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CHAMPIONS
for CHANGE

Network for a Healthy California








	Categories
	Actual Points
	Possible Points

	Menu items available

	Offers a variety of healthy menu items
	12
	Up to 18

	Interior marketing and promotion 

	Nutrition information offered on menu boards, posters or brochures by counter

	5
	Up to 7

	Offers specials on healthy foods
	3
	3

	No “super sizing” or meal deal offers 
	3
	3

	Child-oriented marketing practices 

	Limits child-oriented advertising and marketing 
	1
	Up to 3

	No toys with kids meals 
	0
	1

	Offers healthier kids meals 
	0
	1

	Exterior marketing and promotion  

	Posts ads for healthy foods
	2
	Up to 3

	Displays other images or words for healthy foods
	2
	Up to 2

	Removes ads for high fat/sugar foods
	3
	Up to 3

	Removes other images of high fat/sugar foods
	1
	1

	Limits aggressive advertising practices
	5
	Up to 5

	Total Quality Score
	37
	50


Quality outlets must score a minimum of 37 points 
ABC Fast Food


Quality Scorecard
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