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	Categories
	Actual Points
	Possible Points

	Menu items available

	Offers a variety of healthy menu items
	
	Up to 18

	Interior marketing and promotion 

	Nutrition information offered on menu boards, posters or brochures by counter

Template Instructions

1. Print out this document so that you can have the template and instructions in front of you as you work on the document.

2. Delete this text box so that you can see the rest of the document.

3. Open the Excel file with the store data you received from the Network
4. Go to IndividualStores1 tab for the first neighborhood

5. Refer to the “Survey Question” column and “Row Number” found on the “Cheat Sheet” (page 2 of this document)
6. Replace the ABC Market name with the Store Name from the IndividualStores1 worksheet

7. Input the scores for the store into the “Actual Points” column
8. Add up the scores and input the total into the “Total Quality Score” cell
9. Repeat these steps for each store and each neighborhood


	
	Up to 7

	Offers specials on healthy foods
	
	3

	No “super sizing” or meal deal offers 
	
	3

	Child-oriented marketing practices 

	Limits child-oriented advertising and marketing 
	
	Up to 3

	No toys with kids meals 
	
	1

	Offers healthier kids meals 
	
	1

	Exterior marketing and promotion  

	Posts ads for healthy foods
	
	Up to 4

	Displays other images or words for healthy foods
	
	1

	Removes ads for high fat/sugar foods
	
	Up to 3

	Removes other images of high fat/sugar foods
	
	1

	Limits aggressive advertising practices
	
	Up to 5

	Total Quality Score
	
	50


Quality outlets must score a minimum of 37 points

	Survey Question
	Row Number

(Fast Food store data Excel file)
	Categories
	Actual Points
	Possible Points

	
	
	Menu items available

	Q32
	Row 37

	Offers a variety of healthy menu items
	12
	Up to 18

	
	
	Interior marketing and promotion 

	Q26-29
	Row 32 + Row 33
	Nutrition information offered on menu boards, posters or brochures by counter and on drive thru

	5
	Up to 7

	Q30
	Row34
	Offers specials on healthy foods
	3
	3

	Q31
	Row 35
	No “super sizing” or meal deal offers 
	3
	3

	
	
	Child-oriented marketing practices 

	Q21-23
	Row 26
	Limits child-oriented advertising and marketing 
	1
	Up to 3

	Q24a + Q24b
	Row 27 + Row 28
	No toys with kids meals 
	0
	1

	Q25
	Row 29
	Offers healthier kids meals 
	0
	1

	
	
	Exterior marketing and promotion  

	Q12 + Q13
	Row 16 + Row 17
	Posts ads for healthy foods
	3
	Up to 4

	Q14
	Row 18
	Displays other images or words for healthy foods
	1
	1

	Q12
	Row 20
	Removes ads for high fat/sugar foods
	3
	Up to 3

	Q15
	Row 22
	Removes other images of high fat/sugar foods
	1
	1

	Q16-20
	Row 21
	Limits aggressive advertising practices
	5
	Up to 5

	
	
	Total Quality Score
	37
	50



ABC Fast Food


Quality Scorecard





Template Instructions


Print out this document so that you can have the template and instructions in front of you as you work on the document


Delete this text box so that you can see the rest of the document


Open the Excel file with the fast food data you received from the Network


Go to FastFood1 tab for the first neighborhood


Refer to the “Survey Question” column and “Row Number” found on the “Cheat Sheet” (page 2 of this document)


Replace the ABC Fast Food Outlet name with the Fast Food Outlet name from the FastFood1 worksheet


Input the scores for the store into the “Actual Points” column


Add up the scores and input the total into the “Total Quality Score” cell


Repeat these steps for each fast food establishment and each neighborhood, as needed


Delete “Cheat Sheet” (page 2 of this document)


Save documents and send copies to CX3  team  at the Network





Where to find the Actual Points numbers on your Tier 2 data spreadsheets





Cheat Sheet�
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