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Bonus Session: Advances
in CalFresh Promotion
and Outreach

Network Statewide Collaborative Meeting
November 15, 2011

Opportunities for f::;a.\ﬂj;

Outreach and Promotion

CalFresh promotion — everyone’s job!

Promotion Highlights
— Messaging, Materials, Media

Network Outreach—Growth

Trends and recent favorable policies

Trends - National and California SNAP

Participation Rates (%96 eligible participating)
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Improvements in access, outreach, federal
flexibility for many policy and operations changes
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New policies Governor Brown
signed - Oct 6t 2011

AB 6 by Assembly member Felipe
Fuentes (D-Los Angeles) —removing
finger imaging requirement, six-month
reporting and “Heat & Eat” Initiative

AB 69 by Assembly member Jim Beall (D-
San Jose) — Senior Food Security Act of
2011




CalFresh (federal): Average Monthly
Participation — persons (in thousands)

70% increase from FY08
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SNAP- National — Average Monthly
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Ca'ﬂ_ﬁ,@ﬁﬁ Promotion and Outreach

PROMOTION
(SNAP-Ed)
Messaging—link to

healthy eatin
Educate the veating

community
about CalFresh

Referral to County office

Distribute outreach
materials and applications

Invite Outreach Partner
to your events

OUTREACH
(not SNAP-Ed)

- Prescreen individuals and
families for potential eligibility
- Assist candidates with the
CalFresh applicatiol

North Coast Collaborative—
School Meals CalFresh Promotion

Flyer ~ 40,000 families Poster — cafeterias & offices

Need more money for food?
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Calfrestr Better Food for Better Lving

ENecesita mas dinero para la comida?

sroirama ot simamcion scoire.

Fat mofe information of (o apply.
Para obtener mis informacion o para aplicar:
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2441 (707) 441-1001
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Promotion Highlights

* Retag existing materials

— Add the CalFresh logo to existing
advertising spots

cal ‘_fresh

. Updates serren roon rom serren Lama
Food Stamp Office Resource Kits (FSORK)

CalFresh Office Resource Kit

FFY 2012 Promotion Highlights

New materials—connect CalFresh with accessing and
eating healthy nutritious food

Outreach Toolboxes—General Market and Seniors
o0 Brochures —
English/Spanish/Chinese/Hmong
o Posters and Bookmarks
English/Spanish

Example: Toolbox materials
Brochures Posters

Healthy Food

FFY 2012 Promotion Highlights

* Media outdoor and radio campaign in 4
media markets— LA, Fresno, Sacramento,
San Francisco

e CalFresh poster

e CalFresh outdoor transit shelter, bus ads,
and billboards

e two dedicated Spanish-language radio spots




CalFresh Outreach

USDA federal
participation program for
CalFresh outreach

Operating in 45 counties
~ $10 million Federal
reimbursement
(approved) FFY2012

7 Prime contractors
101 Subcontractors
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0 Qutreach Plan
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Growth — Network CalFresh Outreach
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Growth in Outreach Activity
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Estimated Outcomes- FFY2010

« Estimated that outreach contractors
helped to enroll
— 28,500 new households
— 68,400 new participants

Initial State Share of $6.3M
* ~$120.6M SNAP benefit dollars (annual)
* ~$215.8M economic benefit (annual)

REAL CALFRESH OUTREACH
STORIES

Thank You!

cal®fresh

BETTER FOOD FOR BETTER LIVING

Barbara.MkNelly@cdph.ca.gov




