not possible to ascertain FSP eligibility.  In order to address this issue, and deliver 
interventions efficiently at minimum financial cost a waiver is requested to allow services to be provided 
in community venues and sites that serve low-income populations at or below 185 percent of the Federal 
Poverty Level.  All FSNE interventions and programs developed by the Network delivered to this 
audience will be designed to meet the needs of FSP eligibles. 
 
The following are lists of criteria that are required for Network projects to employ when identifying 
individuals and communities they serve and targeting their interventions.  It is important to note that the 
criteria for services and selection of projects are based on the agencies’ ability to serve Food Stamp 
eligible populations, those with household incomes at or below 185 percent of the Federal Poverty Level, 
and schools that have 50 percent or greater free and reduced-price meal participation. 
 
Community-based Interventions 
 
Nutrition education programs and interventions held in community settings are conducted and targeted in  
locations and at events where there are high percentages greater than 50 per cent of Food Stamp eligible 
adults and children.  Geographically, programs target low-income areas or work with other programs that 
serve Food Stamp eligible individuals using census data or other data sets, which provide more specific 
information.  Various criteria are used to assist projects in assuring they are appropriately targeting 
households with incomes at or below 185 percent of the federal poverty level.  Data sources for targeting 
may include the following: 
 
• 2000 census data  
• California Department of Education – Dataquest http://data1.cde.ca.gov/dataquest/  can locate 

schools with 50 percent rates for free and reduced-price meal eligibility and provides a 
demographic profile of schools participation 

• Food Stamp recipients  
• Percentage of Food Stamp eligibles and likely eligibles within a region/census tract  (e.g., at least 

50 percent of resident in a census tract are at or below 185 percent of the Federal Poverty Level) 
• County Department of Social Service Data (Welfare CalWorks) 
• Health Department, community and rural health clinic data, such as 

LA County Epidemiology Unit http://lapublichealth.org/epi/index.htm  
LA County Health Assessment Unit http://lapublichealth.org/ha/index.htm

                                                           
1 USDA. Food Stamp Nutrition Education Plan Guidance, Federal Fiscal Year 2007.  USDA Food and Nutrition 
Service.  February 2006. 
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• Other public assistance program data 

1. School grants/subsidies/financial assistance 
2. Health program requirements - goes up to 250% FPL 
3. WIC 
4. Agency specific data goes up to 200% FPL 
5. Community Development Blockgrants 
6. Head Start 
7. Public housing data 

• United Way Resource Center 
 http://www.unitedwayla.com./pages/uwresources/UWResource.html

 
In addition to these data sources, there are methods that can be used to validate the targeting approach.  
For example, Network projects like the California Latino Campaign and California African American 
Campaign administer consumer surveys to a sample of adults who participate in selected community 
interventions.  The survey captures annual household income, family size, use of social services, and 
other variables.  As such, the findings of the survey verify that the interventions reached Food Stamp 
eligible adults.  
 
Geographic Information System (GIS) 
 
The Network’s GIS was developed by the California Department of Health Services to identify potential 
intervention sites and ensure effective targeting of FSNE interventions to eligible populations.  GIS 
systems have been used for decades to manage and analyze geographic spatial data.  GIS allows users to 
identify the demographic characteristics of low-income populations and map them with other indicators 
by plotting this information on a map.  It can be plotted for the entire state to the level of a specific census 
block.  The system allows users to apply data layers of geographic, demographic, and community data to 
create a map containing many sources of data.  The data layers may include demographic indicators such 
as, the percentage of Food Stamp recipients within a defined geographic area, schools with greater than 
50 percent free and reduced price school meal participation, density of Food Stamp recipients, and 
household income less than $22,000.  This may be plotted against Food Stamp offices, schools, health 
clinics, WIC agencies, farmers markets, and food retailers etc.  GIS provides users with the ability to 
target their programs to locations that best meet the profile of the targeted groups. 
 
Network Projects 
 
California Fruit, Vegetable, and Physical Activity Campaign (FVPA) & Regional Nutrition Networks 
As part of the Regional Nutrition Networks, the California Fruit, Vegetable, and Physical Activity 
Campaign also relies on the Geographic Information System (GIS) described above to ensure proper 
targeting of FSP eligible families at community interventions (see Section F, Attachment #1, Fruit, 
Vegetable, and Physical Activity Campaign Targeting Data). Moreover, the Retail Program has received 
approval to utilize a new waiver to include authorized retailers located outside the FSNE eligible census 
tracts, but having average monthly FSP redemptions of $50,000 or more over the course of 12 months (a 
new Category 3 venue).  Having been identified with redemptions of $50,000 or more from the EBT IV 
Report received (6/28/06), these additional retailers will also be eligible for community interventions.  
(See Section F, Attachment 1.C – Retail New Category 3 Stores 50K or more).  There are a variety of 
intervention channels that are used by the Network projects to reach FSP eligible adults and children.  The 
California Fruit, Vegetable, and Physical Activity Campaign and its five targeted initiatives including the 
Children’s Power Play! Campaign, Latino Campaign, African American Campaign, Retail Program, and  
Worksite Program, reach FSP eligible families through schools; community youth organizations; 
supermarkets, small chain and independent grocery stores; farmers’ markets and flea markets; direct 
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health service provider organizations and community clinics; churches; worksites; community gatherings 
like festivals and health fairs; and the media. These channels work together to surround FSP eligible 
families with nutrition education experiences that drive fruit and vegetable consumption and physical 
activity.  The Children’s Power Play! Campaign, Latino Campaign, African American Campaign, and 
Retail Program are carried out in large part by the 11 Regional Nutrition Networks, which coordinate 
regional campaigns, initiatives and activities designed for the benefit of FSP eligible populations. 
 
Local Incentive Awardees  
All incentive awardees are required to target their activities and intervention sites to food stamp eligibles 
per the annual USDA Guidance.  The intervention sites where nutrition education programs conducted 
directly and indirectly to food stamp eligibles vary by project and target audience.  The locations are 
selected based on an agency’s ability to best serve the food stamp eligible audience.  By using the income 
data sources listed above, the programs are able to serve consumers the majority of which are food stamp 
eligible. See Section A, Attachment #5, California FSNE Schools, 50% Free/Reduced Price Meals, by 
County, and Section B, A. Local Project Summaries for Intervention Site Targeting Data on each 
contractor.  Intervention sites for direct contacts can include:  community centers, county food stamp 
offices, community based organizations, community health centers/ clinics, domestic violence centers, 
faith organizations, grocery stores, homeless/transition homes, housing projects, job training sites, parks, 
schools, and other locations where significant numbers of food stamp eligible or low-income people 
congregate.  Activities are selected on past success, best practices from the field, and local and cultural 
appropriateness.    
 
The specific “channels” for incentive awardees include: 
Children and Families Commissions, city governments, public colleges/universities, county offices of 
education, Indian tribal organizations, local health departments, nonprofits (health clinics, food banks), 
parks and recreation, school districts, state level programs, and University of California Cooperative 
Extensions. 
 
Food stamp eligibles are also reached and influenced by interventions targeting intermediaries of this 
population.  These activities are necessary to build the capacity and infrastructure of the agencies to 
deliver FSNE directly to food stamp eligibles.  Such interventions include:  train-the-trainers, peer 
education, promotoras, workshops for allied health professionals, etc.  Such activities improve the 
institutional systems that support the food stamp eligible population in accessing food, improving their 
diet, increasing regular physical activity and fruit and vegetable consumption.   
 
The Network also provides funding for a small number (four) of community based projects through 
California Healthy Cities and Communities.   The same criteria used to qualify projects in the incentive 
awardee process are used for these projects.  However, these projects are selected on a competitive review 
and bid process.  Criteria for selection are based on the applicant’s description of the food stamp eligible 
population in their community, and their capacity to provide FSNE to the target audience in their 
community.  These projects are funded to promote healthy low-income communities, increase access to 
healthy foods, and increase community education and awareness about health benefits associated with 
healthy eating and physical activity. They provide both direct services to food stamp eligibles and their 
intermediaries.   
 
Nonprofit Incentive Awardees 
This waiver requests that the Food Stamp Nutrition Education programs administered by California 
Department of Health Services to allow two nonprofit organization to use private cash donations as part 
of the State’s expenditures for which FNS will reimburse 50% (Section 7CFR 277 4 (c) Cash 
Contributions and 4(d)).  The two projects are California Association of Food Banks, operating in 
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member food banks, soup kitchens and food pantries and the Central Valley Health Network operating in 
health clinics.   
 
California Association of Food Banks includes 13 subcontracting food banks and one community based 
organization, serving fifteen California counties including Alameda, Calaveras, Contra Costa, Solano, 
Fresno, Humboldt, Imperial, Lake, Los Angeles, ,Nevada, Orange, Santa Clara, San Mateo, Sonoma and 
Ventura.  Food banks are desirable FSNE venues, serving 130% of Federal Poverty Level leveraging only 
qualifying nutrition education activities.  
 
Central Valley Health Network includes 10 participating health centers that provide general nutrition 
education at 77 clinic locations to 387,283 patients in 14 counties. Seventy percent of the participating 
health centers’ clients are at or below 100% of the federal poverty level. Central Valley Health Network is 
leveraging only qualifying nutrition education activities. Health centers and clinics are located in the 
following California counties: Butte, Colusa, Fresno, Glenn, Kern, Inyo, Madera, Merced, San 
Bernardino, Stanislaus, Sutter, Tehama, Tulare, and Yuba.  
  
The California Department of Health Services assures that for California Association of Food Banks and 
Central Valley Health Network: 1) no endorsements of donors or product will be given in connection with 
nutrition education activities, 2) no funds will revert back to donor or benefit the donor, 3) funds are 
donated without restriction on use for specific persons, institutions or facilities, and 4) funds will be under 
the State’s administrative control.   
 
Local Food and Nutrition Education Projects 
The same criteria used to qualify projects in the incentive awardee process are used for Local Food and 
Nutrition Education projects.  These projects however, are selected on a competitive review and bid 
process.  Criteria for selection are based on the applicant’s description of the food stamp eligible 
population in their community, and their capacity to provide FSNE to the target audience.  These projects 
promote healthy foods, create and support better ways to coordinate a variety of nutrition education 
services and collaborate with others.  They provide both direct services to food stamp eligibles and their 
intermediaries.   
 
Food Banks
Most food bank clients are food stamp eligible and under the 130% of Federal Poverty Level.  California 
Association of Food Banks coordinates foodbanks in the following counties; Contra Costa, Solano, 
Alameda, Fresno, Orange, Calaveras, Humboldt, Imperial., Los Angeles, Lake, Nevada, Santa Clara, San 
Mateo, Ventura, and Sonoma.   
 
Community Health Care Providers and MediCal Managed Health Plans
As allowed by USDA in the FSNE Plan Guidance for FY 2007, the Network targets health care providers 
serving low-income communities to provide briefings on FSNE services in the community2.  Health care 
providers will not provide medical nutrition therapy and are not paid for their services.  The adult 
eligibility for MediCal is 130 percent of the Federal Poverty Level.  Beyond this group, the Network will 
ensure effective targeting by identifying physicians with a majority of patients at 130 to 185 percent of 
the federal poverty level or less using the following criteria: 1) using GIS to identify physicians in census 
tracts where at least 50 percent of the population are at 185 percent of the federal poverty level; and 2) 
using DHS MediCal data to measure counts of eligible low-income patients served by health care 
providers and those providers with a high volume of low-income patients participating in MediCal Health 

                                                           
2 USDA. Food Stamp Nutrition Education Plan Guidance, Federal Fiscal Year 2007.  USDA Food and Nutrition 
Service.  February 2006. 
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plans.  In addition, as necessary, participating medical providers will complete documentation confirming 
that at least 50 percent of their patients meet the necessary FSNE income eligibility. 
 
Media  
Media placement will be targeted primarily to California women with children, living in households 
<185% FPL.  Using the results from Scarborough Research that was used for the 2006 media plan, as 
well as the Network’s Geographic Information System (GIS), a media plan was formulated for 2007 that 
ensures over 50% of impressions generated by each media vehicle will be received by individuals living 
in <185% households. 
 
Scarborough Research is the leading national provider of local market TV and radio audience data.  
Detailed data in the report include TV and radio impressions delivery by market, by station and by time of 
day, for adults living in households <185% FPL.  Scarborough was able to correlate its audience database 
to the <185% FPL eligibility grid for families of one to six persons, thus rendering an accurate reflection 
of the Network’s target and assuring compliance with USDA’s requirements. 
  
Modeling TV and Radio Impressions
Using the Network’s 2004 purchased TV and radio schedules as a model, impressions for the <185% FPL 
audience were derived using the Scarborough data and expressed as a percentage of total impressions.  
These factors were then used to formulate the TV and radio portion of the 2007 media plan that ensures 
over 50% impressions delivery to <185% FPL households.  For an example of a TV and radio model 
worksheet, refer to Section F, Attachment 2a, LA TV Worksheet and 2b, Radio Worksheet.    
  
Modeling Outdoor Impressions
Using the Network’s 2004 purchased outdoor buy as a model, the physical location of each outdoor board 
was plotted on the Network’s GIS system to determine the census tract and correlating percent of 
households <185% FPL.  Census tract percentages by market were then averaged, rendering factors for 
application to the 2007 media plan.  For an example of an outdoor model worksheet, refer to Section F, 
Attachment 2c, LA Outdoor worksheet.  
Section F, Attachment 2d, 2007 Media Plan provides an overview of the proposed 2007media plan. 
Overall, 58% of total impressions will be received by individuals living in ≤185% FPL households.  
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 SECTION F ATTACHMENTS 
(UC-FSNEP) 

 
APPENDIX I: Targeting for Waiver Request Information 

 
General:  This waiver assures that FSNEP in California will be conducted exclusively for the 
benefit of Food Stamp eligibles. 
 
In California, we use the FSNEP enrollment form for all Adult Enrollees in the FSNEP Commu-
nity Nutrition Program. This form collects data on Food Stamp participation.  Only Food Stamp 
eligibles are enrolled in FSNEP in California.  This enrollment form (Attachment IA) documents 
that all participants enrolled in FSNEP are either receiving food stamps currently, have received 
food stamps in the current year, have applied for food stamps, or are eligible for Food Stamps. 
 
The targeting plan contains the list of organizations and sites for Adult FSNEP (Chart 2A) and the 
list of eligible schools for Youth FSNEP (Chart 2B). 
 
We are currently getting final approval for several Memorandum of Understandings with these 
agencies: WIC, CDSS, DHS, and Department of Education (See Attachment IB). 
  
 
 
 



 
 

Attachment IA: FSNEP Enrollment Form 
 

FSNEP FAMILY RECORD public reporting statement 
Public reporting burden for this collection of information (ES/255-256) is estimated to be ten minutes per response, including time for reading the 
questions and recording the responses. Send comments regarding this burden estimate or any other aspect of this collection of information, including 
suggestions for reducing this burden, to Department of Agriculture, Clearance Officer, OIRM, Room 404-W, Washington, D.C. 20250, and to the 
Office of Management and Budget, Washington, D.C. 20503. 

ADULT FSNEP FAMILY RECORD 
Fill out for each family at ENTRY and again at EXIT. Keep in family file after it’s reviewed by Home Economist and entered into computer. 

1. Participant ID: 
(Assigned by computer) 

2. NEA’s Name: Recall Group         Y 
FBC Group            Y 
        (circle one) 

 ENTRY   Computer Entry ____ 
 EXIT       Computer Entry ____ 

                          (First)                        (MI)                   (Last) 
3.  a)  Name 
 
        b) Street 
 
        c) City                                                         d) Zip 
 
        e) Phone 

 
4.  Age    
 
 
 
5.  Sex     M      F 

 
6.     Pregnant 

Y                 N 
 
 
7.   Breastfeeding 

Y                 N 

8.  Race (Check the one category you identify with): 
 1-00    White (non-Hispanic) 
 2-00    Black (non-Hispanic) 
 3-00    Native American/Alaskan Native 
 4-00    Hispanic 

 

9. Place of Residence (circle one): 
a) Farm 
b) Town under 10,000 and rural non-farm 
c) Town or city 10,000 to 50,000 
d) Suburb of city over 50,000 

 5-00    Asian or Pacific Islander e) Central city over 50,000 
10.  Total Household Income Last Month:             $  _________________  
11. Type of Instruction (circle one): 13.  Household Members: Children by Age.  

        List first names of children through age 19. 
1)    Group  Age   Age  
2)    Individual  (in years)  (in years) 
3)    Both 1)    8)  
4)    Other 2)    9)  
 3)  10)  
12.  Total Number of Lessons ______ 4)  11)  
 5)  12)  

6)  13)  14.  Number of other Adults in household    (not count-
ing Participant):_____ 7)  14)  

Complete EXIT information only when leaving FSNEP  
15.  Entry Date: ______________________ 17.  Exit Date _______ 

16. Assistance Programs that the Family Participates 
       in at ENTRY: (circle all that apply) 
   
WIC/CSFP Y N 
Food Stamps Y N 
FDPIR (Food Distribution Y N 
Program on Indian Reservations) Y N 
Commodities Y N 
Head Start Y N 
Child Nutrition Y N 
TANF Y N 
Other _____________________ 
                     (Specify) 

Y N 

20. Have you enrolled in FSNEP before? 
            Y                          N 

 
18. Exit Reason  (circle one): 
 
1)    Educational Objective Met 
 
2)    Returned to School 
 
3)    Took Job 
 
4)    Family Concerns 
 
5)    Staff Vacancy 
 
6)    Moved 
 
7)    Lost Interest 
 

  
21. If Yes, did you receive a Certificate of Completion? 
           Y                          N 

8)    Other  
 
 
 
 
 

 
19.  Did your family receive 
       assistance as the result  
       of a referral or a  
       suggestion from 
       FSNEP personnel?  
 
         Y                     N 
 

If Yes, check all that apply.
 

___ WIC/CSFP 
___  Food Stamps 
___  FDPIR (Food Distr. 
         Program on 
         Indian Reservations) 
___  Commodities 
___  Head Start 
___  Child Nutrition 
___  TANF 
___  Other _____________ 
                      (Specify) 

 



Attachment IB: Agency MOUs 
 

DRAFT: AGREEMENT 
(9/27/05) 

 

UC-Food Stamp Nutrition Education Program (UC-FSNEP)
 

&  
 

WIC 
 
This is a working agreement between UC-FSNEP, hereinafter called “Party A”, and WIC, herein-
after called “Party B”.   
 
I. PURPOSE & SCOPE 
 

The purpose of this AGREEMENT is to clearly identify the roles and responsibilities of each 
party as they relate to the recruitment and teaching of food stamp eligible participants that 
are served by both Party A and Party B. 
 

This AGREEMENT is intended to enhance the relationship between Party A and Party B for 
the state of California since both programs are providing services throughout the state of 
California.   
 

II. BACKGROUND 
 

The UC-FSNEP Program (Party A) is a USDA/CDSS funded program which serves food 
stamp eligible participants by recruiting them from WIC (Party B) and enrolling them in the 
UC program to provide nutrition education.  In many counties, the enrolled participants are 
taught in WIC (Party B) agency locations. 
 

The WIC (Party B) is a federally-funded state program that serves low-income (PL <185%) 
pregnant, breastfeeding and mothers of young children (including food stamp eligible par-
ticipants).  Party B has provided staff time and space for Party A to conduct nutrition educa-
tion classes in order to assist food stamp eligible participants to improve their dietary well-
being.  Both Party A and Party B benefit from sharing resources. 
 
FSNE funds being used for nutrition education and breastfeeding promotion for WIC clients 
go above and beyond the two required nutrition education contacts and required breast-
feeding promotion activity mandated by Federal WIC.  Furthermore, funds and staff time 
used for Federally required WIC nutrition education/breastfeeding activities may not be 
used for state/local cost share.   

 
III. RESPONSIBILITIES – Party A 
 

Party A shall keep Party B informed of program goals and objectives.  Party A shall work 
responsibly with staff at the local office, answer questions, attend meetings as needed, and 
provide nutrition education materials as needed. 
 

IV. RESPONSIBILITIES – Party B 
 

Party B shall keep Party A informed of program goals and objectives.  Party B shall work 
responsibly with staff at the local office, answer questions, attend meetings as needed, and 
provide nutrition education materials as needed. 

 
V. IT IS MUTUALLY UNDERSTOOD AND AGREED BY AND BETWEEN THE PARTIES 

THAT 
 

This AGREEMENT will be reviewed annually and updated as needed. 
 
VI. FUNDING 
 

There is no funding as part of this AGREEMENT. 



 
 
 

VII. EFFECTIVE DATE & SIGNATURE 
 

This AGREEMENT shall be effective upon the signature of Parties A and B authorized offi-
cials from October 1, 2005 (or date signed) to September 30, 2006.  Parties A and B indi-
cate agreement with this AGREEMENT by their signatures. 

 
 
 _____________________________  ______________________ 
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