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To:
Network for a Healthy California (Network)
Local Incentive Awardees (LIA)
Non-profit Incentive Awardees (NIA)
Regional Networks 
As many of you have heard, the California Department of Social Services (CDSS) recently announced the new name for the Food Stamp Program (FSP).  Known as CalFresh, the name represents a new era for this important food assistance program.  A formal announcement was made by Kimberly Belshé, Secretary of Health and Human Services, at the Modern House Call, an event sponsored by First Lady Maria Shriver in Los Angeles County on October 22-24, 2010.  
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The name Calfresh highlights California, allowing stakeholders to fesl connected to or even a sense of
ownership over the program. “Fresh” evokes both the healthy fruits, vegstables and other nutritious foods the
program recommends, but also a freshness to the program and brand, itself. The logo is a modern, abstract
image that brings to mind bright fruits or vegetables, while conveying the notion of growth. Our new brand
design is a bright and sunny visual with a concise and effective tagline “Bstter Food for Bstter Living”, that
constantly reminds us of the overall goal of the foodstamps assistance program, and of our commitment to
the program.

TRANSLATION TO SPANISH

When communicating in Spanish, use the Spanish version of the

logo with the translated tagline, “comer mejor para vivir mejor”.
Please note that the name “Calfresh” should not be translated ‘ a reS
into Spanish. Only the tagline for the logo, and the associated

text within the document should be translated. el G L)
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CDSS conducted months of formative research and creative exploration to develop a name and logo that would capture the essence of a successful food assistance program: accessibility, simplicity, freshness/modernity, and empowerment.  Ultimately, the name and slogan -- “CalFresh – Better Food for Better Living” – were chosen because they “encourage you to eat fresh food” and they represent a healthy lifestyle and a fresh new program.  The name is identifiable with California and aligns with other state names for federal programs such as CalWORKS for the Temporary Assistance For Needy Families (TANF) and Healthy Families for State Children’s Health Insurance Program (S-CHIP).  CDSS joins many other states in giving the United States Department of Agriculture’s (USDA) Supplemental Nutrition Assistance Program (SNAP) a proprietary name that conveys a positive state identity.
All Network-funded partners are being asked to promote CalFresh to Network audiences.  Within the next few days, the following resource tools will be available in the Network Online Resource Library to help with this exciting rollout:

1) CalFresh logo in English and Spanish

2) New USDA funding/acknowledgment statement incorporating the name CalFresh
3) CalFresh Backgrounder

4) CalFresh Frequently Asked Questions 

5) CalFresh Talking Points for use when addressing low-income target audiences

6) CalFresh Style Guide (coming soon) 
7) CalFresh PowerPoint for presentations to intermediaries 

Other materials for the CalFresh rollout will include brochures, posters, bookmarks, web banners, retail slicks, and more as funding becomes available over the coming year.  

Existing Network materials should be used until your supplies run out.  As new Network materials are printed, the revised USDA funding/acknowledgment statement will appear on all materials, and the CalFresh logo will be included except in the case of space-limited materials. For materials being developed by Local Incentive Awardees, Non-profit Incentive Awardees, and Regional Networks, the revised USDA funding/acknowledgment statement must always appear.  Use of the CalFresh logo is encouraged but is not required.

CalFresh is a reflection of how significantly the FSP has changed in recent years, to benefit working families, families with children, and families with elderly or disabled members.  These changes include:

1) Replacing paper coupons with an electronic debit-type card that is accepted at more than 80,000 locations statewide
2) Using more on-line applications, waiving requirements for certain face-to-face interviews, and creating customer service call centers
3) Helping more families by considering only their incomes, without forcing them into poverty by spending all of their assets and resources first
Thank you for assisting the Network’s effort to get the word out about the new CalFresh name.  Your participation in this rebranding effort is essential to the success of the project and will transform CalFresh into a health and nutrition program without stigma, resulting in increased participation.  For more information, please contact Maria Leech at (916) 449-5318.
Sincerely,

Rosanne K. Stephenson, Chief
Program Development Section

Network for a Healthy California

