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Part I 
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Section G:   Signature Page  
      1. Introduction 

 PDF copy of the Plan on CD 
 Acronym List 
 CDSS, UC-FSNEP, and Network Organizational Charts 
 CDSS and Network Phone Lists 

  
Section A:   Needs Assessment: Identifying and Understanding the Target Audience 
Section B:   Nutrition Education Plan  
 
State Level Objectives 

1. Network  
a. Local Project Summaries 

 I.  Local Incentive Awardees (LIAs) 
 

 Children & Families Commissions 
1. Madera County Children and Families Commission - First 5 

 
 City Governments 

1. Montclair, City of 
 

 Colleges/Universities – Public 
1. East Los Angeles College 
2. Los Angeles Trade Technical College 

 
 County Offices of Education 

1. Alameda County Office of Education (Coalition) 
2. Fresno County Office of Education 
3. Humboldt County Office of Education 
4. Kern County Superintendent of Schools  
5. Los Angeles County Office of Education 
6. Merced County Office of Education 
7. Napa County Office of Education 
8. Orange County Superintendent of Schools (ACCESS) 
9. Orange County Superintendent of Schools (Coalition) 
10. San Bernardino County Superintendent of Schools 
11. Shasta County Office of Education 
12. Tulare County Office of Education 
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 County Welfare Dept./Local Hlth Dept. – CDSS/CDPH 

1. El Dorado County Public Health 
2. Fresno County Department of Public Health  
3. County Health Department Imperial County 
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4. Kern County Public Health Services Department  
5. County Health Department Kings County  
6. County Health Department County of Lake 
7. Madera County Public Health Department  
8. County Health Department Merced County 
9. County Health Department Napa County 
10. County Health Department Nevada 
11. Placer Health Services Department 
12. Rural Cluster LHD 
13. County Health Department San Diego  
14. County Health Department San Luis Obispo  
15. County Health Department Santa Cruz  
16. Sonoma County Department of Health Services 
17. Stanislaus County Health Service Agency  
18. County Health Department Sutter  
19. County Health Department Tulare County  
20. Yuba County Health and Human Services Department 
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Indian Tribal Organizations 
1. California Rural Indian Health Board, Inc. 
2. Southern Indian Health Council, Inc. 
3. United Indian Health Services, Inc. 

 
 Public Health Departments – Cities & Counties 

1. Alameda County Health Care Services Agency 
2. Berkeley, City of, Health and Human Services Department 
3. Contra Costa Health Services (Community Wellness and Prevention Program) 
4. Humboldt, County of, Department of Health & Human Services 
5. Imperial County Public Health Department 
6. Long Beach, City of, Department of Health & Human Services 
7. Monterey County Health Department 
8. Orange, County of, Health Care Agency 
9. Pasadena, City of, Public Health Department 
10. Riverside, County of, Community Health Agency 
11. San Francisco, City and County of, Department of Public Health 
12. San Joaquin County Public Health Services 
13. San Mateo County Health Services Agency 
14. Santa Barbara County Public Health Department 
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15. Santa Clara, County of, Public Health Department 
16. Shasta County Health and Human Services Agency, Public Health Branch 
17. Solano County Health and Social Services Department 
18. Ventura County Public Health Department 
19. Yolo, County of, Department of Public Health 

 
 Parks & Recreation Agencies 

1. Duarte, City of, Parks and Recreation Department 
2. San Bernardino, City of, Parks, Recreation and Community Services Department 
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 Schools/School Districts  
1. ABC Unified School District 
2. Alhambra Unified School District 
3. Alisal Union School District 
4. Berkeley Unified School District 
5. Calistoga Joint Unified School District 
6. Compton Unified School District 
7. Del Norte Unified School District 
8. Downey Unified School District 
9. El Monte City School District 
10. Elk Grove Unified School District 
11. Greenfield Union School District 
12. Hawthorne School District 
13. Huntington Beach Union High School District 
14. Kernville Union School District (Family Resource Center) 
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15. Lamont School District 
16. Long Beach Unified School District 
17. Los Angeles Unified School District 
18. Monrovia Unified School District 
19. Montebello Unified School District 
20. Mount Diablo Unified School District  
21. Newport-Mesa Unified School District 
22. Pasadena Unified School District 
23. Rosemead School District 
24. San Francisco Unified School District 
25. Santa Ana Unified School District 
26. Santa Clarita Valley School Food Services Agency 
27. Santa Cruz City School District 
28. Ukiah Unified School District 
29. Vaughn Next Century Learning Center 
30. Ventura Unified School District 
31. Visalia Unified School District 
32. Windsor Unified School District 

 
 University of California Cooperative Extension 

1. University of California, The Regents of the Cooperative Extension in Alameda 
County (Child and Youth Nutrition Program) 

2. University of California, The Regents of the, Cooperative Extension of Alameda 
County (Family and Consumer Services) 
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II. Non Profit Organizations 

1. California Association of Food Banks (Nutrition Education) 
2. California State University, Chico, Research Foundation (SCNAC) 
3. Central Valley Health Network 
4. San Francisco General Hospital Foundation (Chinatown Public Health Center) 

 
III. Special Local Projects 

 Local Food & Nutrition Education Projects (LFNE) 
1. Alameda Point Collaborative 
2. Asian Health Services 
3. CSU, Chico Research Foundation 
4. Child Development Resources of Ventura County 
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5. Collective Roots 
6. Community Alliance with Family Farmers  
7. Education and Leadership Foundation 
8. FAME Assistance Corporation 
9. Familia Center 
10. Family HealthCare Network 
11. Mandela Marketplace 
12. Neighborhood Parks Council 
13. North Coast Opportunities 
14. RootDown LA 
15. San Ysidro Health Center 
16. Sustainable Economic  Enterprises of Los  Angeles 
17. Vista Community Clinic 
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b. State Project Summaries 

I. Regional Networks 
State: Region Contracts 
1. Bay Area Region 
2. Central Coast Region 
3. Central Valley Region 
4. Desert Sierra Region 
5. Gold Coast Region 
6. Gold Country Region 
7. Los Angeles County (Region) 
8. North Coast Region 
9. Orange County Region 
10. San Diego and Imperial Region 
11. Sierra Cascade Region 

 
II. Fruit, Vegetable, and Physical Activity (FVPA) Campaigns 

 
III. Communications 

 State Media Contract 
 Media Targeting Data 

a. Media Plan and Flow Chart 
 b. LA TV Worksheet 
c. Radio Worksheet 
d. LA Outdoor Worksheet 

 
IV.  Research & Evaluation 

State  
 Behavior Risk Factor Surveillance System (BRFSS) 
 Office of Women’s Health Surveys 
 

V. Community Development  
    State 
 Clearinghouse Project 

VI. I.T. 
State  
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VII. Administration 



Federal Fiscal Year (FFY) 2012 
California State Plan Table of Contents 

 

FFY 2012 Plan Page 5 of 6  093011 
 
 
 

  State 
 
VIII. Technical Assistance and Special Projects 

 State 
 Technical Assistance 
 Special Projects 

IX. Training  
State 
 Center for Collaborative Solutions (CDE) 
 Sacramento State University Foundation Annual Conference 
 CDPH-Project LEAN - Community 
 CDPH-Project LEAN – Obesity Conference 
 

X. Materials & Distribution 
 

c. PHI Consolidated Budget Narrative 
 

Section C:   Staffing  
I.  Network Local Projects Staff Form 
II.  State Staff Form 
III. PHI Staff Form 
IV. CDSS Staff Form 
IV. UC-FSNEP Form 

 
Section D:   Budget Summary 

I.  State Summary Page 
II.  Network Budget  
III. PHI Budget 
IV. OST Travel Chart 
V. CDSS Budget 
VI. UC-FSNEP Budget 

 
Section E:   Assurances 
Section F:   Waiver Requests 

A. Network 
B. CDSS 
C. Attachment 1—FVPA Campaign Waiver Attachments (provided in PDF only) 

a. Qualifying Census Tracts for SNAP-Ed (ACS Eligible All Races) 
b. Qualified Census Tracts 100 PCT Poverty by Race-Ethnicity (ACS 05-09) 
c. Block group by 185 FPL for all regions 05-09 

 
  2.  CDSS SNAP-Ed CalFresh Unit 
   A. Project Summary, Budget Cover Sheet, Budget Justification  
   B. Innovative Ideas Project (2) Project Summaries, Budget Cover Sheet, Budget Justification 
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 3.  UC-FSNEP California State Plan:  

 a. Local Project Summaries, Staffing & Budgets 
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APPENDICES  
SUPPORTING DOCUMENTATION 

Section A:   Needs Assessment Attachments    
Attachment 1—Race/ Ethnicity of California’s CalFresh Participants by County  
Attachment 2—Child Poverty, Food Insecurity and CalFresh Participation by County 
Attachment 3—California SNAP-Ed Sites, Eligible Individuals, Census Tracts, and Schools by County  
Attachment 4—California Schools 50% Free/Reduced Price Meals (SNAP-Ed Network and UC-
FSNEP) by County 
Attachment 5—Brief Summaries of Other Nutrition-Related Programs Serving Low-Income Persons in 
California 
Attachment 6—CA SNAP-Ed Infrastructure FFY 2012 Planned Sites  
Attachment 7—CA SNAP-Ed Contractors List by County 

 
Section B:  Nutrition Education Plan Attachments 
       Attachment 1- Network/UC-FSNEP MOU    

Attachment 2- School Master List (Eligible Sites, Network Sites, UC FSNEP Sites, Joint Sites) 
Attachment 3- UC-FSNEP/Network School Decision Tree 
Attachment 4- Narratives for Joint School Sites (UC FSNEP & Network) 
Attachment 5- Nutrition  Education  Materials Summary List 
Attachment 6- Summary of Alternate Quarterly Time Studies Current Year 

       Attachment 7- Network Electronic Signature Request  
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Section C:  Staffing Attachments  

State Duty Statements 
PHI Duty Statements 
CDSS Duty Statements  

 
Section D:  Budget Summary Attachments 

1. WIC MOU 
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Part II FFY 2011-2012 Amendment 2 
1. CWD/LHD Expansion 
2. Healthy Choices/ RYD 
3. CalFresh Promotion 
4. Retail Consumer Connection 
5. NEOP Planning 
6. Evaluation: Latino Campaign, Mass Communications Campaign, Power Play!  
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Part III FFY 2012 Augment Funding (New/Enhanced $10k) 
 

1. Healthy Choices Enhanced 
2. Power Play! 
3. UCB  
4. UCD Cress  
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STATE LEVEL PROJECT SUMMARY FORM 

REGIONAL NETWORKS FFY 2012 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: Regional Networks for a Healthy California  

a. Related State Objectives:  
Related State Objectives include 1, 2, 3, 4 and 6   

b. Audience 
 

Gender: Female and Male  

Ethnicity: All races and ethnicities with specific targeting for African American, 
Caucasian/White, and Latino/Hispanic populations 

Languages: English, Spanish, and select Asian languages, which may include Chinese, 
Vietnamese, Korean, and/or Hmong. 

Ages: All ages. Primary focus is on families, especially women with children. 

 

The 11 Regional Networks are also responsible for providing services to Network-funded 
projects and SNAP-Ed intermediaries who serve the above target audience.  (See 
attached budget summaries for the Region Contracts.) 

c. Focus on SNAP Eligibles 
All of the targeted regional activities are designed to reach SNAP-Ed eligible consumers 
where they shop, learn, work, socialize, exercise and live. In addition, regional activities 
reach SNAP-Ed intermediaries so that they in turn can more effectively provide nutrition 
education to the eligible consumers that they serve.   
 
Income Targeting Data Source: 
Besides activities at location-based proxy sites, site verification of 50% or greater SNAP-
Ed eligibles participating in the regional Fruit, Vegetable, and Physical Activity 
Campaigns and Programs and other regional activities will be based on the following data 
sources:  

Network American Communities Survey Census Tract and Census Block Data; School 
Free/Reduced Price Meal Program Percentages; WIC Income Guideline Qualifications 
and Eligibility of Other Means-Tested Low-Income Programs.   

d. Project Description 
 
Key Strategies:  
Nutrition education classes and consumer empowerment, community education events, 
media publicity and outreach, print and outdoor media, retail promotions, promotion of 
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healthy communities, physical activity promotion, advisory councils/task forces, 
trainings/workshops/conferences (for intermediaries).  
 
Key Educational Messages:  Childhood obesity prevention, chronic disease and obesity 
prevention, dietary quality, fruits and vegetables, healthy beverage promotion, healthier 
eating (general), cooking skills, physical activity promotion (integrated with nutrition 
education), food shopping/preparation, CalFresh promotion (brief promotional message).  
 
Intervention Sites: 
Schools, afterschool programs, community-based organizations, community clinics, 
community youth organizations, direct health service providers, faith/churches, food 
closets/pantries/banks, farmers’ markets, festivals, CalFresh offices, community gardens, 
grocery stores, Head Start, health care facilities/providers, Healthy Start, 
public/community health centers, other preschools or daycares, parks & recreation 
centers, restaurants/food service, WIC sites, low-wage worksites. 

 

Projected Number of Contacts:  

Direct (unduplicated) Contacts*: 2,030,000  

 

Indirect Contacts - Mass Media: 30,000,000 duplicated targeted impressions received by  

the <185%FPL adult target population. This reach represents 54.7 percent of the  

projected 55 million media impressions among total adults 18+ years old. These regional  

media impressions are also encompassed in the Communications State Level Project  

Summary.  

 
* Most of direct (unduplicated) contacts are repeated in the Targeted Fruit, Vegetable, 
and Physical Activity Campaigns State Level Project Summary.   

Frequency of Contacts: Over 28,500 classes, events, trainings, and point-of-purchase 
demonstrations will be held during the next year with the aim of achieving multiple 
contacts with the same SNAP-Ed eligible consumers to build awareness, knowledge, and 
skills, and ultimately change the behaviors of consumers related to fruit and vegetable 
consumption and levels of physical activity.  The frequency of contacts depends upon the 
community channels in which a consumer is reached.  For more detail on the overall 
Statewide Campaigns and Programs, please refer to the Network for a Healthy California 
Targeted Fruit, Vegetable, and Physical Activity Campaigns State Level Project 
Summary.   
 
Further, more than 66 regionalized trainings and collaborative meetings with SNAP-Ed 
intermediaries and partners will be held during the year to strengthen the knowledge level 
and skills of local SNAP-Ed projects to serve the target populations, as well as enhance 
coordination and synergy among local partners within the geographic regions.  
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Narrative Summary:  
  

The regional structure is instrumental to the Network’s overall infrastructure and 
accomplishment of its goals.  The goal is to greatly enhance the Region’s collective 
resources and potential impact to SNAP-Ed and SNAP consumers. The regional 
structure also is critical in advancing and linking Network and USDA initiatives with local 
projects, such as the First Lady’s Let’s Move initiative.  The 11 Regional Networks (1) 
deliver the state-developed consumer campaigns and programs, (2) maximize the impact 
of SNAP-Ed intermediaries by linking state-led initiatives to local Network-funded 
programs through customized trainings, forums, and technical assistance, among other 
methods; and (3) foster regional collaboratives that stimulate synergy ans deepen the 
reach into SNAP-Ed eligible communities through regionalized nutrition education 
initiatives that are based on locally identified needs, challenges and priorities. The below 
mentioned core activities of the Regional Networks will continue during FFY 2012, along 
with greater integration of the various FVPA Campaigns and Programs and regional 
efforts.   

Please note: Due to the recent federal changes to SNAP-Ed and transition to NEOP, the 
Network decided in March 2011 to extend the work of the existing 11 Regional Network 
contractors for an additional year to cover FFY 2012.  This is consistent with the federal 
direction of ensuring continuity during the two-year transition period (FFY 2011 and 
2012).  Therefore, a Request for Applications (RFA) will be developed and released 
during FFY 2012 after the new federal rules are released in January 2012.  

Reaching SNAP-Ed Consumers 
Below are brief descriptions of the state-developed consumer campaigns and programs-- 
Children’s Power Play! Campaign, Latino Campaign, African American Campaign, Retail 
Program and Worksite Program – and how they are activated regionally around the state. 
For more specifics on these campaigns and programs, please refer to the Network for a 
Healthy California Targeted Fruit, Vegetable, and Physical Activity Campaigns State 
Level Project Summary.   
 
Children’s Power Play! Campaign: The Children’s Power Play! Campaign is implemented 
in all 11 regions to reach 9- to 11-year-old children through schools, community youth 
organizations, and community venues, while also connecting these organizations with 
farmers’ market, and supermarkets. The Campaign’s interventions include interactive 
education activities conducted by adult intermediaries; promotional activities to increase 
awareness, including media publicity, and generate excitement among children; and 
youth nutrition education and empowerment strategies to engage children in making 
positive changes in their environments.  
 
Latino Campaign: The Latino Campaign in nine regions targets Spanish-language 
dominant and English-speaking low-income Latino adults, aged 18-54 years, by using 
culturally relevant and linguistically appropriate methods. Utilizing five community 
intervention channels, the Latino Campaign conducts skill-building and consumer 
nutrition education and empowerment activities at farmers’/flea markets; supermarkets 
and neighborhood grocery stores; direct health service provider and community-based 
organizations; large Latino festivals; and other community gatherings. The Latino 
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Campaign coordinates public relations activities to present fruit, vegetable and physical 
activity-related issues to reach the target population through the media.  
 
African American Campaign: The African American Campaign, implemented in the six 
regions with the highest African American population density, is designed to reach 
African American families in a variety of community channels, including churches/faith 
organizations, local supermarkets and grocery stores, direct health service providers and 
community-based organizations, at festivals and other community events, and through 
public relations activities. The Regions also implement interventions in additional 
churches while coordinating efforts with the Network-funded, competitively selected faith-
based association projects.   
 
Worksite Program:  The Worksite Program is in 7 of the 11 Regional Networks that have 
a higher population-to-worksite density, emphasizing industries and worksites that 
employ low-wage workers.  
 
Retail Program:  The Retail Program is infused in all 11 regions and serves as a bridge 
activity linking and coordinating an intervention channel with the Children’s Power Play! 
Campaign, Latino Campaign, and African American Campaign, in addition to reaching 
other SNAP-Ed eligible consumers not specifically targeted by the campaigns.  At the 
regional level, the Retail Program uses a combination of in-store merchandising, such as 
point-of-sale materials and recipe cards; and promotional activities, such as food 
demonstrations and fruit and vegetable store tours, to help shoppers choose healthy 
foods.  
 
Maximizing SNAP-Ed’s Impact  
To maximize the impact of Network-funded projects, the 11 regions host localized 
nutrition education trainings, convene meetings to enhance collaboration, and provide 
coordination and communications support to all Network-funded projects and partners. 
Focus continues during FFY 2011 to tighten the linkages among Network funded projects 
within their geographic regions (per USDA’s 2006 Administrative Review).  For example, 
showcases to highlight best practices will be held in each region; channel-specific 
meetings will be held where appropriate; regional directories and calendars (available via 
website) will facilitate key partners’ connecting strategies and resources; and the 
Regional Networks will continue to reinforce the availablility of existing resources (e.g., 
USDA materials).  Emphasis on higher quality trainings for funded projects will continue, 
with all Regional Networks implementing skills-based trainings that are evaluated using a 
method developed by the state (ex-post evaluation). During FFY 2012, the Regional 
Networks will also reach out to any newly funded local health departments and county 
welfare department (funded through FFY 2011 Amendment 2), to ensure they are 
included in trainings, as well as invited to join their regional collaboratives and informed 
about relevant meetings.   

Further, Regional Networks will continue to link State-led initiatives with local projects, 
especially in marketing efforts.  For the new CalFresh brand, the Regional Networks aid 
in disseminating the new brand wherever possible and as allowable.  With the look-and-
feel consistent with Champions for Change, all are excited about tightening this 
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connection of CalFresh with education.  Involvement of local Champions-  moms and 
partners (grocers, farmers, health professionals, women leaders, etc.) - will expand 
during FFY 2012 with the creation of regional champion profiles to be featured in regional 
materials and the champions appearing in regional events and media opportunities. It is 
also expected that the Regional Networks will assist the Network in advancing the First 
Lady’s Let’s Move initiative.    

The Regional Networks also provide specialized expertise in two key areas – physical 
activity promotion and school nutrition education.  How to effectively integrate physical 
activity into nutrition education in a variety of community and school settings used by 
local funded projects is a specialized function of the regional agencies. The Regional 
Physical Activity (PA) Specialists in all 11 Regional Networks are charged with the task of 
integrating physical activity into all Network–funded nutrition education efforts and 
programs.  This is discussed in more detail in the Network for a Healthy California 
Targeted Fruit, Vegetable, and Physical Activity Campaigns State Level Project 
Summary.    
 
School nutrition education and parent education efforts are enhanced primarily by helping 
to link various efforts together, namely the regional Power Play! Campaign, Network 
schools operating in the region, and other school-based programs (e.g., UC-FSNEP). 
The Network’s Nutrition Education Consultants will continue to provide Region-specific 
technical assistance and assist the Regional Network Project Directors in linking projects, 
sharing resources, and in developing trainings (where appropriate).    
 
Strength through Collaboration 
The Regional Networks convene Regional Collaboratives that bring local SNAP-Ed 
intermediaries and partners together to leverage SNAP-Ed activities, create synergy by 
working across sectors, and build the capacity of regional partners to address the issues 
and challenges facing the SNAP-Ed population in their geographic area.  The Regional 
Collaboratives develop region-wide nutrition education messages/activities/initiatives that 
help empower the eligible audience to create better access to healthier foods in low-
income communities.  The region-wide initiatives are implemented in concert with 
regional campaigns, Network-funded partners, through community events, public 
relations activities, and promotions with retailers, farmers’ markets, other businesses and 
SNAP-Ed intermediaries.  Regional Collaboratives also adopt initiatives from other 
regions where relevant.  “ReThink Your Drink” is one such initiative that has spread 
across the state.  In FFY 2012, 10 of the 11 regions will implement Rethink Your Drink 
nutrition educational campaigns for SNAP-Ed target populations. Mini-grants are also 
provided in most of the Regional Networks to reach the SNAP-Ed target audience in 
innovative nutrition education and/or reach other racial/ethnic SNAP-Ed populations.   

e. Summary of Research 

The Fruit, Vegetable, and Physical Activity Campaigns run by each region have 
undergone extensive formative research and impact evaluations by Network at the State 
level before being rolled out regionally. For more research details, please refer to the 
Network for a Healthy California Fruit, Vegetable, and Physical Activity Campaigns 



FFY 12 Plan  Page 6 of 9  072211 
 

State Level Project Summary.  Large scale evaluations are planned for the Latino and 
Children’s Power Play Campaigns during 2012.  
 
According to both the U.S. Department of Health and Human Services 2008 Physical 
Activity Guidelines for Americans and the 2010 Dietary Guidelines for Americans, 
physical activity in conjunction with healthy eating make important contributions to one's 
health, sense of well-being, and maintenance of a healthy body weight.  
 
Coordination of messages and programs/partners: Health and communications experts 
stress the importance of delivering consistent health messages on a topic, regardless of 
the sponsor (i.e. agency), to reduce mixed health messages that create confusion and 
frustration for consumers. Coordination of geographically based programmatic efforts is 
considered very important by leading authorities, such as the U.S. Government 
Accounting Office.   

f. Modification of Project Methods/Strategies 

 Core methods have not been modified, as additional improvements and enhancements 
were built into the 2008 funding procurement for the Regional Network agencies. 
Ongoing feedback is also obtained by regional agencies and consumers to ensure 
effectiveness.   

g. Use of Existing Educational Materials 
The following existing consumer educational materials/activities/curricula will be utilized.   
 
Targeted Fruit, Vegetable, and Physical Activity Campaigns:  For a complete listing and 
description of the State-developed materials being used by the Regional Networks, 
please refer to the Network for a Healthy California Fruit, Vegetable, and Physical 
Activity Campaigns State Level Project Summary.   
 

 ReThink Your Drink:  Based on nutrition education materials originally developed and 
 piloted by the Alameda County Public Health Department (LIA), the ReThink Your Drink 
 nutrition education campaign has grown in size and strength.  Educational materials 
 focus on the selection of healthy beverage options by teaching consumers to locate, read 
 and analyze nutrition labels, discuss and explain the differences between added and 
 natural sugars, identify dietary sources of both and to review and analyze personal 
 consumption patterns for opportunities to select more healthful choices.  Consumer-
 targeted nutrition education materials include:  posters, pamphlets, bookmarks, wallet 
 cards, display boards, activity sheets, and brochures.  Intermediary-targeted materials 
 included Be Sugar Savvy lesson plans and instructor guide.  

 

Nutrition Education Reinforcement Items:  A variety of nutrition education reinforcement 
items to enhance the interventions and are produced by Network at the state level and 
then distributed to the regions. Continuing from FFY 08, there are fewer items due to 
CDPH policies desiged to avoid products that may be contaminated with unsafe 
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substances. Please refer to the Network for a Healthy California Materials State Level 
Project Summary.  

Other Network Materials: The Regional Networks utilize other existing State Network-
produced materials, especially media and public relations materials produced by the 
Network’s Communications Unit such as the updated CalFresh Office Resource Kit 
(when completed), outdoor ads, radio scripts, photography and other media materials.   

The Regional Networks also utilize existing regional materials (e.g., regionalized strategic 
plans) and adapt existing educational materials developed by local Network funded 
projects to be used for regional initiatives. One such example as noted above is the 
ReThink Your Drink Campaign.        

USDA/Other Materials Promoted/Used by Regional Networks: In addition to the materials 
described above, the Regional Networks and regional Campaigns promote the use of 
materials produced by USDA, the California Department of Education (CDE), and other 
reputable sources.  Specifically, the Children’s Campaign promotes the use of Fruits and 
Vegetables Galore (USDA), The Power of Choice (USDA), Nutrition to Grow On (CDE), 
and the Nutrition Decathlon Toolkit (Health Education Council).  Partners are encouraged 
to use their own funds for the School Health Index (CDC), Changing the Scene (USDA), 
and developed tools for evaluating community youth organization nutrition and physical 
activity environments. 

h. Development of New Educational Materials 

None planned.  

i. Key Performance Measures/Indicators.  
 
Key performance measures will include improvements in knowledge and increases in the 
key SNAP-Ed recommended behavioral outcomes: consumption of fruits and vegetables, 
increase in healthy beverages/reduction of sugar sweetened beverages, and increases in 
physical activity.  Additional performance measures will include direct and indirect 
contacts with members of the target audience. Performance measures on the amount of 
collaboration taking place among agencies within a region will be analyzed through a 
networking analysis (regional sociograms) utilizing semi-annual data.   
 
Measurement occurs through statewide and special surveys, the Semi-Annual Activity 
Reporting System, media reports, the California Dietary Practices Survey of adults, the 
California Children’s Healthy Eating and Exercise Survey, and the California Health 
Interview Survey (CHIS), the California Teen Eating, Exercise and Nutrition Survey.  
Other annual data sources include UC’s Food Behavior Checklist for adults, the EARS 
(evaluation and reporting system) survey for youth, and the Network Benchmark Tracking 
Survey, impact evaluation conducted by the 40 largest local projects, and Communities of 
Excellence in Nutrition, Physical Activity and Obesity Prevention (CX3).  
 
For more information see the Introduction to Section B.  
  

3. Evaluation Plan 
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Previous Evaluation: For more detail on previous evaluation conducted, please refer to 
the Network for a Healthy California Targeted Fruit, Vegetable, and Physical Activity 
Campaigns State Level Project Summary.   
 

Evaluation Type:  

Formative:  The Regional Networks routinely use formative research methods (e.g., 
consumer focus groups, key informant interviews, needs assessment surveys, etc.) to 
determine effectiveness of messages, learn more about potential strategies that can be 
used by SNAP-Ed eligible consumers and intermediaries, and identify key places where 
SNAP-Ed eligible consumers may be reached.   

Process: Measures will be collected by regional agencies via activity tracking forms and 
semi-annual activity reporting forms.  Measure will include number of classes/events 
conducted, number of contacts, and amount of media coverage generated.  In addition, 
the 11 Regional Networks submit semi-annual progress reports which include narrative 
descriptions and notations on scope of work forms.  Regional Networks evaluate their 
regionalized skills-based trainings and showcases geared toward intermediaries to 
determine effectiveness.  

Outcome:  All of the Regional Networks will complete case studies on their regional 
campaigns and programs and nutrition education initiativies, noting changes that make it 
easier for SNAP-Ed eligibles to adopt healthy eating and physical activity lifestyles in their 
communities. The approach of the case studies will be primarily qualititative in nature 
(e.g., interviewing key staff) to document the process of how the educational campaign 
was conducted, but will also utilize indicators of effectiveness (e.g., media coverage, 
resulting changes).  Results from the case studies will be shared with other Regional 
Networks and Network funded projects so that all can learn about how the regional 
campaigns and programs and regional nutrition education initiatives were conducted as 
well as determine their relative effectiveness and feasibility.  

Evaluation Tools: Network Case Study Guidelines; adapted consumer surveys and 
questionnaires, activity tracking forms, SAAR forms, progress reports, Network training 
evaluation guidelines, and EARS.    

 

4. Coordination Efforts 

The regional structure is designed to stimulate synergy between all players at the 
regional level, especially those who are funded by the Network and other FNS programs.  
The goal is to reach deeper into SNAP-Ed eligible communities, expand coverage, and 
reinforce empowering key messages to current, likely and potentially eligible SNAP 
participants.  The Regional Networks also assist the state by bringing new local partners 
to the state level (e.g., State Parks, Children’s and Family Commission, California 
Department of Social Services, etc.).  The regional contractors will:  

 Collaborate with county welfare departments (CWDs) food stamp offices wherever 
possible. For example they assist with Cal Fresh Office Resource Kit distribution and 
restocking of nutrition education materials, provide nutrition education and food 
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demonstrations on-site, as well as involve CalFresh outreach workers in local and 
regional nutrition education activities wherever possible.  Regional Networks will also 
ensure that CWDs selected for SNAP-Ed funding by CDSS are invited to regional 
SNAP-Ed trainings, meetings, and collaborative activities.  

 Ensure members are utilizing existing USDA FNS materials and other qualifying 
nutrition education materials (mentioned previously in this section under USDA-
produced materials) in activities and events;  

 Involve FNS programs (e.g., county local UC Cooperative Extension offices; UC-
FSNEP; WIC agencies; school districts; and county offices of education) in the 
Regional Collaboratives to help coordinate regional nutrition education efforts, 
messages and activities;  

 Work closely with WIC agencies to implement enhanced nutrition education activities 
for older children and parents, thereby increasing consistent message delivery and 
neighborhood access to healthy foods to the target audience; and 

 Where possible, work with the California foundation-funded projects (i.e., The 
California Endowment and Kaiser Permanente) to collaborate efforts in high need 
areas.   



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % DIFFERENCE

247,004 521,585 768,589 209,887 653,926 863,813 12.39                      

50,000 11,183,551 11,233,551 0 11,246,500 11,246,500 0.12                        

9,900 18,604 28,504 5,544 50,570 56,114 96.86                      

  4. Materials 0 0 0 0 0 #DIV/0!

  5. Travel 13,100 8,210 21,310 9,184 9,762 18,946 (11.09)                     

  6. Administrative * 0 0 0 5,880 5,880 -                          

30,000 169,094 199,094 30,000 196,549 226,549 13.79                      

  8. Maintenance * 0 0 0 0 0 0 -                          

  9. Equipment & Other Capital  Expenditures 19,000 0 19,000 0 0 0 (100.00)                   

Total Direct Costs 369,004 11,901,044 12,270,048 260,495 12,157,307 12,417,802 1.20                        

  11. Indirect Costs @11.6 % of Personnel Costs for State 
staff** 52,636 44,857 97,493 42,461 75,855 118,316 21.36                      

  12.  TOTAL COSTS $421,640 $11,945,901 $12,367,541 $302,956 $12,233,162 $12,536,118 1.36                        

See Appendices, Sction C, Staffing, and Section D, Budget Summary for detailed staffing and operating costs for state and Public Health Institute (PHI)

*Administrative and Maintenance costs for state included in the line Building/Space & Other General Expenses.  PHI budgets for Administrative costs separately
**Indirect Cost rate for the State is 11.6% of total personnel costs and  PHI is 16.3% of total budget less subcontracts

All costs on the state side roll up to the detailed budgets and budget  justifications in Section C for staffing and Section D for operating costs.  State staff in 
Section C are now identified by name and state level project budgeted under.

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT BUDGET COVER SHEET (BCS)

NETWORK FOR A HEALTHY CALIFORNIA  REGIONAL NETWORKS
FFY2011 FFY2012

FFY 2012 Plan 1 of 2 Revised 10/3/2011



State Justification

PHI Justification
1. PHI decrease due to FTE less than 100% for the new HEIV positions.
3. PHI decrease related to factoring FTE on Supplies for HEIV positions.
6. Apparent increase the result of a correction to the report line mapping of accounts which were previously included in line 9 in error.
9. Apparent decrease the result of a correction to the report line mapping of accounts which were previously included in line 9 in error.
11. PHI decrease is related to the decrease in salaries/benefits and contracts/grants/agreements.

10% Budget Changes Justifications

11. The increase in salaries and benefits, and an increase in the indirect rate from 8.6% in FFY2011 to 11.6% in FFY2012 are responsible for this increase

3. An added allocation of $2,808.30 per FTE contributed to this increase.  The $2,808.30 amount is presented in detail in the state document in Section D titled 4. 

FFY2012 CDPH Non-Capital Equipment/Supplies.
5. Travel - The travel spread from an HPM II, and OT and the SSM III make up the increase in travel 

1. The state increase of approximately 12% in salaries and benefits is due to the moving of a PT II from I.T. to this unit. Normal merit salary increases and in the 
benefits rate also contributed to this increase

7. An increase in line number 7 is the shift described in item number 1

FFY 2012 Plan 2 of 2 Revised 10/3/2011
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Regional Networks 

FFY 2012 

 

 

Public Health Institute 
 
 
Federal Share Budget 
  1. Personnel Salaries/Benefits 209,887 
  2. Contracts/Grants/Agreements** 0 
  3. Non-capital Equipment/Supplies 5,544 
  4. Materials 0 
  5. Travel 9,184 
  6. Administrative 5,880 
  7. Building Space 30,000 
  8. Maintenance 0 
  9. Equipment & Other Capital Expenditures 0 
10. Total Direct Costs 260,495 
11. Indirect Costs 16.3% 42,461 
12. TOTAL COSTS 302,956 
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Fiscal Year October 1, 2011 to September 30, 2012 
 

Personnel, Fiscal and Development Services for the Network for a Healthy 
California 

 
Regional Network (Contract) 

CONTRACT – Regional Network  Actual   
PERSONNEL FTE Monthly Months Total 
Health Educator IV 80%    4,704 12  $   60,000 
Health Educator IV 60%    3,528 12  $   45,000 
Technical Assistance Specialist II 100%    4,206 12  $   50,472 
Subtotal Salaries    $ 155,472 
Benefits @ 35.00%       54,415 
TOTAL     $209,887 
 
OPERATING EXPENSES AND EQUIPMENT 
 
TRAVEL  
1. Travel: In-State 9,184
2. Travel: National Conference/Out-of-State 0
TOTAL  $ 9,184
 
1. TRAVEL: IN-STATE     
Staff Travel Rate Annual FTE Monthly Months Total 
Health Educator IV 5,110 80% 340.67 12 4,088 
Health Educator IV 5,110 60% 255.50 12 3,066 
Technical Assistance Specialist II 2,030 100% 169.17 12 2,030 
TOTAL TRAVEL     $9,184 
 
Travel estimates are based on 70 percent of the calculated standard costs for the 
funding year 2011-2012 approved by the California Department of Public Health 
(CDPH). The line item -- travel -- has three levels (light, medium, and heavy) approved 
by CDPH.  The estimated cost per staff person at the heavy travel rate is $8,890, 
medium travel rate per staff person is $5,110 and the light travel rate is $2,030.  
 
2. TRAVEL: NATIONAL CONFERENCE/OUT-OF-STATE 
Travel estimates for National Conference and Out-of-State travel are summarized here by 
staff member and included in the detailed travel justification on Section D Budget 
Summary, Travel, Public Health Institute. 

Personnel Conference Total

There are no national conference out-of-state travel costs for the 2011-2012 
funding year. 

0 

TOTAL TRAVEL: NATIONAL CONFERENCE/OUT-OF-STATE $   0 
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SUPPLIES -- General Expenses 
Personnel FTE Monthly Months Total 
Health Educator IV 80% 154.00 12 1,848 
Health Educator IV 60% 115.50 12 1,386 
Technical Assistance Specialist II 100% 192.50 12 2,310 
TOTAL SUPPLIES    $5,544
 
Each line item is calculated per individual staff factoring in FTE.  The line item -- general 
expenses -- covers supplies; the standard approved cost per staff person approved for 
the California Department of Public Health (CDPH) for 2011-2012 is $3,300, plus an 
office automation allowance of $2,000 for computer workstation and peripherals. Staff 
budgeted for office automation are indicated by an asterisk. Estimated cost per person is 
based on 70 percent of the calculated standard costs. 
 
 
CONTRACTUAL – Subcontracts 
There is no subcontract budget allocation for 2011-2012 0
TOTAL CONTRACTUAL 
 

$   0

 
 
OTHER – General Expenses  
1. General Expenses State Standard Costs 5,880
2. Facilities Operations State Standard Costs 30,000
3. Special Expenses 0
TOTAL  $35,880
 
 

1.  General Expenses State Standard Costs  
  Personnel FTE Monthly Months Total 
Health Educator IV 80% 163.33 12 1,960 
Health Educator IV 60% 122.50 12 1,470 
Technical Assistance Specialist II 100% 204.17 12 2,450 
 Total    $5,880

 
This budget subcategory includes routine printing, communications, and staff training 
line items based on 70 percent of the calculated standard costs for the funding year 
2011-2012 approved by the California Department of Public Health (CDPH).  Each line 
item is calculated per individual staff factoring in FTE.  The line item -- general 
expenses in the calculated standard costs -- covers supplies and is listed separately in 
this Budget Justification under supplies.  
 
The line item -- printing -- includes routine duplication and printing expenses and the 
estimated cost per staff person is $1,190. The line item -- communications -- includes 
routine mailing, postage, courier expenses, and data center costs.  The estimated cost 
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per staff person is $1,050. The estimated cost for training per staff person is $210.  The 
annual estimated cost per staff person is $2,450 (Monthly cost is $204.17). 

 
 

2.  Facilities Operations State Standard Costs Rate Months Total 
Health Educator IV 833.33 12.0 10,000
Health Educator IV 833.33 12.0 10,000
Technical Assistance Specialist II 833.33 12.0 10,000

 Total   $30,000
 
The annual rate for facilities operations per staff person is $10,000 based on the 
calculated standard costs for the funding year 2011-2012 approved by the California 
Department of Public Health (CDPH).  This line item is calculated per individual at the 
monthly rate of $833.33.  
 

3.   Other – Special Expenses  
There are no Special Expenses provisioned in 2011-2012 0

Total $0
 
 
 
TOTAL OPERATING EXPENSES AND EQUIPMENT1 $50,608
TOTAL PERSONNEL $209,887
DIRECT COST TOTAL   $260,495
INDIRECT CHARGES @ 16.3% 1 $42,461
TOTAL BUDGET $302,956
 
1. Note Indirect rate 16.3% is applied to direct cost excluding equipment and contractual. 
Items marked with an asterisk under Subcontracts constitute true subawards and are 
removed from the Indirect Costs calculation. Items without this mark are vendor type sub 
agreements and are burdened with indirect costs per PHI’s federally negotiated indirect cost 
rate and base agreement. The modified direct cost is   $ 260,495 



REGIONAL NETWORKS EVALUATION PLAN 
FFY2012

Title of the evaluation Regional Networks Evaluation 

The project or projects with 
which it is associated

11 Regional Network contractors

The type of evaluation as 
primarily a formative, process, 
outcome or impact assessment

Evaluation includes: formative, process and outcome

The question(s) to be addressed 
by the evaluation

1) What are the training needs of the partners in the region? 2) Is the regional 
Collaborative effective in meeting the needs of the regional partners? 3) Are the skills 
based trainings and forums effective for the intermediaries who are being reached? 4) 
How many and what types of activities are occuring? 5) Did media coverage occur?  6) 
Did the regional nutrition education initiative meet expectations? What were the outcomes 
of the nutrition education intiatives?  

The approach to conducting the 
evaluation, including scope, 
design, measures and data 
collection

Evaluation Type:
Formative:  The Regional Networks routinely use formative research methods (e.g., 
consumer focus groups, key informant interviews, needs assessment surveys, etc.) to 
determine effectiveness of messages, learn more about potential strategies that can be 
used by SNAP-Ed eligible consumers and intermediaries, and identify key places where 
SNAP-Ed eligible consumers may be reached.   Process:  Measures will be collected by 
regional agencies via activity tracking forms and semi-annual activity reporting forms.  
Measure will include number of classes/events conducted, number of contacts, and 
amount of media coverage generated.  In addition, the 11 Regional Networks submit semi-
annual progress reports which include narrative descriptions and notations on scope of 
work forms.  Regional Networks evaluate their regionalized skills-based trainings geared 
toward intermediaries to determine effectiveness.  Outcome:  All of the Regional 
Networks will complete case studies on their regional campaigns and programs and 
nutrition education initiativies, noting changes that make it easier for SNAP-Ed eligibles to 
adopt healthy eating and physical activity lifestyles in their communities.  The approach of 
the case studies 
will be primarily qualititative in nature (e.g., interviewing key staff) to document the 
process of how the educational campaign was conducted, but will also utilize indicators of 
effectiveness (e.g., media coverage, resulting changes).  Results from the case 
studieswill be shared with other Regional Networks and LIAs so that all can learn about 
how the regional campaigns and programs and regional nutrition education initiatives 
were conducted as well as determine their relative effectiveness and feasibility.  
Evaluation Tools: Network Case Study Guidelines; adapted consumer surveys and 
questionnaires, activity tracking forms, SAAR forms, progress reports, Network training 
evaluation guidelines, and EARS.   

Plans for using the results

1) Needs assessments guide program/trainings/Collaborative meetings (formative); 2) 
Skills-based training evaluation shared with other regions and the state for possible 
dissemination (process/outcome); 3) Process data collected as part of progress reports is 
used by the State to assess progress (process); 4) Regional Nutrition Education Intiative 
Case Studies disseminated to field (process/outcome)

Whether or not the 
project/projects have been 
evaluated previously, along with 
the most recent year in which the 
evaluation was done

Formative and process evaluation is ongoing; Updated Case Studies will be completed by 
end of FFY 2012

Project cost Part of staff time costs, as a part of contract.  
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BUDGET COVER SHEET 
FFY 2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 527,786$          501,091$           (26,695)$                  -5.06%
Fringe Benefits 268,116$          239,086$           (29,030)$                  -10.83%
Operating 9,000$              9,800$               800$                         8.89%
Equipment & Other Capital 1,500$              500$                  (1,000)$                    -66.67%
Travel 25,315$            18,153$             (7,162)$                    -28.29%
Subcontractors 324,692$          419,353$           94,661$                    29.15%
Other Costs 117,580$          123,000$           5,420$                      4.61%
Indirect Costs 79,590$            74,017$             (5,573)$                    -7.00%

Total 1,353,579$        1,385,000$        31,421$                    2.32%

Increase/Decrease line item cost justification
Personnel: Less staff due to budget constraints
Fringe Benefits: Less salary in personnel so less fringe paid out

Travel is less travel due to budget constraints
Subcontracts due to needing more subcontractors to complete SOW
Indirect Costs: is lower due to less direct costs.

Note:  If the Total Federal Share Percentage difference is greater than 5%, please provide an explanation.     
     
If the total percentage difference is greater than 5% consult your Contract Manager.       

Contractor Name:  Santa Clara County
Contract #: 11-10225
Region:  Bay Area

Operating more due to higher costs in FFY 2012
Equipment: purchased computer in FFY 2011 didn't need to purchase another
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Santa Clara County
11-10225

Region: Bay Area 

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total FTE   
(as a decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct 
Delivery 
Duties

6. Total Dollars

Name: 

Title: 

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$        734,386 7.4800 198.0% 550.0% $          501,091 

 $          46,904 

75.0%

5.0%

 $            14,071 Administrative Assistant 0.3000 30.0%

 $          52,624 
Liz Kassa

0.7500

SUBTOTAL
 $        106,246 

11
 $            13,484 

 $              5,312 Principal Investigator

38.0%

8
Fiscal Administrator

Susan Karlins

9

Carlos Torres

7 Pamela Harter

Kris Morton

Bonnie Broderick

NAME AND POSITIONS DESCRIPTIONS
1. Joe Prickitt

 $          71,958 

0.7500

1.0000

Retail Program Manager
Suellen Haggerty

Worksite Program Assistant (.25 FTE) Latino Campaign 
Assistant (.50FTE)

 $          61,605 1.0000

6 Carmelo Rios

TBD

3.

4

5

Collaborative Coordinator

2.
 $          94,500 

Project Director (.85 FTE) /Regional Media Coordinator 
(.15 FTE) 20.0%

Assistant Project Director  $          62,000 0.5000 30.0%

1.0000

 $            61,605 

 $            71,958 100.0%

 $            63,738 

100.0%

80.0%  $            94,500 

 $            31,000 20.0%

 $            39,468 

75.0%  $            36,378 

100.0%  $            69,576 

 $          48,504 

75.0%

Worksite Program Manager

Darlynn Lacap

0.0500

 $          84,984 

Latino Campaign Manager  $          69,576 

0.7500

 $          35,485 

1.0000

Secretary
10

0.3800
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Santa Clara County
11-10225

Region: Bay Area 

Coordinate program staff and nutrition education activities; plan and follow through on outreach and educational events 
at health fairs, schools, and other promotional activities; work with schools, churches, farm worker organizations, and 
community organizations in planning and promoting good health through dissemination of nutrition education materials; 
actively acquire and develop culturally and linguistically competent nutrition curriculum and education materials; to 
promote existing and/or to develop new physical activity promotional components of nutrition education; and expand 
our existing community outreach program to encompass nutritional components to increase community awareness and 
knowledge of good nutrition and healthy active lifestyles.  

Assists the Project Coordinator with nutrition education program planning and development.  Under the direction of 
Project Coordinator, implements campaign and program nutrition education trainings for Network -funded projects and 
partners serving the SNAP-Ed eligible target audience, researches and assists with recruitment of eligible intervention 
sites and audiences for campaign and program expansion, and assists with required contract documentation and 
reporting.

Administers the nutrition education contract and budget, supervises nutrition education staff, attend nutrition education 
and scope of work related meetings, develops program plan and participates in the Regional collaborative. Coordinate 
contract reporting requirements.

Facilitates all the Regional Network  media efforts, including creating and maintaining a regional media plan, serving as 
the primary media contact with State and Regional Network  funded partners, and providing leadership for regional 
public relations and media events in support of Regional Network  nutrition education activities targeting the SNAP-Ed 
eligible population.

Supervises, coordinates, facilitates nutrition education activities of the Regional Network  collaborative, arranges 
workshops and special events related to nutrition education priorities.  Coordinates nutrition education and physical 
activity integration resource sharing among Network-funded projects and partners serving the SNAP-Ed eligible 
audience.  

Project Coordinator (e.g., Assistant 
Project Director)
Position #  2

Coordinator of Other Program 
(e.g., Collaborative Coordinator)
Position #  3

POSITION DESCRIPTIONS:

Administrator (e.g., Project 
Director)
Position #  1

Project Coordinator (e.g.,  Retail 
Program Manager,  Worksite 
Program Manager, Latino 
Campaign Manager)
Position #  4, 5, 7

Program Assistant (e.g. Worksite 
Assistant, Latino Campaign 
Assistant)
Position #  6

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition education 
activities; plan and follow through on outreach and educational events at health fairs, schools, and other promotional 
activities; work with schools, churches, farm worker organizations, and community organizations in planning and 
promoting good health through dissemination of nutrition education materials; actively acquire and develop culturally 
and linguistically competent nutrition curriculum and education materials; to promote existing and/or to develop new 
physical activity promotional components of nutrition education; and expand our existing community outreach program 
to encompass nutritional components to increase community awareness and knowledge of good nutrition and healthy 
active lifestyles.  

Regional Media Coordinator
Position #  1
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Santa Clara County
11-10225

Region: Bay Area 

Total Dollars
B. FRINGE BENEFITS:  

Includes payroll taxes and medical/dental benefits at   50 % of salaries, $451,229, except positions #6 & 10 $225,614
$13,472

$          239,086 

C. OPERATING EXPENSES:  

1) $5,000

2) $200

3) $4,600

9,800$               
D. EQUIPMENT EXPENSES:

1) $500

500$                  
Adobe Design Suite for PD/RMC.

Serves as internal auditor and controller. Assists with processing purchase orders, invoices, preparation of vouchers 
for payment as related to the Network  program, as well as monitoring the budgets. 

Provides general clerical support to the Program. Assists in development and maintenance of a data collection system 
with emphasis on fiscal information. Arranges meetings and trainings, orders supplies and materials, creates 
correspondence, photocopies, and other duties as required to support the nutrition education contract. 

Oversees and supervises the nutrition education program including project administration, project coordination, the 
development of the nutrition education component and materials and other nutrition and physical activity promotion 
programs.

$56.08 x 7.43 FTE x 12 months = $5000

Duplication of materials, such as Champions for Change and ReThink Your Drink

OPERATING EXPENSES SUBTOTAL:

EQUIPMENT SUBTOTAL:

Upgrade and replacement of graphic design software

Provides overall guidance for the operations, personnel, and fiscal responsibilities required by the nutrition project.

General office supplies for staff such as paper, paper clips, pens, note pads, rolodex, calendars, business cards, 

Dietitian
Position #  1, 5, 12

Extra-help positions # 6, 10 plus dependent contractor, Cheryl Davis, are calculated @ 12%. X $112,262

Postage for collaborative mailings, and mailings to regional partners.  454 pieces x .44 = $200

All items indicated below will be used exclusively to conduct N.E. activities listed in the SOW with the cost prorated 

 FRINGE BENEFITS SUBTOTAL:

Chief Executive Officer (e.g., 
Principal Investigator)
Position #  11

Accountant/Finance Analyst
Position #  8

Secretary/Administrative Assistant
Position #  9,10

$0.07 x 65,714=$4600
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Santa Clara County
11-10225

Region: Bay Area 

E. TRAVEL AND PER DIEM:

$5,796
1) Total: $1,190 

7 Staff:
$434 
$400 
$256 
$100 

2) Total: $1,190 
7 Staff:

$400 
$256 
$100 

3) Total: $1,712 
4 Staff:

$392 
$200 

$1,000 
$120 

4) Total: $340 
1 Staff:

$62 
$100 
$128 
$50

PD/RMC, APD, CC, RPM, WPM, WPA/LCA, LCM

Lodging:

Regional Network Project Director's Meeting (2 days) - Sacramento - November 2011

251 miles x $.555/mile 
$25/day x 2 days

Day 1 @ $40/day (Per Diem daily rate) + Day 2 @ $22/day (minus dinner) = $62/person x 7 staff 
PD/RMC, APD, CC, RPM, WPM, WPA/LCA, LCM

$100/night x 1 night x 1 room

Per Diem:

Parking:

Round Trip Mileage:

In-State Travel:
Regional Network Statewide Training/Conference (2 days) - Sacramento - November  2011

251 miles x $.555/mile x 2 car pools
 $100/night x 1 night x 4 rooms (shared rooms)  

Day 1 @ $40 + Day 2 @ $22 (minus dinner)

Parking:

Airfare:

Round Trip Mileage:

Network Statewide Conference (2 days) - Sacramento - March 2012

Day 1 @ $18/day (dinner only) + Day 2+3 @ $40/day x 2 = $98 total x 4 staff

$250 per round trip ticket x 4 staff

Lodging:

Per Diem:

$25/day x 2 cars x 2 days

RPM, WPM, WPA/LCA, LCM

$100/night x 2 nights x  2 rooms (shared rooms) 

Regional Network Statewide Training/Conference (2 days) - Orange County - May 2012

Per Diem:
Lodging:

Lodging:
Round Trip Mileage:

Parking:

Per Diem:

Shuttle:

PD

Day 1 @ $40/day (Per Diem daily rate) + Day 2 @ $22/day (minus dinner)                               $434

 $100/night x 1 night x 4 rooms (shared rooms)  
251 miles x $.555/mile x 2 car 
$25/day x 2 cars x 2 days

 = $62/person x 7 staff

estimate $30/person x 4 staff for round trip airport to hotel
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Santa Clara County
11-10225

Region: Bay Area 

5) Total: $340 
1 Staff:

6) Total: $1,024 
6 Staff:

$372
$252
$350
$50

8) $12,357
Mileage: $8,277
Parking: $480

to transport staff and supplies.  $300/month x 12 months. $3,600

$18,153
F. SUBCONTRACTORS:  

1) $72,613

    a. $69,222
    b. $900
    c. $2,491

Day 1 @ $40/day (Per Diem daily rate) + Day 2 @ $22/day (minus dinner) = $62/person x 6 staff Per Diem:
$84/night x 1 night x 3 rooms (shared rooms)
Round trip, 3 day use of County van

TRAVEL & PER DIEM SUBTOTAL:

$20/day x 2 days/month x 12 months for local meetings

Regional Network Project Director's Meeting (2 days) - Sacramento - May 2012

PD, CC, RMC, RPM, WPM, LCM   (Estimated for 2 days in Sacramento)

Lodging:

1 Additional Network Meeting or Training (pre-approved)  

PD
Details of expenses are the same as above for Meeting in November 2011

Anticipated expenses include the following: (details in subcontractor budget)

General Operating Expenses
Travel & Per Diem to conduct SOW activities (at DPA rate)

The Physical Activity Specialist's role will be to implement all of the physical activity components in the scope of work 
across the region.  This includes skill based trainings, technical assistance, resources development, physical activity 
Integration Resource Showcase, develop and maintain partnerships, and other related activities.  In addition, she will 
be engaged and involved in the strategic planning efforts and the creation and development and implementation of the 
multiple plans.  She will attend team meetings on a regular basis and work to integrate the work across the region. 
[Subcontract agreement will be provided for the file.]  

Personnel Salary--$41.60/hour x  1,664hours (Approx. 80% FTE)

$.555/mile x 1,242.8 miles/month x 12 months to conduct SOW

Parking:

Fleet Van Pool:

$25/day x 2 days

Local  Travel:

Carmen Bogan (Physical Activity Specialist)

Round Trip Mileage:

This Subcontract will support the following Scope of Work Objectives: Planning & Evaluation 2; Regional Coordination & Training 2,3,4,5; 
Comm Collab & Engagement 6; Media & PR 2,3,4; Retail 2,4; Faith 2;  Administration 2,3,4
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Santa Clara County
11-10225

Region: Bay Area 

2) Regents of University of California- Cooperative Extension in Alameda County $175,000

a. $88,547

b. $42,887

c. $4,340

d. $6,739

e. $930

f. $31,557

3) Vision y Compromiso (Community Health Leader) $35,960

a. $9,600
b. $20,160
c. $2,818
d. Other Costs $406
e. Indirects $2,976

This Subcontract will support the following Scope of Work Objectives: Retail 4; Community Events 1,3; CBO & DHSP 1

The University of California Cooperative Extension in Alameda County will be responsible to complete and evaluate all 
of the youth focused activities as delineated in the scope of work. The staff will meet regularly with the other regional 
team members and participate in the development and implementation of the multiple plans that will created to guide 
the team.  The strategic plan will include all of the deliverables in an integrated manner.

1 Coordinator @ $20/hr x 480 hours 

Operating Expenses

480 Coordinator hours + 1,344 Promotora hours = 1,824 total CHL hours

8 Promotoras @ $15/hr x 14 hrs/month x 12 months  
Travel & Per Diem to conduct SOW activities (at DPA rate)

Travel & Per Diem

Other Costs

This Subcontract will support the following Scope of Work Objectives: Planning & Evaluation 2; Regional Coordination & Training 2,3,4; 
Comm Collab & Engagement 2,5,7; Media & PR 2,3,5; Retail 2,4; Worksite 2, Schools 1,2,3,4,5; CYO 1,2,3,4; Community Events 1; Faith 2;                     
Administration 2,3,4   (details in subcontractor budget)

Expenses include the following:

Vision y Compromiso will be responsible for the planning, preparation and successful staging of larger events related 
to the Latino campaign activities. They will also present, train, and support dissemination of the Latino Tool Kit and 
work on Champions for Change media spokesperson projects.

Fringe Benefits @ average 48.434% of salaries

Indirect Costs @ 22% Direct Costs ($143,443 x 22%)

Personnel Salaries: 2.1 FTEs

(Power Play! Campaign Manager/Power Play Assistant)
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Santa Clara County
11-10225

Region: Bay Area 

4) (Community Health Leader) $34,010

a. $8,640
b. $22,860
c. $1,295
d. $1,215

5) $67,484

a.
$62,400

b. $600
c. $4,484

6) $34,286

a. $30,888
b. $300
c. $3,098

$419,353

Travel & Per Diem to conduct SOW activities (at DPA rate)
General Operating Expenses

Cheryl Davis 

Anticipated expenses include the following:  (details in subcontractor budget)
Personnel Salary--$29.70/hour x 1,040 hours (based on 50% of full time) 

General Operating Expenses

Vacant (African American Campaign Assistant)

Personnel Salary--$32.50/hour x 1,920 hours (based on 1 FTE minus paid 2 weeks vacation and paid county 
holidays) 

(African American Campaign Manager)

1 Administrator @ $30/hour x 24 hours/month x 12 months

This Subcontract will support the following Scope of Work Objectives: Planning & Evaluation 2; Regional Coordination & Training 2,3,4;
 Comm Collab & Engagement 2,9; Media & PR 2,3,4; Retail 2,4; Worksite 2, Community Events 1,2; Faith 1,2,3; CBO & DHSP 1; Administration 2,3,4

This Subcontract will support the following Scope of Work Objectives: Retail 4; Community Events 1,3; CBO & DHSP 1   (details in subcontractor 
budget)

Cheryl Davis will coordinate program staff and nutrition education activities as delineated in the scope of work for the 
African American Campaign.  She is a dependent contractor with Santa Clara County whose position is integrated 
with other Bay Area Network team members at 1400 Parkmoor Ave, Suite 120B, San Jose, CA.

Fit 2 Serve - Geneva Clay

SUBCONTRACTORS SUBTOTAL:   

Travel & Per Diem to conduct SOW activities (at DPA rate)
General Operating Expenses

This independent subcontractor will assist the AACM with nutrition education program planning and development to 
support the scope of work for the African American Campaign.

Travel & Per Diem to conduct SOW activities (at DPA rate)

288 Administrator hours + 1,143 Toolbox Educator hours = 1,431 total CHL hours

3 Toolbox Educators @ $20/hour x 31.75 hours/month x 12 months

Expenses include the following:   (details in subcontractor budget)

Fit-2-Serve will be responsible for presenting, training, and supporting dissemination of the African American Tool Kit 
to community partners, participating in Community Events, and Champions for Change.
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Santa Clara County
11-10225

Region: Bay Area 

G. OTHER COSTS:
1) $15,500

2) $12,500

$2,080
$8,320

$600

$1,500

3) $25,000

$25,000

4) $21,200

    a. $11,000
b. $4,200
c. $6,000

Hosting of BARNN and BANPAC websites @ $300 each per year = $600
Management of online Toolkit/ resources kit promoting BARNN/BANPAC activities @ $125/month x 12 
months.  Accessible online to Community Partners to download and print, as needed.  

Includes costs of developing designs and messages, if needed, as well as purchased air time, print ads or printing of 
promotional information.  Design and messages will be submitted to Network for review prior to release.

BARNN & BANPAC Website Maintenance

Maintenance of the BARNN and BANPAC website

Stage rental at large community events for nutrition education activities $500/event x 12 events
Booth Costs for larger festivals and events ($350 average booth fee x 12 events)
Food Demos: supplies and services (50 events x $220 each)  Not to exceed $2.50/person

Community Events/Campaign Events/ Retail Promotional Activities  
Community events are components of the Latino and African American Campaigns through multiple channels such as 
Farmers Markets, festivals, supermarkets, flea markets and other community locations.  Resources are needed to 
cover costs associated with these events such as seasonal and cultural display items and taste test supplies. Further, 
in May there will be Fruit and Veggie Fest, in September a Fruit and Veggies-More Matter event and at least 140 
promotional activities are required at retail sites.  When possible local supermarkets or farmers markets will donate 
produce for taste tests. 

Advertising/Marketing

Champions for Change Outdoor Advertising - Two flights of approximately 30 outdoor advertisements each flight 
across the Bay Area Region. The cost per flight of approximately 30 outdoor ads is $12,500

BANPAC Website maintenance @ $8,320.   $52/hr x 40 hrs/quarter x 4 quarters.

Trainings    
There will be at least seven trainings per year to support the SOW activities. Trainings include three two-hour Skill 
Based Trainings, one three-hour Promising Practices Exchange, one three-hour Physical Activity Integration Resource 
Showcase and two three-hour Channel or Topic Specific training. The trainings will be developed to meet the needs of 
the LIAs, BANPAC, the community and key partners on the campaigns as determined through a needs assessment.  
The trainings will be content- and skill-based and will be evaluated.  The costs associated with the PA Integration 
Resource Showcase, and the two Channel or Topic Specific trainings run approximately $3,000 per training to cover 
rooms, speakers and other costs. The remaining four trainings have an average cost of approximately $1,625 each  In 
addition, the regional collaborative will have three quarterly meetings that may also require some additional costs. (3x 
$3,000 = $9,000  4x $1,625 =$6500)

BARNN Website maintenance @ $2,080.  $52/hr x 10 hrs/quarter x 4 quarters.

The costs associated with the BARNN and BANPAC websites are as follows:
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Santa Clara County
11-10225

Region: Bay Area 

5) $11,309

6) $37,491

1) $5,000
2) $5,000
3) $5,000
4) $4,997
5) $4,994
6) $2,500
7) $5,000
8) $5,000

123,000$           
H. INDIRECT COSTS:

74,017$             
734,386$        7.4800 198.0% 550.0% 1,385,000$       

 10.102190 % of Total Salaries and benefits ($732,688)

Mini-grants requested for approval for FFY 2012 are as follows:

Project Access

Community Alliance with Family Farmers (CAFF) 

Lift for Teens 

 INDIRECT COSTS SUBTOTAL:

 $250 monthly charge Website management of inventory x 12 months =$3000; + $18/fee per pallet x 28 average 
pallets/month x 12 months = $6048; + $188.41 misc. monthly charges for processing orders/receiving shipments, 
packing, etc. x 12 months = $2261

Resource Distribution
Costs incurred for the storage and distribution of Campaign's  nutrition education materials.  Costs are for monthly 
warehouse fees for storage and dissemination as well as web-based tracking of resources and quarterly reports.  The 
resources will be distributed across the region during peak seasons and as needed by the regional partners.

 OTHER COSTS SUBTOTAL:

Planting Justice 

Mini Grants

Santa Clara County will administer a mini-grants program throughout the Bay Area Region in which mini-grants will be 
awarded competitively to qualifying communiity agencies and organizations to execute activities in support of the 
collaborative's Nutrition Education Empowerment Initiatives and/or consumer empowerment forums. Mini-grants 
requested for approval for FFY 2012 are as follows (See attached Mini-Grant Project Summary Forms from applicants 
listed below for additional information.

TOTAL

SJB Family Development 

Pacifica Resource Center 
Third Street Community Center 

Family Engagement Institute 
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Carmen Bogan

Santa Clara County
#11-10225 

Region:  Bay Area

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE       
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

 $  86,528.00 0.8 0% 80%  $              69,222 
 

Total Dollars
B. FRINGE BENEFITS:

SUBTOTAL: $0

 

86,528

Contact Information (Name, Phone):

$69,222Physical Activity Specialist 80.0%80%

SUBTOTAL

2.

3.

Carmen Bogan
(510) 482-8827

Name of Subcontractor Organization:

This Subcontract will support the following Scope of Work Objectives: Planning & Evaluation 2; Regional Coordination & Training 2,3,4,5; Comm Collab & 
Engagement 6; Media & PR 2,3,4; Retail 2,4; Faith 2;  Administration 2,3,4

Carmen Bogan
NAME AND POSITION DESCRIPTIONS

Recreation Leader (e.g., Physical 
Activity Specialist)
Position # 1

1.

POSITION DESCRIPTION:

Mentors and trains staff, Network  funded projects, and others serving the SNAP-Ed eligible population, on integration of 
physical activity into nutrition education interventions.  Coordinates one-time physical activity demonstrations. Chooses 
nutrition and physical activity resources to distribute with nutrition education interventions.
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Carmen Bogan

Santa Clara County
#11-10225 

Region:  Bay Area

C. OPERATING EXPENSES:

General operating costs (Office supplies and postage) 900$                   
$75/mo x 12

SUBTOTAL: 900$                   
D. EQUIPMENT EXPENSES:

                                                SUBTOTAL: -$                    

E. TRAVEL AND PER DIEM:
In-State Travel:

1) Total: 300$                   
Day 1 @ $40/day (Per Diem daily rate) + Day 2 @ $22/day (minus dinner) = $62 $62
$84/night x 1 night $84
170 miles x $.555/mile $94
$25/day x 2 days $50
$5 x 2 $10

2) Total: 300$                   
Details of expenses are the same as above for Conference in November 2011

3) Total: 546$                   
Day 1 @ $18/day (dinner only) + Day 2+3 @ $40/day x 2 = $98 total $98
$84/night x 2 nights $168
$250 per round trip ticket $250
estimate $30 for round trip airport to hotel $30

4) Local Travel: Total: 1,344$                
Mileage  $.555/mile x 181.6 miles/month x 12 months $1,209
Parking and bridge tolls $135

2,491$                

F. SUBCONTRACTORS:
-$                   

SUBTOTAL:

Regional Network Statewide Training/Conference (2 days) - Orange County - May 2012

Regional Network Statewide Training/Conference (2 days) - Sacramento - November 2011
Per Diem:

Bridge Toll:

Shuttle:

Per Diem:

Regional Network Statewide Training/Conference (2 days) - Sacramento - February 2012

Parking:

SUBTOTAL:

Lodging:

Lodging:
Airfare:

Round Trip Mileage:

FFY 2012 Plan Page 2 of 3 F 2011 08 1



SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Carmen Bogan

Santa Clara County
#11-10225 

Region:  Bay Area

Total Dollars
G. OTHER COSTS:

$0

H. INDIRECT COSTS:
SUBTOTAL: $0

86,528$       0.8 0% 80% 72,613.00$         TOTAL

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

The Regents of the University of 
California Cooperative Extension

Santa Clara County
 #11-10225

Region:  Bay Area

Name of Subcontractor Organization:
Contact Information (Name, Phone):

A. PERSONNEL SALARIES:

2. Annual 
Salary

3. Total FTE  
(as a 

decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct 
Delivery

6. Total   
Dollars    

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$121,263 2.10 60% 150% $88,547 

This Subcontract will support the following Scope of Work Objectives: Planning & Evaluation 2; Regional Coordination & Training 2,3,4; Comm 
Collab & Engagement 2,5,7; Media & PR 2,3,5; Retail 2,4; Worksite 2, Schools 1,2,3,4,5; CYO 1,2,3,4; Community Events 1; Faith 2;  
Administration 2,3,4

The Regents of the University of California Cooperative Extens
Lynn Deetz;  (530) 752-7875

Coordinate program staff and nutrition education activities; plan and follow through tasks related to nutrition 
educational events at health fairs, schools, and other promotional activities; work with schools, churches, farm 
worker organizations, and community organizations in planning and promoting good health through 
dissemination of nutrition education materials; actively acquire and develop culturally and linguistically competent 
nutrition curriculum and educational materials; to promote existing and/or to develop new physical activity 
promotional components of nutrition education; and expand our existing community outreach program to 
encompass nutritional components to increase community awareness and knowledge of good nutrition and 
healthy active lifestyles. 

$34,6681.00 

$50,244 1.00 

SUBTOTAL

POSITION DESCRIPTIONS:

Health Educator (including 
Health Aide, Health Promotion 
Instructor, etc.) (2)

Project Coordinator (Power 
Play!)   (1) 

Administrative Assistant, Administrative Assistant II

50% 50%

Alicia Fraticelli
$36,351 10%

$50,244

NAME AND POSITION DESCRIPTIONS
1. Tuline Baykal

Power Play! Program Coordinator, Sr. Admin Analyst

Develop materials and facilitate health education in both group and individual settings. Teaches general nutrition, 
the importance of fruits and vegetables, and heath benefits of proper nutrition and physical activity. 

3.

2.

0.10 

100%
Health Educator, Program Representative II
Sandra Hernandez

$34,668 

$3,635
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

The Regents of the University of 
California Cooperative Extension

Santa Clara County
 #11-10225

Region:  Bay Area

B. FRINGE BENEFITS: $42,887

Includes payroll taxes and medical/dental benefits at an average of approximately 48.43% of salaries ($88,547)
SUBTOTAL: $42,887

C. OPERATING EXPENSES:

$1,854

$1,500

$986

$4,340
D. EQUIPMENT EXPENSES: $0

$0

Office Manager/Secretary/Admin 
Asst
(3)

SUBTOTAL:

The cost of postage to distribute material to sites

Office supplies such as general office materials, binders, papers, dividers, computer cartridges, pencils, calendars, 
lamination and poster papers, and other materials to conduct the Power Play! Campaign. $82.16 x   12 months

SUBTOTAL:

The cost of duplication, printing, and lamination of promotional materials, handouts, letters, announcements, 
materials for special events, trainings, business cards, certification fee for food handling/safety, and other related 
activities with the Power Play!

Provides general clerical support to the Program. Assists in development and maintenance of a data collection system with 
emphasis on fiscal information. Arranges meetings and trainings, orders supplies and materials, creates correspondence, 
photocopies, and other duties as required to support the nutrition education contract. 
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

The Regents of the University of 
California Cooperative Extension

Santa Clara County
 #11-10225

Region:  Bay Area

E. TRAVEL AND PER DIEM:

$888

$168
$160
$500
$60

2. Power Play! Regional Coordinators' Meeting in Sacramento (November 2011) $351

Roundtrip mileage 274 miles roundtrip x $.555/mile $152

Per Diem $40 /day x 2 staff $80

$84

Tolls $5
Parking $30

3. Power Play! Regional Coordinators' Meeting in Sacramento (February 2012) $346

Roundtrip mileage 265 miles roundtrip x $.555/mile $147
Per Diem $40 /day x 2 staff $80

$84
Tolls $5
Parking $30

$5,153

$6,739

With overnight stay: the staff that will attend is: Project Coordinator 
(1FTE), and Program Representative (1FTE)

Lodging: $84 per night x 1 room x 2/night

Airline Ticket x 2 staff ($250 x 2)

Local travel for staff to conduct the Network program implementation in the Bay Area. Reimbursement is based on 
the Network rate of $.555 per mile from October 1, 2011 - September 30, 2012: 2 FTEs x 12 months x $0.555 x 
386.89 miles =   Total $5,153

Local Travel

SUBTOTAL:

With overnight stay: the staff that will attend is: Project Coordinator 
(1FTE), and Program Representative (1FTE)

Per Diem: $40 per day x 2 staff x 2 days

Shuttle

Lodging: $84 per night x 1 room x 2/night

With overnight stay: the staff that will attend is: Project Coordinator 
(1FTE), and Program Representative (1FTE)
Lodging: $84 per night x 1 room x 2 night

1. Power Play! Regional Coordinators' Meeting in Orange County (Spring 2012)
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

The Regents of the University of 
California Cooperative Extension

Santa Clara County
 #11-10225

Region:  Bay Area

F. SUBCONTRACTORS:

$0
G. OTHER COSTS:

1 $930
$260
$550

3) Food Demo at Walk-to-School Day @ $120. 1 demo x $120 $120

$930

H. DIRECT COST SUBTOTAL: $143,443

I. INDIRECT COSTS:

The rate agreement can be found at http://accounting.ucdavis.edu/EX/UCD_F&A_Rate_06_30_04.pdf

SUBTOTAL: $31,557

$121,263 2.10 60% 150% $175,000

SUBTOTAL:

SUBTOTAL:   

TOTAL

1) 13 food demonstrations to children at schools/community youth organizations @ $20 ea.

Includes hands-on demonstration activities to train qualifying teachers, community agencies personnel, and other 
qualifying activities like fairs, festivals, campaigns, tours, etc. Every effort will be made to build partnership with local 
supermarkets and farmers' markets to donate produce for the taste testing. Costs not to exceed $2.50/person

2) Food Demos at 2 festivals/fairs 2 @ $275 ea.

Food Demonstrations

22% Total Direct Costs ($143,4
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Vision y Compromiso  

 Santa Clara County
  #11-10225

Region: Bay Area

A PERSONNEL SALARIES:

2. Annual Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administraive 

Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

5 Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$                 291,200 0.87692 23.076% 64.616% $             29,760 

works in SNAP-Ed Latino communities to conduct nutrition education interventions and participate in local events to promote 
healthy eating and physical activity for SNAP-Ed eligibles.

Administers the nutrition education and budget for the Community Health Leaders subcontract to provide services to the Latino low 
income community.  Supervises toolbox/community education staff, organizes and coordinates schedule of toolbox classes and 
community events in conjunction with and under the supervision of the Latino Campaign Manager.  Responsible for subcontract 
reporting requirements.

9,600$                Administrator/Coordinator
Vicky Avila

 $                   41,600 0.23076 23.076%

SUBTOTAL

Community Health Leaders 
(Toolbox/Community Educators)   
Position # 2, 3, 4, 5, 6, 7, 8, 9

POSITION DESCRIPTIONS:

NAME AND POSITION DESCRIPTIONS
1.

9 Promotora 8 

 $                   31,200 

Promotora 6 
Toolbox/Community Educator

8 Promotora 7 
Toolbox/Community Educator

Toolbox/Community Educator

4 Promotora 3
Toolbox/Community Educator
Promotora 4

6 Promotora 5 

3 Promotora 2 (Hector Avila)
Toolbox/Community Educator

2. Promotora 1 (Vicky Avila)
Toolbox/Community Educator 8.077% 2,520$                

 $                   31,200 0.08077 8.077% 2,520$                

0.08077

8.077% 2,520$                

 $                   31,200 

 $                   31,200 

 $                   31,200 0.08077

2,520$                

0.08077 2,520$                

Administrator/Coordinator  
Position # 1

 $                   31,200 

 $                   31,200 2,520$                

0.08077 8.077%

7

Toolbox/Community Educator

8.077%

0.08077 8.077%

8.077%

This Subcontract will support the following Scope of Work Objectives: Retail 4; Community Events 1,3; CBO & DHSP 1

Name of Subcontractor Organization:       Vision y Compromiso                                  
Contact Information (Name, Phone):         Maria Lemus, 510-303-3444

2,520$                

2,520$                Toolbox/Community Educator  $                   31,200 0.08077 8.077%

0.08077
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Vision y Compromiso  

 Santa Clara County
  #11-10225

Region: Bay Area

Total Dollars

B. FRINGE BENEFITS:

SUBTOTAL: -$                      

C. OPERATING EXPENSES:

-$                       
D. EQUIPMENT EXPENSES:

-$                       

E. TRAVEL AND PER DIEM:
Mileage to and from community trainings and events as well as bridge tolls and parking. 2,818$                

2,818$                

F. SUBCONTRACTORS:
-$                       

G. OTHER COSTS: 406$                  
General supplies to support toolkit trainings and community events such as paper, pens, folders, and carts as well as supplies to 
support taste tests of fruits and vegetables utilizing Network recipes and educational materials. 33.83 x 12 months

406$                   

H. INDIRECT COSTS:

SUBTOTAL: 2,976$               

291,200$                0.8769 23.0760% 65% 35,960$             TOTAL

SUBTOTAL:   

SUBTOTAL:

367.6 miles/month x 12 months x $0.555/mile = $2448; $370 parking & bridge tolls

SUBTOTAL:

SUBTOTAL:

                       10% of Total Salaries $29,700
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Fit-2-Serve   

Santa Clara County
#11-10225 

Region: Bay Area

Name of Subcontractor Organization:
Contact Information (Name, Phone):

A PERSONNEL SALARIES:

2. Annual Salary

3. Total 
FTE       
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administraive 

Duties

5. Percentage 
FTE Time for 

Direct Delivery
6. Total    Dollars 

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$              187,200 0.68797 13.846% 54.951% $              31,500 

Total Dollars

B. FRINGE BENEFITS:
SUBTOTAL: -$                       

Geneva Clay 
62,400 0.13846 13.846%

2.

18.317%0.18317

POSITION DESCRIPTIONS:

Toolbox/Community Educator 1

Community Health Leaders 
(Toolbox/Community Educators)  
Position # 2, 3, 4, 5

Fit-2-Serve
Geneva Clay, (510) 918-7108

PERSONNEL SALARIES:

NAME AND POSITION DESCRIPTIONS
1.

Toolbox/Community Educator 3

This Subcontract will support the following Scope of Work Objectives: Retail 4; Community Events 1,3; CBO & DHSP 1

$7,620
3

4

$8,640Administrator/Coordinator

41,600

Administers the nutrition education and budget for the Community Health Leaders subcontract to provide services to the African 
American low income community.  Supervises toolbox/community education staff, organizes and coordinates schedule of toolbox 
classes and community events in conjunction with and under the supervision of the African American Campaign Manager.  
Responsible for subcontract reporting requirements.

$7,620

18.317%

0.18317

41,600

18.317%

Works in SNAP-Ed African American communities to conduct nutrition education interventions and participate in local events to 
promote healthy eating and physical activity for SNAP-Ed eligibles. 

Administrator/Coordinator              
Position # 1

41,600

0.18317

Toolbox/Community Educator 2

$7,620

SUBTOTAL
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Fit-2-Serve   

Santa Clara County
#11-10225 

Region: Bay Area

C. OPERATING EXPENSES:
Includes general operating costs such as paper, pens, folders and other resouces to conduct toolbox trainings 1,295$               
$107.92/ mo x 12 month

1,295$                

D. EQUIPMENT EXPENSES:
-$                        

E. TRAVEL AND PER DIEM:
Mileage covers transportation of staff and supplies to and from events 1,215$               

1,215$                

F. SUBCONTRACTORS: -$                        

-$                        

G. OTHER COSTS: -$                       

-$                        
H. INDIRECT COSTS:

SUBTOTAL: -$                       

187,200$             0.68797 13.846% 54.951% 34,010$             

2,189 miles/year x $0.555/mile

SUBTOTAL:

SUBTOTAL:

TOTAL

SUBTOTAL:   

SUBTOTAL:

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Cheryl Davis   

Santa Clara County
11-10225 

Region: Bay Area

Name of Subcontractor Organization:
Contact Information (Name, Phone):

A PERSONNEL SALARIES:

2. Annual Salary

3. Total 
FTE       
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery
6. Total    Dollars 

Name: 
Title: 

$              67,600 0.92308 0% 92.308% $              62,400 

Total Dollars

B. FRINGE BENEFITS: -$                       
SUBTOTAL: -$                   

Coordinate program staff and nutrition education activities; plan and follow through on outreach and educational events at health 
fairs, schools, and other promotional activities; work with schools, churches, farm worker organizations, and community 
organizations in planning and promoting good health through dissemination of nutrition education materials; actively acquire and 
develop culturally and linguistically competent nutrition curriculum and education materials; to promote existing and/or to 
develop new physical activity promotional components of nutrition education; and expand our existing community outreach 
program to encompass nutritional components to increase community awareness and knowledge of good nutrition and healthy 
active lifestyles.  

SUBTOTAL

Project Coordinator (e.g. African 
American Campaign Manager)
Position # 1

POSITION DESCRIPTIONS:

1.

Cheryl Davis
(408) 793-2711

67,600 0.92308

This Subcontract will support the following Scope of Work Objectives: Planning & Evaluation 2; Regional Coordination & Training 2,3,4; Comm Collab 
& Engagement 2,9; Media & PR 2,3,4; Retail 2,4; Worksite 2, Community Events 1,2; Faith 1,2,3; CBO & DHSP 1; Administration 2,3,4

$62,400African American Campaign Coordinator 92%
Cheryl Davis

NAME AND POSITION DESCRIPTIONS
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Cheryl Davis   

Santa Clara County
11-10225 

Region: Bay Area

C. OPERATING EXPENSES:
General operating costs ($50/month x 12) 600$                  

SUBTOTAL: 600$                  

D. EQUIPMENT EXPENSES:

SUBTOTAL: -$                   

E. TRAVEL AND PER DIEM:

In-State Travel:
1) Total: 283$                   

Day 1 @ $40/day (Per Diem daily rate) + Day 2 @ $22/day (minus dinner) = $62 $62
$84/night x 1 night $84
139 miles x $.555/mile $77
$25/day x 2 days $50
$5 x 2 $10

2) Total: 283$                   
Details of expenses are the same as above for Conference in November 2011

3) Total: 546$                   
Day 1 @ $18/day (dinner only) + Day 2+3 @ $40/day x 2 = $98 total $98
$84/night x 2 nights $168
$250 per round trip ticket $250
estimate $30 for round trip airport to hotel $30

4) Total: 158$                   
$40

150 miles x $.555/mile $83
$25/day x 1 day $25
$5 x 2 $10

5) Local Travel: Total: 3,213$               
Mileage $.555/mile x 436.4 miles/month x 12 months $2,906
Parking and bridge tolls $307

SUBTOTAL: 4,484$               

Media Training (1 day) - Sacramento

Per Diem:
Lodging:

Parking:
Bridge Toll:

Regional Network Statewide Training/Conference (2 days) - Sacramento - November 2011
Per Diem:

Bridge Toll:

Per Diem: Fed rate for First Day of Travel = $40
Round Trip Mileage:

Parking:

Lodging:
Round Trip Mileage:

Regional Network Statewide Training/Conference (2 days) - Orange County - May 2012

Regional Network Statewide Training/Conference (2 days) - Sacramento - February 2012

Airfare:
Shuttle:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Cheryl Davis   

Santa Clara County
11-10225 

Region: Bay Area

F. SUBCONTRACTORS: -$                       
SUBTOTAL: -$                   

G. OTHER COSTS: -$                       
SUBTOTAL: -$                   

H. INDIRECT COSTS: -$                   
SUBTOTAL: -$                   

67,600$             0.92308 0% 92.3080% 67,484$             TOTAL
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

African American Campaign Assistant    

Santa Clara County
 #11-10225

Region: Bay Area Region

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE       
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administraive 

Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 

 $       61,776 0.5 0% 50%  $              30,888 
 

Total Dollars
B. FRINGE BENEFITS: -$                       

SUBTOTAL: -$                       

1.

This Subcontract will support the following Scope of Work Objectives: Planning & Evaluation 2; Regional Coordination & Training 2,3 Comm Collab 
& Engagement 9; Media & PR 2,3,4; Retail 2,4; Community Events 2; Faith 1,2,3; CBO & DHSP 1; Administration 2,3,4

NAME AND POSITION DESCRIPTIONS

SUBTOTAL

Program Assistant (e.g., African 
American Assistant)
Position #  1

POSITION DESCRIPTIONS:

Assists the Project Coordinator with nutrition education program planning and development.  Under the direction of Project 
Coordinator, implements campaign and program nutrition education trainings for Network -funded projects and partners 
serving the SNAP-Ed eligible target audience, researches and assists with recruitment of eligible intervention sites and 
audiences for campaign and program expansion, and assists with required contract documentation and reporting.

Contact Information (Name, Phone):
African American Campaign Assistant
Vacant

Name of Subcontractor Organization:

30,888$              African American Campaign Assistant 50%0.5
Vacant

61,776

FFY 2012 Plan Page 1 of 3 F 2011 08 1



SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

African American Campaign Assistant    

Santa Clara County
 #11-10225

Region: Bay Area Region

C. OPERATING EXPENSES:
General operating costs ($25/month x 12) 300$                   

300$                   
D. EQUIPMENT EXPENSES:

-$                        

E. TRAVEL AND PER DIEM:

In-State Travel:
1) Total: $283

Day 1 @ $40/day (Per Diem daily rate) + Day 2 @ $22/day (minus dinner) = $62 $62
$84/night x 1 night $84
139 miles x $.555/mile $77
$25/day x 2 days $50
$5 x 2 $10

2) Total: $283
Details of expenses are the same as above for Conference in November 2011

3) Total: $546
Day 1 @ $18/day (dinner only) + Day 2+3 @ $40/day x 2 = $98 total $98
$84/night x 2 nights $168
$250 per roundtrip ticket $250
estimate $30 for roundtrip airport to hotel $30

4) Local Travel: Total: $1,986
Mileage $.555/mile x 275.7 miles/month x 12 months $1,836
Parking and bridge tolls $150

SUBTOTAL: 3,098$               

Airfare:

Regional Network Statewide Training/Conference (2 days) - Orange County - May 2012

Lodging:
Round Trip Mileage:

Parking:

Regional Network Statewide Training/Conference (2 days) - Sacramento - February 2012

Bridge Toll:

SUBTOTAL:

Per Diem:
Lodging:

SUBTOTAL:

Regional Network Statewide Training/Conference (2 days) - Sacramento - November 2011
Per Diem:

Shuttle:
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

African American Campaign Assistant    

Santa Clara County
 #11-10225

Region: Bay Area Region

F. SUBCONTRACTORS:
-$                        

G. OTHER COSTS: -$                       

-$                        

H. INDIRECT COSTS:

SUBTOTAL: -$                        

61,776$        0.5 0% 50% 34,286$              TOTAL

SUBTOTAL:   

SUBTOTAL:
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 MINI-GRANT PROJECT SUMMARY FFY 2012 

 
 
 
 

Region Name Bay Area   
Date Completed 05/20/2011 
  
Mini-Grant Project Name Harvest of the Month Produce Tasting Kit and Teacher Training   
Amount Requested $5000   
Agency Name Community Alliance with Family Farmers   
Address Headquarters: P.O. Box 363 Davis, CA 95617   

Project to be operated from CAFF’s Sunnyvale office: 1055 Dunford Way, 
Sunnyvale CA 94087   

Target Audience Low-income Elementary school children 
Estimated Number 
of Participants 

900 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To increase fruit and vegetable knowledge and consumption among 900 
elementary school children at five schools. The program will provide packaged 
Harvest of the Month materials and samples of local produce to 30 classrooms 
once a month for 8 months in Santa Clara County. The program will provide 
two teacher training workshops for at least 10 teachers per workshop.  The 
intent is that at least 20 of the 30 classroom teachers receiving the HOTM 
materials will also participate in the teacher training workshops. Trainings will 
include food demonstrations and taste testings of HOTM recipes or featured 
item. Informal coaching on effective presentation of the HOTM materials will be 
provided to participating teachers unable to attend the workshops. 

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

  CAFF receives funding from the Network for 3 projects, none of which is related to the program 
proposed or the schools involved in the proposed BANPAC Mini-Grant.  

 
Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project   

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 
audience): HOTM teachers 

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       



  

 
 

Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project   
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

  
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  

 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets   

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 5 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       

 
Income Targeting Data Source     

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

 
If you check Free/Reduced Price Meal %, you must complete the school site section below.  

 
 
* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary 
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

43694500108696 Ramblewood Elementary 58.79% 
43695426047575 Luther Burbank Elementary 90.61% 
43695836118376 Barrett Elementary 55.25% 
43696256067243 Santa Teresa Elementary 61.40% 



  

43733876047674 Robert Randall Elementary 64.73% 

* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 

 
Budget Justification  

Line Item Amount Description    
Personnel Costs $1683 Salary costs associated with nutrition education: Laura Salcido 

HOTM Nutrition Education Trainer and Project Coordinator     
Operating Expenses                
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$200 For travel to school sites in Santa Clara County. 392 miles X 
$0.51/mile = $200    

Other Costs $2817  
 

 

Postage 
Outside print 
jobs 

 
 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

     
Indirect Costs $300 Not to exceed 12% of direct costs    
Total Expense $5000     

 



MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
 
 

  
Region Name Bay Area   
Date Completed May 20, 2011 

  
Mini-Grant Project Name Engaging Families in Healthy Life Choices   
Amount Requested $5000.00    
Agency Name Family Engagement Institute, Foothill College Middlefield Campus   
Address 4000 Middlefield Road, Suite I 
 Palo Alto, CA 94303   
Target Audience K-3rd Grade Families at Mariano Castro School in the Mountain View Whisman 

School District meeting the FRPM eligibility requirements 

Estimated Number 
of Participants 

150 parents plus 200 children  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To provide 150 parents/primary caregivers of low income children with nutritional 
information, hands-on opportunities to make and taste healthy recipes, one-time 
demonstrations of physical activities for families, and information about how to make 
their communities healthier through six series of four 2-hour workshops (approximately 
25 per workshop series.) Curricula will include Network Toolbox modules, Be Sugar 
Savvy, Power Up in 10, and Network cookbooks. Nutrition presentations will also be 
made to children in childcare (child care is funded from another source) while their 
parents attend the workshops.  

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

  The 4th and 5th grade students at Castro school participate in the Network Power Play! curriculum. This 
program will serve parents of children in grades K-3 and their young children participating in a childcare 
program (childcare not funded by this grant.) 

 
Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project   

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 
audience):  

 Nutrition Education Research/Evaluation Other (specify):  
 Print Media Other (specify):  



 
 

Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project   
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Promote Healthy Beverage 
  

 
 

Nutrition Education Materials    
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  

 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets   

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 1 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       

 
Income Targeting Data Source     

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.  
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary 
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

4369591-6048003 Mariano Castro Elementary  64.06% 
   
   
   
   
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 

 
 

Budget Justification  
Line Item Amount Description    

Personnel Costs $2760 Salary costs associated with nutrition education instructors for  
bilingual English/Spanish classes    

Operating 
Expenses 

$ 300 Photocopying  

   
Equipment 
Expenses 

  

   
Travel (mileage) 
(cannot exceed 51 cents per mile) 

  
   
Other Costs $1575  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

Food/Materi
als for 
demos and 
taste 
testings 

 Other:     
Indirect Costs $365 Not to exceed 8%    
Total Expense $5000  

 



 
    

MINI-GRANT PROJECT SUMMARY FFY 2012 
  
Region Name Bay Area   
Date Completed 5/20/11 

  
Mini-Grant Project Name Levántate! Nutrition and Physical Activity Demos   
Amount Requested 4,997   
Agency Name LIFT For Teens - Levántate!   
Address 70 Skyview Terrace, Suite D 
 San Rafael, CA 94903   
Target Audience Low-income high school students (100+ students and their parents) in 

the Canal area of San Rafael 
Estimated Number 
of Participants 

Up to 230 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

100 Low-income high school students and their parents in the Canal 
area of San Rafael, predominately Latino high school students and their 
family members will learn about good nutrition and healthy meal 
preparation. LIFT will provide a series of six 90 minute Spanish-language 
after school sessions utilizing The Network’s Latino Fruit, Vegetable, and 
Physical Activity Toolbox for Community Educators and Network 
cookbooks to a total of 100 high school students, including a lesson to 
promote physical activity, using materials from Power Up in 10 and 
Strength Training for Families and a one-time physical activity 
demonstration.  In addition, a total of 56 low income Latino high school 
students will learn about healthier beverage choices and decrease 
consumption of sugar sweetened beverages in one of three 90 minute 
sessions, utilizing the Sugar Savvy curriculum and ReThink Your Drink 
materials. Further, a total of 74 students and parents will participate in 
one of three 90 minute evening sessions where the students’ knowledge 
will be reinforced when they cook a healthy recipe and then teach their 
families about good nutrition with an emphasis on fruits and vegetables.  

    

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 

 
Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project   

 Advisory Council / Task Force TV  



 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project   

 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Healthy beverage 
promotion   

 
 
 

Nutrition Education Materials    
 The mini-grant project will be using only education materials from the approved 

nutrition education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  

 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets   

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head 

Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
1 Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on 

pg 2

  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       

 
Income Targeting Data Source     

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.  

 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       



 
 
 

Intervention Site Census Tracts 
 

Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 
Marin 06041112200 All Races 57.8    

 
* EARS data will be collected upon implementation of activities. 
 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary 
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

     N/A             
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 

 
 

Budget Justification  
Line Item Amount Description   

Personnel Costs 1,700 Salary costs associated with 5 program coordinator s and 
nutrition/PA educators    

Operating Expenses    900  Facility cost  and Office Supplies   
Equipment Expenses               
Travel (mileage) 
(cannot exceed 51 cents per mile) 

   122 Travel reimbursement 240 miles @ $.51 a mile (nutrition 
shopping field trips)   

Other Costs 1,740  

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

Food/Materials 
for demos and 
taste testings 

    
Indirect Costs    535 Not to exceed 12% of direct costs   
Total Expense 4,997    

 



  

MINI-GRANT PROJECT SUMMARY FFY 2012 

 
 
 
 

Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project   
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Promote healthy beverages   
 

  
Region Name Bay Area   
Date Completed June 6, 2011 

  
Mini-Grant Project Name Harvest to Table (H2T)   
Amount Requested $2,500   
Agency Name Tides Center – Pacifica Resource Center   
Address 1809 Palmetto Avenue 
 Pacifica, CA  94044   
Target Audience Food pantry clients 
Estimated Number 
of Participants 

30  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Provide garden-based nutrition education on the health benefits of fruit 
and vegetables and how to cook with local produce provided by a food 
bank. Three (3 to four hour) workshops will utilize Network approved 
material, including the Everyday Healthy Meals cookbook and materials 
from Eat Fruits and Vegetables Every Day, Stay Healthy All the Way! 
and El Arco Iris.      

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 
 

 
Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project   

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 
audience): food pantry clients 

 Nutrition Education Research/Evaluation Other (specify):  
 Print Media Other (specify):       



  

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  

 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets   

  Afterschool Programs   Indian Tribal Organizations 
 Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
1 Food Closets / Pantries / Banks    Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):  

 
Income Targeting Data Source     

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.  
 
 
 

Intervention Site Census Tracts 
 

Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 
     N/A                   
                           

* EARS data will be collected upon implementation of activities. 
 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary 
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

     N/A             
                  
 
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 

 
 

Budget Justification  
Line Item Amount Description 



  

   
Personnel Costs $   635 Salary costs associated with the provision of nutrition education.    
Operating Expenses $1,153 General office supplies and meeting space.    
Equipment Expenses $     -          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$     
   
Other Costs $   447  

 
 

Postage 
Outside print 
jobs 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

 Other:       
    

Indirect Costs $   265 Not to exceed 12% of direct costs    
Total Expense $2,500     

 



MINI-GRANT PROJECT SUMMARY FFY 2012 

 

  
Region Name Bay Area   
Date Completed June 6, 2011 
  
Mini-Grant Project Name Nutrition Education  at Mandela High School   
Amount Requested $5,000   
Agency Name Planting Justice   
Address 996 B 62nd Street 
 Oakland, CA 94608   
Target Audience Low-income students at Mandela High School, predominately of 

African-American, Latin-American and Asian-American descent.  
Estimated Number 
of Participants 

25 students directly and over 75 students indirectly through peer to 
peer education at the completion of the program   

Key Goal of Project 
(Limit to 1-2 sentences) 

Provide ongoing nutrition education to 25 high school students 
through at least weekly 3 hour class for 30 weeks to increase 
knowledge of how to obtain and cook nutritious and affordable food, 
and increase consumption of fruits, vegetables, and other whole 
foods. The program will utilize, Network approved materials. The 25 
participating students in this class (mostly juniors and seniors) will 
share the information they have learned with younger students 
(freshmen and sophomores) who participate in this class as part of 
their service learning internship school requirement.    

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
X No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

X No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   

 
Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project   

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       
 Print Media Other (specify):       



Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project   
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Healthy beverage 
consumption 

Nutrition Education Materials    
X The mini-grant project will be using only education materials from the approved 

nutrition education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
Intervention 
Channels 

 
Enter the number of sites for each channel the mini-grant project targets 

  
  Afterschool Programs   Indian Tribal Organizations 
 Community-Based Organizations   Other Preschools or Daycares (not Head 

Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 1 Schools (K-12) If yes, complete school site section on pg 

2

  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
Income Targeting Data Source     

American Communities Survey HUD Income Guidelines 
CalWORKS Income Guidelines WIC Income Guidelines 
CalFresh Income Guidelines Food Banks/Pantries 
Free/Reduced Price Meal % (for school 
sites) 

Other (specify):       
Other (specify):       

If you check Free/Reduced Price Meal %, you must complete the school site section below. 
 
 
      

Intervention Site Census Tracts Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 
     N/A                   



   
     * EARS data will be collected upon implementation of activities. 
 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary 
 

CDS Code School Site Name* 
Free & Reduced Price 

Meals Program 
Enrollment** 

01612590100826 Mandela High School Law and Public Service Academy 80.44% 
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 

Budget Justification  
Line Item Amount Description    

Personnel 
Costs 

$4,000 Salary costs associated with nutrition education programming  

   
Operating 
Expenses 

  

   
Equipment 
Expenses 

            

   
Travel 
(mileage) 
(cannot exceed 51 cents 
per mile) 

            

   
Other Costs $1,000  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials for 
demos and taste 
testings 

 Other:          
Indirect Costs                
Total Expense $5,000     
 
 



  

MINI-GRANT PROJECT SUMMARY FFY 2012 

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project   

 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 promote healthy beverages   

  
Region Name Bay Area   
Date Completed 6/6/2011 

  
Mini-Grant Project Name Nutrition For Youth   
Amount Requested $5,000   
Agency Name Project Access   
Address 4029 Westerly Place, Suite 113 
 Newport Beach, CA 92660   
Target Audience Low-Income Children and Youth 
Estimated Number 
of Participants 

168  low-income children and youth

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Youth at two afterschool centers located in HUD housing will receive nutrition 
education and physical activity promotion, using the Network approved 
materials, Including Power Play Community Youth Organization Idea and 
Resource Kit and the Sugar Savvy curriculum. Classes will meet for one hour, 3 
times per week, for 6 weeks. Youth will practice healthy cooking  and sample 
nutritious food, with an emphasis on fruits and vegetables, as well as learn 
about healthy beverage choices.  Program effectiveness will be assessed using 
evaluation tools from Power Play and Sugar Savvy.  Participants will also create 
exhibits about what they have learned to share with their parents and others in 
the housing complexes.        

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
X No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

X No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 

 
Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project   

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):  
 Print Media Other (specify):       



  

 
Nutrition Education Materials 

 
   

X The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  

 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets   

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores 2 Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       

 
Income Targeting Data Source     

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites)   
Other (specify):  
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.   
 
 

Intervention Site Census Tracts 
 

Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 
     N/A                      

 
* EARS data will be collected upon implementation of activities. 
 
 
 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary 
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

N/A   
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 

 
 
 
 



  

Budget Justification  
Line Item Amount Description    

Personnel Costs 3,892.00 Salary costs associated with program leaders to provide 
nutrition education at each of two afterschool centers located in 
public housing    

Operating Expenses    335 Program materials, supplies & duplicating costs     
Equipment Expenses      
Travel (mileage) 
(cannot exceed 51 cents per mile) 

   73.00 143 miles at .$51 per mile 
   
Other Costs   700  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

 Other:          
Indirect Costs           
Total Expense 5,000.00     

 
 
 

 



  

 
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project   
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 

  
Region Name Bay Area   
Date Completed June 1, 2011 

  
Mini-Grant Project Name SJB Family Health Nights   
Amount Requested 4,994.00   
Agency Name SJB Child Development Centers    
Address 1400 Parkmoor Av. Suite 220 
 San Jose, CA 95126   
Target Audience Low-income families  
Estimated Number 
of Participants 

60 families (approximately 240 participants)  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Three series of Family Health Nights will engage 240 low-income parents 
and children in 3-4 two-hour workshop sessions to increase knowledge 
of healthy eating and healthy beverages, ability to cook healthy meals 
and snacks, consumption of fruits and vegetables, and physical activity 
promotion using age-appropriate curricula. Curricula will include Network 
approved Materials.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   

 
Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project   

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       



  

 Dietary Quality  Other (specify):
 Promote healthy beverages   



  

 
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  

 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets   

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 

  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores 2 Subsidized Housing 

  Head Start   WIC Sites 

  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       

 
Income Targeting Data Source     

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.   
 
 

Intervention Site Census Tracts 
 

Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
     N/A                   
                        
                        
                           

 
 
 
 
 
 
 
 
 
 
* EARS data will be collected upon implementation of activities. 



  

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary 
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

 N/A     
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 

 
 

Budget Justification  
Line Item Amount Description    

Personnel Costs 2,940.00 Salary costs associated with program manager, health 
educator, and program assistant for the provision of nutrition 
education activities    

Operating Expenses    400.00 Cost of office supplies needed to support project    
Equipment Expenses    100.00 Serving utensils and small appliances for cooking 

demonstrations    
Travel (mileage) 
(cannot exceed 51 cents per mile) 

   300.00 588 miles at $.51   
   
Other Costs    800.00  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

 Other:          
Indirect Costs    454.00 Not to exceed 10% of total direct costs    
Total Expense 4,994.00     

 
 
 

 
 



  

MINI-GRANT PROJECT SUMMARY FFY 2012 

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project   

 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 promote healthy beverages   

  
Region Name Bay Area   
Date Completed June 6, 2011 

  
Mini-Grant Project Name Leading Strong & Healthy Lives Initiative   
Amount Requested $5,000   
Agency Name Third Street Community Center   
Address 160 N. 3rd Street 
 San Jose, CA 95112   
Target Audience Low income Latino children, youth, parents & adults 
Estimated Number 
of Participants 

40 youth and 10-30 parents 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Provide nutrition education and taste testing of healthy recipes to 25 
children at a community center, using Network materials. Activities will 
take place during the After School Academic Program (twice per week for 
15 minutes each time for 24 weeks). The funding will also provide 
support for a Task Force of 15 youth along with parents/guardians to 
promote a healthier neighborhood.   

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different 
from the Network funded program and the systems in place to avoid duplication of match, 
time, and numbers reached.)

   
 

 
Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project   

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to 

(specify audience):       

 Nutrition Education Research/Evaluation Other (specify):  



  

 
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  

 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets   

  Afterschool Programs   Indian Tribal Organizations 
1 Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       

 
Income Targeting Data Source     

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.   
 
 

Intervention Site Census Tracts 
 

Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 
Santa Clara County 06085501000 All races 53.4%    

* EARS data will be collected upon implementation of activities. 
 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary 
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

N/A             
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
 
 
 
 

 



  

 
Budget Justification  

Line Item Amount Description    
Personnel Costs 4,120.00 Salary costs associated with nutrition educator/program leader    
Operating Expenses 0     
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

0       
   
Other Costs 400.00  

 
 

Postage 
Outside print 
jobs 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

 Other:          
Indirect Costs 480.00 Not to exceed 12% of direct costs    
Total Expense 5,000     

 
 
 

 
 







BUDGET COVER SHEET 
FFY 2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 344,659$               376,787$            32,128$                    9.32%
Fringe Benefits 155,786$               183,742$            27,956$                    17.95%
Operating 25,970$                 16,609$              (9,361)$                     -36.05%
Equipment & Other Capital -$                       2,200$                2,200$                      100.00%
Travel 19,480$                 12,337$              (7,143)$                     -36.67%
Subcontractors 39,650$                 16,500$              (23,150)$                   -58.39%
Other Costs 31,854$                 31,561$              (293)$                        -0.92%
Indirect Costs 58,159$                 60,264$              2,105$                      3.62%

Total 675,558$               700,000$            24,442$                    3.62%

Increase/Decrease line item cost justification
Personnel: Added Promotoras to FFY 2012
Fringe Benefits: based on higher $ amount of salaries

Travel: Less travel due to budget constraints
Subcontractors: Previously CHLs were in Subcontracts but now they are in personnel as promotoras

Operating: Less operating expenses due to budget constraints
Equipment:Replaced 2 outdated computers with 2 new computers 

Contractor Name: Monterey County Health Department
Contract # 11-10234
Region: Central Coast

Note:  If the Total Federal Share Percentage difference is greater than 5%, please provide an explanation.     
     
If the total percentage difference is greater than 5% consult your Contract Manager.       
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Monterey County Health Dept.
11-10234

Region:Central Coast 

A PERSONNEL SALARIES:

2. Annual Salary
3. Total FTE     
(as a decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage FTE 
Time for Direct 
Delivery Duties

 6. Total 
Dollars 

Name: 
Title: 

Name: 
Title: 
Name: 
Title: 

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$              498,550 5.8769 180% 407.694% $        376,787 

 $            1,102 

7.

6.

 $          67,337 

 $          68,095  $                68,095 

30% 70.000%

4.040%

30%

 $          57,647 

SUBTOTAL

CSA III (Core)  Promotora  $                27,277 0.04040

1.0000

CSA III (Retail)  Promotora
Andrea Estrada

8. Lupe Covarrubias

Kathryn Ramirez

NAME AND POSITIONS DESCRIPTIONS

POSITION DESCRIPTIONS:

5.

4. TBD

Retail Coordinator-75% (CDPS II), Media Coordinator-25% (CDPS II)

3.

30% 70.000%

Physical Activity (PA) Specialist-50% (Chronic Disease Prev Spec II 
[CDPS II]), Latino Assistant-25% (CDPS II), PowerPlay Assistant-
25% (CDPS II)

 $          76,692 

Regional Coordinator/ Assistant Project Director-70% (Chronic 
Disease Prev Coord [CDPS]) and Collaborative Coordinator-30% 
(CDPC)

 $          23,858 

1.

70.000%

Christine Moss

 $                76,692 
2. Niaomi Hrepich, RD

Margarite Barrera

 $                67,337 

Project Director/Supervisor (Suprvs PH Nutritionist)  $                79,527 

1.0000 30%

0.0%

 $                57,647 1.0000

0%

30%

70.000%1.0000

0.3000

0.3394

 $            5,377 

Latino Project Coord (CDPS II)
TBD

 $                27,277 19.713%

1.0000

0.1971CSA III (Latino) Promotora

30% 70.000%

TBD
 $                27,277 

PowerPlay Project Coord (CDPS II)

 $                67,421 

Administrator (e.g., Project 
Director)
Position # 1,2

 $          67,421 

0%

33.941%  $            9,258 0%

Dietitian
Position # 2

Oversees and supervises the nutrition education program including project administration, project coordination, the development 
of the nutrition education component and materials and other nutrition and physical activity promotion programs.

9.

Administers the nutrition education contract and budget, supervises nutrition education staff, attends nutrition education and 
scope of work related meetings, develops program,  plans and participates in the Regional collaborative. Coordinate contract 
reporting requirements.
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Monterey County Health Dept.
11-10234

Region:Central Coast 

Total Dollars 
B. FRINGE BENEFITS:

SUBTOTAL: $        183,742 

Promotora (e.g., Community Health 
Leaders)
Position # 4,6,9

Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions and participate in 
local events to promote healthy eating and physical activity for SNAP-Ed eligibles. 

Recreation Leader (e.g., Physical 
Activity Specialist)
Position # 3

Project Coordinator (e.g., Assistant 
Project Director, Power Play! 
Campaign Manager, Latino 
Campaign Manager, Retail 
Program Manager, etc)
Position # 1, 5, 6, 7, 8

Includes payroll taxes, retirement, workers compensation, life insurance, employee assistance, and medical/dental/vision benefits at  approximately 48.7654% of 
$376,787 salaries

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition education activities; 
plan and follow through on outreach and educational events at health fairs, schools, and other promotional activities; work with 
schools, churches, farm worker organizations, and community organizations in planning and promoting good health through 
dissemination of nutrition education materials; actively acquire and develop culturally and linguistically competent nutrition 
curriculum and education materials; to promote existing and/or to develop new physical activity promotional components of 
nutrition education; and expand our existing community outreach program to encompass nutritional components to increase 
community awareness and knowledge of good nutrition and healthy active lifestyles.  

Coordinator of Other Program 
(e.g.,Collaborative Coordinator)
Position # 1

Mentors and trains staff, Network  funded projects, and others serving the SNAP-Ed eligible population, on integration of 
physical activity into nutrition education interventions.  Coordinates one-time physical activity demonstrations. Chooses 
nutrition and physical activity resources to distribute with nutrition education interventions.

Regional Media Coordinator
Position # 5

Facilitates all the Regional Network  media efforts, including creating and maintaining a regional media plan, serving as the 
primary media contact with State and Regional Network  funded partners, and providing leadership for regional public relations 
and media events in support of Regional Network  nutrition education activities targeting the SNAP-Ed eligible population.

Supervises, coordinates, facilitates nutrition education activities of the Regional Network collaborative, arranges workshops and 
special events related to nutrition education priorities.  Coordinates nutrition education and physical activity integration resource 
sharing among Network-funded projects and partners serving the SNAP-Ed eligible audience.  

Program Assistant (e.g. Power Play 
Assistant, Latino Assistant)
Position # 3

Assists the Project Coordinator with nutrition education program planning and development.  Under the direction of Project 
Coordinator, implements campaign and program nutrition education trainings for Network -funded projects and partners serving 
the SNAP-Ed eligible target audience, researches and assists with recruitment of eligible intervention sites and audiences for 
campaign and program expansion, and assists with required contract documentation and reporting.
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Monterey County Health Dept.
11-10234

Region:Central Coast 

C. OPERATING EXPENSES:
1

475$               
2 General Office Supplies (pens, pencils, paper, folders, printer cartridges, etc.; $190 x 12 mos) 2,280$            
3 Duplication 500$               
4

13,354$          

16,609$          
D. EQUIPMENT EXPENSES:

1 Computer:  Two (2) 7360-CTO Lenovo Think Center M58 and Bundled Services 2,200$                   2,200$           
(Disposal, MAC Rpt,Spares, PN Spt) ($14) plus applicable sales tax for Program Assistant (Position 1). 1,100$                  
(Disposal, MAC Rpt,Spares, PN Spt) ($14) plus applicable sales tax for Program Assistant (Position 5). 1,100$                  

2,200$            

E. TRAVEL AND PER DIEM:

1)

5,141$            

a)

3,143$                  
b) 999$                     
c)

999$                     

2) Regional Lead Meetings 4,776$            

a)

444$                    

Network sponsored meetings:  Three (3) in-person meetings; 2- Regional Meetings and 1- Annual Conference in Sacramento (2 per 
year) and Orange County (1 per year)   

Attendees - Project Director/Supervisor, Regional Coordinator, Latino Coord, Power Play Coord, Retail Coord and PA Specialist and/or 
Collaborative Coordinator(s)

Core activities (including Retail & Physical Activity):  3.30 FTE , Positions 1, 2, 3, 5 @ 143 
mi p/mo x 12 months x $0.555 p/mi   

Latino activities:  1 FTE, Position #8, @ 150 mi p/mo x 12 months x  $.555  p/mi 

Power Play activities:  1 FTE, Position #7,  @ 150 mo p/mo x 12 months x  $.555 p/mi 

Expenses listed below will be used by staff to support and implement the activities identified in the Scope of Work. All costs will be reimbursed at the current State 
DPA rates unless prior approval is authorized by Network Program and Contract Manager.

Local Mileage:  Mileage for local travel by staff indicated above under Personnel to attend regional meetings and trainings and 
implementation of project activities.

SUBTOTAL:

SUBTOTAL:

Computers will meet Network minimum requirements; specifications will be submitted for approval prior to purchase.

1.  Mileage:  2 vehicles @ 400 miles x 1 mtg x $.555 p/mi 

General Postage and expenses for mailing of newsletters and correspondence in support of nutrition education activities as described in the 
Scope of Work, including FedEx, etc. ($38 - $40 x 12 mos) 

Information Technology: Internet, email, PC maintenance & services at approx. $210 p/mo/FTE x 12 mos x 5.30 FTE staff listed under 
personnel
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Monterey County Health Dept.
11-10234

Region:Central Coast 

2.  Airfare: 5 staff x 1 mtg @$260/each 1,300$                  
480$                     

4.  Lodging: 6 staff x 2 nights x 2 mtgs @$100/night ($84 plus tax) 2,400$                  
152$                     

3) 476$               
Attendees:  Project Director/Supervisor and Regional Coordinator

a) Mileage; 1 vehicle @ 360 miles x 2 mtgs x$.555 p/mi 400$                   
b) Tolls and parking:  1 vehicle x 2 mtgs x $38 p/day 76$                     

4) 1,944$            
Dates and location TBD based on schedule and applicability to work.
Attendees:  Project Director/Supervisor, Regional Coordinator, Latino Coord., Power Play Coord., 
Retail Coord, PA Specialist, Media Coordinator, CHL's

a) Lodging: 2 staff @ 1 night ea x 2 trainings x $100/night  ($84 plus tax) 400$                   
b) Per Diem: 2 staff @ 1 day ea x 2 trainings x $40 p/day 160$                   
c) Mileage: 1 vehicle @ 370 miles x 6 trainings  x $.555p/mi 1,232$                
d) Tolls and parking:  1 vehicle x 4 trainings x $38 p/day 152$                   

12,337$          

F. SUBCONTRACTORS:

1) Healthy Eating Lifestyle Principles (HELP)

a) 16,500$          

$                 2,100 
$                 2,700 
$                 2,300 
$                 2,700 
$                 2,700 
$                 2,500 
$                 1,500 

16,500$          

G. OTHER COSTS:
1) Regional Trainings and Meetings   6,625$           

2.  Natividad Medical Foundation

Mini-Grant Program:  Mini-grants will be awarded to qualifying community organizations, upon USDA approval (3-5 mini-grants 
@ $500-$5,000 ea) to support community organizations in promoting and supporting the goals of the Network, the Nutrition and 
Fitness Collaborative and the Regional Program. 

5.  Tolls and parking: 2 vehicles x 2 mtgs x $38 p/day

Subcontractor to assist with achieving the following Scope of Work Objectives: Community Collaboration & Engagement- Obj. 4

HELP Personnel , Suzanne DeVerrier, Executive Director

3.  Kathleen Nolan
4.  Hazel Hawkins Hospital Foundation

3.  Per Diem:  6 staff x 2 mtgs x $40 p/day

Network Statewide Collaborative Meetings in Sacramento 

Network Sharing Trainings/Media Spokesperson Trainings

5.  Familia Center

SUBTOTAL:   

SUBTOTAL:

HELP Mini-Grant Administrative Fee:  10% administrative Fee x $15,000, on projects indicated above 

1.  Santa Cruz Community Counseling Center- Head Start Program
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Monterey County Health Dept.
11-10234

Region:Central Coast 

a) 5,850$                    

5,100$                  
750$                     

b) 375$                       

c) 400$                       

2) 24,936$          

a) 9,936$                    

b) 9,000$                    

3)

a) 6,000$                    

31,561$          
H. INDIRECT COSTS:

9.42% of Total Direct Costs, $639,736.

SUBTOTAL: 60,264$          

498,550.00$         5.8769 180.0% 407.694% 700,000$        

Nutrition education materials and PA education supplies (maximum of $4 per item) including brochures, and 
other printed materials for distribution at community events and other State regional promotional events and 
retail outlets.  10 events x 300 participants x $3.10= $9,300+ $ for taxes, S/H (approx $3.31/person)

Fees and expenses to implement 3 regional trainings as indicated in the Scope of Work (includes appropriate 
expertise/speakers and materials for distribution to participants).  

Supplies and Materials for Collaborative, Advisory and subcommittee meetings (15 meetings @ $25 each)
2.  Supplies and Materials for events:  3 events @ $250 each  

Physical Activities Mini Trainings ( 8 meetings @ $50 each)

1.  Facilitator, TBD,  fee:  3 events @ $1700 each 

2- PA Skill based trainings, 1 Promising practice exchange, 1 PA Resource Showcase, 8 PA mini-trainings, 3 
Collaborative meetings and 3 Advisory committee meetings

TOTAL

SUBTOTAL:

One special newspaper inserts/page promoting Network themes, Campaign promotions and Collaborative initiatives; 1 @ $6,000 
each.  All advertisements will be submitted and approved by Network Program Manager prior to distribution 

Media

*Nutrition Education Materials required for the delivery of critical program services and food demo supplies:

Food for food demos and tastings, as indicated in the Scope of Work for Retail store food demos, Latino 
toolbox lessons and Power Play lessons, to achieve required contacts. (food demos not to exceed $2.50/person 
inclusive of food and supplies)  90 food demos x 50 participants x $2.00 = $9,000

Includes administration and fiscal overhead and fiscal indirect activities such as: payroll, bookkeeping, cost accounting, cost share for project audit; other indirect expenses 
such as: county counsel, general liability insurance, utilities, common janitorial services and building maintenance. 
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SUBCONTRACTOR BUDGET JUSTIFICATION
Healthy Eating Lifestyle Principles (HELP)

October 1, 2011 - September 30, 2012

Monterey County Health Dept.
11-10234 

Region:Central Coast 

A PERSONNEL SALARIES:
 

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administraive 

Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 

 $         67,000 0.0373 3.73% 0%  $                2,500 
 

B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental benefits at  __% of salaries

SUBTOTAL: -$                        

Provides administrative and programmatic support for the minigrant awardees.  Provides 
consultation, support and reporting oversight to the minigrantees.

Healthy Eating Lifestyle Principles (HELP)
Suzanne DeVerrier (831) 372-3616

Name of Subcontractor Organization:

NAME AND POSITION DESCRIPTIONS

Subcontractor to assist with achieving the following Scope of Work Objectives:  
Community Collaboration & Engagement Objective 4  

Contact Information (Name, Phone):

2500Executive Director/ Administrative Coordinator 0.0373 3.73%
Suzanne DeVerrier

67,000
1.

SUBTOTAL

 POSITION DESCRIPTIONS:

Administrative Coordinator/ 
Executive Director
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SUBCONTRACTOR BUDGET JUSTIFICATION
Healthy Eating Lifestyle Principles (HELP)

October 1, 2011 - September 30, 2012

Monterey County Health Dept.
11-10234 

Region:Central Coast 

C. OPERATING EXPENSES: -$                       

-$                        

-$                        
D. EQUIPMENT EXPENSES:

-$                        

E. TRAVEL AND PER DIEM: -$                       
Staff # Trips # Days Per Diem Lodging Round Trip Total
Meeting

-$                        

F. SUBCONTRACTORS: 12,500$             
1

$     2,100 
$     2,700 
$     2,300 
$     2,700 
$     2,700 
  

12,500$              

G. OTHER COSTS: -$                       

-$                        

H. INDIRECT COSTS:
10% Administrative Fee x $15,000 of Personnel Salaries and Subcontractor costs. $1,500

SUBTOTAL: 1,500$                
67,000$         0.0373 3.73% 16,500.00$         TOTAL

SUBTOTAL:   

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:

5. Familia Center
 

1.  Santa Cruz Community Counseling Center - Head Start Program
2. Natividad Medical Foundation
3. Kathleen Nolan
4. Hazel Hawkins Hospital Foundation

SUBTOTAL:

Minigrants: Mini-grants will be awarded to qualifying community organizations, upon USDA 
review and approval (funds to be awarded @ $500-5,000 ea.) to support community organizations 
in promoting and supporting the goals of the Network for a Healthy California.
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Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

  
Region Name Central Coast   
Date Completed May 29, 2011 

 
   

Mini-Grant Project Name Food for Thought   
Amount Requested $2,100   
Agency Name Santa Cruz Community Counseling Center   
Address 195 Harvey West Blvd. 
 Santa Cruz, CA 95060   
Target Audience Head Start children, their families, and educators at 12 sites 
Estimated Number 
of Participants 

475 Head Start children, 150 family members, 30 teachers and 5 Home 
Visit Staff.   

Key Goal of Project To provide nutrition education for increased consumption of fruits and 
vegetables to 475 preschoolers, 150 family members, and the 35 Head Start 
staff serving them.  To promote sustainability, the staff will receive nutrition 
education training on Network materials.  Then in partnership and 
independently the staff will implement 12 nutrition education lessons with the 
children.  Classes will include cooking demonstrations and taste testings.  
Complimentary nutrition education will be provided at one parent meeting and 
the existing Parent Advisory Group will provide feedback on the success of 
implementation.  (Supplantation will be avoided by ensuring that Network 
funding augments existing Head Start nutrition education efforts and 
requirements.)   

  

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 

 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 

Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   

 
Project Description 

 
Key Methods 

 
Select each method that is applicable to the mini-grant project 

  
 Advisory Council / Task Force  TV  
 Community Education Events  Radio 
 Internet/Web Sites  Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
 Training/Workshop/Conference to (specify 

audience): Head Start staff 
 Nutrition Education Research/Evaluation  Other (specify):       

 Print Media  Other (specify):       
 
 
 



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project 
  

 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Promotion of healthy 

beverages   
 
Nutrition Education Materials 

 
 

  
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  

Description:  

Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets 

  
  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 

  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 

  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
12 Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 

Income Targeting Data Source  
 
 

  
 American Communities Survey  HUD Income Guidelines 
 CalWORKS Income Guidelines  WIC Income Guidelines 
 CalFresh Income Guidelines  Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
 

 
Other (specify): Head Start income 
guidelines  
 

 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 
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* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data 
 

Attach additional sheet if necessary 
 

CDS Code 
 

School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification 

 
 

Line Item Amount Description    
Personnel Costs           
Operating Expenses $948 General Office Supplies and photocopying    
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

            
   
Other Costs $927  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

 Other:          
Indirect Costs $225 Indirect costs not to exceed 12% of budget total    
Total Expense $2,100     
 

 
 
 

 

 

 

http://data1.cde.ca.gov/dataquest/
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MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

 1  
Region Name Central Coast   
Date Completed June 3, 2011 

 
   

Mini-Grant Project Name Cinco Pasos a la Salud/Five Steps to Health   
Amount Requested $2,700   
Agency Name Natividad Foundation   
Address P.O. Box 4427 
 Salinas, CA 93912   
Target Audience Clients of three food banks and three low-income housing centers 
Estimated Number 
of Participants 

150-250  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To provide nutrition education to low-income clients of food banks and 
residents of low income housing centers to increase fruit and vegetable 
consumption, promote physical activity, and to provide strategies to 
improve access to healthy foods. Strategies include planning meals, 
shopping on a budget, shopping with a list, and healthy meal preparation 
tips, inclusive of taste testings.   A two hour, five-class series will be 
taught at each of six sites.    

  

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 

 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 

Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 

 
Project Description 

 
Key Methods 

 
Select each method that is applicable to the mini-grant project 

  
 Advisory Council / Task Force  TV  
 Community Education Events  Radio 
 Internet/Web Sites  Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
 Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation  Other (specify):       

 Print Media  Other (specify):       
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Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project 

  
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Choosing healthy beverages 
  
 
Nutrition Education Materials 

 
 

  
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  

Description:  

Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets 

  
  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 

  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
3 Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 

  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores 3 Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 

Income Targeting Data Source  
 
 

  
 American Communities Survey  HUD Income Guidelines 
 CalWORKS Income Guidelines  WIC Income Guidelines 
 CalFresh Income Guidelines  Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
 
 

Other (specify):       
Other (specify):           

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 

                        
                        
    
 
* EARS data will be collected upon implementation of activities. 
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Free and Reduced Price Meal / GIS Income Data 
 

Attach additional sheet if necessary 
 

CDS Code 
 

School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification 

 
 

Line Item Amount Description    
Personnel Costs $2,220 Costs associated with the provision of nutrition education: 

Bi-lingual Health Educator    
Operating Expenses           
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

            
   
Other Costs $192 

 
 
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

 Other:           
Indirect Costs $288 Indirect not to exceed 12% of direct costs    
Total Expense $2,700     
 

 
 

http://data1.cde.ca.gov/dataquest/
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Region Name Central Coast   
Date Completed June 24, 2011 

 
   

Mini-Grant Project Name Fresh Friends Fotonovela   
Amount Requested $2,300   
Agency Name Kathleen Nolan   
Address 357 Park Ave. 
 Monterey, CA 93940   
Target Audience Low income Snap-Ed families in the Central Coast Region 
Estimated Number 
of Participants 

1,000 families  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To promote increased consumption of fruits and vegetables by SNAP-Ed 
eligible families, and to provide a brief CalFresh promotion message by 
promoting the importance of good nutrition through development and 
distribution of a fotonovela.  Fotonovela will primarily feature nutrition 
education at farmers markets. Distribution will include low income school 
district parent and after school programs, 3 county WIC offices, and in 
grocery stores in qualifying census tracts.  Fotonovela will be available 
for viewing on the collaborative website.  Script will be reviewed and 
approved by State Network staff prior to production.   

  

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 

 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 

Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   

 
Project Description 

 
Key Methods 

 
Select each method that is applicable to the mini-grant project 

  
 Advisory Council / Task Force  TV  
 Community Education Events  Radio 

 Internet/Web Sites  Point of Purchase Retail Promotion  
 Nutrition Education Classes for the FSNE 

eligible population 
 Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation  Other (specify): Nutrition Education fotonovela 
 Print Media  Other (specify):       
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Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project 

  
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Brief CalFresh promotion 
  
 
Nutrition Education Materials 

 
 

  
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:   

Source:   

Description:     

Justification:   
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets 

  
  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 

  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
1 Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 1 Schools (K-12) If yes, complete school site section on pg 2 

3  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start 3 WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 

Income Targeting Data Source  
 
 

  
 American Communities Survey  HUD Income Guidelines 
 CalWORKS Income Guidelines  WIC Income Guidelines 
 CalFresh Income Guidelines  Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
 
 

Other (specify): ACS data 
Other (specify):           

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 

Monterey 06053010602 All 57.20% 
                        
                        
    
 



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data 
 

Attach additional sheet if necessary 
 

CDS Code 
 

School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

2765961 Alisal Union School District 84.01% 
      Note:  AUSD has a USDA waiver, allowing all children in 

the district to participate in the free and reduced meal 
program 

      

                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification 

 
 

Line Item Amount Description    
Personnel Costs $1,750 Salary costs associated with developing fotonovela nutrition 

education messages.     
Operating Expenses                
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$280 550 miles @ .51 per mile 
   
Other Costs $270  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

 Other:          
Indirect Costs 0          
Total Expense $2,300     
 

 
 

http://data1.cde.ca.gov/dataquest/
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Region Name Central Coast   
Date Completed May 29, 2011 

 
   

Mini-Grant Project Name Fit for Kids   
Amount Requested $2,700   
Agency Name Hazel Hawkins Hospital Foundation   
Address 911 Sunset Dr. 
 Hollister, Ca 95023   
Target Audience SNAPed eligible, low-income Kindergarten students, parents and 

teachers,  in Aromas and San Juan Elementary schools 
Estimated Number 
of Participants 

250 (150 children and 100 adults) 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To provide nutrition education and resulting strategies to identify and 
make healthy food choices and achieve increased activity levels.  
Children will participate in weekly nutrition classes for six weeks, at their 
schools.  Adults will participate in two Family Nights.  Educational 
materials used will be Sugar Savvy, Shape of Yoga, and Harvest of the 
Month.  Nutrition education activities will include food demonstrations, 
taste testings, and one-time physical activity demonstrations.   

  

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 

 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 

Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   

 
Project Description 

 
Key Methods 

 
Select each method that is applicable to the mini-grant project 

  
 Advisory Council / Task Force  TV  
 Community Education Events  Radio 
 Internet/Web Sites  Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
 Training/Workshop/Conference to (specify 

audience): Kindergarten teachers at qualifying 
schools  

 Nutrition Education Research/Evaluation  Other (specify):       

 Print Media  Other (specify):       
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Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project 

  
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Promotion of healthy 

beverages   
 
Nutrition Education Materials 

 
 

  
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  

Description:  

Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets 

  
  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 

  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 2 Schools (K-12) If yes, complete school site section on pg 2 

  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 

Income Targeting Data Source  
 
 

  
 American Communities Survey  HUD Income Guidelines 
 CalFresh Income Guidelines  WIC Income Guidelines 
 Food Stamp Income Guidelines  Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
 
 

Other (specify):       
Other (specify):           

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 
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* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data 
 

Attach additional sheet if necessary 
 

CDS Code 
 

School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

3575296049654 Aromas Elementary 56.93% 
35752596035117 San Juan Elementary 72.99% 
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification 

 
 

Line Item Amount Description    
Personnel Costs $2,300 Salary costs associated with nutrition and physical activity 

promotion for two yoga & nutrition instructors and one health 
educator    

Operating Expenses $100 General Office Supplies    
Equipment Expenses           
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$100 Mileage 196 mi.@ .51 per mile 
   
Other Costs $200  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

 Other:          
Indirect Costs                
Total Expense $2,700     
 

 
 

http://data1.cde.ca.gov/dataquest/
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Region Name Central Coast   
Date Completed May 29, 2011  Revised June 24, 2011 

 
   

Mini-Grant Project Name Kids and Nutrition   
Amount Requested $2,700   
Agency Name Familia Center   
Address 711 E. Cliff Drive 
 Santa Cruz, CA 95060   
Target Audience Low-income Hispanic youth and their parents participating in Summer 

Lunch, after-school programs, and Summer Fun! Programs occurring at 
Familia Center (an emergency food distribution site) 

Estimated Number 
of Participants 

100 youth and 100 parents  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Provide nutrition education lessons to help participants make healthy, 
active lifestyle choices, through bilingual, skills-based classes.  Parents 
will receive complementary nutrition education as well as a brief 
CalFresh promotional message at one two-hour Family Night.  Youth 
activities will include six weekly lessons (two series of 50 students per 
series),and one end-of-the-summer Family Night.  Activities will include 
healthy food demonstrations and taste testings.   

  

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 

 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 

Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

  The Network funding Gault Elementary School currently receives provides for activities during the 
school year only.  This mini-grant will fund nutrition education programs for students and parents during 
the summer. 

 
Project Description 

 
Key Methods 

 
Select each method that is applicable to the mini-grant project 

  
 Advisory Council / Task Force  TV  
 Community Education Events  Radio 
 Internet/Web Sites  Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
 Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation  Other (specify):       

 Print Media  Other (specify):       
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Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project 

  
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Choosing healthy beverages 
  
 
Nutrition Education Materials 

 
 

  
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  

Description:  

Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets 

  
2  Afterschool Programs   Indian Tribal Organizations 
1 Community-Based Organizations   Other Preschools or Daycares (not Head Start) 

  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
1  Food Closets / Pantries / Banks  Schools (K-12) If yes, complete school site section on pg 2 

  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 

Income Targeting Data Source  
 
 

  
 American Communities Survey  HUD Income Guidelines 
 CalWORKS Income Guidelines  WIC Income Guidelines 
 CalFresh Income Guidelines  Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
 
 

Other (specify):   
Other (specify):           

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary 

County Census Tract Ethnicity Code % Below 185% FPL  * 

Santa Cruz 06087100200 Hisp. 0.55634357 
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* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data 
 

Attach additional sheet if necessary 
 

CDS Code 
 

School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

44698156049860 Bayview Elementary 61.00% 
44698156049894 Gault Elementary 

Note:  Both afterschool programs are located on the 
school campus 

79.24% 

* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification 

 
 

Line Item Amount Description    
Personnel Costs $2,348 Salary costs associated with nutrition education and physical 

activity promotion efforts: 
Youth Programs Coordinator 
Summer Staff    

Operating Expenses $200 Office Supplies and photocopying    
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

0       
   
Other Costs $152  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

 Other:          
Indirect Costs 0          
Total Expense $2,700     
 

 
 

http://data1.cde.ca.gov/dataquest/


BUDGET COVER SHEET 
FFY 2012

October 1, 2011 - September 30, 2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 691,531$                        712,954$            21,423$                    3.10%
Fringe Benefits 203,088$                        194,209$            (8,879)$                     -4.37%
Operating 80,441$                          78,090$              (2,351)$                     -2.92%
Equipment & Other Capital -$                                    -$                       -$                              
Travel 100,196$                        92,593$              (7,603)$                     -7.59%
Subcontractors -$                                    -$                       -$                              
Other Costs 51,224$                          89,327$              38,103$                    74.39%
Indirect Costs 155,680$                        192,000$            36,320$                    23.33%

Total 1,282,160$                     1,359,173$         77,013$                    6.01%

Fringe Benefits: Lower Fringe benefit rate

Travel: No Travel for in person orientation, less miles traveled for CHLs and CVHN staff.
Other Costs:  Due to higher costs for FFY 2012
Indirect Costs: Higher indirect rate for FFY 2012

The overall budget has also been increased by $ 74,173  as a result of the approval of the Retail Consumer Connection ac

Operating: Lease down because less $/sq. ft and communication costs down.  Photocopying and duplication up due to 
more copies being made.  Office supplies up due to higher FTE.  Less $/month in storage costs

Note:  Includes $74,173 for FY11 Carry-in

Increase/Decrease line item cost justification

Contractor Name: Central Valley Health Network 
Contract #: 11-10226
Region: Central Valley Region

Note: If the Total Federal Share Percentage difference is greater than 5%, please provide an explanation.

If the total percentage is greater than 5% consult your Contract Manager
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BUDGET COVER SHEET 
FFY 2012

October 1, 2011 - September 30, 2012
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Central Valley Health Network
#11-10226

Region: Central Valley 

A PERSONNEL SALARIES:

2. Annual Salary
3. Total FTE     
(as a decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery 
Duties

6. Total Dollars

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

Name: 
Title: 
Name: 
Title: 

1.00Latino Campaign Manager 100%  $                      40,000 

 $                      18,025 African American Campaign Specialist
7 Norma Vail

 $              40,000 

6 Vanessa Hines 
 $              36,050 0.50 50%

1.00 100%

4 Brandi Muro

 $                      43,709 African American Campaign Manager

 $              49,173 0.90 90%

100%

 $                      63,268  Regional Director
1

90%
 Nichole Mosqueda

 $              70,298 0.90

3 Leticia Sandoval 
Assistant Regional Director  $              47,250 1.00
Abrie Gerhardt

 $              36,050 1.00Office Coordinator

Dominique Howell
 $              43,709 

100%

NAME AND POSITIONS DESCRIPTIONS

8 Eddie Arrellano

 $                      47,250 
2

 $                      44,256 Collaborative Coordinator

 $                      36,050 

5

 $              37,132 1.00 100%  $                      37,132 Latino Campaign Specialist
9 Melissa Murphy

 $              43,709 1.00 100%  $                      43,709 PowerPlay Campaign Manager
10 Sonia Riverra

 $              40,770 1.00 100%  $                      40,770 PowerPlay Campaign Specialist
11 Jerry Herrera 

 $              43,709 1.00 100%  $                      43,709 Worksite Campaign Manager
12 Vacant

 $              21,840 0.30 30%  $                        6,552 
Worksite Campaign Intern (limited term)
($10.50 x 12 hrs a week x 52 weeks )

100%  $                      37,132 Physical Activity Specialist

13 Erica Mirelles
 $              40,000 1.00 100%  $                      40,000 Retail Program Manager

14 Starr Cloyd
 $              37,132 1.00
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Central Valley Health Network
#11-10226

Region: Central Valley 

 6. Total Dollars 
Name: 
Title: 

16 Name: $              36,050 0.50 50% $                      18,025 
Title: 

17 Name: 
$              10,920 0.40 40% $                        4,368 

Title: 

Name: 
Title: 

Name: 
Title: 

Name: 

Title: 

Name: 

Title: 

Name: 

Title: 

Name: 
Title: 

Name: 
Title: 

Name: 
Title: 

Name: 
Title: 

Vacant

Vanessa Hines 

1.00 100%  $                      31,827 Senior Community Health Leader

15 Maria Zapata
 $              31,827 

Community Health Leader AA (limited term)                       
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th) 

18 Vacant

 $              10,920 0.40 40%  $                        4,368 
Community Health Leader AA  (limited term)                      
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th)

19 Vacant

 $              10,920 0.40 40%  $                        4,368 
Community Health Leader Latino (limited term)                  
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th)

20 Vacant

 $              10,920 0.40 40%  $                        4,368 
Community Health Leader Latino (limited term)                  
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th)

21 Vacant

 $              10,920 0.40 40%  $                        4,368 
Community Health Leader Latino (limited term)                  
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th)

22 Vacant

 $              10,920 0.40 40%  $                        4,368 
Community Health Leader Latino (limited term)                  
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th)

23 Vacant

 $              10,920 0.40 40%  $                        4,368 
Community Health Leader PowerPlay (limited term)           
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th)

24 Vacant

 $              10,920 0.40 40%  $                        4,368 
Community Health Leader Power Play(limited term)           
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th)

25 Vacant

 $              10,920 0.40 40%  $                        4,368 
Community Health Leader Retail (limited term)                   
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th)

26 Vacant

 $              10,920 0.40 40%  $                        4,368 
Community Health Leader Retail (limited term)                   
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th)

Senior Community Health Leader
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Central Valley Health Network
#11-10226

Region: Central Valley 

 6. Total Dollars 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$            941,019 19.74 1974% $                    695,482 

Provides administrative and office support for the project staff and is responsible for the reporting requirements.

Supervises, coordinates, facilitates nutrition education activities of the Regional Network  collaborative, arranges workshops and special 
events related to nutrition education priorities.  Coordinates nutrition education and physical activity integration resource sharing among 
Network-funded projects and partners serving the SNAP-Ed eligible audience.  

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition education activities; plan and 
follow through on outreach and educational events at health fairs, schools, and other promotional activities; work with schools, churches, 
farm worker organizations, and community organizations in planning and promoting good health through dissemination of nutrition 
education materials; actively acquire and develop culturally and linguistically competent nutrition curriculum and education materials; to 
promote existing and/or to develop new physical activity promotional components of nutrition education; and expand our existing 
community outreach program to encompass nutritional components to increase community awareness and knowledge of good nutrition 
and healthy active lifestyles.  

Assists the Project Coordinator with nutrition education program planning and development.  Under the direction of Project Coordinator, 
implements campaign and program nutrition education trainings for Network -funded projects and partners serving the SNAP-Ed eligible 
target audience, researches and assists with recruitment of eligible intervention sites and audiences for campaign and program expansion, 
and assists with required contract documentation and reporting.

29 Cindy Peshek
 $                      11,900 Registered Dietician/Nutrition Manager  $              85,000 0.14

40%  $                        4,368 

30 Vacant

 $              10,920 0.40
Community Health Leader AA/Latino (limited term)           
($10.50 x 16 hrs a week x 26 weeks (April 1st-Sept 30th)

Project Coordinator (e.g.,  Power 
Play! Campaign Manager, Latino 
Campaign Manager, African 
American Campaign Manager, 
Worksite Program Manager, Retail 
Program Manager, etc.)
Positions # 5,7,9,11,13

POSITION DESCRIPTIONS:

SUBTOTAL

Administrative Coordinator
Position # 3

Program Assistant (e.g. Power Play 
Assistant, Latino Assistant, 
Worksite Assistant, African 
American Assistant)
Position # 6,8,10,12

10%Grants Contract Analyst/Finance Analyst

27 Vacant
 $              40,000 1.00 100%

28

Administrator (e.g., Project 
Director)
Position # 1

Assist Regional Director, #2

Lisa Kares
 $              41,200 0.10

Coordinator of Other Program 
(e.g. Collaborative Coordinator)
Position # 4

Administers the nutrition education contract and budget, supervises nutrition education staff, attend nutrition education and scope of 
work related meetings, develops program plan and participates in the Regional collaborative. Coordinate contract reporting requirements.  

Under the Direction of the Regional Director the Assistant Regional Director assists with the facilitation of programs under the Network 
for a Healthy California Grant. Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition 
education activities; 

 $                      40,000 Communications Coordinator

 $                        4,120 

14%
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Central Valley Health Network
#11-10226

Region: Central Valley 

Total Dollars
B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental benefits at approximately  27.24% of salaries $695,482

SUBTOTAL: $                    189,449 

C. OPERATING EXPENSES:  
1. 31,754$                      

2. 12,300$                      

3. 15,505$                      

4. 11,707$                      

5. 2,860$                         

6. 1,716$                         
Nutrition Education Materials for the Programs/Campaigns ($143 per month x 12 months)

75,842$                      

Oversees and supervises the nutrition education program including project administration, project coordination, the development of the 
nutrition education component and materials and other nutrition and physical activity promotion programs.

Serves as internal auditor and controller. Assists with processing purchase orders, invoices, preparation of vouchers for payment as 
related to the Network program, as well as monitoring the budgets. 
Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions and participate in local 
events to promote health eating and physical activity for SNAP-Ed eligibles. 

Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions and participate in local 
events to promote health eating and physical activity for SNAP-Ed eligibles. 

Facilitates all the Regional Network  media efforts, including creating and maintaining a regional media plan, serving as the primary 
media contact with State and Regional Network funded partners, and providing leadership for regional public relations and media events 
in support of Regional Network  nutrition education activities targeting the SNAP-Ed eligible population.

Mentors and trains staff, Network  funded projects, and others serving the SNAP-Ed eligible population, on integration of physical 
activity into nutrition education interventions.  Coordinates one-time physical activity demonstrations. Chooses nutrition and physical 
activity resources to distribute with nutrition education interventions.

SUBTOTAL:

Postage 

Recreation Leader (e.g., Physical 
Activity Specialist)
Position # 14

(Limited Term) Promotora (e.g., 
Community Health Leaders)
Positions # 17-26, 30

Dietician
Position # 29

Lease 

Communications  
T1 Line ($625 x 12 months= $7500), Fax Line ($200 x 12 months = $2400), Website ($100 x 12 months =$1200)
Telephone $50 and Email $50 x 12 months= $1200
Photocopying/Duplication 
20,000 BW copies x .25 = $5,000/ 12,000 color copies x $0.45= $5,400/ Collaborative Materials = $4,105;  Also, $1,000 Additional Printing for 
Worksite Program for Training and Event ) 
Office Supplies 

General Supplies ($54.5 x 15.5 FTE x 12 months) paper clips, pens, paper, etc. for use in program             ($1,570 additional 
for Office Supplies for Worksite Program Outreach and Integration, Training and Event Supplies) 

Storage 

 Mailings: 50 x $0.70= $35; 100 x $1.80=180; 50 x $3.40=170; 5,000 x $0.42=2100; FedEx: 25 x$15=375   (Postage for use 
in mailing program documents such as newsletters, general program and campaign specific correspondence etc.)

Promotora (e.g., Community 
Health Leaders) Positions # 15-16

Accountant/Finance Analyst
Position # 28

Regional Media Coordinator
Position # 27

150 sq. ft x $1.15 X 15.34 FTE x 12 months = $31,754.  Excludes all Limited Term Community Outreach Workers
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Central Valley Health Network
#11-10226

Region: Central Valley 

D. EQUIPMENT: N/A -$                               
E. TRAVEL AND PER DIEM:

Meeting
 $                              -   

 $                        3,981 

 $                           492 

 $                           357 

 $                           492 

 $                        3,441 March Two-Day Network Conference for Project Director, Assistant Project Director, 2 Program Coordinators, 3 Campaign 
Coordinators, and Physical Activity Specialist, Collaborative Coordinator, Media Coordinator (Travel estimated  from Fresno 
to Sacramento)
a) Mileage: $197 x 3 (cars traveling ) = $591 (355 miles round trip x $0.555 per mile)
b) Lodging: $95 per room ($84 plus tax)x 10 staff  = $ 950 x 2 days = $1,900
c) Per Diem: $40 per day x 10 staff = $ 400x 2 days = $800
d) Parking: $25 per day x 3  (cars traveling)  = $75 x 2 days =$ 150                                                                                                  

One-Day Webinar Orientation for Project Director and Fiscal Staff : Program Coordinator, Administrative Assistant, 
Collaborative Coordinator ( No Travel projected )

January Media Spokesperson Training- African American Campaign for African American Coordinator and Specialist 
(optional) (Travel Projected from Fresno to Sacramento)
a) Mileage: $197 x 1 (car traveling ) = $181 (355 miles round trip x $0.555 per mile)
b) Lodging: $95 per room ($84 plus tax) x 1 staff  = $ 95
c) Per Diem: $40 per day x 1 staff = $ 40
d) Parking: $25 per day x 1  (cars traveling)  = $25

January/Feb ReThink Your Drink Statewide Meeting- Collaborative Coordinator, Project Director, (Alternate Media 
Coordinator) (Travel Projected from Fresno to Sacramento)
a) Mileage: $197 x 1 (car traveling ) = $181 (355 miles round trip x $0.555 per mile)
b) Lodging: $95 per room ($84 plus tax) x 2 staff  = $ 190
c) Per Diem: $40 per day x 2 staff = $ 80
d) Parking: $25 per day x 1  (cars traveling)  = $25

November Network Statewide Collaborative Meeting- Project Director, Collaborative Coordinator (Travel Projected from 
Fresno to Sacramento)
a) Mileage: $197 x 1 (car traveling ) = $181 (355 miles round trip x $0.555 per mile)
b) Lodging: $95 per room ($84 plus tax) x 2 staff  = $ 190
c) Per Diem: $40 per day x 2 staff = $ 80
d) Parking: $25 per day x 1  (cars traveling)  = $25

October Two-Day Regional Network Meeting for Project Director, 2 Program Coordinators, 1 2 Program Specialist, 3 
Campaign Coordinators, 3 Campaign Specialist and Physical Activity Specialist, (Travel estimated  from Fresno to 
Sacramento)
a) Mileage: $197 x 3 (cars traveling ) (355 miles round trip x $0.555 per mile) =$591
b) Lodging: $95 per room ($84 plus tax) x 12 staff  = $ 1140 x 2 days = $2280
c) Per Diem: $40 per day x 12 staff = $ 480x 2 days = $960
d) Parking: $25 per day x 3  (cars traveling)  = $75 x 2 days =$ 150
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Central Valley Health Network
#11-10226

Region: Central Valley 

 Total Dollars 

 $                        4,224 

 $                           517 

 $                           641 

 $                           492 

 $                           492 

 $                           492 

April Media Spokesperson Training- ReThink Your Drink for Media Coordinator, Collaborative Coordinator and Project 
Director(or sub) (Travel projected from Fresno to Northern (Oakland) CA)
a) Mileage: $211 x 1 (car traveling ) =  $211 (380 miles x $0.555 rate)
b) Lodging: $95 per room ($84 plus tax) x 3 staff  = $ 285 
c) Per Diem: $40 per day x 3 staff = $ 120
d) Parking: $25 per day x 1 (cars traveling)  = $25

August Media Spokesperson Training- Latino Campaign for Latino Coordinator and Media Coord or Specialist  (Travel 
projected from Fresno to Sacramento)
a) Mileage: $197 x 1 (car traveling ) = $197 (355 miles round trip x $0.555 per mile)
b) Lodging: $95 per room  ($84 plus tax) x 2 staff  = $ 190
c) Per Diem: $40 per day x 2 staff = $ 80
d) Parking: $25 per day x 1  (cars traveling)  = $25

May Network Statewide Collaborative Meeting- Project Director, Collaborative Coordinator (Travel Projected from Fresno to 
Sacramento)
a) Mileage: $197 x 1 (car traveling ) = $197 (355 miles round trip x $0.555 per mile)
b) Lodging: $95 per room ($84 plus tax) x 2 staff  = $ 190
c) Per Diem: $40 per day x 2 staff = $ 80
d) Parking: $25 per day x 1  (cars traveling)  = $25

March Two-Day Regional Network Meeting for Project Director, 2 Program Coordinators, 1 Program Specialist, 3 Campaign 
Coordinators, 3 Campaign Specialist and Physical Activity Specialist, (Travel estimated  from Fresno to Orange County)
a) Mileage: $278 x 3 (cars traveling ) = $834 (500 miles round trip x $0.555 per mile)
b) Lodging: $95 per room ($84 plus tax) x 12 staff  = $ 1140 x 2 days = $2280
c) Per Diem: $40 per day x 12 staff = $ 480x 2 days = $960
d) Parking: $25 per day x 3  (cars traveling)  = $75 x 2 days =$ 150  

June Media Spokesperson Training- Power Play! Campaign for PowerPlay! Coordinator and Media Coord or Specialist 
(optional) (Travel projected from Fresno to Sacramento)
a) Mileage: $197 x 1 (car traveling ) = $197 (355 miles round trip x $0.555 per mile)
b) Lodging: $95 per room ($84 plus tax) x 2 staff  = $ 190
c) Per Diem: $40 per day x 2 staff = $ 80
d) Parking: $25 per day x 1  (cars traveling)  = $25

April Media Spokesperson Training- Retail Program for Retail Program and Media Coordinator (Travel Projected from Fresno 
to Sacramento)
a) Mileage: $197 x 1 (car traveling ) = $197 (355 miles round trip x $0.555 per mile)
b) Lodging: $95 per room ($84 plus tax) x 2 staff  = $ 190
c) Per Diem: $40 per day x 2 staff = $ 80
d) Parking: $25 per day x 2  (cars traveling)  = $50
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Central Valley Health Network
#11-10226

Region: Central Valley 

 Total Dollars 

 $                           454 

 $                           224 

 $                           737 

 $                             90 

 $                      12,900 

$                        5,224 
$                      47,347 

 $                        2,256 

84,853$                      SUBTOTAL:

Conference/Training Registration (Local Network Approved)$ $50-$300 per training or conference.  
Project Director to attend

Truck rental for Campaign implementation (for program use with the Latino Campaign only)                                                   a) 

a) Mileage approx. 473.94 (miles per month) x 15. FTE x $0.555 x 12 months =  $47,347

AgSafe FarmWorker Health & Employee Wellness Conference (Approved Worksite Coordinator & Worksite Program 
Specialist)
 Fresno – Monterey County
a) Mileage: $197 (355 miles x $0.555 ) =  $197
b) Lodging: $95 per room  ($84 plus tax) x 2 staff  = $190 x 2 days = $380
c) Per Diem: $40 per day x 2 staff = $80 x 2 days = $160

Fresh Produce & Floral Council-Northern California Luncheon (Retail Coordinator)
Fresno-Alameda County Fairgrounds, Pleasanton, CA
One Staff Person attended (Retail Coordinator) 
Mileage: 332 miles x $0.555=$184
Registration $40

Spring  Successful Nutrition Education Strategies (SHAPE Meetings) (Three Staff- PA Specialist, PP Coordinator, PP 
Specialist)  Fresno
a) Registration: $30 x 3 staff= $90

Fresh Produce & Floral Council-Northern California Expo (Retail Coordinator)
Fresno-Alameda County Fairgrounds, Pleasanton, CA
One Staff Person attended (Retail Coordinator) 
Mileage: 332 miles x $0.555=$184.00
Lodging: $140.00 (one night) more expensive because in Alameda County, got approval
Per Diem: Day $40 x 2 days= $80
Registration: $50

Local Mileage 

Community Health Leader Travel to Events 
a) Mileage 390miles x $0.555= $215 x 10 (CHL's) x 6 months = $12,900
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Central Valley Health Network
#11-10226

Region: Central Valley 

Total Dollars
F. SUBCONTRACTORS: N/A

-$                            

G.
1

15,000$                      
$3,234
$4,500
$4,977
$2,289

2 10,500$                     

3

12,125$                     
4

5,500$                        
5 800$                           
6 Media - Regional Campaign and Program Media print and radio purchases upon CDPH/USDA approval 5,500$                        
7 Program Materials-for Trainings & Meetings 3,927$                        
8 Latino & AA Booth Space for Festivals, Flea & Farmers' Markets 4,500$                        

57,852$                      

TOTAL DIRECT COSTS: 1,103,478$                 
H. INDIRECT COSTS:

Approximately 16.45% Total Direct Costs $1,103,478
SUBTOTAL: 181,522$                    

941,019.00$       19.74 0% 1974% 1,285,000$                 TOTAL

SUBTOTAL:

Mini-Grants 

     d.  City of Selma (Fresno County) 

Training Fees - 10 training consultants $300-$500 each for SOW required trainings  (Worksite 
Facilitator/Trainer Fees = $500 per trainer x 5 events)

Food Demonstrations 
80 demos for 50 people at no more than $2.25 per person including supplies Additional $ 
1500 for food demos for Worksite Program Outreach and Integration

     a.  Kings County Public Health Department (Kings County)
     b.  Center for New Americans (Fresno County) 
     c.  Cutler Orosi Joint Unified School District (Tulare County) 

Regional Network Hosted Events Community Events @ $1,200 x 4 and $1200 x 1 (Worksite Community 
Discussion) Trainings/Meetings @ $300 x 10  (5 Worksite Training/Events Space x $500), Room Rental AV 
Equipment/Sound (5 events x $125)  

SUBTOTAL:

Photo Voice Project   16 (youth projects) x $50 photo prints, enlargements, and display board materials.

OTHER COSTS:

Central Valley Health Network will administer a mini-grants program throughout the Central Valley  Region 
in which mini-grants will be awarded competitively to qualifying community organizations upon USDA 
approval. The intent of the mini-grant process is to support opportunities for appropriate community agencies 
and organizations to execute activities in support of the Collaborative's Nutrition Education Empowerment 
Initiatives and/or consumer empowerment forums. Mini-grants requested for approval for FFY 2012 are as 
follows (See attached Mini-Grant Project Summary Forms from applicants listed below for additional 
information.)
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Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

  
Region Name Central Valley   
Date Completed May 6, 2011 

  
Mini-Grant Project Name Selma Senior Nutrition Education Program   
Amount Requested 2289.00   
Agency Name City of Selma   
Address 1710 Tucker Street 
 Selma, CA 93662   
Target Audience Low income Seniors 
Estimated Number 
of Participants 

200 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To enhance the quality of life for seniors in Selma by educating and 
introducing them to proper nutrition and food preparation education, 
through four-2.5 hour workshops over a 12 month period.  Workshops 
will also include food demonstration/taste-testing opportunities.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force (for planning) TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 
audience):  

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Healthy beverage promotion   
  



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks  Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices 1 Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Community Survey Data HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
Fresno 06019007002 All races 65.2%  
                   
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 
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Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

        
        
        
        
        
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 689.00 Salary costs associated with staff time to provide nutrition 

education activities.    
Operating Expenses 0.00          
Equipment Expenses 0.00          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

0.00       
   
Other Costs 1600.00  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0.00          
Total Expense 2289.00     
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Region Name Central Valley   
Date Completed May 2, 2011 

  
Mini-Grant Project Name CONNECT-Health and Nutrition Education Initiative   
Amount Requested 4977.00   
Agency Name Cutler Orosi Joint Unified School District   
Address 12623 Avenue 416 
 Orosi, CA 93647   
Target Audience CalFresh eligible children and their families 
Estimated Number 
of Participants 

900 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To provide direct nutrition education to help increase the consumption of 
fruits and vegetables in Cutler Orosi throughout the school year. Nutrition 
education and food demonstrations will take place in conjunction with 
existing weekly Farm Stands, four months out of the year.  CONNECT 
leaders will also be trained to do food demonstrations to promote healthy 
recipes during the Farm Stand activities.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 
audience): CONNECT leaders, food 
demonstration training 

 Nutrition Education Research/Evaluation Other (specify):       
 Print Media Other (specify):       

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of healthy 
beverages   
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Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 3 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Community Survey Data HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
              
                        
                        
                        
                           
* EARS data will be collected upon implementation of activities. 
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Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

5471860-6053904 Cutler Elementary  100%   
5471860-6112684 Golden Valley Elementary  100% 
5471860-6053938 Palm Elementary 100% 
        
        
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 277.00 Salary costs associated with staff time to provide nutrition 

education activities    
Operating Expenses 300.00 General office supplies and photocopying    
Equipment Expenses 0.00          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

0.00       
   
Other Costs 4400.00  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other: Food Demonstration Training by Food for Thought    
Indirect Costs 0.00          
Total Expense 4977.00     
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Region Name Central Valley   
Date Completed May 6, 2011 

  
Mini-Grant Project Name Healthier Choices for Healthier Lives   
Amount Requested 4500.00   
Agency Name Fresno Center for New Americans   
Address 4879 E Kings Canyon Road 
 Fresno, CA 93727   
Target Audience CalFresh-eligible Hmong elders and their families 
Estimated Number 
of Participants 

50 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To help Hmong individuals and their families in the City of Fresno 
become more aware of and knowledgeable that eating vegetables, fruits 
and being physically active are key to a healthier life. The project will 
provide a nutrition education series of four 30-minute classes; the series 
will be offered five times throughout the contract term.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       
 Print Media Other (specify):       

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promote healthy beverages   
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Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
1 Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks  Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 ACS Data HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
Fresno 06019002902 All Races 64.4% 
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 
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Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

        
        
        
        
        
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 4000.00 Salary costs associated with staff time to provide nutrition 

education.    
Operating Expenses 500.00 Printing and distributing nutritional education material.    
Equipment Expenses 0.00          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

0.00       
   
Other Costs 0.00  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs                
Total Expense 4500.00     
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Region Name Central Valley   
Date Completed May 9, 2011 

  
Mini-Grant Project Name Awareness of Obesity in Kings   
Amount Requested 3233.97   
Agency Name Kings County Department of Public Health   
Address 330 Campus Drive 
 Hanford, CA 93230   
Target Audience Low income Latino Youth (4th and 5th grade) 
Estimated Number 
of Participants 

200 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Collaborate with community agencies to organize an interactive 
conference to promote healthy lifestyles through healthy eating and 
physical activity to at least 200 4th and 5th grade students in Kings 
County (from a variety of schools). This conference would occur one time 
this year with mini-grant funding and would then become an annual 
occurrence supported by a variety of partners.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force (for planning) TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 
audience): 4th and 5th grade students 

 Nutrition Education Research/Evaluation Other (specify):       
 Print Media Other (specify):       

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of Healthy 
Beverages   
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Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 22 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Community Survey Data HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
              
                        
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 
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Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

1663917-6108815 George Washington Elementary 75.7% 
1663917-0110981 Hamilton Elementary 76.6% 
1663917-6118459 Hanford Elementary 96.3% 
1663917-6010409 Lee Richmond Elementary 89.8% 
1663917-6010417 Lincoln Elementary 97.6% 
1663917-6113609 Martin Luther King Elementary 83.2% 
1663917-6010425 Monroe Elementary 71.7% 
1663917-6010433 Roosevelt Elementary  92.5% 
1663958-6010482 Kit Carson Elementary 72.1% 
1663966-6010508 Lakeside Elementary 95.1% 
1663883-6010326 Stratford Elementary 93.8% 
1663974-6118590 Cinnamon Elementary 62.9% 
1663974-6069140 Lemoore Elementary 63.7% 
1663974-6010532 Meadow Elementary 59.7% 
1663974-6066666 PW Engvall Elementary 53.9% 
1663891-6010334 Bret Harte Elementary 89.6% 
1663891-6010342 John C Fremont Elementary 83.3% 
1663891-6010367 Mark Twain Elementary 87.1% 
1673932-6010565 Avenal Elementary 100% 
1673932-6010573 Kettleman City Elementary 100% 
1673932-6118566 Tamarack Elementary 100% 
1663875-6010276 Armona Elementary 87.6% 
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed      
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 1582.00 Costs associated with staff time     
Operating Expenses 350.00  General Office Supplies    
Equipment Expenses 0.00          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

0.00  
   
Other Costs 1301.00  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0.00          
Total Expense 3233.00     
 



BUDGET COVER SHEET
FFY 2012

October 1, 2011 - September 30, 2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 432,152$             466,688$            34,536$                     7.99%
Fringe Benefits 189,369$             190,829$            1,460$                       0.77%
Operating 38,430$               44,993$              6,563$                       17.08%
Equipment & Other Capital 1,625$                 -$                        (1,625)$                     -100.00%
Travel 31,616$               11,937$              (19,679)$                   -62.24%
Subcontractors 433,998$             497,305$            63,307$                     14.59%
Other Costs 19,375$               26,652$              7,277$                       37.56%
Indirect Costs 131,638$             124,731$            (6,907)$                     -5.25%

Total 1,278,203$          1,363,135$         84,932$                     6.64%

Personel - Increase personnel costs and COLAs

Travel: Added Annual Network Conference and other additional required meetings/conferences
Subcontractors: Moved minigrants into subcontractor line item.  Added required CHL's
Other Costs:  Moved minigrants out of other costs line item and less food demos
Indirect Costs: lower indirect rate for FFY 2012

The overall budget has also been increased by $ 78,135  as a result of the approval of the Retail Consumer
Connection activities in Amendment 2.

Equipment- No equipment purchased for FFY 2012

Note: Includes $78,135 FY11 Carry-in budget.

Contractor Name: San Bernardino County Department of Public Health
Contract #: 11-10236
Region: Desert Sierra Region

Increase/Decrease line item cost justification

Note:  If the Total Federal Share Percentage difference is greater than 5%, please provide an explanation.     
     
If the total percentage difference is greater than 5% consult your Contract Manager.       

FFY 2012 Plan 1 of 1 F 2011 08 02



BUDGET JUSTIFICATION
FFY 2012 

October 1, 2011 - September 30, 2012

San Bernardino County Dept. of Public Health
 #11-10236

Region: Desert Sierra Region 

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE        

(as a decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery 
Duties

6. Total Dollars

Name: 
Title: 
Name: 
Title: 

Name: 
Title: 
Name: 
Title: 

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

 $       653,105 8.55 305% 550%  $               466,688 

11 Varies (Jeanette Sanchez / Brandon Camacho)
 $         67,343 0.10 10% 0%  $                   6,734 Contract Manager (Staff Analyst)

1. Project Director (PH Program 
Coordinator)

12 Vacant
 $         34,822 0.25 25% 0%

SUBTOTAL:

0% $         60,329 1.00

0% 100%

Latino Campaign Assistant .25 FTE (Office Assistant II)

1.00

0%
Theresa Warren

 $         42,528 0.50 50% 0%

Teslyn Henry-King
 $         60,329 

POSITION DESCRIPTIONS:

Administers the nutrition education contract and budget, supervises nutrition education staff, attend nutrition education and 
scope of work related meetings, develops program plan and participates in the Regional collaborative. Coordinate contract 
reporting requirements.

Assists the Campaign Coordinator with nutrition education program planning and development.  Under the direction of 
Campaign Coordinator, works directly with individuals and small groups providing curriculum-based, prevention-oriented 
general nutrition education and physical activity targeted to SNAP-Ed eligibles.

Assists the Campaign Coordinator with nutrition education program planning and development.  Under the direction of 
Campaign Coordinator, works directly with individuals and small groups providing curriculum-based, prevention-oriented 
general nutrition education and physical activity targeted to SNAP Ed-eligibles.

10

1. Name and Position Descriptions

2b. African American Campaign Assistant 
(Health Education Assistant) -- .50 FTE

2a. Power Play Campaign Assistant (Health 
Education Assistant) -- .50 FTE

Leticia Salazar Allen
 $         51,662 

3.
Media Coordinator (Nutritionist)

9

1.

 $         60,329 0.20

 $         50,864 

0%

5

1.00Power Play Campaign Coordinator (Health Education Assistant)

2.

1.00
6 Maureen Medina

 $         34,822 

4 Elisa Mora

Latino Campaign Coordinator (Health Education Specialist I)

Melanie Sadanala

8 Pamela Sampson
 $         60,329 

7

20%

a. Power Play Campaign Assist. -- .50 FTE (Health Education Assistant); b. 
African American Campaign Assist. -- .50 FTE (Health Education Asst)  $         50,864 1.00 0%

Bronica Martindale

 $                   8,706 

80%

0.70

 $                 50,864 

 $                 42,230 

 $                 48,263 

0%

70%Physical Activity Specialist (Nutritionist)

 $                 21,264 Administrative Assistant (Secretary I)

 $                 34,822  Retail Program Manager

100%

100%

African American Campaign Coordinator (Nutritionist) 0.80

100%

 $                 78,884 Project Director (PH Program Coord.) 0.0%
Jeanne Silberstein

 $         78,884 1.00

 $                 12,066 
Darlene Mizumoto

0%

 $                 50,864 

 $                 51,662 100%

0%

 $                 60,329 

100%

a.  Assistant Project Director -- .50 FTE (Nutritionist); b. Collaborative 
Coordinator -- .50 FTE (Nutritionist)

FFY 2012 Plan Page 1 of 8 F 2011 08 03



BUDGET JUSTIFICATION
FFY 2012 

October 1, 2011 - September 30, 2012

San Bernardino County Dept. of Public Health
 #11-10236

Region: Desert Sierra Region 

10. Administrative Assistant (Secretary I) - 
.50 FTE

Provides general clerical support to the program.  Makes travel arrangements, arranges meetings and trainings, orders supplies 
and materials, creates correspondence, photocopies, etc.

Coordinate program staff and nutrition education activities; plan and follow through on outreach and educational events at health 
fairs, schools, and other promotional activities; work with schools, churches, farm worker organizations, and community 
organizations in planning and promoting good health through dissemination of nutrition education materials; actively acquire and 
develop culturally and linguistically competent nutrition curriculum and educational materials; to promote existing and/or to 
develop new physical activity promotional components of nutrition education; and expand our existing community outreach 
program to encompass nutritional components to increase community awareness and knowledge of good nutrition and healthy 
active lifestyles.

Provides the Regional Project Director with on going support and assistance in the management of the overall Regional Network 
contract.

Mentors and trains staff on integration of physical activity into nutrition education interventions.  Coordinates one-time physical 
activity demonstrations.  Chooses nutrition and physical activity resources to distribute with nutrition education interventions.

4a. Assistant Project Director (Nutritionist) -
- .50 FTE

3. Media Coordinator (Nutritionist) - .20 
FTE

6. Retail Program Specialist (Office 
Assistant II) -- .75 FTE

Coordinate program staff and nutrition education activities; plan and follow through on outreach and educational events at health 
fairs, schools, and other promotional activities; work with schools, churches, farm worker organizations, and community 
organizations in planning and promoting good health through dissemination of nutrition education materials; actively acquire and 
develop culturally and linguistically competent nutrition curriculum and educational materials; to promote existing and/or to 
develop new physical activity promotional components of nutrition education; and expand our existing community outreach 
program to encompass nutritional components to increase community awareness and knowledge of good nutrition and healthy 
active lifestyles.

Coordinate program staff and nutrition education activities; plan and follow through on outreach and educational events at health 
fairs, schools, and other promotional activities; work with schools, churches, farm worker organizations, and community 
organizations in planning and promoting good health through dissemination of nutrition education materials; actively acquire and 
develop culturally and linguistically competent nutrition curriculum and educational materials; to promote existing and/or to 
develop new physical activity promotional components of nutrition education; and expand our existing community outreach 
program to encompass nutritional components to increase community awareness and knowledge of good nutrition and healthy 
active lifestyles.

Coordinates the nutrition education activities of the Regional Network Retail Program such as planning, preparation, and 
implementation of healthy food demonstrations and taste testing in retail sites.  Supervises staff that carry out activities.

4b. Collaborative Coordinator 
(Nutritionist) -- .50 FTE

8. Physical Activity Specialist (Nutritionist)

7. Power Play Campaign Coordinator 
(Health Education Assistant) - 1.0 FTE

9. African American Campaign 
Coordinator (Nutritionist) - .80 FTE

Coordinate program staff and nutrition education activities; plan and follow through on outreach and educational events at health 
fairs, schools, and other promotional activities; work with schools, churches, farm worker organizations, and community 
organizations in planning and promoting good health through dissemination of nutrition education materials; actively acquire and 
develop culturally and linguistically competent nutrition curriculum and educational materials; to promote existing and/or to 
develop new physical activity promotional components of nutrition education; and expand our existing community outreach 
program to encompass nutritional components to increase community awareness and knowledge of good nutrition and healthy 
active lifestyles.

Coordinate program staff and nutrition education activities; plan and follow through on outreach and educational events at health 
fairs, schools, and other promotional activities; work with schools, churches, farm worker organizations, and community 
organizations in planning and promoting good health through dissemination of nutrition education materials; actively acquire and 
develop culturally and linguistically competent nutrition curriculum and educational materials; to promote existing and/or to 
develop new physical activity promotional components of nutrition education; and expand our existing community outreach 
program to encompass nutritional components to increase community awareness and knowledge of good nutrition and healthy 
active lifestyles.

5. Latino Campaign Coordinator (Health 
Education Specialist I) - 1.0 FTE
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BUDGET JUSTIFICATION
FFY 2012 

October 1, 2011 - September 30, 2012

San Bernardino County Dept. of Public Health
 #11-10236

Region: Desert Sierra Region 

Total Dollars

B. FRINGE BENEFITS: 190,829$               

(However DPH would like to use a range between approximately 40%-44%; but invoicing will be based on actuals)

FRINGE BENEFITS SUBTOTAL: $               190,829 

C. OPERATING EXPENSES:  
Expenses listed below will be used by staff listed above to support and implement the activities identified in the Scope of Work.
1)

4,449$                   
2)

14,952$                 
3)

3,800$                   
4)

21,792$                 

44,993$                 

D. EQUIPMENT EXPENSES:
None

-$                           

Regional Ops $500 + Power Play Campaign $1,800 + Latino Campaign $500 + African American Campaign $500 + PA Integration $0 
+ Retail Program $500 = $3,800.

11. Contract Manager (Staff Analyst) - .10 
FTE

Manages the nutrition education contract including budgets, invoices, local share documentation reports, time studies, fiscal 
reporting and adherence to funding requirements.  

General Office Supplies (pens, pencils, paper, folders, printer cartridges, etc.)

Regional Ops = $1,816/mo x 12 months = $21,792

Includes payroll taxes and medical/dental benefits at  40.89% of salaries ($466,688)

12. Latino Campaign Assistant (Office 
Assistant II) -- .25 FTE

Assists the Campaign Coordinator with nutrition education program planning and development.  Under the direction of 
Campaign Coordinator, works directly with individuals and small groups providing curriculum-based, prevention-oriented 
general nutrition education and physical activity targeted to SNAP-Ed eligibles.

Regional Ops $742 + Power Play Campaign $742 + Latino Campaign $742 + African American Campaign $742 +
 PA Integration $742 + Retail Program $739 = $4,449. (approx. $44.67/Campaign/program x 8.30 FTE x 12/mo)

EQUIPMENT SUBTOTAL:

OPERATING EXPENSES SUBTOTAL:

Communications expenses listed below are estimates only based on historical costs and will be used exclusively for nutrition education staff 
listed under Personnel and prorated accordingly when invoiced (telephone, fax, e-mail).

Warehouse/storage/inventory of boxes of materials for all of the Network Campaigns at the County's central warehousing facility and outside 
storage.

Routine printing and duplication of nutrition education materials

Regional Ops $5,820 + Power Play Campaign $2,724 + Latino Campaign $2,736 + African American Campaign $1,572 + PA 
Integration $1,620 + Retail Program $480 = $14,952.
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BUDGET JUSTIFICATION
FFY 2012 

October 1, 2011 - September 30, 2012

San Bernardino County Dept. of Public Health
 #11-10236

Region: Desert Sierra Region 

Total Dollars
E. TRAVEL AND PER DIEM:

1) Regional Network Meeting, Sacramento

Total Cost per 
person

# Staff 
Attending

a. Airfare (round trip) $275 8 $2,200
b. Hotel (1 night @ $84/night, two people per room) $42 8 $336
c. Meals (2 days @ $34/day) $68 8 $544
d. Airport Parking ($20) $20 8 $160
e. Ground Transportation ($30) $30 8 $240
f. Mileage (49.02 miles round trip x $0.555 per mile) $27 8 $218

Total Cost $462 8 $3,698
3,698$                   

2) Regional Network Meeting, Orange County

Total Cost per 
person

# Staff 
Attending

a. Hotel (1 night @ $84/night, two people per room) $42 6 $252
b. Meals (2 days @ $34/day) $68 6 $408
c. Mileage (33.33 miles round trip x $0.555 per mile) $18 6 $111

Total Cost $128 6 $771
771$                      

3) Network Statewide Collaborative (NSC) Meeting, Sacramento, November 2011

Total Cost per 
person

# Staff 
Attending

a. Airfare (round trip) $275 1 $275
b. Meals (1 day @ $24/day) $24 1 $24
c. Airport Parking ($10) $10 1 $10
d. Ground Transportation ($30) $30 1 $30
e. Mileage (49.02 miles round trip x $0.555 per mile) $27 1 $27

Total Cost $366 1 $366
366$                      

SUBTOTAL:

Attendees: Project Director, African American Campaign Coordinator, Latino Campaign Coordinator, Power Play Campaign Coordinator, Retail Program Specialist, Physical 
Activity Specialist, Assistant Project Director, Media Coordinator (8 staff total)

Expenses listed below will be used by San Bernardino County staff indicated under Personnel to support and implement the activities identified in the Scope 
of Work.  All Costs will be reimbursed at the current State DPA rates and County Motor pool costs unless prior approval is authorized by the Network  and 
Contract Manager.  [Travel costs for Riverside County staff (Subcontractor) are listed separately under the Subcontractor Budget Justification.]

Attendees: Project Director, African American Campaign Coordinator, Latino Campaign Coordinator, Power Play Campaign Coordinator, Retail Program Specialist, Physical 
Activity Specialist

SUBTOTAL:

Attendees: Project Director, Collaborative Coordinator

SUBTOTAL:
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BUDGET JUSTIFICATION
FFY 2012 

October 1, 2011 - September 30, 2012

San Bernardino County Dept. of Public Health
 #11-10236

Region: Desert Sierra Region 

Total Dollars
4) Network Statewide Collaborative (NSC) Meeting, Sacramento, May 2012

Total Cost per 
person

# Staff 
Attending

a. Airfare (round trip) $275 1 $275
b. Meals (1 days @ $24/day) $24 1 $24
c. Airport Parking ($10) $10 1 $10
d. Ground Transportation ($30) $30 1 $30
e. Mileage (49.02 miles round trip x $0.555 per mile) $27 1 $27

Total Cost $366 1 $366
366$                      

5) Network Conference, Sacramento

Total Cost per 
person

# Staff 
Attending

a. Airfare (round trip) $275 1 $275
b. Hotel (1 night @ $84/night, 1 person per room) $84 1 $84
c. Meals (1 days @ $34/day) $34 1 $34
d. Ground Transportation ($30) $30 1 $30
e. Mileage (49.02 miles round trip x $0.555 per mile) $25 1 $25

Total Cost $448 1 $448
$448

6) Media Spokesperson Training - African American
Attendees: African American Campaign Coordinator or Media Specialist

Total Cost per 
person

# Staff 
Attending

a. Airfare (round trip) $275 1 $275
b. Meals (1 day @ $24/ per day) $24 1 $24
c. Airport Parking ($10) $10 1 $10
d. Ground Transportation ($30) $30 1 $30
e. Mileage (49.02 miles round trip x $0.555 per mile) $27 1 $27

Total Cost $366 1 $366
SUBTOTAL: 366$                      

7) Media Spokesperson Training - Retail Program Media
Attendees: Retail Campaign Coordinator or Media Specialist

Total Cost per 
person

# Staff 
Attending

a. Airfare (round trip) $275 1 $275
b. Meals (1 day @ $24/ per day) $24 1 $24
c. Airport Parking ($10) $10 1 $10
d. Ground Transportation ($30) $30 1 $30
e. Mileage (49.02 miles round trip x $0.555 per mile) $27 1 $27

Total Cost $366 1 $366
SUBTOTAL: 366$                      

Attendees: Project Director, Collaborative Chair

SUBTOTAL:

Attendees: Assistant Project Director

SUBTOTAL:
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BUDGET JUSTIFICATION
FFY 2012 

October 1, 2011 - September 30, 2012

San Bernardino County Dept. of Public Health
 #11-10236

Region: Desert Sierra Region 

Total Dollars
8) Media Spokesperson Training - ReThink Your Drink

Attendees: Collaborative Coordinator or Media Specialist
Total Cost per 

person
# Staff 

Attending
a. Meals (1 day @ $24/ per day) $24 1 $24
b. Mileage (121.57 miles round trip x $0.555 per mile) $67 1 $67

Total Cost $91 1 $91
SUBTOTAL: 91$                        

9) Media Spokesperson Training - Power Play! Campaign
Attendees: Power Play! Campaign Coordinator or Media Specialist

Total Cost per 
person

# Staff 
Attending

a. Airfare (round trip) $275 1 $275
b. Meals (1 day @ $24/ per day) $24 1 $24
c. Airport Parking ($10) $10 1 $10
d. Ground Transportation ($30) $30 1 $30
e. Mileage (49.02 miles round trip x $0.555 per mile) $25 1 $25

Total Cost $364 1 $364
SUBTOTAL: 364$                      

10) Media Spokesperson Training - Latino Campaign Media
Attendees: Latino Campaign Coordinator or Media Specialist

Total Cost per 
person

# Staff 
Attending

a. Airfare (round trip) $275 1 $275
b. Meals (1 day @ $24/ per day) $24 1 $24
c. Airport Parking ($10) $10 1 $10
d. Ground Transportation ($30) $30 1 $30
e. Mileage (49.02 miles round trip x $0.555 per mile) $27 1 $27

Total Cost $366 1 $366
SUBTOTAL: 366$                      

11) SHAPE Meeting, Los Angeles

Total Cost per 
person

# Staff 
Attending

a. Mileage (121.57 miles round trip x $0.555 per mile) $67

Total Cost $67 1 $67
67$                        

12) Additional Pre-approved meetings and/or Trainings of choice.  Do not need to be Network Sponsored but do need prior approval by Network.

Total Cost per 
person

# Staff 
Attending

a. Registration $250

Total Cost $250 1 $250
250$                      

SUBTOTAL:

Attendees: Power Play Campaign Coordinator

SUBTOTAL:

Attendees: Power Play Campaign Coordinator
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BUDGET JUSTIFICATION
FFY 2012 

October 1, 2011 - September 30, 2012

San Bernardino County Dept. of Public Health
 #11-10236

Region: Desert Sierra Region 

Total Dollars
13) Local Travel Mileage

Travel expenses for mileage reimbursement and County motor pool costs incurred by Regional Project Staff to implement Regional 
Network activities within the three counties (San Bernardino, Riverside and Inyo) of the Desert Sierra Region will be changed to
the current state DPA allowable rate.

a. County Motor Pool Costs -  Standard County cost for the use of County motor pool vehicles (mid-size sedan, 
mini and passenger vans) @ $25 per day plus $.47 per mile 2,010$                   

b. Local Mileage - Approximately 9 Regional Project Staff x 485.84 miles traveled annually by each x $.555 per mile 2,407$                   

$                 11,937 
F. SUBCONTRACTORS:

1)

440,100$               

Riverside County Community Health Agency will strengthen and broaden an existing and successful partnership with San 
Bernardino County Department of Public Health with participation in the planning and implementation of the programs and activities 
of the Regional Network.
Riverside County will provide a full-time Health Education Assistant II who will dedicate 100% time to the Worksite Program.  Riverside County will 
also provide 2 additional full-time and 9 part-time staff to assist with administration, fiscal, training and supervision requirements.  (see attached 
separate budget & justification breakdown of cost for this subcontractor.)  (A copy of the signed Subcontractor Agreement will be submitted for the 
contract file.)

TRAVEL SUBTOTAL:

This subcontractor will support the following Scope of Work Objectives: Planning & Evaluation Objective 1, Activity 1a-1b; Planning & Evaluation 
Objective 2, Activity 1 – 2, Activity 4a – 4b, Activity 7b, d, e, f, g, Activity 8, Activity 9;Regional Coordination and Training Objective 1 – Training, 
Activity 2b, Activity 3 – 4; Regional Coordination and Training; Regional Coordination and Training Objective 2 – Communication, Activity 1, 1b, 1c, 
1d, 1e, Activity 2, Activity 3a, 3b, 3c; Regional Coordination and Training Objective 3 – Food Security, Activity 1 – 2; Regional Coordination and 
Training Objective 4 – Physical Activity, Activity 1 – 4; Regional Coordination and Training Objective 5 – Physical Activity Training – Support, 
Activity 1 – 5; Community Collaboration & Engagement Objective 1, Activity 3 -4, Activity 5, Activity 9; Community Collaboration & Engagement 
Objective 2 – Campaign Advisory Committees, Activity 1 – 2; Community Collaboration & Engagement Objective 3 – Nutrition Education Initiatives, 
Activity 1 – 4; Community Collaboration & Engagement Objective 4 – Mini-Grants, Activity 2, Activity 4-5; Community Collaboration & Engagement 
Objective 5 – Business Connections, Activity 1; Community Collaboration & Engagement Objective 6 – Physical Activity Partnerships, Activity 1 – 4; 
Community Collaboration & Engagement Objective 7 – Power Play Photo Voice, Activity 1 – 2; Community Collaboration & Engagement Objective 8, 
Activity 1 – 5; Community Collaboration & Engagement Objective 9 – AA Campaign, Activity 1 – 5; Media and PR Objective 1 – Plan, Activity 1 – 3; 
Media and PR Objective 2- Network Liaison, Activity 1 – 4; Media and PR Objective 3 – Spokespersons, Activity 1 – 3; Media and PR Objective 4 – 
Public Relations, Activity 1e, 1f, 1g, Activity 3 – 4; Media and PR Objective 5 – Community Based Marketing/Children, Activity 1; Retail Objective 1 
–Merchandising, Activity 1 – 4; Retail Objective 2 – Promotions, Activity 1 – 8; Retail Objective 3 – Corporate Social Responsibility, Activity 2; Retail 
Objective 4 – Training, Activity 1 – 2; Worksite Objective 1 – Recruitment and Implementation, Activity 1 – 9; Worksite Objective 2 – Partnerships, 
Activity 1 -4; Schools Objective 1, Activity 1; Schools Objective 2 – School Based Promotions, Activity 1; Schools Objective 3 – Parent Ed, Activity 1 
– 2; Schools Objective 4 – Child Nutrition/School Food Service, Activity 1 – 2; Schools Objective 5 – School Power Partners, Activity 1 – 2; 
Community Youth Organizations Objective 1 – Nutrition Education Activities, Activity 1 – 2; Community Youth Organizations Objective 2 – 
Promotions, Activity 1; Community Youth Organizations Objective 3 – Parent Education, Activity 1 – 2; Community Youth Organizations Objective 4 
– Power Partners, Activity 1 – 2; Community Events Objective 1 – Community Event Participation, Activity 1, Activity 3, Activity 4 – 6; Community 
Events Objective 2 – Healthy Food Environments, Activity 1; Faith Objective 1 – Body & Soul Planning & Recruitment, Activity 1 – 5; Faith Objective 
2 – Partnerships and Collaborative, Activity 1; Faith Objective 3 – Church Events, Activity 1; CBO and DHSP Objective 1 – Educational Lessons, 
Activity 1 – 5; Administration Objective 1 – Staffing & Communications, Activity 1, Activity 3, Activity 4a – c; Administration Objective 2 – 
Reporting, Activity 1, Activity 2a – f; Administration Objective 3 – Staff Development, Activity 1, 1b – d, Activity 2a – c, Activity 3, Activity 4a – c; 
Administration Objective 4 – Materials Management, Activity 1 – 2.
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BUDGET JUSTIFICATION
FFY 2012 

October 1, 2011 - September 30, 2012

San Bernardino County Dept. of Public Health
 #11-10236

Region: Desert Sierra Region 

Total Dollars
2) 27,609$                 

3) 7,400$                   

4) 17,505$                 

5)

4,691$                   

497,305$               
G. OTHER COSTS:

1)

10,200$                 

2) 10,040$                 
189 food demonstrations to reach a minimum of 100 people at each demo; not to exceed $2.25 per person.
10 events @ $30 each = $300

3) Booth Fees 780$                      
3 events @ $260 each = $780

4) Human Services Board Agenda Item Preparation (prepares items that need to be reviewed by the Board of Supervisors) 300$                      
$250 salaries & benefits + $50 for Indirect

5) 400$                      
$150 per hour x 2.67 hours (attorney fees)

6) Media 4,932$                   

26,652$                 
H. INDIRECT COSTS:

Approximately 16-25% of Total Salaries and Benefits ($657,517); 
INDIRECT COSTS SUBTOTAL: 124,731$               

653,105$        8.55 305% 550% 1,363,135$            

OTAL

            Regional campaign and program media print 

Food and supplies for demos/taste testing at targeted SNAP-Ed eligible sites for all of the Network Campaigns (Not to exceed $2.50/person)

Mini Grant Program Costs

San Bernardino County will administer a mini-grants program throughout the Desert Sierra Region in which mini-grants will be 
awarded competitively to qualifying community organizations upon USDA approval.  The intent of the mini-grant process is to 
support opportunities for appropriate community agencies and organizations to execute activities in support of the Collaborative's 
Nutrition Education Initiatives and/or consumer empowerment forums.  Mini-grants requested for approval for FFY 2012 are to be 
determined at a later date.                      a. Inland Orange Conservancy

Latino & Retail Community Health Leaders Contract

OTHER COSTS SUBTOTAL:

African American Community Health Leaders Contract

Nutrition Education Materials required for the delivery of critical program services:  Purchase of State approved nutrition education 
books and materials for use by all of the Network Campaigns during completion of Scope of Work Activities ($4.00 or less per item).

Community Health Leaders Contract
This subcontractor will support the following Scope of Work Objectives: Administration Objective 3, Activity 4b; Retail Objective 1, 
Activity 3-4; Retail Objective 2, Activity 5; Retail Objective 2, Activity 7b; Community Events Objective 1, Activity 1-3; 
Community Events Objective 1, Activity 5-6; CBO & DHSP Objective 1, Activity 2; CBO & DHSP Objective 1, Activity 5.

 SUBCONTRACTORS SUBTOTAL:   

This subcontractor will support the following Scope of Work Objectives: Administration Objective 3, Activity 4b; Retail Objective 2, 
Activity 5; Community Events Objective 1, Activities 1-3; Community Events Objective 1, Activities 5-6.

This subcontractor will support the following Scope of Work Objectives: Administration Objective 3, Activity 4b; Retail Objective 1, 
Activity 3-4; Retail Objective 2, Activity 5; Community Events Objective 1, Activities 1-3; Community Events Objective 1, 
Activities 5-6; CBO & DHSP Objective 1, Activity 2; CBO & DHSP Objective 1, Activity 5.

County Counsel
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Riverside County Community Health Agency

San Bernardino County Dept. of Public Health
#11-10236

Region: Desert Sierra Region

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage FTE Time 
for Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery
6. Total Dollars  

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$       547,849 5.45 75% 470% $            235,448 

8,929$                Community Health Leader (Health Services Assistant)
Nma Ohiaeri (African American)

 $         35,298 0.50 50% 17,649$              African American Assistant (Health Education Assistant II)

25%

3,102$                

50%

Vicki Wynn (African American)
 $         35,714 

SUBTOTAL
POSITION DESCRIPTIONS:

Diane Wayne (African American)
 $         62,047 0.05African American Assistant (Senior Nutritionist)

0.25

5%

42,331$              Power Play Assistant (Health Education Assistant II)
Claudia Limon (Latino)

 $         47,408 0.50

Gabriela Nunez (Power Play)
 $         42,331 1.00 100%

23,704$              Latino Assistant (Health Education Assistant II)

Anna Rubio (Worksite Specialist .50 FTE; Latino .50 FTE)
 $         38,111 1.00 38,111$              Community Health Leader/Latino Asst (Health Services Asst) 100%

11,492$              Physical Activity Assistant (Health Education Assistant II)

100% 45,968$              

25%
Andrea Morey (Physical Activity)

 $         45,968 0.25
Valerie Comeaux (Worksite Coordinator)

 $         45,968 1.00Health Educator (Health Education Assistant II)

5% 20,986$              

2,158$                Finance Analyst (Accounting Technician)
Mandy Adkins (Regional Operations)

 $         37,607 0.50 40% 10% 18,804$              Administrative Assistant (Office Assistant III)

Sherly Salgado (Regional Operations)
 $         43,160 0.05

2,214$                Finance Analyst (Accountant)

5%

Name of Subcontractor Organization: Riverside County Community Health Agency
Contact Information (Name, Phone): Betsy Ennis 951-358-5881 or Nora Ward 951-358-5311

NAME AND POSITION DESCRIPTIONS

Crieslyn Enriquez (Regional Operations)
 $         44,283 0.05 5%

 $         69,954 0.30 25%Project Director Assistant (Supervising Nutritionist)
Nancy Allende (Regional Operations)
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Riverside County Community Health Agency

San Bernardino County Dept. of Public Health
#11-10236

Region: Desert Sierra Region

Total Dollars

Develop materials and facilitate health education in both group and individual settings. Teaches general nutrition, the 
importance of fruits and vegetables, and health benefits of proper nutrition and physical activity. 

5. Health Educator - 
Physical Activity (Health 
Education Assistant II)

Develop materials and facilitate health education in both group and individual settings. Teaches general nutrition, the 
importance of fruits and vegetables, and heath benefits of proper nutrition and physical activity. 

8. Health Educator - Power 
Play (Health Education 
Assistant II)

Develop materials and facilitate health education in both group and individual settings. Teaches general nutrition, the 
importance of fruits and vegetables, and heath benefits of proper nutrition and physical activity. 

9. Health Educator - Latino 
(Health Education Assistant 
II)

Develop materials and facilitate health education in both group and individual settings. Teaches general nutrition, the 
importance of fruits and vegetables, and heath benefits of proper nutrition and physical activity. 

10.  Nutritionist - African 
American Assistant (Senior 
Nutritionist)

Provides nutrition education to the SNAP-ED eligible  population.  Specific duties  include:  one-on-one general nutrition 
education, delivery of general nutrition education in a classroom or group setting, staffing health fairs and other community or 
promotional events where nutrition education messages are delivered, distribution of linguistically and culturally appropriate 
nutrition education materials, documentation of educational and other encounters, assisting with writing project reports and 
preparation of quarterly reports, maintaining program reporting and tracking systems.

11. & 12. (Health Education 
Assistant II and Health 
Services Assistant - African 
American

6. & 7. Health Educator - 
Worksite (Health Education 
Assistant II)

Develop materials and facilitate health education in both group and individual settings. Teaches general nutrition, the 
importance of fruits and vegetables, and heath benefits of proper nutrition and physical activity. 

2. & 3.  Finance Analyst 
(Accountant/Accounting 
Technician)

Serves as internal auditor and controller. Assists with processing purchase orders, invoices, preparation of vouchers for 
payment as related to the Network program, as well as monitoring the budgets. 

4. Administrative Assistant 
(Office Assistant III)

Provides general clerical support to the Program. Assists in development and maintenance of a data collection system with 
emphasis on fiscal information. Arranges meetings and trainings, orders supplies and materials, creates correspondence, 
photocopies, etc. 

1.  Project Coordinator 
(Supervising Nutritionist)

Coordinate program staff and nutrition education activities; plan and follow through on outreach and educational events at 
health fairs, schools, and other promotional activities; work with schools, churches, farm worker organizations, and community 
organizations in planning and promoting good health through dissemination of nutrition education materials; actively acquire 
and develop culturally and linguistically competent nutrition curriculum and educational materials; to promote existing and/or to 
develop new physical activity promotional components of nutrition education; and expand our existing community outreach 
program to encompass nutritional components to increase community awareness and knowledge of good nutrition and healthy 
active lifestyles. 
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Riverside County Community Health Agency

San Bernardino County Dept. of Public Health
#11-10236

Region: Desert Sierra Region

B. FRINGE BENEFITS:
Includes payroll taxes and medical/dental benefits at approximently 43% - 44%  of total pex $235,448

SUBTOTAL: 102,428$        

C. OPERATING EXPENSES:

1,504$             

Communications expenses for nutrition education staff listed above and prorated accordingly (telephone, fax, e-mail)

2,400$             

300$                
as described in the Scope of Work.      $25/month x  12 months

513$                

Dry Cleaning cost for fruit and veggie costumes (7-costumes x 3 cleanings/yr x $25). 525$                

12,361$           

17,603$           
D. EQUIPMENT EXPENSES:

-$                 

E. TRAVEL AND PER DIEM:

1) Local Travel Mileage:  local meetings, conferences, site visits, etc. 8,122$            
a. Position # 5 Physical Activity Activities: 200 miles/month  x  12 months  @ $.555/mile  x  .25 FTE 333$              
b. Position #6 & 7 Worksite Activities: 220 miles/month  x  12 months  @ $.555/mile 1,465$           
c. Position # 8 Power Play Activities:  323 miles/month  x  12 months  @ $.555/mile 2,151$           
d. Position #9 Latino Activities:  275 miles/month  x  12 months  @ $.555/mile  x  .5 FTE 916$              

Staff office space and storage of nutrition education materials (approx. $1.89/sq ft  x  100 sq ft per FTE  x   5.45 FTE x 12 months)  

SUBTOTAL:

SUBTOTAL:

Expenses listed below will be used by subcontractor staff to support and implement the activities identified in the Scope of Work. All costs will 
be reimbursed at the current State DPA rates and prorated as appropriate by FTE of staff traveling.

(Invoicing will be done using actuals)

General Office Supplies (pens, pencils, paper, folders, printer cartridges, etc.) 

$276/year per FTE x 5.45 FTE's ($23/mo x 12 x 5.45 FTE)

   $200/month for 5.45 FTE's x 12 months ($36.70/mo x 12 x 5.45 FTE)

Mailing/Postage, overnight mail, etc. for newsletters and correspondence in support of nutrition education activities 

Routine printing and duplication of nutrition education materials.        $42.75/month x 12 months

Expenses listed below will be used by subcontractor staff listed above to support and implement the activities identified in the Scope of Work.
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Riverside County Community Health Agency

San Bernardino County Dept. of Public Health
#11-10236

Region: Desert Sierra Region

e. Position 10, 11, 12  African American Activities:  246.7 miles/month  x  12 months  @ $.555/mile  x  .5 FTE 822$              
f. Position #7 & 9 -Retail Activities:  204 miles/month  x  12 months  @ $.555/mile 1,359$           
g. Position #1 Regional Operations: 202 miles/month x 12 months  @ $.555/mile x .8 FTE 1,076$           

2) Conferences/Meetings:  2,900$            

Staff Name Conf Cost
Airfare ($400 
per person)

Per Diem 
($40 per 

person/per 
day)

Lodging 
($84 plus 
tax per 

room/per 
night)

Parking/Ground 
Transportation

a.     3 Regional Network Mtg (Sacramento) 0 $1,200 $240 $191 $55 1,686$           
2 days, 1 night, 2 rooms
(Valarie Comeaux-Work Site/Ann Rubio-Work Site/Claudia Limon-Latino)

b.     2 Network Conf. (Sacramento) 0 $800 $160 $96 $55 1,111$           
2 days, 1 night, 1 room
(Valarie Comeaux-Work Site/Ann Rubio-Work Site)

c.     2 Regional Network Mtg (O.C.) 0 n/a $48 n/a $55 103$              
1 day
(Valarie Comeaux-Work Site/Ann Rubio-Work Site)

11,022$           

F. SUBCONTRACTORS: -$                        

-$                 

G. OTHER COSTS: 5,100$            

a. 900$              
b. 960$              
c. 960$              
d. 900$              
e. 480$              
f. 900$              

Physical Activity Activities:  $75/month  x  12 months
Worksite Activities:  $80/month  x  12 months
Power Play Activities:  $80/month  x  12 months
Latino Activities:  $75/month  x  12 months
African American Activities:  $40/month  x  12 months
Retail Activities:  $75/month  x  12 months

SUBTOTAL:

SUBTOTAL:   

* Nutrition Education Materials required for the delivery of critical program services :  Purchase of State approved nutrition 
education books and materials for use by all of the Network Campaigns during completion of Scope of Work activities.

FFY 2012 Plan Page 4 of 5 F2011 08 03



SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Riverside County Community Health Agency

San Bernardino County Dept. of Public Health
#11-10236

Region: Desert Sierra Region

2,710$             

a.
540$              

b.
40$                

c.
80$                

d.
2,050$           

 $                300 

8,110$             

H. INDIRECT COSTS:
23.1%  x  $ 235,448, total salaries

SUBTOTAL: 54,388$           

547,849$       5.45 75% 470% 428,999$           TOTAL

African American Activities:
10 demos for 200 people at no more than $0.40 per person including supplies   (200 x $0.40)

Retail Activities:
30 demos for 5,125 people at no more than $0.40 per person including supplies  (5,125 x $0.40)

Targeted Nutrition Education Event Registration Fees (booth/space cost @ $10 - $75 p/event--approx. 3-6 events)

SUBTOTAL:

5 demos for 100 people at no more than $0.40 per person including supplies  (100 x $0.40)

Food and supplies for demos/taste testing at targeted SNAP-Ed eligible sites for all of the Network Campaigns:

Power Play Activities: 

Latino Activities:
24 demos for 1350 people at no more than $0.40 per person including supplies (1350 x $0.40)
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Latino and Retail Community Health Leaders 

San Bernardino County Dept. of Public Health
#11-10236

Region: Desert Sierra Region

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 

$       16,344 0.25 0% 25% $                4,086 
 

B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental benefits at  20% of salary

SUBTOTAL: 817$                   

Name of Subcontractor Organization:

0.25

NAME AND POSITION DESCRIPTIONS

Contact Information (Name, Phone):
Latino and Retail Community Health Leaders Contract (Names TBD)

1.

Facilitate nutrition education activities of the Regional Network campaigns.  Teaches general nutrition, 
the importance of fruits and vegetables, and health benefits of proper nutrition and physical activity.

4,086$                TBD (mulitple) 25%
TBD (409 hours)

 $       16,344 

SUBTOTAL

1. Community Health Leader
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Latino and Retail Community Health Leaders 

San Bernardino County Dept. of Public Health
#11-10236

Region: Desert Sierra Region

C. OPERATING EXPENSES:
None

-$                        
D. EQUIPMENT EXPENSES:

None

-$                        

E. TRAVEL AND PER DIEM:
a. Local Mileage - 1255 miles traveled within County to do food demos and attend festivals annually x $0.555 per mile = $697

697$                   

F. SUBCONTRACTORS:
None

-$                        

G. OTHER COSTS:
None

-$                        

H. INDIRECT COSTS:
None

SUBTOTAL: -$                        

16,344$        0.25 0% 25% 5,600$                TOTAL

SUBTOTAL:   

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

African American Community Health Leaders

San Bernardino County Depart. of Public Health
#11-10236

Region: Desert Sierra Region

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 

$               -   0.2 0% 20% $                7,037 
 

B. FRINGE BENEFITS:
None

SUBTOTAL: -$                        
C. OPERATING EXPENSES:

None
-$                        

D. EQUIPMENT EXPENSES:
None

-$                        

E. TRAVEL AND PER DIEM:
a. Local Mileage - 711 miles traveled to attend festivals and food demos annually x $0.555 per mile = $363

363$                   

SUBTOTAL

2.

NAME AND POSITION DESCRIPTIONS
1.

TBD (multiple) 

Contact Information (Name, Phone):
Name of Subcontractor Organization: African American Community Health Leaders Contracts (Names TBD)

Facilitate nutrition education activities of the Regional Network campaigns.  Teaches general nutrition, 
the importance of fruits and vegetables, and health benefits of proper nutrition and physical activity.

Community Health Leader

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:

20%

POSITION DESCRIPTION

TBD (639.75 hours)  Community 
Health Leader 7,037$                0.2

FFY 2012 Plan 1 of 2 F 2011 08 02



SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

African American Community Health Leaders

San Bernardino County Depart. of Public Health
#11-10236

Region: Desert Sierra Region

Total Dollars
F. SUBCONTRACTORS:

None
-$                        

G. OTHER COSTS:
None

-$                        

H. INDIRECT COSTS:
None

SUBTOTAL: -$                        

-$             20% 0% 20% 7,400$                TOTAL

SUBTOTAL:   

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Community Health Leaders 

San Bernardino County Depart. of Public Health
#11-10236

Region: Desert Sierra Region

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administraive 

Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 

$       37,714 0.70 0% 70% $              13,200 
 

B. FRINGE BENEFITS:
None

-$                        
C. OPERATING EXPENSES:

None
-$                        

Facilitate nutrition education activities of the Regional Network campains.  Teaches general nutrition, 
the importance of fruits and vegetables, and health benefits of proper nutrition and physical activity.

Community Health Leaders ContractName of Subcontractor Organization:

0.35

NAME AND POSITION DESCRIPTIONS

Contact Information (Name, Phone):

SUBTOTAL

TBD (550 hours)
 $       18,857 

SUBTOTAL:

SUBTOTAL:

6,600$                Community Health Leader  $       18,857 0.35 35%
2. TBD (550 hours)

1.
6,600$                Community Health Leader 35%

1. & 2. Community Health 
Leader
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Community Health Leaders 

San Bernardino County Depart. of Public Health
#11-10236

Region: Desert Sierra Region

Total Dollars
D. EQUIPMENT EXPENSES:

None
-$                        

E. TRAVEL AND PER DIEM:
a. Local Mileage - 4207.5 miles traveled to attend festivals within the County annually x $0.555 per mile = $2,335

2,335$                

F. SUBCONTRACTORS:
None

-$                        

G. OTHER COSTS:
None

-$                        
H. INDIRECT COSTS:

15% of Total Salaries: $13,200 x 15% 
SUBTOTAL: 1,980$                

37,714$        0.70 0% 70% 17,515$              TOTAL

SUBTOTAL:   

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:
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Form 4:  Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

/   
Region Name Desert Sierra    
Date Completed 5/12/11      

  
Mini-Grant Project Name Elementary School Nutrition Education--Promoting the Health Benefits of 

Fruits and Vegetables   
Amount Requested 4,691.00        
Agency Name Inland Orange Conservancy        
Address P.O. Box 188      
 Mentone, CA  92359        
Target Audience Elementary school children attending 3 different schools 
Estimated Number 
of Participants 

1500       
  
Key Goal of Project 
(Limit to 1-2 sentences) 

 To educate a minimum of 1500 students attending three separate schools 
about the nutrition and health benefits of fruits and vegetables available locally 
from farmers markets, produce stands, and grocery stores.  Groups separated 
by grade level of 60 children each will attend the single 25 minute activity 
presented outdoors at scheduled times throughout the school day at each 
school.   This is a one-time only intervention for each school will be presented 
by a staff member from the Inland Orange Conservancy, a not for profit farm 
entity.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):  
 Print Media Other (specify):       

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 



Form 4:  Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

       
  
 
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (Harvest of the Month, Power Play!). 
 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 3

  
Schools (K-12) If yes, complete school site section on pg 2 

  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.   
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
     N/A                   
                           
 
* EARS data will be collected upon implementation of activities. 



Form 4:  Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

36678506108864  
    

Georgia F. Morris Elementary      85.4%      

                  
36678506036685  
    

Lena M. Preston Elementary       92.6%      

                  
36677106035901  
    

South Tamarind Elementary      86.05%      

* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 3427 Salary costs associated with one Nutrition Educator to 

implement nutrition education activities.         
Operating Expenses 1197 Nutrition education event supplies & duplication.         
Equipment Expenses 0               
Travel (mileage) 
(cannot exceed 51 cents per mile) 
 
 

Other Costs 

67 
 
 

Total 130 miles at $.51/mile = $66.30 
 

   
 0  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food Materials 
for demos and 
taste testings 

Other:     
Indirect Costs 0          
Total Expense $4691.00     
 
 
 



BUDGET COVER SHEET 
FFY2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 439,800$                  425,780$           (14,020)$                  -3.19%
Fringe Benefits 175,920$                  161,796$           (14,124)$                  -8.03%
Operating 20,352$                    29,180$             8,828$                      43.38%
Equipment & Other Capital -$                              -$                       -$                         
Travel 12,481$                    29,333$             16,852$                    135.02%
Subcontractors 9,999$                      26,599$             16,600$                    166.02%
Other Costs 14,714$                    15,560$             846$                        5.75%
Indirect Costs -$                              11,752$             11,752$                    100.00%

Total 673,266$                  700,000$           26,734$                    3.97%

Increase/Decrease line item cost justification
Fringe Benefits: Less salary in personnel so less fringe paid out and Fringe benefit rate is lower

Travel is more due to more required meeting/trainings
Subcontracts due to requirement of higher CHL hours
Other Costs due to higher costs in FFY 2012
Indirect Costs: didn't budget for indirect in FFY 2011

Operating: Added web maintenance and web master fee and higher costs in FFY 2012 

Contractor Name: Ventura County Public Health
Contract #: 11-10228
Region: Gold Coast

Note:  If the Total Federal Share Percentage difference is greater than 5%, please provide an explanation.     
     
If the total percentage difference is greater than 5% consult your Contract Manager.       
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Ventura County Public  Health
#11-10228

Region: Gold Coast

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total FTE       
(as a decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct Delivery 
Duties

6. Total Dollars

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

Name: 
Title: 

Name: 
Title: 

$         501,644 8.00 50.0% 850% $               425,780 
 $                 36,545 Project Coord (.75 Retail/.25 core) 95%

POSITION DESCRIPTIONS:

Coordinator of Other Program 
(e.g.,Collaborative Coordinator)
Position # 7

100%

5

 $                           - 
2.

5.0% 95%

4
 $                 62,112 

SUBTOTAL

95%Project Coordinator (Latino Campaign Manager)
Mary Arevalo

9

6
Recreation Leader (.5 PAS /.5 CHL)

 $                 66,398 

Administrator (e.g., Project Director)
Position # 1

Administrative Coordinator
Position # 7

Carolina Ugarte

8 Rene Posada

7 JoAnn Torres
Coord of Other Programs /Admin Coord (.3Collab Cord/.7Asst 
Proj Director)

NAME AND POSITIONS DESCRIPTIONS

Dietitian (in Kind)  $           75,864 0.00 0.0%
Sivia Lopez-Navarro 

 $           62,112 5.0%1.00

Provides administrative and office support for the project staff and is responsible for the reporting requirements.

Administers the nutrition education contract and budget, supervises nutrition education staff, attend nutrition education and scope of 
work related meetings, develops program planand participates in the Regional collaborative. Coordinate contract reporting requirements.

10.0%

 $           36,545 1.00
TBD

5.0%

Program Assistant/Promotor (.5 Latino Campaign/.5 CHL)

 $                 78,528 Administrator 
1.

100%
Alicia Villicana 

 $           78,528 1.00 0.0%

 $                 34,036 

3. TBD

 $           34,036 1.00Program Assist (.25 PP!/.75 Core admin-Hlth Ed Asst II) 15.0% 85%

Project Coord. (Power Play Campaign Manager )  $           66,398 

5.0% 95%

1.00

 $                 43,298 
Cristina Wells

 $           43,298 1.00

 $           57,451 1.00 5.0% 95%  $                 57,451 

 $           47,411 1.00

Supervises, coordinates, facilitates nutrition education activities of the Regional Network  collaborative, arranges workshops and special 
events related to nutrition education priorities.  Coordinates nutrition education and physical activity integration resource sharing among 
Network-funded projects and partners serving the SNAP-Ed eligible audience.  

90%  $                 47,411 
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Ventura County Public  Health
#11-10228

Region: Gold Coast

Total Dollars
B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental benefits at  38% - 42% of salaries x $425,780 161,796$                

SUBTOTAL: $               161,796 

Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions and participate in local 
events to promote health eating and physical activity for SNAP-Ed eligibles. 

Program Assistant (e.g. Power Play 
Assistant, Latino Assistant, Worksite 
Assistant, African American Assistant)
Position # 3, 8

Mentors and trains staff, Network  funded projects, and others serving the SNAP-Ed eligible population, on integration of physical 
activity into nutrition education interventions.  Coordinates one-time physical activity demonstrations. Chooses nutrition and physical 
activity resources to distribute with nutrition education interventions.

Project Coordinator (e.g., Assistant 
Project Director, Power Play! 
Campaign Manager, Latino Campaign 
Manager, African American Campaign 
Manager, Worskite Program Manager, 
Retail ProgramManager, etc)
Position # 4, 5,9

Promotora (e.g., Community Health 
Leaders)
Position # 8

Dietitian
Position # 2

Oversees and supervises the nutrition education program including project administration, project coordination, the development of the 
nutrition education component and materials and other nutrition and physical activity promotion programs.

Assists the Project Coordinator with nutrition education program planning and development.  Under the direction of Project 
Coordinator, implements campaign and program nutrition education trainings for Network -funded projects and partners serving the 
SNAP-Ed eligible target audience, researches and assists with recruitment of eligible intervention sites and audiences for campaign and 
program expansion, and assists with required contract documentation and reporting.

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition education activities; plan and 
follow through on outreach and educational events at health fairs, schools, and other promotional activities; work with schools, 
churches, farm worker organizations, and community organizations in planning and promoting good health through dissemination of 
nutrition education materials; actively acquire and develop culturally and linguistically competent nutrition curriculum and education 
materials; to promote existing and/or to develop new physical activity promotional components of nutrition education; and expand our 
existing community outreach program to encompass nutritional components to increase community awareness and knowledge of good 
nutrition and healthy active lifestyles.  

Recreation Leader (e.g., Physical 
Activity Specialist)
Position # 6
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Ventura County Public  Health
#11-10228

Region: Gold Coast

C. OPERATING EXPENSES: Total Dollars
Office Supplies (paper, toner, pens, notepaper, etc.) $72.91 x 8 FTE x 12 months 7,000$                 7,000$                    
Communications (telephone, fax, email, etc., $1800 per FTE x 8 FTE) 14,400$               14,400$                  
Postage (for project related mail & correspondence $41.66/mo x 12 months) 500$                    500$                       
Copying/Printing ( 166,666 agendas, trng packet pgs, flyers, educational materials, other copies) @$.03/copy,  6,000$                 6,000$                    
10,000 Ed Materials, posters, other copies @$.10/copy
Fees Purchase order, Requisions fees,event fees etc 280$                    $280
Website maintenance and Webmaster fee for Gold Coast Network webpage (20 hours @ $50/hr) 1,000$                 1,000$                    

29,180$                  
D. EQUIPMENT EXPENSES:

None -$                           
-$                           

E. TRAVEL AND PER DIEM:

Staff # Staff # Trips # Days Per Diem Lodging Round Trip Total

Meeting $40/day
$96 ($84 
plus tax)

Campaign and Program Managers, Physical Activity Specialist, Project Director, & Collaborative Coordinator
Oct 2011 Regional Network Meeting – Sacramento
6 1 2 480$        576$          1,600$             2,656$                    

(Round Trip = Parking $40x2 =80, Shuttle=$30 x 6 staff=180, Air=$200x6 staff= $1200, County car=$70x2=$140)

Project Director or sub + Collaborative Chair or sub(upon request)
Nov/May 2011Network Statewide Collaborative (NSC) Meeting– Sacramento
1 2 1 80$          640$                320$                       

(Round Trip = Parking $20 x2 trips= $40 +  Shuttle=$30 x 2 trips= $60, County car=$70x2=$140)

Project Director, Collaborative Coordinator
Jan/Feb 2012 ReThink Your Drink Statewide Meeting – Sacramento
2 1 1 80$          230$                310$                       

(Round Trip = Parking $30 +  Shuttle=$30 x 2 staff= 60 County car=$70x2=$140)

Campaign and Program Managers, Physical Activity Specialist, Project Director, Collaborative Coordinator,
Feb 2012 Network Conference - Sacramento
6 1 2 480$        $576 1,100$             2,156$                    

(Round Trip = Parking $40 x 2 days= $80 +  Shuttle=$30 x 6 staff= 180 + 6 staff x County car=$70x2=$840)

SUBTOTAL:

SUBTOTAL:
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Ventura County Public  Health
#11-10228

Region: Gold Coast

Total Dollars
Campaign and Program Managers, Physical Activity Specialist, Project Director
March 2012 Regional Network Meeting – Orange County
6 1 2 480$        576 360$                1,416$                    

(Round Trip = Parking =$40 x2=$80, County car= $70x4)

1-2 RN staff per training
2012 Media Spokesperson Training – ReThink Your Drink, Retail, Power Play, Latino

2 4 1 320$        -$               640$                2,560$                    
(Round Trip = Parking = $20 x 4 = $80, County car = $70x8 = $560, Air = $1,600)

County Car and Van Rental for festivals, Retail Merchandising, Food Demos,Trainings, Meetings, etc
Motorpool 4000 4,000$                    
53.76 744 9660 3007 13,465$                  
Rent Parking Mileage Fuel

Mileage To travel to target areas at state rate of $.555per mile (4414 miles @ .555cents) 2,450$                   

29,333$                  

F. SUBCONTRACTORS: -$                          
A Health Educator/Nutrition Educator (TBD) will be for distributing materials and facilitating Power Play! Campaign activities in School and Community

1 Health Educators/Nutrition Educator $25/hr x 199.96 hrs( .09613 FTE) 4,999$                    
Compensation
Community Health Leaders (TBD) to assist with Campaign and Program activities 21,600$                  

26,599$                 SUBTOTAL:   

SUBTOTAL:

Youth Organizations targeting the SNAP-ed eligible population. The subcontractor will support the following SOW Objectives:  P& E 2; RC &T 5; CC & E 
7; M &PR 3, 5; School 1-5; CYO 1-2; Admin 4

targeting the SNAP-ed eligible population. The subcontractors will support the following SOW Objectives: P&E 2; RC & T 1-5; CC & E 3,8; M & PR 3-5; 
Retail 1, CBO & DHSP 1; Admin 3,4. $12-18/hr  ranging from 1250- 833 hrs
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Ventura County Public  Health
#11-10228

Region: Gold Coast

Total Dollars 
G. OTHER COSTS:

Mini-Grant Program 8,000$                    

Awardee: Abundant Table $4,000
Awardee: Isla Vista Youth Projects $4,000

Meeting & Training Expenses $2,500
($800 training facilitator for Collaborative meetings, PA trainings & Summit planning for 13.33 hrs @ $60/hr; $300 meeting logistics, $1400 rental fee 
for meeting/training venue for Collaborative for 35 people at 3-7 meetings  

Food Demonstrations and Taste Testing $2,000
for the SNAP-ed eligible population ($ 36 food for 50 demos/tastings for 150 target clients, $200 napkins, paper 
products, cooking equipment, such as knives, bowls, blenders, etc.)not to exceed $2.50/person 

Materials Warehousing and Fulfillment $3,060
This item insures that Network for a Healthy California materials are maintained in secure 
and clean environment. The off-site storage unit is equipped with shelving and appropriate lighting. FVPA Campaign
materials are shipped and delivered at this location. The Johnson Drive Storage charges $255  per month x 12 months

15,560$                  

H. INDIRECT COSTS:
2%  of Total Salaries and Fringe Benefits =  $587,576 11,752$                  

SUBTOTAL: 11,752$                 

501,644$        8.00 50% 850% 700,000$               TOTAL

SUBTOTAL:

Ventura County will administer a mini-grants program throughout the Gold Coast Region in which mini-grants will be awarded competitively to qualifying 
community organizations upon USDA approval. The intent of the mini-grant process is to support opportunities for appropriate community agencies and 
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Ventura County Public Health
 #11-10228

Region: Gold Coast

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE        

(as a decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery

 6. Total    
Dollars      

Name: 
Title: 

$        52,000 0.09613 0% 96.13% $                4,999 
 

B. FRINGE BENEFITS:
None -$                        

SUBTOTAL: -$                        

C. OPERATING EXPENSES:
None -$                        

-$                        

D. EQUIPMENT EXPENSES:
None -$                        

-$                        

E. TRAVEL AND PER DIEM:
None -$                        

-$                        

F. SUBCONTRACTORS:
None -$                        

-$                       

POSITION DESCRIPTIONS:

NAME AND POSITION DESCRIPTIONS

Contact Information (Name, Phone):
TBD
TBD

Name of Subcontractor Organization:

SUBTOTAL:   

SUBTOTAL

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:

1.

Oversees and supervises the nutrition education program including project administration, project coordination, the 
development of the nutrition education component and materials and other nutrition and physical activity promotion programs.

4,999$                Health Educator/Dietician 96.13%0.09613
TBD

 $        52,000 

Health Educator/Dietician
Position # 1
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Ventura County Public Health
 #11-10228

Region: Gold Coast

Total Dollars
G. OTHER COSTS: -$                       

-$                        

H. INDIRECT COSTS:
None -$                        

SUBTOTAL: -$                        
52,000$         9.61% 0% 96.13% 4,999$                TOTAL

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION 
OCtober 1, 2011 - September 30, 2012

Ventura County Public Health
#11-10228

Region:Gold Coast

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE       
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery

 6. Total    
Dollars      

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

 $         188,010 0.7183 71.83%  $              23,000 
   

Total Dollars
B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental benefits at  __% of salaries -$                        
SUBTOTAL: -$                       

3,630$                

 $           36,000 0.1486 0 14.86%

 $           33,000 0.1100 0 11%

5,350$                

Promotora (Retail .0749, Core .0748)

POSITION DESCRIPTIONS:

5

14.97% 5,389$                 $           36,000 0.1497 0

NAME AND POSITION DESCRIPTIONS

4 TBD
Promotora (Latino .055, Retail .055)

1.

 SUBTOTAL 

Contact Information (Name, Phone):
TBD
TBD

Name of Subcontractor Organization:

TBD
Promotora (Retail .0743, Core .0743)

6 TBD

 Promotora (e.g., Community 
Health Leaders)
Position # 1-6 

 Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions 
and participate in local events to promote health eating and physical activity for SNAP-Ed eligibles.  

Promotora (Latino .10 FTE)  $           25,000 
TBD 

0.1100 0 11%

2. TBD
0.1000 0 10%

Promotora (Latino .055, Retail .055)
3.

2,500$                

3,630$                

2,501$                Promotora (Latino .10 FTE) 10%0.1000 0
TBD

 $           25,010 

 $           33,000 
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SUBCONTRACTOR BUDGET JUSTIFICATION 
OCtober 1, 2011 - September 30, 2012

Ventura County Public Health
#11-10228

Region:Gold Coast

Total Dollars
C. OPERATING EXPENSES:

None -$                        
-$                        

D. EQUIPMENT EXPENSES:
None

-$                        

E. TRAVEL AND PER DIEM:
Meeting None -$                        

-$                        
F. SUBCONTRACTORS:

None -$                        
-$                        

Total Dollars
G. OTHER COSTS:

None -$                        
-$                        

H. INDIRECT COSTS:
None -$                        

SUBTOTAL: -$                        
188,010$         72% 0% 60% 23,000$              TOTAL

SUBTOTAL:   

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION 
OCtober 1, 2011 - September 30, 2012

Ventura County Public Health
#11-10228

Region:Gold Coast

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE       
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery

 6. Total    
Dollars      

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

 $         187,430 0.6800 71.83%  $              21,600 
   

Total Dollars
B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental benefits at  __% of salaries -$                        
SUBTOTAL: -$                       

2,500$                

3,300$                

2,501$                Promotora (Latino .10 FTE) 10%0.1000 0
TBD

$25,010

$33,000 11%

2. TBD
0.1000 0 10%

Promotora (Latino .055, Retail .055)
3.

Promotora (Latino .10 FTE) $25,000

 Promotora (e.g., Community 
Health Leaders)
Position # 1-6 

 Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions 
and participate in local events to promote health eating and physical activity for SNAP-Ed eligibles.  

TBD

Contact Information (Name, Phone):
TBD
TBD

Name of Subcontractor Organization:

TBD
Promotora (Retail .0743, Core .0743)

TBD 
0.1000 0

5,040$                $36,000 0.1400 0

NAME AND POSITION DESCRIPTIONS

4 TBD
Promotora (Latino .055, Retail .055)

1.

Promotora (Retail .0749, Core .0748)

POSITION DESCRIPTIONS:

5

14.97%
 SUBTOTAL 

6

3,300$                

$35,420 0.1400 0 14.86%

$33,000 0.1000 0 11%

4,959$                
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SUBCONTRACTOR BUDGET JUSTIFICATION 
OCtober 1, 2011 - September 30, 2012

Ventura County Public Health
#11-10228

Region:Gold Coast

Total Dollars
C. OPERATING EXPENSES:

None -$                        
-$                        

D. EQUIPMENT EXPENSES:
None

-$                        

E. TRAVEL AND PER DIEM:
Meeting None -$                        

-$                        
F. SUBCONTRACTORS:

None -$                        
-$                        

Total Dollars
G. OTHER COSTS:

None -$                        
-$                        

H. INDIRECT COSTS:
None -$                        

SUBTOTAL: -$                        
187,430$         68% 0% 60% 21,600$              

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:

TOTAL

SUBTOTAL:   

SUBTOTAL:
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Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

  
Region Name Gold Coast Region   
Date Completed May 4, 2011 

  
Mini-Grant Project Name Healthy Plate—From the Ground Up   
Amount Requested $4,000   
Agency Name Abundant Table   
Address 4720 E. Hueneme Road, Oxnard, CA 93033 
         
Target Audience Eligible Elementary and High School Students 
Estimated Number 
of Participants 

130 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Provide nutrition education, physical activity promotion, and healthy 
beverage promotion, and farm to table education to an elementary and a 
high school. Each of the two schools will receive seven classes of one 
hour each; a lunchtime one hour mini workshop on Rethink your Drink 
which students will help facilitate and participate in the nut ed for their 
peers; and a student and family night workshops for an hour on Rethink 
your Drink.  
     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       
 Print Media Other (specify):       

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of Healthy 
Beverages    

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
   
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 2 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.  
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Intervention Site Census Tracts 
 

Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
     N/A                      
 
* EARS data will be collected upon implementation of activities. 
 
Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
56725465632849 Hueneme High School 58.69% 
56725876055552 Blanchard Elementary School 76.06%  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 2,240.00 Salary costs associated with (1) Registered Dietitian for the 

provision of nut ed activities     
Operating Expenses 481 Duplication of nut ed materials, Office Supplies    
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

404 Travel costs associated with nutrition education at 20 round 
trips at 39.6 miles a trip= 792 miles x .51 = $403.92    

Other Costs 875.00  
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs                
Total Expense 4,000.00     
 
 
 



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

  
Region Name Gold Coast Region   
Date Completed May 4, 2011 

  
Mini-Grant Project Name Healthy Isla Vista   
Amount Requested $4,000   
Agency Name Isla Vista Youth Projects   
Address 6842 Phelps Road, Goleta, CA 93117 
         
Target Audience Low income Latino youth and families in Isla Vista 
Estimated Number 
of Participants 

800 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Deliver nutrition education, physical activity and healthy beverage 
promotion to two food distribution sites and one after school program by 
providing: 
a) For adults: Nineteen (19) Food demos of one hour of healthy food 

prep during existing parent meetings and food distribution events;  
b) For children: Five (5) age appropriate 30 min. nut ed food demos 

incorporated into existing parent meetings and food distribution 
events; 

c) And six (6) Latino Toolbox one hour workshops to school parents and 
a Family Resource Center.       

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  
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 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of Healthy 
Beverages    

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
   
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project ta  

1 Afterschool Programs   Indian Tribal Organizations 
 Community-Based Organizations                      Other Preschools or Daycares (not  Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
2  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.  
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
N/A       
 
* EARS data will be collected upon implementation of activities. 
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Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

42691956045470 Isla Vista Elementary School 64.64% 
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 1312 Salary costs associated with (2) Health Advocates/Educators 

and a Promotora for the provision of nutrition education 
activities    

Operating Expenses 542 Photocopying and Office Supplies    
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

25 Travel costs associated with nutrition education at: 30 round 
trips at 1.6 miles each trip= 48 miles x .51 = $24.48    

Other Costs 2000  
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:     
Indirect Costs 121 Not to exceed 10% of total direct costs         
Total Expense 4000.00     
 
 
 



BUDGET COVER SHEET 
FFY 2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 617,242$           677,778$           60,536$                    9.81%
Fringe Benefits 154,310$           155,889$           1,579$                      1.02%
Operating 74,183$             54,012$             (20,171)$                  -27.19%
Equipment & Other Capital 4,520$               2,000$               (2,520)$                    -55.75%
Travel 39,482$             55,148$             15,666$                    39.68%
Subcontractors 50,134$             -$                       (50,134)$                  -100.00%
Other Costs 102,120$           102,587$           467$                         0.46%
Indirect Costs 171,928$           167,586$           (4,342)$                    -2.53%

Total 1,213,919$        1,215,000$        1,081$                      0.09%

Increase/Decrease line item cost justification
Personnel: More CHL hours required in FFY 2012 and formally in Subcontracts in FFY 2011

Travel: More required trainings for FFY 2012
Subcontractors: Put all  CHLs into Personnel

Equipment: Less equipment needed in FFY 2012 

Operating: Rent is down because less $/sq. ft.  No photocopying and duplication moved to other costs.

Contractor Name:  Health Education Council
Contract #: 11-10229
Region:  Gold Country Region

Note:  If the Total Federal Share Percentage difference is greater than 5%, please provide an explanation.     
     
If the total percentage difference is greater than 5% consult your Contract Manager.       
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

 Health Education Council
#11-10229

Gold Country Region

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage FTE 
Time for Direct 
Delivery Duties

6. Total 
Dollars

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

9 Name: 
Title: 

10 Name: 
Title: 

11 Name: 
Title: 

12 Name: 
Title: 

13 Name: 
Title: 

14 Name: 
Title: 

Philip Bensing

 $        28,922 Collaborative Assistant

25%  $          8,436 Children's Power Play! Campaign  Assistant 0.25
Abigail Hakala

 $     32,136 

Children's Power Play! Campaign  Assistant

0%Worksite Program Manager

0.75 0%
Philip Bensing

 $     33,743 75%  $        25,307 Physical Activity (PA) Specialist

0.90 0% 90%

 $     33,743 0%

Administrative Assistant

0% 100%

Aide Silva
 $     55,116 

3. Ramona Mosley, MS
 $     77,250 

2.

NAME AND POSITIONS DESCRIPTIONS

6

70%

5

Collaborative Coordinator

4 Ramona Mosley, MS
 $     77,250 0.15

 $     54,288 

0%

1.00 30%
Dawn Dunlap 

10%0.35

 $        68,729 Project Director

 $        54,288 

 $        27,038 Regional Media Coordinator 25%

 $        50,469 

 $        11,588 15%

0%

1.
70%

Sarbdip Thandi, MSHS, CHES
 $     68,729 1.00 30%

1.00 0% 100%

Kacy Rodriguez, MA
Assistant Project Director

100%Children's Power Play! Campaign  Manager  $     50,469 1.00

 $        55,116 Latino Campaign Manager
7 Cynthia Robinson

 $     51,582 African American Campaign Manager 1.00 0% 100%  $        51,582 
8 Edith Gomez

 $     38,242 1.00Retail Program Manager
Mai Linh Tompkins, MBA

 $     52,530 1.00

Zandi Llanos
 $     38,242 1.00

1.00
Brandy Jaggers

 $     34,278 

25% 75%  $        38,242 

10% 90%  $        34,278 

 $        38,242 

100%  $        52,530 
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

 Health Education Council
#11-10229

Gold Country Region

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage FTE 
Time for Direct 
Delivery Duties

6. Total 
Dollars

15 Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

 $   979,292 16.60 133.0% 1527.0%  $      677,778 

Provides overall guidance for the operations, personnel, and fiscal responsibilities required by the nutrition 
project.

19

NAME AND POSITIONS DESCRIPTIONS

1.00
Community Health Leaders

2%0.10 8%

Supervises, coordinates, facilitates nutrition education activities of the Regional Network  collaborative, 
arranges workshops and special events related to nutrition education priorities.  Coordinates nutrition 
education and physical activity integration resource sharing among Network-funded projects and partners 
serving the SNAP-Ed eligible audience.  

22

Administers the nutrition education contract and budget, supervises nutrition education staff, attend nutrition 
education and scope of work related meetings, develops program plan and participates in the Regional 
collaborative. Coordinate contract reporting requirements.

5%

Chief Executive Director
Debra S. Oto-Kent, MPH

1.00

 $     23,184 

0%

 $          4,000 
TBD

 $     40,000 0.10

100%

 $          9,227 

3 Community Health Leaders   (2080 hours total)
Community Health Leaders

5%

0%

 $        14,560 

1.00 0%

100%

0%

 $        23,184 

50%

 $        16,800 

 $        20,160 

100%  $        30,000 Latino Campaign Assistant

2 Community Health Leaders (2080 hours total)

50%  $        15,080 
Deonca Powers
African American Campaign Assistant

Oscar Velasco
 $     30,000 

Administrator (e.g., Project Director)
Position # 1

Cindy Lopez
 $     30,160 0.50Worksite Assistant 0%

1.00 0%
16

100%

Registered Dietician
SUBTOTAL

21

 $     20,160 

4 Community Health Leaders  (2080 hours total)

POSITION DESCRIPTIONS:

Coordinator of Other Program (e.g. 
Collaborative Coordinator)
Position # 2

Chief Executive Director (e.g., Principal 
Investigator)
Position # 21

17
0.50

Community Health Leaders18

20

 $     29,120 

 $     16,800 

 $     92,270 
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

 Health Education Council
#11-10229

Gold Country Region

Total Dollars
B. FRINGE BENEFITS: 155,889$       

Includes payroll taxes and medical/dental benefits at  approximately 23% of salaries $677,778
SUBTOTAL: $      155,889 

Total Dollars

Regional Media Coordinator
Position # 3

Oversees and supervises the nutrition education program including project administration, project 
coordination, the development of the nutrition education component and materials and other nutrition and 
physical activity promotion programs.

Office Manager/Secretary/Admin Asst
Position # 14

Program Assistant (e.g. Power Play 
Assistant, Latino Assistant, Worksite 
Assistant, African American Assistant)
Position # 11, 12, 13, 15, 16, 17

Promotora (e.g., Community Health 
Leaders)
Position #  18, 19, 20

Dietician
Position # 22

Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions 
and participate in local events to promote health eating and physical activity for SNAP-Ed eligibles. 

Mentors and trains staff, Network funded projects, and others serving the SNAP-Ed eligible population, on 
integration of physical activity into nutrition education interventions.  Coordinates one-time physical activity 
demonstrations. Chooses nutrition and physical activity resources to distribute with nutrition education 
interventions.
Facilitates all the Regional Network media efforts, including creating and maintaining a regional media 
plan, serving as the primary media contact with State and Regional Network funded partners, and providing 
leadership for regional public relations and media events in support of Regional Network nutrition education 
activities targeting the SNAP-Ed eligible population.

Assists the Project Coordinator with nutrition education program planning and development.  Under the 
direction of Project Coordinator, implements campaign and program nutrition education trainings for 
Network -funded projects and partners serving the SNAP-Ed eligible target audience, researches and 
assists with recruitment of eligible intervention sites and audiences for campaign and program expansion, 
and assists with required contract documentation and reporting.

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition 
education activities; plan and follow through on outreach and educational events at health fairs, schools, 
and other promotional activities; work with schools, churches, farm worker organizations, and community 
organizations in planning and promoting good health through dissemination of nutrition education materials; 
actively acquire and develop culturally and linguistically competent nutrition curriculum and education 
materials; to promote existing and/or to develop new physical activity promotional components of nutrition 
education; and expand our existing community outreach program to encompass nutritional components to 
increase community awareness and knowledge of good nutrition and healthy active lifestyles.  

Provides general clerical support to the Program. Assists in development and maintenance of a data 
collection system with emphasis on fiscal information. Arranges meetings and trainings, orders supplies 
and materials, creates correspondence, photocopies, and other duties as required to support the nutrition 
education contract. 

Project Coordinator (e.g., Assistant Project 
Director, Power Play! Campaign Manager, 
Latino Campaign Manager, African 
American Campaign Manager, Worksite 
Program Manager, Retail Program 
Manager, etc)
Position # 4, 5, 6, 7, 8, 9

Recreation Leader (e.g., Physical Activity 
Specialist)
Position # 10
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

 Health Education Council
#11-10229

Gold Country Region

C. OPERATING EXPENSES:  
29,560$         

12,000$         
counties

1,838$           
1,920$           

54,012$         

D. EQUIPMENT EXPENSES:
1,500$          

500$             

2,000$           

E. TRAVEL AND PER DIEM:

# Trips # Days
Per Diem/ 
Parking Toll Lodging Mileage Airfare Total

1 1 390$          216$                  606$              

1 1 100$          83$                    183$              

1 1 80$            33$                    113$              

1 1 120$          67$                    187$              

1 2 520$          289$                  809$              

13 staff Regional Network Meeting (1 trip x 30 miles x .555) 
(Parking Garage $30 x 13 staff)  Justification for extra parking 
expense: in/out of garage during lunch or some Campaigns 
meeting at different location after general session.

13 staff Network Conference- Sacramento (1 trip x 40 miles x 
.555) (Parking Garage $40 x 13 staff) -   Justification for extra 
parking expense: in/out of garage during lunch         

Replace two desktop computers, monitors and software @ $750 each for 100% FTE Network  staff (positions # 8 and 13) with DELL 
Vostro computers

5 staff Network Statewide Collaborative Meeting- Sac (1 trip x 
30 miles x .555) (Parking Garage $20 x 5 staff) 

4 staff ReThink Your Drink Statewide Meeting- Sac (1 trip x 30 
miles x .555) (Parking Garage $30 x 4 staff) 

Computers will meet Network minimum requirements; specifications will be submitted for approval prior to 
purchase.

 $          8,694 

Postage: Approximately $153.13/month x 12 months for general correspondence with project partners and Network  staff

Staff Meeting

SUBTOTAL:

SUBTOTAL:

Replace four chairs   These chairs will be purchased for the new positions (CHLs and African American Assistant).

Rent:  Monthly space to conduct project activities (150 sq. ft per staff @ 1.02/sq. ft. x 16.1 FTE x 12 months)
Communications:  $45/month/16.1 FTE x 12 for local and long distance calls, faxes, teleconferences, e-mail, internet access, 
maintenance on web pages, firewall protection
Materials warehousing and fulfillment: Covers storage, inventory and distribution of Campaign materials throughout targeted 

2 staff Media Spokesperson Training- AA Campaign (1 trip x 
30 miles x .555) (Parking Garage $30 x 2 staff + Toll Bridge) 

Office Supplies: Pens, pencils, CDs, paper, paperclips, folders, staples etc.  $160/month x 12
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

 Health Education Council
#11-10229

Gold Country Region

Total Dollars

1 2 480$          2,304$    2,736$                    5,520$           

1 1 80$            50$                    130$              

1 1 60$            50$                    130$              

1 1 80$            31$                    111$              

1 1 80$            300$       600$                       980$              

434 204$          24,087$             24,291$         

220 12,210$             12,210$         

6 500$                  500$              

10 3,060$               3,060$           

2 168$       426$                  594$              

2 389$                  389$              

4 222$                  222$              

12 814$                  814$              

30 4,300$               4,300$           
55,148$         

3 staff Media Spokesperson Training- RYD (1 trip x 30 miles x 
.555)  (Parking Garage $20 x 3 staff) 

2 staff Media Spokesperson Training- Power Play!  (Parking 
Garage 30 x 2 staff +toll bridge)

12 staff Regional Network Meeting- Orange County ($96 ($84 
plus tax) x12 staff x 2 days)  (Parking Garage $40 x 12 staff)  

10 staff Partnership Planning Meetings 10 x 774.82 miles x 
$0.555 (30 miles/trip)

12 staff Regional Community Events (434 trips x 100 miles x 
.555) (Parking Garage $17 x 12 staff) 

11 staff Regional Retail Activities (220 trips x 100 miles x .555)

2 staff Media Spokesperson Training- Retail Program (1 trip x 
30 miles x .555)  (Parking Garage $40 x 2 staff) -   Justification 
for extra parking expense: in/out of garage during lunch

2 staff Media Spokesperson Training- Latino Campaign 
(Parking Garage 30 x 2 staff +toll bridge)

2 staff Power Play! Photovoice Project (6 trips x 150 miles x 
.555)

2 staff Public Health Department Trainings (10 trips x 600 
miles x $0.555)

2 skill based trainings for Regional Network  (6 staff x 122.2 
miles x.555)

SUBTOTAL:

1 staff Power Play! Campaign remote county visits (Alpine, 
Amador, Mono) (2 trips x 350 miles approx. x .555)

1 staff Regional Worksite Partnership Project- Sierra Cascade 
(MacArthur & Red Bluff) (West Sacramento to Red Bluff = R/T 
280 miles.  Red Bluff to MacArthur = 104 miles) Total trip: 

$

2 skill based trainings for PAS 4 trips x 100 miles x.555
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

 Health Education Council
#11-10229

Gold Country Region

F. SUBCONTRACTORS:

-$                  
G. OTHER COSTS:

1

31,882$         
 $                 1,740 
 $                 4,995 

 $                 5,000 

 $                 4,195 

 $                 5,000 

 $                    952 

 $                 5,000 

 $                 5,000 

2

14,400$         
3

4

Robert Semple Child Development and Preschool program/ Benicia Unified School District (BUSD)

Child Start Inc.
Camptonville Community Partnership 

Dr. Ephraim Williams Family Life Center

Solano County Licensed Family Child Care Association 

West Sacramento Youth Resource Coalition 

Willow Clinic - Willow Clinic Nutrition Program

Yuba City Unified School District 

Photocopying:  Approximately $1,200 per month for photocopying meeting agendas, minutes, attachments, training materials, 
newsletters, recruit mailings to schools and CYOs, other community members and agencies.  12 months x $1,200 per month = 
$14,400

6,515$           
Nutrition Education Materials required for the delivery of critical program services: To promote Network  message at food 
demonstrations, trainings, festivals and farmers' markets.  Cost to remain at $4 or less per item.  $4 per item with distribution to 750 
people = $3000

Minigrants: Health Education Council will administer a mini-grants program throughout the Gold Country 
Region in which mini-grants will be awarded competitively to qualifying community organizations upon USDA 
approval. The intent of the mini-grant process is to support opportunities for appropriate community agencies 
and organizations to execute activities in support of the Collaborative's Nutrition Education Empowerment 
Initiatives and/or consumer empowerment forums. Mini-grants requested for approval for FFY 2012 are as 
follows (See attached Mini-Grant Project Summary Forms from applicants listed below for additional 
information.)

3,000$           

SUBTOTAL:   

Food demonstrations and taste testing: Conduct food demonstrations at store, festival, and market locations reaching 13,030 @ 
$.50 per person but not to exceed $2.50/person; most produce donated from retail and community gardens/farmers' market 
patterns.  13,030 contacts @ $.50 = $6,515
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

 Health Education Council
#11-10229

Gold Country Region

Total Dollars
5

6

7

8

9 2,500$           

102,587$       

H. INDIRECT COSTS:

SUBTOTAL: 167,586$       

979,292$  16.60 133.0% 1527.0% 1,215,000$   

3,050$           

15,200$         

Media & Promotions:  Funds to support promotion of Network Campaigns  via radio, television, and social media throughout 
targeted counties. Prior Network  approval  will be obtained for content concept, prior to beginning any work on these items.  5 
signature events including Fruit and Veggie Fest, Regional Promising Practices Exchange, PA Regional Showcase, LHAM, 
Community Engagement Initiative; $1,000 each to include print promotions (qualifying community papers and magazines, Cultural 
Hub Paper, E-Blasts, promotional ads to promote signature events, etc.) and $1,000 for each event for television, and radio remote 
partnerships to promote signature events (5x$2,000=$10,000). Regional  initiatives (i.e.) ReThink Your Drink,  Healthy Choices on a 
Budget, Power Up Your Summer; $3000 to cover costs of 3 education promotins at $1,000 each and $2,200 to cover costs of 
initiative promotion through social media venues, radio, and television @ $733 each.    3x $1000=$3,000/ $733 x 3=$2,200 

Nutrition Education Literature/Materials:  Fact sheets, brochures, and newsletters about nutrition topics and SNAP-Ed promotion 
to distribute to target population at events, churches, food demonstrations, and other regional activities.  Items provided will be on 
USDA approved Nutrition Education Materials listing.

 $        15,290 

10,750$         

Evaluation- Exercise Across California (EAC) Outcome Evaluation-.  EAC  is a 100% Network allowable Program that consists of a 
partnership between Children's Power Play! Campaign , Kaiser Permanente and The Best Me.  CPP will implement the School Idea 
& Resource Kit in San Joaquin County schools whereas KP will administer the PA portion of the program and conclude with The 
Best Me presentation.  CPP will carry out approx. 1000 surveys which include Pre- and Post-tests pulled from the Network's  Impact 
Evaluation Handbook and the survey instrument will be approved by the Research and Evaluation Unit.  Evaluation dollars will be 
expended for survey print costs; matching pre- and post-tests; scoring and coding; data entry; analysis; and  the evaluation write-up. 

Nutrition Education Initiatives: To cover costs associated with support and promotion of the Collaborative's Nutrition Education 
Initiatives and any Regional Campaign initiatives including nutrition education materials, champion moms, Photovoice projects, 
parent education, employer and business education. 2 Regional initiatives at $5,290, 4 campaign initiatives as directed by Advisory 
Committees @ $2,500= 10,000

  SUBTOTAL:

Training: 2-3 Region specific trainings that will include: Regional Promising Practices Exchange, PA Regional Showcase; 2 channel 
or topic specific discussions; 1-2 skill-based trainings and 1 spokesperson training.  Additionally, promote and support 1-3 State-
funded trainings annually.  Regional Trainings (5) @ $2150=10,750 to support costs associated with delivery of trainings, i.e. 
speakers, facilities, etc.

16% Total Direct Costs of $1,047,414
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Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

FFY 12 Plan  Page 1 of 3   093011 
 

  
Region Name Gold Country   
Date Completed June 6th, 2011 

  
Mini-Grant Project Name 2011 Solano County Family Child Care Provider Nutrition Education Symposium   
Amount Requested $4195   
Agency Name Solano County Licensed Family Child Care Association   
Address 340 Travis Blvd # 227 
 Fairfield, CA, 94533   
Target Audience Child care providers that serve SNAP‐Ed eligible families 
Estimated Number 
of Participants 

Approximately 120 Child Care providers  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To train approximately 120 Child Care Providers on how to provide nutrition 
education to low income, SNAP‐Ed eligible families.  Topics will include: 
preparing healthy meals, selection, and preparation of fruit and vegetables, 
inclusive of taste testing and food demonstrations, and making healthy 
beverage choices.  Funding will provide for 3 Train the Trainer seminars using 
Network nutrition education materials. The Association will conduct a follow‐
up survey to determine activities implemented.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 
 
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 
audience): 120 Family Child Care Providers 

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
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MINI-GRANT PROJECT SUMMARY FFY 2012 
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Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of healthy 
beverages    

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations 1 Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites)  
Other (specify): Sites qualify through the 
Child & Adult Care Food Program 
   

If you check 2005-2009 ACS data you must complete the census tract section below. 
If you check Free/Reduced Price Meal %, you must complete the school site section below.  
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Intervention Site Census Tracts 
 

Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
                           
 
* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $2520 Salary costs associated with Program Coordinator, Nutrition 

Educators, and Program Assistant for the provision of nutrition 
education activities    

Operating Expenses $500 General office supplies    
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

0       
   
Other Costs $1175  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0          
Total Expense $4195     
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Region Name Gold Country   
Date Completed June 6th, 2011 

  
Mini-Grant Project Name Youth Chefs   
Amount Requested $5,000   
Agency Name Alchemist Community Development Corporation   
Address 1800 21st St. Suite 100 
 Sacramento, CA 95811   
Target Audience Low-income residents of the Oak Park Community 
Estimated Number 
of Participants 

4 low-income youth & 360 low-income residents 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Train 4 Youth Chefs on purchasing and preparing fruits and vegetables, 
choosing healthy drink options, and promoting a healthy community.  
These youth instructors will, in turn, engage and educate 360 low-income 
residents through 17 cooking demonstration events over a 12 month 
period.  Events will take place at a new qualifying healthy food outlet and 
offer nutrition education and taste testings. All food handling 
requirements and related codes will be followed.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
The FFY 2011 Mini-grant project (Network funded) provided nutrition education for clients of the 
Sacramento Food Bank. The current proposed project would provide nutrition education to a new 
audience in a new location, and in this manner avoid any duplication.  
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 
audience): 4 Youth Educators 

 Nutrition Education Research/Evaluation Other (specify):       
 Print Media Other (specify):       
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Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of healthy 
beverages     

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
1 Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check 2005-2009 ACS data you must complete the census tract section below. 
If you check Free/Reduced Price Meal %, you must complete the school site section below.  
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Intervention Site Census Tracts 
 

Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
Sacramento 06067004402       70.7% 
                           
 
* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $3235 Salary costs associated with Program Coordinator and 4 Youth 

Chefs for the provision of nutrition education activities    
Operating Expenses 0     
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

0       
   
Other Costs $1765  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0          
Total Expense $5,000     
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Region Name Gold Country    
Date Completed grant written 5/10/11 for 10/11‐9/12 funding 

  
Mini-Grant Project Name ReThink Your Drink   
Amount Requested $1,740   
Agency Name Child Start Inc. org 

   
Address 429 Devlin Rd 

Napa CA 94558 
    
Target Audience Teachers & Low‐income Parents of children 0‐5 years old,  and children in Early 

Head Start program in Solano County 
Estimated Number 
of Participants 

10 Head Start and Early Head Start Staff, 120  low‐income Parents, 600 children 
4‐5 years old (Head Start) and 100 children in 2‐3 years old (Early Head Start)  
   

Key Goal of Project 
(Limit to 1-2 sentences) 

Provide nutrition education training to approximately 10 Head Start and Early 
Head Start Teachers to enable them to provide nutrition education, food 
demonstrations and taste testing to parents and children.  Topics will include: 
healthy meals, snacks, and beverages as per the 2010 Dietary Guidelines for 
Americans. The Teachers will then engage 120 parents and 700 children at 5 
HEAD Start & 3 Early Head Start locations during 25 meetings over a 9 month 
period.  (Supplantation will be avoided by ensuring that Network funding 
augments existing Head Start and Early Heard Start nutrition education efforts 
and requirements.)     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 
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Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of healthy 
beverages   

 
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
  

  
  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
5 Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start 3 Other (specify): Early Head Start 
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Income Targeting Data Source    
 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites)  
Other (specify): Head Start & Early Head Start 
Income Guidelines   

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
                        
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 
Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $840 Salary costs associated with Nutrition Educator    
Operating Expenses $400 General office supplies    
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

0       
   
Other Costs $500  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0          
Total Expense $1740     
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Region Name Gold Country Region   
Date Completed June 6th, 2011 

  
Mini-Grant Project Name 90‐Day Healthy Living Challenge   
Amount Requested $5,000   
Agency Name Dr. Ephraim Williams Family Life Center   
Address 4036 14th Avenue  
 Sacramento, California 95820   
Target Audience Low‐income families living in the Oak Park community in Sacramento, CA.  
Estimated Number 
of Participants 

Approximately 400  families 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Engage approximately 400 families on eating healthy and being active through 
4, 2 hour lessons over a 4 week period in support of a 90‐Day Healthy Living 
Challenge.  Nutrition education will focus on the benefits of fruits and 
vegetable and physical activity promotion and include food demonstrations 
and taste testings of healthy meals, snacks and beverages. 

     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 
 
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
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Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

Promotion of healthy 
beverages      

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
1 Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 2005-2009 ACS Data HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 Food Stamp Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check 2005-2009 ACS data you must complete the census tract section below. 
If you check Free/Reduced Price Meal %, you must complete the school site section below.  
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Intervention Site Census Tracts 
 

Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
Sacramento  06067002800  All  59.99% 
                           
 
* EARS data will be collected upon implementation of activities. 
Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 0          
Operating Expenses 1,500 General office supplies & photocopying    
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

0       
   
Other Costs 3,500  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0          
Total Expense $5,000     
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Region Name Solano County   
Date Completed June 6th, 2011 

  
Mini-Grant Project Name Healthy Moms, Healthy Kids   
Amount Requested $ 5,000   
Agency Name Planned Parenthood Shasta Pacific   
Address              1325 Travis Blvd. Suite G 
              Fairfield, CA 94533   
Target Audience Pregnant & Parenting Teens enrolled in the Cal‐Works Cal‐Learn program 
Estimated Number 
of Participants 

50  low‐income Teens  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To improve the health of teen Cal‐Works Program clients and their children by 
increasing the teen client’s awareness of the importance of nutrition and physical 
activity in their lives through 3 sessions of 8 weekly classes over a 6 month period. 
Activities will include cooking demonstrations and taste testing of fruits and 
vegetables. 

     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 
audience): 

 Nutrition Education Research/Evaluation Other (specify):       
 Print Media Other (specify):       

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 healthy beverages   
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Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
1 Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
                           
 
* EARS data will be collected upon implementation of activities. 
Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
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Budget Justification  

Line Item Amount Description    
Personnel Costs 0          
Operating Expenses $680 General office supplies    
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$612 Travel miles associated with nutrition education (1200  miles x 
.51 = $612)    

Other Costs $3708  
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0          
Total Expense $5000     
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Region Name Solano County   
Date Completed June 2012 

  
Mini-Grant Project Name Harvest of the Month for Parents & Children   
Amount Requested $5,000   
Agency Name Robert Semple Child Care Development and State Preschool Program/Benicia 

Unified School District   
Address 2015 East 3rd Street 
 Benicia, CA 94510   
Target Audience Low income families and preschool age children 
Estimated Number 
of Participants 

60 low‐income families  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To provide nutrition education promoting fruits, vegetables and physical activity to 
approximately 60  low‐income families at 3 preschools. Classes will include 
information on how to prepare healthy meals, taste testing, and healthy beverage 
options taught during 6 sessions of 6 weekly classes over a 9 month period.  

     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 
 

  This agency has been previously awarded a Regional Network Mini-grant. This new project is for a new 
target audience and will not duplicate previously funded activities. 
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference  

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
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Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of Healthy 
Beverages    

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations 3 Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites)  
Other (specify): All clients complete Income 
Verification forms which verify that a 
majority of clients meet the < 185% FPL 
qualifications.” 
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Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
                        
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $1500 Salary costs associated with Nutrition Educator    
Operating Expenses $500 General Office Supplies    
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$500 Travel associated with nutrition education ( appx 980 miles x 
.51= 500)    

Other Costs $2500.  
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0          
Total Expense $5,000     
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Region Name Gold Country Region   
Date Completed June 6, 2011 

  
Mini-Grant Project Name Willow Clinic Nutrition Education Program   
Amount Requested $1000   
Agency Name Willow Clinic   
Address 1200 North B St., Sacramento CA 95811 
    
Target Audience Low‐income homeless families and individuals 
Estimated Number 
of Participants 

370  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Educate approximately 370 homeless families on how to prepare nutritious foods with 
limited resources, provide brief Food Stamp Outreach & Restaurant  Meals Program 
Promotion, and promote ideas on how to eat nutritiously on a limited budget to 
include making healthy food and beverage choices during 3 series of 3 weekly 1 hour 
lessons over a 4 month period.      

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
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Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of healthy 
beverages     

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  

Description:  

Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
1 Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens 2 Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         
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Intervention Site Census Tracts 
 

Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
Sacramento  06067005300              88.7% 

 
                           
 
* EARS data will be collected upon implementation of activities. 
Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 0          
Operating Expenses 300 General office supplies & printing costs    
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

230 Travel costs associated with nutrition education (450 miles x 
.51= appx 230)     

Other Costs 470  
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0          
Total Expense 1,000     
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Region Name Gold Country   
Date Completed June 6th, 2011 

  
Mini-Grant Project Name Eat for a Change   
Amount Requested $5,000   
Agency Name West Sacramento Youth Resource Coalition   
Address 500B Jefferson Boulevard #195, West Sacramento, CA 95605 
    
Target Audience Low‐income community members  
Estimated Number 
of Participants 

Approx.  500 Community Members 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Trained youth leaders will engage and educate approx. 500 low income 
community members on eating healthy, being active, healthy beverage 
options, and cooking healthy meals through nutrition education offered at a 
total of 16, one hour weekly meetings held at a food pantry and WIC clinic.  
Additionally, community members will be educated on how to advocate on 
their own behalf for access to healthy foods and physical activity.  WIC‐based 
activities will complement and enhance existing WIC nutrition education 
activities and not supplant. 
     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 
audience):  

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
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Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of healthy 
beverages     

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

 Afterschool Programs   Indian Tribal Organizations 
 Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
 Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
1 Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start 1 WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):  
Other (specify):         

If you check 2005-2009 ACS data you must complete the census tract section below. 
If you check Free/Reduced Price Meal %, you must complete the school site section below.  
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Intervention Site Census Tracts 
 

Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
    
                   
                           
 
* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $3825  Salary costs associated with Program Coordinator for the 

provision of nutrition education activities     
Operating Expenses $  875  General office supplies     
Equipment Expenses 0            
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$  300  Travel costs associated with nutrition education ) 588 miles x 
.51 = 300)     

Other Costs 0   
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testing 

Other:           
Indirect Costs 0            
Total Expense $5,000      
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Region Name Gold Country   
Date Completed 05/10/2011 

  
Mini-Grant Project Name Families Fit Together   
Amount Requested $5,000   
Agency Name Yuba City Unified School District   
Address 750 Palora Ave. 
 Yuba city, CA 95991   
Target Audience Families of Afterschool students at 4 low-income schools 
Estimated Number 
of Participants 

550 low-income families 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Engage and educate approximately 550 low –income families on eating 
healthy foods, choosing healthy beverage options, increasing access to 
healthy foods, food budgeting, food demonstrations, taste testing and 
physical activity promotion during 6, 2 hour weekly afterschool classes at 
4 school sites.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 
 
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
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Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of healthy 
beverages    

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  
Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

4 Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         
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Intervention Site Census Tracts 
 

Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
    
              
                   
                   
                           
 
* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

51714646053367 Bridge st. School 90.51% 
51714646053383 Gray Ave. Middle School 84.23% 
51714646053391 King Ave. School 84.07% 
51714646053425 Park Ave. School 92.22% 
      (Note: all after-school program are located on the 

school site) 
 

* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 0          
Operating Expenses $1,000 General Office Supplies     
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$102 Travel costs associated with nutrition education ( 200 miles x 
.51 = $102) 

   
Other Costs $3,898  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0          
Total Expense $5,000     
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Region Name Gold Country   
Date Completed June 6th,  2012 

  
Mini-Grant Project Name Yuba County School Family Nutrition Education    
Amount Requested $4995.00   
Agency Name Camptonville Community Partnership   
Address 16585 School St. PO Box 218  
 Camptonville CA 95922   
Target Audience Families and students of 27 low‐income Yuba County Schools 
Estimated Number 
of Participants 

Approximately 12,500 low‐income students & their families 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Engage and provide nutrition education to low‐income students and their 
families at  27 qualifying schools during 3 workshops and approximately 6 
School Meetings.  Topics will focus on increased consumption of fruits and 
vegetables, promoting a healthy weight, healthy communities, physical activity 
promotion, and healthy beverages.  Students and families will also learn how to 
advocate on their own behalf for access to healthy foods and physical activity.      

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No  (If yes, please describe in the space below how the proposed project is different from the Network 
funded program and the systems in place to avoid duplication of match, time, and numbers 
reached.)

   
 
 
 
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
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Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Promotion of healthy 
beverages    

Nutrition Education Materials 
 

   
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource).   
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 27 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify): Low-income School Districts 
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
                        
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 
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Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

105875830112 Yuba County Career Preparatory Charter 86.28% 
105870113274 Thomas E. Mathews Community 100.00% 
105875830047 Yuba County Juvenile Hall/Community 100.00% 
105875830104 Yuba County Opportunity 70.00% 
105875830112 Yuba County Career Preparatory Charter 86.28% 
105876069249 Yuba County Special Education 80.17% 
727286056600 Camptonville Elementary 75.51% 
727360118463 New Day Charter 70.00% 
727360119362 Edgewater Elementary 71.35% 
727365830013 Lindhurst High 83.52% 
727365830088 North Marysville Continuation High 54.92% 
727365830096 South Lindhurst Continuation High 91.89% 
727365835202 Marysville High 56.36% 
727366056626 Anna McKenney Intermediate 80.11% 
727366056634 Arboga Elementary 60.57% 
727366056659 Cedar Lane Elementary 93.39% 
727366056675 Dobbins Elementary 75.71% 
727366056683 Ella Elementary 97.43% 
727366056709 Johnson Park Elementary 88.22% 
727366056717 Linda Elementary 94.22% 
727366056733 Covillaud Elementary 79.61% 
727366056741 Olivehurst Elementary 88.32% 
727366056774 Kynoch Elementary 84.97% 
727366056782 Yuba Feather Elementary 90.60% 
727366056790 Yuba Gardens Intermediate 90.50% 
727366056840 Wheatland Elementary 53.48% 
727690123570 J.C. Ray Community Day High 100.00% 

   
   
   
   
   
   
   
   
   
   
   
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
093011 

Budget Justification  

Line Item Amount Description    
Personnel Costs $4045 Salary costs associated with Program Coordinator for the 

provision of nutrition education activities    
Operating Expenses $542 General office supplies    
Equipment Expenses 0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$408 Travel Costs associated with nutrition education (800 miles x 
.51= $408)    

Other Costs 0  
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 0          
Total Expense $4995     
 
 
 



BUDGET COVER SHEET 
FFY 2012

October 1, 2011 - September 30, 2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 178,502$                165,296$           (13,206)$                   -7.40%
Fringe Benefits 84,253$                  60,138$             (24,115)$                   -28.62%
Operating 32,227$                  68,010$             35,783$                    111.03%
Equipment & Other Capital -$                       -$                              0.00%
Travel 1,500$                    3,954$               2,454$                      163.60%
Subcontractors 1,427,839$             1,440,860$        13,021$                    0.91%
Other Costs 2,060$                    95,638$             93,578$                    4542.62%
Indirect Costs 17,850$                  16,530$             (1,320)$                     -7.40%

Total 1,744,231$             1,850,426$        106,195$                  6.09%

Note: Includes $105,426 for FY11 Carry-in

Personnel: Increased FTE for 2 staff
Fringe benefits: Fringe benefits was only calculated for FT staff for FFY 2012

Travel: Added Network Conference for FFY 2012 and more staff traveling for added mileage cost
Subcontractors: Loss UCCE, LA as a subcontractor
Other Costs:  LA County and subcontractor PHFE absorbing the costs due to loosing UCCE, LA
Indirect Costs- based on less personnel salaries.

The overall budget has also been increased by $ 105,426  as a result of the approval of the Retail Consumer Connec

Operating: Previous subcontractor (UCCE, LA) decided to renew their subcontract so all of their staff is being
obsorbed with their other on site subcontracor (PHFE) so all of UCCE, LA operating expense was put in the main 
budget because that is where PHFE's are.

Increase/Decrease line item cost justification:

Contractor Name: County of Los Angeles Department of Public Health
Contract #: 11-10233
Region: Los Angeles

Note: If the Total Federal Share Percentage difference is greater than 5%, please provide an explanation.

If the total percentage is greater than 5% consult your Contract Manager.
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BUDGET COVER SHEET 
FFY 2012

October 1, 2011 - September 30, 2012

ction activities in Amendment 2
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BUDGET JUSTIFICATION 
FFY 2012

October 1, 2011 -  September 30, 2012

County of Los Angeles Dept. of Public Health
# 11-10233

Region: Los Angeles 

PERSONNEL SALARIES:

2. Annual Salary
3. Total FTE     
(as a decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery 
Duties

6. Total Dollars

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$                175,272 4.00 360% 40% $                165,296 

1.00

0.80

70%

3.

4 Cynthia Lopez
 $                  24,940 Student Professional Worker [Admin Asst (AA)]

 $                  61,382 

 In-kind 

 $                  64,010 

 $                  19,952 70%

80%

 $                  61,382 

10%

0%100%

 In-kind 0.40

20%

40% 0%

 $                  64,010 1.00

1.

Olga Kazaryan
Administrative Assistant II [Finance Analyst (FA)]

NAME AND POSITIONS DESCRIPTIONS

Research Analyst II [Research Specialist (RS)]

Nutrition Program Director [Chief Executive Officer (CEO)]
2. John (Jack) Thompson, MPH

Jean Tremaine, MA, MPH

 $                  19,952 
SUBTOTAL

Administrative Assistant II 
[Finance Analyst (FA)]                      
Position # 3

Provides general clerical support to the Program.  Assists in development and maintenance of a data collection system 
with emphasis on fiscal information.  Arranges meetings and trainings, orders supplies and materials, creates 
correspondence, photocopies, etc.

POSITION DESCRIPTIONS:

Nutrition Program Director [Chief 
Executive Officer (CEO)]  Position   
# 1

Provides overall guidance for the operations, personnel, and fiscal responsibilities required by the Nutrition Program.

5 Denise Marron
10%0.80 $                  24,940 Student Professional Worker [Admin Asst (AA)]

Student Professional Worker 
[Admin Asst (AA)]   Position # 4, 5

Provides general clerical support to the Program. Assists in development and maintenance of a data collection system 
with emphasis on fiscal information. Arranges meetings and trainings, orders supplies and materials, creates 
correspondence, photocopies, and other duties as required to support the nutrition education contract. Participates in 
direct delivery on an as needed basis.

Research Analyst II [Research 
Specialist (RS)]
Position # 2

Evaluates nutrition education, and physical activity promotion interventions in a variety of community channels.  
Methods can include process and impact evaluations, pre and post tests, surveys, focus/discussion roundtables, photo 
documentaries, and case studies.
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BUDGET JUSTIFICATION 
FFY 2012

October 1, 2011 -  September 30, 2012

County of Los Angeles Dept. of Public Health
# 11-10233

Region: Los Angeles 

Total Dollars
B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental benefits at 47.96% x $125,392 of salaries for full-time, permanent employees. (Position 2 & 3)

SUBTOTAL: 60,138$                 

C. OPERATING EXPENSES:               Must be pro-rated when staff are not 100%
1) Office Supplies
General office supplies (pens, paper, folders, envelopes, CDs, easel pads, tape, staples, clips etc.) 10,808$                  
22.85 FTE (County and contract staff included) x $473 = $10,808 

2)  Rent
Rent is based on allocated square footage for grant-funded staff (County and contract staff) times the 30,000$                  
rate per square foot; includes shared meeting and lunch room space, telephones, utilities, and maintenance.
$2.00 sq. foot/mo. x 1250 square feet x 12 months = $30,000   

3) Room and Equipment Rental 12,000$                  
Facility rental fees for meetings (including LA Collaborative), trainings and media events.
Equipment rental may include stages, microphones, sound system equipment
Other expenses may include chairs and tables, rental fees and room setup.
20 meetings x $600 = $12,000    

4)  Duplication 10,500$                  
Duplication for meeting agendas, minutes, training materials, newsletters, mailings, black and color ink
cartridges, drum kits, transfer kits, etc. to support SOW needs for all campaigns, programs, and collaborative.
6 campaigns/programs and 1 collaborative x $1500 each = $10,500

5) Federal Express and/or other overnight services for submitting 2 semi-annual reports, 4 quarterly invoices 1,000$                    
and other documentation requested by the Network from Los Angeles to Sacramento.
10 packages x $100/shipment = $1,000

6) Renewal of software application licenses such as Adobe Acrobat and Publisher for RN staff.  Registration fees for 1,200$                    
two websites (www.beactivela.org and www.lacollaborative.org)  

7) Computer/Printer maintenance/repair. Costs for maintaining previously purchased computer workstations and equipment. 2,502$                    

68,010$                 
D. EQUIPMENT EXPENSES: None.

-$                            
Total Dollars

SUBTOTAL:

SUBTOTAL:

FFY 2012 Plan Page 2 of 4 F 2011 08 02



BUDGET JUSTIFICATION 
FFY 2012

October 1, 2011 -  September 30, 2012

County of Los Angeles Dept. of Public Health
# 11-10233

Region: Los Angeles 

E. TRAVEL AND PER DIEM:

Staff Timeframe # Staff # Days Per Diem # Nights Lodging $84 w/ tax Travel (airfare)
RS

Oct. 2011 1 2 $40 2 $95 $250 520$                      
CEO, RS

Feb. 2012 2 2 $40 2 $95 $250 1,040$                   
3. Local Travel Mileage 4 staff x approximately 89.88 miles/month x 12 months x $0.555/mile 2,394$                    

1) 40x2 = 80; + 95x2= 190; + 250 = 520 
2) 40x4=160;+ 95x4=380; + 250x2= 500 = 1040

3,954$                   

F. SUBCONTRACTORS:
1) Public Health Foundation Enterprises, Inc. 1,390,317$             

1,440,860$            

G. OTHER COSTS:
1) Promotional Educational Items and Materials 31,000$                  
Items to support nutrition education/ physical activity promotion efforts (e.g. banners, posters, cookbooks etc.)
6 campaigns/programs and 1 collaborative x $1000 each = $7,000
Network  materials for CalFresh Consumer Connection activities $24,000

2) Food Demonstrations and Taste Testing:  costs of conducting 375 food demonstrations to promote healthy eating 14,350$                  
targeting SNAP-Ed eligible individuals within the Los Angeles Region as specified in SOW channels 
(including materials such as plates, napkins, spoons, etc.) 
Cost not to exceed $2.50 per SNAP-Ed eligible participant.  (Expected to receive donations to supplement food demo efforts.) 

3) Van and Warehouse 30,500$                  
$27,000 for warehouse and $3,500 for van rental to transport materials to farmers' markets

4) Events Fees and Sponsorship 11,788$                  
Fees for booth/participation in community events where nutrition education will take place,
including festivals, farmers' markets, swap meets, conferences etc.
Fees range from $50-$250 x 75-85 events = approximately $11,788

Total Dollars

1. Regional Network 
Meeting (Sacramento)

2. Network Conference 
(Sacramento)

SUBTOTAL:   

SUBTOTAL:

This subcontractor will support the following Scope of Work objectives: Planning and Evaluation: 1-2; Regional Coordination and 
Training: 1-5; Community Collaboration and Engagement: 1-9; Media and Public Relations: 1-5; Retail: 1-4; Worksite: 1-2; Schools: 
1-5; Community Youth Organizations, 1-4; Community Events: 1-3; Faith: 1-3; Community-Based Organizations & Direct Healthcare 
Service Providers: 1.
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BUDGET JUSTIFICATION 
FFY 2012

October 1, 2011 -  September 30, 2012

County of Los Angeles Dept. of Public Health
# 11-10233

Region: Los Angeles 

5) Webinar Service 500$                       
Webinar/conference line services to support nutrition education efforts among partners in the County
(Collaborative Mini-grants, LIAs, Rethink Your Drink partners etc.)

6) Media:  Regional campaign and program print and radio purchases upon CDPH approval. 7,500$                    

95,638$                 

H. INDIRECT COSTS:
10% of Total Salaries $165,296 x 10% = $16,530 16,530$                  

SUBTOTAL: 16,530$                 

175,272$               4.00 360% 40% 1,850,426$            TOTAL

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Los Angeles Dept. of Public Health
# 11-10233

Region: Los Angeles

A PERSONNEL SALARIES:

2. Annual Salary

3. Total 
FTE     
(as a 

decimal) 

4. Percentage FTE 
Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

VACANT (Benjamin Melendrez)
Project Coordinator [Power Play! Campaign Manager (Sub PPCM)]  $               62,670 

VACANT (Name TBD)
Program Assistant [Power Play! Campaign Assistant (Sub PPCA)]

 $               47,000 

Mirella Miranda
62,670$            

Sonia Carrillo
Project Coordinator [Worksite Program Manager (Sub WPM)]

Project Coordinator [Latino Campaign Manager (Sub LCM)]

2
Regional Media Specialist [Regional Media Coordinator (Sub MC)]

89,151$            Administrator [Project Director (Sub PD)] 30%1.00 70%

11

Erika Martinez

9

8

10

7

Project Coordinator [African American Campaign Manager (Sub AACM)]

VACANT (Alejandrina Orozco)

Program Assistant [Power Play! Campaign Program Assist (Sub PPCA)]

Coordinator of Other Program [Collaborative Coordinator (Sub CC)]
4

5
40%

Contact Information (Name, Phone):

3

6 Lourdes Acosta
Project Coordinator [Retail Program Manager (Sub RPM)] 1.00

 $               62,670 1.00

Carly Marino, MS
 $               62,670 

Public Health Foundation Enterprises, Inc. (PHFE)
Maria Rangel, (562) 222-7860

Name of Subcontractor Organization:

 $               89,151 
1 Steve Baldwin, MS, RD

NAME AND POSITION DESCRIPTIONS

VACANT (Michelle Wolfe)

Recreation Leader [Physical Activity Specialist (Sub PAS)]
Esther Bush
Program Assistant [Worksite Program Assistant (Sub WPA)]

80% $               62,670 

1.00

1.00

 $               62,670 1.00 40%

 $               62,670 

60%

20% 80%

12 VACANT (Name TBD)
Program Assistant [Latino Campaign Assistant (Sub LCA)]

14

13 VACANT (Name TBD)
Administrative Assistant [Admin Asst (Sub AA)]

Ebone Fuller

80% 20% $               62,670 1.00

20%

60%

80%

60%1.00

 $               62,670 1.00 40% 60%

1.00 60%

40%

20%1.00

40%

65%

47,000$            

47,000$            

35,250$            

47,000$            

80%

62,670$            

62,670$            

47,000$            

62,670$            

62,670$            

62,670$            

62,670$            

62,670$            

1.00 100% 0%

 $               47,000 0.75 10%

 $               47,000 

 $               47,000 20%

80% $               47,000 1.00 20%
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Los Angeles Dept. of Public Health
# 11-10233

Region: Los Angeles

2. Annual Salary

3. Total 
FTE     
(as a 

decimal) 

4. Percentage FTE 
Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

Name: 
Title: 

Name: 
Title: 

Name: 
Title: 

Name: 

Title: 

Name: 
Title: 

Name: 
Title: 

Name: 
Title: 

Name: 
Title: 

24 VACANT (Name TBD)
Community Outreach Worker - Latino [Sub Community Health Leader-
Latino Campaign (CHL-L)]

25

Program Assistant [AA Campaign Program Assistant (Sub AACA)]

Community Outreach Worker - AA[Community Health Leader - African 
American Campaign (Sub CHL-AAC)]

22
Community Outreach Worker - Latino [Community Health Leader-Latino 
Campaign (Sub CHL-L)]

 $               36,000 

 $               37,440 

 $               36,000 0.50

0.17

0.50
Community Outreach Worker - Retail [Community Health Leader - Retail 
Program (Sub CHL-Retail)]

VACANT (Name TBD)

45% 23,500$            

35,250$            

5%

 $               47,000 

 $               36,000 

 $               47,000 0.50 5%

10,483$            

2%

15%

10% 65%

18,000$            5% 45%

10,483$            

2% 6,365$              

19

0.75
15

16

Community Outreach Worker - AA[Community Health Leader - African 
American Campaign (Sub CHL-AAC)]

Program Assistant [Physical Activity Assistant (Sub PAA)]
Corina Martinez

0.50

0.28

0.28 10,483$            

18,000$            45%

26%

5% 45% 18,000$            

26%

NAME AND POSITION DESCRIPTIONS

Community Outreach Worker - Latino [Community Health Leader-Latino 
Campaign (Sub CHL-L)]

Guadalupe Flores

26%

 $               37,440 
VACANT   (4 months)

 $               37,440 0.28

2%

2%

17 Lois Luster

23 VACANT (Marisol Jurado)
Community Outreach Worker - Latino [Community Health Leader-Latino 
Campaign (Sub CHL-L)]

 $               37,440 

VACANT (Xiomara Ajuria)

18 Jermeice Ezell

18,000$            45%5%0.50 $               36,000 
Community Outreach Worker - Retail [Community Health Leader - Retail 
Program (Sub CHL-Retail)]

5% 45% 18,000$            
Community Outreach Worker - Retail [Community Health Leader - Retail 
Program (Sub CHL-Retail)]

20 Vacant

21 Vacant

 $               36,000 0.50
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Los Angeles Dept. of Public Health
# 11-10233

Region: Los Angeles

Name: 
Title: 

Name: 
Title: 

$          1,324,151 18.85 612% 1273% $       1,013,055 
6,365$              

0.17

26

Assists the Project Coordinator with nutrition education program planning and development.  Under the 
direction of Project Coordinator, implements campaign and program nutrition education trainings for Network -
funded projects and partners serving the SNAP-Ed eligible target audience, researches and assists with 
recruitment of eligible intervention sites and audiences for campaign and program expansion, and assists with 
required contract documentation and reporting.

Program Assistant (e.g. Power Play 
Assistant, Latino Assistant, Worksite 
Assistant, African American Assistant)
Position #10, 11, 12, 14, 15, 16

Regional Media Coordinator
Position #2

Facilitates all the Regional Network  media efforts, including creating and maintaining a regional media plan, 
serving as the primary media contact with State and Regional Network  funded partners, and providing 
leadership for regional public relations and media events in support of Regional Network  nutrition education 
activities targeting the SNAP-Ed eligible population.

Recreation Leader (e.g., Physical 
Activity Specialist)
Position #9

Mentors and trains staff, Network  funded projects, and others serving the SNAP-Ed eligible population, on 
integration of physical activity into nutrition education interventions.  Coordinates one-time physical activity 
demonstrations. Chooses nutrition and physical activity resources to distribute with nutrition education 
interventions.

Project Coordinator (e.g., Assistant 
Project Director, Power Play! Campaign 
Manager, Latino Campaign Manager, 
African American Campaign Manager, 
Worksite Program Manager, Retail 
Program Manager, etc.)
Position #4, 5, 6, 7, 8

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition 
education activities; plan and follow through on outreach and educational events at health fairs, schools, and 
other promotional activities; work with schools, churches, farm worker organizations, and community 
organizations in planning and promoting good health through dissemination of nutrition education materials; 
actively acquire and develop culturally and linguistically competent nutrition curriculum and education 
materials; to promote existing and/or to develop new physical activity promotional components of nutrition 
education; and expand our existing community outreach program to encompass nutritional components to 
increase community awareness and knowledge of good nutrition and healthy active lifestyles.  

SUBTOTAL

Coordinator of Other Program 
(e.g.,Collaborative Coordinator)
Position #3

Administers the nutrition education contract and budget, supervises nutrition education staff, attend nutrition 
education and scope of work related meetings, develops program plan and participates in the Regional 
collaborative. Coordinate contract reporting requirements.

Administrator (e.g., Project Director)
Position #1

Supervises, coordinates, facilitates nutrition education activities of the Regional Network  collaborative, arranges 
workshops and special events related to nutrition education priorities.  Coordinates nutrition education and 
physical activity integration resource sharing among Network-funded projects and partners serving the SNAP-Ed 
eligible audience.  

POSITION DESCRIPTIONS:

15%
Community Outreach Worker - Latino [Community Health Leader-Latino 
Campaign (Sub CHL-L)]

27 VACANT   (4 months)

VACANT   (4 months)
Community Outreach Worker - Latino [Community Health Leader-Latino 
Campaign (Sub CHL-L)]  $               37,440 

2% $               37,440 0.17

2% 15% 6,365$              
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Los Angeles Dept. of Public Health
# 11-10233

Region: Los Angeles

Total Dollars
B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental benefits at appoximately 25.18% of salaries $1,013,055 255,087$          

SUBTOTAL: 255,087$         
C. OPERATING EXPENSES:

None -$                      
-$                      

D. EQUIPMENT EXPENSES:
None -$                      

-$                      

E. TRAVEL AND PER DIEM:
Timeframe # Staff # Days Per Diem # Nights Lodging $84 plus tax Travel

WPM, 
AACM, RPM, 
LCM, PPCM, 
PAS, PD, CC, Aug. 2011 9 1 $0.00 0 $0.00 $0.00 -$                     
WPM, 
AACM, RPM, 
LCM, PPCM, 
PAS, PD, CC, Oct. 2011 9 2 $40.00 2 $95.00 $250.00 4,680$             
PD, CC

Nov. 2011 2 1 $40.00 1 $95.00 $250.00 770$                
AAC

Jan. 2012 1 2 $40.00 1 $95.00 $250.00 425$                
CC, RMC Jan-Feb 

2012 2 1 $40.00 1 $95.00 $250.00 770$                

2. Regional Network 
Meeting (Sacramento)

4. Media Spokesperson 
Training - AA Campaign 
(Location TBD)

5. ReThink Your Drink 
Statewide (Sacramento)

SUBTOTAL:

SUBTOTAL:

1. Orientation Webinars

3. Network Statewide 
Collaborative (NSC) 
Meeting (Sacramento)

Promotora (e.g., Community Health 
Leaders)
Position #17 -27

Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions and 
participate in local events to promote health eating and physical activity for SNAP-Ed eligibles. 

Office Manager/Secretary/Admin Asst 
(Admin. Aide)
Position #13 [NOTE: this position is out 
of order so that full-time (1 FTE) staff 
are grouped together in personnel.]

Provides general clerical support to the Program. Assists in development and maintenance of a data collection 
system with emphasis on fiscal information. Arranges meetings and trainings, orders supplies and materials, 
creates correspondence, photocopies, and other duties as required to support the nutrition education contract. 
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Los Angeles Dept. of Public Health
# 11-10233

Region: Los Angeles

Total Dollars
WPM, AACM, 
RPM, LCM, 
PPCM, PAS, PD, 
CC, RMC

Feb. 2012 9 2 $40.00 2 $95.00 $250.00 4,680$             
WPM, AACM, 
RPM, LCM, 
PPCM, PAS, PD, 
CC, RMC, AACA, 
LCA, PPCA Mar. 2012 12 2 $25.00 0 $0.00 $0.00 600$                
RPM, RMC

Apr. 2012 2 1 $40.00 1 $95.00 $250.00 770$                
PD, CC, RMC

Apr-May 
2012 3 1 $40.00 0 $0.00 $0.00 120$                 

PD, CC

May 2012 2 1 $40.00 1 $95.00 $250.00 770$                
PPCM, RMC

June 2012 2 1 $40.00 1 $95.00 $250.00 770$                
LCM, RMC

Aug. 2012 2 1 $40.00 1 $95.00 $250.00 770$                
13. Local Travel Mileage for all staff 23 staff x approximately 97.921 miles/month x 12 months x $0.555/mile = $15,000 15,000$            
14. Local Travel Mileage for Retail CHLs 2 staff (positions 20, 21) x approximately 112.5 miles/month x 12 months x $0.555/mile = $1,499 1,499$              

31,624$           
F. SUBCONTRACTORS:

1.

USC University Center for Excellence in Developmental Disabilities (UCEDD) 5,000$              
American Academy of Pediatrics 5,000$              
LIFT for Teens 5,000$              
Healthy El Monte Rethink Your Drink 5,000$              
USC School for Early Childhood Education 5,000$              

Mini-grants: Our personnel services contractor will administer a competitive mini-grants program throughout the Los Angeles Region in 
which qualifying community organizations may apply for up to $5,000.00 of funding for projects, upon USDA approval. Anticipating 5 
mini-grant awards at $5,000 per award. The intent of the mini-grant process is to support community organizations in promoting the 
goals of the  Network for a Healthy California and the Regional Collaborative.  5 mini-grant awards ($5,000 per award) = $25,000.

This subcontractor will support the following Scope of Work objectives: Community Collaboration and Engagement: 1, 4.

12. Media Spokesperson 
Training - Latino 
Campaign (Location TBD)

6. Network Conference 
(Sacramento)

8. Media Spokesperson 
Training - Retail Program 
(Location TBD)
9. Media Spokesperson 
Training - RYD (Location 
TBD in S. Cal)
10. Network Statewide 
Collaborative (NSC) 
Meeting (Sacramento)

7. Regional Network 
Meeting (Orange County)

11. Media Spokesperson 
Training - PowerPlay! 
Campaign (Location TBD)

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Los Angeles Dept. of Public Health
# 11-10233

Region: Los Angeles

Total Dollars
2.

3,216$             

28,216$           
G. OTHER COSTS:

None
-$                      

H. INDIRECT COSTS:
8.5% Total Direct Costs Direct Cots Indirect Rate

1,327,982$       8.50% SUBTOTAL: 112,878$         

1,324,151$         18.85 612% 1273% 1,440,860$      

This subcontractor will support the following Scope of Work objectives: Regional Coordination & Training: 1, 4, 5.

TOTAL

SUBTOTAL:   

SUBTOTAL:

Meeting facilitator (TBD): Meeting facilitator will provide training/facilitation support to the Network; create training curriculum; 
provide training/facilitation services for meetings, trainings, and showcases.
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Los Angeles Region 
Mini Grant Project Summary FFY2012 

   
Region Name Los Angeles Region 
  
Date Completed June 2011 

  
Mini-Grant Project Name Fit to Play and Learn: Healthy Eating and Being   
Amount Requested $5,000   
Agency Name  American Academy of Pediatrics-California, Chapter 2       
Address  4067 Hardwick Street Box 527     
  Lakewood, CA 90712       
Target Audience CalFresh-eligible parents and their 4th and 5th graders at five LAUSD elementary 

schools; school nurses at eligible schools and certified school nurses at LAUSD 
Estimated Number of 
Participants 

 300 parents and students; and  5 school nurses      
  
Key Goal of Project 
(Limit to 1-2 sentences) 

To provide 4 student-focused and 2 parent-focused Fit to Play and Learn education 
sessions over 8 months for all participating 4th and 5th graders and their parents. 
Conduct one training and ongoing technical assistance over the 8 month project period 
for the 5 LAUSD school nurses at participating schools on the Fit to Play and Learn 
curriculum; Conduct a train-the-trainer session for all LAUSD certified-school nurses 
during the annual LAUSD school nurse meeting.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 

 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

Project Description 
 

Key Methods 
 

Select each method that is applicable to the mini-grant project  
 Advisory Council / Task Force  TV  
 Community Education Events  Radio 
 Internet/Web Sites  Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE eligible 

population 
 Training/Workshop/Conference to (specify audience): 

 School Nurses     

 Nutrition Education Research/Evaluation  Other (specify):       
 Print Media  Other (specify):       

 



Key Educational 
Messages 

 

Select each strategy that is applicable to the mini-grant project
  

 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Healthy Beverage Promotion 
  

 

Nutrition Education Materials 
 

  
 The mini-grant project will be using only education materials from the approved nutrition education 

materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 

Title: Fit to Play and Learn: Healthy Eating and Being 

Source: American Academy of Pediatrics (AAP) – California, Chapter 2 

Description: The presentations will include information from existing presentations that the AAP has developed, as well 
as those approved for use through the mini-grant to develop audience-specific presentations for our 
program that can be used and shared with other programs. The presentations will include AAP-standard 
and USDA healthy eating models and provide information on how to maintain a healthy weight and 
manage caloric intake. The presentation format mirrors the Be Sugar Savvy (Healthy Beverage) 
curriculum to provide a consistent learning format for attendees. 

Justification: The AAP-CA2 has developed similar curricula for existing obesity prevention programs and we found that 
developing specific presentations targeted to our audiences helps to ensure the content will resonate. 
Additionally, given we are a pediatric organization with expertise in childhood obesity, we would like to 
include AAP-specific information in the presentations. All materials will be submitted to Network for prior 
review and approval.   

 

Intervention 
Channels 

 

  
  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks  5 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       

 
  



Income Targeting Data Source  
  

 American Community Survey Data  HUD Income Guidelines 
 CalWORKS Income Guidelines  WIC Income Guidelines 
 CalFresh Income Guidelines  Food Banks/Pantries 
 Free/Reduced Price Meal % (for school sites)  

 
Other (specify):       
Other (specify):         

 

Intervention Site Census 
Tracts 

 

Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
                        

   
 
* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income 
Data 

 

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
19647336016414 Century Park Elementary  91.43% 
19647336017115 Fletcher Drive Elementary 92.27% 
19647336017214 Gardena Elementary   89.90% 
19647336017354 Grant Elementary 92.96% 
19647336017958 Loreto Street Elementary 94.09% 
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 

 
 

Budget Justification 
 

 
Line Item Amount Description    

Personnel Costs $3762.50 Salary costs associated with Project Coordinator to coordinate activities, 
adapt curriculum and participate in educational sessions; salary costs 
associated with LAUSD Nursing Services (SNAPO) to coordinate nutrition 
education activities at the five school sites. 
    

Operating Expenses           
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

            
   
Other Costs $1,000  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education materials 

 Food/Materials for 
demos and taste 
testings 

 Other:          
Indirect Costs $237.50 Not to exceed 5% of total direct costs to AAP-CA2    
Total Expense $5,000     

 



 

 

Los Angeles Region 
Mini Grant Project Summary FFY2012 

   
Region Name Los Angeles Region 
  
Date Completed June 2011 

  
Mini-Grant Project Name Healthy El Monte ReThink Your Drink   
Amount Requested $5,000.00   
Agency Name City of El Monte   
Address 3120 Tyler Avenue 
 El Monte, CA 91731   
Target Audience CalFresh eligible families, community residents and food vendors participating in El 

Monte Community events 
Estimated Number of 
Participants 

500  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To promote consumption of healthy food and beverage options among children and 
adults in the City of El Monte at eligible schools, public venues and events through 
weekly 1-hour nutrition education classes over a period of 8 months for the CalFresh 
eligible population and the food vendors that serve them. Implement a community 
education event focusing on promoting consumption of healthy food and beverages 
and healthy food recipe demonstrations.     

Agency Funding 
 
Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 

 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

 

Project Description 
 

Key Methods Select each method that is applicable to the mini-grant project  
 Advisory Council / Task Force  TV  
 Community Education Events  Radio 
 Internet/Web Sites  Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE eligible 

population 
 Training/Workshop/Conference to (specify audience): 

Healthy food recipe demonstration  for CalFresh 
eligible population community residents and Food 
Vendors that have been invited to attend El Monte 
Community Events 

 Nutrition Education Research/Evaluation  Other (specify):       
 Print Media  Other (specify):       

 
 
 
 
 
 
 



 

 

Key Educational Messages Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Healthy Beverage Promotion 
  

 
Nutrition Education Materials   

 The mini-grant project will be using only education materials from the approved nutrition education 
materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  

Source:  

Description:  

Justification:  
  

 
Intervention Channels Enter the number of sites for each channel the mini-grant project targets  
  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government) 2 Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets  Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 5 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start  Other (specify):  

 

Income Targeting Data Source    
 American Community Survey Data  HUD Income Guidelines 
 CalWORKS Income Guidelines  WIC Income Guidelines 
 CalFresh Income Guidelines  Food Banks/Pantries 
 Free/Reduced Price Meal % (for school sites)  

 
Other (specify):       
Other (specify):         

 
 
  



 

 

Intervention Site Census Tracts Attach additional sheet if necessary
County Census Tract Ethnicity Code % Below 185% FPL  * 

Los Angeles County 06037432802 Hispanic 76 
Los Angeles County 06037433901 Hispanic 81 
    
    
    

* EARS data will be collected upon implementation of activities. 
 

Free and Reduced Price Meal / GIS Income Data 
 

Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

   
19648166020713 
19648166020754 
19648166020770 
19648166020788 
19648166110571 

 

 

Cogswell Elementary 
Miramonte Elementary 
Parkview Elementary 
Willard F. Payne Elementary 
Alfred S. Madrid Middle 

 

98.07% 
95.91% 
95.04% 
94.96% 
95.03% 

 

   
   

   

Budget Justification 
 
 

Line Item Amount Description    
Personnel Costs $3,750.00 Salary costs associated with Health and Wellness Coordinator for the 

implementation of nutrition education activities 
    

Operating Expenses $450.00 Photocopying and office supplies    
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

            
   
Other Costs $800.00  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education materials 

 Food/Materials for 
demos and taste 
testings 

 Other:          
Indirect Costs                
Total Expense $5,000.00     

 
  



Los Angeles Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2011 

 

 
 

Revised 3/10 

  
Region Name Los Angeles   
Date Completed June 2011 

  
Mini-Grant Project Name Levántate! Nutrition & Physical Activity Demonstrations   
Amount Requested $5,000   
Agency Name LIFT for Teens - Levántate!   
Address 70 Skyview Terrace, Suite D San Rafael, CA 94903 
         
Target Audience CalFresh-eligible Latino children and families 
Estimated Number 
of Participants 

270 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To provide 12-ninety minute nutrition education classes focused on fruit 
and vegetable consumption and physical activity promotion.  The 12 
class series will culminate with a Family Wellness Night (community 
education event) for participants and their families, to include healthy 
food demonstrations and taste testing opportunities.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       
 Print Media Other (specify):       

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Healthy Beverage Promotion   



Los Angeles Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2011 

 

 
 

Revised 3/10 

 
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government) 3 Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Community Survey Data HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
Los Angeles  06037120030  

06037127210  
06037127220  

USDA Eligible-All Races 
USDA Eligible-All Races 
USDA Eligible-All Races  

74.7 
51.5 
52.2  

   
 
* EARS data will be collected upon implementation of activities. 
 
 
 



Los Angeles Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2011 

 

 
 

Revised 3/10 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs 1,700 Salary costs associated with Project Director and guest 

Nutrition Education Speaker    
Operating Expenses 500 Facility rental for Family Wellness Night    
Equipment Expenses 0 0    
Travel (mileage) 
(cannot exceed 50 cents per mile) 

615 1205 X .51 
   
Other Costs 1,731  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs 454 10% of direct costs    
Total Expense $5,000     
 
 
 



 

1 
 

Los Angeles Region 
Mini Grant Project Summary FFY2012 

   
Region Name Los Angeles Region   
Date Completed June 2011 

  
Mini-Grant Project 
Name 

Healthy Living for Me and My Family 

  
Amount 
Requested 

$5,000.00 

  
Agency Name University of Southern California   
Address 837 Downey Way, Room 330 
 Los Angeles, CA 80089-1147   
Target Audience            Head Start participating families and children 

 
Estimated 
Number of 
Participants 

150 Adults/190 Children  

  
Key Goal of 
Project 
(Limit to 1-2 
sentences) 

Nutrition education classes will promote the increased consumption of fruits and 
vegetables, healthy food demonstrations, healthy beverage promotion, and promotion of 
physical activity for participating Head Start families. Fifteen (15) classes will be offered 
for the duration of the program. Families will also participate in a community event/health 
fair in Spring 2012, to demonstrate skills learned during the program. Supplantation will be 
avoided by ensuring that Network funding augments existing Head Start nutrition education 
efforts and requirements.      

  

Agency Funding 

 
Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 

No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
  



 

2 
 

Project Description 
 

Key Methods Select each method that is applicable to the mini-grant project  
Advisory Council / Task Force TV  
Community Education Events Radio 
Internet/Web Sites Point of Purchase Retail Promotion 
Nutrition Education Classes for the FSNE 
eligible population 

Training/Workshop/Conference to (specify 
audience):       

Nutrition Education Research/Evaluation Other (specify):       
Print Media Other (specify):       

 
Key Educational Messages Select each strategy that is applicable to the mini-grant project  

Fruit & Vegetables Promoting Healthy Communities 
Promoting a Healthy Weight Food Safety 
Food Shopping/Preparation Physical Activity Promotion 
Dietary Quality Other (specify): Healthy Beverage Promotion   

 
Nutrition Education Materials 

  
 The mini-grant project will be using only education materials from the approved nutrition 

education materials summary list (this is preferred). 
 The mini-grant will be using the following education material(s) that are not listed:  

(Include title, source, description, and justification for each resource). 
Title:  

Source:  

Description:  

Justification:  
  
Intervention Channels Enter the number of sites for each channel the mini-grant project targets  
  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section 

on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
1 Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       

  



 

3 
 

Income Targeting Data Source  
  

 American Community Survey Data HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school sites) 

 

Other (specify): Head Start/Early Head Start Eligible 
Other (specify):       

  
Intervention Site Census Tracts Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
                        
                        
                        
                          

* EARS data will be collected upon implementation of activities. 
Free and Reduced Price Meal / GIS Income Data 

 
Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 
Enrollment** 

                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 

 
Budget Justification 

 
 

Line Item Amount Description    
Personnel Costs                
Operating Expenses                
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 
cents per mile) 

            

   
Other Costs 4,550.00  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials for 
demos and taste 
testings 

 Other:  
    

Indirect Costs $    450.00 Not to exceed 10% of total direct costs    
Total Expense $5,000.00     

 



 

Los Angeles Region 
Mini Grant Project Summary FFY2012 

   
Region Name Los Angeles Region 
  
Date Completed June 2011 

  
Mini-Grant Project Name Healthy Kids at PACE Head Start   
Amount Requested $5,000.00   
Agency Name USC University Center for Excellence in Developmental Disabilities at Children’s 

Hospital Los Angeles   
Address 4650 Sunset Boulevard, MS#53 
 Los Angeles, CA 90027   
Target Audience Children, Families and Staff of PACE Head Start in Los Angeles County 
Estimated Number of 
Participants 

250 children, 30 educators, and 50 parents  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

To promote increased fruit and vegetable consumption and physical activity and 
healthy beverage consumption among children enrolled at five PACE Head Start 
sites, through four nutrition education classes conducted monthly at each site 
over the project period. The Project Coordinator will conduct a train-the-trainer 
workshop with Head Start educational staff to support their implementation of 
the nutrition education classes, which will include food preparation and taste 
testing.  Supplantation will be avoided by ensuring that Network funding 
augments existing Head Start nutrition education efforts and requirements.     

Agency Funding 
 
Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 

 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

  No  Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

Project Description 
 

Key Methods Select each method that is applicable to the mini-grant project  
 Advisory Council / Task Force  TV  
 Community Education Events  Radio 
 Internet/Web Sites  Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE eligible 

population 
 Training/Workshop/Conference to (specify audience): 

Head Start Educators 
 Nutrition Education Research/Evaluation  Other (specify):       
 Print Media  Other (specify):       

 



 

2 
 

 

Key Educational Messages Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables  Promoting Healthy Communities 
 Promoting a Healthy Weight  Food Safety 
 Food Shopping/Preparation  Physical Activity Promotion 
 Dietary Quality  Other (specify):

 Healthy beverage promotion 
  

 
Nutrition Education Materials   

 The mini-grant project will be using only education materials from the approved nutrition education 
materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  

Source:  

Description:  

Justification:  
  

 
Intervention Channels Enter the number of sites for each channel the mini-grant project targets  
  Afterschool Programs  Indian Tribal Organizations 
  Community-Based Organizations  Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)  Parks, Recreation Centers 
  Community Youth Organizations  Private Homes 
  Faith / Churches  Public Health Departments 
  Farmers’ Markets  Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks  Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices  Senior Centers 
  Community/School Gardens  Soup Kitchens / Congregate Meal Sites 
  Grocery Stores  Subsidized Housing 
5 Head Start  WIC Sites 
  Health Care Facilities (non-government)  Worksites 
  Healthy Start  Other (specify):       

 
Income Targeting Data Source    
 American Community Survey Data  HUD Income Guidelines 
 CalWORKS Income Guidelines  WIC Income Guidelines 
 CalFresh Income Guidelines  Food Banks/Pantries 
 Free/Reduced Price Meal % (for school sites)  

 
Other (specify): Head Start 
Other (specify):         

 
Intervention Site Census Tracts Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                 
                 
                 
                 
                   

 
* EARS data will be collected upon implementation of activities. 



 

3 
 

Free and Reduced Price Meal / GIS Income Data 
 

Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

            
            
            
            
            
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 

 
 

Budget Justification 
 
 

Line Item Amount Description    
Personnel Costs $3,338.00 Salary costs associate with the project coordinator and project assistant for 

the provision of nutrition education activities.    
Operating Expenses $301.00 Office supplies.    
Equipment Expenses $0.00 N/A    
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$179.00 350 miles X .51 
   
Other Costs 
 
TOTAL 

$728.00 
 
$4,545.00 

 
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education materials 

 Food/Materials for 
demos and taste 
testings 

 Other:          
Indirect Costs $455.00 Not to exceed 10%    
Total Expense $5,000.00     

 
 
 

 

 
 
 
 



BUDGET COVER SHEET
FFY 2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 158,140$                   162,952$            $4,812 3.04%
Fringe Benefits 33,209$                     40,102$              $6,893 20.76%
Operating 40,139$                     39,351$              -$788 -1.96%
Equipment & Other Capital 1,000$                       -$                       -$1,000 -100.00%
Travel 7,427$                       8,312$                $885 11.92%
Subcontractors 210,377$                   208,393$            -$1,984 -0.94%
Other Costs 6,658$                       2,600$                -$4,058 -60.95%
Indirect Costs 32,697$                     34,790$              $2,093 6.40%

Total 489,647$                   496,500$            $6,853 1.40%

Note: If the Total Federal Share Percentage difference is greater than 5%, please provide an explanation.

If the total percentage is greater than 5% consult your Contract Manager

Increase/Decrease line item justification:
Fringe Benefit rate went up.

Indirect Costs: Higher Modified costs due to budget slightly higher

Contractor Name: California Health Collaborative
Contract #: 11-10237
Region: Northcoast

Equipment: Not purchasing equipmet for FFY 2012
Travel: The Annual Network Conference was added for FFY 2012
Other Costs: Spending less on conducting trainings and less on food demos

FFY 2012 Plan Page 1 of 1 F 2011 06 22



BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California Health Collaborative
11-10237

Region: North Coast 

A PERSONNEL SALARIES:

2. Annual Salary
3. Total FTE  
(as a decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery 
Duties

6. Total Dollars

Name: Jennifer McClendon

Title:  Program Director
Name:  Angie Corwin
Title:  Retail Program Specialist
Name: Meda Freeman

Name: Tricia Goldberg
Title:  Adminstrative Support

$               200,790 3.00 50.0% 250% $                162,952 

 $                  45,992 
3.

 $                 45,328 

2.
 $                 45,992 1.00

50%

 $                  79,122 

1.

90% $                 79,122 1.00

NAME AND POSITIONS DESCRIPTIONS

10.0%

Facilitates all the Regional Network  media efforts, including creating and maintaining a 
regional media plan, serving as the primary media contact with State and Regional Network 
funded partners, and providing leadership for regional public relations and media events in 
support of Regional Network  nutrition education activities targeting the SNAP-Ed eligible 
population.

Regional Media Coordinator
Position #3

100%

0.50

POSITION DESCRIPTIONS:

Retail Program Specialist                                                                    
Position #2

Administers the nutrition education contract and budget, supervises nutrition education staff, 
attend nutrition education and scope of work related meetings, develops program plan and 
participates in the Regional collaborative. Coordinate contract reporting requirements.

 $                 30,348 

Under the direction of the Administrator, coordinate and organize program/campaign staff 
and nutrition education activities; plan and follow through on outreach and educational 
events at health fairs, schools, and other promotional activities; work with schools, churches, 
farm worker organizations, and community organizations in planning and promoting good 
health through dissemination of nutrition education materials; actively acquire and develop 
culturally and linguistically competent nutrition curriculum and education materials; to 
promote existing and/or to develop new physical activity promotional components of 
nutrition education; and expand our existing community outreach program to encompass 
nutritional components to increase community awareness and knowledge of good nutrition 
and healthy active lifestyles.  

Project Director
Position #1

 $                  15,174 
SUBTOTAL

 $                  22,664 

0.50
4

40.0% 10%

Title: Regional Media Coordinator

FFY 2012 Plan Page 1 of 5 F  2011 08 02



BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California Health Collaborative
11-10237

Region: North Coast 

Total Dollars
B. FRINGE BENEFITS: 40,102$                 

Includes payroll taxes and medical/dental benefits at  24.61% of salaries x $162,952

SUBTOTAL: $                  40,102 

C. OPERATING EXPENSES:

341$                       

4,000$                    

26,310$                  

8,300$                    

400$                       

39,351$                  
D. EQUIPMENT EXPENSES:

-$                            

Postage: Cost associated with the use of postage meter, stamps, for mailing of newsletters and correspondence in support of nutrition 
education activities as described in the Scope of Work. [909 pieces of mail at $.44/piece= $400

SUBTOTAL:

SUBTOTAL:

Communication and Network:  Communication costs for 3.0 staff indicated above under Personnel plus (I.e., use of phone services, 
internets service, conference call 1-800 number for member meeting calls and sub-committee calls). [$230.56/month per FTE x 3.0 FTEs 
x 12 months= $8,300].

Duplicating:  Cost associated with copying and printing in the office. [$0.06/copy x 5,555 copies = $333.33/month x 12 months = 
$4,000]

Rent:  Cost associated with office rent space for 3.0 staff indicated above under Personnel plus 2.10 Sonoma County YMCA subcontract 
personnel as listed on the separate subcontractor budget for the agency (PA Project Coordinator--1 FTE, Power Play Coord.--1 FTE, and 
one Registered Dietician--0.10 FTE). [142.35 sq ft/FTE x 5.1 FTE = 726 sq ft total x approx. $3.02/sq ft/month x 12 months]

Expenses listed below will be used exclusively by staff listed above to support and implement the activities identified in the Scope of Work. 

Office Supplies:  Cost associated with copy paper, files, envelopes, letterhead stationary, pens, pencils, paper clips, staples, etc. All 
purchased at the lowest price available through "Give Something Back" or discounted account at "Office Depot" . [3.0 FTE's @ 
$9.47/month x 12 months = $341]

Administrative Support
Position #4

Provides general clerical support to the Program. Assists in development and maintenance of 
a data collection system with emphasis on fiscal information. Arranges meetings and 
trainings, orders supplies and materials, creates correspondence, photocopies, and other 
duties as required to support the nutrition education contract. 
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California Health Collaborative
11-10237

Region: North Coast 

E. TRAVEL AND PER DIEM:

520$                       

a) Mileage: $142(256 miles round trip x $0.555 per mile) x 1 (cars traveling ) 1 trip= $142

1,096.00$               

c) Per Diem: $34 per day x 2 staff X 2 1/2 days  ( 2 breakfasts @ $6= $12, 3 lunches @ $10= $30, 3 dinners@ $18 = $54,  = $96/staff) = $192

876$                       

a) Mileage: $122  (219 miles round trip x $0.555 per mile) x 1 (car traveling ) x 1 trips= $122

Network Statewide Collaborative Meeting (November & May) 139$                      

a) Mileage: $114  (206 miles round trip x $0.555 per mile) x 1 (car traveling ) x 1 trips= $114

ReThink Your Drink Statewide Meeting 139$                      

a) Mileage: $114  (206 miles round trip x $0.555 per mile) x 1 (car traveling ) x 1 trips= $114

Media Spokesperson Training-Retail 139$                      

a) Mileage: $114  (206 miles round trip x $0.555 per mile) x 1 (car traveling ) x 1 trips= $114

c) Per Diem: $34 per day x 2 staff X 2 days ( 2 breakfasts @ $6= $12, 2 lunches @ $10 = $20, 2 dinners @ $18 = $36, =$68 per staff) = $136

               d) Parking: $25 per day x 2 days x 1 car traveling  = $50

b) Lodging: $96 per room x 4 staff  = $384

      Coordinators Meetings- PD & Campaign/Program Coordinators 
(Travel Projected from Santa Rosa to Orange Co.)
a) Flight: $250 round trip x 2 (airfare ) = $500
b) Lodging: $96 per room ($84 plus tax) x 2 staff X 2 days =  $384

d) shuttle: $5.00/person X 2 staff X 2 trips to and from airport= $20

Annual Network Conference-PD, Campaign/Program 

c) Per Diem: $40 per day x 4 staff X 2 days  = $320

(Travel Projected from Santa Rosa to Sacramento)

       Coordinators Meetings- PD & Campaign/Program Coordinators 

b) Lodging: $96 per room($84 plus tax) x 2 staff  = $192

(Travel Projected from Santa Rosa to Sacramento)

                d) Parking: $25 per day x 2 days x 1 car traveling = $50

(Travel Projected from Santa Rosa to Sacramento)

                b) Parking: $25 per day x 1 day x 1 car traveling = $25

(Travel Projected from Santa Rosa to Sacramento)

                b) Parking: $25 per day x 1 day x 1 car traveling = $25

(Travel Projected from Santa Rosa to Sacramento)

                b) Parking: $25 per day x 1 day x 1 car traveling = $25
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California Health Collaborative
11-10237

Region: North Coast 

Media Spokesperson -Power Play! 139$                      

a) Mileage: $114  (206 miles round trip x $0.555 per mile) x 1 (car traveling ) x 1 trips= $114

Regional Travel to complete SOW deliverables
2,568$                    

a) Mileage:  $488 (440 miles round trip x $0.555 per mile) x 1 (car traveling )  x 2 trips = $488

c) Per Diem: $34 per day x 4 staff X 4 days ( 4 breakfasts @ $6= $24, 4 lunches @ $10= $40, 4 dinners @ $18 = $72, =$136 per staff)= $544

1,178$                 
a) Mileage:  $138 (124 miles round trip x $0.555 per mile) x 1 (cars traveling ) x 2 trips= $138

c) Per Diem: $34 per day x 2staff X 4 days ( 4 breakfasts @ $6= $24, 4 lunches @ $10= $40, 4 dinners @ $18 = $72, =$136 per staff)= $272

Travel to provide trainings, nutriiton education, retail store visits, and technical assistance.
a) Mileage:  $1518 x 2 (cars traveling )  (1368 miles x 2 x $0.555 per mile) = $1518 1,518$                 

8,312$                    

F. SUBCONTRACTORS:
15,000$                  

3,791.00$               
4,950.00$               
4,999.00$              
1,260.00$               

44,000$                  

149,393$                

208,393$               

(Travel Projected from Santa Rosa to Sacramento)

b) Lodging: $96 per room ($84 plus tax)x 2 staff X 4 days = $768

Anderson Valley Unified School District

b) Lodging: $96 per room ($84 plus tax)x 4 staff X 4 days = $1,536

(Travel Projected from Santa Rosa to Ukiah)

                b) Parking: $25 per day x 1 day x 1 car traveling = $25

(Travel Projected from Santa Rosa to Eureka)

North Coast Opportunities, Inc.

Humboldt County Department of Public Health: Subcontract with Humboldt County Department of Public Health to provide Retail 
activities in Humboldt , Del Norte, and Mendocino counties (see attached separate budget and justification breakdown of cost for this 
subcontractor). (A copy of the signed Subcontractor Agreement will be submitted for the contract file).

Mini-grants:  CA Health Collaborative will administer a mini-grants program throughout the North Coast Region in which mini-grants 
will be awarded competitively to qualifying community organizations upon USDA approval. The intent of the mini-grant process is to 
support opportunities for appropriate community agencies and organizations to execute activities in support of the Collaborative's 
Nutrition Education Empowerment Initiatives and/or consumer empowerment forums. Mini-grants requested for approval for FFY 2012 
are as follows (See attached Mini-Grant Project Summary Forms from applicants listed below for additional information.)

McDowell School Healthy Start Family Resource Center

Sonoma Family YMCA: Subcontract with Sonoma County YMCA to provide licensed dietitian, Power Play Scope of Work (SOW) 
activities and Physical Activities SOW activities (see attached separate budget and justification breakdown of cost for this subcontractor). 
(A copy of the signed Subcontractors Agreement will be submitted for the contract file).

SUBTOTAL:   

SUBTOTAL:

Laytonville Family Resource Center
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California Health Collaborative
11-10237

Region: North Coast 

G. OTHER COSTS: -$                           
1,200$                    

200$                       

1,200$                    

2,600$                    

H. INDIRECT COSTS:

SUBTOTAL: 34,790$                 

200,790.00$          3.00 50.0% 250% 496,500$               

Training:  Cost associated with hosting regional training /workshops/Physical Activity Resource Showcase and an annual face-to-face 
meeting as indicated in the Scope of Work. Includes rental space, speaker fees, equipment rental, etc. (4 trainings anticipated per year at 
approximately $300/training = $1,200).

Educational Materials:  Cost associated with creating new educational materials or replicating previous Network approved documents 
for educational purposes in the Retail Program, nutrition education initiatives, Power Play!, etc.

TOTAL

SUBTOTAL:

12.5% of Modified Total Direct Costs to provide operational and fiscal oversight by the administration of the 
California Health Collaborative ($278,317). [Modified Total Direct Costs equals the Total Direct Costs less 
all but first $5,000 of each subcontract listed under Subcontracts Line Item.] 

Food Demos:  Purchase of food and supplies for food demonstrations/taste testing hosted by the Retail program, Power Play! Campaign 
and regional outreach events at targeted SNAP Ed-eligible sites as required in the Scope of Work (Food purchased for "food tasting" 
only). (Approximately 20 demos x 60 people/demo at $1.00 each/demonstration =$1,200).
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Humboldt County Department of Public Health
   
   

California Health Collaborative
#11-10237

Region: North Coast 

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE       
(as a 

decimal) 

4. Percentage FTE 
Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct Delivery
6. Total    Dollars     

$            59,984 0.4194 0% 41.94% $                   25,158 
 

25,158.0$                 41.94%0.4194 0 $         59,984.0 
Name: Michelle Postman
Title:  Retail Program Specialist

Humboldt County Department of Public Health
Michelle Postman, (707) 441-5567

Name of Subcontractor Organization:

Retail: Obj 1, 2, 3, 4

Administration: Obj 1, 2, 3
Planning & Evaluation: Obj 1,2
Regional Coordination: Obj 2, 4

Scope of Work Objectives the Subcontractor is Supporting:

NAME AND POSITION DESCRIPTIONS
1.

Contact Information (Name, Phone):

SUBTOTAL

Retail ProgramSpecialist                                                    
Position #1

POSITION DESCRIPTIONS:
Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition 
education activities; plan and follow through on outreach and educational events at health fairs, schools, 
and other promotional activities; work with schools, churches, farm worker organizations, and community 
organizations in planning and promoting good health through dissemination of nutrition education 
materials; actively acquire and develop culturally and linguistically competent nutrition curriculum and 
education materials; to promote existing and/or to develop new physical activity promotional components 
of nutrition education; and expand our existing community outreach program to encompass nutritional 
components to increase community awareness and knowledge of good nutrition and healthy active 
lifestyles.  
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Humboldt County Department of Public Health
   
   

California Health Collaborative
#11-10237

Region: North Coast 

Total Dollars
B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental benefits at  40.9% of salaries x $25,158 10,290$                    

SUBTOTAL: 10,290$                    
C. OPERATING EXPENSES:

1. Office Supplies 50$                          

2. Duplicating 110$                         

3. Rent 2,762$                      

4. Communications and Network 401$                         

50$                           
3,373$                      

D. EQUIPMENT EXPENSES:

-$                             
E. TRAVEL AND PER DIEM:

500$                  
192$                  
120$                  

56$                    
SUBTOTAL: 868$                         

311$                  
384$                  
160$                  
-$                   

C)  Per Diem:  $40/day x 1 staff x 2 days = $80x 2 trips = $160
D)  Parking/Shuttle: none

A)  Airfare from (ARC to SAC)

C)  Per Diem:  $40/day x 3 days x 1 staff = $120

Network Quarterly Regional Collaborative Meetings - 2 trips to Ukiah - Travel Projected in January and September 2012
A)  Mileage:  Eureka to Ukiah = 280 miles round-trip x $0.555/mile x 2 trips = $311

D)  Parking/Shuttle:  Airport parking $10/day x 3 days = $30, Shuttle to/from airport = $26, $30 + $26 = $56

B)  Lodging:  $96 per room  ($84 plus tax)  x 1 staff x 2 nights x 2 trips = $384

B)  Lodging:   $96 per room  ($84 plus tax) x 1 staff x 2 nights = $192

Network Conference in Sacramento - Travel Projected February 2012 for 2 days

Cost associated with paper, files, pens, pencils, stationery, etc. all purchased at lowest price available.  (0.4194 
FTE's @ $9.93/mo x 12 months = $50)

Cost associted with copying in office as well as professional outside jobs. (Office copies @ $0.03/copy x 1,333 
copies = $40.  Outside job copies @ $0.20/copy x 350 copies = $70.

Cost associated with office rent space including utilities.  (60 sq. ft. @ $3.836/sq ft x 12 months = $2,762)

Cost associated with use of phone service, internet services, conference calls.  (0.4194 FTE's @ $79.67/FTE/month for 
12 months = $401)

SUBTOTAL:

SUBTOTAL:

5. Postage  Cost associated with the use of the postage meter, bulk mail and stamps, other misc postage costs. (0.4194 
FTE's @ $9.93/mo x 12 months = $50)
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Humboldt County Department of Public Health
   
   

California Health Collaborative
#11-10237

Region: North Coast 

SUBTOTAL: 855$                         

500$                  
192$                  
120$                  

40$                    

SUBTOTAL: 852$                         
Regional Travel to complete SOW deliverables 1,137$                      

SUBTOTAL for Travel: $3,712
F. SUBCONTRACTORS:

Total Dollars

G. OTHER COSTS:
1. Food Demonstrations 88$                           

88$                           

H. INDIRECT COSTS:
 Insurance, IS, A-87, Central Services for Michelle Postman at 0.4194 FTE equivalent to 5.48% of Personnel Cost 
$25,158 x 5.4890 = $1,379 SUBTOTAL: 1,379$                      

59,984$             0.4194 0% 41.94% 44,000$                    

Costs for larger staple items to be used in food demonstrations such as olive oil ($26), salt/pepper ($10), sample c

 2,050 miles @ $0.555/mile = $1,137

C)  Per Diem:  $40/day x 1 staff x 3 days = $120

D)  Parking/Shuttle: Airport Parking 10/day x 4 days = $40

B)  Lodging:  $96 per room  ($84 plus tax)  x 1 staff x 2 nights = $192

Network Regional Coordinator's Meetings in Orange County - Travel Projected from March 8 -10, 2012 
A)  Mileage:  Airfare from (ARC to SAC)

TOTAL

SUBTOTAL:   

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Sonoma County Family YMCA    

California Health Collaborative
#11-10237

Region: North Coast 

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administrativ

e Duties

5. Percentage 
FTE Time for 

Direct 
Delivery

6. Total    
Dollars     

Name: Deb Harris

Name: Laurel Chambers
Title: Physical Activity Specialist
Name:  Laurel Chambers
Title:  CYO Training Specialist
Name:  Joyce Giammattei, RD
Title: Registered Dietician/Nutritionist

$           154,120 2.10 210% $            92,912 

 $             29,120 

 $             55,000 

3.
 $             35,000 

Title: Children's Power Play! Campaign Coordinator

NAME AND POSITION DESCRIPTIONS
1.

0.10

CYO: Obj 1, 2, 3, 4

2.

4.

Sonoma County Family YMCA
Michelle Head, (707) 545-9622 x.3120

Name of Subcontractor Organization:
Contact Information (Name, Phone):

1.00

Community Collaboration & Empowerment: Obj 1, 2, 5, 6, 7

Media/PR: Obj 2, 5
School: Obj 1, 2, 3, 4, 5

Scope of Work Objectives the Subcontractor is Supporting:

8,750$              

0.75

55,000$            0

26,250$            

100%

0 75%

0

Administration: Obj 1, 2, 3
Planning & Evaluation: Obj 1,2
Regional Coordination: Obj 2, 4, 5

Retail: Obj 2

2,912$              

 $             35,000 0.25

0 10%

25%
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Sonoma County Family YMCA    

California Health Collaborative
#11-10237

Region: North Coast 

POSITION DESCRIPTIONS

Total Dollars
B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental benefits at  30% of salaries x $92,912 27,874$            

SUBTOTAL: 27,874$            

CYO Training Specialist 
Position #3

 Dietician
Position #4

Under the direction of the Power Play! Campaign Manger, this position will assist with the 
coordination and organizing of program and nutrition education activities as related to the 
scope of work. To help promote existing and/or to develop new physical activity 
promotional components of nutrition education; and expand our existing community 
outreach program with CYO's & schools to encompass nutritional components to increase 
community awareness and knowledge of good nutrition and healthy active lifestyles.  

Oversees and supervises the nutrition education program including project administration, 
project coordination, the development of the nutrition education component and materials 
and other nutrition and physical activity promotion programs.

 Physical Activity Specialist
Position #2

Mentors and trains staff, Network  funded projects, and others serving the SNAP-Ed eligible 
population, on integration of physical activity into nutrition education interventions.  
Coordinates one-time physical activity demonstrations. Chooses nutrition and physical 
activity resources to distribute with nutrition education interventions. Position will also 
support the Power Play! Campaign Manager in accomplishing the Power Play! Scope of 
Work.

Under the direction of the Administrator, coordinate and organize program/campaign staff 
and nutrition education activities; plan and follow through on outreach and educational 
events at health fairs, schools, and other promotional activities; work with schools, 
churches, farm worker organizations, and community organizations in planning and 
promoting good health through dissemination of nutrition education materials; actively 
acquire and develop culturally and linguistically competent nutrition curriculum and 
education materials; to promote existing and/or to develop new physical activity 
promotional components of nutrition education; and expand our existing community 
outreach program to encompass nutritional components to increase community awareness 
and knowledge of good nutrition and healthy active lifestyles.  

Power Play! Campaign Manager Position #1
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Sonoma County Family YMCA    

California Health Collaborative
#11-10237

Region: North Coast 

C. OPERATING EXPENSES:
1. Office Supplies-Cost associated with consumable supplies e.g.; copy paper, files, envelopes, stationary, pens, pencils, etc. (58.30 x 12 months 700$                 
2.Printing/Duplicating-Cost associated with copying & printing in office, as well as outsourcing projects. ($283.41 x 12 months=$3,401)  3,401$              
3.Communications and Network-Costs associated with phone service, internet, conference line, etc.-pro-rated accordingly.(2.1FTE's @ $250 x 3,000$              
4.General Postage-Cost associated with postage meter, overnight/express service for mailings. (568 pieces x .44=$250)  250$                 
5.Background Check-Cost associated with background check for 1-2 volunteers to help with PP or PA (2 volunteers x $20/person = $40) 40$                   

7,391$              
D. EQUIPMENT EXPENSES:

250$                 

250$                 

E. TRAVEL AND PER DIEM:
486$                 

a) Mileage: $114  (206 miles round trip x $0.51 .555 per mile) x 1 (car traveling ) x 1 trips= $114

1,044$              

c) Per Diem: $40 per day x 2 staff X 2 days  = $160

Network Statewide Collaborative Meeting (November & May)-(expenses calculated for 1 trip being overnight) 538$                 

a) Mileage: $114 (206 miles round trip x $0.555  per mile) x 1 (car traveling )  x 2 trips=$228

c) Per Diem: $40 per day x 2 staff X 1day=$80

Cost of PA or Power Play equipment in order to conduct demos & trainings for partners, teachers & CYO's (ex: hula hoops, balls, etc.) 
($10/each x 25 PA demo items = $250)

(Travel Projected from Santa Rosa to Sacramento)

                d) Parking: $10 per day x 1 day x 1 car traveling = $10

      Coordinators Meetings- Campaign/Program Coordinators 
(Travel Projected from Santa Rosa to Orange Co.)

       Coordinators Meetings- Campaign/Program Coordinators 

a) Flight: $250 round trip x 2 (airfare ) = $500
b) Lodging: $96 per room  ($84 plus tax)  x 2 staff X 2 days = $384

                b) Lodging: $110 per room x 2 staff x 1 day= $220

c) Per Diem: $40 per day x 2 staff X 2 days=$160 
                d) Parking: $10 per day x 2 days x 1 car traveling = $20

(Travel Projected from Santa Rosa to Sacramento)

b) Lodging:$96 per room  ($84 plus tax) x 2 staff  = $192

SUBTOTAL:

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Sonoma County Family YMCA    

California Health Collaborative
#11-10237

Region: North Coast 

Media Spokesperson -Power Play! 124$                 

a) Mileage: $114 x 1 (cars traveling ) = $114 (206 miles round trip x $0.555per mile) X 1 trips= $114

Regional Travel to complete SOW deliverables
1,594$              

a) Mileage:  $506  (456 miles round trip x $0.555 per mile) x 1 (car traveling ) x 2 trips= $506

c) Per Diem: $40 per day x 2 staff X 4 days = $320

1,242$              
a) Mileage:  $154 (139 miles round trip x$0.555 per mile)  x 1 (car traveling )  x 2 trips= $154

c) Per Diem: $40 per day x 2staff X 4 days = $320

Travel to provide trainings, nutrition education, retail store visits, and technical assistance.
a) Mileage:  $1229 x 1 (cars traveling ) =  $1374 (2215 miles x $0.555 per mile) = $1229 1,229$              

Annual Training of Choice (2 total trainings, PP! & PAS) 
(Travel Projected from Santa Rosa to Sacramento)

a) Mileage: $114 (214 miles round trip x $0.555 per mile) x 1 (car traveling ) x 2 trips= $228 560$                 

c) Per Diem: $40 per day x 2 staff X 1.5days=$120 

*Calculations are based on 2 FTE possibly choosing different trainings, therefore could be 2 trips(1 for each FTE)* 
6,817$              

F. SUBCONTRACTORS: -$                      

-$                      

G. OTHER COSTS:
1.Educational Materials-Cost of  nutrition education supplies & Network-approved resources/curricula ($20/each average price x 50 items = $ 1,000$              
2.Training-Cost associated to conduct 17 trainings as directed by SOW (17 trainings x $35.30/training = $600) 600$                 

SUBTOTAL:

(Travel Projected from Santa Rosa to Sacramento)

(Travel Projected from Santa Rosa to Eureka)

b) Lodging: $96 per room ($84 plus tax) x 2 staff X 4 days = $768

                b) Parking: $10 per day x 1 day x 1 car traveling = $10

                b) Lodging: $96 per room  ($84 plus tax)  x 2 staff  = $192

(Travel Projected from Santa Rosa to Ukiah)

b) Lodging: $96 per room ($84 plus tax) x 2 staff X 4 days = $768

                d) Parking: $10 per day x 2 days x 1 car traveling = $20
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Sonoma County Family YMCA    

California Health Collaborative
#11-10237

Region: North Coast 

3. Food demos: 10 demos for 40 students at no more than 53 cents per person including supplies (10 x 40 x .53  = $212) 500$                 
School food demos: 10 demos for 30 students at no more than 53 cents per person including supplies (10 x 30 x .53 = $159)
Cooking demos for kids and parents: 5 demos for 25 participates no more than $1.00 per person (5 X 26  X 0.99 = $129)

2,100$              

137,344
H. INDIRECT COSTS:

$137,344
SUBTOTAL: 12,049$            

154,120$           2.10 0% 210% 149,393$          

8.773% of Total Direct Costs to provide operational and fiscal oversight by the administration of the 

SUBTOTAL:

TOTAL

SUBTOTAL:
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Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

  
Region Name Northcoast   
Date Completed 5-23-11 

  
Mini-Grant Project Name Anderson Valley Eat Well   
Amount Requested           $4,950.00   
Agency Name Anderson Valley Unified School District   
Address P.O. Box 457 
 Boonville, CA 95415   
Target Audience CalFresh eligible 9th-12th grade Latino teens and their families 
Estimated Number 
of Participants 

220 (150 students and 70 parents)  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Using Network nutrition education materials, 25 CalFresh eligible Latino 
students will be trained in nutrition and physical activity promotion 
concepts as part of a healthy lifestyle (20 total classes over eight 
months) through an after school program held at one qualifying school. 
The students will then educate the school community on key nutrition 
education topics at two school-wide events during the 2011-12 school 
year.  Events will include nutrition education, food demonstrations and 
taste testing.       

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
X No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No X   Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

  While the Anderson Valley Junior-Senior High does receive Network funds to conduct Harvest of the 
Month education through a Local Incentive Award contract, the “Anderson Eat Well” project will not 
duplicate services. The mini-grant project will provide nutrition education in an after school project that is 
not currently served. Staff time for the mini-grant is separate and not associated with the LIA funding. 
 
 
 
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
X Community Education Events Radio 

 Internet/Web Sites Point of Purchase Retail Promotion 
X Nutrition Education Classes for the FSNE 

eligible population 
X Training/Workshop/Conference to (specify 

audience): 25 CalFresh eligible students 
 Nutrition Education Research/Evaluation Other (specify):  
 Print Media Other (specify):       



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

X Fruit & Vegetables X Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 

X Food Shopping/Preparation X Physical Activity Promotion 
 Dietary Quality X Other (specify):

 ReThink Your Drink    
Nutrition Education Materials 

 
   

X The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 1 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Community Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 

X Free/Reduced Price Meal % (for school 
sites) 

Other (specify):       
Other (specify):         

 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
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* EARS data will be collected upon implementation of activities. 
Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
23655402330900 Anderson Valley Junior-Senior High 81.03% 
             
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $3,200.00 Salary costs associated with the Project Coordinator and the 

Community Educator.    
Operating Expenses $325.00 General office supplies and photocopying     
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

            
   
Other Costs $1,025.00  

 
 

Postage 
Outside print 
jobs 

X 
 

Purchase of 
existing nutrition 
education 
materials 

X Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs $400.00 Not to exceed 12% of total direct costs.    
Total Expense $4,950.00     
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Region Name Northcoast   
Date Completed 5-23-11 

  
Mini-Grant Project Name Ukiah’s Youth Leaders    
Amount Requested $3,791.00   
Agency Name North Coast Opportunities, Inc.   
Address 413 N. State Street 
 Ukiah, CA 95482   
Target Audience 9th-12th grade CalFresh eligible teens  
Estimated Number 
of Participants 

40  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

CalFresh eligible teen leaders (6 youth) will learn nutrition education and 
physical activity promotion concepts, utilizing Network and CA Project 
LEAN’s USDA-approved resources, through weekly classes (16 weekly 
classes over 4 months) to learn how to create healthy eating and 
physical activity changes in their community and for themselves. Upon 
completion of the nutrition series, the youth will lead a healthy lifestyles 
workshop for their CalFresh eligible family members.      

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
X No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

X No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 
 
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 

X Nutrition Education Classes for the FSNE 
eligible population 

X Training/Workshop/Conference to (specify 
audience): CalFresh eligible teen leaders (6) 

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
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Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
X Fruit & Vegetables X Promoting Healthy Communities 

 Promoting a Healthy Weight Food Safety 
X Food Shopping/Preparation  X Physical Activity Promotion 

 Dietary Quality X Other (specify):
 Healthy Beverage Education   

 
Nutrition Education Materials 

 
   

X The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 1 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Community Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 

X Free/Reduced Price Meal % (for school 
sites) 

Other (specify):       
Other (specify):         

 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
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* EARS data will be collected upon implementation of activities. 
Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
23656152335024 Ukiah High School 53.63% 
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $2,560.00 Salary costs associated with the Project Coordinator and Youth 

Staff engaged in leading nutrition education activities.     
Operating Expenses $650.00 General office supplies.    
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

            
   
Other Costs $300.00  

 
 

Postage 
Outside print 
jobs 

X 
 

Purchase of 
existing nutrition 
education 
materials 

X Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs $281.00 Not to exceed 12% of total direct costs.    
Total Expense $3,791.00     
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Region Name Northcoast   
Date Completed 5-23-11 

  
Mini-Grant Project Name TEACH (Teens Eat and Cook Healthy)   
Amount Requested $4,999.00   
Agency Name Harwood Memorial Park, Inc. DBA Laytonville Healthy Start    
Address P.O. Box 1382 
 Laytonville, CA 95454   
Target Audience CalFresh Eligible Youth 
Estimated Number 
of Participants 

150 CalFresh Eligible Youth  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

The TEACH program, using a train-the-trainer model, will educate 15 
youth leaders through a trainer series (2 classes per month over 5 
months to 15 youth) who will then lead three garden-based nutrition 
education events targeting CalFresh eligible youth and the community 
attending the Healthy Start Resource Center emergency food distribution 
site (135 CalFresh eligible youth). Activities may include recipe 
demonstration and taste testings.      

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
X No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

X No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 
 
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
X Community Education Events Radio 

 Internet/Web Sites Point of Purchase Retail Promotion 
X Nutrition Education Classes for the FSNE 

eligible population 
X Training/Workshop/Conference to (specify 

audience): 15 CalFresh eligible Youth Leaders 
 Nutrition Education Research/Evaluation Other (specify):  
 Print Media Other (specify):       
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Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
X Fruit & Vegetables Promoting Healthy Communities 

 Promoting a Healthy Weight Food Safety 
X Food Shopping/Preparation X Physical Activity Promotion 
X Dietary Quality X Other (specify):

 ReThink Your Drink   
 
Nutrition Education Materials 

 
   

X The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations    Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
1 Food Closets / Pantries / Banks    Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Community Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines X Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
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* EARS data will be collected upon implementation of activities. 
Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $3,360.00 Salary costs associated with one Project Coordinator and three 

Youth Staff Nutrition Educators.    
Operating Expenses $886.00 General office supplies and photocopying.     
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

            
   
Other Costs $300.00  

 
 

Postage 
Outside print 
jobs 

X 
 

Purchase of 
existing nutrition 
education 
materials 

X Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs $453.00 Not to exceed 12% of total direct costs.    
Total Expense $4,999.00     
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Region Name Northcoast   
Date Completed 5-23-11 

  
Mini-Grant Project Name Vida Activa con Salud (VAS)/ Active, Healthy Living   
Amount Requested $1,260.00   
Agency Name McDowell School Healthy Start Family Resource Center   
Address 421 S. McDowell Blvd 
 Petaluma, CA    
Target Audience CalFresh eligible families 
Estimated Number 
of Participants 

280 (family members inclusive of students attending McDowell and 
McKinley Elementary Schools)   

Key Goal of Project 
(Limit to 1-2 sentences) 

Conduct 30 nutrition education mini-lessons at existing weekly Zumba 
classes, targeting CalFresh eligible families with children enrolled in 
McDowell or McKinley Elementary Schools; this will include weekly 
healthy living classes and food demonstrations/taste testings, with the 
primarily focusing on fruits and vegetables as part of a healthy lifestyle 
(30 classes at 2 school sites over 9 months to reach 280 CalFresh 
students and their parents). Note:  no funding will be used to support the 
routing physical activity classes.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
X No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

X No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 
 
 
 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 

X Nutrition Education Classes for the FSNE 
eligible population 

Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
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Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
X Fruit & Vegetables Promoting Healthy Communities 
X Promoting a Healthy Weight Food Safety 
X Food Shopping/Preparation X Physical Activity Promotion 
X Dietary Quality X Other (specify):

 ReThink Your Drink   
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Nutrition Education Materials 

 
   

X The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 2 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Community Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 Food Stamp Income Guidelines Food Banks/Pantries 

X Free/Reduced Price Meal % (for school 
sites) 

Other (specify):       
Other (specify):         

 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
                        
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 
Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
49708546051957 McDowell Elementary 91.48% 



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

49708546051965 McKinley Elementary 93.84% 
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $1,160.00 Salary costs associated with one Nutrition Educator.    
Operating Expenses $25.00 General office supplies and photocopying    
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

            
   
Other Costs $43.37  

 
 

Postage 
Outside print 
jobs 

X 
 

Purchase of 
existing nutrition 
education 
materials 

X Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs $31.63 Not to exceed 12% of total direct costs.    
Total Expense $1,260.00     
 
 
 



BUDGET COVER SHEET
FFY 2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 319,254$                    275,963$           (43,291)$                  -13.56%
Fringe Benefits 127,255$                    116,704$           (10,551)$                  -8.29%
Operating 6,469$                        5,063$               (1,406)$                    -21.73%
Equipment & Other Capital 2,300$                        -$                   (2,300)$                    -100.00%
Travel 21,535$                      17,045$             (4,490)$                    -20.85%
Subcontractors 310,898$                    305,000$           (5,898)$                    -1.90%
Other Costs 24,244$                      12,935$             (11,309)$                  -46.65%
Indirect Costs 106,135$                    87,290$             (18,845)$                  -17.76%

Total 918,090$                    820,000$           (98,090)$                  -10.68%

Note: If the Total Federal Share Percentage difference is greater than 5%, please provide an explanation.

Increase/Decrease line item cost justification
Personnel: Less staff due to budget constraints
Fringe Benefits: Less salary in personnel so less fringe paid out

Travel is less travel due to budget constraints
Other Costs is less due to budget constraints
Indirect Costs: is lower due to less direct costs.

Entire budget was reduced due to lack of spending.

Contractor Name: County of Orange Health Care Agency
Contract #: 11-10241
Region: Orange County Region

Operating: Communication costs were not included in FFY 2012 budget due to budget constraints
Equipment: No equipment budgeted for FFY 2012

If the total percentage is greater than 5% consult your Contract Manager
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Orange Health Care Agency
#11-10241

Region: Orange County 

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total FTE    
(as a decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct 
Delivery 
Duties

6. Total Dollars

Name: 

Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 

Title: 
Name: 
Title: 

Name: 
Title: 
Name: 
Title: 

Name: 
Title: 

$      522,518 5.0950 89.5% 420.0% $            275,963 

* Base pay plus $0.40/hr bilingual pay ($832/yr)

 $        61,714 0.0500

0.0%

Chief Executive Officer (e.g., 
Principal Investigator)
Position #7

Provides overall guidance for the operations, personnel, and fiscal responsibilities required by the 
nutrition project.

Administrator (e.g., Project Director)
Position #1, #6

Frank Hernandez - Physical Activity Specialist*

NAME AND POSITIONS DESCRIPTIONS

3

5

9

Regional Media Coordinator (Health Information Specialist - 
Media)

8 Tricia Lanquist - Media Specialist

4

Office Manager/Secretary/Admin Asst (Store Clerk)
Elizabeth Corona - Office Support

2

1.

POSITION DESCRIPTIONS:

SUBTOTAL
10%

7 Maridet Ibanez - Administrator - Media Coordinator
 $        99,403 

Administrator/Dietitian (Supervising Public Health 
Nutritionist)

Promotora (Community Health Assistant II)

Chief Executive Officer Administrative Manager II)

6

 $        40,477 0.1000

100%Project Coordinator (Community Health Assistant III)
Luiz Henry Torres - Worksite Program Manager*

0.0% $        43,306 1.0000

Recreation Leader (Health Education Associate)  $        54,579 0.7500 0.0% 75%

Administers the nutrition education contract and budget, supervises nutrition education staff, 
attend nutrition education and scope of work related meetings, develops program plan and 
participates in the Regional collaborative. Coordinate contract reporting requirements.

0.6500 $        41,163 

0.0% 5%

75%
 Anna Luciano Acenas - Project Director*/Collab Coordinator

 $        67,808 1.0000 25.0%

0.0% 75%
Elsa Amezcua - Retail Program Manager*

 $        43,306 0.7500Project Coordinator (Community Health Assistant III)

Administrator/Dietitian (Public Health Nutritionist II)

 $              53,072 

 $                3,086 

 $                4,048 

Dawn Robinson - Administrator/ Project Director

Vacant & Multiple Staff (6) Escobar, Chavez, Perez, Varela, 
Ulloa, Ruiz - Community Health Leaders* (1352 hrs)

4.5%

 $        70,762 0.7500

0%0.0450

60.0% 15%

0.0% 65%  $              26,756 

 $                4,473 

 $              40,934 

 $              67,808 

 $              32,480 

 $              43,306 
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Orange Health Care Agency
#11-10241

Region: Orange County 

Total Dollars
B. FRINGE BENEFITS:  

Includes payroll taxes and medical/dental benefits at 42.29% of salaries x $275,963 116,704$             
(Actuals will exclude bilingual pay)

SUBTOTAL:  $            116,704 

Facilitates all the Regional Network media efforts, including creating and maintaining a regional 
media plan, serving as the primary media contact with State and Regional Network funded 
partners, and providing leadership for regional public relations and media events in support of 
Regional Network nutrition education activities targeting the SNAP-Ed eligible population.

Dietitian
Position #1,#6

Oversees and supervises the nutrition education program including project administration, project 
coordination, the development of the nutrition education component and materials and other 
nutrition and physical activity promotion programs.

Regional Media Coordinator
Position #8

Mentors and trains staff, Network funded projects, and others serving the SNAP-Ed eligible 
population, on integration of physical activity into nutrition education interventions.  Coordinates 
one-time physical activity demonstrations. Chooses nutrition and physical activity resources to 
distribute with nutrition education interventions.

Recreation Leader (e.g., Physical 
Activity Specialist)
Position #4

Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education 
interventions and participate in local events to promote health eating and physical activity for 
SNAP-Ed eligibles. 

Promotora (e.g., Community Health 
Leaders)
Position #5

Provides general clerical support to the Program. Assists in development and maintenance of a 
data collection system with emphasis on fiscal information. Arranges meetings and trainings, 
orders supplies and materials, creates correspondence, photocopies, and other duties as 
required to support the nutrition education contract. 

Project Coordinator (e.g., Assistant 
Project Director, Power Play! 
Campaign Manager, Latino Campaign 
Manager, African American Campaign 
Manager, Worksite Program Manager, 
Retail Program Manager, etc)
Position #2, #3

Under the direction of the Administrator, coordinate and organize program/campaign staff and 
nutrition education activities; plan and follow through on outreach and educational events at 
health fairs, schools, and other promotional activities; work with schools, churches, farm worker 
organizations, and community organizations in planning and promoting good health through 
dissemination of nutrition education materials; actively acquire and develop culturally and 
linguistically competent nutrition curriculum and education materials; to promote existing and/or 
to develop new physical activity promotional components of nutrition education; and expand our 
existing community outreach program to encompass nutritional components to increase 
community awareness and knowledge of good nutrition and healthy active lifestyles.  

Office Manager/Secretary/Admin Asst
Position #9

Coordinator of Other Program 
(e.g.,Collaborative Coordinator)
Position #1

Supervises, coordinates, facilitates nutrition education activities of the Regional Network 
collaborative, arranges workshops and special events related to nutrition education priorities.  
Coordinates nutrition education and physical activity integration resource sharing among Network-
funded projects and partners serving the SNAP-Ed eligible audience.  
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Orange Health Care Agency
#11-10241

Region: Orange County 

C. OPERATING EXPENSES: Total Dollars
Estimates based on past expenses and prorated by 5.915 FTE

Office supplies - pens, pencils, post-its, mailing envelopes, paper clips and other office items (approximately $200/yr per FTE) 1,000$                 
Cartridges for black and white and color printers (approximately $7/yr per FTE) 500$                    
Routine postage and overnight mail as needed (approximately $7/yr per FTE) 500$                    
Laminating film for displays and posters used by Campaigns and Programs (approximately $8.50/yr per FTE) 611$                    
Routine copying of Network-related items, nutrition education materials, 2,452$                 
meeting agendas, reports, etc (approximately $34.5/yr per FTE)

5,063$                 
D. EQUIPMENT EXPENSES:

No equipment purchased -$                        

-$                        

E. TRAVEL AND PER DIEM: * Mileage = $0.555/mile, Per Diem = $40 (B=$6, L=$10, D=$18, I=$6), Lodge = $84 + $17 tax,Airport Park = $18/day, Shuttle = $36 round trip
Mileage for routine local travel 6,279$                 
Pos # Position Miles/mo # of months Rate per mile Expense

1 Project Director 75 12 0.555$             500$                 
2 Retail Manager 249 12 0.555$             1,658$              
3 Worksite Manager 227 12 0.555$             1,512$              
4 PA Specialist 192 12 0.555$             1,279$              
5 Community Health Leader 177.72 12 0.555$             1,184$              
6 Administrator 12 12 0.555$             80$                   
7 Chief Exec Officer 10 12 0.555$             67$                   

SUBTOTAL:

SUBTOTAL:
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Orange Health Care Agency
#11-10241

Region: Orange County 

Total Dollars
Travel for Meetings/Conferences

Pos. # Staff #days Airfare Per Diem

Lodging/
Rm + 
Tax Mile Park/Shuttle Registration Subtotal 10,766$               

RN State Train/Conf - Nov. 2011, Sacramento
1 Project  Director 2 270$      80$        95$      0 72$                  0 517$             
2 Retail Manager 2 270$      80$        95$      0 72$                  0 517$             
3 Worksite Manager 2 270$      80$        95$      0 72$                  0 517$             
4 PA Specialist 2 270$      80$        95$      0 72$                  0 517$             
6 Administrator 2 270$      80$        95$      0 72$                  0 517$             

Network Annual Conference - Feb. 2012, Sacramento
1 Project  Director 2 270$      80$        95$      0 72$                  225 517$             
2 Retail Manager 2 270$      80$        95$      0 72$                  225 517$             
3 Worksite Manager 2 270$      80$        95$      0 72$                  225 517$             
4 PA Specialist 2 270$      80$        95$      0 72$                  225 517$             
6 Administrator 2 270$      80$        95$      0 72$                  225 517$             

RN State Train/Conf - May 2012, Los Angeles or Orange County
1 Project  Director 2 0 0 0 51 0 0 51$               
2 Retail Manager 2 0 0 0 51 0 0 51$               
3 Worksite Manager 2 0 0 0 51 0 0 51$               
4 PA Specialist 2 0 0 0 51 0 0 51$               
6 Administrator 2 0 0 0 51 0 0 51$               
7 Chief Exec Officer 2 0 0 0 51 0 0 51$               

State-sponsored training #1 - TBD/Regional
1 Project  Director 1 0 0 0 51 0 25$                   76$               
2 Retail Manager 1 0 0 0 51 0 25$                   76$               
3 Worksite Manager 1 0 0 0 51 0 25$                   76$               
4 PA Specialist 1 0 0 0 51 0 25$                   76$               
6 Administrator 1 0 0 0 51 0 25$                   76$               
7 Chief Exec Officer 1 0 0 0 51 0 25$                   76$               

Local-sponsored training #2 - TBD/Regional
1 Project  Director 1 0 0 0 51 0 25$                   76$               
2 Retail Manager 1 0 0 0 51 0 25$                   76$               
3 Worksite Manager 1 0 0 0 51 0 25$                   76$               
4 PA Specialist 1 0 0 0 51 0 25$                   76$               
6 Administrator 1 0 0 0 51 0 25$                   76$               
7 Chief Exec Officer 1 0 0 0 51 0 25$                   76$               

SHAPE meeting - TBD/Regional
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Orange Health Care Agency
#11-10241

Region: Orange County 

1 Proj Dir 1 0 0 0 51 0 15$                   66$               
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Orange Health Care Agency
#11-10241

Region: Orange County 

Total Dollars
Media Training - TBD/Regional

1 Proj Dir 1 0 0 0 51 0 15$                   66$               
2 Retail Manager 1 0 0 0 51 0 15$                   66$               
3 Worksite Manager 1 0 0 0 51 0 15$                   66$               
4 PA Specialist 1 0 0 0 51 0 15$                   66$               
7 Chief Exec Officer 1 0 0 0 51 0 15$                   66$               

Media Training-Campaign and Program Specific - TBD/Sacramento (Fruit and Veggie Fest)
2 Retail Manager 1 270$      40$        101$    0 54 0 465$             
7 Chief Exec Officer 1 270$      40$        101$    0 54 0 465$             

Southern Region - Produce Council Meeting - 6 mtgs per yr/ Cypress-Regional
2 Retail Manager 1 (Oct) 0 0 0 25 0 0 25$               
2 Retail Manager 1 (Dec) 0 0 0 25 0 0 25$               
2 Retail Manager 1 (Feb) 0 0 0 25 0 0 25$               
2 Retail Manager 1 (April) 0 0 0 25 0 0 25$               
2 Retail Manager 1(June) 0 0 0 25 0 0 25$               
2 Retail Manager 1 (Aug) 0 0 0 25 0 0 25$               

Network Statewide Collaborative (NSC) Meeting - Fall TBD/Sacramento
1 Project Director 1 270$      40$        101$    0 54 0 465$             

NA Collab partners - T 1 270$      40$        101$    0 54 0 465$             

Network Statewide Collaborative (NSC) Meeting - Spring TBD/Sacramento
1 Project Director 1 270$      40$        101$    0 54 0 465$             

NA Collab partners - T 1 270$      40$        101$    0 54 0 465$             

Network Statewide Initiative Meeting - TBD/Sacramento (Rethink Your Drink)
1 Project Director 1 260$      40$        101$    0 54 0 455$             
6 Administrator 1 260$      40$        101$    0 54 0 455$             

Media Training - Rethink Your Drink - Spring TBD/Regional
1 Project Director 1 0 0 0 51 0 15$                   66$               
7 Chief Exec Officer 1 0 0 0 51 0 15$                   66$               

* Mileage = $0.555/mile, Per Diem = $40 (B=$6, L=$10, D=$18, I=$6), Lodge = $84 + $17 tax, Airport Park = $18/day, Shuttle = $36 round trip
17,045$               SUBTOTAL:
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Orange Health Care Agency
#11-10241

Region: Orange County 

Total Dollars
F. SUBCONTRACTORS:

1) Power Play! Campaign - See Budget Justification - SUB, Power Play! Campaign 140,000$             
Name: Community Action Partnership of OC
Services: Implementation of the Power Play! Campaign
Basis for Costs: 1.0 FTE Coordinator, 0.80 FTE Asst, 0.60 Com Health Leader support staff, 0.25 and associated costs=2.65 FTE
Scope of Work objectives supported by subcontractor:

Planning and Evaluation: Objectives 1, 2
Regional Coordination and Training: Objectives 1, 2, 3, 4, 5
Community Collaboration and Engagement: Objectives 1, 2, 3, 5, 7, 8
Media and PR: Objectives 1, 2, 3 ,4, 5
Retail: Objectives 1, 2, 3, 4
Worksite: Objectives 1, 2
Schools: Objectives 1, 2, 3, 4, 5
CYO: Objectives 1, 2, 3, 4
Community Events - No objectives
CBO and DHSP: Objective 1
Administration: Objectives 1, 2, 3, 4

2) Latino Campaign - See Budget Justification - SUB, Latino Campaign 155,000$             
Name: Community Action Partnership of OC
Services: Implementation of the Latino Campaign
Basis for Costs: 1.0 FTE Coordinator, 0.80 FTE Asst, 0.80 Com Health Leader support staff, 0.25 and associated costs= 2.85FTE
Scope of Work objectives supported by subcontractor:

Planning and Evaluation: Objectives 1, 2
Regional Coordination and Training: Objectives 1, 2, 3, 4, 5
Community Collaboration and Engagement: Objectives 1, 2, 3, 5, 8
Media and PR: Objectives 1, 2, 3 ,4
Retail: Objectives 1, 2, 3, 4
Worksite: Objectives 1, 2
Schools: Objective 3
CYO: Objectives 3
Community Events - Objectives 1, 2
CBO and DHSP: Objective 1
Administration: Objectives 1, 2, 3, 4
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Orange Health Care Agency
#11-10241

Region: Orange County 

Total Dollars

8,000$                 
Orange County Head Start, Inc. $4,000
Share Our Selves (SOS) $4,000

4) 2-1-1 Orange County - Enhance countywide referral system to improve physical activity database to  include 2,000$                 
parks, play spaces and other locations appropriate to the low income target audience 
208 hrs for staff at 2-1-1 office to update database

305,000$             

G. OTHER COSTS:

2,250$                 
Support 1-3 State-sponsored trainings (3 trainings x $50/training) 150$             
Conduct 2 RN Skill-based trainings (2 trainings x $300/training) 600$             
Conduct 1 Promising Practices Exchange (1 events x $500) 500$             
ServSafe trainer & materials for RN staff & Champion Mom as needed (Speaker-$500, Books/Test $500) 1,000$          

1,350$                 
Conduct 2 Skill-based trainings (2 trainings x $300/training) 600$             
Conduct 10 mini-trainings (10 trng x $25 each) 250$             
Conduct 1 PA Integration Showcase (1 event x $500) 500$             

3) Regional Website and Resource Directory Maintenance 250$                    
Materials and printing to promote the RN website, resources and PA database

4) Regional Collaborative: Support three regional collaborative meetings a year plus support mtgs/efforts 820$                    
Quarterly collaborative membership meetings (4 mtgs x $25/mtg) 100$             
Collaborative Leadership Team mtgs (6 mtgs x $10/mtg) 60$               
Advisory & Subcommittee meetings (Parent, Rethink Your Drink, other as identified, 16 mtgs x $10/mtg) 160$             
Duplication of collaborative fact sheet/brief/reports or similar item 500$             

5) Nutrition Education Engagement Initiatives 3,000$                 
Support a minimum of one initiative a year.
Estimated cost of $3000/initiative to cover costs for meetings, trainings, materials, 

evaluation efforts, events and related expenses 

SUBTOTAL:   

2) Physical Activity Trainings: Conduct 2 skill-based, 10 mini-trngs, 1 PA Integration Showcase 

1) Regional Trainings: Support 1-3 State trainings & conduct 3 RN trainings for local Network
   contractors & partners (2 skill-based, 1 Promising Pract Exchange plus ServSafe training 

3) Mini Grants: Orange County Health Care Agency will administer a mini-grants program throughout the Orange County Region in 
which mini-grants will be awarded competitively to qualifying community organizations upon USDA approval. The intent of the mini-
grant process is to support opportunities for appropriate community agencies and organizations to execute activities in support of the 
Collaborative's Nutrition Education Empowerment Initiatives and/or consumer empowerment forums. Mini-grants requested for approval 
for FFY 2012 are as follows (See attached Mini-Grant Project Summary Forms from applicants listed below for additional information.)
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

County of Orange Health Care Agency
#11-10241

Region: Orange County 

Total Dollars
6) Champions for Change - Support for local champions 500$                    

Nutrition education materials and duplication to support local champions and their efforts

7) Retail Program
Support promotional activities, such as food demonstrations, events, store tours
and Fruit and Veggie Fest

Support  40 activities/yr (Minimum 1 food demo for 30 stores) 1,200$                 

1 activities x 40 sites = 40 events, $30/event (not to exceed $2.50/person)

Support 3-5 Store Tours for Power Play! Campaign ($25/tour) 75$                      

Support Fruit & Veggie Fest activities ($500/event for costs such as banners, 500$                    
rental of microphones/chairs, flyers)

Support Fruit & Veggie More Matters activities 100$                    

8) Worksite Program
Advisory committee - costs related to conducting a minimum of 3 meetings, $10/mtg 30$                      
Nutrition ed events at worksites (Min 6-8 events) $20/event 160$                    
Display materials for worksite areas (15 sites x $10 each) 150$                    
Worksite Wellness Resource Directory - one-time printing 250$                    

9) Nutrition education materials for use with all campaign and program activities* 500$                    
*Items will not exceed $4/item and will meet with CDPH approval. 

10) Duplication of handout and materials for campaign and program needs 500$                    
May include one-time duplication of handouts, Harvest of the Month newsletters, flyers, etc. for use by multiple programs  

11) Membership dues to CANACT 800$                    
$800 Membership dues based on Network contract size

12) Subscription to the 2-1-1 countywide referral database 500$                    
Up to three staff will be able to access the database and print targeted directories for one year for program enhancement

 showcases.
12,935$               

H. INDIRECT COSTS:
87,290$               

22.23% of Modified Directs,  $392,667 (Salaries and Fringe Benefits)  SUBTOTAL: 87,290$               

522,518$      5.0950 89.5% 420.0% 820,000$             TOTAL

SUBTOTAL:

and to serve as a nutrition education and physical activity resource and reference to support trainings and
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Latino Campaign

County of Orange Health Care Agency

#11-10241
Region: Orange County

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$  231,957 2.85 25% 260% $              93,890 
 

1.00 0%

0.80 0%

37,794$              100%

80%

10% 12,012$              

21,000$              

30% 10,489$              

20% 6,461$                

10% 2,727$                

10% 3,407$                

7
10%

Maribel Velazquez - Administrator
 $    48,048 0.25Administrator (CAPOC title - Program Manager)

Promotora (CAPOC title - Program Assistant)

SUBTOTAL

15%

Community Action Partnership of Orange County
Malcolm Brown, Fiscal Officer, (714) 897-6670

Name of Subcontractor Organization:

6 Lillybeth Gardea - Community Health Leader (832 hrs)

NAME AND POSITION DESCRIPTIONS
Maria Rosas - Latino Program Manager

 $    37,794 

0%

0%

Contact Information (Name, Phone):

1.

0.40

Promotora (CAPOC title Community Health Worker)
5

 $    26,223 

Project Coordinator (CAPOC title Program Coordinator)
2. Martha Zaragoza - Latino Assistant

0.10

0.20

Promotora (CAPOC title Community Health Worker)
Joey Ayala - Community Health Leader (208 hrs)

 $    34,070 0.10

Program Assistant (CAPOC title-Community Health Worker)  $    26,250 
3. Erika Gonzalez - Community Health Leader (416 hrs)

 $    32,303 Promotora (CAPOC title Program Coordinator)
4 Aura Hernandez - Community Health Leader (208 hrs)

 $    27,269 

0%
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Latino Campaign

County of Orange Health Care Agency

#11-10241
Region: Orange County

Total Dollars
B. FRINGE BENEFITS: 27,228$              

Includes payroll taxes and medical/dental benefits at  29.00% of salaries x $90,263
SUBTOTAL: 27,228$              

C. OPERATING EXPENSES: 12,409$              
Office and Warehouse space
Office: 2.85 FTE using 428.70 sq feet @ $0.934/sq ft x 12 months = $4,805
Warehouse: Supplies use 1,549 sq ft @ $0.934/sq ft x 12 months = $17,361

Claiming 55.98% of actual cost = $4,805+$17,361=$22,166 x 55.98% = $12,409
All other operating expenses will be paid by the subcontractor using non-Network  funds

12,409$              

Administrator (e.g., Project 
Director)
Position #7

Administers the nutrition education contract and budget, supervises nutrition education staff, attend nutrition education and 
scope of work related meetings, develops program plan and participates in the Regional collaborative. Coordinate contract 
reporting requirements.

SUBTOTAL:

Assists the Project Coordinator with nutrition education program planning and development.  Under the direction of 
Project Coordinator, implements campaign and program nutrition education trainings for Network -funded projects and 
partners serving the SNAP-Ed eligible target audience, researches and assists with recruitment of eligible intervention sites 
and audiences for campaign and program expansion, and assists with required contract documentation and reporting.

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition education 
activities; plan and follow through on outreach and educational events at health fairs, schools, and other promotional 
activities; work with schools, churches, farm worker organizations, and community organizations in planning and 
promoting good health through dissemination of nutrition education materials; actively acquire and develop culturally and 
linguistically competent nutrition curriculum and education materials; to promote existing and/or to develop new physical 
activity promotional components of nutrition education; and expand our existing community outreach program to 
encompass nutritional components to increase community awareness and knowledge of good nutrition and healthy active 
lifestyles.  

Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions and participate 
in local events to promote health eating and physical activity for SNAP-Ed eligibles. 

Promotora (e.g., Community 
Health Leaders)
Position #3, #4, #5

POSITION DESCRIPTIONS:

Project Coordinator (e.g., 
Assistant Project Director, Power 
Play! Campaign Manager, Latino 
Campaign Manager, African 
American Campaign Manager, 
Worksite Program Manager, 
Retail Program Manager, etc)
Position #1

Program Assistant (e.g. Power 
Play Assistant, Latino Assistant, 
Worksite Assistant, African 
American Assistant)
Position #2
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Latino Campaign

County of Orange Health Care Agency

#11-10241
Region: Orange County

Total Dollars
D. EQUIPMENT EXPENSES:

None -$                        
-$                        

E. TRAVEL AND PER DIEM:
Mileage for routine local travel 2,602$                
Pos # Position Miles/mo # of months Rate per miExpense

1 Program Manager 120 12 0.555$      799$                  
2 Program Assistant 120 12 0.555$      799$                  
3 Community Health Leader 27.8 12 0.555$      185$                  
4 Community Health Leader 27.8 12 0.555$      185$                  
5 Community Health Leader 30 12 0.555$      200$                  
6 Community Health Leader 40 12 0.555$      266$                  
7 Administrator 25 12 0.555$      167$                  

Travel for Meetings/Conferences 2,451$                
Legend: Mileage=$.0555; Per Diem=$40 (B=$10, L=$10, D=$18, I=$6), Lodging=$84 plus $17 tax, Airport Parking=$18/day, Shuttle=$36 round trip

Pos. # Staff #days Airfare Per Diem Lodging/Rm Tax Mile Park/Shuttle Reg Subtotal
RN State Train/Conf - Nov. 2011, Sacramento

1 Prog Man 2 271$         80$           202$                 0 72$           -$                   625$                
Network Annual Conference - Feb. 2012, Sacramento

1 Prog Man 2 271$         80$           202$                 0 72$           -$                   625$                
RN State Train/Conf - May 2012, LA or OC

1 Prog Man 2 -$         -$         -$                  51 -$         -$                   51$                  
State-sponsored training #1 - TBD/Regional

1 Prog Man 1 -$         -$         -$                  51 -$         25$                    76$                  
Local-sponsored training #2 - TBD/Regional

1 Prog Man 1 -$         -$         -$                  51 -$         25$                    76$                  
Media Training - TBD/Regional

1 Prog Man 1 -$         -$         -$                  51 -$         15$                    66$                  
Media Training-Campaign and Program Specific - TBD/Sacramento (Latino Health Awareness Month)

1 Prog Man 1 271$         40$           101$                 0 54$           -$                   466$                
7 Administrato 1 271$         40$           101$                 0 54$           -$                   466$                

5,053$                SUBTOTAL:

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

Latino Campaign

County of Orange Health Care Agency

#11-10241
Region: Orange County

Total Dollars
F. SUBCONTRACTORS: -$                        

None
-$                        

G. OTHER COSTS: 4,214$                
1) Costs related to community events - booth space, food demos, materials, etc

70 events reaching 400 ind each x $30/event 2,100$      
2) Toolbox trainings, activities, classes and food demos

25 activities x $20 each 500$         
3) Retail Program activities

30 stores x 1 demo each x $25 per demo (not to exceed $2.50/person) 750$         
4) Latino Health Awareness Month activities - space, rentals, printing 819$         
5) Advisory Committee meetings (3 mtgs x $15 each) 45$           

4,214$                

H. INDIRECT COSTS:
13.00% of Total Salaries $93,890

SUBTOTAL: 12,206$              

TOTAL 155,000$            

SUBTOTAL:   

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Power Play! Campaign

County of Orange Health Care Agency

11-10241
Region: Orange County

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$  169,494 2.65 25% 240% $              90,263 
 

 $    36,670 

20% 5,250$                

 $    26,223 0.4000 10% 30% 10,489$              

0%

1.0000 0%

80%

10%

36,670$              

12,012$              

25,842$              

100%

0.2500Administrator (CAPOC title - Program Manager)

3. Martha Vazquez - Community Health Leader (416 hrs)
 $    26,250 0.2000

5 Maribel Velazquez - Administrator
 $    48,048 

Promotora (CAPOC title - Program Assistant)

POSITION DESCRIPTIONS:

Program Assistant (e.g. Power 
Play Assistant, Latino Assistant, 
Worksite Assistant, African 
American Assistant)
Position #2

Assists the Project Coordinator with nutrition education program planning and development.  Under the direction of 
Project Coordinator, implements campaign and program nutrition education trainings for Network -funded projects and 
partners serving the SNAP-Ed eligible target audience, researches and assists with recruitment of eligible intervention sites 
and audiences for campaign and program expansion, and assists with required contract documentation and reporting.

Administers the nutrition education contract and budget, supervises nutrition education staff, attend nutrition education and 
scope of work related meetings, develops program plan and participates in the Regional collaborative. Coordinate contract 
reporting requirements.

Community Action Partnership of Orange County
Malcolm Brown, Fiscal Officer, (714) 897-6670

Name of Subcontractor Organization:

Administrator (e.g., Project 
Director)
Position #5

Contact Information (Name, Phone):

Project Coordinator (CAPOC title - Program Coordinator)

15%

 $    32,303 0.8000 0%Program Assistant (CAPOC title - Program Coordinator)
2.

NAME AND POSITION DESCRIPTIONS

SUBTOTAL

1. Gaby Hernandez Gregg - Power Play Program Manager

Promotora (CAPOC title Community Health Worker)

Erika Gonzalez - Power Play Assistant

4 Lillybeth Gardea - Community Health Leader (832 hrs)
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Power Play! Campaign

County of Orange Health Care Agency

11-10241
Region: Orange County

Total Dollars
B. FRINGE BENEFITS: 26,176$              

Includes payroll taxes and medical/dental benefits at  29.00% of salaries x $90,263

SUBTOTAL: 26,176$              

C. OPERATING EXPENSES: -$                        
Office: 2.65 FTE using 428.70 sq feet @ $0.934/sq ft x 12 months = $4,805 5597
Warehouse: Supplies use 1,549 sq ft @ $0.934/sq ft x 12 months = $17,361 -$                        
Claiming 25.25% of actual cost = $22,166 x 25.25% = $5597
All other operating expenses will be paid by the subcontractor using non-Network  funds

5,597$                
D. EQUIPMENT EXPENSES:

None 0

-$                        

E. TRAVEL AND PER DIEM: -$                        
Mileage for routine local travel
Pos # Position Miles/mo # of months Rate per miExpense 2,601$                

1 Program Manager 140 12 0.555$      932$                  
2 Program Assistant 140 12 0.555$      932$                  

Promotora (e.g., Community 
Health Leaders)
Position #3. #4

Project Coordinator (e.g., 
Assistant Project Director, Power 
Play! Campaign Manager, Latino 
Campaign Manager, African 
American Campaign Manager, 
Worksite Program Manager, 
Retail Program Manager, etc)
Position #1

Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions and participate 
in local events to promote health eating and physical activity for SNAP-Ed eligibles. 

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition education 
activities; plan and follow through on outreach and educational events at health fairs, schools, and other promotional 
activities; work with schools, churches, farm worker organizations, and community organizations in planning and 
promoting good health through dissemination of nutrition education materials; actively acquire and develop culturally and 
linguistically competent nutrition curriculum and education materials; to promote existing and/or to develop new physical 
activity promotional components of nutrition education; and expand our existing community outreach program to 
encompass nutritional components to increase community awareness and knowledge of good nutrition and healthy active 
lifestyles.  

SUBTOTAL:

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Power Play! Campaign

County of Orange Health Care Agency

11-10241
Region: Orange County

3 Community Health Leader 28.9 12 0.555$      192$                  
4 Community Health Leader 57.8 12 0.555$      385$                  
5 Administrator 23.8 12 0.555$      159$                  

Travel for Meetings/Conferences 2,517$                
Pos. # Staff #days Airfare Per Diem Lodging/Rm Tax Mile Park/Shuttle Reg Subtotal

RN State Train/Conf - Nov. 2011, Sacramento
1 Prog Man 2 271 80 202 0 72 0 625$                

Network Annual Conference - Feb. 2012, Sacramento
1 Prog Man 2 271 80 202 0 72 0 625$                

RN State Train/Conf - May 2012, LA or OC
1 Prog Man 2 0 0 0 51 0 0 51$                  

State-sponsored training #1 - TBD/Regional
1 Prog Man 1 0 0 0 51 0 25 76$                  

Local-sponsored training #2 - TBD/Regional
1 Prog Man 1 0 0 0 51 0 25 76$                  

SHAPE meeting - TBD/Regional
1 Prog Man 1 0 0 0 51 0 15 66$                  

Media Training - TBD/Regional
1 Prog Man 1 0 0 0 51 0 15 66$                  

Media Training-Campaign and Program Specific - TBD/Sacramento (Power Up Your Summer)
1 Prog Man 1 271 40 101 0 54 0 466$                
5 Administrato 1 271 40 101 0 54 0 466$                

* Mileage = $0.555/mile, Per Diem = $40 (B=$6, L=$10, D=$18, I=$6), Lodge = $$84 + $17tax,Airport Park = $18/day, Shuttle = $36 round trip

5,118$                

F. SUBCONTRACTORS: -$                        
None

-$                        SUBTOTAL:   

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

Power Play! Campaign

County of Orange Health Care Agency

11-10241
Region: Orange County

Total Dollars
G. OTHER COSTS: 1,112$                

1) Teacher trainings (10 trainings at $10 each, materials, demos, etc.) 100$         
2) School promos - Materials and activities (12 sites x $20 each) 240$         
3) School - Parent Ed  - Printing of select items (360 parents  x $0.50 each)  (e.g. HOTM n 180$         
4) School - Foodservice promos - Materials & activities (12 sites x $10 each) 120$         
5) CYO trainings (6 trainings at $10 each, materials, demos, etc.) 60$           
6) CYO promos - Materials and activities (8 sites x $18 each) 144$         
7) CYO - Parent Ed  - Printing of select items (290 parents  x $0.50 each)  (e.g. HOTM new 145$         
8) Advisory Council meetings (3 mtgs x $10 each) 30$           
9) PhotoVoice project costs - materials and activities 93$           

1,112$                
*Expenditures on nutrition education reinforcement items or promotional items must have prior CDPH approval and must comply with 
all State and Federal safety requirements with respect to production including Prop 65 requirements for lead content.

H. INDIRECT COSTS:
13.00% of Total Salaries $90,263

SUBTOTAL: 11,734$              

140,000$            TOTAL

SUBTOTAL:
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Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

  
Region Name Orange County Region   
Date Completed 6-10-2011 

  
Mini-Grant Project Name Rethink Your Drink for Better Health   
Amount Requested $4,000   
Agency Name Share Our Selves (SOS)   
Address 1550 Superior Ave. 
 Costa Mesa, CA 92627   
Target Audience SNAP-Ed eligible adults and children, English & Spanish-speaking 
Estimated Number 
of Participants 

400 adults and 400 youth in Santa Ana and Costa Mesa  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Combat obesity and improve nutritional habits in the low-income 
community through efforts that support nutrition education and the 
Rethink Your Drink (RYD) initiative.  Activities include provision of at 
least 20 nutrition education classes promoting healthy beverages, routine 
counseling on RYD during medical and dental visits and up to two 
community nutrition education displays.  Activities may include taste-
testing and recipe demonstrations.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

  
 

 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Healthy beverage choices 



Regional Network  
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Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

 
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title: Rethink Your Drink lesson plans and handouts 
Source: County of Orange Health Care Agency 

Description: RYD – label reading, portion size, healthy beverage choices 
Justification: Regional Network – Items State-approved 
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
2 Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 1 Schools (K-12) If yes, complete school site section on pg 2 
  County Welfare Departments   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 2000 Census Tract Data HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 Food Stamp Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify): ACS Census Tract Data 
Other (specify):         

If you check 2000 Census Tract Data, you must complete the census tract section below; note that you may also use 
census block data, however in that case no ethnicity data will be available. 
If you check Free/Reduced Price Meal %, you must complete the school site section below.  
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
Orange 06059075003 All Races 70.70% 
Orange 06059063605 All Races 58.20% 
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 
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Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

30-66670-6119127 El Sol Santa Ana Science & Arts Academy – K-8 57.87% 
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $3,360 Salary costs associated with nutrition education; instructors, 

assistants    
Operating Expenses $140 Photocopying & office supplies for nutrition education activities    
Equipment Expenses $0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$0       
   
Other Costs $500  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs $0          
Total Expense $4,000     
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Region Name Orange County   
Date Completed 6-10-11 

  
Mini-Grant Project Name Engaging “Champions for Change” Parents in Head Start   
Amount Requested $4,000   
Agency Name Orange County Head Start, Inc.     
Address 2501 S. Pullman St, Suite 100.  
 Santa Ana, CA 92705   
Target Audience Low-income families, parents, 3-5 year-old children and older siblings   
Estimated Number 
of Participants 

400 adults and 400 children 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Combat obesity and improve nutritional habits in low-income parents and 
youth through efforts that support nutrition education and the Rethink 
Your Drink (RYD) initiative.  Activities include training of parent leaders, 
provision of at least 20 nutrition education classes promoting healthy 
beverages and implementation of at least two community nutrition 
education displays or projects, such as grocery store tours.  Activities 
may include taste-testing and recipe demonstrations.      

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):Grocery Store Tours 
 Print Media Other (specify):       

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Healthy beverage choices   
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Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title: Rethink Your Drink lesson plans and handouts 
Source: County of Orange Health Care Agency 

Description: RYD – label reading, portion sizes and healthy beverage choices 
Justification: Regional Network – Items State approved 
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  County Welfare Departments   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
20 Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 2000 Census Tract Data HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 Food Stamp Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify): Head Start Income Guidelines 
Other (specify):         

If you check 2000 Census Tract Data, you must complete the census tract section below; note that you may also use 
census block data, however in that case no ethnicity data will be available. 
If you check Free/Reduced Price Meal %, you must complete the school site section below.  
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
                        
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 
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Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $2,400 Salary costs associated with nutrition educators/consultants    
Operating Expenses $400 Office supplies for nutrition education activities    
Equipment Expenses $0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$200 Travel costs associated with nutrition education (400 miles x 
$0.50/mile = $200)    

Other Costs $1,000  
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs $0          
Total Expense $4,000     
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Region Name Orange County    
Date Completed 6-10-2011 

  
Mini-Grant Project Name ReThink Your Drink for Better Health   
Amount Requested $4,000   
Agency Name Share Our Selves (SOS)   
Address 1550 Superior Ave. 
 Costa Mesa, CA 92627   
Target Audience SNAP-Ed eligible adults and children, English & Spanish-speaking 
Estimated Number 
of Participants 

400 adults and 400 youth in Santa Ana and Costa Mesa  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Combat obesity and improve nutritional habits among SNAP-Ed eligible 
adults and youth through efforts that support nutrition education and the 
Rethink Your Drink (RYD) initiative.  Activities include provision of at 
least 20 nutrition education classes promoting healthy beverages, 
general nutrition education and healthy beverage promotion provided in 
two clinics, and up to two community nutrition education displays.  
Activities will include taste-testing and healthy beverage recipe 
demonstrations.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the SNAP-

Ed eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Print Media 
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Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Healthy beverage choices    
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:   
Source:   

Description:   
Justification:   
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
2 Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 1 Schools (K-12) If yes, complete school site section on pg 2 
  County Welfare Departments   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):   
Other (specify):         

If you check 2005-2009 ACS data you must complete the census tract section below. 
If you check Free/Reduced Price Meal %, you must complete the school site section below.  
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Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
Orange 06059075003 All Races 70.70% 
Orange 06059063605 All Races 58.20% 
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

30-66670-6119127 El Sol Santa Ana Science & Arts Academy – K-8 57.9% 
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $3,360 Salary costs associated with nutrition education; instructors, 

assistants    
Operating Expenses $140 Photocopying & office supplies for nutrition education activities    
Equipment Expenses $0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$0       
   
Other Costs $500  

 
 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs $0          
Total Expense $4,000     
 
 
 



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

  
Region Name Orange County   
Date Completed 6-10-11 

  
Mini-Grant Project Name Engaging “Champions for Change” Parents in Head Start   
Amount Requested $4,000   
Agency Name Orange County Head Start, Inc.     
Address 2501 S. Pullman St, Suite 100.  
 Santa Ana, CA 92705   
Target Audience SNAP-Ed eligible families, parents, 3-5 year-old children and older 

siblings   
Estimated Number 
of Participants 

400 adults and 400 children 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Combat obesity and improve nutritional habits among SNAP-Ed eligible 
parents and youth through efforts that support nutrition education and 
the ReThink Your Drink (RYD) Initiative.  Activities include training of 
parent leaders to provide nutrition education, provision of at least 20 
nutrition education classes promoting healthy beverages and 
implementation of at least two community nutrition education displays or 
projects, such as grocery store tours.  Activities may include taste-testing 
and recipe demonstrations.      

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

  
 

 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the SNAP-

ED eligible population 
Training/Workshop/Conference to (specify 
audience): Parent Nutrition Education 

 Nutrition Education Research/Evaluation Other (specify):Grocery Store Tours 
 Print Media Other (specify):       
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Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Healthy beverage choices    
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:   
Source:   

Description:   
Justification:   
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  County Welfare Departments   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
20 Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites)  
Other (specify): Head Start Income Guidelines; 
Supplantation will be avoided by ensuring that Network 
funding augments existing Head Start nutrition education 
efforts and requirements. 
   

If you check 2005-2009 ACS data you must complete the census tract section below. 
If you check Free/Reduced Price Meal %, you must complete the school site section below.  
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Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                        
                        
                        
                        
                           
 
* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

                  
                  
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $2,400 Salary costs associated with nutrition educators/consultants    
Operating Expenses $396 General office supplies for nutrition education activities    
Equipment Expenses $0          
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$204 Travel costs associated with nutrition education (400 miles x 
$0.51/mile = $204)    

Other Costs $1,000  
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs $0          
Total Expense $4,000     
 
 
 



BUDGET COVER SHEET 
FFY 2012

October 1, 2011 - September 30, 2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 518,169$           543,034$           24,865$                    4.80%
Fringe Benefits 176,177$           211,783$           35,606$                    20.21%
Operating 70,690$             71,100$             410$                        0.58%
Equipment & Other Capital -$                   -$                       -$                         0.00%
Travel 19,054$             21,951$             2,897$                     15.20%
Subcontractors 79,104$             79,104$             -$                         0.00%
Other Costs 23,987$             54,743$             30,756$                    128.22%
Indirect Costs 198,441$           229,771$           31,330$                    15.79%

Total 1,085,622$        1,211,486$        125,864$                  11.59%

Note: Total includes $71,486 from FY11 Carry-in

Increase/Decrease line item cost justification
Fringe Benefit rate for FFY 2012 is higher
Travel is higher due to more required training for FFY 2012
Other Costs due to higher costs
Indirect Costs is higher due to higher modified costs

The overall budget has also been increased by $ 71,486  as a result of the approval of the Retail Consumer Connec

Contractor Name:  The Regents of the University of California, San Diego
Contract #: 11-10231
Region:  San Diego and Imperial County 

If the total Federal Share percentage difference is greater than 5%, please provide an explanation. If the total 
percentage differene is greater than 5% consult your Contract Manager.

FFY 2012 Plan 1 of 2 F 2011 08 02



BUDGET COVER SHEET 
FFY 2012

October 1, 2011 - September 30, 2012

ction activities in Amendment 2.    
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

University of California, San Diego
11-10231 

Region: San Diego/Imperial

A. PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. 
Percentage 
FTE Time 
for Direct 
Delivery

6. Total    
Dollars     

Name: Blanca Melendrez
Title: Project Director 
Name: 
Title: 

3. Name: 
Title: 

Name: 
Title: 

5. Name: 
Title: 

Name: 
Title: 

Name: 
Title: 
Name: 
Title: 

9 Name: 

Title: 
Name: 
Title: 

11. Name: 
Title: 

12. Name: 
Title: 

13. Name: 

Title: 

100% 46,440$         
10 Anna Goins Ramirez

0%
Project Manager (Latino Campaign Coordinator)

 $        46,440 1.00

Kate McDermit 
 $        46,000 1.00 0% 100%

Amina Shiek Mohamed
 $        44,880 1.00 0%

46,000$         
Project Manager (Power Play! Campaign Coordinator)

1.00 0% 100% 37,440$         
Worksite Campaign Assistant (1.0 Power Play Specialist/Research 

100% 44,880$         
Project Manager (African American Campaign Coordinator)

45,000$         PA Specialist (.75 PA; .25 Worksite)

7 Daisy Lozano
 $        44,880 1.00 0% 100% 44,880$         

Project Manager (Worksite Program Coordinator)

TBN
 $        45,000 1.00 0% 100%

0%
6 Victor Paz

 $        45,200 1.00Project Manager (Retail Campaign Coordinator 1.00)

8

45,200$         

 $        31,200 0.50

1.00 0%

22,731$         

0.25 19,218$         5% 20%

100%

73,000$         100%

20%

Principal Investigator (.05), Evaluation Specialist (.10) and Registered 
Dietician (.10)

 $        76,872 

0%

15,325$         0%

15,600$         

50%

Michelle Zive

100% 55,000$         

0%

50%

0%1.0073,000$         

 $        55,000 

0.50 $        45,462 

 $        37,440 

NAME AND POSITION DESCRIPTIONS

0.20

1.

Fiscal Administrator
 $        76,624 

Frank Silva

Latino Campaign Assistant
Gloria Sotelo

African  American Campaign Assistant
Kelley Thompson

2.

4
Assistant Project Director .50/Media (.25) & Collaborative Coordinator 
( 25)

Lakeysha Sowunmi

TBN

FFY 2012 Plan 1 of 6 F 2011 8 4



BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

University of California, San Diego
11-10231 

Region: San Diego/Imperial

14. Name: 

Title: 
15. Name: 

Title: 
16. Name: 

Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$      949,618 11.49 35% 1119% $       543,034 

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition education 
activities; plan and follow through on outreach and educational events at health fairs, schools, and other 
promotional activities; work with schools, churches, farm worker organizations, and community organizations in 
planning and promoting good health through dissemination of nutrition education materials; actively acquire and 
develop culturally and linguistically competent nutrition curriculum and education materials; to promote existing 
and/or to develop new physical activity promotional components of nutrition education; and expand our existing 
community outreach program to encompass nutritional components to increase community awareness and 
knowledge of good nutrition and healthy active lifestyles.  

8%

Community Health Leaders (Latino Campaign)

AA TBN
 $        29,702 0.08

Administers the nutrition education contract and budget, supervises nutrition education staff, attend nutrition 
education and scope of work related meetings, develops program plan and participates in the Regional 
collaborative. Coordinate contract reporting requirements. 
Serves as internal auditor and controller. Assists with processing purchase orders, invoices, preparation of 
vouchers for payment as related to the Network program, as well as monitoring the budgets. 

Provides overall guidance for the operations, personnel, and fiscal responsibilities required by the nutrition 
project.

Project Coordinator (e.g., Assistant Project 
Director, Power Play! Campaign Manager, 
Latino Campaign Manager, African 
American Campaign Manager, Worksite 
Program Manager, Retail Program 
Manager, etc.)
Position # 4

Vincent Wong 10%
IT Coordination (Core)

3,564$           

3,564$           

3,564$           

13%

0% 13%

0.12

 $        29,702 0.12

0% $        29,702 

13%

0% 13% 3,564$           

2,376$           

3,564$           

0.12

0.12 0% 13%

0%

 $        29,702 

0%

Community Health Leaders (Latino Campaign)

Aide Garcia
 $        29,702 

0.12
Community Health Leaders (Latino Campaign)
Ninosthka Vazquez

 $        29,702 

Community Health Leaders  (Latino Campaign)

Community Health Leaders (Latino Campaign)

19. Carlos Lopez

18. Tanya Lopez

Alejandro Lopez

Community Health Leaders (African American Campaign)

Accountant/Finance Analyst Position #2

POSITION DESCRIPTIONS:

Administrator (e.g., Project Director)
Position # 1

17.

 $        44,004 0.10

Oversees and supervises the nutrition education program including project administration, project coordination, 
the development of the nutrition education component and materials and other nutrition and physical activity 
promotion programs.

4,400$           0%

SUBTOTAL:

 Dietician
 Position #3 

Chief Executive Officer (Principal 
Investigator) Position #3

22.

3,861$           
Community Health Leaders (Retail Program)

21. TBN
 $        29,702 0.13 0% 13% 3,861$           

Community Health Leaders (Retail Program)

20. TBN
 $        29,702 0.13 0% 13%

FFY 2012 Plan 2 of 6 F 2011 8 4



BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

University of California, San Diego
11-10231 

Region: San Diego/Imperial

B. FRINGE BENEFITS: 211,783$       
Includes payroll taxes and medical/dental benefits at average of  39% of salaries ($543,034)

 SUBTOTAL: 211,783$       

Recreation Leader (e.g., Physical Activity 
Specialist)
Position # 5

Project Coordinators Positions # 6-10 ( 
Retail Program Manager #6,  Worksite 
Program Manager #7, Power Play Program 
Manager #8, African Am. Program Manager 
#9, Latino Program Manager # 10)

Facilitates all the Regional Network media efforts, including creating and maintaining a regional media plan, 
serving as the primary media contact with State and Regional Network funded partners, and providing leadership 
for regional public relations and media events in support of Regional Network nutrition education activities 
targeting the SNAP-Ed eligible population.

Supervises, coordinates, facilitates nutrition education activities of the Regional Network collaborative, arranges 
workshops and special events related to nutrition education priorities.  Coordinates nutrition education and 
physical activity integration resource sharing among Network-funded projects and partners serving the SNAP-Ed 
eligible audience.  

Mentors and trains staff, Network funded projects, and others serving the SNAP-Ed eligible population, on 
integration of physical activity into nutrition education interventions.  Coordinates one-time physical activity 
demonstrations. Chooses nutrition and physical activity resources to distribute with nutrition education 
interventions.

Coordinator of Other Program 
(e.g.,Collaborative Coordinator)
Position # 4

Program Assistant Positions # 11-13 
(Latino Assistant # 11,  African American 
Assistant #12, Power Play Assistant #13, 
Worksite Assistant #13)

Assists the Project Coordinator with nutrition education program planning and development.  Under the direction 
of Project Coordinator, implements campaign and program nutrition education trainings for Network-funded 
projects and partners serving the SNAP-Ed eligible target audience, researches and assists with recruitment of 
eligible intervention sites and audiences for campaign and program expansion, and assists with required contract 
documentation and reporting.

Regional Media Coordinator
Position # 4

Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education interventions and 
participate in local events to promote health eating and physical activity for SNAP-Ed eligibles. 

Promotora (e.g., Community Health 
Leaders)
Positions #14-21

IT Coordination
Position #22

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition education 
activities; plan and follow through on outreach and educational events at health fairs, schools, and other 
promotional activities; work with schools, churches, farm worker organizations, and community organizations in 
planning and promoting good health through dissemination of nutrition education materials; actively acquire and 
develop culturally and linguistically competent nutrition curriculum and education materials; to promote existing 
and/or to develop new physical activity promotional components of nutrition education; and expand our existing 
community outreach program to encompass nutritional components to increase community awareness and 
knowledge of good nutrition and healthy active lifestyles.  

Provides IT support to staff on project, functions as help desk to staff, as needed updates network website
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

University of California, San Diego
11-10231 

Region: San Diego/Imperial

Total Dollars
C. OPERATING EXPENSES:

43,878$         

17,068$         

Supplies: Consumable supplies (toner, paper, general office supplies) $30 per FTE *10.98 FTE*12 months 3,953$           

Mail/Postage: 1,905 pieces x $0.42/piece = $800 800$              

Duplication: 5,401$           

 $   1,122 

Color copies:  $1/copy x 1,855 copies (duplication of color materials) 1,855$    
Business Cards: $94.55 for 2,000 business cards 5.05 FTE 477$       
Electronic Document Capture: .08/copy x 24,338 copies (financial backup documents) 1,947$    

71,100$         
D. EQUIPMENT EXPENSES:   N/A

-$                   
E. TRAVEL AND PER DIEM:

Staff Timeframe # Staff # Days Per Diem # Nights Lodging w/ tax Travel

WPM, AACM, RPM, 
LCM, PPCM, PAS, PD, 
CC, W/PP/L-Specialist

November  2011 9 2 $40.00 1 $95.00 $250.00 3,825$             

PD, CC Nov. 2011 1 1 $40.00 0 $95.00 $250.00 290$                
AAC Jan. 2012 1 2 $40.00 1 $95.00 $250.00 425$                
CC, RMC Jan-Feb 2012 1 1 $40.00 1 $95.00 $250.00 385$                
WPM, AACM, RPM, LCM, 
PPCM, PAS, PD, CC, W/PP/L-
Specialist

Feb. 2012 9 2 $40.00 2 $95.00 $250.00 4,680$             

WPM, AACM, RPM, LCM, 
PPCM, PAS, PD, CC, W/PP/L 
Specialist 

Mar. 2012 9 2 $40.00 1 $95.00 $250.00 3,825$             

RPM, RMC Apr. 2012 1 1 $40.00 1 $95.00 $250.00 385$               
PD, CC, RMC Apr-May 2012 1 1 $40.00 0 $0.00 $0.00 40$                 
PD, CC May 2012 1 1 $40.00 0 $95.00 $250.00 290$               
PPCM, RMC June 2012 1 1 $40.00 1 $95.00 $250.00 385$               
LCM, RMC Aug. 2012 1 1 $40.00 1 $95.00 $250.00 385$                

12. Local Travel Mileage for all staff 10.35staff x 1051.9 miles x $0.555/mile 6,037$             
13. Local Travel Mileage for Retail CHLs 150 miles x 12 months x $0.555 = $999 999$                

21,951$         

Telecom:  prorated by FTE 10.98 FTE $1554.49 per FTE for internet, NGN and phone 

Rent: Annual rent is prorated by FTE.  9.80 FTE/40FTE x $14626/monthx12 = $43,878; rent excludes health educators

 SUBTOTAL:

Photocopying: $.04/copy x 12,225 copies (qtrly reports, agendas,
meeting handouts, etc) = $489  CalFresh Retail materials: $0.04 x 15,825 = $633

1. Regional Network 
Meeting (Sacramento)

2. Network Statewide 
3. Media 

 SUBTOTAL:

 SUBTOTAL:

10. Media 
11. Media 

4. ReThink Your 
5. Network 
Conference 
(Sacramento)
6. Regional Network 
Meeting (Orange 
County)

7. Media 
8. Media 
9. Network Statewide 
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BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

University of California, San Diego
11-10231 

Region: San Diego/Imperial

Total Dollars
F. SUBCONTRACTORS:

Imperial County Public Health Department 79,104$         

79,104$         
G. OTHER COSTS: 

Food for Demonstrations: 8,100$           

11,027$         

Storage:     13,200$         

10,993$         

2,500$           

 SUBTOTAL:

To transport outreach, food demonstration supplies, and staff to various promotional events through out
the county (health fairs, swap meets, festivals and other marketing events).  All Campaigns and
Programs will use the van. $950 a month.

Resource Materials, nutrition education materials and other supplies required to meet SOW/impressions and 
CalFresh Retail Consumer Connection activities.*

Van Rental: 

Mini-Grant Program: The mini-grants program will be administered throughout the San Diego/Imperial Region in which they 
will be awarded competitively to qualifying community organizations upon USDA approval.  Mini-grants requested for approval 
for FFY 2011 are as follows (See attached Mini-Grant Project Summary Forms from applicants listed below for additional 
information.)

Offsite facility to store Nutrition Education items and resource materials for all Campaigns
and Programs ($1,100 x 12 months)

Resource Material: 

Imperial County Public Health Department is responsible for the implementation and sustainability of the Latino and
Power Play! Campaigns activities within Imperial County. (Please see attached separate Budget Justification of costs
for this subcontractor.) [A copy of the signed Subcontractor Agreement will be submitted for the contract file.] This 
subcontractor will support the following scope of work objectives:Planning and Evaluation: Objective 1.  Regional 
Coord&Training: Objective 2, 3.  Community Collab and Engagement: Objective 5, 8.  Media: Objective 1,2,3, 4,5.  Retail: 
Objective 1,2,4.  School: Objective 1,2, 3,4,5.  CYO: Objective 1,2,3,4.  Community Events: Objective 1, 2.  CBO & DHSP: 
Objective 1. Administration: 1,2,3,4.

Nutrition Education Demonstrations x 225 demos @ $36 dollars each; (estimated reach 400 people per demo); 
not to exceed $2.50/person

FFY 2012 Plan 5 of 6 F 2011 8 4



BUDGET JUSTIFICATION
October 1, 2011 - September 30, 2012

University of California, San Diego
11-10231 

Region: San Diego/Imperial

Total Dollars
923$              

5,000$          

3,000$           

54,743$         

H. INDIRECT COSTS:  26% of Modified Directs  883,733$       
 SUBTOTAL: 229,771$       

IDC CALCULATION: .26*(Personnel+Fringe+OPERATING+Equipment+ TRAVEL+OTHER COSTS-Rent-43878 - Sub 54104)
No IDC charged on Subcontracts after first 25K of the subcontract. 

949,618$       11.49 35% 1119% 1,211,486$    TOTAL:   

 SUBTOTAL:

Purchase space targeting Food Stamp eligible population at farmers'/flea markets festivals, community 
education sites, and events Calculated at  $92.30 per farmers'/flea market x  10 markets =  $923

*Expenditures on nutrition education reinforcement items or promotional items must have prior CDPH approval and must comply 
with all State and Federal safety requirements with respect to production including Prop 65 requirements for lead content.

Web  Maintenance:  $25 and hour at 120 hours to update branding for website

Festival Fees: 

Media & Promotions:  
Funds to support the promotion of Retail Program and CalFresh messages via radio and/or television segment production 
throughout targeted counties. Prior Network approval  will be obtained for content concept, prior to beginning any work on 
these items.  
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SUBCONTRACTOR BUDGET JUSTIFICATION
Imperial PHD

October 1, 2011 - September 30, 2012

The Regents of University of California, San Diego
11-10231 

Region: San Diego/Imperial
 

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE       
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

 $  100,652.00 1.20 30% 90% 53,539$          

$32,123 0.60

34,265            

-                  

NAME AND POSITION DESCRIPTIONS

10%

0.50 10%

10%

$68,529 
3.

Administers the contract and budget, supervises staff, attends nutrition education and scope of work related meetings, and 
coordinates subcontract reporting requirements. Plans and follows through on outreach and educational events; works with 
schools, churches, farm worker organizations, and community organizations in planning and promoting good health 
through dissemination of nutrition education materials; acquires and/or develops culturally and linguistically competent 
nutrition curriculum and educational materials; promotes existing and/or develop new physical activity promotional 
components of nutrition education; and expands our existing community outreach program to encompass nutritional 
components to increase communtiy awareness and knowledge of good nutrition and active lifestyles. 

Contact Information (Name, Phone):

19,274            

1. Yoliviviana Sanchez (in-kind)
                   -   0.10

40%

Community Service Worker I 50%

Imperial County Public Health Department
Yoli Viviana Sanchez        (760) 482-4939

Name of Subcontractor Organization:

SAMPLE POSITION DESCRIPTIONS:

2.
Program Supervisor

Yolanda Barrios

Yolanda Bernal
Health Educaton Specialit II

Program Supervisor     
Yoliviviana Sanchez (Position #1)

Community Service Worker 1 
Yolanda Barrios (Position #3)

SUBTOTAL

Health Education Specialist II    
Yolanda Bernal (Position #2)

Conducts nutrition education and physical activity promotion interventions to the SNAP ED eligible population. Works 
with CBOs to increase the reach of nutrition education interventions. Helps coordinate program and nutrition education 
activities; plans and follows through on outreach and educational events and other promotional activities; works with 
schools, churches, farm worker organizations, and community organizaitons in planning and promoting good health 
through dissemination of nutrition education materials; acquires and/or develops culturally and linguistically competent 
nutrition curriculum and educational materials; promotes existing and/or develops new physcial ativity promtional 
components to increase community awareness and knwoledge of good nutrition and healthy lifestyles. 

Assists with nutrition education and physical activity promoiton interventions in the community setting. Works with CBOs 
to increase the reach of nutrition education interventions to the SNAP ED eligible population. 
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SUBCONTRACTOR BUDGET JUSTIFICATION
Imperial PHD

October 1, 2011 - September 30, 2012

The Regents of University of California, San Diego
11-10231 

Region: San Diego/Imperial
 

B. FRINGE BENEFITS:

Includes public employee retirement, social security, worker's compensation, health group insurance, dental/vision, 22,486            
and unemployment insurance at approximately 42% (53,539 x 42%)

SUBTOTAL: 22,486            

C. OPERATING EXPENSES:
Costs based on historical usage and will be used 100% for SNAP-ED activities
Office supplies to include pens, pencils, clips, folders, business cards, etc. at approximately $12.50 per month x 12 months 150                 

150                 
D. EQUIPMENT EXPENSES:  N/A

-                  
E. TRAVEL AND PER DIEM:

1 In-County Travel for staff listed under Personnel Salaries to attend allowable nutrition & physical activity promotional events.
(1072.5 miles x $0.555/mile = $547 and 300 miles x $0.555/mile private vehicle =$153) 664                 

2 Regional Meetings for Project Supervisor and/or Health Education Specialist II to attend bi-annually. 
(434.45 milesx $0.555/mile = $167; Per Diem and Incidentals $14 x 2 staff x 2 meetings =$56) 297                 

3 Network-sponsored Skills Training/Conference for Project Supervisor and/or Health Education Specialist II to attend.
(Air fare=$325;Hotel $100 ($84 plus tax and fees) x 2 nights=$200, Per Diem and Incidentals $40 x 3 days= $120; Ground Transportation = $ 745                 

4 Regional Coordinator Training/Conference for Project Supervisor and/or Health Education Specialist II to attend. 
(475 miles x $0.555/mile =$242; Hotel $100 ($84 plus tax and fees), Per Diem and Incidentals $40x2 days =$80) 444                 

2,150              SUBTOTAL:

SUBTOTAL:

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION
Imperial PHD

October 1, 2011 - September 30, 2012

The Regents of University of California, San Diego
11-10231 

Region: San Diego/Imperial
 

F. SUBCONTRACTORS:   N/A -$                    

-$                    

G. OTHER COSTS:
Costs based on historical usage and will be used 100% for SNAP Ed activities.
Printing and duplication of nutrition education materials to include ink for pirnters and paper products at approximately $17.42 x12 months 209$               

Supplies for food demonstrations and taste tests at $2.50 per person to reach approximately 228 SNAP Ed 570$               
eligible adults. 

SUBTOTAL 779                 

*Expenditures on nutrition education reinforcement items or promotional items must have prior CDPH approval and must comply with 
all State and Federal safety requirements with respect to production including Prop 65 requirements for lead content.

H. INDIRECT COSTS: -$                    

SUBTOTAL: -$                    

100,652.00$  120% 30% 99% 79,104            

SUBTOTAL:   

FFY 2012  Plan Page 3 of 3 F 2011 8 3



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

  
Region Name San Diego and Imperial   
Date Completed 5/25/2011 

  
Mini-Grant Project Name Southeast Nutrition Education    
Amount Requested $1,250   
Agency Name Meals4Hunger   
Address 336 Euclid Ave, Suite 503 
 San Diego, CA 92114   
Target Audience Low-income students, parents, adults and youth 
Estimated Number 
of Participants 

Approximately 600-700  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Promote nutrition and healthy cooking to targeted audience living in 
subsidized housing in San Diego County. Shopping classes will be 
added to one of these sites. There will be 6 classes at each site, 1.5 
hours each.  
Nutrition education and physical activity promotion will be provided to 
youth from 4 schools through assemblies and classroom visits. They will 
receive 3 assemblies of one hour. There will be 10 classroom visits; 1.5 
hour per visit. Food demos and taste tests will be provided at all sites. 
                                                         

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
x No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

x No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

   
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
    
 
 
 
 



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Healthy Beverage Promotion   
 
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
 Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 4 Schools (K-12) If yes, complete school site section on pg 2 
 Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores 4 Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.  
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
N/A                      
 
* EARS data will be collected upon implementation of activities. 
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Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

3768338-6039515 Encanto Elementary 87% 
3768338-6040026 Oak Park Elementary 85% 
3768338-0108274 Porter Elementary 93% 
3768338-6039788 Johnson Elementary 92% 
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $900 Salary cost associated with facilitators, Chef, Dietician to 

provide nutrition education to the students and their parents as 
well as low-income community residents.     

Operating Expenses                
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

            
   
Other Costs $350  

 
 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:     
Indirect Costs                
Total Expense $1,250     
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Region Name San Diego and Imperial Region   
Date Completed May 13, 2011 

  
Mini-Grant Project Name Wellness for All   
Amount Requested $1250   
Agency Name Chula Vista Community Collaborative   
Address 511G Street, Suite 3 
 Chula Vista, CA 91910   
Target Audience Low-income families with children attending elementary school 
Estimated Number 
of Participants 

80  

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Increase awareness and education on the importance of good nutrition 
and improve health behaviors by engaging parents as advocates for their 
family and for their school’s wellness. This will be done by conducting 4 
nutrition education classes, one hour each to all of 5 targeted schools 
using Network approved materials. 
     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

 
 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       
 Print Media Other (specify):       

 
Key Educational Messages 

 
Select each strategy that is applicable to the mini-grant project  

 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Physical Activity Promotion 
 Dietary Quality Other (specify):

 Healthy Beverage Promotion   
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Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
 Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
 Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks 5 Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores  Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start  Other (specify):  
 
Income Targeting Data Source    

 American Communities Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify):       
Other (specify):         

If you check Free/Reduced Price Meal %, you must complete the school site section below.  
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
     N/A                   
 
* EARS data will be collected upon implementation of activities. 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

37-68023-6037956 Feaster Elementary 72.3% 
37-68023-6037907 Lauderbach Elementary 79.8% 
37-68023-6037949 Loma Verde Elementary 76.01% 
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37-68023-6095038 
37-68023-6037931 

Otay Elementary 
Rice Elementary 

77.7% 
69.4% 

* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $1,030 Salary Cost associated with Program Coordinator and 

Promotores to conduct nutrition education activities    
Operating Expenses $50 Supplies and Duplication    
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

$70 140 miles X $0.50 mileage costs associated with conducting 
nutrition education interventions    

Other Costs $100  
 

 

Postage 
Outside print 
jobs 

 
 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs                
Total Expense $1,250     
 
 
 



BUDGET COVER SHEET 
FFY 2012

Regional Network  Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 241,137.00$          237,306.00$       -$3,831 -1.59%
Fringe Benefits 50,639.00$            70,599.00$         $19,960 39.42%
Operating 35,963.00$            38,980.00$         $3,017 8.39%
Equipment & Other Capital 1,000.00$              -$                   -$1,000 -100.00%
Travel 13,174.00$            12,169.00$         -$1,005 -7.63%
Subcontractors 72,301.00$            65,533.00$         -$6,768 -9.36%
Other Costs 7,738.00$              3,250.00$           -$4,488 -58.00%
Indirect Costs 47,294.00$            47,163.00$         -$131 -0.28%

Total 469,246.00$          475,000.00$       $5,754 1.23%

Increase/Decrease line item cost justification:
Fringe Benefit rate went up.

Contractor Name: California Health Collaborative
Contract #: 11-10240
Region: Sierra-Cascade

Equipment: Not purchasing equipmet for FFY 2012
Travel: The Annual Network Conference was added for FFY 2012

Other Costs: Spending less on conducting trainings and less on food demos

Note: If the Total Federal Share Percentage difference is greater than 5%, please provide an explanation.

If the total percentage is greater than 5% consult your Contract Manager.

Operating Expenses: Higher costs for Office Supplies, Communications, and duplicating, spending less on postage

Subcontractors: Awarded less minigrants in FFY 2012

FFY 2012 Plan 1 of 1 F 2011 06 14



BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California Health Collaborative
# 11-10240

Region: Sierra-Cascade

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total FTE    
(as a decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct 
Delivery 
Duties

6. Total Dollars

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$      237,306 6.00 150% 450% $        237,306 

Administers the nutrition education contract and budget, supervises nutrition education staff, attend 
nutrition education and scope of work related meetings, develops program plan and participates in the 
Regional collaborative. Coordinate contract reporting requirements.

Administrative Assistant  $          21,164 50% 50%

2.
 $        42,436 

3. Emily Foxworthy
 $        38,435 1.0Power Play! Campaign Coordinator

1.
0%

Patricia Mannel
 $        69,028 1.0 100%  $          69,028 Project Director

 $          38,435 0% 100%

Retail Program Coordinator 1.0 0%
Kim Ames

 $          42,436 

0%
To Be Determined

 $        21,164 

100% $        31,493 

1.0

Project Coordinator (e.g., 
Assistant Project Director, 
Power Play! Campaign 
Manager, Latino Campaign 
Manager, African American 
Campaign Manager, Worskite 
Program Manager, Retail 
ProgramManager, etc)
Position # 2 & #3

Under the direction of the Administrator, coordinate and organize program/campaign staff and nutrition 
education activities; plan and follow through on outreach and educational events at health fairs, 
schools, and other promotional activities; work with schools, churches, farm worker organizations, and 
community organizations in planning and promoting good health through dissemination of nutrition 
education materials; actively acquire and develop culturally and linguistically competent nutrition 
curriculum and education materials; to promote existing and/or to develop new physical activity 
promotional components of nutrition education; and expand our existing community outreach program 
to encompass nutritional components to increase community awareness and knowledge of good 
nutrition and healthy active lifestyles.  

Administrator (e.g., Project 
Director)
Position # 1

Katie Wilhelm

NAME AND POSITIONS DESCRIPTIONS

4

6

POSITION DESCRIPTIONS:

100%

5
1.0

 $          34,750 

SUBTOTAL

100%Community Health Leader/Retail Program Assistant
Jhoana DelaCruz

 $        34,750 1.0

 $          31,493 Media Coordinator/Power Play! Campaign Assistant

0%
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California Health Collaborative
# 11-10240

Region: Sierra-Cascade

Total Dollars
B. FRINGE BENEFITS:  

Includes payroll taxes and medical/dental benefits at  29.75% of salaries x $237,306 70,599$           

SUBTOTAL:  $          70,599 

C. OPERATING EXPENSES:
Office Supplies 3,152$             

Communications 9,444$             

Postage 777$                

Space 22,332$           

Office 
Manager/Secretary/Admin Asst
Position # 6

Provides general clerical support to the Program. Assists in development and maintenance of a data 
collection system with emphasis on fiscal information. Arranges meetings and trainings, orders 
supplies and materials, creates correspondence, photocopies, and other duties as required to support 
the nutrition education contract. 

Facilitates all the Regional Network media efforts, including creating and maintaining a regional media 
plan, serving as the primary media contact with State and Regional Network funded partners, and 
providing leadership for regional public relations and media events in support of Regional Network 
nutrition education activities targeting the SNAP-Ed eligible population.

Regional Media Coordinator
Position # 5

Works with the Project Coordinator in SNAP-Ed communities to conduct nutrition education 
interventions and participate in local events to promote health eating and physical activity for SNAP-Ed 
eligibles. 

Assists the Project Coordinator with nutrition education program planning and development.  Under 
the direction of Project Coordinator, implements campaign and program nutrition education trainings 
for Network-funded projects and partners serving the SNAP-Ed eligible target audience, researches 
and assists with recruitment of eligible intervention sites and audiences for campaign and program 
expansion, and assists with required contract documentation and reporting.

Program Assistant (e.g. Power 
Play Assistant, Latino 
Assistant, Worksite Assistant, 
African American Assistant)
Position # 4 & #5

Promotora (e.g., Community 
Health Leaders)
Position # 4

Cost associated with copy paper, files, envelopes, letterhead stationary, pens, pencils, paper clips, staples, etc.  All purchased at the 
lowest price available through "Give Something Back" or discounted account at "Office Depot" $262.67/mo x 12 mos. = $3,152

Cost associated with use of phone service, internet services, program server, conference call 1-800 number for SC-CHAMP member 
meeting calls and sub-committee calls. $787/month x 12 months = $9,444

Cost associated with the use of the postage meter and stamps, 1766 pieces of mail at $0.44/piece  = $777

Cost associated with office rent space 660 sq ft at $2.10/sq. ft./mo.x 12 months = $16,632 & cost for a storage unit @ $20/month x 12 
months is $240, utilities $350/month x 12 months = $4,200  and cleaning services at $105/month x 12 months $1,260.  Total $22,332.00
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California Health Collaborative
# 11-10240

Region: Sierra-Cascade

Duplicating 3,275$             

38,980$           
D. EQUIPMENT EXPENSES:

-$                    

E. TRAVEL AND PER DIEM:
See attached travel sheet

Coordinators Meetings- PD & Campaign/Program Coordinators 1,038$             
(Travel Projected from Chico to Sacramento)
a) Mileage: $125 x 2 (cars traveling ) = $250 (225 miles round trip x $0.555 per mile) X 2 trips= $250
b) Lodging: $96 per room ($84 plus tax) x 5 staff, 3 rooms X 1 day = $288
c) Per Diem: $40 per day x 5 staff X 2 days  = $400

                d) Parking: $25 per day x 2 days x 2 car traveling = $100

Coordinators Meetings- PD & Campaign/Program Coordinators 1,799$             
(Travel Projected from Chico to Orange Co.)
a) Flight: $300 round trip x 3 staff (airfare ) = $900
b) Mileage: $125 x 1 (cars traveling ) = $125 (225 miles round trip x $0.555 per mile) X 1 trips= $125
c) Lodging: $96 per room ($84 plus tax) x 3 staff ( 2 rooms) X 2 days = $384
d. shuttle: $10/person X 3 staff X  2 trips to and from airport= $60
e) Per Diem: $40 per day x 3 staff X 2 1/2 days = 240

               f) Parking: $10 per day x 3 days x 1 car traveling = $30

Annual Network Conference 1,038$             
(Travel Projected from Chico to Sacramento)
a) Mileage: $125 x 2 (cars traveling ) = $250  (225 miles round trip x $0.555 per mile) X 2 trips= $250
b) Lodging: $96 per room x  ($84 plus tax) 5 staff ( 3 rooms)  X 1 day = $288
c) Per Diem: $40 per day x 5 staff X 2 days  = $400

                d) Parking: $25 per day x 2 days x 2 car traveling = $100

SUBTOTAL:

SUBTOTAL:

Cost associated with copying in the office as well as professional outside copy jobs for outreach events such as "Fruit and Veggie Fest", 
Physical Activity Showcase, Nut Ed Materials, etc.  Office copies at $0.03/ copy, outside copy jobs from $0.20/copy to $1.00/copy 
depending on the paper wt. colored paper or colored copies. $272.92/mo. x 12 months=$3275
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California Health Collaborative
# 11-10240

Region: Sierra-Cascade

Additional Training of Choice for 1-5 staff members 150$                
(Travel Projected from Chico to Sacramento)
a) Mileage: $125 x 1 (cars traveling ) = $125 (225 miles round trip x $0.555per mile) X 1 trips= $125

                b) Parking: $25 per day x 1 days x 1 car traveling = $25

Additional Training of Choice for 1-5 staff members 150$                
(Travel Projected from Chico to Sacramento)
a) Mileage: $125x 1 (cars traveling ) = $125 (225 miles round trip x $0.555 per mile) X 1 trips= $125

               b) Parking: $25 per day x 1 days x 1 car traveling = $25

Network Steering Committee Meeting for 1-5 staff members &/or partners 300$                
(Travel Projected from Chico to Sacramento)
a) Mileage: $125 x 1 (cars traveling ) = $125 (225 miles round trip x $0.555 per mile) X 2 trips= $250

                b) Parking: $25 per day x 1 days x 1 car traveling X 2 meetings = 50

Media Training-Retail 274$                
(Travel Projected from Chico to Sacramento)
a) Lodging: $96 per room ($84 plus tax) x 1 staff X 1 days =$96
b) Per Diem: $40 per day x 1 staff X 1 1/2 days ( 1 breakfasts = $6, 2 lunches = $20, 2 dinners = $36)= $40
c) Shuttle: $10/person X 1 staff X 2 trips to and from airport= $20
d) Mileage: $98 x 1 (cars traveling ) =$98 (177 miles round trip x $0.555 per mile) X 1 trips= $98

                e) Parking: $10 per day x 2 days x 1 car traveling = $20

Media Training-Power Play! 524$                
(Travel Projected from Chico to Orange Co.)
a) Flight: $250 round trip x 1 (airfare ) = $250
b) Lodging: $96 per room ($84 plus tax) x 1 staff X 1 days =$96
c) Per Diem: $40 per day x 1 staff X 1 1/2 days ( 1 breakfasts = $6, 2 lunches = $20, 2 dinners = $36)= $40
d) Shuttle: $10/person X 1 staff X 2 trips to and from airport= $20
e) Mileage: $98 x 1 (cars traveling ) =$98 (177 miles round trip x $0.555 per mile) X 1 trips= $98

                f) Parking: $10 per day x 2 days x 1 car traveling = $20
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BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California Health Collaborative
# 11-10240

Region: Sierra-Cascade

RTYD Media training, Project Director and Media Coordinator 123$                
(Travel Projected from Chico to Sacramento)
a) Mileage: $98 x 1 (cars traveling ) =$98 (177 miles round trip x $0.51 per mile) X 1 trips= $98

                b) Parking: $25 per day x 1 days x 1 car traveling = $25

 $            6,773 
SUBTOTAL 12,169$           

F. SUBCONTRACTORS: -$                    
Mini-grants $9,998

Chico Community Children's Center $4,999
Colusa County Office of Ed, Children's Services $4,999

P.A & RD 55,535$           

65,533$           

G. OTHER COSTS: -$                    
Training 1,000$             

Media 1,050$             
Food Demos 1,200$             

3,250$             

H. INDIRECT COSTS:

SUBTOTAL: 47,163$          

237,306.00$  6.0000 150.0% 450.0% 475,000$         TOTAL

SUBTOTAL:   

SUBTOTAL:

12.5% of Total Direct Cost, $377,302 to provide operational and fiscal oversight by the administration of the 
California Health Collaborative. 

     Food demos: 16 demos for 30 people at no more that $2.50 per person including supplies ( 16 x 30x $2.50 = $1,200)

Sub-contract with California State University, Chico for contract Year 3 for the .5 FTE Physical Activity Specialist, Michele Buran and the 
.05 Registered Dietitian Consultant, and Research Specialist, Dr. Cindy Wolff.  **See attached Sub-Contract Document

Cost associated with hosting regional trainings/workshops/physical activity showcases and the annual face-to face SC-CHAMP meeting.  
Including rental space, speaker fees, equipment rental, etc.

CA Health Collaborative will administer a mini-grant program throughout the Sierra Cascade Region in which mini-grants will be 
awarded competitively to qualifying community organizations upon USDA approval. The intent of the mini-grant process is to support 
opportunities for appropriate community agencies and organizations to execute activities in support of the Collaborative's Nutrition 
Education Empowerment Initiatives and/or consumer empowerment forums. Mini-grants requested for approval for FFY 2012 are as 
follows (See attached Mini-Grant Project Summary Forms from applicants listed below for additional information.)

Regional Travel to complete SOW deliverables 12,203 miles @ $0.555/mile
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California State University, Chico

California Health Collaborative
# 11-10240

Region:Sierra-Cascade

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 
Administraive 

Duties

5. 
Percentage 
FTE Time 
for Direct 
Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 

$      175,702 0.55 0% 55% $    33,430 
 

50%

Name of Subcontractor Organization: California State University, Chico, CA, Office of Research and 

Contact Information (Name, Phone): Marcia Buuie, Contracts Assistant, (530) 898-5700

NAME AND POSITION DESCRIPTIONS
1. Michele Buran, MA Kinesiology

 $        54,766 

0%

27,383$     Physical Activity Specialist
2. Cindy Wolff, PhD, MPA, RD

 $      120,936 

0.50

0.05

Dietitian
Position/ Research Specialist # 
2

Oversees and supervises the nutrition education program including project administration, 
project coordination, the development of the nutrition education component and materials and 
other nutrition and physical activity promotion programs. & Evaluates nutrition education, and 
physical activity promotion interventions in a variety of community channels.  Methods can 
include process and impact evaluations, pre and post tests, surveys, focus/discussion 
roundtables, photo documentaries, and case studies.

5% 6,047$       Registered Dietician & Research Specialist

-             

SUBTOTAL

POSITION DESCRIPTIONS:

Recreation Leader (e.g., 
Physical Activity Specialist)
Position # 1

Mentors and trains staff, Network funded projects, and others serving the SNAP-Ed eligible 
population, on integration of physical activity into nutrition education interventions.  
Coordinates one-time physical activity demonstrations. Chooses nutrition and physical activity 
resources to distribute with nutrition education interventions.
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California State University, Chico

California Health Collaborative
# 11-10240

Region:Sierra-Cascade

Total Dollars
B. FRINGE BENEFITS:

Includes payroll taxes and medical/dental bnefits at 39% of salaries, $33,430 13,038

SUBTOTAL: 13,038$     

C. OPERATING EXPENSES:
Office Supplies $204

Communications $293

$497
D. EQUIPMENT EXPENSES:

-$               
E. TRAVEL AND PER DIEM: -$               

Coordinators Meetings- PD & Campaign/Program Coordinators $316
(Travel Projected from Chico to Sacramento)
a) Mileage: $98(177 miles round trip x $0.555 per mile) x 1 (car traveling ) x 1 trip = $98
b) Lodging: $100 per room x 1 staff  = $100
c) Per Diem: $34 per day x 1 staff X 2 days  = $68

               d) Parking: $25 per day x 2 days x 1 car traveling = $50

Coordinators Meetings- PD & Campaign/Program Coordinators $561
(Travel Projected from  Chico to Orange Co.)
a) Flight: $250 round trip x 1 (airfare ) = $250
b) Lodging: $100 per room x 1 staff X 2 days =$200
c) Per Diem: $34 per day x 1 staff X 2 1/2 days ( 2 breakfasts = $12, 3 lunches = $30, 3 dinners = $54)= $96
d). Shuttle: $7.50/person X 1 staff X 2 trips to and from airport= $15

Annual Network Conference
(Travel Projected from Chico to Sacramento)
a) Mileage: $98(177 miles round trip x $0.555 per mile) x 1 (car traveling ) x 1 trip = $98 $328
b) Lodging: $100 per room x 1 staff  = $100
c) Per Diem: $40 per day x 1 staff X 2 days  = $80

py p p p y p p p p p p
mos. = $204

Cost associated with use of phone service, internet services, program server, conference call 1-800 number for SC-CHAMP 
member meeting calls and sub-committee calls. $24.42/month X 12 months = $293.00

SUBTOTAL:

SUBTOTAL:
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SUBCONTRACTOR BUDGET JUSTIFICATION 
October 1, 2011 - September 30, 2012

California State University, Chico

California Health Collaborative
# 11-10240

Region:Sierra-Cascade

              d) Parking: $25 per day x 2 days x 1 car traveling  = $50

Additional Training of Choice 
(Travel Projected from Chico to Sacramento) $122
a) Mileage: $97(175 miles round trip x $0.555 per mile) x 1 (car traveling ) x 1 trip = $98

              d) Parking: $25 per day x 1 days x 1 car traveling = $25
$1,327

F. SUBCONTRACTORS: -$               
-$               

G. OTHER COSTS: P

48,292$     

H. INDIRECT COSTS:
15% Total Direct Costsx $48,292 SUBTOTAL: $7,243

175,702.40$ 0.55 0% 55% 55,535$     

Sub-Contract Supporting Objectives: Planning & Eval, Objectives 1, 2; Regional Collaboration, Objectives 1-5; Communication & Collaboration, 
Objectives 1,3,6;  Media, Objectives 1-4;Retail, Objectives 2,3,4; School, Objectives 1,2,3,5; CYO, Objectives 1-4; Administration, 1-4

TOTAL

SUBTOTAL:

SUBTOTAL:   

TOTAL DIRECT COSTS:
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 Sierra Cascade Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

  
Region Name Sierra-Cascade   
Date Completed June 3, 2011 

  
Mini-Grant Project Name Fruits and Veggies for Life   
Amount Requested $4,999.00   
Agency Name Chico Community Children’s Center   
Address 2224 Elm St, Chico, CA 95928 
     
Target Audience CalFresh eligible families served by the center.  
Estimated Number 
of Participants 

Approximately 70 children and their families 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Encourage healthy diets through enhanced nutrition education to children and 
their families, promoting increased consumption of fresh fruits and vegetables. 
Provide garden-based nutrition education and taste testing at two preschool 
sites using approved materials (1 X each week for 30 to 40 weeks).  In addition, 
parents will receive nutrition education materials along with taste testing 
correlating with the children’s nutrition education.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):       

 Print Media Other (specify):       
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 Sierra Cascade Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Other (specify):

 Physical Activity Promotion 
 Dietary Quality Other (specify):

 Healthy beverage promotion   
 
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations 2 Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
  Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify):       
 
Income Targeting Data Source    

 American Community Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify): Subsidized Childcare income 
guidelines/ CACFP 
Other (specify):         

 
 
 
Intervention Site Census Tracts 

 
Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
                           
 
* EARS data will be collected upon implementation of activities. 



 Sierra Cascade Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
Revised 3/11 

Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary
 

CDS Code School Site Name* 
Free & Reduced Price  

Meals Program 
Enrollment** 

     CACFP (Child 
and Adult Care Food 
Program) CDS codes 
not assigned to pre-
schools 

CCCC Elm Street 100%      

          CACFP 
(Child and Adult Care 
Food Program) CDS 
codes not assigned to 
pre-schools 

CCCC Eaton Road 100%      

                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs $3,744.00 Salary costs associated with a Nutrition Activity Coordinator and 

a Nutrition Educator     
Operating Expenses $164.00 General office supplies and photocopying    
Equipment Expenses                
Travel (mileage) 
(cannot exceed 51 cents per mile) 

            
   
Other Costs $1,091  

 
 

Postage 
Outside print 
jobs 


 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs                
Total Expense $4,999.00     
 
 
 



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
 

Revised 3/10 

  
Region Name Sierra-Cascade   
Date Completed June 3, 2011 

  
Mini-Grant Project Name Healthy Habits Project   
Amount Requested $4,999.00   
Agency Name Colusa County Office of Education, Children’s Services   
Address 245 5th Street, Colusa, CA 95932 
      
Target Audience Head Start participants and their families   
Estimated Number 
of Participants 

Approximately 500 eligible families, inclusive of 300+ children 

  
Key Goal of Project 
(Limit to 1-2 sentences) 

Provide interactive nutrition education and physical activity promotion to eligible 
families in Colusa County. Conduct nutrition education workshops (1/month for 
10 months) and a variety of physical activity demonstrations at monthly parent 
meetings.  Workshops will include: cooking demonstrations, introduction of 
fruits and vegetables, and distribution of nutrition education and physical 
activity promotion materials, along with taste testing, activities.  Supplantation 
will be avoided by ensuring that Network funding augments existing Head Start 
nutrition education efforts and requirements.     

Agency Funding 

Does the agency currently receive UC Davis FSNEP/SNAP-Ed funds? 
 No    Yes  (Note if yes, this agency is not eligible for regional mini-grant funds.) 

Does the agency currently receive Network funds? 

 No    Yes  (If yes, please describe in the space below how the proposed project is different from the 
Network funded program and the systems in place to avoid duplication of match, time, and 
numbers reached.) 

Project Description 
 
Key Methods 

 
Select each method that is applicable to the mini-grant project  

 Advisory Council / Task Force TV  
 Community Education Events Radio 
 Internet/Web Sites Point of Purchase Retail Promotion 
 Nutrition Education Classes for the FSNE 

eligible population 
Training/Workshop/Conference to (specify 

audience):       

 Nutrition Education Research/Evaluation Other (specify):  
 Print Media Other (specify):       
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Key Educational Messages 
 

Select each strategy that is applicable to the mini-grant project  
 Fruit & Vegetables Promoting Healthy Communities 
 Promoting a Healthy Weight Food Safety 
 Food Shopping/Preparation Other (specify) Physical Activity Promotion 
 Dietary Quality Other (specify):

 Healthy beverage promotion    
 
Nutrition Education Materials 

 
   

 The mini-grant project will be using only education materials from the approved nutrition 
education materials summary list (this is preferred). 

 The mini-grant will be using the following education material(s) that are not listed:  
(Include title, source, description, and justification for each resource). 

Title:  
Source:  

Description:  
Justification:  
  
 
Intervention Channels 

 
Enter the number of sites for each channel the mini-grant project targets  

  Afterschool Programs   Indian Tribal Organizations 
  Community-Based Organizations   Other Preschools or Daycares (not Head Start) 
  Community Clinics (not government)   Parks, Recreation Centers 
  Community Youth Organizations   Private Homes 
  Faith / Churches   Public Health Departments 
  Farmers’ Markets   Restaurants / Diners / Fast Food 
  Food Closets / Pantries / Banks   Schools (K-12) If yes, complete school site section on pg 2 
  Food Stamp Offices   Senior Centers 
  Community/School Gardens   Soup Kitchens / Congregate Meal Sites 
  Grocery Stores   Subsidized Housing 
5 Head Start   WIC Sites 
  Health Care Facilities (non-government)   Worksites 
  Healthy Start   Other (specify): Infant / Toddler Care 
 
Income Targeting Data Source    

 American Community Survey HUD Income Guidelines 
 CalWORKS Income Guidelines WIC Income Guidelines 
 CalFresh Income Guidelines Food Banks/Pantries 
 Free/Reduced Price Meal % (for school 

sites) 
Other (specify): Head Start Income Guidelines 
Other (specify):         

 
 
 
 
 
 
 
 



Regional Network  
MINI-GRANT PROJECT SUMMARY FFY 2012 

 

 
 

Revised 3/10 

Intervention Site Census Tracts 
 

Attach additional sheet if necessary

County Census Tract Ethnicity Code % Below 185% FPL  * 
    
    
                        
                           
 
* EARS data will be collected upon implementation of activities. 
Free and Reduced Price Meal / GIS Income Data Attach additional sheet if necessary

 
CDS Code School Site Name* 

Free & Reduced Price  
Meals Program 

Enrollment** 
   
   
                  
                  
                  
* Schools listed do not currently receive UC Davis FSNEP/SNAP-Ed 
** Data based on CDE figures:  http://data1.cde.ca.gov/dataquest/ 
 
 
Budget Justification  

Line Item Amount Description    
Personnel Costs       
Operating Expenses $1,057.00 General office supplies and photocopying    
Equipment Expenses           
Travel (mileage) 
(cannot exceed 50 cents per mile) 

$510.00 100 miles / month X 10 months @ $0.51/mile = $510.00 
   
Other Costs $3,432.00  

 
Postage 
Outside print 
jobs 

Purchase of 
existing nutrition 
education 
materials 

 Food/Materials 
for demos and 
taste testings 

Other:          
Indirect Costs  Not to exceed 12% of total direct costs    
Total Expense $4,999.00     
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STATE LEVEL PROJECT SUMMARY  

FFY 2012 

NETWORK FOR A HEALTHY CALIFORNIA FRUIT, VEGETABLE, AND PHYSICAL 
ACTIVITY CAMPAIGNS 

Project #1 
 

1. GOALS & OBJECTIVES (See State Level Objectives). 
 
2. Project Title: Network for a Healthy California Fruit, Vegetable, and Physical 

Activity Campaigns 

a. Related State Objectives 
Related State Objectives include 1a, 1c, 2a, 2b, 2d, 3, 5, 6, and 7. 

b. Audience 
The campaigns and programs will target activities to Californians who are eligible 
or potentially eligible for the Supplemental Nutrition Assistance Program.  

 

Gender: Female and Male 

  

Ethnicity:  All races and ethnicities with specific targeting for African American 
and Latino communities and selected materials available in Asian 
languages. 

 

Languages: English, Spanish, and select Asian languages, which may include 
Chinese, Hmong, Korean, and/or Vietnamese. 

 

Ages:  Adults 18+, primarily women with children, and children ages 5-17 
years with concentrated efforts aimed at young adolescents ages 9-
11 years. 

c. Focus on SNAP Eligibles 
 

All of the targeted campaign and program activities are designed to reach 
Supplemental Nutrition Assistance Program—Education (SNAP-Ed)-eligible 
consumers where they shop, learn, work, play, worship, and live. These sites are 
identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50 percent or greater SNAP-Ed-eligible persons participating 
in campaign and program activities will be based on the following data sources: 

 Primary: Network GIS census tract and census block data based on the 
American Community Survey, 2005-2009 data; school free/reduced price 
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meal program percentages; WIC income guideline qualifications; worksites 
verifying that 50 percent of employees earn $9.63 per hour or less; and retail 
sites in qualifying census tracts and those on the USDA-approved list  

 Secondary: Sites meeting proxy criteria, such as food banks and public 
housing sites; community-based organization record audits; worksite-specific 
data; and consumer surveys. 

d. Project Description 
Key Strategies: Nutrition education classes and consumer empowerment; 
community events; retail promotions; print and outdoor media; radio/TV; 
internet/websites; training/workshops/ conferences; advisory councils; nutrition 
education research/evaluation; worksite healthy food and physical activity 
promotions; community empowerment and promotion of healthy communities 
(healthy community promotion will be directly linked, supportive of, and 
proportionate to direct nutrition education for eligible families). 
 
Key Educational Messages: Primary messages focus on fruits and vegetables; 
physical activity promotion (integrated with nutrition education); and chronic 
disease and obesity prevention. Secondary messages include healthier eating, in 
general; healthy beverages; food safety; cooking skills; and  CalFresh promotion 
(brief promotional messages). 

 
Intervention Sites: Churches, community-based organizations, community 
events, community youth organizations, direct health service providers 
(education classes at community clinics and other health care organizations), 
farmers’ markets, flea markets, grocery stores, low-wage worksites, media and 
public relations events, restaurants/foodservice, food banks, and low-resource 
schools. 
 

Projected Number of Contacts: 

Total estimated reach for the campaign and program Regional Network 
implementation in FFY 2012 is approximately 2,020,000 individuals. This 
includes 283,900 through the Children’s Power Play! Campaign, 402,000 through 
the Latino Campaign, 81,700 through the African American Campaign (excluding 
Faith Projects), 1,250,000 through the Retail Program, 2,875 through the 
Worksite Program (likely to be higher due to worksites exceeding the minimum 
number of employees required for participation).  
 

Harvest of the Month (HOTM) contacts are captured through the Semi-Annual 
Activity Reports and activity tracking reports submitted by school-based LIAs and 
other Network-funded agencies reaching a total of 1,104,650 pre-school through 
grade 12 students  
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Frequency of Contacts: 

The campaigns and programs aim to achieve multiple contacts in multiple 
channels with the same eligible consumers in order to build awareness, 
knowledge, and skills, and ultimately change the behaviors of consumers related 
to fruit and vegetable consumption and levels of physical activity. The frequency 
of contacts will vary depending upon the community channels in which an 
individual consumer is reached.   

For the Children’s Power Play! Campaign, the majority of 9- to 11-year-old 
children will participate through school or a community youth organization and 
are expected to engage in at least seven nutrition-focused educational lessons 
each year, with additional exposure to the Campaign through promotional 
activities at schools, community youth organizations, retailers, and other 
community channels. Other children may be reached only at a community venue, 
event, or retail grocery store if that child does not attend a school or youth 
organization participating in the Children’s Power Play! Campaign. Overall, 
frequency of contacts with this audience has been lower since 2004, when new 
targeting threshholds required by USDA resulted in the elimination of all child-
targeted advertising. 

The Latino and African American Campaigns reach eligible consumers with fruit, 
vegetable, and physical activity messages through community-based 
interventions at festivals, farmers’/flea markets, community clinics, health fairs, 
and retail outlets, with additional support from media and public relations 
activities. Although participants in these channels are not identified and tracked 
to determine the number of times they are exposed to the campaigns, multiple 
contacts are expected to facilitate behavior change. Through the American 
Cancer Society’s (ACS) Body & Soul: A Celebration of Healthy Living program, 
the African American Campaign will work with churches to engage participants in 
lessons from the Fruit, Vegetable, and Physical Activity Toolbox for Community 
Educators. The Toolbox is used as the nutrition education component within the 
Body & Soul framework. Church participants are expected to engage in four to 
six classes. Both campaigns also partner with community-based organizations 
and direct health service provider health educators, who are asked to offer seven 
classes to participants.  

The Retail Program conducts merchandising activities at qualifying independent, 
small chain, and large chain grocery stores and supermarkets. Based on 
estimates for establishing merchandising materials in 700 stores and survey data 
that correlate low-income status with shopping up to twice weekly, it is estimated 
that 1,250,000 shoppers in qualifying retail locations will receive approximately 
eight indirect contacts per month for 8 months in FFY 2012.  

As part of the Worksite Program, the participating worksites will implement the 
Check for Health Workplace Environmental Assessment, Establishing a Worksite 
Wellness Committee, and two additional nutrition and physical activity tools from 
the California Fit Business Kit (Take Action! is now one of the nutrition and/or 
physical activity tools that worksites may choose to implement), resulting in a 
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conservative estimate of ten contacts with each employee. Eligible employees 
also will be exposed to changes that support increased fruit and vegetable 
consumption and physical activity at their worksites based on the California Fit 
Business Kit’s tools.   
 
HOTM is comprised of ready-to-go tools and resources that are used in diverse 
applications within the school environment and the community, including an 
educator newsletter, family newsletter (English and Spanish), community 
newsletter, menu slicks (English and Spanish), and posters. There are 35 
seasonal produce items featured with Harvest of the Month. Based upon Local 
Incentive Awardee Impact Evaluation results, it is estimated that Harvest of the 
Month is implemented an average of 7 months out of the typical 9-month school 
year in most participating schools, with at least one nutrition education activity 
taking place each month. In FFY 2012, work will continue to extend HOTM to 
qualifying retail and worksite partners and to build and expand relationships with 
the produce industry. In FFY 2012 research will be conducted on additional 
produce items that are representative of various cultures, and content will be 
placed on www.harvestofthemonth.com for contractors’ use. 

 

Narrative Summary:   
 

Network for a Healthy California Fruit, Vegetable, and Physical Activity 
Campaigns: The Network for a Healthy California’s targeted statewide 
campaigns and programs empower eligible Californians to consume the 
recommended amount of fruits and vegetables and enjoy physical activity every 
day. Five structured campaigns and programs have been developed, namely the 
Children’s Power Play! Campaign, Latino Campaign, African American 
Campaign, Retail Program, and Worksite Program. In addition, HOTM offers 
partners in multiple community channels a tool kit that features a monthly 
produce item that can be linked to a variety of nutrition education activities. All of 
the targeted campaign/program activities funded by USDA are designed to reach 
SNAP-Ed-eligible consumers where they shop, learn, work, play, worship, and 
live. These programs facilitate behavior change by reaching consumers directly 
through media and community venues and by educating and empowering eligible 
families to make positive changes in their own environments. 

These research-based, multi-channel, large-scale social marketing initiatives 
reach specific target audiences in the most effective, cost-efficient manner 
possible. The community channels used by each campaign/program have been 
selected to reach the largest proportion of each target audience in environments 
in which they will be most receptive to educational messages and program 
interventions. The campaigns and programs align with the Network for a Healthy 
California’s brand, Champions for Change, allowing all of the Network’s activities 
to work together to reinforce messages, create synergy, and promote behavior 
change. 
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The Children’s Power Play! Campaign operates in all 11 Regional Networks for a 
Healthy California (Regional Networks) to reach children through nearly 600 
schools and 1,000 community youth organizations (includes Local Incentive 
Awardee schools and afterschool programs), while also connecting these 
organizations with farmers’ markets, supermarkets, and other community-based 
organizations. The Campaign’s interventions include interactive educational 
activities conducted by adult intermediaries, promotional activities to increase 
awareness and generate excitement among children, and youth nutrition 
education and empowerment strategies to engage children in making positive 
changes in their environments. At the local level, Regional Networks provide 
support to LIAs and other Network-funded projects serving 9- to 11-year-old 
children.  

State-level activities in FFY 2012 will focus upon conducting a large-scale 
evaluation study of the Campaign, continuing to improve the quality and reach of 
Campaign interventions through technical assistance to the Regions and state 
and local partnership development, and improvements to existing Campaign 
resources, based on target-audience feedback. The regional Children’s Power 
Play! Campaign interventions will result in  a reach of about 283,900 individuals 
through nutrition education lessons and promotions and 2,100,000 total contacts 
with eligible children in FFY 2012. These numbers will be augmented with 
Children’s Power Play! Campaign media and public relations contacts generated 
by the Regional Networks.  These are tracked with other regional media and 
public relations activities, thereby making it difficult to assess the specific 
numbers achieved by the Children’s Power Play! Campaign. 

The Latino Campaign operates in 9 of the 11 Regional Networks where the 
highest proportions of eligible Latinos live. Using five community intervention 
channels, the Latino Campaign conducts skill-building and consumer 
empowerment activities as a direct result of nutrition education at the local level. 
Throughout FFY 2012, the 9 regions will work in a minimum of  260 qualifying 
supermarkets and neighborhood grocery stores, 200  direct health service 
provider organizations and community clinics, and 275 large Latino cultural 
gatherings, farmers’/flea markets and other community events. These activities, 
which will result in reaching approximately 402,000 individual Latino adults, will 
be reinforced with Spanish- and English-language television, radio, and outdoor 
advertising. To support these activities, the Latino Campaign has a community 
empowerment platform to educate eligible Latinos about the importance of eating 
more fruits and vegetables and being more physically active, and of improving 
the availability of fruits and vegetables and safe physical activity opportunities in 
their communities. From FFY 2008 through FFY 2010, the Latino Campaign 
collaborated with the American Cancer Society (ACS) to evaluate the ACS Latino 
Body & Soul program in three Latino Campaign regions to determine the 
effectiveness of reaching eligible Latinos in faith-based settingsThe evaluation 
used existing Body & Soul materials, which were developed for the African 
American population and then translated to Spanish with minimal adaptation. 
Through the evaluation, we learned that additional trans-adaptation was needed 
to make the materials more relevant to the Latino audience.  A report of the 
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findings is being compiled by the Network’s research and evaluation staff.  The 
Network is now trans- adapting the Body & Soul materials based on the 
evaluation results and expects the new version to be available during FFY 2012. 
In FFY 2011, the Latino Campaign and Worksite Program coordinated to put 
together a farm worker/farmer-friendly addition to the California Fit Business Kit 
that will allow for greater reach in the agricultural sector. Currently existing and 
modified tools are being tested with farmers and farm workers to more effectively 
reach the population. In FFY 2012 the tools should be completed and ready for 
worksite partners to use.  

The African American Campaign operates in 6 of the 11 Regional Networks 
where the highest proportions of eligible African Americans live, and also funds 3 
competitively-selected faith associations/alliances that operate within the 
Regions. In FFY 2012, Regional Networks and Faith Projects will implement 
nutrition education and physical activity promotion interventions through 
approximately 70 churches, 65 festivals and other community events, 140 
supermarkets and neighborhood grocery stores, and 130 direct health service 
providers. Interventions in these channels will reach approximately 81,700 
individual African American adults. Faith Projects use the ACS Body & Soul 
program, which provides a framework for successfully influencing nutrition and 
physical activity behaviors among African Americans in church settings. Faith 
Projects empower congregations to make healthy choices through engaging 
pastors in promoting healthy living, offering educational activities that teach 
members skills for eating more fruits and vegetables and being physically active, 
creating a church environment that supports healthy eating by serving more fruits 
and vegetables at church meals and functions, and facilitating individual behavior 
change through peer counseling. (See Faith Projects Project Summary for 
additional information). In FFY 2012, the African American Campaign will 
continue to develop the beauty salon channel (see Beauty Salon/Supply Channel 
Project Summary for additional information), strengthen the regional and faith 
project interventions through technical assistance and training, and further 
develop state and local partnerships.  

 

The Retail Program operates in each of the 11 Regional Networks by working 
with qualifying grocery stores to increase the purchase of fruits and vegetables 
among SNAP-Ed eligible adults and their families. In FFY 2012, Regional Retail 
Program Managers will help develop partnerships between California produce 
industry stakeholders (supermarkets, grocery stores, corner stores, growers, 
shippers, distributors, and processors) and the Children’s Power Play! 
Campaign, Latino Campaign, African American Campaign, Worksite Program, 
and self-selected Local and Non-profit Incentive Awardees and Special Projects. 
These partnerships will result in opportunities for targeted promotional activities, 
such as food demonstrations and fruit and vegetable store tours, as well as 
opportunities for retailers, growers, shippers, distributors, and processors to 
provide fruit and vegetable samples to nearby schools, community youth 
organizations, churches, clinics, and worksites. These partnerships also will 
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encourage retail partners to display in-store merchandising materials such as 
point-of-sale signage, newsletters, cross promotional signs, window clings, and 
recipe cards to help consumers select, store, and prepare fruits and vegetables.  

 

Regional Retail Program Managers also will provide appropriate Network 
resources (educational materials, staff training materials, toolkits, etc.) for food 
security partners (CalFresh, WIC, and County Food Bank Staff) and corner 
stores interested in improving the quality and/or variety of their selection of fresh 
produce. The Retail Program will continue to work with WIC to support the 
expanded WIC food package. The programs will use the co-branded wobblers 
that cross-promote fruits and vegetables with WIC food package items, and the 
Regional Retail Program Managers will collaborate with WIC Local Vendor 
Liaison staff to cross-promote one another’s programs in their interactions with 
retailers. Each program contributes costs and only SNAP-Ed-eligible stores 
receive merchandising materials funded by SNAP-Ed. Combined, these activities 
will result in over 1,250,000 unduplicated contacts and over 60 million total 
contacts with consumers in 700 out of approximately 6,700 qualifying grocery 
stores.  

 

In FFY 2012, the Worksite Program will be implemented in 7 of the 11 Regional 
Networks. The regions will maintain relationships with as many worksites as 
possible, within the parameters of USDA qualification criteria, and will recruit 
participation from new qualifying worksites.  Under current qualifying criteria, we 
are estimating that the Regional Networks efforts will result in 115 participating 
sites by the end of FFY 2012, down from about 270 in FFY 10. The new, more 
stringent qualifing criteria, as well as economic challenges of the businesses 
themselves, make retention and recruitment quite challenging. The Worksite 
Program is collaborating with the Regional Networks to attempt to re-qualify 
previously discontinued worksites and to engage other worksites under new 
qualification criteria.   
 
Use of the existing California Fit Business Kit materials will continue in each 
worksite with the requirement to complete the self-guided Check for Health 
Assessment and then engage the low-wage workers and managers to implement 
the Establishing a Worksite Wellness Committee tool and two additional nutrition 
and physical activity tools from the Kit. The Regional Networks will continue 
building awareness and adoption of the Worksite Program through public 
relations activities, existing regional advisory councils, and partnership building in 
exchange for their participation. To help maintain existing relationships and 
establish new partnerships, the Worksite Program will conduct a situational 
analysis, including a SWOT (Strengths-Weaknesses-Opportunities-Threats) 
analysis  and employer satisfaction survey to ensure the program meets the 
needs of low-wage industries and to guide future refinements to the program.  
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The Worksite Program also will continue to collaborate with the Latino Campaign 
to adapt the California Fit Business Kit to more effectively reach the low-income 
farm worker population, one of the lowest-paid and most underserved 
occupational groups. Based on an estimate of 115 worksites and a minimum of 
25 employees per worksite, the Worksite Program activities will reach a minimum 
of 2,875 individuals and achieve a conservative estimate of 28,750 contacts. 
These numbers may be higher if worksites exceed the minimum number of 
employees per site.  
 
Physical Activity Integration is provided through physical activity promotion and 
nutrition education in each of the 11 Regional Networks.  How to effectively 
integrate physical activity (PA) into nutrition education in a variety of community 
and school settings used by the Network’s local projects is a specialized function 
of the regional agencies. The 13 Regional PA Specialists are charged with the 
task of integrating PA into all Network–funded nutrition education efforts and 
programs that work with the Regional Networks, the Fruit, Vegetable and 
Physical Activity Campaigns, Local and Non-profit Incentive Award Programs, 
Faith-based projects, and other Special Projects. They provide Network-funded 
projects with PA resources, education, technical assistance, and demonstrations 
to integrate PA with nutrition education in creative ways. For example, the 
Regional Specialists convene physical activity and nutrition education showcases 
that bring local SNAP-Ed intermediaries and partners together to share 
resources and PA integration strategies. The PA and nutrition education 
showcases are regional efforts to create synergy by working across sectors and 
build the capacity of regional partners to address the issues and challenges of 
promoting physical activity. To support these efforts there will be mini-trainings, 
themes, content and material, provided by state staff to the regional specialists. 
This will build capacity and enable them to conduct skill-based and mini-trainings 
that will be delivered to their intermediaries and target audiences. 
 
Harvest of the Month (HOTM) is a statewide program designed to motivate 
students and their families to increase consumption and enjoyment of a variety of 
fruits and vegetables and to engage in physical activity every day. HOTM is 
comprised of four key monthly elements each developed using the Social 
Ecological Model as a framework, including an educator newsletter, family 
newsletter, community newsletter, and menu slick. It is intended for 
implementation in areas where nutrition education can make the biggest impact--
the classroom, cafeteria, home, and community. HOTM is used extensively by 
the Network’s Local Incentive Awardees and other partners. The website, 
www.harvestofthemonth.com, at no additional cost allows non-funded partners 
across the United States and internationally to download and implement HOTM. 
The HOTM website houses all of the resources and tools needed to implement 
HOTM. Within the site, the Educators’ Corner and Training Corner address the 
needs of the classroom educator and child nutrition staff by providing additional 
activities, expanded resources, support materials, various translations of the 
family newsletter and training materials for program implementation. The website 
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is updated with new content on a monthly basis. During FFY 2011, a best 
practice study of HOTM was completed and will help guide the future direction, 
development, and implementation of HOTM.  

State-level campaign and program activities will include program development 
and refinement; updating and refinement of materials based on consumer re-
testing conducted in FFY 2011; research and evaluation; partnership 
development; improving integration of campaign and program materials and 
elements across the Network; and oversight, training, and technical assistance 
for the 11 Regional Networks charged with implementing the campaign/program 
interventions at the regional and local levels (see Regional Networks for a 
Healthy California Project Summary and Training Project Summary).  

e. Summary of Research 

The targeted campaigns and programs have undergone extensive formative 
research and impact evaluation. Focus groups, key informant interviews, 
community surveys, and statewide surveys have provided the basis for 
messages, materials, and intervention development. Each intervention channel 
has been pilot tested, and large-scale studies have been conducted to prove the 
effectiveness of specific campaigns and programs. New large-scale studies are 
planned for the three campaigns in FFY 2012. 

To monitor healthy eating and physical activity behaviors among the target 
audiences represented by each campaign and program, the team relies on the 
findings of the Network’s three statewide surveys. The biennial surveys are the 
adult California Dietary Practices Survey, the California Teen Eating, Exercise 
and Nutrition Survey, and the California Children’s Healthy Eating and Exercise 
Practices Survey. The Network also collaborates with the researchers conducting 
the Behavioral Risk Factor Surveillance Survey, the Women’s Health Survey, 
and the California Health Interview Survey by adding questions or working on 
Network-relevant analyses. The surveys are used to help set state and local 
priorities and to raise public awareness. (See Research and Evaluation Project 
Summary for more information.)  
 
Children’s Power Play! Campaign: A large-scale evaluation of the Children’s 
Power Play! Campaign conducted in 1995 indicated that the Children’s Power 
Play! Campaign, when implemented through schools alone, positively influenced 
children’s knowledge and attitudes, and increased the reported consumption of 
fruits and vegetables by seven percent. When a multi-channel, community-wide 
approach supplemented the school activities, fruit and vegetable consumption 
reported by the children increased 14 percent. The Campaign’s current design is 
based upon the multi-channel approach proven successful through the study. 
More recently, the Campaign evaluated its School Idea & Resource Kits and 
found that they positively influenced knowledge, self-efficacy, and beliefs related 
to fruits, vegetables, and physical activity.  Additionally, the California Children’s 
Healthy Eating and Exercise Practices Survey (CalCHEEPS), a biennial 
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statewide survey of 9- to 11-year-old children, provides dietary and activity 
information and helps to guide the Campaign’s future direction.  
Data from the 2009 survey indicate that children who reported being aware of the 
Children’s Power Play! Campaign were significantly more likely to report 
participating in nutrition lessons at school (74.3 vs. 57.1 percent, p<.05) and had 
higher self-efficacy—with all reporting confidence in their ability to write their 
favorite fruit or vegetable on a shopping list (100 vs. 85 percent, p<.01). Children 
were most likely to be exposed to the Campaign at school.  The top two main 
messages that children report about the Campaign were “have a physically 
active lifestyle” and “eating fruits and vegetables is good for your health.” Fruit 
and vegetable consumption was most common at lunch and dinner (62.0 and 
62.6 percent) and less frequent at breakfast and snacks (28.8 and 31.3 percent).  
Fruits and juices were reported most often at lunch, whereas vegetables and 
salads were more likely to be consumed for dinner. 
 
Looking at the Dietary Guidelines for Americans (2010), children reporting one or 
more points of contacts with the Campaign were two and a half times more likely 
to eat the recommended cups of vegetables (15.3 vs. 6.5 percent, p<.05). In 
addition, CalCHEEPS trend data indicate that, from 1999 to 2005, recall of the 
Children’s Power Play! Campaign doubled (25.0 to 57.8 percent), but dropped 
from 2005 to 2009 (57.8 to 15.7 percent).  This drop in awareness coincided with 
the USDA guidance eliminating targeted paid television advertising to children by 
the Campaign. As Campaign awareness decreased, the survey showed a 
corresponding fall in children’s knowledge of the recommended cups of fruits and 
vegetables (65.6 to 39.5 percent, p<.001).  Over the last decade (1999 to 2009), 
fruit consumption among children residing in very low-income households with 
SNAP increased by nearly half a serving from 0.9 to 1.3 servings (p<.05). 
However, vegetable consumption dropped by half a serving among these same 
children (1.8 to 1.3 servings, p<.05). 
 
A large-scale evaluation study of the Children’s Power Play! Campaign is 
planned for FFY12.  See the Children’s Power Play! Campaign Evaluation Plan 
for more detail. 
 
Latino Campaign: In 2000, the Latino Campaign formally evaluated the effect of 
its community and media interventions on the fruit and vegetable consumption of 
Latino adults. The results showed that the Campaign significantly increased fruit 
and vegetable consumption among Spanish-speaking Latinos by 37 percent. 
Psychosocial determinants of fruit and vegetable consumption were also 
influenced positively. A large-scale evaluation study of the Latino Campaign is 
planned for FFY12.  See the Latino Campaign Evaluation Plan for more detail. 
Additionally, since the Network baseline in 1997 to 2009, results from the 
California Dietary Practices Survey, a biennial statewide survey of adults, 
showed a 1.8 serving increase in fruits and vegetables among Latinos (3.9 to 5.7 
servings, p<.001). The Campaign also worked with the American Cancer Society 
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to conduct formative research on the use of Body & Soul with the Latino 
population. Results from the study are being finalized.  
 
In FFY 2011, the Latino Campaign and Worksite Program coordinated to put 
together a farm worker/farmer friendly addition to the California Fit Business Kit 
that will allow for greater reach in the agricultural sector. Currently existing and 
modified tools are being tested with farmers and farm workers to more effectively 
reach the population. In FFY 2012 the tools should be completed and ready for 
worksite partners to use. In FFY 2012 the Latino Campaign will have a new 
Telenovela to replace the ten year old “Love Is Conquered with Food.”  The 
updates will include rebrand from 5 a Day to the Network for a Healthy California. 
It will also include changes in the Dietary Guidelines for Americans—2010. In 
FFY 2012 the production of the Telenovela will be completed and will replace the 
existing Telenovela in the Toolbox for Community Educators.   
 
African American Campaign: In order to effectively reach the African American 
community, the African American Campaign adopted and implements the 
proven-effective ACS Body & Soul program. It is based on a National Cancer 
Institute-funded research project which was conducted by the University of North 
Carolina and Emory University in Atlanta.  It showed that Body & Soul 
significantly increased fruit and vegetable consumption, decreased fat 
consumption, and increased internal motivation and self-efficacy among program 
participants. It was particularly important that the impact evaluation demonstrated 
that churches could implement the program on their own and achieve a 
significant change in behavior.  
 
In FFY 2008, the African American Campaign completed testing of the Fruit, 
Vegetable, and Physical Activity Toolbox for Community Educators (Toolbox) 
with African American audiences in church and other community settings. The 
purpose of the study was to test how well the Toolbox worked in providing 
effective nutrition education for the community and to determine whether it could 
be used to provide the nutrition education lessons within the Body & Soul 
framework. Results showed the Toolbox to be effective in increasing self-efficacy 
among African Americans with significant changes, over time, in purchasing 
behaviors, meal and snack preparation, and the reported consumption of fruits 
and vegetables by women who attended the Toolbox sessions. The Toolbox is 
now a component of the African American Campaign and is used in faith 
settings, as well as other community channels. Additionally, results from the 
California Dietary Practices Survey showed increased consumption of fruits and 
vegetables between the years 1997 and 2009 among African American adults, 
from 3.1 to 4.4 daily servings (p<.01).   
 
In FFY 2012, design and planning will begin for a large-scale evaluation study of 
the African American Campaign to determine its cumulative effects on fruit and 
vegetable consumption, physical activity levels, and key determinants of these 
behaviors. See the African American Campaign Evaluation Plan for more detail. 
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Retail Program: The Retail Program has been evaluated through a regular 
satisfaction survey of retail partner staff who implement the merchandising and 
promotion program in their grocery stores. The survey measures retailer interest 
in and commitment to partnering with the Retail Program in the future and 
gathers suggestions on how to improve the merchandising and promotion 
program. The Retail Program also has conducted shopper intercept surveys with 
eligible customers to measure their reactions to the point-of-sale materials, food 
demonstrations, and in-store messages. In addition, elements of the Retail 
Program were included in the impact evaluations of the Children’s Power Play! 
and Latino Campaigns. During FFY 2010, the Retail Program initiated a 
Checkout Study to assess whether tailored nutrition education messages 
delivered through coupon-like color promotional messages that accompany the 
supermarket purchase receipt will increase fruit and vegetable purchases made 
by SNAP participants. The data for this evaluation will be provided by Catalina 
Marketing Corporation through the use of their existing “shopper-driven” 
marketing program. Catalina Marketing promotions and advertisements are 
triggered based on the consumer's purchase behavior (either Universal Product 
Code scans or Card IDs such as store loyalty cards) and delivered at the point of 
sale, via a full-color, high-speed printer. However, Catalina does not use or store 
any data that would personally identify a shopper.  The study will be carried out 
in FFY12. In FFY 2011, the Retail Program also conducted a Large Store 
Intervention Study to evaluate the comparative impact of the major types of fruit 
and vegetable promotional strategies (point of sale materials and food 
demonstrations) used by the Network’s Retail Program. The study is to assess 
whether the Retail Program’s different intervention strategies impact produce 
sales, shoppers’ attitudes about consuming fruits and vegetables, shopping 
skills, and shoppers’ confidence in preparing fresh produce.  Study results are 
not yet available but will be shared when the final report is complete at the end of 
FFY12.  The Intervention Study results will be used to determine the degree to 
which the Retail Program's intended impacts are evident and inform decisions 
regarding the appropriate mix and intensity of Retail Program intervention 
activities to achieve the intended results.  
 
Worksite Program: Each element of the Worksite Program also has been tested. 
The tools within the California Fit Business Kit have been pilot tested with 
worksite leaders throughout the state, and many of the tools were developed by 
using an existing evidence base. In FFY 2007, the California Fit Business Kit 
Take Action! Employee Wellness Program was formally evaluated in five 
worksites. Refinements to this tool were made to both printed program materials 
and website pages based on the results of the evaluation. In the Worksite 
Program Fruit Snack Study there was a 39 percent increase in reported fruit and 
vegetable consumption among low-wage workers who were exposed to the fresh 
fruit snack deliveries three times per week, as compared to the control worksites.  
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The Worksite Program also completed a study to examine the effect of healthy 
food merchandising and promotions on the purchase of healthy food items at 
catering trucks that serve low-wage workers.  The Catering Truck Study began in 
FFY 2007 and was completed in FFY 2008. For five weeks, 8 catering trucks 
offered two “healthy” dishes, termed “Grab N Go” food, in addition to their regular 
menu items. The two items were a turkey, avocado, and sprouts sandwich with 
sliced fresh fruit, and a chicken wrap with sliced fresh fruit. Price was held 
constant throughout the five weeks. During Weeks 1 and 2 (Baseline), the new 
items were offered without any special promotional signage or packaging. In 
Weeks 3 and 4 (Promotion), the turkey sandwich with fruit and the chicken wrap 
with fruit were promoted. During the Promotion period of Weeks 3 and 4, both 
items were repackaged onto a glossy black tray with a clear top and stickered 
with an “Eat Fruits & Vegetables and Be Active!” message. A four-color 11 x 17 
sign promoting both items with the same health message was posted in the 
regular daily special area. In addition, all employees wore hats, t-shirts, and 
aprons carrying the same message. During the final Week 5 (Post-Intervention), 
all special packaging, the health message sign, and the employee promotional 
wear items were removed, but the two new Grab N Go food items were still 
offered for sale.  
 
Sales rose sharply during the Grab N Go period where promotional signage and 
packing were used. The sales increased by 37% for the turkey sandwich and by 
14% for the chicken wrap during the promotional period compared to baseline. 
The study offers initial evidence that nutritious food items supported by a strong 
positive message about healthy eating can dramatically improve sales and 
purchase behavior for those items among low-wage workers, even in a non-
traditional food purchase venue.  
 
Key informant interviews and focus groups with business leaders and focus 
groups with low-wage workers formed the basis for the development of the 
Worksite Program. Each element of the Worksite Program also has been tested. 
Results from the worksite fruit snack study, which was conducted in low-wage 
worksites, showed a 39 percent increase in reported fruit and vegetable 
consumption as a result of the program. The Take Action! Employee Wellness 
Program was also formally evaluated, and refinements to the program and 
website were made in FFY 2007.  
 
Harvest of the Month:  
In 2005-2006, a HOTM process evaluation was conducted with the goal being to 
assess the reach, doses delivered and received, and fidelity of the standardized 
HOTM intervention, compared with the implementation plan.  The evaluation 
sought to identify contextual factors and the resources required to implement the 
intervention and to capture qualitative data that could gauge the likelihood that 
the intervention will have the intended impact in schools. Ten Network 
contractors measured change in the reported consumption of fruits and 
vegetables and four factors associated with consumption—knowledge, 
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preferences, familiarity, and self efficacy for eating fruits and vegetables. Data 
came from contractors who used a pretest and posttest design. The results 
showed that change in fruit and vegetable consumption and factors that influence 
fruit and vegetable consumption could be attributed to the interventions used by 
these contractors which emphasized HOTM.  
 
In 2006 and 2007, a customer satisfaction survey was sent to LIAs. The purpose 
was to determine if HOTM was meeting their needs and to obtain feedback that 
would help direct the development of future HOTM elements.  Overall LIAs were 
very satisfied with the educator newsletters, family newsletters and menu slicks. 
LIAs requested additional literature lists and more technical assistance for adding 
school district logos to the elements. The HOTM poster received very positive 
feedback and is displayed in classrooms, cafeterias, offices and the teachers 
lounge. 
 
Forty-four local projects conducted evaluation projects during FFY10.  Of these 
44 agencies, 12 were selected for a meta-analysis that targeted grades 4-8 and 
used pre/post test evaluation design.  A total of 1,474 children participated in 
HOTM and its evaluation; an additional 544 participated in a control group that 
received no HOTM intervention. Significant increases (p<.001) were found for the 
number of fruits, vegetables, and total fruits and vegetable reported as 
consumed—16, 10 and 13 percent increases, respectively. The control group 
showed no significant increases in consumption.  In FFY 2010, a best practice 
study for HOTM was started; it included key informant interviews with 
stakeholders and, in FFY 2011, a quantitative survey with 750 teachers. The final 
report will be available June/July 2011.  Findings from the report, along with input 
from the HOTM advisory workgroup, will be used to drive future implementation 
and development.  
 
Modification of Project Methods/Strategies 

Core intervention approaches for the targeted campaigns and programs have not 
been modified.  The African American Campaign will test interventions through 
beauty salons and the Latino Campaign will prepare for regional implementation 
in the faith channel. In addition, the Latino Campaign and Worksite Program will 
collaborate on methods to reach Latino farm workers.  

g.  Use of Existing Educational Materials 

The campaigns and programs use materials that have been designed and tested 
for their respective target audiences. These materials have been modified to 
incorporate the Network for a Healthy California Champions for Change brand 
and the CDPH logo. Revisions will be made as needed for the 2010 Dietary 
Guidelines for Americans, MyPlate, and CalFresh terminology. The materials 
also may be modified to improve their content based upon feedback from local 
projects. In FFY 2011, the campaigns and programs worked with the Regional 
Networks to retest approximately 50 consumer-directed materials (including 
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some materials in multiple languages) to gauge their appeal, clarity, and 
relevance to the audience. Results of this project will be used to prioritize 
materials for updating and will provide information on needed changes. Materials 
will be printed as funds permit.  If the national license is obtained, we will add the 
national Fruits and Veggies—More Matters® brand. 

 

Educational Activities/Curricula   

1. School Idea & Resource Kits: Produced by the Children’s Power Play! 
Campaign, the School Kits include fourth- and fifth-grade editions. The Kits 
each include 10 activities related to fruits and vegetables and physical activity 
and link to the fourth- and fifth-grade California Content Standards for 
English/Language Arts, Mathematics, and Health Education and align with 
national common core standards. The worksheets and parent letter included 
in the Kit are in English and Spanish. The Kits were evaluated and proven 
effective in positively influencing key determinants of fruit and vegetable 
consumption and physical activity levels among fourth and fifth graders. The 
Kit was originally published in 1994 ,revised in 2008 to reflect the new brand 
and to reference the new Health Education Content Standards for California 
Public Schools, and revised again in FFY11 to address areas of improvement 
identified through the Kit’s evaluation study and to link to more strongly to 
California Content Standards and common core standards.   

2. Power Up for Learning: A Physical Activity Supplement to the School Idea & 
Resource Kit: Produced by the Children’s Power Play! Campaign, Power Up 
for Learning is designed to assist teachers in reinforcing classroom-based 
nutrition education lessons through physically active games. This piece was 
field tested in FFY 2008 and finalized and distributed in FFY 2009. The 
content, which is intended for teachers, is in English only. 

3. Community Youth Organization (CYO) Idea & Resource Kit: Produced by the 
Children’s Power Play! Campaign, the CYO Kit’s 20 activities are for youth 
leaders in afterschool programs, summer programs, and clubs serving 5- to 
11-year-old children. The worksheets and parent materials included in the Kit 
are in both English and Spanish. The Kit was originally published in 1995, and 
updated in 2009 to identify links between the Kit’s activities and the California 
Content Standards in English/Language Arts, Mathematics, Science, and 
Physical Education, better allowing afterschool programs to support and 
enrich the subject matter taught during the school day.  In FFY 2011 and FFY 
2012, the CYO Kit is being revised to enhance connections with the Content 
Standards and improve upon activities based upon partner feedback. 

4. Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: 
Originally developed by the Latino Campaign in 2004, the Toolbox was 
designed so that community educators can easily teach eligible Latino adults 
how to increase their fruit and vegetable consumption and physical activity. 
Each item in the Toolbox was revised to meet the 2005 Dietary Guidelines for 
Americans and was tested in 2007 with eligible African American adults to 
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ensure wider application of this educational tool. The Toolbox is in both 
English and Spanish. The Toolbox content was updated in FFY 2008, and a 
website was created (www.network-toolbox.net) to allow broader access. 

5. Nutrition and Health Barriers Facing California Latinos - Latino Community 
Leaders Recommend Practical Solutions: This issue-oriented summary of 
California’s Latino health status includes solutions to help build long-term, 
sustainable, community-level change that supports fruit and vegetable 
consumption among eligible Latino adults. The solutions were provided by 
eligible Latina mothers, Latino health advocates, and key stakeholders at 
three large Latino community forums held across the state as a part of the 
2004 Latino Health Awareness Month activities. The document was 
developed in 2005 and re-branded in 2007 by the Latino Campaign and is 
available in both English and Spanish.  

 
6. A Day in the Life (DVD and Discussion Guide): Produced by the African 

American Campaign in 2006, these English-language tools are designed to 
help community educators deliver a fun and effective educational lesson on 
ways to eat the recommended amount of fruits and vegetables and get the 
recommended levels of physical activity where they live, work, worship, play, 
and shop. In FFY 2008, the video and discussion guide was incorporated into 
the Fruit, Vegetable, and Physical Activity Toolbox for Community Educators 
and updated to reflect the new brand. 

7. Conducting Successful Nutrition Education and Physical Activity Promotion at 
Community Events (Manual): Produced by the African American Campaign in 
FFY 2006, then revised and re-branded in FFY 2008, the English-language 
manual provides guidance and tools to successfully reach members of the 
community through a variety of events, such as festivals, health fairs, farmers’ 
markets, and flea markets. The newest edition includes both adult- and child-
targeted interventions. It provides easy-to-implement activities that will help 
improve fruit and vegetable consumption and physical activity among the 
target audience.  

8. Building a Healthy Body & Soul: Faith-Based Nutrition and Physical Activity 
Health Ministry Guide: The purpose of this English-language manual is to 
help churches and other faith-based organizations start health ministries 
and/or expand their existing ministries to address fruit and vegetable 
consumption and physical activity promotion, based on the Body & Soul 
pillars. It offers useful information, examples, and tips to guide community 
educators in creating a customized program to improve the health of African 
Americans. It is designed for use by health ministers, lay ministers, church 
staff, and volunteers to work with congregations/church membership and 
surrounding communities. The Guide will be field tested in FFY 2012 and 
modified as needed based on input received from faith projects and partners. 

 
9. Advocating for the Health of our Communities: Consumer Empowerment 

Agenda of the Network for a Healthy California—African American Campaign 
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Advisory Council: This piece provides information on the priorities and 
methods recommended by the African American Campaign Advisory Council 
to increase nutrition education and physical activity promotion among African 
American families to promote behavior change. The agenda is in English only 
and was re-branded in FFY 2008. 

 
10. Retail Food Demonstration Training Kit: Originally developed in 2004 by the 

Retail Program, updated in 2006, re-branded in 2007, and revised in 2009, 
this English-language resource offers a step-by-step process for conducting 
fruit and vegetable food demonstrations at neighborhood grocery stores and 
supermarkets. The tool includes resources, templates, and checklists for food 
preparation and effective food demonstration execution.  Retail Program staff 
will have the kit translated into Spanish in FFY 2012. 

11. Retail Store Tour Guide: Originally developed in 2007 and revised in 2009, 
this English-language resource offers a step-by-step process for conducting 
fruit and vegetable store tours for youth or adult groups at neighborhood 
grocery stores and supermarkets. The tool includes resources, activities, 
templates, and checklists for conducting interactive store tours.  Retail 
Program staff will have the guide translated into Spanish in FFY 2012.  

12. Produce Quick Tips: Developed by the Retail Program in 2005, revised in 
FFY 2007, and expanded in 2009, these colorful, 4” x 6” flash cards (available 
in English and Spanish) are used as a nutrition education tool for store tours, 
food demonstrations, and other skill-development opportunities at festivals, 
churches, schools, and other places where fruits and vegetables are 
available. Each card features select fruits and vegetables; information on the 
best time of year to buy quality, affordable fruits and vegetables; nutrition 
information; selection tips; and preparation and storage information. The 
cards also correspond with Harvest of the Month’s featured produce items.  

13. Retail Program Point-of-Sale Merchandising Materials: Developed by the 
Retail Program in 2003 and revised in 2007, the merchandising materials are 
an integrated point-of-sale merchandising program that provides retailers with 
a variety of signage options and allows more customized promotion of fruits 
and vegetables at the point-of-sale. Options include a floor stand display with 
seasonal posters, a spinning kiosk sign that holds 300 recipe cards, recipe 
card holders for the canned fruit and vegetable aisles, cross promotional 
signs, shelf labels and wobblers, freezer case promotional clings, window 
clings, HOTM community newsletters, and in-store audio for qualified 
independent retailers who choose to significantly increase the quantity and 
quality of their fresh produce. Merchandising materials are produced in both 
English and Spanish.   

14. Produce Handling Guide: Originally developed by California’s Fresh Produce 
and Floral Council in 2006, this English-language guide helps qualifying 
independent retailers learn how to store and rotate fresh produce and identify 
items that need to be discarded. Retail Program staff will have the Guide 
translated into Spanish in FFY 2012. The document will also be a useful tool 
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for retailers who need to improve the quality or quantity of their fresh produce 
offerings in preparation for the new WIC food package that requires 
authorized WIC vendors to carry at least two fresh fruits and two fresh 
vegetables.  

15. Retailer Fruit and Vegetable Marketing Kit: This Kit serves as a resource for 
independent retailers who are seeking information on how to merchandise 
and promote their selection of fresh produce. The Kit, based on information 
gleaned from the Produce Quick Tips, Produce Handling Guide, and the 
successes and challenges revealed from various corner store conversion 
projects, provides the retailer with information about produce storage and 
display, cross promotion merchandising techniques, and promotional 
activities to educate low-income consumers on how to purchase, store, and 
prepare fresh produce. The toolkit also has a section written for community-
based organizations interested in providing hands-on technical assistance to 
retailers making improvements to their fresh produce selection. 

16. California Fit Business Kit: Originally created by the Worksite Program in 
2005, this suite of 10 tools and resources is used to help employers in 
qualifying low-wage locations develop and implement workplace cultures and 
environments that support healthy eating and physical activity for their low-
wage workers. The Kit is given to qualifying worksites in exchange for the 
employer’s commitment to implement interventions at their own expense. No 
funds are exchanged. The Kit’s self-guided resources were expanded to 
include a concise 16-page Program Sell-in Brochure, a functional Binder that 
contains all the tools, and 3 nutrition and physical activity education 
empowerment posters (increasing fruit/veggies, physical activity, and 
participating in Take Action!). The Kit was re-branded in FFY 2008 and an 
updated Take Action! website also was created (www.takeactionca.com) to 
complement the Kit. The suite of 10 resources now includes: Check for 
Health, Establishing an Employee Wellness Committee, Take Action! 
Employee Wellness Program, Healthy Meeting Policies, Vending Machine 
Nutrition Standards, Healthy Dining Menu Guidelines, A Guide to Bringing 
Farm Fresh Produce to the Worksite, Healthy Stairwells Tool, and A Guide to 
Creating Worksite Physical Activity Clubs, and Establishing a Worksite 
Farmers’ Market. In FFY 2012, a new tool will be added to promote 
breastfeeding-friendly worksites consistent with the recommendations of the 
Federal Task Force on Preventing Childhood Obesity. The Worksite Program 
will collaborate with the Department’s Maternal and Child Health Division and 
the Breastfeeding Task Force of Greater Los Angeles to finalize the tool that 
they crafted to encourage breastfeeding and also emphasize the California 
Lactation Accommodation Law.    

17. Workplace Nutrition and Physical Activity - An overview of the facts, case 
studies, and information resources: In 2003, the Worksite Program released 
an issue-oriented brief that provides practical solutions on what employers, 
employees, and community organizations can do to improve worksite 
wellness through fruit and vegetable consumption and physical activity. The 
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brief also includes best practice case studies and information resources. The 
brief was updated in 2005 to include additional resources and case studies 
and was re-branded in FFY 2008. It lays the groundwork and presents a 
business case to encourage employers of low-wage workers to offer health 
promotion services. 

18. Harvest of the Month (HOTM) Tool Kit: The HOTM monthly elements are 
targeted to students, prekindergarten through grade 12, and their families. 
The 35 seasonal educator newsletters are scientifically accurate and provide 
hands-on activities, tools, and ideas for open-ended study by students, 
including taste testing and school gardening. HOTM activities support specific 
core curricular areas, including English-language arts, science, history-social 
science, health education, and mathematics.  

In FFY 11 HOTM activities were supplemented with Power Play! resources to 
provide more of a foundation of nutrition information by integrating the “How 
Much Do I Need?” activity from the Children’s Power Play! Campaign’s 
Community Youth Organization Idea & Resource Kit. This gave students 
background on how many cups of fruits and vegetables they need to eat daily 
and how to estimate half-cup and one-cup quantities.  To strengthen HOTM 
connections between the school and the home, a new Introductory Letter for 
Families (available in English and Spanish) was developed to be used along 
with the Network’s Slide Guide and Power Play’s! parent brochure Healthy 
Kids: Help Your Kids Power Up with Fruits, Vegetables, and Physical Activity. 
The HOTM team is working with the Alameda County Office of Education to 
begin the development of HOTM Farm to Fork lessons for K- 12 grade based 
on SNAP-Ed allowable resources that tie nutrition to agriculture.  Work will 
continue in FFY 12 to format the lessons around the common core standards. 
In FFY 11 the HOTM team worked with CSU, Chico Research Center to 
develop a DVD with a virtual trip to a carrot farm that tied agriculture, cooking 
and nutrition education together. The DVD will be available for contractors to 
use in FFY 12. In FFY 12 the HOTM team will work with partners in the 
education community to update the curriculum grids to address common core 
standards and the Nutrition Competencies for California.  

The family newsletters reinforce what students learn in the classroom and 
provide parents with nutrition information, healthy eating tips, and recipes. 
These newsletters are available in English and Spanish. Other languages, 
translated by local partners, are available in the Educators’ Corner of the 
website. The family newsletters are sent home with the students, distributed 
at school events and distributed through worksite programs. The menu slicks 
are two-sided templates that allow child nutrition staff to insert the monthly 
school menu and provide another opportunity to reach families with key 
nutrition messages. Skills and knowledge learned in the classroom are 
reinforced with activities on the menu slicks, which are available in English 
and Spanish. 

The Training Corner provides a place where end users can learn how to use 
Harvest of the Month resources to create an effective program. Successful 
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implementation of Harvest of the Month requires training for those working 
with the monthly elements and those who may be involved in implementing 
the activities throughout the school community and beyond. In FFY12 the 
training tools will be updated and revised to provide more skill-based tools 
include new tip sheets to support teachers in classroom implementation and 
video clips featuring various classroom implementation strategies.  The video 
clips will be developed in collaboration with Network funded agencies in 
Southern California.  

The HOTM community newsletters developed by the Retail Program provide 
the opportunity to expand reach beyond parents and into retail stores, 
farmers’ markets, and other community channels. Several agencies work in 
collaboration with retail stores to create signage for display highlighting the 
featured produce items.  

19. Instant Recess (DVD): Instant Recess features a 10-minute physical activity 
DVD with a professional athlete that promotes being active at school, in after-
school programs, at home, or in the workplace. This DVD is designed for 
every one of all ages to use. Included in the DVD are messages on healthy 
eating and ways to be physically active. The Network contributed in the 
development of the Instant Recess DVDs in a collaborative effort between the 
Professional Athletes Council and Dr. Antronette Yancey from UCLA School 
of Public Health in the Instant Recess DVDs. This Resource is available for all 
Network funded programs. 

 
20. Sparking Motion Instant Recess (DVD): feature 10-minutes of invigorating 

physical activity led by Women’s National Basketball Association’s Los 
Angeles Sparks that promotes being active at school, after-school programs, 
home, or at the workplace. The use of this DVD is designed for children, 
youth, and adults. Included in the DVD are messages on healthy eating and 
ways to be physically active. The Network contributed in the development of 
the Instant Recess DVDs in a collaborative effort between the Professional 
Athletes Council and Dr. Antronette Yancey from UCLA School of Public 
Health in the Instant Recess DVDs. This Resource is available for all Network 
funded programs. 

 
21. Shape of Yoga: Nutrition and Physical Activity Booklet for the Family: The 

Shape of Yoga is a booklet of ten basic yoga poses to be used by all the 
FVPA campaigns and programs, LIAs and NIAs. It contains nutrition 
education messages and safety tips. This pamphlet was created in 
partnership with the Los Angeles Regional Network and students from 
California State Northridge. 

 
22. Playing for Healthy Choices: This is a customized 56-card deck with physical 

activity on one side and nutrition messaging on the other. The cards will have 
silhouettes of people who represent the cultural diversity, limited mobility and 
age groups of the Network target audience. Playing cards are a traditional 
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form of social engagement and can be used in a variety of settings with little 
space such as the home, school, store, work, church.   

 
23. Eat Well & Move More: This educational DVD, 20 minutes in length, shows 

families how to eat healthy and be more physically active every day in ways 
that can be used at home, work, church, and community settings. The DVD 
includes ideas and tips for: getting the recommended amount of physical 
activity every day; safe stretching, stair climbing, and walking; eating more 
fruits and vegetables; and choosing and preparing meals using fresh fruits 
and vegetables from the garden and farmers’ market. 

 
24. EASY: Shape of Yoga DVD showing the original booklet exercises and an 

advanced level, including a nutrition component in English and Spanish.   
 

25. EASY: Power Up in 10 DVD showing the original booklet exercises with 
nutrition tips and an advanced level. Also includes a fruit smoothie food 
demonstration appropriate for nutrition after exercise. 

 
26. Power Up in 10 Strength Training Booklet: This booklet in English and 

Spanish is physical activity and nutrition education resource for users to be 
able to perform (10) basic movements to increase strength and flexibility 
without any equipment. The booklet also provides nutrition tips and education 
in conjunction with the exercises.  It is geared for the adult population and 
was created in partnership with the Los Angeles Regional Network and 
California State University, Northridge.   

27. Try Something New Sticker Booklet: Originally created to support TV Turnoff 
Week, this booklet encourages goal setting and trying healthy and active 
alternatives to watching TV and other forms of screen time. 

28. Power Up Your Summer! Challenge Group and Individual Play Trackers: 
These materials encourage kids and youth organizations to set a goal for 
active play for the summer and help them track their progress.  Includes 
nutrition and physical activity tips. 

29. Power Cards: Power Cards give elementary school-aged children a fun and 
easy physical activity resource to play with and stay active while indoors, 
alone, or to share with their family at home. 

30. Power Play! Children’s Activity Booklet: The activity booklet is designed to 
support nutrition education concepts promoted in School Idea & Resource 
Kits and Community Youth Organization Idea & Resource Kit for elementary 
school-aged children with fruit and vegetable-related activities. 

31. Power Play! Nutrition and Physical Activity Promotion Stickers: Stickers used 
to support nutrition education and physical activity promotions in schools 
(both classroom and cafeteria) and community youth organization settings. 
Examples of promotions include: Walk to School, Caught You Eating Fruits 
and Vegetables, and I Played! (to encourage physical activity). 
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32. Photovoice Guide: An instructional guide to the Photovoice method to help 
elementary-aged children identify opportunities and barriers to healthy eating 
and physical activity, empower youth to influence the built environment and 
policies in their communities, and increase fruit and vegetable consumption 
and physical activity. 

 

Cookbooks 

33. Kids…Get Cookin’!: Fast and Fun Recipes: Produced by the Children’s Power 
Play! Campaign, this kid-oriented bilingual cookbook features 20 kid-friendly, 
fruit and vegetable-focused recipes in both English and Spanish,. The 
cookbook was originally published in 1995, with new editions produced every 
few years.  The 2011 edition of the cookbook has an increased emphasis on 
low-cost and easily accessible ingredients, cultural appropriateness for the 
largely Latino target audience, ease of preparation for those with limited 
cooking skills, less frequent use of the stove and oven, and inclusion of a 
greater variety of fruits and vegetables.  

34. Flavors of My Kitchen: This English- and Spanish-language cookbook 
provides traditional favorites that offer a greater variety of colorful fruits and 
vegetables while reducing the amount of fat, cholesterol, and sodium per 
serving. The cookbook was updated in FFY 2011 to offer new recipes for 
those that already have the current recipes and include messages consistent 
with the 2010 Dietary Guidelines for Americans. 

35. Soulful Recipes: Building Healthy Traditions: The African American Campaign 
cookbook, adopted in-part from the National Cancer Institute, was completed 
in FFY 2008 and published in FFY 2009. The cookbook features healthy 
versions of African American family-favorite meals and snacks, preparation 
tips, and photos of easy-to-prepare recipes that include a variety of colorful, 
culturally-appropriate fruits and vegetables. The cookbook is in English only.   

36. Everyday Healthy Meals: A 2007 revision to the Retail Program’s 2004 
Discover the Secrets to Healthy Living cook booklet, this cookbook was 
created for eligible adults and their families.  It is distributed through 
supermarkets and neighborhood grocery stores, festivals, health care 
organizations, low-wage worksites, farmers’ markets, and flea markets. It 
contains recipes that encourage low-income consumers to eat more fruits and 
vegetables every day. The cookbook is in English and Spanish. 

 
Brochures 

37. Help Your Kids Power Up with Fruits, Vegetables, and Physical Activity : 
Produced by the Children’s Power Play! Campaign, these full-color brochures 
in English and Spanish give parents easy ideas for helping their kids eat more 
fruits and vegetables and get more physical activity. The brochure was 
originally published in 1994 and most recently updated in 2009. 
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38. Fruits and Vegetables for Your Health, Your Neighborhood, and Your Life and 
Physical Activity for Your Health, Your Neighborhood, and Your Life: 
Developed and tested by the campaign in 2006 and produced in 2007, these 
educational brochures provide eligible consumers with positive strategies to 
create healthier homes and communities so that eating fruits and vegetables 
and enjoying physical activity every day are socially supported and easier to 
do. The brochures are available in English and Spanish.  

39. Why Do Fruits and Vegetables Matter to Men?: The African American 
Campaign partners with the National Cancer Institute and Centers for 
Disease Control and Prevention (CDC) to provide education and resources to 
eligible African American families. The African American Campaign materials 
primarily target women with children, while the CDC offers materials that 
specifically target men in the household. The revised CDC brochure, entitled 
“Why Do Fruits and Vegetables Matter to Men?” addresses the need for 
African American men to incorporate the daily recommended amount of fruits 
and vegetables into their diets. This brochure is offered free-of-charge from 
our partners at CDC in limited quantities to assist local projects in addressing 
issues of the whole family and to encourage African American men to support 
healthy eating practices for themselves and their families. We plan to 
reproduce small quantities of these brochures as needed to meet the needs 
of our local projects.   

40. Worksite Program Sell-in Brochure: Produced by the Worksite Program, this 
Sell-in Brochure introduces employers to the benefits of having a worksite 
wellness program that promotes fruit and vegetable consumption and 
increased amounts of physical activity. The brochure was originally published 
in 2008 and is used by Regional Worksite staff at their initial presentations 
when they reach out to engage qualifying low-wage worksites.  

 

Posters 

41. Children’s Cups of Fruits and Vegetables: Produced by the Children’s Power 
Play! Campaign, this bilingual (English/Spanish) poster uses children’s hands 
to demonstrate different amounts of fruits and vegetables, thus enabling them 
to gauge their progress toward the MyPyramid recommendations. This poster 
was originally produced in 2003 and most recently updated in FFY 2009.  

42. “Afternoon in the Park” Artwork: In 2001, the African American Campaign 
commissioned an original piece of artwork titled "Afternoon in the Park" by 
African American artist Michael Cunningham. “Afternoon in the Park” is a 
positive depiction of an African American family playing together and eating 
healthfully. The African American Campaign uses the artwork to inspire and 
build upon the African American culture’s overall appreciation of the arts to 
establish healthful eating and increased physical activity as a social norm. 
The artwork is featured on promotional pieces such as posters, recipe cards, 
and brochures and is in English only. The artwork was incorporated into the 
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Network’s “Our Playbook For a Strong Brand: Branding Guidelines Manual” in 
FFY 2007. 

43. “A Healthy Tradition for a Healthy Life” Mural: The Latino Campaign 
commissioned this original piece of art from Fresno-based artist Ramiro 
Martinez. The artwork was created to celebrate the contributions and culture 
of the Latino community in California and to help encourage California Latinos 
to eat healthier and be physically active. The original artwork was unveiled in 
June 2003 at the first Latino Health Awareness Month in California. The 
artwork has been reproduced in printed educational materials and posters for 
distribution statewide. The artwork was incorporated into the Network’s “Our 
Playbook For a Strong Brand: Branding Guidelines Manual” in FFY 2007. 

 
44. Adult Cups of Fruits and Vegetables: Updated in FFY 2008, the poster uses 

adult hands to demonstrate different amounts of fruits and vegetables, 
allowing them to gauge their progress towards MyPyramid recommendations. 
The poster is available in both English and Spanish. 

 
45. Harvest of the Month: Three posters feature California’s bounty of fruits and 

vegetables and promote physical activity. Motivational taglines and messages 
are an integral part of each poster. The three posters were created as 
mosaics using fruits, vegetables, and sports equipment shaped in the form of 
a soccer player, basketball player, and runner.   

 
46. Worksite Program Posters: Three posters have been developed, including a 

poster that promotes fruit and vegetable consumption in the workplace, a 
poster that promotes physical activity, and a poster that promotes the 10 
week Take Action! program. All posters are dual-sided and either 
English/Spanish or English/Chinese.  

 
Note: All of the materials developed through the fruit, vegetable, and physical 
activity campaigns are intended for SNAP-Ed audiences. They are developed 
based upon formative research with these audiences, pilot tested with eligible 
audiences, and include the required USDA acknowledgement language and 
SNAP promotion statement. For those materials not already submitted or those 
that have been updated, we will submit them for inclusion in the SNAP-Ed 
Nutrition Connection Resource Library. Please see Materials State Level Project 
Summary Form for a complete inventory. 
 
 
 
Nutrition Education Reinforcement Items 

The campaigns and programs use a limited number of nutrition education 
reinforcement items to enhance the interventions. All items include nutrition 
education messages and meet USDA cost criteria. Specific items are based 
upon feedback from intermediaries and the target audience.  
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USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials described above, the campaigns and programs 
promote the use of materials produced by USDA, the California Department of 
Education (CDE), the Centers for Disease Control and Prevention (CDC), the 
Produce for Better Health Foundation (PBH), and other reputable sources. For 
example, the Children’s Power Play! Campaign promotes the use of Fruits and 
Vegetables Galore (USDA), The Power of Choice (USDA), Nutrition to Grow On 
(CDE), and the Nutrition Decathlon Toolkit (Health Education Council).  The 
Network encourages participation in national programs, such as the Healthier US 
Schools Challenge, the First Lady’s Let’s Move! Initiative, and the Alliance for a 
Healthier Generation. The Children’s Power Play! Campaign encourages 
partners to use their own funds for the School Health Index (CDC), Changing the 
Scene (USDA), and a locally-developed tool for evaluating community youth 
organization nutrition and physical activity environments.  
 
The African American Campaign promotes and uses the ACS Body & Soul 
program, and the Latino Campaign is modifying Body & Soul for use with Latino 
populations. In addition, the campaigns and programs monitor fruit and vegetable 
and physical activity messages and materials that are disseminated by USDA, 
CDC, and PBH, and use these messages, as appropriate, in revised educational 
materials.  
 

h. Development of New Educational Materials  

The Latino Campaign will continue the process of updating its highly-successful 
telenovela video, El Amor se Conquista por la Comida. This educational video 
was developed prior to the release of the 2005 Dietary Guidelines for Americans. 
During FFY 2011, the concept, script, and storyboards for an updated telenovela, 
based on the 2010 Dietary Guidelines for Americans will be completed and 
production will be completed in FFY 2012. 

The African American Campaign will develop tools and resources to pilot test a 
new potential community channel, beauty salons (see Beauty Salon Project 
Summary for more information). The beauty salon channel has been used to 
reach African American women with health behavior messages, including 
promotion of breast cancer screening and diabetes prevention. Among African 
American women, fruit and vegetable consumption continues to be 
disproportionately low and overweight and obesity levels high, indicating a need 
to enhance the Network’s efforts with this audience. The Campaign will build 
from existing research and resources to test beauty salons as a potential channel 
for promoting fruits, vegetables, and physical activity to SNAP-Ed-eligible African 
American women.  

Updates will be made to a variety of existing resources in order to ensure their 
continued relevance to the target audience and address areas of improvement 
identified by staff and partners. Consumer-targeted materials to support and 
reinforce nutrition education will be produced in accordance with USDA and 
CDPH guidelines.. 
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i. Key Performance Measures/Indicators. 

List the key measures/indicators of implementation or performance that you will 
capture or collect. An example of an implementation measure is the number of 
PSAs delivered in each media market during the intervention. One associated 
performance indicator might be the percent of people in a media market who 
report hearing the message. 
 
See Section 2.d, projected number of contacts, frequency of contacts and 
narrative summary, for the key performance measures/indicators. 

 
3. Evaluation Plan 

Evaluation Type  

Formative: The Children’s Power Play! Campaign will be conducting a large-
scale evaluation study in FFY 2012.  Also, to ensure appropriate targeting of its 
materials and interventions, formative research with the 9- to 11-year-old target 
audience will be continued through field testing and the creation of a kids’ 
advisory group. The African American Campaign will pilot test interventions in 
beauty salons to prepare for future Regional Network implementation. In addition, 
the Latino Campaign and Worksite Program will partner to pilot test a project to 
effectively reach and influence farm workers. HOTM was designed to enhance 
local nutrition education interventions conducted in low-resource schools with 
students in grades K-12 by providing cost-effective, replicable strategies and 
resources that promote increased consumption of fruits and vegetables.  

Process: Local agencies will continue to collect process evaluation measures for 
the Children’s Power Play! Campaign, Latino Campaign, African American 
Campaign, Retail Program,and Worksite Program via activity tracking forms, 
which are based upon the EARS requirements. Measures will include: number of 
classes/events conducted, number of contacts, number of partner organizations, 
nutrition and physical activity environmental changes implemented by partners, 
documentation of media efforts across all campaigns and programs, and any 
additional EARS requirements. The Worksite Program specifically tracks 
California Fit Business Kit implementation; gathers Take Action! evaluations from 
worksite participants, Team Captains, and Program Managers; conducts two in-
depth employee surveys per region; collects a productivity/ absenteeism 
evaluation form; and completes two case histories per region. All data are being 
captured in a customized database developed at Loma Linda University, which is 
used by the Regional Networks. In FFY 2012 2011, the African American 
Campaign will conduct key informant interviews with faith-based organizations 
that have used the Body & Soul model to assess current levels of participation as 
per the evidence-based protocol, determine needed technical assistance and 
support, and  provide guidance for future implementation and partnership 
development. The Retail Program will continue its retailer satisfaction survey with 
participating retailers, and the Worksite Program will add a partner satisfaction 
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survey in order to guide future improvements in program materials, delivery, and 
support.  

Physical Activity Integration: A process evaluation is planned in FFY 2012 for 
Playing for Healthy Choices , a new PA and nutrition education card deck 
resource tool. The survey will be developed to measure how well the cards are 
received and implemented by the intermediaries. Information to be collected by 
the evaluation are: How well Playing for Healthy Choices  integrates physical 
activity with nutrition education among the SNAP-Ed eligible audiences? What 
improvements can be made to Playing for Healthy Choices  to improve its 
effectiveness? Measures will include qualitative and quantitative items of the 
implementation of the customized card deck and the activity online resource with 
PA and nutrition messaging geared toward the SNAP-Ed eligible audience. The 
Network will also translate the survey and the new resource to Spanish. Plans for 
using the results include revision of material if needed as well as housing and 
disseminating resources that integrate PA with nutrition education that can be 
used by the Network’s partners.   

 

Outcome/Impact: The Children’s Power Play! Campaign and the Latino 
Campaign will be conducting large-scale evaluations in FFY 12.   

The Retail Program will complete its Point of Purchase Marketing study.  A 
comparison will be made to determine whether those receiving the messaging 
are: more likely to purchase fresh fruits and vegetables, spend a higher dollar 
amount on fresh fruits and vegetables, and more consistently purchase fresh 
fruits and vegetables when they shop.  

Second, the Retail Program will pilot test the Retailer Fruit and Vegetable 
Marketing Guide to apply and to assess the resources found within it. The 
Retailer Fruit and Vegetable Marketing Guide is an introduction to handling, 
storage, and produce marketing for a small or medium store environment to help 
the store improve its fresh produce offerings; thereby, increasing fruit and 
vegetable options and healthier alternatives in food deserts.  The pilot will 
address how effective are the Guides’ various components for assisting retailers 
in the selection, handling, displaying, promotion and sale of fresh produce items, 
what changes are evident in the store and shoppers’ purchases, and  what, if 
any, additional technical assistance is needed for sustaining or deepening the 
improvements.  Third, a Retailer Satisfaction Survey will collect general 
information about the produce sales in qualifying stores, the utility of items 
offered to the stores by the Retail Program, and overall satisfaction with the 
Retail Program.  The purpose of the survey aids in gauging the effectiveness of 
the Retail Program, and to explore retailers’ attitudes and opinions. 

Some contractors who implement HOTM will be required to conduct Impact 
Outcome studies measuring change in consumption, knowledge, preferences, 
familiarity and self efficacy for eating fruits and vegetables. 
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Evaluation Tools: Consumer surveys and questionnaires, intermediary 
questionnaires, focus groups and/or informal roundtable discussions, intercept 
surveys, key informant interviews, and sales data. 
 

4. Coordination Efforts 

The targeted campaigns and programs are aligned with the Network for a Healthy 
California’s overall strategy, brand, and messaging. Locally, they operate within the 
Regional Network structure and are designed to complement and work 
synergistically with Network school and community LIAs, Special Projects, and 
partnership initiatives to create horizontal and vertical integration. This coordination 
strategy, which has been enhanced since bringing the campaigns/programs into the 
Regional Network structure, helps to pull the campaigns and programs deeper into 
low-income communities, expand campaign/program resources into LIA programs, 
and intensify the messages that eligible consumers receive about fruits and 
vegetables and physical activity from the state, regional, and local levels. As 
described in Section I, Regional Networks, the regional scopes of work were revised 
and re-issued for the one-year transition period in FFY 12.  

The campaigns and programs will continue to promote the use of nutrition 
assistance programs such as CalFresh, WIC, and school meals to help families 
extend their food dollars and obtain the foods they need to maintain their health. 
Food banks and other charitable resources are promoted as appropriate. The 
campaigns and programs use flyers, brochures, and other educational materials to 
connect eligible families with local resources for health information and physical 
activity options. The Regional Networks have established partnerships with local 
CalFresh Offices and provide opportunities for CalFresh staff to participate in 
community events. The campaigns and programs have developed and tested age-, 
culturally-, and linguistically-appropriate materials for each target audience (e.g., 
children 5-11 years of age, African American adults, and Latino adults). These 
materials are made available to all LIAs, NIAs, and other Network contractors to use 
in educating their program participants.  Most Network materials also are available 
for sale via a cost-recovery system. 

The Children’s Power Play! Campaign coordinates with UC-FSNEP’s school-based 
programs for classrooms and cafeterias in order to cross-promote programs and 
ensure complementary services. The Children’s Power Play! Campaign’s School 
Idea & Resource Kits are on the approved materials list for the U.C. Cooperative 
Extension Programs. During FFY 20112, the Children’s Power Play! Campaign and 
UC-FSNEP state-level staff will continue to identify effective models for 
collaboration, while ensuring program and fiscal integrity between the two SNAP-Ed 
programs. State-level Children’s Power Play! Campaign staff will conduct periodic 
meetings with UC-FSNEP staff to continue to coordinate efforts and encourage 
similar coordination at the regional level.  

During FFY 2012, the Power Play! Campaign and Harvest of the Month, as well as 
the adult-targeted programs, will continue to look for ways to support the First Lady’s 
Let’s Move! initiative. If the CDPH license agreement for Fruits & Veggies—More 
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Matters® is signed, the campaigns and programs will integrate more closely with the 
National Fruit and Vegetable Program. 

The Power Play! Campaign staff also regularly coordinate with the California 
Department of Education on their nutrition and physical activity-related activities, 
such as encouraging schools to apply for the Fresh Fruit and Vegetable Program, 
promoting participation in the Healthier US Schools Challenge, promoting Let’s 
Move Salad Bars to Schools, bringing nutrition education to summer meal program 
sites, presenting nutrition education, marketing, and promotion at Fresh Fruit and 
Vegetable Trainings, encouraging competition for recognition by the Alliance for a 
Healthier Generation, and collaborating with afterschool regional leads.   

Within CDPH, the Power Play! Campaign staff coordinates with the Center for 
Physical Activity, the Safe Routes to School Team, and the Coordinated School 
Health staff.   

In FFY 2012, the departments and agencies participating in the State Nutrition 
Action Collaborative (SNAC) will work together and with County Nutrition Action 
Partnerships to reassess priorities in line with the Healthy, Hunger-Free Kids Act of 
2010 and other priorities such as Let’s Move!, the 2010 Dietary Guidelines for 
Americans, the Healthier US School Challenge, the USDA Strategic Plan, 
California’s Health-in-All-Policies, and similar initiatives. It is expected that WIC will 
continue to provide leadership for SNAC.  

 



FVPA CAMPAIGNS
EVALUATION PLAN

FFY 2012

Title of the evaluation Worksite Program  Satisfaction Survey

The project or projects with which it is 
associated Worksite Program

The type of evaluation as primarily a 
formative, process, outcome or impact 
assessment Process

The question(s) to be addressed by the 
evaluation

What are the employers attitudes and opinions about 
the Worksite Program  materials, activities and 
customer service? What improvements can be made 
to the materials, activities, and customer service to 
improve recruitment and retention of worksite 
partners?

The approach to conducting the 
evaluation, including scope, design, 
measures and data collection

The Worksite Program  Satisfaction Survey will include 
a convenience sampling method of 30-50 retailers in 
California where each phone interview will take 10 to 
15 minutes to complete.  The interviewer will explain 
the purpose of the survey, any potential risk or 
benefits, and ensure each respondent their responses 
would be kept confidential. All participants will be 
either worksite senior managers (president, CEO, 
owner), human resource directors, or assigned 
worksite wellness leads for their respective worksites.  
Following the completion of the phone interviews, the 
data is to be compiled into a Microsoft Access 
database and validated the data entries via a dual 
entry validation process.

Plans for using the results

The Worksite Program Satisfaction Survey results will 
be used to guide future refinements to the California 
Fit Business Kit, Fit Business Tips, and posters; 
development of new materials or tools; and 
improvements to the customer service offered through 
the Regional Networks .Whether or not the project/projects have 

been evaluated previously, along with the 
most recent year in which the evaluation 
was done

This will be the first satisfaction survey conducted by 
the Worksite Program.

Project cost $20,000 
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EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Title of the evaluation Retail Program  Point of Purchase Marketing Study
The project or projects with which it is 
associated Network for a Healthy California - Retail Program
The type of evaluation as primarily a 
formative, process, outcome or impact 
assessment Formative and Impact Evaluation

The question(s) to be addressed by the 
evaluation

Will tailored nutrition education messages delivered 
through coupon-like color promotional messages that 
accompany the supermarket purchase receipt increase 
fruit and vegetable purchases made by CalFresh 
participants?

The study will assess the percent of CalFresh shoppers 
purchasing produce (or featured produce items) and 
the dollar amount spent before and during an 
approximate 3 month promotional period as compared 
to comparison group of CalFresh shoppers who do not 
receive the coupon-like messages.  The promotional 
messages will be targeted to "low" and "medium" fruit 
and vegetable CalFresh shoppers based on their 
produce purchase patterns over the previous 
approximately 26 weeks.  (The specific promotional 
and previous shopping periods are to be finalized.) The 
tailored messaging approach will be tested at 
supermarket locations like SaveMart and Lucky 
throughout Northern California.  The data for this 
evaluation will be provided by Catalina Marketing 
Corporation through the use of their existing "shopper-
driven" marketing program.  Catalina Marketing 
promotions are triggered based on the consumer's 
purchase behavior (Universal Produce Code scans) 
and delivered at the point of sale, via a full-color, high-
speed printer.  For this study, only shoppers using a 
Electronic Benefit Transfer card would receive the 
targeted messages.  However, Catalina does not use 
or store any data that would personally identify a 
shopper.  

A comparison will be made to determine whether those 
receiving the messaging are: 1) more likely to purchase 
fresh fruits and vegetables (or a featured produce 
item), 2) spend a high dollar amount on fresh fruits and 
vegetables, and 3) more consistently purchase fresh 
fruits and vegetables when they shop.

Plans for using the results

The results will be used to evaluate the potential of this 
type of messaging approach to possibly add to the 
Retail Program  strategies.

The approach to conducting the 
evaluation, including scope, design, 
measures and data collection
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EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Whether or not the project/projects have 
been evaluated previously, along with the 
most recent year in which the evaluation 
was done

This messaging approach has not been previously 
evaluated by the Network's Retail Program .  

Project cost
Point of Purchase Marketing Study Evaluation costs 
$40,000
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FVPA CAMPAIGNS
FFY 2012

EVALUATION PLAN

Title of the evaluation
Retail Program Retailer Fruit and Vegetable Marketing 
Guide Evaluation

The project or projects with which it is 
associated Network for a Healthy California - Retail Program
The type of evaluation as primarily a 
formative, process, outcome or impact 
assessment Process & Outcome Evaluation

The question(s) to be addressed by the 
evaluation

The Retail Program's Retail Fruit & Vegetable 
Marketing Guide is a technical assistance resource that 
provides an introduction to handling, storage, and 
produce marketing to help small and medium stores in 
low-income communities to improve the quality, variety 
and promotion of their fresh produce inventory.  The 
evaluation will address the following questions: 1) how 
effective are the Guides’ various components for 
assisting retailers in the selection, handling, displaying, 
promotion and sale of fresh produce items, 2) what 
changes are evident in the store and shoppers’ 
purchases, and 3) what, if any, additional technical 
assistance is needed for sustaining or deepening the 
improvements.

The approach to conducting the 
evaluation, including scope, design, 
measures and data collection.

Retail Specialists in up to 3 regions will be paired with 
at least one small to medium size store in a SNAP-Ed 
eligible census tract interested to increase their fresh 
produce sales. Baseline measures of each stores’ 
marketing materials, healthy food inventory and 
produce availability and quality will be conducted using 
the Communities of Excellence in Nutrition, Physical 
Activity and Obesity Prevention (CX3) Food Availability 
& Marketing Survey and Quality Scorecard. Additional 
baseline sales and operating cost information will also 
be collected. 
The Retail Specialist will work with the participating 
store to complete the Retail Fruit & Vegetable 
Marketing Guide’s various components such as the 
business plan, in-store customer survey, 
merchandising and display strategies. Structured 
feedback tools will be developed to document the 
effectiveness of the Guide, the changes that are made 
and the types of additional community partnerships or 
technical assistance that is needed. The evaluation will 
also explore the potential for partnering with other 
organizations such as the Public Health Law & Policy 
which has considerable expertise in this area.
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FVPA CAMPAIGNS
FFY 2012

EVALUATION PLAN

Plans for using the results

The evaluation results will be used to determine the 
effectiveness of the Marketing Guide and to identify 
areas for further improvements as well as to inform 
decisions regarding appropriate partnerships and 
technical assistance strategies for working with small 
retailers in low-income communities to increase their 
fruit and vegetable sales. 

Whether or not the project/projects have 
been evaluated previously, along with the 
most recent year in which the evaluation 
was done

This approach has not been previously evaluated by 
the Network's Retail Program .  

Project cost
Retailer Fruit and Vegetable Marketing Guide pilot 
Evaluation costs $50,000
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FVPA CAMPAIGNS
EVALUATION PLAN

FFY 2012

Title of the evaluation Retail Program  Retailer Satisfaction/Feedback Survey
The project or projects with which it is 
associated Network for a Healthy California - Retail Program
The type of evaluation as primarily a 
formative, process, outcome or impact 
assessment Process Evaluation

The question(s) to be addressed by the 
evaluation

Retailer Satisfaction/Feedback
Are the profiled retailers reaching the target clientele, 
what are the retailers’ attitudes and opinions about the 
Retail Program  activities and customer service and 
what are their suggestions for improvement?

The approach to conducting the 
evaluation, including scope, design, 
measures and data collection

The Retailer Satisfaction Survey includes a 
convenience sampling method of 60+ retailers in 
California where each phone interview will take 10 to 
15 minutes to complete.  The interviewer will explain 
the purpose of the survey, any potential risk or benefits, 
and ensure each respondent their responses would be 
kept confidential. All participants will be either general 
managers or produce managers for their respective 
stores.  The interview will include questions about the 
stores experience and feedback on the Retail Program 
activities.  General store descriptive information will 
also be collected including voluntary questions about 
the percent of total sales represented by CalFresh 
dollars and the average amount of CalFresh dollars 
redeemed in the store in the average month.

Plans for using the results

The principle use for the results will be to inform 
improvements in the Retail Program  activities to be 
responsive to retailer perspective and opinions. The 
results will be shared and reviewed with the Retail 
Program  Specialists in each Network  region to identify 
areas for possible improvement.

Whether or not the project/projects have 
been evaluated previously, along with the 
most recent year in which the evaluation 
was done

Retailer Satisfaction Survey was most recently 
conducted in FFY2009. From year to year, questions 
are modified or changed. 

Project cost Retailer Satisfaction Survey Evaluation costs $20,000
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PLAYING FOR HEALTHY CHOICES
2012 EVALUATION PLAN

Title of the evaluation
Playing for Healthy Choices

The project or projects with which it is associated The Network for a Healthy California- Physical Activity Integration 
Program

The type of evaluation as primarily a formative, 
process, outcome or impact assessment

Process

The question's to be addressed by the evaluation
How can Playing for Healthy Choices  be integrated with nutrition 
education among the Supplemental Nutrition Assistance Program 
(SNAP) eligible? What improvements can be made to Playing for 
Healthy Choices  to improve its effectiveness?

The approach to conducting the evaluation, 
including scope, design, measures and data 

collection

Surveys are of implementation of Playing for Healthy Choices 
Measures will include qualitative and quantitative items of  the 
implementation of the customized 56 card deck and Activity online 
resource with PA and nutrition messaging geared toward the 
SNAP-ed audience. The cards will have silhouttes of people that 
represent the cultural diversity, limited mobility and age groups of 
the target audience. The Network  will also translate the new 
resource to Spanish.

Plans for using the results
Develop resources that integrate Physical Activity (PA) with 
nutrition education and can be used by the Network’s  partners to 
increase PA levels among low-income adults in California. 

Whether or not the project/projects have been 
evaluated previously, along with the most recent 

year in which the evaluation was done
N/A

Project cost
$5,000 
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Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL
% 

DIFFERENCE

1,403,106 113,644 1,516,750 1,741,294 61,890 1,803,184 18.88                      

1,573,329 0 1,573,329 1,480,000 0 1,480,000 (5.93)                       

57,605 5,742 63,347 51,195 6,714 57,909 (8.58)                       

  4. Materials 0 0 0 0 0 -                          

  5. Travel 61,865 4,345 66,210 55,209 261 55,470 (16.22)                     

  6. Administrative * 55,000 0 55,000 78,876 0 78,876 43.41                      

168,500 43,981 212,481 209,500 23,309 232,809 9.57                        

  8. Maintenance * 0 0 0 0 0 -                          

  9. Equipment & Other Capital  Expenditures 58,975 0 58,975 0 0 0 (100.00)                   

Total Direct Costs 3,378,380 167,712 3,546,092 3,616,074 92,174 3,708,248 4.57                        

  11. Indirect Costs @11.6 % of Personnel Costs 
for State staff** 428,183 9,773 437,956 432,123 7,179 439,302 0.31                        

  12.  TOTAL COSTS $3,806,563 $177,485 $3,984,048 $4,048,197 $99,353 $4,147,550 4.10                        

**Indirect Cost rate for the State is 11.6% of total personnel costs and  PHI is 16.3% of total budget less subcontracts

  7. Building/Space & Other General Expenses*

See Appendices, Sction C, Staffing, and Section D, Budget Summary for detailed staffing and operating costs for state and 
Public Health Institute (PHI)

*Administrative and Maintenance costs for state included in the line Building/Space & Other General Expenses.  PHI budgets for 
Administrative costs separately

All costs on the state side roll up to the detailed budgets and budget  justifications in Section C for staffing and Section D for operating costs.  
State staff in Section C are now identified by name and state level project budgeted under.

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT BUDGET COVER SHEET (BCS)

NETWORK FOR A HEALTHY CALIFORNIA FRUIT, VEGETABLE, AND PHYSICAL ACTIVITY CAMPAIGN
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements
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State Justifications

PHI Justifications

3. PHI increase related to factoring FTE on Supplies for increase in personnel FTE.
5. PHI increase due to the increase in personnel FTE.

7. PHI increase due to the increase in personnel FTE.

1. PHI increase due to 1) moving the Physical Activity HE IIV, HE III positions  funded in FY11 under Regional Networks to 
FVPA in FY12; and 2) funding the MS II and TAS II positions in FFY2012.

6. Apparent increase the result of a correction to the report line mapping of accounts which were previously included in line 9 in 
error.

9. Apparent decrease the result of a correction to the report line mapping of accounts which were previously included in line 9 in 
error.

1. Decrease of approximately 46% - HPM II, and supporting OT were split among only three projects in FFY2011 and the SSM 
III was spread amont 7 projects.  In FFY2012, the HPM II and OT are spread among 5 projects and the SSM II is spread among 
all 10 projects.  In FFY2012 Community Development and Administration were combined as one project .

7. The decrease in salaries and benefits (1), is reflected also in the decrease in this line item

11. The decrease in this line item is a reflection of the decrease in salaries and benefits even though the indirect rate increase 
from 8.6% in FFY 2011 to 11.6% in FFY 2012

p g y p j p
SSMIII was among seven projects in FFY2011 and 10 in FFY2012. Community Development and Administration were 
combined as one project in FFY 2011

10% Budget Changes Justifications

3 The increase in the state budget for this line item is due to the additional allocation of $2,808.30 per FTE.  Ths amount is 

presented in detail in the state document in Secion D titled 4. FFY2012 CDPH Non-Capital Equipment/Supplies.
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Fruit, Vegetable, and Physical Activity Campaigns 
Budget Cover Sheet 
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Fruit, Vegetable, and Physical Activity Campaigns Unit 

FFY 2012 

 

 

Public Health Institute  
  
 
Federal Share Budget 
  1. Personnel Salaries/Benefits 1,741,294 
  2. Contracts/Grants/Agreements** 1,480,000 
  3. Non-capital Equipment/Supplies 51,195 
  4. Materials 0 
  5. Travel 55,209 
  6. Administrative 78,876 
  7. Building Space 209,500 
  8. Maintenance 0 
  9. Equipment & Other Capital Expenditures 0 
10. Total Direct Costs 3,616,074 
11. Indirect Costs  16.3% 432,123 
12. TOTAL COSTS 4,048,197 

 
 

** For any subcontract over $50,000, a project summary and budget summary have 
been included as attachments to the unit budget justification. 
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Fiscal Year October 1, 2011 to September 30, 2012 
 

Personnel, Fiscal and Development Services for the Network for a Healthy 
California 

 
Fruit, Vegetable, and Physical Activity Campaigns Unit (Contract) 

 
CONTRACT – FVPA Campaigns Unit  Actual   
PERSONNEL FTE Monthly Months Total
Program Administrator III 100% 7,295 12  $    87,543 
Marketing Manager I (5% CalFresh) 95% 6,055 12  $    72,655 
Marketing Manager I 100% 5,588 12  $    67,053 
Marketing Manager I 100% 5,323 12  $    63,877 
Marketing Manager I 100% 5,296 12  $    63,549 
Marketing Manager I 100% 4,900 12  $    58,800 
Health Educator IV 100% 5,775 12  $    69,300 
Health Educator IV 100% 5,775 12  $    69,300 
Health Educator IV 100% 5,688 12  $    68,250 
Health Educator III 100% 4,527 12  $    54,325 
Marketing Specialist IV 100% 5,452 12  $    65,426 
Marketing Specialist III 100% 5,324 12  $    63,893 
Marketing Specialist III 100% 4,893 12  $    58,715 
Marketing Specialist III 100% 4,813 12  $    57,750 
Marketing Specialist III 100% 4,695 12  $    56,336 
Marketing Specialist III 100% 4,638 12  $    55,650 
Marketing Specialist III 100% 4,505 12  $    54,065 
Marketing Specialist III 100% 4,495 12  $    53,945 
Marketing Specialist II 100% 4,004 12  $    48,048 
Outreach Education Specialist II 100% 4,813 12  $    57,750 
Technical Assistance Specialist II 100% 3,635 12  $    43,618 
Subtotal Salaries   $1,289,848 
Benefits @ 35.00%    451,447 
TOTAL PERSONNEL COSTS   $1,741,295 
 
In this table, one Marketing Manager I is funded 5% under CalFresh Outreach Plan. 
 
 
OPERATING EXPENSES AND EQUIPMENT 
 
TRAVEL  
1. Travel: In-State $45,609
2. Travel: National Conference/Out-of-State 9,600
TOTAL  $55,209
 



  Fruit, Vegetable, and Physical Activity Campaigns 
  Budget Justification 

 

 
FFY 12 Plan Page 3 of 15 093011 

1. TRAVEL: IN-STATE 
Staff Travel Rate Annual  FTE Monthly Months Total 
Program Administrator III 5,110 100% 425.83 12 5,110 
Marketing Manager I (5% CalFresh) 2,030 95% 169.17 12 1,929 
Marketing Manager I 2,030 100% 169.17 12 2,030 
Marketing Manager I 2,030 100% 169.17 12 2,030 
Marketing Manager I 2,030 100% 169.17 12 2,030 
Marketing Manager I 2,030 100% 169.17 12 2,030 
Health Educator IV 2,030 100% 169.17 12 2,030 
Health Educator IV 2,030 100% 169.17 12 2,030 
Health Educator IV 2,030 100% 169.17 12 2,030 
Health Educator III 2,030 100% 169.17 12 2,030 
Marketing Specialist IV 2,030 100% 169.17 12 2,030 
Marketing Specialist III 2,030 100% 169.17 12 2,030 
Marketing Specialist III 2,030 100% 169.17 12 2,030 
Marketing Specialist III 2,030 100% 169.17 12 2,030 
Marketing Specialist III 2,030 100% 169.17 12 2,030 
Marketing Specialist III 2,030 100% 169.17 12 2,030 
Marketing Specialist III 2,030 100% 169.17 12 2,030 
Marketing Specialist III 2,030 100% 169.17 12 2,030 
Marketing Specialist II 2,030 100% 169.17 12 2,030 
Outreach Education Specialist II 2,030 100% 169.17 12 2,030 
Technical Assistance Specialist II 2,030 100% 169.17 12 2,030 
TOTAL    $45,609 
 
Travel estimates are based on 70 percent of the calculated standard costs for the funding 
year 2011-2012 approved by the California Department of Public Health (CDPH). The line 
item -- travel -- has three levels (light, medium, and heavy) approved by CDPH.  The 
estimated cost per staff person at the heavy travel rate is $8,890, medium travel rate per 
staff person is $5,110 and the light travel rate is $2,030.  
 
2. TRAVEL: NATIONAL CONFERENCE/OUT-OF-STATE 
Travel estimates for National Conference and Out-of-State travel are summarized here by 
staff member and included in the detailed travel justification on Section D Budget Summary, 
Travel, Public Health Institute. 

Personnel Conference Total

Marketing Manager I Multicultural Marketing & Diversity Conference 3,000 
Marketing Manager I 
(Wkste) 

Art and Science of Health Promotion 2,000 

Program Administrator III 
(FVPA) 

Association of State and Territorial Public Health 
Nutrition Directors Annual Meeting 

1,600 

Marketing Manager I 
(Ret) 

Food Marketing Institute Health & Wellness 
Conference 

3,000 

TOTAL TRAVEL: NATIONAL CONFERENCE/OUT-OF-STATE 9,600 
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SUPPLIES -- General Expenses 
Personnel FTE Monthly Months Total
Program Administrator III 100% 192.50 12.0 2,310 
Marketing Manager I (5% CalFresh) 95% 182.92 12.0 2,195 
Marketing Manager I 100% 192.50 12.0 2,310 
Marketing Manager I 100% 192.50 12.0 2,310 
Marketing Manager I 100% 192.50 12.0 2,310 
Marketing Manager I 100% 192.50 12.0 2,310 
Health Educator IV 100% 192.50 12.0 2,310 
Health Educator IV 100% 192.50 12.0 2,310 
Health Educator IV 100% 192.50 12.0 2,310 
Health Educator III 100% 192.50 12.0 2,310 
Marketing Specialist IV 100% 192.50 12.0 2,310 
Marketing Specialist III 100% 192.50 12.0 2,310 
Marketing Specialist III 100% 192.50 12.0 2,310 
Marketing Specialist III 100% 192.50 12.0 2,310 
Marketing Specialist III 100% 192.50 12.0 2,310 
Marketing Specialist III 100% 192.50 12.0 2,310 
Marketing Specialist III 100% 192.50 12.0 2,310 
Marketing Specialist III 100% 192.50 12.0 2,310 
Marketing Specialist II * 100% 309.17 12.0 3,710 
Outreach Education Specialist II 100% 192.50 12.0 2,310 
Technical Assistance Specialist II * 100% 309.17 12.0 3,710 
TOTAL SUPPLIES    $51,195 
 
Each line item is calculated per individual staff factoring in FTE.  The line item -- general 
expenses -- covers supplies; the standard approved cost per staff person approved for the 
California Department of Public Health (CDPH) for 2011-2012 is $3,300, plus an office 
automation allowance of $2,000 for computer workstation and peripherals. Staff budgeted 
for office automation is indicated by an asterisk. Estimated cost per person is based on 70 
percent of the calculated standard costs. 
 
CONTRACTUAL-SUBCONTRACTS 

1. * African American Campaign Faith Projects 450,000 
2. African American Campaign Beauty Salon Channel 90,000
3. Children’s Power Play! Campaign Evaluation Study 250,000 
4. Latino Campaign Evaluation Study 200,000
5. Latino Campaign Telenovela 75,000
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6. African American Campaign Evaluation Study Design 75,000
7. Toolbox for Community Educators Updates 20,000
8. Community Events Manual and Intervention Updates 30,000
9. Harvest of the Month Links to Common Core Standards 5,000
10. Harvest of the Month Farm to School Lessons 50,000
11. Physical Activity Integration Playing for Healthier Choices 

Evaluation Project 
5,000

12. Physical Activity Integration Mini-Training Development 15,000
13. Retail Program Retailer Fruit and Vegetable Marketing Guide Pilot 

Project 
50,000

14. Retail Program Point-of-Purchase Marketing Study 25,000
15. Worksite Program Situational Analysis 25,000
16. Worksite Program California Fit Business Kit Updates 50,000

TOTAL CONTRACTUAL 
* Asterisked Subcontracts are subawards removed from the Indirect 
Costs Calculation. 

$1,415,000

 
 
The subcontractors for the Network for a Healthy California Statewide Campaigns and 
Programs are listed below with a description of their activities.   
 
 

1. * African American Campaign Faith Projects 450,000
 
The African American Campaign will provide grant funds to 3 Faith Projects ($150,00 
annually per contractor) to recruit and provide support to a minimum of 10 qualifying 
African American churches each. The churches will implement Body & Soul: A 
Celebration of Healthy Living, a model program that has been proven nationally to 
increase fruit and vegetable consumption among African Americans; implement nutrition 
education and physical activity promotion interventions in the community; and conduct 
media and public relations events that bring attention to the health disparities affecting 
this community and resources available for nutrition education.  Costs include 
personnel, sub-agreements, supplies, pro-rated space, travel, and indirect costs 
associated with providing training and technical assistance to church-site staff and 
volunteers, conducting nutrition education activities, and administration of the program. 
Costs are detailed in the Project Summary Budget. 
 

2. African American Campaign Beauty Salon Channel 90,000
 
Subcontractors will assist the African American Campaign with the development of tools 
and resources for a beauty salon channel and with pilot testing the channel for possible 
future inclusion in the African American Campaign regional implementation. 
Development will be based on the results of a literature review, key informant 
interviews, and focus groups conducted in FFY 2011. The project will include 
development of consumer materials content and training materials for implementing a 
pilot project and coordination of a small-scale pilot with beauty salons and beauty 
supply stores that serve SNAP-Ed eligible African American women to determine the 
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feasibility of a large-scale rollout through the Regional Networks. The Network is 
seeking to strengthen and enhance its interventions targeting African American women 
due to disproportionately high levels of overweight and obesity and low levels of fruit 
and vegetable consumption in this audience. Estimate is based on historical costs.  
Projected cost includes personnel, supplies, printed materials, travel, and indirect costs 
as detailed in the Project Summary Budget. Actual costs will be determined upon 
selection of the subcontractor. 
 
 

3. Children’s Power Play! Campaign Evaluation Study 250,000
 
The Children’s Power Play! Campaign was originally evaluated in 1995 and its community 
approach was proven effective in increasing fruit and vegetable consumption among 9- to 
11-year-old children from low-income families. The Campaign plans to conduct a second 
study to determine the impact of the Campaign interventions on fruit, vegetable, and 
physical activity behaviors and their determinants among SNAP-Ed-eligible 9- to 11-year-
old children.  The updated study will reflect revisions to the Campaign implementation 
tactics, as well as the incorporation of physical activity messages since the original study 
was conducted. In FFY11, a subcontractor assisted with study design, preparation of study 
tools, obtaining Institutional Review Board approval, and study recruitment. In FFY12, this 
large-scale evaluation study will be implemented. The subcontractor is required due to the 
time intensive nature of the evaluation requirements, which creates a greater workload 
than can be completed by existing Network staff, and the special expertise required to 
professionally manage the study, administer dietary recall surveys to children, train and 
monitor intervention implementation to ensure study fidelity, conduct data analysis, and 
prepare written reports. This budget amount will supplement the funds included in the FFY 
2011 Plan Amendment 2. The total budget cost estimates provided by the subcontractor 
assisting with study design. Budget includes personnel for study oversight, data collection 
and data entry, travel, other study materials and costs, and indirect costs, as detailed in the 
subcontractor budget.  For the full project budget of $925,000, the cost breakdown is as 
follows: 

  
  

      Budget 
Breakdown 

Personnel          
Personnel 
Salaries 

   
$196,605  

Data Entry    $124,320  
Fringe Benefits    $71,579  
Total Personnel    $392,504  
Operating         
Equipment & Other Capital   $0  
Trave
l 

   
$38,225  

Data Collectors    $192,102  
Subcontractors    $0  
Other Costs    $113,458  
Total Operating    $343,785  
Total Direct       $736,289  
Indirect Costs @ 26%      $188,711  
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Total          $925,000  

 
 
 
 

4.  Latino Campaign Evaluation Study 200,000
 
The Latino Campaign was originally evaluated in 2000 and its community approach was 
proven effective in increasing fruit and vegetable consumption among Latinos, especially 
those who were Spanish-language dominant. The Latino Campaign plans to conduct a 
second study to determine the impact of the Campaign interventions on fruit, vegetable, 
and physical activity behaviors and their determinants among SNAP-Ed-eligible Latinos.  
The updated study will reflect revisions to the Campaign implementation tactics, as well as 
the incorporation of physical activity messages since the original study was conducted. In 
FFY 2011, a subcontractor will assist with creating a study design for the evaluation. The 
subcontractor also will assist with preparation of study tools, obtaining approval from the 
Public Health Institute Institutional Review Board, and recruitment of study sites. During 
FFY 2012, a subcontractor will implement the evaluation study. The subcontractor is 
required due to the time intensive nature of the evaluation requirements, which create a 
greater workload than can be completed by existing Network staff, and the special 
expertise required to professionally manage the study, administer surveys with English- 
and Spanish-speaking Latinos, train and monitor intervention implementation to ensure 
study fidelity, conduct data analysis, and prepare written reports. This budget amount will 
augment the amount included in the FFY 2011 Plan Amendment. Estimate is based upon 
historical costs. Projected costs include personnel, data collection, entry and analysis, 
supplies, materials, administrative costs, travel, and indirects as detailed in the Project 
Summary Budget. Actual costs will be determined upon selection of the subcontractor. 
 
 

5.  Latino Campaign Telenovela 75,000
 
The Latino Campaign’s telenovela is a nutrition education video targeted to Latinos 
using a format and style that is appealing and culturally appropriate. A telenovela was 
originally developed over ten years ago and has been extremely well received by 
partners and consumers. In FFY 2011, a subcontractor developed the script and 
storyboards for an updated telenovela based on the most recent Dietary Guidelines for 
Americans. Production and editing will be completed in FFY 2012. Estimate is based on 
historical costs for similar video production.  Projected costs include personnel for video 
direction and project oversight, actor costs, supplies, materials, travel, and indirect costs 
as detailed in the Project Summary Budget.  Actual costs will be determined upon 
selection of the subcontractor. 
 

6.  African American Campaign Evaluation Study Design 75,000
 
While components of the African American Campaign have been individually evaluated, a 
large-scale study to assess the overall effectiveness of the campaign has not yet been 
conducted. During FFY 2012, the Network will develop a design and tools for a study to 
determine the impact of the African American Campaign interventions on fruit, vegetable, 



  Fruit, Vegetable, and Physical Activity Campaigns 
  Budget Justification 

 

 
FFY 12 Plan Page 8 of 15 093011 

and physical activity behaviors and their determinants among SNAP-Ed-eligible African 
Americans. The subcontractor will assist with development of the study design, preparation 
of study tools, obtaining approval from the Public Health Institute Institutional Review 
Board, and recruitment of study sites. The subcontractor is required due to the time 
intensive nature of the evaluation requirements, which create a greater workload than can 
be completed by existing Network staff, and the special expertise required to determine 
appropriate methods, sample sizes, and possible statistical significance of results. The 
study will be implemented in FFY 2013. Estimate is based upon historical costs. Projected 
costs will include personnel, supplies, materials, travel, and indirect costs as detailed in the 
Project Summary Budget.  Actual costs will be determined upon selection of the 
subcontractor. 
 
 

7.  Toolbox for Community Educators Updates 20,000
 
The Network originally created the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators as a component of the Latino Campaign and it has since been 
adopted by the African American Campaign.  Both campaigns train community-based 
organizations and direct health service providers to use the Toolbox to educate low-
income consumers about fruits, vegetables, and physical activity. In FFY 2012, a 
subcontractor will assist with updating the Toolbox to address several areas, including 
the addition of MyPlate and 2010 Dietary Guidelines for Americans messaging and 
modifications to better meet the needs of the African American population. These 
changes will be made in conjunction with the addition of healthy beverage components 
budgeted under the Healthy Choices project. Projected costs include subcontractor staff 
time to develop concepts, write content, edit, and oversee field testing of any new or 
significantly revised activities; communication and standard office supplies; and 
materials and travel costs associated with field testing.  Actual costs will be determined 
upon selection of the subcontractor. 
 

8.  Community Events Manual and Intervention Updates 30,000
 
A subcontractor will assist the Fruit, Vegetable, and Physical Activity Unit in creating an 
updated intervention approach for the community events channel, which will include 
2010 Dietary Guidelines for Americans and MyPlate messaging and components 
related to healthy beverages and will help meet the unique needs of the primary 
audiences served at community events. These audiences include eligible low-income 
Latino adults, African American adults, and children. The project will include 
development of community events themes, activities, and messages, pilot testing with 
each of the target audiences, and updates to the Community Events Manual. Projected 
costs include subcontractor staff time to develop concepts and intervention activities, 
field test activities, and create content for the Manual; communication and standard 
office supplies; and materials and travel costs for field testing intervention activities. 
Actual costs will be determined upon selection of the subcontractor. 
 

9.  Harvest of the Month Links to Common Core Standards 5,000
 



  Fruit, Vegetable, and Physical Activity Campaigns 
  Budget Justification 

 

 
FFY 12 Plan Page 9 of 15 093011 

A subcontractor will update Harvest of the Month’s “Links to California Content 
Standards” documents. The subcontractor will possess expertise in the education and 
curriculum fields to update documents to ensure each grade level cluster links to core 
curricular areas, nutrition competencies and common core standards. These updates 
will have national utility as the common core standards are nationwide.  Estimate is 
based on historical costs for a similar project conducted for the Children’s Power Play! 
Campaign. Projected costs include subcontractor staff time, teacher stipends as needed 
to review standards links, and communication and standard office supply costs.  Actual 
costs will be determined upon selection of the subcontractor. 
 
 

10. Harvest of the Month Farm to School Lessons 50,000
 
Work in collaboration with Alameda County Office of Education on the development, 
distribution, and training of K-12 Farm 2 School Nutrition Education/Harvest of the 
Month lessons and resources. The recently released national Common Core Standards 
will be used to develop a template for the lessons with ties to core curricular areas and 
the Nutrition Competencies. Projected costs include subcontractor staff time to create 
lesson plans, student workbooks, training test teachers, making revisions based on field 
test results, communication, and indirect costs. Following the completion of lesson plans 
subcontractor will develop teacher training and post completed lessons on Alameda 
County Office of Education’s website and link to the Network’s Harvest of the Month 
website. 
 
 

11.  Physical Activity Integration Playing for Healthier 
Choices Evaluation Project 

5,000

 
A process evaluation is planned in FFY 2012 for Playing for Healthier Choices, a 
physical activity and nutrition education 56-card deck resource tool. Surveys will be 
developed for intermediaries of the resources. Measures will include qualitative and 
quantitative items of the implementation of the customized card deck and activity online 
resource with physical activity and nutrition messaging geared toward the SNAP-Ed 
audience. The Network will also translate the survey and the resource to Spanish. Plans 
for using the results include: housing and disseminating resources that integrate 
physical activity with nutrition education that can be used by the Network’s partners to 
increase physical activity levels among low-income adults in California. Projected costs 
include subcontractor staff time to collect and enter data, analyze data, and prepare a 
final report, as well as communication and standard office supply costs. Actual costs will 
be determined upon selection of the subcontractor. 
 
 

12.  Physical Activity Integration Mini-Training Development 15,000
 
To support the efforts of the Regional Networks there will be 4-6 mini-training themes and 
material content developed for the Physical Activity Specialists. This will adequately build 
their capacity to enable them to conduct their skill-based and mini-trainings. These 
trainings will be delivered to their intermediaries and target population for different audience 
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segmentation. Budget includes all subcontractor fees, including training content, material 
development, and preparation costs.  
 
 

13.  Retail Program Retailer Fruit and Vegetable Marketing 
Guide Pilot Project 

50,000

 
The Retailer Fruit and Vegetable Marketing Guide pilot will be an opportunity to apply 
and assess the resources found within the Guide. The Retailer Fruit and Vegetable 
Marketing Guide is an introduction to handling, storage, and produce marketing for a 
small or medium store environment to help the store improve its fresh produce offerings; 
thereby, increasing fruit and vegetable options and healthier alternatives in food 
deserts. The Guide was developed in prior fiscal years, but has not yet been fully tested 
in the community. Projected costs include personnel, supplies, materials, travel, and 
indirect costs. Actual costs will be determined upon selection of the subcontractor. 

 
14.  Retail Program Point-of-Purchase Marketing Study 25,000

 
A subcontractor will conduct a point-of-purchase (POP) marketing study reaching a 
minimum of 5,000 EBT participants. The purpose of the study is to evaluate the 
influence on buying behavior when consumers using their EBT card are given nutrition 
education messages along with their grocery receipts. Based on whether or not the 
participant used their EBT card to purchase fruits and vegetables, they will receive a 
nutrition message that either provides tips on how to select low-cost seasonal produce 
or messages that encourage them to purchase more fruits and vegetables to reach their 
recommended amounts. The project will require a retail industry subcontractor that can 
identify use of the EBT card at the checkout counter and generate the accompanying 
nutrition message at point of purchase. This project will be conducted with input from 
UC-FSNEP. Costs include the distribution of approximately 150,000 printed nutrition 
education messages for SNAP participants at the point-of-purchase in approximately 
200 retail stores and summary data from the subcontractor that can be used to analyze 
the effectiveness of the messaging. 
 
 

15.  Worksite Program Situational Analysis 25,000
 
The Worksite Program will hire a subcontractor to conduct a situational analysis, 
including a SWOT (Strengths-Weaknesses-Opportunities-Threats) analysis and an 
employer satisfaction survey with currently participating low-wage worksites. The 
Worksite Program employer satisfaction survey will collect general information about the 
impact of the worksite program at qualifying worksites, the utility of tools from the 
California Fit Business Kit offered to the worksites by the Worksite Program, and overall 
satisfaction with the Worksite Program.  The purpose of the survey aids in gauging the 
effectiveness of the Worksite Program, and to explore employer’s attitudes and 
opinions.  The results of the situational analysis will guide future direction and help the 
Worksite Program appropriately position itself to serve the low-wage industries that 
employ SNAP-Ed eligible Californians.  Projected costs include subcontractor staff time, 
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communication costs for conducting the employer satisfaction survey, general office 
supplies, and minor travel to meet with program staff. 
 
 

16. Worksite Program California Fit Business Kit Updates 50,000
 
The California Fit Business Kit was developed and pilot tested in 2006 with ten worksite 
tools to increase fruit and vegetable consumption as well as increase physical activity at 
worksites.  The Kit was developed primarily to impact the office environment and some 
of the tools are not applicable within other industries such as retail, agriculture, hotel, 
and manufacturing.  There is a need to update/revise the Fit Business Kit Tools to 
ensure that each tool can be utilized within these various worksites.  In addition to the 
work already underway to adapt the Kit for the farm worker environment, the Worksite 
Program will adapt the Kit to better serve other low-wage industries, such as the retail 
industry. Additional updates will be incorporated based on the results of the Worksite 
Program SWOT analysis and employer satisfaction survey. Projected costs include 
primarily personnel costs, with additional costs for materials, supplies, and travel. Actual 
costs will be determined upon the selection of the subcontractor. 
 
 
 
OTHER -- General Expenses 

1. General Expenses State Standard Costs 51,328
2. Facilities Operations State Standard Costs 209,500
3. Special Expenses 27,548
4. Consultants 65,000
TOTAL OTHER – GENERAL EXPENSES $353,376
 
 

1.  General Expenses State Standard Costs 
Personnel FTE Monthly Months Total 

Program Administrator III 100% 204.17 12 2,450 
Marketing Manager I (5% CalFresh) 95% 194.00 12 2,328 
Marketing Manager I 100% 204.17 12 2,450 
Marketing Manager I 100% 204.17 12 2,450 
Marketing Manager I 100% 204.17 12 2,450 
Marketing Manager I 100% 204.17 12 2,450 
Health Educator IV 100% 204.17 12 2,450 
Health Educator IV 100% 204.17 12 2,450 
Health Educator IV 100% 204.17 12 2,450 
Health Educator III 100% 204.17 12 2,450 
Marketing Specialist IV 100% 204.17 12 2,450 
Marketing Specialist III 100% 204.17 12 2,450 
Marketing Specialist III 100% 204.17 12 2,450 
Marketing Specialist III 100% 204.17 12 2,450 
Marketing Specialist III 100% 204.17 12 2,450 
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Marketing Specialist III 100% 204.17 12 2,450 
Marketing Specialist III 100% 204.17 12 2,450 
Marketing Specialist III 100% 204.17 12 2,450 
Marketing Specialist II 100% 204.17 12 2,450 
Outreach Education Specialist II 100% 204.17 12 2,450 
Technical Assistance Specialist II 100% 204.17 12 2,450 
Total    $51,328 

 
This budget subcategory includes routine printing, communications, and staff training line 
items based on 70 percent of the calculated standard costs for the funding year 2011-2012 
approved by the California Department of Public Health (CDPH).  Each line item is 
calculated per individual staff factoring in FTE.  The line item -- general expenses in the 
calculated standard costs -- covers supplies and is listed separately in this Budget 
Justification under supplies.  
 
The line item -- printing -- includes routine duplication and printing expenses and the 
estimated cost per staff person is $1,190. The line item -- communications -- includes 
routine mailing, postage, courier expenses, and data center costs.  The estimated cost per 
staff person is $1,050. The estimated cost for training per staff person is $210.  The annual 
estimated cost per staff person is $2,450 (Monthly cost is $204.17). 
 
 

2.   Facilities Operations State Standard  Costs 
Staff Facilities Costs Monthly Months Total 

Program Administrator III 833.33 12 10,000
Marketing Manager I (5% CalFresh) 791.67 12 9,500
Marketing Manager I 833.33 12 10,000
Marketing Manager I 833.33 12 10,000
Marketing Manager I 833.33 12 10,000
Marketing Manager I 833.33 12 10,000
Health Educator IV 833.33 12 10,000
Health Educator IV 833.33 12 10,000
Health Educator IV 833.33 12 10,000
Health Educator III 833.33 12 10,000
Marketing Specialist IV 833.33 12 10,000
Marketing Specialist III 833.33 12 10,000
Marketing Specialist III 833.33 12 10,000
Marketing Specialist III 833.33 12 10,000
Marketing Specialist III 833.33 12 10,000
Marketing Specialist III 833.33 12 10,000
Marketing Specialist III 833.33 12 10,000
Marketing Specialist III 833.33 12 10,000
Marketing Specialist II 833.33 12 10,000
Outreach Education Specialist II 833.33 12 10,000
Technical Assistance Specialist II 833.33 12 10,000
Total   $209,500
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The annual rate for facilities operations per staff person is $10,000 based on the 
calculated standard costs for the funding year 2011-2012 approved by the California 
Department of Public Health (CDPH).  This line item is calculated per individual at the 
monthly rate of $833.33, and for employees covered under another fund, $791.67 at 
95%. 
 
 

3.  Other - Special Expenses (Conference, Publications and Production) 

A. Conference, Meeting and Training 27,548
Total $27,548

 
 

A.   Conference, Meeting and Training 

1) Regional Network Meeting/Training 20,000
2) Advisory Council/Workgroup Meetings 7,548 

Total $27,548
 
 

1) Regional Network Meeting/Training 20,000
 
Conduct one, 2-day technical assistance and training meeting with the Regional Networks 
for a Healthy California campaign and program staff (100-125 attendees per meeting), in 
collaboration with other key Regional Network staff. Budget includes facilities costs, 
audio/visual equipment, participants’ materials, and some travel expenses for partners. 
Estimate is based on costs associated with similar past meetings and trainings.  
 

2) Advisory Council/Workgroup Meetings 4,746 
 

Conduct two in-person meetings of the African American Campaign Advisory Council, two 
meetings of the Latino Campaign Advisory Council, and two meetings of the Harvest of the 
Month workgroup. Action items resulting from meetings will provide strategic guidance and 
direction on African American Campaign, Latino Campaign, and Harvest of the Month 
activities, materials, and tools. Budget includes facilities costs, audio/visual equipment, 
participants’ materials, and some travel expenses for partners. Estimate is based on 
costs associated with similar past meetings and the expectation that the majority of 
meetings will be held at low- or no-cost facilities either within CDPH or secured through 
partners. 
 

4.   Consultants  

A. Regional Network Training 5,000 
B. Power Play! Campaign Children’s Advisory Group/Street 

Team  
15,000
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C. African American Campaign Faith Projects Consultant 30,000 
D. Nutrition Copywriter and Consultant 10,000
E. Harvest of the Month Training Materials Update 5,000

Total  $65,000
 
 

A. Regional Network Training 5,000
 

The Network campaigns and programs will secure consultants to provide expert training to 
Regional Network staff in conjunction with planned meetings, webinars, and via the Web 
site. The training topics will be based upon needs determined by staff and by regional staff 
input. Topics will be designed to improve the delivery of effective interventions to the 
SNAP-Ed-eligible community. Budget includes consultant travel and per diem, training 
materials costs and consultant time for preparation, conducting the training, and conducting 
any necessary follow up, as well as costs for development of web-based training tools. 
 

B. Power Play! Children’s Advisory Group/Street Team  15,000
 
To best adapt the Power Play! social marketing campaign to be continuously relevant to 
the 9- to 11-year-old SNAP-Ed-eligible target audience, a Kids’ Advisory Group will inform 
regional staff with their input and feedback on Campaign material development and 
direction.  A consultant will provide training, materials, and support to these regional 
gatherings, and will advise and implement strategies based on these youth-driven ideas. 
Budget is based on an estimated rate of $75-$100 per hour for 100-150 hours, plus 
associated expenses. 
 
 

C. African American Campaign Faith Projects Consultant $30,000
 
A consultant will provide technical assistance to the African American Campaign Faith 
Projects, including training and technical assistance to the funded faith associations and to 
the participating church sites. The consultant also will conduct key informant interviews with 
current faith projects and faith channel partners recruited through the Regional Networks to 
determine the breadth and depth of interventions, areas requiring additional technical 
assistance, and potential areas for strengthening. The consultant will enhance the 
effectiveness of the Body & Soul interventions and complementary Network interventions 
within the church sites and help faith associations bring the projects to scale in as many 
sites as possible to improve the reach and quality. Estimate is based upon an hourly rate of 
$50-60 and an estimated 400-500 hours, plus expenses. 
 
 

D. Nutrition Copywriter and Consultant 10,000
 
A consultant will provide copywriting and consultation services to assist 
Campaign/Program staff with the development of consumer and intermediary 
communications and nutrition education tools. The nutrition copywriter/consultant will 
assist with projects that will improve the nutrition integrity of Network resources and 
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interventions at the state and local levels. Network staff has identified projects that 
would assist in meeting this goal, but have been unable to complete them to-date due to 
time constraints. The consultant is requested to help move these projects toward 
completion.  The consultant will also support the Network’s Nutrition Standards and 
Guidelines Team in projects related to improving nutrition integrity across the Network. 
May include creating internal nutrition standards and guidelines, developing a nutrition 
message database, writing nutrition and culinary tips, writing web copy, researching 
existing resources, and analyzing recipes. Consultant will be a registered dietitian. 
Estimate is based upon a rate of $50 per hour and an estimated 150-175 hours, plus 
expenses.  
 
 

E. Harvest of the Month Training Materials Update $5,000
 
Update and revise training tools to create a meaningful learning experience that will 
support agencies in successfully implementing Harvest of the Month.  For effective 
implementation of Harvest of the Month it requires training of all those who will be 
working with the monthly elements and those who may be involved in implementing the 
activities throughout the school community. These resources will be used for face-to-
face trainings, as well as trainings utilizing the Harvest of the Month website. Estimate is 
based on a rate of $50 per hour and an estimated 100 hours. 
 

TOTAL OPERATING EXPENSES AND EQUIPMENT1 $1,874,780
TOTAL PERSONNEL 1,741,294
DIRECT COST TOTAL $3,616,074
INDIRECT CHARGES @ 16.3% 1 432,123
TOTAL BUDGET $4,048,197
 
 
1. Note Indirect rate 16.3% is applied to direct cost excluding equipment and contractual. 
Items marked with an asterisk under Subcontracts constitute true sub-awards and are 
removed from the Indirect Costs calculation. Items without this mark are vendor type sub 
agreements and are burdened with indirect costs per PHI’s federally negotiated indirect 
cost rate and base agreement. The modified direct cost is $2,651,072 
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October 1, 2011 to September 30, 2012 
 
 
State-Level Project Summaries for Projects Greater than $50,000 
 
For the following subcontracts, a project summary (excluding evaluation projects) and 
budget summary are attached. 
 
 
CONTRACTUAL-SUBCONTRACTS 
1. African American Campaign Beauty Salon Channel 
 

90,000

2. Children’s Power Play! Campaign Evaluation Study* 
(Note: Total project budget is $925,000 with $250,000 from the 
FVPA Unit budget) 

250,000

3. Latino Campaign Evaluation Study  200,000

4. African American Campaign Evaluation Study* 
 

75,000

5. Latino Campaign Telenovela 
 

75,000

 
* No Project Summary is included because these are evaluation studies. 



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % DIFFERENCE

380,885 380,885 293,419 293,419 -22.96

64,158 64,158 38,500 38,500 0.00

56,092 56,092 45,682 45,682 -18.56

  4. Materials 0 0 #DIV/0!

  5. Travel 22,801 22,801 17,903 17,903 -21.48

  6. Administrative * 0 0 0 0 0.00

44,921 44,921 40,629 40,629 0.00

  8. Maintenance * 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 5,077 5,077 0 0 0.00

Total Direct Costs 573,934 573,934 436,133 436,133 -24.01

  11. Indirect Costs * Please note indirect costs % 
varies with contractor 26,066 26,066 13,867 13,867 -46.80

  12.  TOTAL COSTS $600,000 $600,000 $450,000 450,000 -25.00

Note: Four faith projects were provisioned in FFY 2011. One of those projects was not renewed for FFY 2012.

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA:  FVPA Campaigns Unit, Project #2: African American Campaign Faith Projects
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

FFY 12 Plan 1 of 1  062211



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % DIFFERENCE

60,000 60,000 55,000 55,000 -8.33

0 0 0 0 0.00

8,000 8,000 6,825 6,825 -14.69

  4. Materials 15,000 15,000 12,500 12,500 -16.67

  5. Travel 3,957 3,957 3,936 3,936 -0.53

  6. Administrative * 0 0 0 0 0.00

0 0 0 0 0.00

  8. Maintenance * 0 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0.00

Total Direct Costs 86,957 86,957 78,261 78,261 -10.00

  11. Indirect Costs @ 15% 13,043 13,043 11,739 11,739 -10.00

  12.  TOTAL COSTS $100,000 $100,000 $90,000 90,000 -10.00

Note: Formative research completed in FFY 2011 (deferred from FFY 2010); pilot testing to be completed in FFY 2012 (deferred from FFY 2011)

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA:  FVPA Campaigns Unit, Project #3: African American Campaign Beauty Salon Channel
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

FFY 12 Plan 1 of 1  062211



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % DIFFERENCE

0 35,800 35,800 #DIV/0!

0

0 10,000 10,000 #DIV/0!

0

0 2,000 2,000 #DIV/0!

0

  4. Materials 0 10,000 10,000

0

  5. Travel 0 2,000 2,000 #DIV/0!

0

  6. Administrative * 0 2,500 2,500

0

0 3,494 3,494 #DIV/0!

0

  8. Maintenance * 0 0 0

0

  9. Equipment & Other Capital  Expenditures 0 0 0 #DIV/0!

0

Total Direct Costs 0 65,794 65,794 #DIV/0!

0

  11. Indirect Costs @16.5 %** 9,206 9,206 #DIV/0!

  12.  TOTAL COSTS $0 $75,000 $75,000 #DIV/0!

* Administrative and Maintenance costs for the State are included in the line Building/Space/ & Other General Expenditures; PHI budgets for Administrative costs separately
 (See Appendices, Section C, Staffing and Section D, Budget Summary for detailed staffing costs and budget & justifications)
Item #2. Contracts/Grants/Agreements – See individual Project Summaries for LIA, NIA, and Special Projects in attachment binders. 
** IndirectCost rate for State is 7.3% of total personnel costs and PHI is 16.5% of total budget less subcontracts

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA  - FVPA Project #4 Telenovela
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

FFY2011 Plan 1 of 1 062211



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % DIFFERENCE

53,225 53,225 380,000        380,000 613.95

0 0 235,000 235,000 0.00

4,000 4,000 9,127 9,127 128.18

  4. Materials              4,492 4,492 50,000 50,000 1013.09

  5. Travel 3,500 3,500 30,000          30,000 757.14

  6. Administrative * 0 0 0 0 0.00

0 0 30,000 30,000 0.00

  8. Maintenance * 0 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0.00

Total Direct Costs 65,217 65,217 734,127 734,127 1025.67

  11. Indirect Costs (@26% FFY12) 9,783 9,783 190,873 190,873 1851.16

  12.  TOTAL COSTS $75,000 $75,000 $925,000 $925,000 1133.34

FFY12 Budget is estimated.  Study design is not finalized at this time and a contract has not yet been negotiated for FFY 2012 work.
FFY11: Planning year--study design, study tools, site selection and recruitment, Institutional Review Board approval
FFY12: Study Implementation Year--complete recruitment, training, conduct intervention, dietary assessment, data collection, data analysis, report write-up

Total $925,000 budget is included in multiple locations within the FFY 2012 Plan, including:
$250,000 in the FFY12 FVPA Budget,
$475,000 from Amendment 2 FFY12, and
$200,000 in the FFY12 Augment.

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA  - FVPA Campaigns Unit, Project # 5: Children's Power Play! Campaign Impact Evaluation Study
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

FFY 12 Plan 1 of 1
 062211



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL
% 

DIFFERENCE

52,500 52,500 186,000 186,000 0.00

0 0 120,000 120,000 0.00

3,750 3,750 11,000 11,000 0.00

  4. Materials 4,967 4,967 11,000 11,000 0.00

  5. Travel 4,000 4,000 14,370 14,370 0.00

  6. Administrative * 0 0 18,500 18,500 0.00

0 0 0 0 0.00

  8. Maintenance * 0 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0.00

Total Direct Costs 65,217 65,217 360,870 360,870 0.00

  11. Indirect Costs @8.6 % of Personnel Costs** 9,783 9,783 54,130 54,130 0.00

  12.  TOTAL COSTS $75,000 $75,000 $415,000 $415,000 0.00

FFY12 Budget is estimated.  Study design is not finalized at this time and a contract has not yet been negotiated for FFY 2012 work.
FFY11: Planning year--study design, study tools, Institutional Review Board approval
FFY12-Study Implementation Year: conduct interventions, dietary assessment, data collection, data analysis, report write-up

Total $415,000 budget is included in two locations, including:
$200,000 in the FFY12 FVPA Budget and
$215,000 from FFY11 Amendment 2a

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY) 2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA  - FVPA Campaigns Unit, Project #6: Latino Campaign  Impact Evaluation Study
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

FFY 12 Plan 1 of 1  062211



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL
% 

DIFFERENCE

0 0 52,500 52,500 0.00

0 0 0 0 0.00

0 0 3,750 3,750 0.00

  4. Materials 0 0 4,967 4,967 0.00

  5. Travel 0 0 4,000 4,000 0.00

  6. Administrative * 0 0 0 0 0.00

0 0 0 0 0.00

  8. Maintenance * 0 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0.00

Total Direct Costs 0 0 65,217 65,217 0.00

  11. Indirect Costs @8.6 % of Personnel Costs** 0 0 9,783 9,783 0.00

  12.  TOTAL COSTS $0 $0 $75,000 $75,000 0.00

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY) 2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA  - FVPA Campaigns Unit, Project: African American Campaign  Impact Evaluation Study
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

FFY 12 Plan 1 of 1  081911
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STATE LEVEL PROJECT SUMMARY FORM 

 FFY 2012 

NETWORK FOR A HEALTHY CALIFORNIA FRUIT, VEGETABLE,  
AND PHYSICAL ACTIVITY CAMPAIGNS 

Project #2 
FAITH PROJECTS  

 

1.  Goals & Objectives  (see State Level Objectives)     

2.  Project Title:  African American Campaign Faith Projects    

   Minimum Direct Contacts
 FFY12 Budget 

 F.A.M.E. Assistance Corporation 2,500   $150,000 

   Bayview Charities  2,500   $150,000 

   West Fresno Health Care Coalition 2,500   $150,000 

  

a. Related State Objectives. 

Supports State Level Objectives 1, 2, 3 and 8.  

 

b. Audience.  
The Campaign will target activities to African American families who are eligible, likely-
eligible, or potentially-eligible for the California Food Stamp Program.  

 

Gender: Female and Male 

Ethnicity:  African American 

Languages: English 

Ages:   Adults 18-54 years, primarily women with children 

 

c. Focus on SNAP Eligibles 
The African American Campaign activities funded by USDA are designed to reach SNAP-
Ed-eligible consumers where they shop, learn, worship, and live. These sites are 
identified using the data sources described below.    

Income Targeting Data Sources: 
Site verification of 50% or greater SNAP-Ed-eligibles participating in African American 
Campaign activities will be based on the following data sources: 

 Primary: Network GIS census tract and census block data and school free/reduced-
price meal program enrollment data 

 Secondary: Community-based organization record audits and consumer surveys 
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d. Project Description.  
Key Strategies/Methods: Nutrition education classes; community events; print media; 
radio/TV; internet/websites; training/workshops/conferences; advisory councils; nutrition 
education & community empowerment; research/evaluation; promotion of healthy 
communities (promotion will be directly linked, supportive of, and proportionate to direct 
nutrition education for SNAP-Ed-eligible families). 
 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; food 
safety; cooking skills; CalFresh promotion (brief promotional messages); physical activity 
promotion (integrated with nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Delivery sites for Faith Projects include churches, community-based 
organizations, community events, farmers’ markets, grocery stores, and media and public 
relations events. 
 

Projected Number of Contacts:  

Unduplicated Contacts:   20,850  
Total Contacts:  43,950  

 

Narrative: 
Two African American Campaign Faith Projects contracts were competitively awarded to 
non-profit faith associations in July 2009 to provide nutrition education and physical 
activity promotion to SNAP-Ed-eligible African American families through their eligible 
member churches in California. Two additional Faith Project contracts were awarded in 
June 2010 to qualifying faith associations and alliances.  There are currently three active 
faith projects.  These three distinct faith associations/alliances will work with churches in 
the Central Valley, Los Angeles, and San Diego regions. Faith Projects use the American 
Cancer Society’s Body & Soul program, which provides a framework for successfully 
influencing nutrition and physical activity behaviors among African Americans in church 
settings. The Faith Projects will result in an estimated 20,850 unduplicated contacts, 
including contacts within the churches and their surrounding communities, and an 
estimated 43,950 total contacts with SNAP-Ed-eligible African Americans each year.  
Projected Faith Project numbers have declined significantly due to the omission of the 
public relations/media generated numbers that were included in the FFY 2011 Plan.  The 
numbers were also adjusted to compensate for observed duplicative counting in Scope of 
Work activities.      
 
The key activities of the Faith Projects include (1) recruitment, training, and support to 
qualifying churches within the association’s network to implement the Body & Soul 
program and complementary activities to reach eligible African American adults, (2) 
technical assistance to participating congregations in developing community partnerships 
and educating and encouraging consumers to create positive changes in their 
communities, (3) identification of Champion Pastors to inspire and educate low-income 
African Americans to create healthy changes, (4) collaboration with the Regional 
Networks for a Healthy California, (5) promotion of the African American Campaign, Body 
& Soul, and their key health messages within the faith association’s/alliance’s national, 
state, and community networks, (6) participation on the Network’s statewide African 
American Advisory Council to provide direction and advice to the African American 
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Campaign, and (7) administrative and fiscal management, including required 
documentation of activities, persons participating, and fiscal reporting.    

State-level African American Campaign activities will include program development and 
refinement; materials updating; research and evaluation; partnership development; and 
oversight, training, and technical assistance for the faith associations charged with 
implementing the Campaign interventions. 

e. Summary of Research. 

In partnership with the American Cancer Society (ACS), the African American Campaign 
Faith Projects will work with churches to implement Body & Soul: A Celebration of Healthy 
Living.  An impact evaluation study funded, in part, by the National Cancer Institute and 
conducted by the University of North Carolina and Emory University, showed that the 
Body & Soul program significantly increased fruit and vegetable consumption, decreased 
fat consumption, and increased internal motivation and self-efficacy among program 
participants. It was particularly important that the Network impact evaluation learn 
whether churches could implement the program on their own and achieve a significant 
change in behavior.  

In FFY 2008, the African American Campaign completed testing of the Fruit, Vegetable, 
and Physical Activity Toolbox for Community Educators with African American audiences 
in church and other community settings. The purpose of the study was to test how well 
the Fruit, Vegetable, and Physical Activity Toolbox for Community Educators worked in 
providing effective nutrition education for the community and to determine whether the 
Toolbox could be used to provide the nutrition education lessons within the Body & Soul 
program’s framework.  Study results showed the Toolbox is effective in increasing self-
efficacy among African Americans. There was also a significant increase in the proportion 
of women in the treatment group who reported that they ate 3.5 or more cups of fruits and 
vegetables (from 12.2% before the Toolbox intervention to 31.4% after); and, in reported 
physical activity among women in the treatment group (the proportion of women reporting 
they had been active 5 or more days per week increased from 34.0% to 59.0% for activity 
the previous week, and 37.2% to 59.3% for activity in a usual week.   

f. Modification of Project Methods/Strategies. 
From 1999 through 2008, the African American Campaign funded churches directly 
through its faith-based community projects. In 2009, the Campaign modified its approach 
to fund “faith associations” in order to build upon the successful approaches and lessons 
learned through the faith-based community projects but engage a larger number of 
churches, communities, and African American families within the state.  In 2010, the 
Campaign modified its approach even further to include “faith alliances” as well.  

g. Use of Existing Educational Materials. 

The African American Campaign uses materials that have been designed and tested for 
African American audiences.  These materials were modified to incorporate the new 
Champions for Change brand and to improve upon the materials based on feedback from 
local projects and will be modified as necessary to incorporate the new Fruits and 
Veggies—More Matters® brand.  

Educational Activities/Curricula   

Network for a Healthy California— Building a Healthy Body & Soul 
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This guide supports the Body & Soul program, and is based on 10 years of feedback from 
Network faith partners. The guide walks church leaders through a step-by-step process 
for planning and starting a new health ministry.  It is a complementary component to the 
NCI/ACS Body & Soul: A Celebration of Healthy Eating and Living curriculum.  It includes 
tips for talking About CalFresh, an introduction to food banks and pantries, and a section 
on the new USDA Myplate dietary guidelines.   
 

Body & Soul: A Celebration of Healthy Eating and Living, A Guide for Your Church: The 
guidebook, developed by the National Cancer Institute (NCI) in collaboration with the 
American Cancer Society (ACS), provides African American churches with the framework 
for successfully integrating healthy eating and physical activity into their churches. The 
guide describes Body & Soul’s four pillars and makes a case for the importance of helping 
church members eat more fruits and vegetables and be more physically active. 

Body & Soul: A Celebration of Healthy Eating and Living Community Partner Toolkit: This 
NCI/ACS toolkit includes a variety of program planning tools, templates, and forms to help 
African American churches implement the Body & Soul program. 

Body & Soul Peer Counseling materials:  The NCI/ACS Body & Soul peer counseling 
materials include a peer counseling coordinator’s guide, a peer counselor’s handbook, 
and a peer counseling training video.   

Building a Healthy Body & Soul: Faith-Based Nutrition and Physical Activity Health 
Ministry Guide: See Network for a Healthy California Fruit, Vegetable, and Physical 
Activity Campaigns State Level Project Summary for description. 

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: See Network 
for a Healthy California Fruit, Vegetable, and Physical Activity Campaigns State Level 
Project Summary for description.  

A Day in the Life Video and Discussion Guide: See Network for a Healthy California Fruit, 
Vegetable, and Physical Activity Campaigns State Level Project Summary for description. 

Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: See Network for a Healthy California Fruit, Vegetable, and Physical 
Activity Campaigns State Level Project Summary for description. 

Advocating for the Health of our Communities: Consumer Empowerment Agenda of the 
Network for a Healthy California—African American Campaign Advisory Council:  See 
Network for a Healthy California Fruit, Vegetable, and Physical Activity Campaigns State 
Level Project Summary for description. 

Cookbooks 

Soulful Recipes: Building Healthy Traditions: See Network for a Healthy California Fruit, 
Vegetable, and Physical Activity Campaigns State Level Project Summary for description. 

Everyday Healthy Meals Cookbook: See Network for a Healthy California Fruit, 
Vegetable, and Physical Activity Campaigns State Level Project Summary for description. 

Brochures 

Fruits and Vegetables for Your Health, Your Neighborhood, and Your Life and Physical 
Activity for Your Health, Your Neighborhood, and Your Life:  See Network for a Healthy 
California Fruit, Vegetable, and Physical Activity Campaigns State Level Project 
Summary for description. 
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Why Do Fruits and Vegetables Matter to Men?: See Network for a Healthy California 
Fruit, Vegetable, and Physical Activity Campaigns State Level Project Summary for 
description. 

Posters 

“Afternoon in the Park” Artwork: See Network for a Healthy California Fruit, Vegetable, 
and Physical Activity Campaigns State Level Project Summary for description. 

Adult Cups of Fruits and Vegetables poster: See Network for a Healthy California Fruit, 
Vegetable, and Physical Activity Campaigns State Level Project Summary for description. 

Nutrition Education Reinforcement Items 

See Network for a Healthy California Fruit, Vegetable, and Physical Activity Campaigns 
State Level Project Summary for description.  
 
USDA/Other Materials Promoted/Used by Campaigns 

In addition to the materials listed above, the African American Campaign promotes the 
use of materials and resources produced by USDA, the Centers for Disease Control and 
Prevention, the Produce for Better Health Foundation, and other reputable sources, as 
appropriate.   

h. Development of New Educational Materials. 
No new Faith Project educational materials are planned for FFY 2011.  The 
campaigns/programs will routinely review new USDA materials as they become available 
to determine whether they should be reproduced or purchased in order to infuse them into 
our interventions.   

Key Performance Measures/Indicators. 

Key performance measures will include improvements in knowledge and increases in the 
key SNAP-Ed recommended behavioral outcomes; consumption of fruits and vegetables 
and increases in physical activity.  Additional performance measures will include target 
audience impressions. Measurement occurs through statewide and special surveys, 
semi-annual reports, Activity Tracking Forms, media reports, the California Dietary 
Practices Survey of adults, and the Network Benchmark Survey. 
For more information see the Introduction to Section B.  

 
3. Evaluation Plans 
Formative: The African American Campaign will not conduct any formative research related 
specifically to the faith channel during FFY 2012. 

Process: Measures will be collected by Faith Projects via Activity Tracking Forms (ATFs).  
Measures will include number of classes/events conducted, number of participants, number of 
social marketing contacts, number of partner organizations, documentation of media efforts, 
etc. The ATFs also document the targeting data for each site at which interventions are 
conducted. In FFY 2012, the Campaign will also conduct key informant interviews with faith 
projects, as described in the evaluation summary.  

 
      4. Coordination Efforts 

The African American Campaign Faith Projects reside in the cities of Fresno, Los Angeles and 
San Diego.  Faith Project staff will coordinate with the Regional Networks that currently 
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implement the African American Campaign in each of those cities. Specifically, they will 
cooperate to determine which churches in the region will be recruited and served by each 
agency, coordinate on annual media plans, participate in joint trainings offered by the state-
level Campaign, work together to involve Champion Moms and Champion Pastors in activities 
occurring in the regions, and collaborate as appropriate in planning and conducting regional 
nutrition education initiatives, Black History Month and Juneteenth promotions, and consumer 
nutrition education and empowerment forums. In addition, the Regional Networks will provide 
training to participating Faith Project staff and churches on the Fruit, Vegetable, and Physical 
Activity Toolbox for Community Educators, Community Youth Organization Idea & Resource 
Kits, and other appropriate resources offered through the Regional Networks. The African 
American Campaign Faith Projects will promote the use of nutrition assistance programs such 
as food stamps, WIC, and child nutrition programs (i.e., lunch, breakfast, summer and after-
school programs) to help families extend their food dollars and obtain the foods they need to 
maintain their health. They also will promote food banks and other charitable resources as 
appropriate. The Faith Projects will use flyers, brochures, and other educational materials to 
connect eligible families with local resources for health information and physical activity 
options.  
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STATE LEVEL PROJECT SUMMARY FORM 
FFY 2012 

NETWORK FOR A HEALTHY CALIFORNIA: FRUIT, VEGETABLE, AND PHYSICAL 
ACTIVITY CAMPAIGNS UNIT, Project #3  

AFRICAN AMERICAN CAMPAIGN BEAUTY SALON/SUPPLY CHANNEL 

 

1. Goals & Objectives (See State Level Objectives).  
 
2. Project Title: African American Campaign Beauty Salon/Supply Channel 

a.  Related State Objectives  

Related State Objectives include 1, 2, and 3 

b. Audience 
 

Gender: Female 

Ethnicity: African American  

Languages:  English 

Ages: Adults 18-54 years, primarily with children 

 

c. Focus on SNAP Eligibles 
The African American Campaign beauty salon channel will be designed to reach SNAP-
Ed eligible women at beauty salons and beauty supply stores located in qualifying census 
tracts and census blocks. 

d. Project Description 
 
Key Strategies:  Nutrition education classes; print media; internet/websites; social media; 
training/workshops/conferences; nutrition education & community empowerment; 
research/evaluation;  promotion of healthy communities (promotion will be directly linked, 
supportive of, and proportionate to direct nutrition education for SNAP-Ed-eligible 
families). 

 
Key Educational Messages:  Fruits and vegetables; healthier eating, in general; CalFresh 
promotion (brief promotional messages); physical activity promotion (integrated with 
nutrition education); chronic disease and obesity prevention.  

 
Intervention Sites: Delivery sites for the Beauty Salon/Supply Channel SNAP-Ed eligible 
population include beauty salons and beauty supply stores. 

 

Projected Number of Contacts: 

Direct contacts: 896 
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In salons that serve primarly African American cliente, there are likely between two and 
eight stylists working at one time. Each stylist will see between two and twelve clients per 
day (on average, seven), and work 5 days per week. Thus, at one salon, we can expect 
to see between 70 and 280 client visits per week, or between 14 and 56 clients per day). 
We expect to recruit a minimum of ten salons for this pilot project. Over the course of 8 
months (Months 1 and 2 for recruitment and training, Months 11 and 12 for evaluation, 
including data collection and analysis), we expect to have the intervention delivered at a 
beauty salon and/or beauty supply store 2 days per week. Two days x 32 weeks = 64 
days; 64 days x minimum of 14 clients per day = 896 direct contacts.      

 
 

Objectives:   
 In one month, implement a plan, based on formative research conducted in the 

previous year, to impelment a beauty salon and beauty supply store pilot project 
targeted at African American women.  

 In two months, develop a targeted brochure towards hair care and physical activity for 
African American women between the ages of 18-54 who are low-income (SNAP-Ed 
eligible) 

 In two months, identify and recruit at least 10 beauty salons and two beauty supply 
stores in low-income census tracts who primarily serve African American female 
clientel to implement the pilot project.  

 Over a period of eight months, have at least 20 beauty salon stylists deliver health 
education messages on physical activity, fruit and vegetable intake, and hair care to 
at least 200 African American women. 

 Over a period of eight months, distribute a targeted brochure towards hair care and 
physical activity to at least 896 African American women between the ages of 18-54 
who are low-income (SNAP-Ed eligible) in beauty salons and beauty supply stores.    

 In two months, conduct key informant interviews and focus groups with beauty salon 
hairstylists in at least one of the salons to evaluate the effectiveness and feasability of 
the beauty salon/supply store channel.  

 In one month, evauluate the effectivness of the health education materials provided to 
the target audience with surveys.  

 
Outcomes: 
 A tested and improved heath education tool, addressing physical activity and hair 

care, directed at African American women between the ages of 18-54 who are low-
income (SNAP-Ed eligible) and visit beauty salons and beauty supply stores.  

 Increased knowledge of the acceptability, feasibility, and effectiveness of a beauty 
salon/beauty supply store social marketing campaign in California for African 
American women.  

 
Narrative Summary:  

  
The Beauty Salons are ideal locations for implementing public health interventions in the 
African American community for several reasons. A study conducted by Wakeforest 
University Baptist Medical Center found that many African-American women avoided 
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high-sweat activities to prevent damage to their hairdos.  In fact, thirty-one percent of the 
103 African-American women surveyed said that they exercise less because it might 
harm their hairstyles.  As one researcher who worked on the study stated, few women 
would head straight to the gym from the hair salon, but the dilemma appears to be more 
a factor for African-American women because they tend to spend a disproportionate 
amount of time and money on professional hair care.1   
 
Secondly, beauty salons are common fixtures in African American communities. In the 
United States, there are 312,959 licensed beauty-centered salons, and owners report 
serving an average of 155 clients per week.2 Third, salons are places that women 
frequent regularly—from weekly visits to at least once every 4 to 8 weeks. Fourth, women 
spend a lot of time in the salon during a typical visit—from 45 minutes to 5 hours, 
depending on the services received.3  
 
Lastly, salons are places where health is a typical topic of conversation. Solomon and 
colleagues (2004)4 observed 10 salons and found that approximately 18% of the talk that 
occurs in a salon is health related. Ninety-four percent of licensed cosmetologists report 
talking about health with their customers (Linnan, Kim, et al., 2001).5  
 
Initial formative research will be completed in FFY 2011, including a literature review of 
beauty salon-based health interventions, key informant interviews with others who have 
conducted beauty salon health interventions, and beauty industry opinion leaders in 
California.  Continuing into FFY 12, this project will ascertain the suitability of using 
beauty salons/supply stores to engage African American women where they are 
consistently cared for and where they shop often for hair supplies.  It will be determined if 
the hair stylist is seen as a credible messenger for nutrition and PA in her role as a 
trusted confidante, often with knowledge of the personal history of each of her clients and 
their families.  We will determine if it is feasible for stylists and shop owners to transmit 
nutrition and physical activity messages in a way that would stimulate behavior change.   
 
The key activities of the beauty salon/supply store channel include: (1) identifying and 
recruiting beauty salons and supply stores located in qualifying (SNAP-Ed-eligible) 
census tracts and/or census blocks with high concentrations of SNAP-Ed-eligible African 
American families to participate in the pilot test study, (2) establishing formal relationships 
with the respective hair stylists and beauty supply store staff , and training them to 

                                            
1 Smith, S. Presentation at the Fourth International Symposium of the L’Oreal Institute for Ethnic Hair & Skin Research. 
Miami, FL, November 9-11, 2000 
2 Rudner, L. (2003). 2003 Cosmetology Job Demand Survey. Alexandria,VA: National Accrediting Commission of 
Cosmetology Arts and Sciences.  
3 L. Linnan and Y. Ferguson. “Beauty Salons: A Promising Health Promotion Setting for Reaching and Promoting Health 
Among African American Women.” Health Education Behavior 2007; 34; 517 
4 Solomon, F. M., Linnan, L. A., Wasilewski, Y., Lee, A. M., Katz, M. L., Yang, J. (2004). “Observational study in ten salons: 
Results informing development of the North Carolina BEAUTY and Health Project.” Health Education & Behavior, 31(6), 
790-805.  
5 Linnan, L. A., Kim, A. E., Wasilewski,Y., Lee, A. M., Yang, J., & Solomon, F. (2001). “Working with licensed 
cosmetologists to promote health: Results from the North Carolina BEAUTY and Health pilot study.” Preventive Medicine, 33, 
606-612 
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participate in the pilot project and (3) identifying, designing, testing, and implementing 
nutrition education activities in qualifying salons.  In FFY 13, we anticipate, if appropriate 
based on formative research, developing an interesting fact-based, informational and 
instructional health-education magazine to be left behind at beauty salons and supply 
stores, providing technical assistance to participating beauty salons and stylists on 
initiating, maintaining, and responding to health related dialogue in the Salon, 
encouraging consumers to create positive changes in their communities, and recruiting 
selected hair stylists for participation on the Network’s statewide African American 
Advisory Council to provide direction and advice to the African American Campaign.  
 

e. Summary of Research 

During FFY 2011, the African American Campaign, in collaboration with the Network’s 
Research and Evaluation Unit, is conducting formative research on the use of beauty salons 
and beauty supply stores to convey health messages, with particular attention to beauty 
salons serving low-income women and health messages focused on nutrition and physical 
activity. The Network has identified numerous  published journal articles on utilizing hair 
salons as health promotion and educatoin venues, and is currently reviewing and analyzing 
the articles to identify common themes, promising practices, and recommendations for the 
development of the African American Campaign beauty salon channel. To add to this 
knowledge, the Network will conduct key informant interviews with study authors and with 
other program staff that have used beauty salons for health interventions, regardless of 
whether they have published their findings.  

Our initial research pointed to the work of Sadler and colleagues, Booker, Turner, DiAna and 
Browne, in the 1990s, who added to the groundbreaking trend of using hair salons as 
venues for health education.6-4 Since then, salon-based health programs have emerged all 
over the country.5-1 The Arthur Ash Instititute of Urban Health (AAIUH) has developed the 

                                            
6 Sadler G, Thomas A, Dhanjal S, et al. Breast cancer screening adherence in African American women. Cancer Supplement. 
1998;83:1836-1839. 
2 Booker C, Hurdle A. The Next Time You Go to the Hair Salon... www.vcu.edu/uns/videos/1 998/scripts/breast_cancer.htm.  
3 Turner G. Task Force on Black Women and Heart Disease, New York Affiliate of the American Heart Association. The 
Beautiful Black Woman & Heart Disease Project; 1995. 
4 DiAna's Hair Ego: AIDS Info Up Front. A videotape by Ellen Spiro, 1990, 29 minutes, color, VHS. Order no. W99157. 
 5 Forte DA. Community-based breast cancer intervention program for older African American women in beauty salons. 
Public Health Rep. 1995;1 10:179-183. 
6 Lewis YR, Shain L, Quinn SC, et al. Building community trust: Lessons from a STD/ HIV peer educator program with 
African American barbers and beauticians. Health Promotion Proct. 2002;3(2):133-143. 
7 Linnan LA, Ferguson Yo, Wasilewski Y, et al. Using community-based participatory research methods to reach women with 
health messages: results from the North Carolina BEAUTY and Health Pilot Project. Health Promot Pract. 2005;6:164-173. 
8 Linnan LA, Ferguson YO. Beauty salons: a promising health promotion setting for reaching and promoting health among 
African American women. Health Educ Behav. (in press). 
9 Linnan LA, Kim AE, Wasilewski Y, et al. Working with licensed cosmetologists to promote health: results from the North 
Carolina BEAUTY and Health Pilot Study. Prev Med. 2001;33:606-612. 
10 Browne RC. Sustaining Breast Cancer Control with Community Stylists, NIH National Cancer Institute. 
www.cancer.gov/researchandfunding/ training/R25E. 
11 Browne RC, Wright S, Banks SR, et al. A Soul Sense of Beauty: a Breast Health Communication Training Curriculum and 
Guide for Hairstylists. Arthur Ashe Institute for Urban Health. 2005 VHS. 
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longest-running and most comprehensive salon-based health programs for African-American 
and Afro-Caribbean women, and has expanded the model to personal care establishments 
generally, including barbershops, body-piercing and tattoo salons and laundromats.  The 
health promotion issues addressed by the AAIUH in these settings range from asthma, 
diabetes, cancer (breast, prostate and colorectal), heart health, sexual health, smoking and 
nutrition to organ donation education. The model has also been transcreated for Latina 
salons. In 2001, the National Cancer Institute (NCI) of the National Institutes of Health 
funded the AAIUH to expand the model even further through a program called A Soul Sense 
of Beauty. This program further engaged hair stylists in community health promotion by 
training them how to communicate with their customers about breast health. This effort 
moved the AAIUH's groundbreaking health education efforts to behavioral health 
interventions with potential for lasting community impact.  

f. Modification of Project Methods/Strategies 

The beauty salon/beauty supply channel is a new channel being investigated for possible 
inclusion in the comprehensive African American Campaign social marketing model.    

g. Use of Existing Educational Materials 

The African American Campaign uses materials that have been designed and tested for 
SNAP-Ed eligible audiences.  These materials were modified to incorporate the new 
Champions for Change brand and to improve upon the materials based on feedback from 
local projects and will be modified as necessary to incorporate the new Fruits and Veggies—
More Matters brand and to improve upon the materials based upon feedback from local 
projects. 

Educational Activities/Curricula   

Fruit, Vegetable, and Physical Activity Toolbox for Community Educators: See Network for a 
Healthy California Fruit, Vegetable, and Physical Activity Campaigns State Level Project 
Summary for description.  

A Day in the Life Video and Discussion Guide: See Network for a Healthy California Fruit, 
Vegetable, and Physical Activity Campaigns State Level Project Summary for description. 

Conducting Successful Nutrition Education and Physical Activity Promotion at Community 
Events Manual: See Network for a Healthy California Fruit, Vegetable, and Physical Activity 
Campaigns State Level Project Summary for description. 

Advocating for the Health of our Communities: Consumer Empowerment Agenda of the 
Network for a Healthy California—African American Campaign Advisory Council:  See 
Network for a Healthy California Fruit, Vegetable, and Physical Activity Campaigns State 
Level Project Summary for description. 

Cookbooks 

Soulful Recipes: Building Healthy Traditions: See Network for a Healthy California Fruit, 
Vegetable, and Physical Activity Campaigns State Level Project Summary for description. 

Everyday Healthy Meals Cookbook: See Network for a Healthy California Fruit, Vegetable, 
and Physical Activity Campaigns State Level Project Summary for description. 



 

FFY 12 Plan Page 6 of 7 081811 

Brochures 

Fruits and Vegetables for Your Health, Your Neighborhood, and Your Life and Physical 
Activity for Your Health, Your Neighborhood, and Your Life:  See Network for a Healthy 
California Fruit, Vegetable, and Physical Activity Campaigns State Level Project Summary 
for description. 

 Why Do Fruits and Vegetables Matter to Men?: See Network for a Healthy California Fruit, 
Vegetable, and Physical Activity Campaigns State Level Project Summary for description. 

Posters 

“Afternoon in the Park” Artwork: See Network for a Healthy California Fruit, Vegetable, and 
Physical Activity Campaigns State Level Project Summary for description. 

Adult Cups of Fruits and Vegetables poster: See Network for a Healthy California Fruit, 
Vegetable, and Physical Activity Campaigns State Level Project Summary for description. 

Nutrition Education Reinforcement Items 

See Network for a Healthy California Fruit, Vegetable, and Physical Activity Campaigns 
State Level Project Summary for description.  

h. Development of New Educational Materials 

In FFY 2012, the Network for a Healthy California―African American Campaign will consider 
the development of an interesting fact-based, informational and instructional health-
education magazine to be left behind at beauty salons and supply stores. The 
appropriateness of such a piece will be investigated through the formative research. 

i. Key Performance Measures/Indicators.  
Key performance measures will include process data such as number of stylists, number of 
salons, number of beauty supply stores, number of women reached, and number of 
trainings. A more detailed performance measurement and evaluation plan for this pilot 
project will be developed based upon the formative research. If the channel is proven viable 
and introduced on a larger scale through the Regional Networks, data will be collected 
through the African American Campaign Activity Tracking Form.   

 

3. Evaluation Plan 

Formative: The pilot project will include collection of feedback from channel 
intermediaries such as beauty salon stylists, beauty supply store owners/staff, and 
beauty salon/supply customers, potentially through surveys and interviews. See the 
Beauty Salon evaluation summary for more information. 
 

Process: Evaluation measures will identify the number of stylists, number of salons, 
number of beauty supply stores, number of women reached, and number of trainings.  

 

4. Coordination Efforts 
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The African American Campaign beauty salon/supply store channel will coordinate with 
the six Regional Networks that currently implement the African American Campaign. 
Specifically, they will cooperate to determine which salons, stylists, and supply stores in 
the region will be recruited and served by each agency, coordinate on annual media 
plans, participate in joint trainings offered by the state-level Campaign, work together to 
involve Champion Moms in activities occurring in the regions, and collaborate as 
appropriate in planning and conducting events related to the beauty salon/supply store 
channel. The African American Campaign beauty salon/supply store channel will promote 
the use of nutrition assistance programs such as the CalFresh, WIC, and school meal 
programs to help families extend their food dollars and obtain the foods they need to 
maintain their health. They also will promote food banks and other charitable resources 
as appropriate. The beauty salon/supply store channel will use flyers, brochures, and 
other educational materials to connect SNAP-Ed-eligible families with local resources for 
health information and physical activity options.  

 



FVPA CAMPAIGNS
EVALUATION PLAN FFY 2012

Title of the evaluation
African American FVPA Campaign Faith Projects Key Informant 
Interviews

The project or projects with 
which it is associated

Churches affiliated with the African American Campaign's  Faith 
Projects, former Faith-Based Community Projects and other 
selected churches who have implemented the Body & Soul 
Program

The type of evaluation as 
primarily a formative, process, 
outcome or impact 
assessment Process

The question(s) to be 
addressed by the evaluation

1. To what extent have Body & Soul churches sustained the 
program in the absence of Network support.  2. How many of the 
four B & S pillars did the church implement?  3. What, if any, were 
the obstacles to administering all four B & S pillars?  Was there a 
measurable change in the eating and physical actvity practices of 
church-goers that can be directly attributed to B & S?       
The evaluation will consist of key informant interviews (e.g., 
Pastors, church-site coordinators, kitchen staff), collecting 
interviews from between 150 to 200 churches.

Plans for using the results

Data collected through the Faith Project Evaluation will be used to 
modify the Body & Soul program to be more effective and 
practical.  Whether or not the 

project/projects have been 
evaluated previously, along 
with the most recent year in 
which the evaluation was 
done

The Network  has never evaluated its Body & Soul program. The 
School of Public Health at UNC Chapel Hill as published a process 
evaluation of a Body & Soul project that is unafilliated with the 
Network .

Project cost 45,000

The approach to conducting 
the evaluation, including 
scope, design, measures and 
data collection
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FVPA CAMPAIGNS
EVALUATION PLAN FFY 2012

Title of the evaluation
Impact Evaluation of the African American Campaign 
(planning and design)

The project or projects with which 
it is associated African American Campaign
The type of evaluation as primarily 
a formative, process, outcome or 
impact assessment Impact 

The question(s) to be addressed 
by the evaluation

Does participation in the African American Campaign 
intervention improve fruit and vegetable intake, physical 
activity, knowledge, attitudes, and beliefs among low-
income California African Americans compared to persons 
in a control group?

The approach to conducting the 
evaluation, including scope, 
design, measures and data 
collection

In FFY 2012, evaluation efforts will be focused on 
plannning and designing the quasi-experimental study; 
developing and pilot testing pre/post instruments, data 
collection methods, and Campaign  materials; obtaining 
IRB approval; and recruiting intervention and control sites.

Plans for using the results

If proven effective as-is, continue to disseminate the 
Campaign  intervention regionally throughout the state 
following the current model and use results to promote 
and further diffuse the Campaign ; otherwise, use the 
study findings to refine the Campaign  and improve its 
efficacy.

Whether or not the 
project/projects have been 
evaluated previously, along with 
the most recent year in which the 
evaluation was done. 

While components of the African American Campaign 
have been evaluated, including the Body & Soul Program 
and the Fruit, Vegetable, and Physical Activity Toolbox for 
Community Educators, a large-scale evaluation to test the 
cumulative effect of the Campaign  with its target audience 
has not been completed. 

Project cost $75,000 (FFY 2012)
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Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL
% 

DIFFERENCE

0 0 52,500 52,500 0.00

0 0 0 0 0.00

0 0 3,750 3,750 0.00

  4. Materials 0 0 4,967 4,967 0.00

  5. Travel 0 0 4,000 4,000 0.00

  6. Administrative * 0 0 0 0 0.00

0 0 0 0 0.00

  8. Maintenance * 0 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0.00

Total Direct Costs 0 0 65,217 65,217 0.00

  11. Indirect Costs @8.6 % of Personnel Costs** 0 0 9,783 9,783 0.00

  12.  TOTAL COSTS $0 $0 $75,000 $75,000 0.00

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY) 2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA  - FVPA Campaigns Unit, Project: African American Campaign  Impact Evaluation Study
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

FFY 12 Plan 1 of 1  081911



FVPA CAMPAIGNS
EVALUATION PLAN

FFY 2012

Title of the evaluation African American FVPA Campaign Beauty Salon Evaluation

The project or projects with which it 
is associated

African American Campaign and local projects that provide SNAP-Ed to African 
Americans

The type of evaluation as primarily a 
formative, process, outcome or 
impact assessment Formative

The question(s) to be addressed by 
the evaluation

How are materials that were developed for the Beauty Salon channel received 
by the target audience? How is training in promotion of SNAP-Ed received by 
beauty salon professionals? Do salon professionals feel competent at 
promoting SNAP-Ed after training?

The approach to conducting the 
evaluation, including scope, design, 
measures and data collection

To test consumer materials we will conduct approximately 2 feedback groups 
and possibly one-on-one interviews with 30 beauty salon consumers using 
tools developed in FFY 2010 by Fleishman Hillard in collaboration with 
Research and Evaluation (with minor modifications to the tools as needed). 
Training of 10 salon professionals will be evaluated using a train-the-trainer 
survey developed by Research and Evaluation, conducted at three time points 
(before training, after training, and a follow-up 3 months after).

Plans for using the results

This is a new channel being implemented by the African American Campaign; 
therefore, evaluation results will be key in helping to guide program planning for 
the future of the beauty salon channel.

Whether or not the project/projects 
have been evaluated previously, 
along with the most recent year in 
which the evaluation was done

Formative evaluation is currently underway in FFY 2011 to inform the 
development of this new channel for the African American Campaign.

Project cost 90,000

FFY 12 Plan 1 of 1 081811



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % DIFFERENCE

60,000 60,000 55,000 55,000 -8.33

0 0 0 0 0.00

8,000 8,000 6,825 6,825 -14.69

  4. Materials 15,000 15,000 12,500 12,500 -16.67

  5. Travel 3,957 3,957 3,936 3,936 -0.53

  6. Administrative * 0 0 0 0 0.00

0 0 0 0 0.00

  8. Maintenance * 0 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0.00

Total Direct Costs 86,957 86,957 78,261 78,261 -10.00

  11. Indirect Costs @ 15% 13,043 13,043 11,739 11,739 -10.00

  12.  TOTAL COSTS $100,000 $100,000 $90,000 90,000 -10.00

Note: Formative research completed in FFY 2011 (deferred from FFY 2010); pilot testing to be completed in FFY 2012 (deferred from FFY 2011)

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA:  FVPA Campaigns Unit, Project #3: African American Campaign Beauty Salon Channel
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

FFY 12 Plan 1 of 1  062211
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STATE LEVEL PROJECT SUMMARY FORM 
FFY 2012 

NETWORK FOR A HEALTHY CALIFORNIA: FRUIT, VEGETABLE, AND PHYSICAL 
ACTIVITY CAMPAIGNS UNIT, Project #4  

Telenovela Video Production 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: Telenovela Video Production 

a. Related State Objectives:  
Related State Objectives include 1a, 2a, and 3b. 

b. Audience 
Gender: Male and Female 

Ethnicity: Latinos 

Languages: English /Spanish 

Ages: 18 to 54  

c. Focus on SNAP Eligibles 
The telenovela will be used as a tool to reach SNAP-Ed-eligible Latinos who are 18 to 54 
years old.  

d. Project Description 
Key Strategies:   

The telenovela is a nutrition education video targeted to Latinos using a format and style 
that is appealing and culturally appropriate. The previous telenovela “El Amor Se 
Conquista Por La Comida” was originally developed over ten years ago and has been 
extremely well received by partners and consumers. In FFY 2011, a subcontractor 
developed the script and storyboards for an updated telenovela based on the most recent 
Dietary Guidelines for Americans. It will also include new branding guidelines, new 
CalFresh branding, and new Latino health facts and statistics.  

The telenovela video can be used individually or along with Toolbox lesson to promote or 
enhance the nutrition education and physical activity messages. 

Key Educational Messages:   

The importance of incorporating fruits and vegetables and being physically active to 
reduce the risk of chronic diseases such as obesity, type 2 diabetes, heart disease, and 
cancer. It will also promote CalFresh.  
 
Intervention Sites: 
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Nutrition education Toolbox classes with (CBOs and DHSPs), mini workshop at festival or 
farmers’/flea market, parent’s education class, Latino Campaign’s partner-event. 

 
Projected Number of Contacts:  

To be determined in conjunction with the selected contractors. 
 
Narrative Summary:  

The Telenovela will feature performance to promote the Network’s messages to choose a 
healthier lifestyle by increasing consumption of fruits and vegetable and to be physically 
active. The Telenovela will also include food security, all while debunking the myths 
about SNAP. The scenes will feature family drama and/or comedy style plots. 
 
Reaching SNAP-Ed Consumers: Yes 

e. Summary of Research 
This project has not been previously evaluated. 

f. Modification of Project Methods/Strategies 
This project is an update of a previously-developed tool.  The telenovela format and 
overall strategy will remain the same, with a focus on updating the content and style to 
reflect current dietary and physical activity recommendations and messages. 

g. Use of Existing Educational Materials 
When distributed, the video will be used in conjunction with other existing Network 
materials, such as the Toolbox for Community Educators.  See the Fruit, Vegetable, and 
Physical Activity Campaigns Project Summary for descriptions of current materials used 
by the Latino Campaign. 

h. Development of New Educational Materials 

No new educational materials will be developed. Telenovela uses all existing resources 
as complementary points of nutrition education.  

i. Key Performance Measures/Indicators.  
When complete, distribution of the video will be monitored through the online ordering 
system. In addition, if the Network is able to include the video or portions of the video on 
the website, we will work to obtain data on the number of times it is viewed. The video will 
be included in the large-scale evaluation study of the Latino Campaign. 

j. Evaluation Plan 
See Evaluation Plan Template 
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3. Coordination Efforts 

This project will coordinate with Network-funded projects, Regional Networks, Network State 
staff and LIAs to expose partners and target audience to new statewide public relations and 
community education Teatro events. This project will enhance already existing resources 
and events to assist in meeting Network goals and objectives.  

 



EVALUATION PLAN
FFY 2012

FVPA UNIT and  RESEARCH and EVALUATION UNIT

Title of the evaluation Telenovela Video Production

The project or projects with which it 
is associated Latino Campaign

The type of evaluation as primarily a 
formative, process, outcome or 
impact assessment Formative

The question(s) to be addressed by 
the evaluation

How was the material received by the target audience? Does the telenovela 
clearly and effectively communicate Network  messages? Did Network 
messages have an effect on any key outcome measures (i.e. knowldege, 
outcome expectations, self-efficacy, etc.) pertaining to fruits and vegetables or 
physical activity? Was the telenovela format a viable means of debunking 
myths about CalFresh?

The approach to conducting the 
evaluation, including scope, design, 
measures and data collection

To test the effectiveness of telenovelas we will utilize a pre-post test design in 
toolbox classes (at CBOs and DHSPs) and/or mini-workshops at festival/flea 
markets. Surveys will include questions about knowldege, self-efficacy, and 
outcome expectations related to eating fruits and vegetables and meeting 
physical activity recommendations. Surveys will also inquire about the common 
myths pertaining to CalFresh. In addition, post-tests will ask respondents for 
their opinions related to the ease of understanding the video and the 
enegagement they experienced.

Plans for using the results

Results from this evaluation will guide future versions of telenovelas. Results 
will indicate what components work well, and what parts are ineffective with the 
target audience. In addition, telenovelas will be an integral part of the large-
scale Latino Campaign Evaluation also planned for FFY 12. 

Whether or not the project/projects 
have been evaluated previously, 
along with the most recent year in 
which the evaluation was done This project has not been previously evaluated.

Project cost $75,000 (includes production and pilot testing costs)
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Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % DIFFERENCE

0 35,800 35,800 #DIV/0!

0

0 10,000 10,000 #DIV/0!

0

0 2,000 2,000 #DIV/0!

0

  4. Materials 0 10,000 10,000

0

  5. Travel 0 2,000 2,000 #DIV/0!

0

  6. Administrative * 0 2,500 2,500

0

0 3,494 3,494 #DIV/0!

0

  8. Maintenance * 0 0 0

0

  9. Equipment & Other Capital  Expenditures 0 0 0 #DIV/0!

0

Total Direct Costs 0 65,794 65,794 #DIV/0!

0

  11. Indirect Costs @16.5 %** 9,206 9,206 #DIV/0!

  12.  TOTAL COSTS $0 $75,000 $75,000 #DIV/0!

* Administrative and Maintenance costs for the State are included in the line Building/Space/ & Other General Expenditures; PHI budgets for Administrative costs separately
 (See Appendices, Section C, Staffing and Section D, Budget Summary for detailed staffing costs and budget & justifications)
Item #2. Contracts/Grants/Agreements – See individual Project Summaries for LIA, NIA, and Special Projects in attachment binders. 
** IndirectCost rate for State is 7.3% of total personnel costs and PHI is 16.5% of total budget less subcontracts

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA  - FVPA Project #4 Telenovela
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

FFY2011 Plan 1 of 1 062211
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STATE LEVEL PROJECT SUMMARY FORM 

Project #5 

Children’s Power Play! Campaign Evaluation Study 

FFY 2012 

(Note: This Project Summary is also included in the FFY 2011 Plan Amendment 2a, Project 6c and 
FFY 2012 Plan Augment section) 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: California Children's Power Play! Campaign Evaluation Study 

a. Related State Objectives: 

Objectives 1c, 2d, 3b, 6a, and 7d 

b. Audience:  

Gender: Male and Female 

Ethnicity: All Ethnic Groups 

Languages: English 

Ages: Fourth and Fifth Grade Children (9-11 years old) 

c. Focus on SNAP Eligibles 

All activities are evaluation related, focusing on the Children’s Power Play! Campaign and its 
target audience attending low-resource public schools.  Qualifying elementary school sites will 
have 50% or greater free and reduced price meal participation based on the following data source 
and which are encompassed by the FFY 2011 State Plan, Fruit, Vegetable, and Physical Activitiy 
Campaigns State-Level Project Summary:  

California Department of Education (CDE) FRPM data available online through DataQuest 
at: http://data1.cde.ca.gov/dataquest/. 

d. Project Description 

Key Purpose:  Evaluate the effectiveness of the Children’s Power Play! Campaign to inform future 
campaign direction, funding and interventions. 

Key Strategies:  The key strategy for evaluating the Children’s Power Play! Campaign is to use a 
quasi-experimental intervention/control study.  This study design is the most appropriate for this 
type of campaign that uses a multi-channel, school and community-based approach to increasing 
fruit and vegetables consumption, physical activity, and related psychosocial determinants.  For 
information about the Power Play! Campaign, please refer to the FFY 2011 State Plan, Fruit 
Vegetable, and Physcial Activity State-Level Project Summary.  
 
Key Educational Messages: 
 Eat three to five cups of fruits and vegetables every day 
 Get at least 60 minutes of physical activity daily 
 
Intervention Sites: Two matched communities (TBD) in California with sufficient 4th- and 5th-grade 
students to meet the power calculation estimates needed for the study design.  Intervention sites 
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will be selected from the approved listing included in the FFY 2011 as referenced in the State 
Plan, Fruit, Vegetable and Physcial Activity State-Level Project Summary.   
 
Projected Number of Contacts:  
Direct Contacts (unduplicated): 41,250 
Indirect Contacts: 69,000 
Total Contacts: 110,250 
 
Children:  10,000 direct, School Idea & Resource Kit  
  10,000 direct, Community Youth Organization Idea & Resource Kit   
  17,000 direct, Physical Activity Supplement  and Power Cards  

  2,000 direct, school promotions  
     250 direct, parent event  
  1,000 direct, community event 
20,000 indirect, cafeteria merchandising 
10,000 indirect, community posters/signs  
10,000 indirect, retail posters/signs  
 

Parents:       500 direct, parent event    
     500 direct, community event 
  4,000 indirect, print materials  
10,000 indirect, community posters/signs 
  5,000 indirect, media promotion  
10,000 indirect, retail posters/signs  

 
Narrative Summary:  
This large-scale evaluation project will focus on obtaining data on the effectiveness of the 
Network for a Healthy California – Children’s Power Play! Campaign. A large scale evaluation 
project of the campaign was last done in 1995.  This quasi-experimental intervention/control study 
will be conducted in 2-4 markets in California. The intervention will consist of the full spectrum of 
the Power Play! Campaign—classroom and afterschool based nutrition education, school and 
cafeteria based promotions, parent education, retail components, additional Regional Network 
Power Play! Coordinator scope of work objectives, and other activities.  Control communities will 
lack most of these activities, however some limited Regional Network Power Play! Coordinator 
scope of work activities may continue. Schools will be recruited for the study in the chosen 
intervention and control locations. The survey tools will assess fruit and vegetable consumption, 
physical activity duration, and related psychosocial factors. Results from this evaluation study will 
indicate the effectiveness of the current elements of the Power Play! Campaign, and help guide 
future Power Play! Campaign activities conducted by the local contractors. 

Budget Information:  

Total FFY 12 budget: $925,000  

FFY 11 Amendment 2 Evaluation budget (Period 2): $475,000;  

FFY 12 FVPA budget: $250,000; and  

FFY 12 Augment budget: $200,000. 

e. Summary of Research 

In 1995, the California Department of Public Health evaluated the California Children's Power 
Play! Campaign to examine its impact on fruit and vegetable intake.  It found an increase of 7 
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percent for the school-only channel and 14 percent for the school and community channels 
combined1.  The Campaign’s School Idea & Resource Kit the primary component of the school 
intervention channel was tested for its impact on knowledge, self-efficacy, and outcome 
expectations related to fruit and vegetable consumption and physical activity after being updated 
to include physical activity in 20032.  These studies predated the 2005 shift in fruit and vegetable 
recommendations from five daily servings to three to five cups based on age, gender, and activity 
level.  The Campaign materials now reflect the current Dietary Guidelines for Americans, 20103. 

f. Modification of Project Methods/Strategies 

This evaluation study will have some components that were included in the 1995 study, but will 
be expanded to go beyond fruit and vegetable intake. Primarily, there will also be a focus on 
increasing physical activity in combination with eating fruits and vegetables.  

g. Use of Existing Educational Materials 

Only existing educational materials will be used and are listed in the FFY 2011 State Plan, Fruit, 
Vegetable and Physical Activities Campaigns State-Level Project Summary. The core materials 
include:  

 School Idea & Resource Kit 
 Community Youth Organization Idea & Resource Kit 
 Power Up for Learning, physical activity supplement 
 Children’s Cookbook 
 Power Cards 
 Serving size posters 
 Other materials: stickers, cafeteria static clings, parent brochures 

h. Development of New Educational Materials 

No new materials will be developed for this study. 

i. Key Performance Measures/Indicators.  

The key performance measures will include the following: 

 Fruit and vegetable consumption (behavioral change) 

 Physical activity (behavioral change) 

 Psychosocial factors related to diet and exercise (knowlede/attitude/belief change) 

 Exposure to all the types of social marketing 

 Understanding of the marketing messages 
 

3. Evaluation Plan 

Project for which evaluation is associated:  

Network for a Healthy Califorina – California Children's Power Play! Campaign 

Evaluation Type:  

Impact: Findings from the California Children's Power Play! Campaign evaluation study will help 
identify the effectiveness of a multi-channel, community-based social marketing intervention on 
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behavioral outcomes for English-speaking 4th- and 5th-grade students attending low resource 
public schools in California.  

Questions that will be addressed:  

Does participation in the California Children's Power Play! Campaign intervention improve fruit 
and vegetable intake, physical activity, and related psychosocial factors among fourth- and fifth-
grade children attending low resource public schools compared to those participating in similar 
control schools? 

  Scope, Design, Measures and Data Collection:  

The study design will include a randomized, controlled trial of approximately 5,000 4th- and 5th-
grade children (half control and half intervention) attending eligible low-resource public schools in 
the San Diego/Imperial Region of California.  Eligible schools will not have implemented Power 
Play! for at least two years and will be randomly selected to participate in 4-6 predefined 
communities.  For this study, a community will be defined as a group of 6-10 schools clustered 
together with shared retail and community sites.  After the schools are recruited, communities will 
be matched for demographic and socioeconomic variables and then randomly assigned to the 
intervention or control group. In the intervention communities, schools will implement the 
California Children's Power Play! Campaign and will be compared to schools in the matched 
control communities.   

Evaluation efforts will include recruiting and training teachers; obtaining parental consent and 
student assent; implementing the pre- and post-intervention measures of dietary intake, physical 
activity, and related psychosocial factors; tracking intervention implementation; maintaining a high 
level of quality assurance; completing data collection and analysis; and compiling and reporting 
the study findings.  Process measurements will track the communities for quality assurance and 
intervention integrity.  The data will be analyzed using analysis of covariance, controlling for 
baseline value, and chi-square comparing positive/negative changes, adjusted for cluster design 
effects at the school level. 

The intervention community will receive the full California Children's Power Play! Campaign for a 
five-month period.  For specific elements, see 2g above.  In the control community, there will be 
no Campaign components implemented. 

Plans for using the results:  

Results from the California Children's Power Play! Campaign evaluation will increased knowledge 
about the effectiveness of the Campaign to guide program funding and inform and prioritize 
Campaign activities going forward.  Data collected will contribute to evaluation of the Network as 
a whole, but primarily increasing California Children's Power Play! Campaign integrity and impact.  
If effective, the Network will disseminate the Campaign intervention regionally throughout the 
state; otherwise, the study findings will be used to refine the Campaign and improve its efficacy. 
 
Previous Evaluation:  
See 2e above.  

 

4. Coordination Efforts 

Network campaigns and programs other than the California Children's Power Play! Campaign 
could potentially reach low-income children and their families in the chosen areas of intervention 
and control. These campaigns and programs include the targeting of SNAP-Ed eligible Latino and 
African American adults and their families via the Latino Campaign and the African American 
Campaign, working adults via the Worksite Program, and all adults via the Retail Program. 
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Information about exposure to these other campaigns and programs will be tracked during the 
evaluation and examined in conjunction with the study findings.  
 

1. Foerster SB, Gregson J, Bealle DL, et al. The California Children's 5 a Day - Power Play! Campaign: 
evaluation of a large scale-social marketing initiative. Family and Community Health. 1998;21:46-64. 

2. Keihner AJ, Meigs R, Sugerman S, Backman D, Garbolino T, Mitchell P. The Power Play! Campaign’s 
School Idea & Resource Kits Improve the Determinants of Fruit and Vegetable Intake and Physical Activity 
among Fourth- and Fifth-Grade Children. Journal of Nutrition, Education and Behavior. 2011 2011;43:SXX-
SXX (in press). 

3. United States Department of Agriculture, United States Department of Health and Human Services. Report 
of the Dietary Guidelines Advisory Committee on the Dietary Guidelines for Americans (Advisory Report), 
2010.  http://www.cnpp.usda.gov/DGAs2010-DGACReport.htm. Accessed August 1, 2010. 

 



EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Title of the evaluation California Children's Power Play! Campaign Evaluation Study

The project or projects with which it is associated California Children's Power Play! Campaign

The type of evaluation as primarily a formative, 
process, outcome or impact assessment

Impact Evaluation

The question(s) to be addressed by the evaluation

Does participation in the California Children's Power Play! 
Campaign  intervention improve fruit and vegetable intake, 
physical activity, and related psychosocial factors among fourth- 
and fifth-grade children attending low resource public schools 
compared to those participating in similar control schools?

The approach to conducting the evaluation, 
including scope, design, measures and data 

collection

Evaluation efforts will be focused on recruiting and training 
teachers, obtaining parental consent and student assent, 
implementing the pre- and post-intervention measures, tracking 
intervention implementation, maintaining a high level of quality 
assurance, completing data collection and analysis, and compiling 
and reporting results. The study design will include a randomized, 
controlled trial of 5,000 4th- and 5th-grade children (half 
intervention and half control) attending eligible low-resource 
public schools in the San Diego/Imperial Region of 
California. Random assignment of the Power Play! Campaign 
intervention communities (~4 schools) will be compared to 
matched control communities (~4 schools). Collection of baseline 
and post-intervention assessments including complete dietary 
data by a research staff assisted 24-hour dietary recall. 
Implement process evaluation measurements for quality 
assurance. Analyze data using analysis of covariance, controlling 
for baseline value, and chi-square comparing positive/negative 
changes, adjusted for cluster design effects at the community 
level.

Plans for using the results
Disseminate the Campaign intervention, if effective, regionally 
throughout the state; otherwise, use the study findings to refine 
the Campaign and improve its efficacy.

Whether or not the project/projects have been 
evaluated previously, along with the most recent 

year in which the evaluation was done

In 1995, the California Department of Public Health evaluated the 
California Children's Power Play! Campaign to examine its impact 
on fruit and vegetable intake.  It found an increase of 7 percent 
for the school-only channel and 14 percent for the school and 
community channels combined.  The Campaign’s School Idea & 
Resource Kit  (SIRK ) the primary component of the school 
intervention channel was tested for its impact on knowledge, self-
efficacy, and outcome expectations related to fruit and vegetable 
consumption and physical activity after being updated to include 
physical activity in 2003.  These studies predated the 2005 shift in 
fruit and vegetable recommendations from five daily servings to 
three to five cups based on age, gender, and activity level.  The 
Campaign  materials now reflect the current Dietary Guidelines 
for Americans, 2010 .

Project cost

$925,000 
($250,000 FFY 12 FVPA Budget
+ $475,000 from FFY12 Amendment 2 
+ $200,000 FFY12 Augment)
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Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % DIFFERENCE

53,225 53,225 380,000        380,000 613.95

0 0 235,000 235,000 0.00

4,000 4,000 9,127 9,127 128.18

  4. Materials              4,492 4,492 50,000 50,000 1013.09

  5. Travel 3,500 3,500 30,000          30,000 757.14

  6. Administrative * 0 0 0 0 0.00

0 0 30,000 30,000 0.00

  8. Maintenance * 0 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0.00

Total Direct Costs 65,217 65,217 734,127 734,127 1025.67

  11. Indirect Costs (@26% FFY12) 9,783 9,783 190,873 190,873 1851.16

  12.  TOTAL COSTS $75,000 $75,000 $925,000 $925,000 1133.34

FFY12 Budget is estimated.  Study design is not finalized at this time and a contract has not yet been negotiated for FFY 2012 work.
FFY11: Planning year--study design, study tools, site selection and recruitment, Institutional Review Board approval
FFY12: Study Implementation Year--complete recruitment, training, conduct intervention, dietary assessment, data collection, data analysis, report write-up

Total $925,000 budget is included in multiple locations within the FFY 2012 Plan, including:
$250,000 in the FFY12 FVPA Budget,
$475,000 from Amendment 2 FFY12, and
$200,000 in the FFY12 Augment.

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA  - FVPA Campaigns Unit, Project # 5: Children's Power Play! Campaign Impact Evaluation Study
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

FFY 12 Plan 1 of 1
 062211
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STATE LEVEL PROJECT SUMMARY FORM 

Project #6 

Latino Campaign Evaluation Study 

FFY 2012 

(Note: This Project Summary is also included in the FFY 2011 Plan Amendment 2a, 
Project 6a) 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title:  Network for a Healthy California—Latino Campaign Evaluation Study 

a. Related State Objectives: 

Objectives 1a, 1b, 1c, 2a, 2c, 2d, 3b, 4, 6a, 7e 

b. Audience  
Gender: Male and Female 

Ethnicity: Latino 

Languages: English and Spanish 

Ages: Adults 18+, primarily women with children  

c. Focus on SNAP Eligibles 
All activities are evaluation related, focusing on the Latino Campaign and its SNAP-Ed 
eligible target audience.  

Income Targeting Data Source: The evaluation will use qualifying sites with 50% or 
greater SNAP-Ed eligibles or qualifying proxy sites (i.e. food banks, WIC). Data for the  
Latino Campaign evaluation will be based on the following sources and are 
encompassed in the FFY 2011 State Plan, Fruit, Vegetable, and Physical Activitiy 
Campaigns State-Level Project Summary Form:  

Network GIS Census Tract Data, retail sites in qualifying census tracts and those 
on the USDA-approved list 

 
For mass media efforts, > 50% of mass media impressions will be received by eligibles. 
Measurement will be based on Nielsen Television Research, and Scarborough Research 
Data, and are encompassed in the FFY 2011 State Plan, Communications State-Level 
Project Summary Form.   

d. Project Description 
Key Purpose:  Evaluate the effectiveness of the Latino Campaign to inform future  
campaign direction, funding and interventsions.   
 

Key Strategies: The key strategy for evaluating the Latino Campaign is to use a quasi-
experimental study, comparing an intervention and control community.  The study design 
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is most appropriate for this type of campaign that uses multi-channel, community based 
approach to increasing consumption of fruit and vegetables and physical activity and 
related determinants in English and Spanish-speaking California Latinos. For informaiton 
about the Latino Campaign, please refer to the FFY 2011 State Plan, Fruit, Vegetable 
and Physical Activity Campaigns State-Level Project Summary.  
 
Key Educational Messages:  

 Increasing FV intake and physical activity can reduce the risk of chronic disease, 
especially heart disease, high blood pressure, obesity, type 2 diabetes, and some 
types of cancer. 

 Empower low-income Latino adults and their families to consume the 
recommended number of fruits and vegetables (FV) and enjoy physical activity 
(PA) every day. 

 Empower Latino consumers to create environments where these behaviors are 
socially supported and accessible. 

 
Intervention Sites: Multiple Metropolitan Statistical Areas in the Orange County region of 
California for intervention; contigous counties in the Gold Country region of California for 
the control. 
 
Projected Number of Contacts:   
 
Direct Contacts (unduplicated): 36,378 
Indirect Contacts: 274,911,590 
Total Contacts: 274,947,968 
 
16,088 direct, Consumer Toolbox Classes  
10, 615 direct, goodie bag items (i.e. cookbook, notepads, empowerment brochures, 

slide guide) 
4,275 direct, prize wheel activities 
1,300 direct, presentations (workshops) 
4,100 direct, physical activity demos 

 
Media & PR: 
723,590 indirect, PR & Region 
29,754,000 indirect, TV- Spanish 
61,538,000 indirect, TV- English 
29,671,000 indirect, radio 
104,440,000 indirect, outdoor- English 
46,175,000 indirect, outdoor- Spanish 
 
Narrative Summary:  
This evaluation project will focus on obtaining data on the effectiveness of Network mass 
media targeting Latinos and the community-based interventions of the Latino Campaign. 
A large scale evaluation project was last done for the Latino Campaign more than a 
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decade ago. This quasi-experimental intervention/control study will be conducted in two 
media markets in California during a time of year when there will be no Spanish language 
media promoting FV and PA purchased in the control community. The media component 
of the intervention will consist of Spanish language radio, television and outdoor 
advertising, e.g. billboards, while the community-based social marketing will include 
community educator presentations at festivals and flea/farmers’ markets, retail 
promotions, chef/community educator food demonstrations, Latino toolbox classes in the 
community-based organizations and direct health service providers in partnership with 
WIC, Migrant Ed, the Mexican Consulate, and food distribution centers, other Regional 
Network and Local Incentive Awardee contractor scope of work objectives, and other 
activities. Control communities will lack most of these activities, however limited retail and 
local contractor scope of work activities will continue. A longitudinal random-digit-dial 
survey will be used to reach low-income California Latinos in the chosen intervention and 
control locations. The survey will ask about fruit and vegetable consumption and physical 
activity, related determinants, exposure to all the types of Network social marketing, 
understanding of the messages, and motivational effects, sedentary time, consumption of 
sugar-sweetened beverages, and household rules that pertain to limiting less healthy 
foods and screen time. Results from this evaluation study will show the effectiveness of 
elements of the Latino Campaign and help guide future Latino Campaign activities 
conducted by the local contractors and mass media produced at the state level.  

Budget Information:  

Total Evaluation cost: $415,000 

(Amendment 2: $215,000 for FFY 12 

+ FFY 12 FVPA Budget: $200,000) 

e. Summary of Research 
A review of several meta-analyses of health communication campaigns focused on 
improving diet and physical activity, including increasing fruit and vegetable intake, 
concludes that such campaigns should be able to change behavior, provided the 
campaign pays attention to specific behavioral goals, target populations, communication 
activities, channels, message content and presentation, and incorporates techniques for 
feedback and evaluation.1 With the exception of the mass media, the elements to be 
used in the evaluation of the Latino campaign have already undergone formative 
research with the target population to ensure the message content and presentation is 
well-understood. Channels used have been established as an effective, efficient means 
of reaching large numbers of the target population.2, 3 
 
This will be the second evaluation of the Latino Campaign.  In 2000, the Latino Campaign 
conducted an evaluation of the cumulative effect of its mass media and community-based 
social marketing interventions on fruit and vegetable intake and its related psychosocial 
determinants in Latino adults4. Interventions were carried out in the media, festival, 
farmers’/flea market, and grocery store channels in Fresno.  Riverside/San Bernardino 
was used as a control location. Results indicated that Spanish-speaking participants in 
Fresno reported a significantly greater increase in fruit and vegetable consumption than 
did Spanish-speakers in the control location. The more intervention participants were 
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exposed to the media and community-based programs, the more they increased fruit 
consumption, increased total fruit and vegetable consumption, were aware of the 5 a Day 
message, felt positive about eating 5 a Day, desired to eat more fruits and vegetables, 
seriously thought about increasing their consumption of fruits and vegetables, planned to 
eat more servings of fruits and vegetables, and intended to eat 5 a Day.   

 

f. Modification of Project Methods/Strategies 
If funds and time allow, the current study will also go beyond the random-digit-dial survey 
design and include more qualitative measures, such as structured interviews, focus 
groups, and/or roundtable discussions.  In addition, there is the possibility of additional 
and stronger community education components, including a dynamic chef promotion and 
incorporation of Spanish-language health theater performances (Teatro). 
 

g. Use of Existing Educational Materials 

Existing Spanish and English- language Latino Campaign education materials are 
covered in the FFY 2011 State Plan, Fruit, Vegetable, and Physical Activity Campaigns 
State-Level Project Summary. Some of the core materials used include: 

 
 Fruit, Vegetable and Physical Activity Toolbox for Community Educators 
 Latino cookbook  
 Slide guide 
 Fruit & Vegetable and Physical Activity Empowerment brochures 
 Shopping notepad 
 Other materials: prize wheel, food sampling, any other existing brochures & 

posters, hats, aprons, tablecloths, tents. 

h. Development of New Educational Materials 

None. 

i. Key Performance Measures/Indicators.  

The key performance measures will include the following: 

 Mean cups of fruits and vegetables (behavior change) 

 Proportion of sample achieving recommended PA (behavior change) 

 Perceived social norms related to FV and PA 

 Perceived social support for FV and PA 

 Self-efficacy in achieving FV consumption and PA recommendations 

 Behavioral intentions 

 Outcome expectations (beliefs) 

 Exposure to all the types of social marketing 
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 Understanding of the marketing messages 

 

The key performance measures may also include the following: 

 Sugar-sweetened beverages (behavior change) 

 Household rules limiting less healthy foods and screen time 
 

3. Evaluation Plan 

Project for which evaluation is associated:  

Network for a Healthy Califorina – Latino Campaign 

Evaluation Type:  

Impact: Findings from the Latino Campaign evaluation study will help identify the 
effectiveness of mass media and community-based interventions on behavioral outcomes 
for English and Spanish-speaking Latinos in California  

Questions that will be addressed:  

Findings from this study will inform planning, delivery, refinement, and evaluation of the 
Latino Campaign and its related projects. Specifically, the Network would like to know 
that the educational content provided through its campaigns and programs, and 
messages provided through mass media are effective at not only reaching the low-
income Latino audience, but also resonating and leading to behvaior change.  

  Scope, Design, Measures and Data Collection:  

This evaluation study will be a quasi-experimental intervention/control study in two 
California media markets conducted during a time of the year when there isn’t radio and 
TV media occuring .   

The intervention community will receive the full Latino Campaign for a three-month 
period: 

 Community toolbox classes (e.g. community based organizations, direct health 
service providers, in partnership with WIC, Migrant Ed, Mexican Consulate and Food 
Distribution Centers) 

 Any Regional Network or Local Incentive Awardee contractor activities in scopes of 
work 

 Festival/farmers’ market/flea market presentations 
 Retail point of purchase promotions and chef/community educator food 

demonstrations 
 Retail radio remotes  
 Possible other, e.g, Teatro  
 Media buy –Spanish language radio, TV, direct TV, outdoor, other media used at the 

time of the study 
 

Control community: No outdoor, festivals, etc., however limited Regional Nework retail 
and other scope of work activities will continue 
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Evaluation of this study will use random-digit-dial identifying Spanish surnames from a 
CalFresh participant list and potentially a more general list. Participants will be called for 
a baseline interview and a follow-up after three months. Validated fruit and vegetable and 
physical activity questions will be used along with possible questions about sugar-
sweetened beverage consumption, sedentary time (screen time), and household rules; 
as well as exposure to all the types of social marketing, understanding of the messages, 
and motivational effect of the exposure. In additon to the telephone survey, qualitative 
research such as structured interviews, or focus groups may be used to get a more 
nuanced picture of Campaign effects.  

Plans for using the results:  

Results from the Latino Campaign evaluation will inform and prioritize Campaign 
activities going forward. Data collected will contribute to evaluation of the Network as a 
whole, but primarily increasing Latino Campaign integrity and impact. Determinants will 
be linked to key behaviors with the goal of identifying disparities and gaps in Latino 
consumer knowledge and awareness, enabling the Network and regional/local 
contractors to best determine where to direct their resources and intervention efforts in 
the future. At the state-level, data will help pinpoint the specific media strategies that 
resonate the most with English and Spanish-speaking California Latinos. 
 
Previous Evaluation:  
See 2e above.  
 

4. Coordination Efforts 

The Network is aware that efforts by other Network funded activities other than the Latino 
Campaign could potentially reach Latino families in the chosen areas of intervention and 
control. These campaigns and programs include the targeting of SNAP-Ed eligible 9-11 
year old children via Power Play!, working adults via the Worksite Program, and all adults 
via the Retail Program. Information about exposure to these other campaigns and 
programs will be gathered during the evaluation period. Further, there is a significant 
overlap between the low-income Latino population that the Network Latino Campaign 
reaches and that which the WIC program reaches.  The WIC food package includes a 
voucher for fruits and vegetables and increased consumption is part of its educational 
message.  A substantial proportion of Latino children qualify for free and reduced price 
school meals so may be in schools participating in Network or UC-FSNEP.  These 
programs can have a synergistic effect in the case of the intervention community, but 
may have a mitigating effect in the control community.  Consequently, it will be essential 
to document WIC and child school meal participation from study participants to include as 
explanatory variables in the analysis plan.  In addition, it is possible that the Re-think 
Your Drink Campaign may occur in the control community area – we will need to 
coordinate carefully with our Network colleagues to avoid compromising either study. 

 

1. Snyder LB. Health communication campaigns and their impact on behavior. J Nutr Educ 
Behav. Vol 39; 2007:S32-40. 
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2. Flores AL, Prue CE, Daniel KL. Broadcasting behavior change: a comparison of the 
effectiveness of paid and unpaid media to increase folic acid awareness, knowledge, and 
consumption among Hispanic women of childbearing age. Health Promot Pract. 
2007;8(2):145-153. 

3. Lancaster K, Walker W, Vance T, Kaskel P, Arniella G, Horowitz C. Food for Life / 
Comida para la Vida: creating a food festival to raise diabetes awareness. Prog 
Community Health Partnersh. 2009;3(4):359-363. 

4. Backman DR, Gonzaga GC. Media, Festival, Farmers'/Flea Market, and Grocery Store 
Interventions: Freeman, Sullivan & Co.; June 2003 2003. 

 
 



FVPA UNIT and RESEARCH and EVALUATION
UNIT

EVALUATION PLAN FFY 2012

Title of the evaluation Network for a Healthy California—Latino Campaign  Evaluation 
Study

The project or projects with which it is associated Network for a Healthy Califorina – Latino Campaign (Latino 
Campaign)

The type of evaluation as primarily a formative, 
process, outcome or impact assessment

Impact: Findings from the Latino Campaign evaluation study will 
help identify the effectiveness of mass media and community-
based interventions on behavioral outcomes for English and 
Spanish-speaking Latinos in California 

The question(s) to be addressed by the evaluation Findings from this study will inform planning, delivery, refinement, 
and evaluation of the Latino Campaign and its related projects. 
Specifically, the Network would like to know that the educational 
content provided through its campaigns and programs, and 
messages provided through mass media are effective at not only 
reaching the low-income Latino audience, but also resonating and 
leading to behvaior change. 

The approach to conducting the evaluation, 
including scope, design, measures and data 
collection

This evaluation study will be a quasi-experimental 
intervention/control study in two California media markets 
conducted during a time of the year when there isn’t radio and TV 
media occuring .  
The intervention community will receive the full Latino Campaign 
for a three-month period:
• Community toolbox classes (e.g. community based 
organizations, direct health service providers, in partnership with 
WIC, Migrant Ed, Mexican Consulate and Food Distribution 
Centers)
• Any Regional Network or Local Incentive Awardee contractor 
activities in scopes of work
• Festival/farmers’ market/flea market presentations
• Retail point of purchase promotions and chef/community 
educator food demonstrations
• Retail radio remotes 
• Possible other, e.g, Teatro 
• Media buy –Spanish language radio, TV, direct TV, outdoor, 
other media used at the time of the study

Control community: No outdoor, festivals, etc., however limited 
Regional Nework retail and other scope of work activities will 
continue
Evaluation of this study will use random-digit-dial identifying 

Plans for using the results Results from the Latino Campaign evaluation will inform and 
prioritize Campaign activities going forward. Data collected will 
contribute to evaluation of the Network as a whole, but primarily 
increasing Latino Campaign integrity and impact. Determinants 
will be linked to key behaviors with the goal of identifying 
disparities and gaps in Latino consumer knowledge and 
awareness, enabling the Network and regional/local contractors to 
best determine where to direct their resources and intervention 
efforts in the future. At the state-level, data will help pinpoint the 
specific media strategies that resonate the most with English and 
Spanish-speaking California Latinos.

FFY 12 Plan Page 1 of 2  072511



FVPA UNIT and RESEARCH and EVALUATION
UNIT

EVALUATION PLAN FFY 2012

Whether or not the project/projects have been 
evaluated previously, along with the most recent 
year in which the evaluation was done

In 2000, the Latino Campaign conducted an evaluation of the 
cumulative effect of its mass media and community-based social 
marketing interventions on fruit and vegetable intake and its 
related psychosocial determinants in Latino adults. Interventions 
were carried out in the media, festival, farmers’/flea market, and 
grocery store channels in Fresno, and Riverside/San Bernardino 
was used as a control location. The media and community-based 
programs targeted mainly Latinos who were Spanish-speaking. 
Six hundred and seventy-five Latino adults were contacted via 
random-digit-dial and provided a baseline survey and a follow-up. 
Results indicated that Spanish-speaking participants in Fresno 
reported a significantly greater increase in fruit and vegetable 
consumption than did Spanish-speakers in the control location. 
The more intervention participants were exposed to the media and 
community-based programs, the more they increased fruit 
consumption, increased total fruit and vegetable consumption, 
were aware of the 5 a Day message, felt positive about eating 5 a 
Day, desired to eat more fruits and vegetables, seriously thought 
about increasing their consumption of fruits and vegetables, 
planned to eat more servings of fruits and vegetables, and 
intended to eat 5 a Day.  

Project cost FFY 2011 Amendment 2a $11,000 for expenditure in FFY11; 
FFY 2011 Amendment 2a $180,000 for expenditure in FFY12; 
FFY 2012 FVPA Unit $200,000
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Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL
% 

DIFFERENCE

52,500 52,500 186,000 186,000 0.00

0 0 120,000 120,000 0.00

3,750 3,750 11,000 11,000 0.00

  4. Materials 4,967 4,967 11,000 11,000 0.00

  5. Travel 4,000 4,000 14,370 14,370 0.00

  6. Administrative * 0 0 18,500 18,500 0.00

0 0 0 0 0.00

  8. Maintenance * 0 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0.00

Total Direct Costs 65,217 65,217 360,870 360,870 0.00

  11. Indirect Costs @8.6 % of Personnel Costs** 9,783 9,783 54,130 54,130 0.00

  12.  TOTAL COSTS $75,000 $75,000 $415,000 $415,000 0.00

FFY12 Budget is estimated.  Study design is not finalized at this time and a contract has not yet been negotiated for FFY 2012 work.
FFY11: Planning year--study design, study tools, Institutional Review Board approval
FFY12-Study Implementation Year: conduct interventions, dietary assessment, data collection, data analysis, report write-up

Total $415,000 budget is included in two locations, including:
$200,000 in the FFY12 FVPA Budget and
$215,000 from FFY11 Amendment 2a

  7. Building/Space & Other General Expenses *

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY) 2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA  - FVPA Campaigns Unit, Project #6: Latino Campaign  Impact Evaluation Study
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

COMMUNICATIONS – Project #1 (State Media Contract Projects) 

 

1. Goals & Objectives (See State Level Objectives). 
 

2. Project Title: Communications: Project #1 - Advertising/Public Relations 

a. Related State Objectives  

Related State Objectives include # 1a, 2a & b, and 4 

b.  Audience 
Ethnicity: Multi-ethnic populations including African American, Latino, Caucasian,  

Asian-American. 

Languages: English, Spanish 

Ages: 18-54 women with children living in the home 

   

c. Focus on SNAP Eligibles 
 At least 50 percent of mass media impressions will be received by SNAP-Ed eligible 

individuals, defined as women living in households with incomes <185% FPL.  
Messaging will be crafted using findings from quantitative and qualitative research 
conducted among low-income populations in order to ensure all information resonates 
with the target audience.   
 
Income Targeting Data Source: 
Scarborough Research Data, GIS Census Data, American Community Survey 

d. Project Description 
Key Strategies: 
 

Sustain the Champions for Change communication campaign using the following 
strategies: 

1. Conduct focus group testing of new advertising concepts developed in FFY11.  A 
variety of concepts will be tested including designed to reach multi-cultural, African 
American, and Latina low-income women with children. In addition, these concepts 
will be tested and adapted for Direct Response TV ads to be produced in FFY12 
and aired in FFY13. 

2. Based on the outcome of focus groups, produce advertisements for television, 
radio, and out-of-home.  Complete production in time to unveil the new campaign 
in Spring of 2012. 
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3. Implement a statewide mass advertising campaign April through September using 
television, Spanish radio, and outdoor advertising directed to low-income 
audiences. Media plans will be based on the approved strategic plan targeting 
California’s low-income populations at or below 185% of the Federal Poverty 
Level, specifically multicultural English or Spanish-language dominant women with 
school-aged children. The media plan will conform to USDA Guidance specifying 
that over half of total impressions be received by California’s low-income 
populations. Evaluation measure: The statewide Network Annual Tracking Survey 
(Benchmark) conducted via phone interviews and shopping mall intercept 
interviews to monitor consumer recall of Network advertising as well as beliefs, 
attitudes, and behavior related to nutrition and physical activity among SNAP 
recipients and eligibles.  
 

4. Develop a series of nutrition education printed and digital materials that will be 
compiled into a series of tools that will serve as the Network’s primary resource for 
building nutrition knowledge and self-efficacy among low-income moms.  The 
series (working name: Nutrition Series) will be a rendering of two to three new 
materials and use of existing materials including, but not limited to, Harvest of the 
Month, Food Stamp Outreach Resource Kit, and Network-funded nutrition 
education materials.  

5. Produce two 10- to 15-minute DVDs entitled “At the Kitchen Table with Nikki and 
Maggie,” as part of the Champion Chef initiative. Celebrity chefs Nikki Shaw and 
Maggie Jimenez have agreed to be featured in the DVDs to impart their nutrition 
knowledge and skills tailored to low-income audiences.  The DVDs will be 
integrated into the Nutrition Series. 

6. Produce one each 60-second English and Spanish-language DRTV ads with a call 
to action. The call to action includes the implementation in FFY13 of the Nutrition 
Series through a Direct Response TV commercial and through digital marketing 
venues. 

7. Develop the methodology and survey instrument for Wave 9 of the Network for a Healthy 
California Tracking Survey, which will cover the FFY12 campaign year. 

  
8. Utilize statewide public relations activities to promote Network messaging and 

extend the FFY10 “What’s Harder” media campaign. This will include support of 
Fruit and Veggie Fests, African American-targeted events, and Latino Health 
Awareness Month events to be held in qualifying census tracts. 
 

9. Build on the Network’s Champions for Change and Champion Mom initiative by 
training local Network media spokespersons, and providing technical assistance 
for media outreach to contractors. 

Key Educational Messages:   
 

FFY12 messaging will continue to inspire moms to become Champions for Change by 
placing emphasis on healthy behavior change at home. Based on quantitative and 
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formative research, the primary intended outcomes are to increase self-efficacy and 
social normative beliefs as they relate to fruit and vegetable consumption and physical 
activity.  Research has shown self-efficacy and social normative beliefs to be main 
determinants of health behavior, and specifically fruit and vegetable consumption.  

The “What’s Harder” TV campaign that was created in FFY10 and continued to air in 
FFFY11 features real moms and dads from the eligible audience talking to other moms 
and dads about taking back ownership of their families’ health and nutrition in their 
homes and communities. Our Champion Moms serve as strong role models for other 
moms just like them who are trying to do the right thing even when they don’t want to, for 
one reason only --- because they love their children.  The new creative concepts under 
development in FFY11 will extend this message.  One concept conveys this idea by 
featuring a Mom who eats her broccoli even though she doesn’t love it, and gets up and 
dances even though she would rather sit on the couch.  The tag line is “when you’re a 
grown up, we’ll tell you the truth.  That we loved you enough to change.”  
 
Other messages that may be used are as follows:  
  “Be a champion for your children.  Be a champion for change.” 

 “Eat right when money’s tight.”  

 “For healthy recipes to stretch your food budget, visit championsforchange.net.” 

 www.ChooseMyPlate.gov and MyPlate resources and messages 

 Key Messages from the 2010 Dietary Guidelines for Americans 

The Network will keep USDA WRO informed of concept development as they are created 
and focus group-tested.  

 
Intervention Sites: Statewide 
 

Projected Number of Contacts: 

Direct Education Contacts (unduplicated): Direct contact with SNAP-Ed individuals will be   
generated through the Nutrition Series.  Until implementation testing can be conducted, 
the number of contacts cannot be projected.  Such projections will be made for FFY13. 

 

Indirect Contacts - Mass Media: 6,049,793 (Adults 18+ years old) unduplicated contacts   
among <185% FPL adult target population. 939,541,000 duplicated targeted impressions 
received by the <185% FPL adult target population.  This reach represents 54.7 percent 
of all projected 1,717,742,000 mass media impressions among total adults 18+ years old. 

 

Narrative Summary: 

1. Conduct focus group testing of new advertising concepts developed in FFY11. 
English- language concepts will include some that are designed specifically to appeal 
to African American women, and some that are designed to appeal to a broad 
audience of African American and Caucasian women.  Spanish-language concepts 



 

FFY2012 Plan Page 4 of 10 07252011 

will be designed to appeal to women of Mexican origin.  Focus groups will be 
conducted in Oakland, Fresno, and Los Angeles and will be comprised of three multi-
cultural low-income women with children; three Latina low-income women with 
children; and two African American low-income women with children. 

2. Pending  the outcome of focus groups and approval from USDA and CDPH, produce 
two each 30-second English- and Spanish-language TV spots; one each 60-second 
English- and Spanish Direct Response TV spots; two to three Spanish-language radio 
spots; and English- and Spanish-language outdoor advertising materials.  Complete 
production in time to unveil the new campaign in spring of 2012. 

 
3. Implement a statewide mass advertising campaign April through September using 

television, Spanish radio, and outdoor advertising that effectively reaches SNAP-Ed 
eligible, and that will achieve USDA’s requirement to deliver over 50 percent of 
purchased media impressions to individuals living in <185% FPL households.  The 
campaign will feature newly produced ads in English and Spanish, and will be 
targeted to low-income African American, Caucasian, and Latina moms.  All 
advertising materials will include the USDA SNAP-Ed acknowledgement and 
promotion of CalFresh. A total of 16 weeks of TV will be “flighted” (on and off weeks) 
in order to extend advertising over a six-month period – April through September.  
Advertising weight levels will be highest in Fresno and Los Angeles, with slightly lower 
levels in Bakersfield, Chico, Eureka, Monterey, Palm Springs, Sacramento, and Santa 
Barbara.  San Diego and San Francisco will receive meaningful Spanish –language 
TV, radio, and outdoor advertising levels, and only outdoor advertising in English. The 
latter two markets are not efficient English-language broadcast markets.  Imperial 
County will also receive radio and outdoor support.  Combined, all eleven California 
media markets will receive advertising, representing coverage of just under 100 
percent of California’s SNAP-Ed population.  
 

4. Develop a series of nutrition education printed and digital materials that will be 
compiled into a series of tools that will serve as the Network’s primary resource for 
building nutrition knowledge, skills, and self-efficacy among low-income moms 
(working name: Nutrition Series).  Specifically, the tools will address cost barriers, 
time barriers, access barriers, family acceptance barriers, and emotional barriers that 
low-income families encounter every day when trying to increase fruit and vegetable 
consumption and physical activity.  Healthy recipes will also be a core feature.  
Creating this series of tools will begin with a review and selection of existing Network, 
USDA and possibly WIC materials.  Once existing materials are selected, it will be 
determined if any new materials will be needed to fill possible gaps in the series. 
  

5. Coinciding with the development of the Nutrition Series will be the production of two 
10- to 15-minute DVDs entitled “At the Kitchen Table with Nikki and Maggie.”  African 
American celebrity chef Nikki Shaw and Latina celebrity chef Maggie Jimenez have 
agreed to be featured in the DVDs to impart their nutrition knowledge and skills 
tailored to low-income audiences.  The DVDs will then be extended into a series of 
approximately 20 short vignettes that can be used to enhance the Network lesson 
plan or fill any necessary gaps. 



 

FFY2012 Plan Page 5 of 10 07252011 

 
6. Implementation of the Nutrition Series will be tested in FFY12.  Full details of the 

testing models have not been developed, but the conceptual designs are as follows: 
 

a. Feature the Nutrition Series in Direct Response TV ads in two or three markets.  
In the 60-second spot, viewers will be directed to call a prominent toll-free number 
for free enrollment in the Nutrition Series.  Direct Response TV is a low-cost form 
of advertising used by companies to sell product directly to consumers.  In this 
case, the “product” will be a free series of nutrition education tools.  Direct 
Response TV inventory is typically air time that the stations “unload” at the last 
minute at a significantly lower cost than advance purchases, and appears primarily 
during daytime TV, which has the highest composition of low-income viewers of 
any TV dayparts.  Results are immediately measurable, and recipient contact 
information can be installed in a database for evaluation follow-up. 
b. Pilot test the Nutrition Series through digital marketing that will offer the Nutrition 
Series to consumers through various tactics including online search marketing 
(targeted to low-income populations), interactive display banners and/or ads, e-
mail marketing, and possible online partnerships such as with Univision.  This pilot 
test will promote only a digital version (no printed materials) of the Nutrition Series 
that can be received on mobile devices or home computers.  The short vignettes 
created from the celebrity chef DVDs will be integrated into the series, along with 
short mobile messages.  The digital series will also be uploaded to social media 
sites such as Facebook and You Tube. Before testing begins, complete evaluation 
methods will be designed and shared with USDA WRO.  Testing will pend 
approval from USDA and CDPH.  

 
7. Develop the methodology and survey instrument for Wave 9 of the Network for a 

Healthy California Tracking Survey, which will cover the FFY12 campaign year.  Data 
will be collected and evaluated between October and February of FFY13.  The 
Tracking Survey monitors consumer recall of Network advertising as well as beliefs, 
attitudes, and behavior related to nutrition and physical activity among SNAP 
recipients and eligibles.  The survey provides a rich source of low-income consumer 
data, given it’s eight years of tracking.  As USDA funding will cover the cost to survey 
only <130% FPL subjects, other funding sources will be explored to survey >130% 
FPL subjects in order to provide important comparisons. 

 
8. Utilize statewide public relations activities to promote Network messaging and extend 

the FFY10 Champions for Change and “What’s Harder” media campaign and 
messages.  This will include support of Fruit and Veggie Fests in May, African 
American-targeted events in February and June, Power Up Your Summer! June 
through August, and Latino Health Awareness Month events in September.  
Participation in other events directed to low-income audiences and co-sponsored by 
Network partners such as National Public Health Week and California Department of 
Agriculture’s Ag Day event will be planned. 

 



 

FFY2012 Plan Page 6 of 10 07252011 

9. Build on the Network’s Champions for Change and Champion Mom initiatives by 
training local Network media spokespersons to advance Network messaging, and 
providing technical assistance for media outreach to contractors. A total of eight 
media trainings will be conducted to train both English and Spanish-language 
spokespeople.  
 

e. Summary of Research  

The Network continues to conduct an annual tracking survey that measures advertising 
awareness and knowledge, attitudes, and beliefs related to fruit, vegetable, and physical 
activity consumption.  Some key findings include the following: 
 
Advertising Recall  
 
 Statewide recall scores fell in 2010 versus 2009.  This was an expected drop since 

2010 was the first year of airing the new “What’s Harder” campaign.  Prior to 2010, 
the “Ownership” campaign ran for three consecutive years. 

 As proven in past years, SNAP Recipient Moms continue to recall Network ads at a 
higher rate than SNAP-Eligible Moms.   

 There is a marked difference in recall in markets receiving significantly higher levels of 
advertising versus markets receiving minimal levels. 

 Network ads tend to resonate particularly well with the Spanish-speaking audience.  
This awareness boost is due primarily to the popular Spanish radio ads that 
customize lyrics to famous Mexican Ranchera and huapango music. 

 Recall among African American and Latina Moms are higher than moms who are 
White or of other race/ethnicities.  This trend has held since 2004. 
 

Aided Recall of Any Network for a Healthy California Advertisement  
in the Last Three Months 

 SNAP RECIPIENT MOMS SNAP ELIGIBLE MOMS 

 2007 2008 2009 2010 2007 2008 2009 2010 

 % % % % % % % % 

 
Total 56 59 63 59 47 53 60 52 
By Weight Level         

High 65 63 67 67 52 56 68 57 
Low 36 44 60 44 53 44 58 40 

By Language         
English 54 60 59 52 47 51 54 48 
Spanish 64 57 75 74 49 61 82 71 

By Ethnicity         
Non-Hispanic White 50 54 56 48 41 49 51 48 

  Black/African American 59 63 66 53 52 46 62 49 
Hispanic 59 61 67 68 47 59 64 59 

All Others 48 60 48 29 55 43 63 43 
                 Source: Network for a Healthy California 2008, 2009, 2010 Tracking Surveys 
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 2010 data comparing SNAP-Ed population segments with higher income moms 
(>185% FPL) indicates the campaign is well-targeted.  The total recall scores among 
SNAP-Ed populations represent a significant difference versus Moms >185% FPL. 
 

Aided Recall of Any Network for a Healthy California Advertisement in 
the Last Three Months, 2010 Study Populations 

 SNAP 
Recipient 

Moms 

SNAP-
Eligible 
Moms 

Moms 
131%-
185% 
FPL 

Moms 
>185% 

FPL 

 % % % % 
Total 59 52 55 36 
By Advertising Weight Level     

High 67 57 57 49 
Low 42 40 41 22 

By Language     
English 52 48 51 35 
Spanish 74 71 71 ** 

     ** Very small base 
By Ethnicity     

Non-Hispanic White 48 48 50 34 
Black/African American 53 49 43 67 

Hispanic 68 59 59 30 
All Other 29 43 64 32 

   Source: Network for a Healthy California 2008, 2009, 2010 Tracking Surveys 

 
Exposure to Non-Advertising Interventions 
 Over 80 percent of SNAP Recipient Moms report having been exposed to a healthy 

eating and physical activity intervention in the three months prior to being interviewed.  
The increase of those attending a health festival or fair increased significantly from 46 
percent in 2009 to 59 percent in 2010. 

Exposure to and Participation in Healthy Eating and Physical Activity 
Interventions in the Last 3 Months 

 SNAP RECIPIENT MOMS SNAP ELIGIBLE MOMS 

 2004 2008 2009 2010 2004 2008 2009 2010 

 % % % % % % % % 

Exposed to at least one form of 
intervention

76 68 80 81 59 63 66 63 

By Type of Intervention         
Written materials 53 51 59 61 41 46 53 45 

Attended health festival or fair 46 41 46 59 59 41 45 51 
Children brought information home 40 30 44 47 27 27 28 27 
Participated in a class or workshop 25 23 31 27 24 18 18 17 
Attended a live food demonstration 11 17 30 33 15 18 21 22 
By Ethnicity          

Non-Hispanic White 73 65 77 80 56 63 62 63 
  Black/African American 73 76 79 79 65 64 67 65 

Hispanic 79 67 81 82 60 61 68 64 
All Others 79 65 76 80 47 74 66 57 

                 Source: Network for a Healthy California 2008, 2009, 2010 Tracking Surveys 
 



 

FFY2012 Plan Page 8 of 10 07252011 

  
 
 

Social Media Use 
 
 With the proliferation of social media usage in mainstream culture, the Network  
 

 Four in ten SNAP Recipient Moms had an online profile for social networking in 2010, 
as did over half of SNAP Eligible Moms and 130-185% FPL Moms.  These data 
compare to over two-thirds of Moms >185% FPL who had profiles for social 
networking in 2010. 
 

Use of Social Networking Site: 
Have Created a Profile Online that Others Can See, 2010 Study 

Populations 
 SNAP 

Recipient 
Moms 

SNAP-
Eligible 
Moms 

Moms 
131%-
185% 
FPL 

Moms 
>185% 

FPL 

 % % % % 
Yes, have profile 42 53 52 67 

 
 Although the incidence of social networking profiles for lower-income Moms is not as 

great as Moms >185% FPL, lower-income moms who do have profiles tend to be 
heavier users of social networking sites. 

 Over 45 percent of SNAP Recipient Moms and approximately 60 percent of both 
SNAP Eligible Moms and 130-185% FPL Moms visit social networking sites at least 
once a day.  These data compare to 41 percent of Moms >185% FPL visiting social 
networking sites at least once a day. 
 

Frequency of Use of Social Networking Sites, 
2010 Study Population 

 SNAP 
Recipient 

Moms 

SNAP-
Eligible 
Moms 

Moms 
131%-
185% 
FPL 

Moms 
>185% 

FPL 

 % % % % 
Several times a day 22 37 35 17 

Once a day 24 22 27 24 
Every few days 17 15 17 20 

Once a week 13 14 10* 13 
Less often 24 12 10* 28 

Don’t know/not sure <1* <1* <1* -- 
#Small n. 

 
 Home computers are the most common mode of accessing social networking sites.  
 A growing trend among lower-income moms is the use of mobile devices to access 

such sites.  Among the three lower-income audience segments, usage of mobile 
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devices to access social networking sites is significantly higher than usage among 
Moms>185% FPL. 
 

Frequency of Use of Social Networking Sites, 
2010 Study Population 

 SNAP 
Recipient 

Moms 

SNAP-
Eligible 
Moms 

Moms 
131%-
185% 
FPL 

Moms 
>185% 

FPL 

 % % % % 
Home computer 66 57 56 81 

School computer 2 3 3 -- 
Work computer 2 1 4 4 

Library computer 3 3 2 1 
Mobile Device 26 36 35 14 

Don’t know/not sure <1* <1* 1* -- 
*Small n. 

 Facebook continues to be the most popular social networking site. 
 

Social Networking Sites Most Popular 
Among Network Audiences 

 SNAP 
Recipient 

Moms 

SNAP-
Eligible 
Moms 

Moms 
131%-
185% 
FPL 

Moms 
>185% 

FPL 

 % % % % 
Facebook 80 81 84 92 
MySpace 34 57 46 7 

Yahoo 17 31 31 3 
Twitter 7 11 11 4 

You Tube 5 13 15 2 
Note: Answers may be over 100% due to the allowance of multiple responses.   
All other sites had <1% among target audiences. 

 

f. Modification of Project Methods/Strategies 

None.  

g. Use of Existing Educational Materials 

The Nutrition Series will include a library of existing educational materials, brochures, 
DVDs, and compilation videos.  

h. Development of New Educational Materials 

If approved, the new media campaign, including TV, radio, and outdoor ads, will be 
produced and aired in FFY12. 

i. Key Performance Measures/Indicators 
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Key measures and indicators will include target audience direct nutrition education 
contacts, and indirect contacts, as well as gross impressions for the SNAP target.  Data 
from the FFY11 Benchmark Survey will be available in March 2012. 

j. Evaluation Plan 

Evaluation Type: 

Formative:  Formative research will be conducted during the development of the new 
advertising campaign to air in FFY12.  Additionally, all new materials produced for 
FFY12, including advertising, direct-to-home, and FSORK III, will be focus-group tested 
in FFY11.  Focus groups are conducted in Oakland, Fresno and Los Angeles among 
groups comprised of low-income multi-ethnic women with children, African American 
women with children and predominantly Spanish speaking women with children, 
representing no less than 18 hours of evaluation.  Key diagnostic dimensions such as 
affect, attention, clarity, comprehension, believability, agreement, relevance, and 
persuasiveness, form the basis of questions and probing during the focus groups. 

Process:  

Outcome: A Benchmark Survey is conducted annually to track measurements such as 
campaign awareness, self efficacy, knowledge levels, behavioral intentions, social 
normative beliefs, and other important measures.  An eighth Annual Tracking Survey is 
planned for the 2011 campaign year, and it will compare findings of SNAP recipients and 
eligibles to the baseline survey conducted in 2004 as well as findings from  2007, 2008, 
2009, and 2010.  In order to accurately evaluate trends among SNAP Recipients and 
Eligibles, the Network will attempt to secure funding to survey >130% FPL populations for 
comparison data.   

 
k. Coordination Efforts 

 All materials produced for use in FFY12 will be shared and made available to all Network 
 contractors, sister agencies in California, and all SNAP Nutrition Education programs in 
 California and other states.  Sister state programs and local partners will be encouraged 
 to secure public service placement of ads on local cable TV interconnects and local 
 access stations. 

 In anticipation of the new MyPlate icon and www.ChooseMyPlate.gov website and 
 supporting materials and resources, the Network will coordinate efforts to promote the 
 new name and align nutrition education messages with the Champions for Change 
 branding and Network messages with trainings to locally-funded projects and 
 implementing the brand.  

 The Network will continue efforts to infuse the Champions for Change brand into all 
 Network materials produced at the state and local levels.  Such coordination accelerates 
 brand equity and saliency of Network messaging. 
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STATE LEVEL PROJECT SUMMARY FORM  
FFY 2  

COMMUNICATIONS – Project #2 (PHI-Administered Projects) 
 
 

1. Goals & Objectives (See State Level Objectives).  

2. Project Title: COMMUNICATIONS: Project #2, PHI-Administered Projects  

 
a. Related State Objectives  

Related State Objectives include 1a, c, d; 3, 4; and 6b  

b. Audience  

Gender: Women, boys and girls, local contractors, other partner organizations   
Ethnicity: Multi-ethnic populations including African American, Latino, 
Caucasian, and Asian-American. 
Languages: English, Spanish  
Ages: 6 to 54   

c. Focus on SNAP Eligibles  

 All proposed projects in Summary #2 are specifically designed for the purpose 
of providing nutrition education to SNAP-Ed recipients and eligible Californians 
either for researching low-income audience media usage; or providing important 
branding and performance information about the Network for a Healthy 
California (Network ) to current or potential partners and projects; or maintaining 
supplies of existing SNAP-Ed materials and developing new materials; or 
populating the Network with new Champion Moms. 

1. Scarborough Research provides proprietary targeting data for advertising 
placement to assist in reaching the Network’s population. 

2. Champions for Change Brand Tours, ChooseMyPlate.gov and MyPlate 
messaging trainings are targeted to Network-funded projects to ensure 
consistency of brand and messaging to SNAP-Ed recipients and eligibles. 

3. The Champion Mom recruitment video will highlight moms and serve as a 
peer-to-peer recruitment tool to engage and inspire other moms to make 
positive changes for themselves and their family. The video will feature 
Champion Moms as the educator and role model; Network and MyPlate 
messages; cooking demonstrations, tips, and other information with the 
purposes of inspiring and recruiting additional moms. 

4. Re-print materials for public events targeted to SNAP-Ed recipients and 
eligibles.  

6. Harvest of the Month (HOTM) is implemented in Network-qualified schools 
and community sites, therefore is focused on SNAP-Ed recipients and 
eligibles. 
 
Income Targeting Data Source: 
 
Scarborough Research to provide proprietary data on the <130% FPL and 
<185% FPL audience composition of measured TV programming and radio 
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stations in California’s five largest media markets. 
The American Community Survey Data; Network-qualified schools; 
Free/Reduced Price Meal Percentage   

d. Project Description 

Key Strategies: 

1) Commission Scarborough Research to provide proprietary data on the 
<130% FPL and <185% FPL audience composition of measured TV 
programming and radio stations in California’s five largest media markets. 

2) Launch MyPlate and ChooseMyPlate.gov in California through a series of 
communications and brand trainings to the 11 Network Regions and to 
Network staff and partners. In addition, plan and implement public relations 
around key events to promote new resource and messages to low-income 
Californians.   

3) Hire a consultant to develop an educational Champion Mom recruitment 
video to enhance delivery of Network messages and motivate moms to join 
the Network and adapt a healthy lifestyle.  

4) As needed, re-print existing materials to be used at special public events 
attended by low-income populations in Sacramento. 

5) Hire a consultant to provide assistance in two key areas: HOTM and 
Communications, with an emphasis on researching and developing copy for 
materials and providing strategic counsel on future direction. Provide 
consulting support for HOTM and Communications materials development 
and communications Conduct Phase II of Champions for Change Brand 
Tours in up to six of the 11 Network regions in order to maintain brand and 
message consistency among Network partners and projects. 

 

Key Educational Messages: 

1) HOTM: Increased fruit and vegetable consumption and increased physical 
activity will “grow healthy students.” 

2) “Be a Champion for your children.  Be a Champion for Change!”  
3) 2010 Dietary Guidelines for Americans 
4) ChooseMyPlate.gov  
 

Intervention Sites: 

1) HOTM:  Qualifying Network schools, community sites, retail sites, and 
possibly food stamp offices.  See Fruit, Vegetable and Physical Activity 
Campaign, Project Summary. 

2) Mass media. 

Projected Number of Contacts:  

1) See Page 2 of the Network Fruit, Vegetable, and Physical Activity 
Campaigns plan for HOTM projected number of contacts. 

 

Narrative Summary:  
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1) Commission Scarborough Research to provide proprietary data to determine 
Scarborough will provide five raw data runs (one for each market) containing 
quantitative audience profiles by TV/radio stations and by time of day.  A 
Network media researcher will then analyze the data to ascertain which 
stations and programming have the greatest percentage of low-income 
viewers, and then establish adjustment factors in order to calculate <130% 
and <185% FPL impressions.  
 
In compliance with USDA’s Guidance to ensure over 50 percent of mass 
media impressions are received by persons living in <185% FPL households, 
commission Scarborough Research to provide proprietary data to determine    
the <130% FPL and <185% FPL audience composition of Nielsen-rated 
television stations and Arbitron-rated radio stations in Los Angeles, San 
Francisco, San Diego, Sacramento, and Fresno.  This research was 
originally completed in 2005, but given the recession and increasing 
numbers of low-income Californians, the Network recommends updating this 
study in 2012 to reflect 2011 TV viewer and radio listener data.  It is believed 
the audience composition of TV and radio has shifted since 2005 to a more 
downscale audience, which may impact the program/station selection in 
2012. 
 
Scarborough’s research model correlates audience database of TV viewers 
and radio listeners in California’s five largest media markets to the federal 
<130% and <185% FPL eligibility grid for families of one to six persons.  
These data enable the Network to select TV programming and radio stations 
with the greatest audience composition of persons living in <185% FPL 
households, thereby meeting USDA’s Guidance. Detailed data in the report 
include TV and radio audience impressions delivery by market, by station, 
and by time of day.  Smaller California media markets are not available for 
this methodology.  Scarborough Research is the largest national provider of 
TV and radio audience data, and is a subsidiary of A.C. Nielsen Co.  

2) Hire a contractor to coordinate, plan, and conduct 11 Champions for Change 
brand trainings to maintain and enhance brand consistency; and to provide 
training on ChooseMyPlate.gov and MyPlate messaging and resources. The 
Brand Training will build on the success and effectiveness of the initial 
Champions for Change Tours that were conducted in FFY09 and FFY10 
among Regional Networks, partners, and projects. In addition, plan and 
implement public relations around key events to promote new resource and 
messages to low-income Californians. Trainings and public relations 
strategies will strengthen partnerships with state and local entities including 
California Department of Social Services, County Welfare Directors, 
California Department of Food and Agriculture and other relevant agencies 
to enhance the dissemination of messages.  Evaluation activities include 
assessing recall of MyPlate and ChooseMyPlate.gov through the Network’s 
Annual Survey (Benchmark) findings; media impressions from public 
relations events, and post-training participant evaluations. 

3) Hire a contractor to develop a video for the purpose of recruiting Champion 
Moms at various events.  Early research on the Champions for Change 
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brand revealed our low-income target audiences hold a high regard for the 
health advice of other women “just like them.”  Based on this evidence, the 
Network established the use of Champion Moms who were recruited in each 
region to act as role models at events by imparting healthy tips.  Several 
Network Champion Moms have also appeared in Network TV and outdoor 
advertisements.  In order to expand this program and recruit more 
Champions, a video featuring Champion Moms in action is needed to draw 
interest. Up to two Champion Moms per Network Region will be recruited for 
inclusion in the video; and the video will be tested with SNAP-Ed qualifying 
moms.  

4) In previous years, the Network has been invited to state level events and 
promotions such as the California Department of Public Health’s Public 
Health Week or the California Department of Agriculture’s Ag Day event.  An 
amount of funds ($25,000) is being requested to print materials, as needed, 
in order to promote the Network at local events in the Sacramento area 
targeted to low-income populations in qualifying census tracts.  

5) Since 2006, the Communications Unit has supported HOTM with consulting 
services on the development of materials and communications strategies.  
Funding is requested to continue this support.  See page 8 of the Network 
Fruit, Vegetable, and Physical Activity Campaigns plan for a narrative of the 
HOTM 2012 projects. 

 

e. Summary of Research  

 
Harvest of the Month 

See page 13 of the Targeted Fruit and Vegetable Physical Activity (FVPA) 
Project Summary FFY2012. 

 
f. Modification of Project Methods/Strategies  

None   

g. Use of Existing Educational Materials  

 All materials in this FFY12 Communications Project Summary # 2 that require 
production are existing materials with the exception of the Champion Mom 
recruitment video. 

h. Development of New Educational Materials 

1) Create Champion Mom Recruitment Video 
 

i. Key Performance Measures/Indicators  

HOTM: Number of school sites and other points of distribution as reported in the 
Network’s SAAR.  Estimated number of youth and adult participants.  

j. Evaluation Plan  

See page 13 of the Targeted FVPA Project Summary FFY2012 for the HOTM 
evaluation plan. 
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k. Coordination Efforts  

See page 13 of the Targeted FVPA Project Summary FFY 12 for HOTM 
coordination efforts.  



Federal Share
Subcontractor Budget Jusification 

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn, Inc.
10-10029

PainePR
Expense Category      Totals
Personnel 1,023,475$    
Fringe
Operating Expense
Travel 36,350$         
Subcontracts
Other Costs 207,675$       
Indirect Costs

TOTAL 1,267,500$    
Hill & Company Communications
Expense Category      Totals
Personnel 168,875$       
Fringe
Operating Expense
Travel 9,600$           
Subcontracts
Other Costs 11,620$         
Indirect Costs

TOTAL 190,095$       

MSC Consulting Services -
Marguerite S. Cueto
Expense Category      Totals
Personnel 61,600$         
Fringe
Operating Expense
Travel
Subcontracts
Other Costs
Indirect Costs

TOTAL 61,600$         

Andrew O. Sullivan
Expense Category      Totals
Personnel 24,200$         
Fringe
Operating Expense
Travel
Subcontracts
Other Costs
Indirect Costs

TOTAL 24,200$         

Digna Roque
Expense Category      Totals
Personnel 27,200$         
Fringe
Operating Expense
Travel
Subcontracts
Other Costs
Indirect Costs

TOTAL 27,200$         
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Federal Share
Subcontractor Budget Justification

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn, Inc.
10-10029

Alex Palomo
Expense Category      Totals
Personnel 23,850$         
Fringe
Operating Expense
Travel
Subcontracts
Other Costs
Indirect Costs

TOTAL 23,850$         
Digital WkShop
Expense Category      Totals
Personnel 22,300$         
Fringe
Operating Expense
Travel 12,005$         
Subcontracts
Other Costs 65,700$         
Indirect Costs

TOTAL 100,005$       

Field Research Corporation
Expense Category       Totals
Personnel 178,060$       
Fringe
Operating Expense
Travel
Subcontracts
Other Costs 273,756$       
Indirect Costs

TOTAL 451,816$       

Kent Harrison and Associates
Expense Category      Totals

Personnel 50,000$         
Fringe -$                   
Operating Expense -$                   
Travel
Subcontracts -$                   
Other Costs 542,500$       
Indirect Costs -$                   

TOTAL 592,500$       

Total All Subcontractors
Expense Category       Totals

Personnel 1,579,560$    
Fringe -$                   
Operating Expense -$                   
Travel 57,955$         
Subcontracts -$                   
Other Costs 1,101,251$    

Indirect Costs -$                   

2,738,766$    GRAND TOTAL ALL SUBCONTRACTORS

FFY 12 Plan Page 2 of 2 061511



BUDGET COVER SHEET
FFY 2012

 
State Share Budget FFY 2011 FFY 2012 Amount Difference % Difference
Media and Advertising
Production and Distribution
Public Relations
Training
Resources
Account Management
Evalution

Total State Share

Federal Share Budget FFY 2011 FFY 2012 Amount Difference % Difference
Media and Advertising 32,000$              50,000$               
Production and Distribution 8,343,255$         9,530,635$          1,187,380$               14%
Public Relations 932,600$            1,259,000$          
Training 170,000$            240,000$             
Resources 199,334$            5,000$                 (194,334)$                 -97%
Account Management 120,000$            120,000$             
Evaluation 202,811$            392,433$             189,622$                  93%

Total Federal Share 10,000,000$       11,597,068$        1,182,668$               12%

Federal Share Justification for increase over 5%: In previous years media budget was limited to $10M per 
USDA, in FFY12 total budget reflects actual amount listed in state contract budget.

Organization: Media - TBD
Contract Number: 10-10029
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Budget Justification
FFY 2012

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn
10-10029

Campaign Goals
Runyon Saltzman & Einhorn, in partnership with the California Department of Public Health (CDPH)  will 
implement a strategic communications plan, encompassing advertising and public relations activities that will 
meet the primary goals of the Cancer Control Branch Network for a Healthy California Campaign:
1. Increase fruit and vegetable consumption. 
2. Increase physical activity to 60 minutes for adults and children every day.
3. Decrease rates of food insecurity, primarily by increasing access to healthy lifestyles - bring good foods in.
4. Address diet-related chronic disease, with emphasis on childhood obesity.

Objectives
•Increase target's self-efficacy and social normative belief measures related to fruit and vegetable consumption and 
physical activity.  
• Increase target's awareness of dietary and physical activity recommendations. 
• Increase target's knowledge of relationship between fruit and vegetable consumption and physical activity with 
disease prevention. 
• Maintain or increase direct mail campaign outcomes.
• Increase target’s mass media campaign aided recall measures from FFY2009.  

Line A:   Media and Advertising Activity Detail Budget Year 12
Key Activities
Activity 1: Strategic Planning Runyon Saltzman & Einhorn will ensure that overall communications address Network goals 

and each communication channel plays a unique, well-defined role in the overall integration of 
all campaign elements (as appropriate).

$50,000

Total Line A:  Media and Advertising $50,000

Line B:   Production and Distribution Activity Detail Budget Year 12
Key Activities
Activity 1: Media Plan Placement Implement a media plan that effectively delivers messaging to audiences comprised 
of SNAP recipients and eligibles and that will achieve USDA's requirement of delivering over 50% of purchased weight 
to individuals living in <185% FPL households.  The 2010 plan proposes the following: a) English-language TV in 
Bakersfield, Chico, Eureka, Fresno, Los Angeles, Sacramento, and Santa Barbara; b) Spanish-language TV in 
Bakersfield, Fresno, Los Angeles, Monterey, Palm Springs, Sacramento, San Diego, and San Francisco; c) Spanish-
langugage radio in Bakersfield, Chico, Fresno, Imperial County, Los Angeles, Monterey, Palm Springs, Sacramento, 
San Diego; d) English- and/or Spanish-language outdoor advertising located in low-income census tracts in 
Bakersfield, Chico, Fresno, Los Angeles, Palm Springs, Sacramento, San Diego, and San Francisco. Based on 
proprietary research commissioned from Scarborough Research, combined media impressions received by individuals 
living in <185% FPL households represent 57% of all impressions.  (See media placement plan: Section F)

• Concentrate the advertising schedule in key months for higher long-term impact and recall, based on 
budget availability.
• Provide more concentrated levels of advertising in media markets with the greatest composition and 
coverage of the target audience.
• Utilize media vehicles that can most efficiently provide effective levels of target audience reach and 
frequency.
• Media plan to meet USDA target population guidelines (51% of overall impressions to be at or below 
185% FPL).
• Coordinated added-value opportunities/radio remotes provided through media plan placement

TV: $5,535,709
Radio: $1,462,921
Out of Home: $1,159,952

$8,158,581

Activity 2: Out of Home Production Runyon Saltzman & Einhorn will reprint and ship English-language and Spanish-language out-of-home 
(OOH) advertising executions (30-sheets, 8-sheets and catering trucks). The outdoor executions will 
compliment the approved TV campaign.

$120,000 
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Budget Justification
FFY 2012

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn
10-10029

Activity 3: Direct Response Television (DRTV)  All mass media except for direct response television (DRTV) will 
address the objective of increasing social normative beliefs. DRTV, however, will address the objective of increasing 
the FSNE audience’s self-efficacy. 

Using a longer, 60-second format, DRTV allows the Network to showcase its multimedia nutrition 
education materials and gives the audience more time to notice and respond to the commercial’s 
prominent call-to-action. Although 60-second spots cost twice as much as 30-second spots, they 
typically deliver more than twice the response rates – so it is predictably less expensive to generate a 
response with :60s than with :30s. The call-to-action in Network DRTV spots would be similar in nature 
to tobacco cessation messages in “quit line” advertisements, insofar as persuading the audience to 
take advantage of materials that effectively guide and support the recipient’s success at behavior 
change. In various evaluations, including the grassroots evaluation of direct-to-home and the outcomes 
analysis of benchmark surveys, the Network has clearly demonstrated the incremental positive impacts
of in-depth, non-advertising interventions. DRTV would help to greatly expand awareness and usage of 
such interventions, which elevate self-efficacy by promoting mastery of specific skills aimed at 
overcoming specific barriers. 

$ 0  If funding becomes 
available

Activity 4 Nutrition Series  RS&E will develop a uniform, multimedia nutrition education curriculum, comprised of 
existing and new materials that promote skill-building tools for effectiveness among the target audience. 

The Nutrition Series will address cost barriers, time barriers, access barriers, family acceptance 
barriers and emotional barriers that low-income families encounter everyday when trying to increase 
fruit and vegetable consumption and physical activity. The tools will encourage trial, repeat and 
feedback among members of our target to encourage behavior change. Some of the Network’s 
existing materials, including but not limited to, HOTM, FSORK,  and LIA nutrition education materials 
currently utilized in nutrition classes, that can be disseminated in various multimedia channels via in-
person, digital and direct-to-home. 

Digital access/dissemination of the curriculum will be used for scalability, availability on-demand, cost-
effectiveness, updating, ease of use, viral quality, tailoring and effectiveness at developing mastery of 
health-related skills. Low-income mothers living at or below 185 percent of FPL will be directed to 
materials with very prominent, specific and motivating calls-to-action in communications materials.

$209,000 

Acitivty 5 :  Qualitive Testing   Runyon Saltzman & Einhorn will test messanging in focus groups to ensure clarity, 
belivability and motivation.

Before producing advertisements, messaging will be tested among multi-ethnic, African American and 
Latino groups in Oakland, Fresno and Los Angeles.  Field Research will be retained for focus group 
testing.

$93,000 
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Budget Justification
FFY 2012

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn
10-10029

Activity 6:  TV Production RS&E will produce up to three English and three Spanish-language spots based on approved concepts
concept testing and SAR approval. The production of the spots will follow the standard production 
guidelines: 

- Approved work order.
- Review and selection of a minimum of three directors to be reviewed with client with RS&E 
recommendation.
- Comprehensive timeline for all steps of production and SAR-approval process.
- Casting of real moms identified from the 11 regions and casting call process.
- Identification of shoot locations for Network approval.
- Casting and location pre-production meeting.
- Pre-production meeting with director and producer.
- Shoot, edit, sound design/music.
- Rough cut review and approval.
- SAR approval process prior to final edit.
- Final edit and approval.
- As produced scripts.
- Traffic spots.

$850,854 

Activity 7: Local Network Support: Runyon Saltzman & Einhorn to work with the local Network leads in the development and execution of 
their local campaigns by adapting current campaign materails as requested.

$18,000 

Activity 8: Traffic Creative Runyon Saltzman & Einhorn will distribute campaign materails to media outlets as directed by the 
approved media plan.

$8,000 

Activity 9: Travel Runyon Saltzman & Einhorn will keep an account of all travel expenses to support the Network for a 
Healthy California media campaign.  Travel expenses cover the following: parking, mileage, airline 
tickets, hotels, meals, rental car, Amtrack or other forms of travel.  All travel expenses will adhere to 
the Department of Personnel Administration (DPA) rates.  Requests for out-of-home travel will be 
submitted for approval.

$20,000 

Activity 10: General Charges Runyon Saltzman & Einhorn will keep an account of all charges that support the Network for a Healthy 
California media campaign.  General charges cover the following administrative expenses: copies, 
faxes, postage/overnight packages, teleconferences and telephone.

$37,200 

Activity 11: Award Entries Runyon Saltzman & Einhorn  will identify and recommend appropriate award entries for submission to 
professional organizations. Approved campaign materials will be submitted to such organizations 
accordingly.

$1,000 

Activity 12: Mid-Year and End-of Year Reports Runyon Saltzman & Einhorn will develop a comprehensive mid-year and end-of year report, covering a
activities that occur between October 1, 2009 and September 30, 2010. Supporting documentation will 
be provided.

$7,000 

Activity 13: Extranet Runyon Saltzman & Einhorn will continue to implement the Network Extranet (on-line data source). $8,000 

Total Line B:  Production and Distribution $9,530,635

Line C:  Public Relations Activity Detail Budget Year 12
Paine PR will be retained as a public relations sub-contractor to Runyon Saltzman & Einhorn.  In partnership 
with the California Department of Public Health (CDPH) Cancer Control Branch's Network for a Healthy 
California (Network), Paine PR will implement a strategic public relations program that builds on the 
Champions for Change (brand) advertising campaign and empowers food stamp recipients and eligibles to:
1. Increase fruit and vegetable consumption. 
2. Increase physical activity to 60 minutes for adults and children every day.
3. Decrease rates of food insecurity, primarily by increasing access to healthy lifestyles - bring good foods in.
4. Address diet-related chronic disease, with emphasis on childhood obesity.

Objectives
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Budget Justification
FFY 2012

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn
10-10029

• Among food stamp mothers, maintain aided recall levels above 60 percent.
• Maintain or increase target's self-efficacy and social normative belief measures related to fruit and vegetable 
consumption and physical activity.
• Maintain or increase knowledge measures related to dietary and physical activity recommendations and disease 
prevention.
• Maintain ongoing relationship with target audience.

Key Activities
Activity 1: Regional Network  Events  Provide technical assistance and media relations support for promotional 
events being held in the 11 Network regions throughout FFY11 as part of Fruit and Veggie Fest, an African American 
Campaign activity and Latino Health Awareness Month. Events will be designed to provide low-income Californians wit
nutrition education and will be held in qualifying low-income census tracts.

1) Paine PR will help provide strategic focus and direction for the events. 2) Paine PR will provide 
technical assistance to the regions in the form of developing press materials, providing media lists and 
developing dignitary invitations and template resolutions/proclamations. 3) Paine PR will  provide 
technical assistance by conducting media outreach (pitching) to ensure event coverage and 
coordinating media interviews during events, as appropriate. 4) Paine PR will monitor coverage and 
provide a wrap report for each activity.

$450,000

Activity 2: Technical Assistance  Provide public relations and media relations technical assistance to Network-funded 
programs and partners on an as-needed basis. 

1) Paine PR will be available to provide assistance to Network-funded programs and partners such as 
reviewing and providing feedback on media materials, writing template materials, providing media lists, 
conducting media outreach, monitoring media coverage and providing clip reports with media 
impressions.  

$150,000

Activity 3: Media Bureau  Continue media bureau operations that position Network spokespersons as resources for 
important and timely nutrition education news directed to low-income populations, primarily food stamp recipients and 
eligibles. Provide proactive and reactive media relations throughout the year, and monitor key public health and media 
sites for topics of interest for Network staff and Network-funded projects and program partners.

1) Paine PR will conduct proactive media outreach and respond to incoming media requests. This 
includes developing appropriate media materials and pitching media as needed, monitoring media and 
general public health sites for important information and updates, and providing mid-year and end-of-
year media impressions reports.

$150,000

Activity 4: Account Management/Strategic Counsel  Provide overall account management and strategic counsel. 
Provide ongoing reporting and evaluation.

1) Paine PR will provide overall account management, strategic counsel and ongoing reporting. 2) 
Paine PR will develop weekly status reports, 90-day calendar updates, monthly activity reports, a mid-
year report and a year-end report.

$180,000

Activity 5: Champion Tool Kit Continue to build on the FFY10 Champion Tool Kit by adding additional templates and 
tools to help Network -funded projects promote Network messages to local media and through local-market community 
outreach.  

1) Paine PR will create additional tools and templates to build on the existing Champion Tool Kit. 2) 
Paine PR will provide training via teleconference or as part of the annual Network Conference to help re
introduce Network-funded projects and partners to the tool kit and the new elements that will be created
during FFY11.

$70,000

Activity 6: Champions for Change Identify and/or create activities that promote Network  messaging and the 
involvement of Champion Moms in the Champions for Change brand.

1) Paine PR will plan and implement activities. 2) Paine PR will create necessary materials and conduc
media outreach, as needed. 3) Paine PR will provide wrap-up reports and results for activities.

$85,000

Activity 7: State-level Network  Events Create an event and/or events that will help showcase the Network to 
statewide media.  Potential event themes might include launching the new Network mass media campaign or 
supporting the Network's participation in California's annual Public Health Week and Food Day activities.  

1) Paine PR will work with the Network to create and implement an event or events that showcase the 
Network's efforts to statewide media. 2) Paine PR will plan and implement the approved activity, 
including coordinating any logistical needs, developing media materials and conducting media outreach 
to ensure coverage.  3) Paine PR will monitor coverage and provide a wrap-up report for the activity.

$89,000

Activity 8:  Champion Chef Initiative  A central component of the Champion Chef initiative is the development of two exciting and informative 
DVDs - one in English and one in Spanish that will bring Network themes to life and reinforce skill-
building and self-efficacy among low-income moms. In the DVDs, Champion Chefs Nikki and Maggie 
will demonstrate how to make healthy meals from food purchased at corner stores (tiendas de la 
esquina) or other food outlets in the neighborhoods where the target audience lives. This demonstration
will further develop our target audience’s budget skills, as they will learn how to shop and prepare a 
healthy meal at low cost from an unlikely place. The DVDs will enable us to craft and disseminate 
information about healthy food and physical activity in a culturally relevant, highly informative and 
entertaining way.

$85,000

Total Line C: Public Relations $1,259,000

Line D:  Training Activity Detail Budget Year 12
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Budget Justification
FFY 2012

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn
10-10029

Paine PR will be retained as a public relations sub-contractor to Runyon Saltzman & Einhorn.  In partnership 
with the California Department of Public Health (DPH) Cancer Control Branch's Network for a Healthy 
California (Network), Paine PR will implement a strategic public relations program that builds on the 
Champions for Change (brand) advertising campaign and empowers food stamp recipients and eligibles to:
1. Increase fruit and vegetable consumption. 
2. Increase physical activity to 60 minutes for adults and children every day.
3. Decrease rates of food insecurity, primarily by increasing access to healthy lifestyles - bring good foods in.
4. Address diet-related chronic disease, with emphasis on childhood obesity.

Objectives
• Among food stamp mothers, maintain aided recall levels above 60 percent.
• Maintain or increase target's self-efficacy and social normative belief measures related to fruit and vegetable 
consumption and physical activity.
• Maintain or increase knowledge measures related to dietary and physical activity recommendations and disease 
prevention.
• Maintain ongoing relationship with target audience.

Key Activities
Activity 1: Trainings  Plan, schedule and implement at least five sessions throughout the year that allow participants a 
graduated range of trainings intended to sharpen the skills of Network spokespersons. Three sessions will consist of in-
person spokesperson trainings related to specific Regional events (Latino Health Awareness Month, Fruit and Veggie 
Fest and the African American Campaign).  A minimum of two additional advanced-level intensive in-person media 
trainings will be scheduled to focus on broader Network messaging.  Additionally, ongoing message point and media 
training assistance - in the form of one-on-one technical assistance and educational webinars - to Network staff as well 
as Network-funded projects and partners will be provided.

1) Paine PR will plan and implement all details of the trainings. $240,000

$240,000

Line E:   Resources Activity Detail Budget Year 11
Key Activities
Activity 1: Champions for Change Nutrition Education Materials At the direction of the Netowrk, Runyon Saltzman & Einhorn will develop and produce nutrition 

education materials to support the Champions for Change social marketing campaign.
$5,000

Total Line E:  Resources $5,000

Line F:   Account Management Activity Detail Budget Year 12
Key Activities
Activity 1: Monthly Account Service • Provide ongoing counsel and communication to the client regarding all campaign activities.

• Ensure effective campaign synergy.
• Prepare weekly status reports and 90-day Calendar.
• Conduct bi-weekly status teleconferences with the client.
• Conduct monthly in-person status meetings with the client.
• Participate in client teleconferences and meetings as directed.
• Prepare conference reports.
• Provide counsel on program developments, opportunities, and new research/findings.
• Oversee sub-contractors.

$120,000

Total Line F:  Account Management $120,000

Line G:   Evaluation Activity Detail Budget Year 11
Key Activities
Activity 1: Benchmark Survey:  Conduct statewide study to monitor target's attitudes, behaviors and recall of 
campaign materials.

Field Research will execute the FFY2011 eighth wave of the Benchmark Survey to the following USDA
approved target audiences: Food Stamp recipients who are female guardians/mothers aged 18-55 of 
children 0-18 and Children living at or below 130% FPL.

$392,433

Total Line G:  Evaluation $392,433

Total $11,597,068
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Budget Justification 
FFY 12

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn, Inc.
10-10029

Prime Contractor
Identify Commission or mark-

up (%) or no charge
Indirect Costs      

(1)
Total

A. Media and Advertising Plan 15,200$                     Hill & Co. Communications 17,400$                  >No mark-up on Subcontractors -$                              50,000$                       

MSC Consulting Services - 
Marguerite Cueto

17,400$                  

B. Production and Distribution 8,706,142                  Hill & Co. Communications 42,200                    >7.5% commission on gross 
media

-$                              9,530,635                    

MSC Consulting Services - 
Marguerite Cueto

39,600                    >15% mark-up on vendor costs    

Andrew O. Sullivan 24,200                    >No mark-up on Subcontractors

Digna Roque 27,200                    

Alex Palomo 23,850                    

Field Research Corporation 74,943                    

Kent Harrison & Associates                   592,500 
(DVBE):˄

C. Public Relations/Media Advocacy PainePR 1,045,000 >7.5% commission on gross 
media

-$                              1,259,000

Hill & Co. Communications 112,995 >15% mark-up on vendor costs    

Digital WkShop 100,005 >No mark-up on Subcontractors

MSC Consulting Services - 
Marguerite Cueto

1,000

D. Training Plan PainePR 222,500 >No mark-up on Subcontractors -$                              240,000

Hill & Co. Communications 17,500

E. Resources 5,000                         -$                              5,000

F. Account Management 120,000 >No mark-up or commission -$                              120,000

G. Evaluation 11,960 Field Research Corporation 376,873 >No mark-up on Subcontractors  $                              - 392,433

MSC Consulting Services - 
Marguerite Cueto

3,600

TOTAL 8,858,302$          2,738,766$        11,597,068

Subcontract
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Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL
DIFFERENC

E

258,807 284,061 542,868 400,942 315,705 716,647 32.01           

      447,840 10,000,000 10,447,840        377,840 15,597,068 15,974,908 52.90           

9,900 10,188 20,088 12,257 22,412 34,669 72.59           

  4. Materials 80,000 0 80,000 25,000 0 25,000 (68.75)         

  5. Travel 13,100 8,293 21,393 15,121 5,135 20,256 (5.31)           

  6. Administrative * 0 0 0 11,515 0 11,515 -              

  7. Building/Space and Other General Expe 30,000 97,601 127,601 49,000 88,685 137,685 7.90             

  8. Maintenance * 0 0 0 0 0 0 -              

  9. Equipment & Other Capital  Expenditure 10,500 0 10,500 0 0 0 (100.00)       

Total Direct Costs 850,147 10,400,143 11,250,290 891,675 16,029,005 16,920,680 50.40           

  11. Indirect Costs @11.6 % of Personnel 
Costs for State staff** 80,818 24,429 105,247 142,898 36,622 179,520 70.57           

  12.  TOTAL COSTS $930,965 $10,424,572  $  11,355,537 $1,034,573 $16,065,627 $17,100,200 50.59           

* Administrative and Maintenance costs for the State are included in the line Building/Space/ & Other General Expenditures; PHI budgets for Administrative costs 
separately

See Appendices, Sction C, Staffing, and Section D, Budget Summary for detailed staffing and operating costs for state and Public Health Institute 
(PHI)
All costs on the state side roll up to the detailed budgets and budget  justifications in Section C for staffing and Section D for operating costs.  State 
staff in Section C are now identified by name and state level project budgeted under.

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT BUDGET COVER SHEET (BCS)

NETWORK FOR A HEALTHY CALIFORNIA COMMUNICATIONS 

FFY2011 FFY2012
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(See Appendices, Section C, Staffing and Section D, Budget Summary for detailed staffing costs and budget justifications)

**Indirect Cost rate for State is 11.6% of total personnel costs and  PHI is 16.5% of total budget less subcontracts

State Justifications

PHI Justifications:

2. PHI decrease due to reduced amount for subcontracts in FFY 2012.
3. PHI increase related to factoring FTE on Supplies for increase in personnel FTE.
4. PHI apparent decrease the result of a correction to the report line mapping of costs which were previously included in line 4 in error.
5. PHI increase due to the increase in personnel FTE.
6. Apparent increase the result of a correction to the report line mapping of accounts which were previously included in line 9 in error.
7. PHI increase due to the increase in personnel FTE.
9. Apparent decrease the result of a correction to the report line mapping of accounts which were previously included in line 9 in error.
11. PHI increase is related to the increase in salaries/benefits.

1. Increase  due to merit salary increases and increase of one HPS I from 45% in FFY2011 to 100% in FFY 2012. In FFY 2012, the benefits rate 
also increase by approximately 3%.

5.The decrease in Travel is due to a much reduced out-of-state travel budget

1. PHI increase due to 1) moving the HE III position funded in FY11 under Materials to Communications in FY12; and 2) funding a new MS III 
position in FFY2012.

2. The Contracts line increased due to an increase of $2,397,068 in the media contract and a proposed "Rethink Your Drink" media campaign for 
$4,000,000

11. The increase in indirect costs is due to an increase in salaries and benefits as well as an increase in the indirect rate from 8.6% in FFY2011 to 
11.6% in FFY 2012.

3. This increase is due to the added FTE in the HPS I as well as the $2,808.30 additional allocation per FTE.  This allocation is presented in detail in 
the State document in Section D titled 4.FFY 2012 CDPH Non-Capital Equipment/Supplies

Item #2 Contracts/Grants/Agreements - See individual Project Summaries for LIA, NIA, and Special Projects in attachment binders

10% Budget Changes Justifications

FFY 2012 Plan Page 2 Revised 10/3/2011



Communications 
Budget Cover Sheet 

 

FFY 12 Plan Page 1 of 7 093011 

Communications 

FFY 2012 

 

 

Public Health Institute  
  
  
Federal Share Budget 
  1. Personnel Salaries/Benefits 400,942 
  2. Contracts/Grants/Agreements** 377,840 
  3. Non-capital Equipment/Supplies 12,257 
  4. Materials 25,000 
  5. Travel 15,121 
  6. Administrative 11,515 
  7. Building Space 49,000 
  8. Maintenance 0 
  9. Equipment & Other Capital Expenditures 0 
10. Total Direct Costs 891,675 
11. Indirect Costs 16.3% 142,898 
12. TOTAL COSTS 1,034,573 

 
 

** For any subcontract over $50,000, a project summary and budget summary 
have been included as attachments to the unit budget justification. 

 
 



  Communications 
  Budget Justification 
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Fiscal Year October 1, 2011 to September 30, 2012 
 

Personnel, Fiscal and Development Services for the Network for a Healthy 
California 

 
 

Communications (Contract) 
 
CONTRACT – Communications Actual  
PERSONNEL FTE Monthly Months Total 
Marketing Manager I 100% 5,291 12  $   63,492 
Marketing Specialist IV 80% 5,293 12  $   63,510 
Marketing Specialist III 100% 4,850 12  $   58,198 
Marketing Specialist III 100% 4,484 12  $   53,809 
Health Educator III (10% CalFresh) 90%  4,832 12  $   57,985 
Total   $296,994
Benefits @ 35.00%  103,948
TOTAL PERSONNEL COSTS  $400,942
 
In this table, one Health Educator III is funded 10% under CalFresh Outreach Plan. 
 
 
OPERATING EXPENSES AND EQUIPMENT 
 
TRAVEL  
1. Travel: In-State 12,621
2. Travel: National Conference/Out-of-State 2,500
TOTAL  $15,121
 
 
1. TRAVEL: IN-STATE 
Staff Travel Rate Annual FTE Monthly Months Total 
Marketing Manager I 2,030 100% 169.17 12 2,030
Marketing Specialist IV 2,030 80% 135.33 12 1,624
Marketing Specialist III 2,030 100% 169.17 12 2,030
Marketing Specialist III 5,110 100% 425.83 12 5,110
Health Educator III (10% CalFresh) 2,030 90% 152.25 12 1,827
TOTAL TRAVEL  $12,621
 
Travel estimates are based on 70 percent of the calculated standard costs for the 
funding year 2011-2012 approved by the California Department of Public Health 
(CDPH). The line item -- travel -- has three levels (light, medium, and heavy) approved 
by CDPH.  The estimated cost per staff person at the heavy travel rate is $8,890, 
medium travel rate per staff person is $5,110 and the light travel rate is $2,030.  
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2. TRAVEL: NATIONAL CONFERENCE/OUT-OF-STATE 
Travel estimates for National Conference and Out-of-State travel are summarized here 
by staff member and included in the detailed travel justification on Section D Budget 
Summary, Travel, Public Health Institute. 

Personnel Conference Total

Marketing Manager I CDC 2012 National Conference on Health 
Communication, Marketing, and Media 

2,500 

TOTAL TRAVEL: NATIONAL CONFERENCE/OUT-OF-STATE 2,500 

 
  
SUPPLIES --  General Expenses 
Personnel FTE Monthly Months Total 
Marketing Manager I 100% 192.50 12 2,310 
Marketing Specialist IV 80% 154.00 12 1,848 
Marketing Specialist III * 100% 309.17 12 3,710 
Marketing Specialist III 100% 192.50 12 2,310 
Health Educator III (10% CalFresh) 90% 173.25 12 2,079 
TOTAL SUPPLIES   $12,257
 
Each line item is calculated per individual staff factoring in FTE.  The line item -- general 
expenses -- covers supplies; the standard approved cost per staff person approved for 
the California Department of Public Health (CDPH) for 2011-2012 is $3,300, plus an 
office automation allowance of $2,000 for computer workstation and peripherals. Staff 
budgeted for office automation are indicated by an asterisk. Estimated cost per person is 
based on 70 percent of the calculated standard costs. 
 
CONTRACTUAL – Subcontracts 

1. Scarborough Research $15,000
TOTAL CONTRACTUAL $15,000
            
 

1.  Scarborough Research $15,000
 
Commission Scarborough Research to provide proprietary data to determine the <130% 
FPL and <185% FPL audience composition of Nielsen-rated television stations and 
Arbitron-rated radio stations in Los Angeles, San Francisco, San Diego, Sacramento, 
and Fresno. 
 
Given USDA’s Guidance to ensure over 50 percent of mass media impressions are 
received by persons living in <185% FPL, the Network commissioned Scarborough 
Research in 2005 to create a model that would provide these data. The model 
correlated Scarborough’s audience database of TV viewers and radio listeners in 
California’s five largest media markets to the <130% and <185% FPL eligibility grid for 
families of one to six persons. These data enabled the Network to select TV 
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programming and radio stations with the greatest audience composition of persons 
living in <185% FPL households, thereby meeting USDA’s Guidance. 
 
The Network recommends updating this study in 2012 to reflect 2011 TV viewer and 
radio listener data. Given the recession and increasing numbers of low-income 
Californians, it is believed the audience composition of TV and radio has shifted to a 
more downscale audience which may impact the program/station selection in 2012. 
 
Scarborough Research is the largest national provider of TV and radio audience data, 
and is a subsidiary of A.C. Nielsen Co.  Detailed data in the report include TV and radio 
audience impressions delivery by market, by station, and by time of day. Smaller 
California media markets are not available for this methodology. 
 
 
   
OTHER -- General Expenses 

1. General Expenses State Standard Costs 11,515
2. Facilities Operations State Standard Costs 49,000
3. Special Expenses 25,000
4. Consultants 362,840

TOTAL OTHER – GENERAL EXPENSES $448,355
 
 

1.  General Expenses State Standard Costs  
  Personnel FTE Monthly Months Total
Marketing Manager I 100% 204.17 12 2,450 
Marketing Specialist IV 80% 163.33 12 1,960 
Marketing Specialist III 100% 204.17 12 2,450 
Marketing Specialist III 100% 204.17 12 2,450 
Health Educator III (10% CalFresh) 90% 183.75 12.0 2,205 
 Total    $11,515

 
This budget subcategory includes routine printing, communications, and staff training 
line items based on 70 percent of the calculated standard costs for the funding year 
2011-2012 approved by the California Department of Public Health (CDPH).  Each line 
item is calculated per individual staff factoring in FTE.  The line item -- general 
expenses in the calculated standard costs -- covers supplies and is listed separately in 
this Budget Justification under supplies.  
 
The line item -- printing -- includes routine duplication and printing expenses and the 
estimated cost per staff person is $1,190. The line item -- communications -- includes 
routine mailing, postage, courier expenses, and data center costs.  The estimated cost 
per staff person is $1,050. The estimated cost for training per staff person is $210.  The 
annual estimated cost per staff person is $2,450 (Monthly cost is $204.17). 
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2.  Facilities Operations State Standard Costs    
Personnel Monthly Months Total 

Marketing Manager I 833.33 12.0 10,000
Marketing Specialist IV 833.33 12.0 10,000
Marketing Specialist III 833.33 12.0 10,000
Marketing Specialist III 833.33 12.0 10,000
Health Educator III (10% CalFresh) 750.00 12.0 9,000

Total    $49,000
 
The annual rate for facilities operations per staff person is $10,000 based on the 
calculated standard costs for the funding year 2011-2012 approved by the California 
Department of Public Health (CDPH).  This line item is calculated per individual at the 
monthly rate of $833.33.  
 
 

3.   Other – Special Expenses1 (Conferences, Publications 
and Production) 

A.  Printed Materials for State Events  25,000
Total $25,000

 
A. Printed Materials for State Events $25,000  

 
In FFY11, the Network participated in opportunistic public relations events that were not 
planned for. These state-level events honored our Champion Moms, highlighted the 
nutritional benefits of fruits and vegetables and honored the importance of parents as 
role models. These events typically require additional supplies of printed materials. 
 
 

4.   Consultants 
A. Harvest of the Month/Communications Materials 

Development 
142,840

B. Launch of  ChooseMyPlate.gov in California 180,000
C. Champion Mom Recruitment Video 40,000

Total $362,840
 

A. Harvest of the Month/Communications Materials 
Development 

$142,840 

 
A consulting agreement will be executed with YELLOWBRICKROAD to provide 
assistance in two key areas: Harvest of the Month and Communications. The consultant 
will research and develop copy for all Harvest of the Month (HOTM) materials, including 
updating existing HOTM material,  providing strategic counsel on future direction of 
HOTM, submitting abstracts to journals for publications, conducting HOTM training 
Webinars for local contractors, managing and develop new content standards grid for 
HOTM materials, working with CDPH IT unit to update HOTM content and possibly 
redesign HOTM Web site  (contingent upon CDPH allowability to upgrade Web site 
functionality and design), and working on other HOTM related tasks as identified by 



  Communications 
  Budget Justification 

 

 
FFY 12 Plan Page 6 of 7 093011 

HOTM program manager.  The consultant will also develop new and review existing 
public relations and advertising materials, provide technical assistance to the public 
relations team to support local and state events and trainings, develop content for new 
Network publications (i.e., brochures, fact sheets, and cookbooks), work with CDPH IT 
unit to update and develop messages and general content for the Network’s consumer 
Web site (www.cachampionsforchange.net), and provide strategic counsel and 
technical assistance to the Communications team on general communications-related 
issues. Consultant(s) at $75/hour x 1800 hrs. = $135,000 supplies $4,500 and travel at 
$3,340.  
 

B. Launch of  ChooseMyPlate.gov in California $180,000
 
A consultant will coordinate, plan, and conduct ChooseMyPlate brand and message 
trainings in the 11 Network Regions. Trainings will include, but are not limited to 
coordination of ChooseMyPlate and Champions for Change brand implementation, 
maximizing use of Network templates and existing ChooseMyPlate materials, advanced 
design techniques, tools for analyzing literacy level, and hands on branding examples 
and review.  In addition, a statewide media event will be conducted to officially launch 
the ChooseMyPlate.gov and MyPlate messages to Californians. Media activities will 
focus on consumer awareness and empowering people to adopt a healthy lifestyle 
using the MyPlate and ChooseMyPlate resources. Ongoing promotions will be 
conducted state-wide and tied to existing events including Food Day (October), Fruit 
and Veggie Fest (May), and Latino Health Awareness Month (September). The cost 
includes $10,000 per training includes logistics, trainer, AV, materials and travel x 11 
events for a total of $10,000 plus $70,000 launch event for www.Choose MyPlate.gov 
including public relations and logistics.  A consultant will be chosen through a 
competitive bid process.   
 

C.  Champion Mom Recruitment Video 40,000
 
To support the efforts of the Regional Networks, a subcontractor will develop a video 
that will be utilized at various events, trainings and meetings to promote the Network in 
order to recruit Champion Moms throughout the state.  Visuals would be captured that 
illustrate the stories of current Champion Moms throughout the 11 regions and 
participants of “Mothers Taking Action” technical assistance/leadership project; 
Champions who model leadership and behavior change which will ultimately inspire 
other moms to become Champions for Change.  In addition, recruitment video will 
strengthen and sustain the Champion Mom campaign and further enhancing of 
Network’s communications and program messages. The subcontractor would utilize still 
photos from our media library or any already captured images from various events as 
well as shoot available new material. The video will be web ready and showcased on 
the Champions for Change consumer website.  Costs include: video producer $150/ hr. 
x 100 hrs. = $15,000 plus production assistant at $100/hr. x 200 hrs. = $20,000 and 
$5,000 production and distribution costs for a total of $40,000. A consultant will be 
chosen through a competitive bid process.   
 
 
 



  Communications 
  Budget Justification 

 

 
FFY 12 Plan Page 7 of 7 093011 

TOTAL OPERATING EXPENSES AND EQUIPMENT1 $490,733
TOTAL PERSONNEL 400,942
DIRECT COST TOTAL $891,675
INDIRECT CHARGES @ 16.3% 1 142,898
TOTAL BUDGET $1,034,573
 
 

1. Note Indirect rate 16.3% is applied to direct cost excluding equipment and contractual. 
Items marked with an asterisk under Subcontracts constitute true subawards and are 
removed from the Indirect Costs calculation. Items without this mark are vendor type sub 
agreements and are burdened with indirect costs per PHI’s federally negotiated indirect 
cost rate and base agreement. The modified direct cost is     $876,675 



MEDIA PLAN AND FLOWCHART
OCTOBER 1, 2011-SEPTEMBER 30, 2012

Runyon Saltzman & Einhorn
10-10029

Week Beginning : 29 5 12 19 26 3 10 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 30 6 13 20 27

Multicultural Campaign
Bakersfield DMA (1.87% of CA W18-54)
  Television :30 (W18-54 TRP) 120 120 120 120 120 120 100 100 100 100 100 100 100 100 100 100 7,635                2,596              

  Outdoor 30-sheet posters (DMA) (#25=10 units) 6,600                4,620              

Chico DMA (1.34% of CA W18-54)
  Television :30 (W18-54 TRP) 110 110 110 110 110 110 100 100 100 100 100 100 100 100 100 100 6,557                1,836              

  Outdoor 30-Sheet Posters (DMA coverage) (#25=8) 6,336                4,118              

Eureka DMA (.41% of CA W18-54)
  Television :30 (W18-54 TRP) 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 1,626                455                 

Fresno DMA (4.89% of CA W18-54)
  Television :30 (W18-54 TRP) 130 130 130 130 130 130 120 120 120 120 120 120 120 120 120 120 26,049              8,596              

  Outdoor 30-Sheet Posters (DMA coverage) (#25=26) 24,552              18,414            

  Outdoor 8-Sheet Posters (metro coverage) (#25=23) 12,375              9,281              

  Catering Truck Posters 1,742                1,307              

Los Angeles DMA (48.70% of CA W18-54)
  Television :30 (W18-54 TRP) 130 130 130 130 130 130 120 120 120 120 120 120 120 120 120 120 324,266            71,339            

  Outdoor 30-Sheet Posters (DMA coverage) (#25=132) 182,952            128,066          

  Outdoor 8-Sheet Posters (Los Angeles metro) (#25=300) 196,020            137,214          

  Outdoor 8-Sheet Posters (Inland Empire metro) (#50=50) 34,267              23,987            

  Transit Shelters (Los Angeles/Orange) 23,166              11,583            

  Catering Truck Posters 11,035              7,725              

Palm Springs DMA (1.16% of CA W18-54)
  Outdoor 30-Sheet Posters (bonus from Latino buy) 1,752                1,226              

Sacramento DMA (10.79% of CA W18-54)
  Television :30 (W18-54 TRP) 120 120 120 120 120 120 100 100 100 100 100 100 100 100 100 100 53,387              13,347            

  Outdoor 30-sheet Posters (DMA) (#25=32) 27,753              18,039            

  Transit Shelters (Sacramento) 4,828                3,138              

  Catering Truck Posters 4,646                3,020              

Week Beginning : 29 5 12 19 26 3 10 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 30 6 13 20 27

Adult Imps. 
(000) TA Imps. (000)

39 bonus

7 bonus

120 + 12 units (E) 120 + 12 units (E) 120 + 12 units (E)

300+30 units (P) 300+30 units (P)

25 + 3 units (P) 

1 bonus (E)

38 units 38 units

16 bonus

39 bonus

29 units (E)

25 + 3 units (P) 25 + 3 units (P) 25 + 2 units (P) 

1 bonus (E) 1 bonus (E)

38 units

25 + 2 units (P) 

39 bonus

38 bonus 38 units

29 units (E)

16 units

7 bonus

29 units (E)

7 bonus

16 units 16 units

38 bonus

16 bonus16 units

6 bonus

300+30 units (P)

25 + 2 units (P) 

August September

April May

23 + 2 units (P) 23 + 2 units (P) 23 + 2 units (P)

6 units 6 units 6 bonus 6 units 6 units

8 units (E) 8 units (E)

10 units (PF)

26 + 5 units (E) 26 + 5 units (E) 26 + 5 units (E)

8 units (E)

TA Imps. (000)

10 units (PF) 10 units (PF)

Adult Imps. 
(000)

June July August September

April May June July
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MEDIA PLAN AND FLOWCHART
OCTOBER 1, 2011-SEPTEMBER 30, 2012

Runyon Saltzman & Einhorn
10-10029

Multicultural Campaign, continued
San Francisco DMA (18.36% of CA W18-54)
  Outdoor 30-sheet Posters (DMA) (#25=72) 48,642              26,753            

  Outdoor 8-sheet Posters (East Bay) (#25=75) 26,136              14,375            

  Catering Truck Posters (San Francisco/Santa Clara) 6,389                3,514              

Santa Barbara DMA (1.71% of CA W18-54)
  Television :30 (W18-54 TRP) 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 9,124                1,642              

television daypart mix:  10% Morning/50% Daytime/40% Afternoon Fringe (Fresno and Los Angeles include targeted Access/Primetime in all weeks as affordable)

April-May television buys in Bakersfield and Sacramento include targeted Access/Primetime as affordable Multicultural Campaign: 1,047,836         516,192          

Latino Campaign

Bakersfield DMA (2.54% of CA HW18-49)

  Television :30 (spots/week) 50 50 50 50 50 50 40 40 40 40 40 40 40 40 40 40 3,586                2,653              

  Radio :60/:90 (Bakersfield metro) (HW18-34 TRP) 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 5,269                3,688              

  Outdoor 30-Sheet Posters (DMA coverage) 3,960                2,772              

  Outdoor 8-Sheet Posters (DMA) (#50=11 units) 6,171                4,320              

  Catering Truck Posters 4,356                3,049              

Chico DMA (.49% of CA HW 18-49)

  Radio :60/:90 (Chico metro) HW18-34 TRP 70 70 70 70 70 70 70 70 70 70 70 70 70 70 70 70 151                   106                 

Fresno DMA (6.88% of CA HW18-49)

  Television :30 (HW18-49 TRP) 150 140 150 140 150 140 140 130 140 130 140 130 140 130 130 130 11,080              8,199              

  Radio :60/:90 (Fresno metro) (HW18-34 TRP) 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 6,379                4,466              

  Radio :60/:90 (Merced metro) (HW18-34 TRP) 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 1,759                1,232              

  Radio :60/:90 (Visalia metro) (HW18-34 TRP) 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 5,143                3,600              

  Outdoor 30-Sheet Posters (DMA) (#25=12) 9,504                7,128              

  Outdoor 8-Sheet Posters (DMA coverage) (#50=24) 12,870              9,653              

  Catering Truck Posters 5,808                4,356              

Week Beginning : 29 5 12 19 26 3 10 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 30 6 13 20 27

Latino Campaign, continued

Imperial County

Adult Imps. 
(000) TA Imps. (000)

11 + 1 units (P) 11 + 1 units (P)

5 + 1 bonus (PF)

11 + 1 units (P)

20 + 2 units (P) 20 + 2 units (P)20 + 2 units (P)20 + 2 units (P) 20 + 2 units (P)

64 + 3 units (E)

20 + 2 units (P)

5 + 1 bonus (PF)

24 + 2 units (P) 24 + 2 units (P) 24 + 2 units (P)

August

20 units 20 units 20 bonus 20 units

15 units 15 units 15 bonus 15 units

12 units (E) 12 units (E)

22 units

5 + 1 bonus (PF)

22 units 22 units 22 bonus

64 + 3 units (E) 64 + 3 units (E)

22 units

May June July

15 bonus

12 units (E)

20 units 20 bonus

22 bonus

15 units

April September
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MEDIA PLAN AND FLOWCHART
OCTOBER 1, 2011-SEPTEMBER 30, 2012

Runyon Saltzman & Einhorn
10-10029

  Radio :60 weekly spots 56 56 56 56 56 56 56 56 56 56 56 56 56 56 56 56

  Outdoor 8-Sheet Posters 13,200              9,240              

Los Angeles DMA (58.76% of CA HW18-49)

  Television :30 (HW18-49 TRP) 150 140 150 140 150 140 140 130 140 130 140 130 140 130 130 130 103,764            63,296            

  Radio :60/:90 (Los Angeles metro) (HW18-34 TRP) 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 84,328              43,008            

  Radio :60/:90 (Riverside metro) (HW18-34 TRP) 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 15,299              7,803              

  Radio :60/:90 (Oxnard/Ventura metro) (HW18-34 TRP) 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 4,836                2,467              

  Radio :60/:90 (Victor Valley metro) (HW18-34 TRP) tbd tbd tbd tbd tbd tbd tbd tbd tbd tbd tbd tbd tbd tbd tbd tbd -                   -                  

  Outdoor 30-Sheet Posters (DMA) (#25=57) 87,318              61,123            

  Outdoor 8-Sheet Posters (Metro) (#25=150) 98,010              68,607            

  Outdoor 8-Sheet Posters (Inland Empire) (#50=24) 16,614              11,630            

  Transit Shelters (Los Angeles/Orange) 12,474              6,237              

  Catering Truck Posters 21,199              14,839            

Monterey DMA (2.19% of CA HW18-49)

  Television :30 (spots/week) 50 50 50 50 50 50 40 40 40 40 40 40 40 40 40 40 2,925                1,521              

  Radio :60/:90 (HW18-34 TRP) 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 4,955                2,031              

Palm Springs DMA (1.89% of CA HW18-49)

  Television :30 (spots/week) 50 50 50 50 50 50 40 40 40 40 40 40 40 40 40 40 2,425                1,358              

  Radio :60/:90 (HW18-34 TRP) 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 1,785                1,106              

  Outdoor 30-Sheet Posters (Coachella Valley) 8,758                6,131              

  Catering Truck Posters 2,033                1,423              

Sacramento DMA (7.18% of CA HW18-49)

  Television :30 (HW18-49 TRP) 100 100 100 100 100 100 90 90 90 90 90 90 90 90 90 90 7,805                6,009              

  Radio :60 (Sacramento metro) (HW18-34 TRP) 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 3,527                1,940              

  Radio :60 (Stockton metro) (HW18-34 TRP) 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 2,134                1,174              

  Radio :60 (Modesto metro) (HW18-34 TRP) 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 2,480                1,364              

Week Beginning : 29 5 12 19 26 3 10 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 30 6 13 20 27

Latino Campaign, continued

  Outdoor 30-Sheet Posters (Sacto & Stockton) 7,656                4,976              

  Transit Shelters (Sacramento) 3,036                1,973              

  Catering Truck Posters (Stockton/Modesto) 6,098                3,964              

Adult Imps. 
(000) TA Imps. (000)

21 units 21 bonus21 bonus 21 units

5 bonus

3 + 5 units (E)

5 bonus 5 bonus

3 + 5 units (E)

21 units21 units

3 + 5 units (E)

7 units 7 bonus7 units 7 units 7 bonus 7 units

12 + 1 unit (P)

57 + 6 units (E)

150+15 units (P)

57 + 6 units (E)

21 bonus 21 bonus 21 bonus

73 units 73 units 73 bonus 73 units

17 + 3 units (P) 17 + 3 units (P)

150+15 units (P)

57 + 6 units (E)

150+15 units (P)

12 + 1 unit (P)

17 + 3 units (P) 17 + 3 units (P)

12 + 2 units (P)

17 + 3 units (P)

73 bonus

12 + 1 unit (P)

17 + 3 units (P)

12 + 2 units (P)

5 units (E) 5 units (E)5 units (E)

73 units

April May June

12 + 1 unit (P)

July August September
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MEDIA PLAN AND FLOWCHART
OCTOBER 1, 2011-SEPTEMBER 30, 2012

Runyon Saltzman & Einhorn
10-10029

San Diego DMA (6.85% of CA HW18-49)

  Television :30 (HW18-49 TRP) 120 120 120 120 120 120 110 110 110 110 110 110 110 110 110 110 9,501                5,321              

  Radio :60/:90 (HW18-34 TRP) 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 125 13,364              8,286              

  Catering Truck Posters 9,583                5,462              

San Francisco DMA (10.51% of CA HW18-49)

  Television :30 (HW18-49 TRP) 100 100 100 100 100 100 90 90 90 90 90 90 90 90 90 90 12,857              6,686              

  Outdoor 8-Sheet Posters (metro) (#25=15) 9,504                5,227              

  Transit Shelters (East Bay/San Jose) 11,880              5,940              

  Catering Truck Posters (Santa Clara County) 14,520              7,986              

Daypart mix:  40% Daytime, 30% Afternoon Fringe, 30% Access/Primetime Latino Campaign: 669,906            423,349          

base plan budget:

1,717,742         939,541          

54.7%

Spending by Medium:

Multicultural Television

Multicultural Outdoor

Spanish Television

Spanish Radio

Spanish Outdoor

Total:

Breakout by DMA: 

Bakersfield

8 units 7 + 1 units (P) 8 units (P) 7 + 1 units (P)

33 units

7 + 1 units (P)

33 bonus33 units 33 bonus 33 units

8 units (P)

33 units

3

% of 
Media 

Spending 

Market Rank**

 Overall 
Weighting 

3.6% 2.0% 180 220,002$                      2.7%

8,158,582$     100.0%

% Food Stamp 
Recipients or Eligible  % Total CA Pop. 

Target Audience Per 
Capita Index Total Media Spending

2,235,800$     27.4%

1,462,921$     17.9%

380,570$        4.7%

779,381$        

Total % of Total

9.6%

50 units 50 units 50 units 50 units

20 bonus 20 bonus

50 bonus

3,299,909$     40.4%

50 bonus

20 bonus
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MEDIA PLAN AND FLOWCHART
OCTOBER 1, 2011-SEPTEMBER 30, 2012

Runyon Saltzman & Einhorn
10-10029

Chico

Eureka

Fresno

Imperial County#

Los Angeles

Monterey

Palm Springs##

Sacramento

San Diego

San Francisco

Santa Barbara

total advertising DMAs:

**assumes 50% weighting to % CA Food Stamp Recipient ranking, 30% to Food Stamp Recipient Per Capita Index ranking and 20% to Women 18-49 CPM (daytime television) ranking (updated 5/09)

# Imperial County is within the Yuma-El Centro DMA.  Television coverage is from AZ stations which cannot be included for this campaign.

## Since the Palm Springs DMA is entirely within Riverside County and the majority of Riverside County's population is within the Los Angeles DMA, this analysis projects the same "Per Capita Index" 

for all segments of Riverside County. 

Note: SP modified costs to reflect $8,158,582.  Added $138,289 to Multicultural TV and to LA Media Spending.

13.4%

1.3% 77 99,399$                        1.2%

1.4%

8.6% 49 361,571$                      

11

100.0%99.7% 99.8% 100 8,158,582$                   

1.9% 74 57,283$                        

348,144$                      

4.4%

4.3%20.0% 67

12

6

0.7%

8.2% 2

10

1.8% 1.9% 95 110,768$                      

4.2%

1.4%

13.1% 11.4% 115 669,766$                      

7

1.0%

8

46.4% 45.6% 102 5,679,112$                   69.6% 4

0.8% 0.4% 200 35,457$                        0.4%

9

11.1% 4.6% 241 512,760$                      6.3% 1

0.8% 0.5% 160 19,807$                        0.2%

2.1% 1.6% 131 44,514$                        0.5% 5
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TELEVISION MODEL WORKSHEET
FFY 2012

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn
10-10029

TV Model Worksheet
Los Angeles

Station Program Time TRPs %<185 FPL >185% TRPs
Multi-Cultural TV Schedule
Early Fringe 
KABC Oprah 3-4p 11.4 20% 2.3
KCAL Elimidate 6-6:30p 7.2 24% 1.7
KCAL 9 Cinema 7-9p Su 1.0 20% 0.2
KCBS Hot Ticket 6:30p-7p 1.4 15% 0.2
UPN Parkers 5-6pm 14.0 29% 4.1
UPN 70s Show 6:30-7p 3.6 29% 1.0
KNBC Dr. Phil 4-5pm 19.2 20% 3.8
KTLA Saturday Cinema 5-7pm 4.0 24% 1.0
KTLA Rotation 5-7pm 3.6 24% 0.9
KTLA Will & Grace 6:30-7p 3.6 24% 0.9
KTTV FOX Home Improve/King o 4-5pm 4.0 15% 0.6

73.0 23% 16.7
Daytime 
KCAL People's Court 1-2pm 1.8 23% 0.4
KCBS Judge Judy 3-4pm 10.0 23% 2.3
KCOP Montel Williams 1-2pm 1.6 35% 0.6
UPN Blind Date/Ext. Dating 3-4pm 5.6 35% 2.0
KNBC Day Rotation 10a-1p 14.0 26% 3.6
KTLA Maury Povich 9-10a 14.0 34% 4.8
KTLA Maury Povich 12n-1pm 6.6 34% 2.2
KTTV FOX Day Rotation 9a-4p 17.0 33% 5.6
KTTV FOX Good Day Live 9-10a 20.0 33% 6.6

90.6 31% 28.1
Early Morning 
KCBS Sunrise 5-6am 1.2 27% 0.3
KCBS KCBS 2 News 6-7am 4.2 27% 1.1
KCBS Early Show 2 7-8pm 0.4 27% 0.1
KNBC Today In LA 5-6am 4.2 13% 0.5
KNBC Today In LA 6-7am 1.6 13% 0.2
KTTV FOX Good Day LA 6-9am 26.4 21% 5.5

38.0 21% 7.9
TRPs

Early Morning 10 21% 2.1
Daytime 50 31% 15.5
Early Fringe 40 23% 9.2

100.0 27% 26.8
Cable TV
Court TV 24%

2005 Impressions <185% FPL >185% FPL
Broadcast - 27% 40,734,000 10,590,840 30,143,160
Cable TV - 24% 2,851,380 684,331 2,167,049

43,585,380 11,275,171 32,310,209
26% 74%

Hispanic TV
KFTR 9a-3p 48.0 57% 27.4
KFTR 4-5p 25.0 74% 18.5
KMEX 7-10am 43.0 60% 25.8
KMEX 10a-3p 30.8 63% 19.4
KMEX 4-5p 6.4 67% 4.3
KMEX 7-8p 20.6 54% 11.1
KVEA 6-7A 5.0 63% 3.2
KVEA 3-4p 20.0 66% 13.2
KVEA 4-5p 15.0 62% 9.3
KVEA 9-10P 12.4 55% 6.8
KWHY 9:30-10a 12.0 65% 7.8
KWHY 2-3:30p 5.6 65% 3.6
KWHY 3:30-5p 6.0 65% 3.9
KWHY 10-10:30p 26.0 59% 15.3
KWHY 8-10p 18.0 55% 9.9
KWHY 7:30-8PM 6.0 55% 3.3

299.8 61% 182.8
2005 Impressions <185% FPL >185% FPL

Hispanic Broadcast 15,795,000 9,634,950 6,160,050
61% 39%

African American TV
Fox/UPN 2,976,300 654,786 2,321,514 22%
BET 2,138,535 513,248 1,625,287 24%

5,114,835 1,168,034 3,946,801 23%
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RADIO MODEL WORKSHEET
FFY 2012

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn
10-10029

Radio Model Worksheet 
Low-Income Spanish-Dominant Mothers of children 0-14

Station % Buy <185% FPL Wgted. Avg. Projected <185% >185%
<185% FPL 2005 000s FPL FPL

Bakersfield¹ KIWI 80 80 740,700 592,560 148,140
KMQA
KPSL

Fresno/Merced/Visalia
KLBN 35.4% 71 25
KMMM 26.9% 70 19
KOND 37.7% 70 26

100.0% 70 536,400 375,480 160,920

Merced KLOQ 57.8% 70 40
KMMM 12.6% 70 9
KOND 17.7% 70 12
KTSE 11.9% 70 62 351,900 218,178 133,722

100.0%

Visalia/Tulare KIWI 13.1% 70 9
KMQA 80.4% 95 76
KOND 6.5% 70 5

100.0% 90 153,900 138,510 15,390

Los Angeles KLVE 31.3% 48 15
KLYY 16.3% 56 9
KSSE 36.3% 49 18
KXOL 16.1% 56 9

100.0% 51 3,796,650 1,936,292 1,860,359

Riverside/San Bernardi KDIF 4.6%
KLVE 23.6% 48 11
KLYY 54.7% 56 31
KXRS 17.1% 47 8

100.0% 50 973,440 486,720 486,720

Monterey² KBRG
KLOK
KSES
KSOL 46 914,400 420,624 493,776

Sacramento 50 362,475 181,238 181,238

Stockton KMIX 45.6% 58 26
KTSE 54.4% 58 32

100.0% 58 293,400 170,172 123,228

Modesto KEJC 15.9% 58 9
KMIX 39.2% 58 23
KTSE 44.9% 58 26

100.0% 58 252,000 146,160 105,840

San Diego KLNV 41.3% 61 25
KLQV 34.7% 54 19
XLTN 24.0% 54 13

100.0% 57 350,000 199,500 150,500

San Francisco KBRG 25.6% 43 11
KEMR 18.9% 39 7
KLOK 13.5% 50 7
KSOL 42.0% 37 16

100.0% 41 3,821,625 1,566,866 2,254,759

San Jose KBRG 23.5% 43 10
KEMR 24.9% 39 10
KLOK 18.2% 50 9
KSOL 33.4% 37 12

100.0% 41 1,092,375 447,874 644,501

Santa Rosa KRRS 31.1% 50 16
KSOL 18.8% 37 7
KXTS 50.1% 50 25

100.0% 48 215,820 103,594 112,226

13,855,085 6,983,767 6,871,318
50% 50%

¹Bakersfield is not measured by Scarborough.  Used an average of Fresno and Visalia for <185% FPL factor.
²Monterey is not measured by Scarborough.  Used an average of San Jose and Sacramento for <185% FPL factor.

FFY 12 Source:
Network  July/Aug 04 Radio buy used as a prototype.
Scarbourgh Research Data.
Projected 000's per RSE. 1 of 1  061511



OUTDOOR MODEL WORKSHEET
FFY 2011

October 1, 2011 - September 30, 2012

Runyon Saltzman & Einhorn
10-10029

Worksheet for Outdoor Model 
Los Angeles and Inland Empire

Census Key < 185% FPLCensus Key < 185% FPL Census Key  185% FP Census Key < 185% FPL Census Key 185% FP
6037208300 73% 6037231900 71% 6.037E+09 46% 6037540000 63% 6.071E+09 39%
6037207100 72% 6037232120 74% 6.037E+09 54% 6037551700 34% 6.071E+09 58%
6037208904 83% 6037232400 61% 6.037E+09 56% 6037553601 50% 6.071E+09 66%
6037209101 80% 6037232110 66% 6.037E+09 44% 6037541802 49% 6.071E+09 63%
6037203500 58% 6037229300 82% 6.037E+09 46% 6037553602 43% 6.071E+09 42%
6037209102 81% 6037232300 54% 6.037E+09 40% 6037553701 53% 6.071E+09 60%
6037208902 83% 6037229420 68% 6.037E+09 73% 6037553502 54% 6.071E+09 54%
6037207500 42% 6037232800 70% 6.037E+09 45% 6037553702 49% 6.071E+09 60%
6037209200 87% 6037232700 69% 6.037E+09 58% 6037542102 67% 6.071E+09 74%
6037206030 59% 6037229410 69% 6.037E+09 49% 6037554002 35% 6.071E+09 78%
6037209300 79% 6037232500 56% 6.037E+09 55% 6037553901 35% 6.071E+09 62%
6037207300 72% 6037232600 55% 6.037E+09 52% 6037553801 65% 6.071E+09 47%
6037207710 78% 6037239200 70% 6.037E+09 72% 6037553802 50% 6.071E+09 72%
6037206200 77% 6037237100 66% 6.037E+09 66% 6037554202 38% 6.071E+09 66%
6037210010 74% 6037237200 62% 6.037E+09 57% 6037554300 37% 6.071E+09 73%
6037206040 64% 6037237500 72% 6.037E+09 58% 6037553902 47% 6.071E+09 64%
6037207900 51% 6037237300 40% 6.037E+09 64% 6037570202 41% 6.071E+09 68%
6037206300 86% 6037237600 68% 6.037E+09 50% 6037570203 60% 6.071E+09 83%
6037206050 74% 6037237400 55% 6.037E+09 58% 6037554403 40% 6.071E+09 70%
6037224200 75% 6037239330 67% 6.037E+09 64% 6.071E+09 75%
6037226000 74% 6037239310 72% 6.037E+09 50% 6.071E+09 61%
6037204600 70% 6037239320 66% 6.037E+09 40% 6.071E+09 45%
6037224010 82% 6037239500 66% 6.037E+09 58% 6.071E+09 75%
6037204700 61% 6037239600 69% 6.037E+09 33% 6.071E+09 49%
6037224020 65% 6037237710 68% 6.037E+09 45% 6.071E+09 43%
6037224600 67% 6037237800 48% 6.037E+09 41% 6.071E+09 40%
6037205110 73% 6037237720 69% 6.037E+09 48% 6.071E+09 61%
6037226410 65% 6037239700 71% 6.037E+09 58% 6.071E+09 54%
6037226420 69% 6037238310 80% 6.037E+09 53% 6.071E+09 62%
6037205120 84% 6037238200 45% 6.037E+09 54% 6.071E+09 52%
6037227010 81% 6037239800 66% 6.037E+09 37% 6.071E+09 60%

6037238320 78% 6.071E+09 32%
6037240010 79% 6.071E+09 25%
6037240200 66% 6.071E+09 46%
6037240300 76%

LA Avg: Inland Empire
72% 66% 52% 48% 60% Average: 58%

Los Angeles Total 000s <185% FPL >185% FPL
Multi-Cultural Target
30-sheet Posters 134,750,700 80,850,420 53,900,280
8-sheet Posters 275,940,000 165,564,000 110,376,000
Catering Trucks 53,946,000 32,367,600 21,578,400

464,636,700 278,782,020 185,854,680 Multi-C 503,227,420 301,164,638 202,062,782
African American Target
8-Sheet Posters 69,552,000 41,731,200 27,820,800 AA 75,895,680 45,410,534 30,485,146

Total LA 534,188,700 320,513,220 213,675,480
Inland Empire
Multi-Cultural Target
8-Sheet Posters 38,590,720 22,382,618 16,208,102

Latino Target
8-Sheet Posters 14,801,920 8,585,114 6,216,806 Latino 14,801,920 8,585,114 6,216,806

African American Target
8-Sheet Posters 6,343,680 3,679,334 2,664,346

Total Inland Empire 59,736,320 34,647,066 25,089,254

Total LA DMA 593,925,020 355,160,286 238,764,734 Total 593,925,020 355,160,286 238,764,734
60% 40%

Inland Empire

Total LA DMA

BellflowerDowntown Los Angeles Inglewood North Hollywood
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

Research and Evaluation Unit - Project #1 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: Reporting System for Process Evaluation: Data collection; Development and 
preparation of data collection system for current, Semi-Annual Activity Report (SAAR) and 
Education and Administrative Reporting System (EARS); reporting and compilation of process 
evaluation data. (Cross Reference to Information Technology Project Information Technology 
Operations; Budget is in IT Operations) 

a. Related State Objectives 

Related State Objectives include # 3, 8 

b. Audience1  

Gender: Female and Male  

Ethnicity: All races and ethnicities with specific targeting for African American, 
Caucasian/White, and Latino/Hispanic populations 

Languages: English, Spanish, and select Asian languages, which may include Chinese, 
Vietnamese, Korean, and/or Hmong. 

Ages: All ages. Primary focus is on families, especially mothers, with children. 

c. Focus on  SNAP Eligibles  

All of the activities funded by USDA are designed to reach  Supplemental Nutrition Assistance 
Program-Education (SNAP-Ed)-eligible consumers and this project is to provide evaluation and 
evaluation resources to the Network and  SNAP-Ed intermediaries so that they, in turn, can more 
effectively provide nutrition education to the SNAP-Ed eligible consumers that they serve, with  
SNAP-Ed eligibility based on income and other USDA-approved targeting criteria.  
 

Income Targeting Data Source: 
Besides activities at location-based proxy sites and high-volume grocery stores, site verification 
of 50% or greater  SNAP-Ed eligibles participating in projects participating in collection of 
tracking data will be based on the following data sources:  

Network GIS Census Tract Data; School Free/Reduced Price Meal Program Percentages; 
Participant Data Collection Cards and WIC Income Guideline Qualifications.  

d. Project Description 

The following key strategies will be employed; we will… 
 collect program tracking data for LIAs and other funded contractors; 
 collect program tracking data for Regional Networks (RNs); 
 collect program tracking data for Campaigns and Programs. 

                                            
1 The intended audience for this project is staff of Network funded projects. 



 

 

FFY 2012 Plan  Page 2 of 5 072511 

 

 continue to engage key staff in ongoing work groups to continue to improve the collection of 
EARS data, incorporating collection of SAAR data into EARS data collection system; 

 obtain agreement from CDPH IT to engage a consultant or sub-contractor and with  UC-FSNEP  
to design and test a system to collect EARS data from pilot projects; collaborate with other  
SNAP-Ed states where appropriate; and 

 maintain and enhance computer systems for collecting and analyzing current process data in full 
compliance of State information tehcnology requirements until the transition can be 
completed. 

 
Key Educational Messages: N/A 
Intervention Sites: All 
 

Projected Number of Contacts:  

Direct Contacts: 02  

Indirect Contacts: 0 
 
Narrative Summary:   
All programs funded by Network funds will complete a SAAR as part of semi-annual or annual 
progress report requirements.  These data will be analysed by REU staff and used for internal 
evaluation. 
 

Staff will continue the work initiated in FFY 2007 to develop and implement a system for 
collecting and managing EARS data that are integrated with other Network progress reports.  All 
programs funded by the Network will complete augmented Activity Tracking Forms (ATFs), 
formerly used only for the SAAR, that were modified in FFY 2010 to allow for compilation of 
data for EARS.  The development of a joint ATF for the collection of both SAAR and EARS data 
concurrently with automatic calculation of Summary EARS, SAAR, and meeting SOW 
Objectives data has been a step forward.  The next step will be transferring this type of 
streamlining to an online data collection system, doing development and beta-testing in 2012 and 
implementation in 2013. Should we receive CDPH IT approval to move forward with developing 
a more sophisticated system, we will engage a contractor. 

Summary of Research  

This project is a process evaluation to inform the State and local projects of the annual scope of 
their activities for reflection and application to the projects in the future, part of the feedback loop 
for social marketing.  The Office of Analysis, Nutrition, and Evaluation identifies process 
evaluation as useful for tracking implementation and identifying if the intervention is being 
delivered as intended.3 Baranowski and Stables (2000) found process measures to directly relate 
to success of nine state 5 a Day projects.4 Examples of process evaluation and activity tracking 
from previous years can be found in interim and final reports from FFY 2000- 2010.  

However, with the addition of EARS requirements, current tracking requirements have been re-
evaluated for transferability to EARS, respondent abilities, and general utility of all program data 
collected. During FY 2011, we continued to re-evaluate current Network tracking requirements.  

                                            
2 This project is intended to collect process evaluation data from Network projects, No direct or indirect services will 
be provided to the target audience of the Network. 
3 USDA Food and Nutrition Service, Office of Analysis, Nutrition and Evaluation. Nutrition Education: Principles 
of Sound Evaluation, Sept 2005. 
4 Baranowski T, Stables G, Process evaluations of the 5 a Day projects. Health Education and Behavior 2000 27(2) 
157-166. 
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We compiled in one place all forms of process data the Network gathers to see how we can reduce 
data collection.  These program needs closely model what Michael Quinn Patton5 calls 
“Utilization-Focused Evaluation”, which emphasizes that evaluation data should judged by their 
utility and actual use.  Evaluation priorities are determined by what primary users and 
stakeholders want to know.  All program and fiscal data collected by the Network are being 
assessed for: 1) the ability or gaps in the ability to respond to EARS reporting requirements; 2) 
the utility of current activity tracking and program data to respond to Network evaluation projects 
that are of high interest, are frequently used, have a strong theoretical foundation, and excluding 
items that are simply interesting or nice to know; and 3) elimination of duplicative reporting. 

Use of EARS tracking is mandated by USDA and was first piloted by California volunteers 
during FFY05. In FFY08 the Network participated in the USDA’s retroactive EARS pilot test.  
While we completed the data submission to the best of our ability, the Network had not been 
collecting data formatted for EARS and some components of Network program activity such as 
social marketing were not included in EARS.  Additionally, for school partners we were severely 
limited by how California Department of Education classifies racial and ethnic data, which is 
different from how EARS classifies these data. The results were that some work was not included 
at all, and other work which theoretically fit the Direct Education classification was either not 
counted or classified as Indirect Education.  The Department of Education was able to provide the 
Network with the school demogrpahic data beginning in FFY10 and will continue doing so in 
FFY12. We have been working diligently with our contractors to correctly classify their 
activities. 
 
Development of a relational database to collect and analyze EARS and Network data is currently 
under review by the Department of General Services, however issues within CDPH IT itself have 
continued to present challenges, setting the development, implemention and piloting of a database 
among Network staff and our contractors back yet further. To that effect, an alternate plan based 
in Microsoft Excel was developed for reporting in FFY 2010 and we will use it again in FFY 
2012 until an online database is implemented. 

 

e. Modification of Project Methods/Strategies 

 We have retained the semi-annual data collection period 

 The Excel-based system is operational and we will continue to use it in FFY 2012, making 
improvements based on the advice of our contractor workgroup (see below) 

 A robust contractor workgroup met regularly with us throughout the year as the system was 
developed and continues to meet to troubleshoot it.  One large contractor is working with the 
IT staff in her organization to develop an Access database to collect their data and may be able 
to share it with other interested contractors,  This group will be our beta testers should we be 
able to begin to develop an online system during FFY 2012. 

 We will continue to review and modify as necessary all Network fiscal and programmatic data 
that  are collected.  Duplications will be eliminated and data sources linked wherever possible 

 To that end, we will examine the possibility of automating the collection of the Activity 
Tracking Form (ATF) information to directly feed into the SAAR.   It is also possible that this 
information will be incorporated into the design of the EARS data collections system. 

 

 

 

                                            
5 Quinn Patton Michael.  (2002). Utilization-focused Evaluation Checklist.  www.umich.edu/evalctr/checklists . 
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f. Use of Existing Educational Materials  

 No educational materials will be purchased; existing data collection materials will be modified to 
reduce contractor workload.   

Annual training regarding final reports, activity tracking forms and SAARSwere adapted for the 
new EARS tracking forms. Supporting instructive documentation was also developed and 
disseminated. 

g. Development of New Educational Materials  

No new educational materials will be developed; as needed, new data collection materials, which 
currently do not exist, will be developed for use with an online EARS data collection system.   

h. Key Performance Measures/Indicators 

 Activity tracking and social marketing program summary data reported by LIAs, RNs, 
and all Network for a Healthy California campaigns and programs. 

 Fiscal data related to EARS 

 Data for EARS: direct education population demographics, direct education program 
data, social marketing data, indirect education data 

 

Evaluation Plan  

See also 

 1a FFY 2012 Evaluation Plan_EARS  
 1b FFY 2012 Evaluation Plan_SAAR 

Projects it is associated with:   
 All Network local and regional projects must complete either a local or regional SAAR 
and an EARS report based on their ATF data.   
 
Evaluation type: Primarily process evaluation  
 
 
Questions that will be addressed:  
 Activity Tracking Form (ATF) – What individual events with what populations are 

conducted by the local agencies? 
 Semi-Annual Activity Report (SAAR) - How many impressions are generated by the 

different types of major social marketing activities? How are partnerships growing and 
changing within the Network? 

 Data streamlining- What program data do we currently collect that may pertain to future 
use in EARS?  How can we consolidate and eliminate some of the information we are 
currently collecting from contractors to reduce contractor burden when EARS is 
implemented? 

 Educational and Administrative Reporting System (EARS) – What is the best way to 
collect programmatic EARS data from contractors and RNs in lieu of a web-based 
system? What populations is the Network serving? Through what type of education? In 
what settings? What does providing nutrition education cost? 

 Beta-testing EARS data collection:  What are the issues involved in collecting the 
following, and how can they collaboratively be resolved: unduplicated person counts, 
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direct education population demographics, direct education program data, social 
marketing data, and indirect education data?   

 
Design and Measures: 
 The major measurement instrument being used is the ATF, with activity information 
entered on an ongoing basis and automatically calculated onto summary spreadsheets (separately) 
for the SAAR and for EARS REU staff will work with the EARS data directly from the ATFs. 
 
Plans for using the results: 
 Results of the SAARs were compiled for the State and for the 11 Regional Networks, will 
be provided to the contractors to enable them to get a better picture of where as a whole, their 
efforts had been directed since FFY 2009.  This information will be provided again during FFY 
2012. 
 Decisions resulting from data streamlining will change the reporting requirements from 
contractors, hopefully reducing respondent burden and maximizing use of data that are reported. 
 It is our understanding that USDA plans to use our EARS data in conjunction with that of 
other states to paint a picture of  SNAP-Ed and its participants.  A carefully designed online 
system will enable each contractor to receive a report of its own population, setting, and program 
picture. 
 
Previous evaluation:  
 Previous process and activity tracking reports can be found in prevous year-end reports to 

USDA; the SAAR is currently being collected in and will be tabulated for FFY 2012. 
 The LIA and the RN SAARs were subjected to a content review in FFY 06, which resulted in a 

reduction of reporting requirements by nearly half in FFY 07 and a new, automated activity 
tracking form that greatly reduced the person-hours required to compile summary reports. 

 Evaluation using the EARS system has involved pilot tests conducted for USDA in FFY 05 and 
FFY 08, Data for the fiscal questions on EARS (Q9 and Q10) were compiled for the first time 
in FFY 07 and have been submitted routinely starting with our Final Report for FFY 2008. 
The compelte EARS report was submitted for the first time in FFY10. 

 

4. Coordination Efforts 
One question on the SAAR asks each project to “List up to 5 organizations or programs you work with 
most often and the city where they are located.” These data are used to conduct a social network analysis 
of the 11 Regional Networks and detect statewide patterns; this analysis is conducted annually. Results 
from FFY 01-07 will be published in the Sept/Oct Supplement of the Journal of Nutrition Education and 
Behavior, as well as previous presentations at the 2008 American Public Health Association Annual 
Conference and the 2009 Network for a Healthy California Annual Conference.  The results up through 
2009 from sociograms demonstrate that more counties participated and networks were more integrated in 
2009 than in 2001. These results indicate that the Network has developed in a way consistent with 
program goals.  Analysis of FFY 11 data will complete a trend line of the organization using match-based 
funding.  Collection of FFY 12 data will capture program continuity and changes with a different funding 
mechanism. 

 

In addition, Network and UC-FSNEP have been having collaborative EARS discussions.  Although at this 
point we are not planning joint data collection, we have been pooling our ideas on data collection 
techniques and feel this has been mutually productive. 



EVALUATION PLAN
FFY 2012

EARS PROCESS DATA

Title of the evaluation
Educational and Administrative Reporting System (EARS)

The project or projects with which it 
is associated

All  the Fruit Vegetable Physical Activity campaigns and programs and all 
Network- funded local projects and, including Local Incentive Awardees, Non-
profit Incentive Awardees, Local Food Nutrition Education, and faith- based 
projects.

The type of evaluation as primarily a 
formative, process, outcome or 

impact assessment
Process

The question(s) to be addressed by 
the evaluation

In California, for those who participated in Network activities:
What are the unduplicated counts and contacts by SNAP status?
What are the SNAP-Ed participant ages and genders by SNAP status?
What is the racial/ethnic composition of SNAP-Ed participants?
What are the major nutrition educational activities for the current year?
In what settings did SNAP-Ed activities take place?
What are the variety of materials distributed by implementing agencies?
What are the SNAP-Ed expenditures by category of spending? 

The approach to conducting the 
evaluation, including scope, design, 

measures and data collection

Over 130 Network contractors are projected to complete self-reported data into 
an Excel document called the Activity Tracking Form, from which the Network 
is able to summarize their  activities according to the EARS reporting 
requirements. State staff conduct the data analysis to produce the data sent to 
CDSS for the annual EARS report via the FPIR’s database system.

Plans for using the results
Inform management decisions; support policy initiatives; provide 
documentation for legislative, budget & other requests; support the planning 
function

Whether or not the project/projects 
have been evaluated previously, 

along with the most recent year in 
which the evaluation was done

 This project was done in its entirety for the first time in FFY10; we have 
provided fiscal information since FFY08.

Project cost $14,454 for state staff data entry; we do not yet know what the cost to the 
contractors will be.
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EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Title of the evaluation
Semi-Annual Activity Report (SAAR)

The project or projects with 
which it is associated

All Network- funded local projects including Local Incentive 
Awardees, Non-profit Incentive Awardees, Local Food Nutrition 
Education, and faith- based projects.

The type of evaluation as 
primarily a formative, 

process, outcome or impact 
assessment Process

The question(s) to be 
addressed by the evaluation

What changes occurred in the extent and type of social marketing 
activities conducted by Network local projects during this fiscal 
year?
-- Will there be an increase in reach, impressions, and type of 
activity from Network -funded activities such as retail outlet 
interventions, farmers’ market interventions, nutrition education 
classes and promotional events?
-- Will there be an increase in the number of impressions 
generated from Network  advertising on television, radio and print 
outlets?
Will there be changes indicative of strengthening of partnerships 
among Network  local contractors?
Will local contractors observe any changes to environment and 
policies for physical activity, food security and healthy diet due to 
Network consumer nutrition education?

The approach to conducting 
the evaluation, including 

scope, design, measures and 
data collection

Over 130 Network  contractors are projected to complete the 
SAAR which is a planned survey instrument based on contractors' 
conduct of allowable activities for a six-month period of time. Data 
are self-reported into an Excel document called the Activity 
Tracking Form, which uses auto-calculation to help contractors 
summarize their Network activities, including contacts and  by 
type of activity. Contractors enter their summarized data onto an 
online data collection form developed by the State.  State staff 
conduct the data analysis; data from each of the six-month 
periods is combined to produce an annual data report.

Plans for using the results

Provide feedback to local contractors and regional lead agencies 
about the extent and type of their social marketing activities; 
demonstrate the efforts made to achieve Network  goals and 
objectives through social marketing. Determine the Networ k’s 
reach, impressions and trends in impressions. Evaluate the 
relationship between social marketing activities and statewide 
changes in behavior over time.

Whether or not the 
project/projects have been 
evaluated previously, along 
with the most recent year in 

which the evaluation was 
done Yes, most recently October 2011 (FFY10).

Project cost There are no additional costs. This project uses existing 
evaluation resources and staff.
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

REU - Project #2 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: Outcome/Impact Evaluation of Network-Funded Projects 

a. Related State Objectives 

Related State Objectives include 1a and 7 

b. Audience 

Gender: Female and Male  

Ethnicity: All races and ethnicities with specific targeting for African American, 
Caucasian/White, and Latino/Hispanic populations 

Languages: English and Spanish 

Ages: All ages.  

c. Focus on SNAP Eligibles 

All of the targeted activities funded by USDA are designed for eligible consumers where they 
shop, learn, work, recreate and live.  Activities also reach SNAP-Ed intermediaries so that they in 
turn can more effectively provide nutrition education to the eligible consumers.   
 

Income Targeting Data Source: 
Besides activities at location-based proxy sites, site verification of 50% or greater SNAP-Ed 
eligibles participating in projects taking part in outcome/impact evaluation will be based on the 
following data sources:  

Network GIS Census Tract Data; School Free/Reduced Price Meal Program Percentages; and 
WIC Income Guideline Qualifications 

d. Project Description 

Key Strategies: the Network will continue to use a comprehensive set of strategies to build 
contractors’ outcome/impact evaluation capacity, provide oversight to conduct of outcome/impact 
evaluation, compile results as a whole, and engage contractors in a feedback discussion regarding 
program and evaluation method improvement. This unique approach will enable contractors to 
conduct comprehensive impact evaluation using science-based principles. These strategies 
include one-on-one technical assistance, webinar training sessions, teleconferences to promote 
utilization of findings, and the development and distribution of evaluation materials and tools like 
surveys, report templates and data entry templates (See REU Project #4 for materials).  
 
Key Educational Messages: This project will convey how to conduct outcome/impact evaluation 
using sound principles of evaluation, interpret results and use findings to refine nutrition 
education activities. 
 
Intervention Sites:  
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Impact evaluation takes place in the Network’s provider channels.  These include: Schools, Local 
Health Departments, Colleges/Universities, County Offices of Education and Cooperative 
Extensions. 
 

Projected Number of Contacts:1  

Direct Contacts: 182 evaluation trainees 

Indirect Contacts: 10,368 subjects 

 
Narrative Summary: 
 

During FFY 2012, approximately half of the contractors will continue to conduct outcome/impact 
evaluation to measure change in fruit and vegetable consumption, physical activity and factors 
that influence those behaviors. As per carefully designed plan and timeline, one-on-one and group 
evaluation trainings and technical assistance will be provided (one-on-one ongoing; several 
webinars, depending on need) to develop evaluation plans for individual contractors and 
collaboratives. These contractors will conduct pretests, implement nutrition education activities, 
conduct posttests then enter, analyze and report findings using surveys, data entry templates, 
report templates and other resources provided by the Network. Subsequently they will work with 
the Research and Evaluation and Community Development teams to interpret the results and help 
improve programs for SNAP-Ed eligible populations.  The Research and Evaluation Unit will 
produce an overall FFY 2012 evaluation report based on findings. 

e. Summary of Research 

The design that will be implemented employs scientifically-based methods. These can be 
clustered into three areas. The first, evaluation planning, includes elements like securing buy-in2, 
using logic models to plan evaluations, and employing sound evaluation designs.3  The second 
area concerns evaluation implementation and includes elements like using proper survey 
administration methods4, ensuring accurate data entry, and rigorous data analysis techniques. The 
third concerns proper reporting and utilization. Consequently, these evaluations are grounded in 
sound evaluation principles5 and provide results that can be validly used for program 
improvement. 
 

f. Modification of Project Methods/Strategies 

Over the past 6 years contractors have become smarter evaluators and have started to critically 
think about the methods they use, including the survey tools. During this time an increasing 
number of contractors have expressed interest in exploring additional methods to capture success.  

Each year contractors are expected to conduct an evaluation that is more rigorous than the one 
conducted in the prior year.  In FFY 11, all contractors measured consumption using one of  a 
four standardized instruments designed for their target age group so that standardized 
comparisons can be made across contractors. Contractors working with children in grades 3 

                                            
1 Direct was estimated based on 2009-10 outcome/impact evaluation workshop attendees (26 from 10 agencies and 17 CPNS staff, and 139 
individuals from 47 contractors directly participating in the outcome/impact evaluation; indirect is based on 2009-2010 outcome/impact 
evaluation matched pair sample size.. (10,368). 
2 Patton MQ. Utilization Focused Evaluation: the New Century Text, 3rd Ed. Sage Thousand Oaks, CA (1997) 
3 Cook TD, Campbell DT, Quasi-Experimentation Design & Analysis Issues for Field Settings. Houghton Mifflin Company, Boston 1979. 
4 Dillman DA, Mail and Internet Surveys: The Tailored Design Method, second edition. John Wiley and Sons, New York 2000. 
5 

USDA Food and Nutrition Service, Office of Analysis, Nutrition and Evaluation. Nutrition Education: Principles of Sound Evaluation, Sept 
2005. 
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through 8 used one consumption survey, based on the Baylor University School Physical Activity 
and Nutrition Project instrument; contractors working with high school students used a similar 
instrument.  Those working with adults used the Food Behavior Checklist (FBC) or Fruit and 
Vegetable Checklist; the Fruit and Vegetable Checklist is a subset of the FBC.  Rigor may be 
enhanced by measuring a greater number of indicators,  increasing sample size, or adding an 
income-eligible comparison group. This ensures adherence to sound principles of evaluation.  

The findings from these evaluation activities lead to changes in nutrition education like 
concentrating nutrition education in a shorter period of time rather than longer, increasing the 
number of times participants attend a class, or refining nutrition education activities. These also 
result in more standardized activities, sharing ideas and practices, and a broader use of existing 
materials.  Modifications vary based on the evaluation findings of a given contractor. 

In FFY 2008 a broad set of process measures was developed to accompany the collection of 
outcome/impact data from Harvest of the Month projects to further examine differences in 
findings between contractors.  That concept was expanded to additional contractors in FFY 2010. 

g. Use of Existing Educational Materials 

All of the materials, primarily developed or compiled by Andy Fourney, DrPH, with assistance 
from Andrew Bellow, are available in English. Some of the surveys in the compendium are also 
available in Spanish. The surveys in the compendium have been validated by other researchers or 
represent modifications thereof to be more appropriate for Network program participants. These 
materials include: 
 

1. Impact Evaluation Handbook for Network for a Healthy California Local Incentive 
Awardees, 2011-12 edition,6 Andy Fourney, English. 

2. A Compendium of Surveys.6 Andy Fourney, English. 
3. PowerPoint presentations and other training and workshop materials in English by Andy 

Fourney and Andrew Bellow 
4. Evaluation report templates7 
5. Evaluation plan templates6 
6. MS Excel-based data entry templates7  
7. Scope of Work impact objective template7 

h. Development of New Educational Materials 

See also REU Project #6, Technical Assistance.  

i. Key Performance Measures/Indicators 

 The primary indicators are fruit and vegetable consumption, upstream measurements, 
such as social norms, and related factors like parental support, accessibility of fruit 
and vegetables in the home, knowledge, preferences, familiarity, self-efficacy, and 
outcome expectations. Contractors must measure individual level consumption change 
and may measure other factors as well.  In addition, measures of dosage, multiple 
types of nutrition education provided, and other barriers/facilitators to FV 
consumption in the venue are compiled.  

 Contractor performance indicators are 1) the percent of contractors fulfilling their 
evaluation responsibilities in a complete and accurate manner and 2) the percent 

                                            
6 

Available at:  http://www.cdph.ca.gov/programs/cpns/Pages/ImpactEvaluation.aspx 
7 Available upon request from the Research and Evaluation Section 
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actively engaged in follow-up teleconferences or web-based meetings using the 
evaluation findings to improve their future efforts 

3. Evaluation Plan  

See also 

 FFY 2011 Evaluation Plan_Impact Outcome Evaluation Youth  

 FFY 2011 Evaluation Plan_Impact Outcome Evaluation Adult 

Outcome/impact evaluation is conducted in order to identify successful interventions, potential 
best practices, and provide contractors direction for program refinement, improvement, and 
redirection of effort. Many contractors have not received extensive training in evaluation during 
their professional education; this project provides standardized evaluation guidance and provides 
contractors with quality evaluation tools and resources.  State level analysis of data enables the 
Network to better look at overall project accomplishment.   

All FFY 2012 contractors receiving over $350,000 in Federal Share (n = ~45) will be required to 
conduct outcome/impact evaluation by measuring change in fruit and vegetable consumption 
and/or related knowledge, attitudes, beliefs. This will include pre-tests and post-tests using 
validated surveys or metrics adapted from validated surveys. Some contractors will add control 
groups, and others will assess impact resulting from varied dosages of nutrition education. All 
will provide qualitative data on standardized reports to further describe the impact of nutrition 
education. Teleconferences and one-on-one assistance will be provided to ensure results are used 
to refine nutrition education activities.  The most recent year of evaluation was 2010-11. 

4. Coordination Efforts 

The Network has involved SNAP partners, like UC-FSNEP, in the evaluation project and shared 
results via teleconferences with project participants to improve programs, refine evaluation plans, 
and diffuse promising practices. Evaluation resources created and compiled to promote 
coordination have been shared via the Network’s website.  These include the Impact Evaluation 
Handbook, the Compendium of Surveys, report template and other materials. The Compendium 
includes two surveys, the illustrated Food Behavior Checklist and the illustrated Fruit and 
Vegetable Checklist, that were developed jointly by the Network and University of California 
Cooperative Extension. The resources, evaluation results and methods of evaluation, as conducted 
by the Network, have been presented at national conferences8,9,10 and with other SNAP-Ed social 
marketing nutrition networks in the Western Region including HI, WA, and AZ. Regional 
Network staff have used the resources as have the LIAs and Special Projects, like the Local Food 
and Nutrition Education channel.  
 
We will offer training as needed via webinar to CA staff operating Network interventions 
throughout the year. New materials, evaluation methods and results will be shared with other state 
networks to strengthen their nutrition education activities and evaluation practices. 

                                            
8 Fourney A, et al. What Works in Multi-Site Evaluations of Nutrition Education Interventions? Presented at American Evaluation Association, 
Portland, OR, November, 2006. 
9 Townsend MS, Silva K, Martin A, Metz D, Wooten-Swanson P. Improving readability of an evaluation tool for low income clients using visual 
information processing theories J Nutr Educ Behav.. 40(3):181-6, 2008. 
10 Fourney A, et al. Improved Evaluation through Enhanced Policies and Better Capacity Building. Presented at American Evaluation 
Association, Denver, CO, November, 2008. 
 
 



Evaluation Plan 
Impact/ Outcome Evalution Youth

 FFY 2012

Title of the evaluation Impact/Outcome Evaluations of Larger LIA Projects
The project or projects with which it is 

associated See attached list - Second worksheet
The type of evaluation as primarily a 

formative, process, outcome or impact 
assessment Outcome or impact depending on the resources of the contractor

The question(s) to be addressed by the 
evaluation

Is fruit and vegetable consumption associated with increased 
consumption improving among SNAP-Education eligibles 
participating in the nutrition education provided by LIA projects?  
Are fruit and vegetable factors associated with increased 
consumption improving among SNAP-Education eligibles 
participating in the nutrition education provided by LIA projects? Is 
consumption of other healthy foods improving among SNAP-
Education eligibles participating in the nutrition education 
provided by LIA projects? Is consumption of low nutritent and/or 
sweetened beverages decreasing among SNAP-Education 
eligibles participating in the nutrition education provided by LIA 
projects?

Each contractor receiving more than $350,000 in federal 
reimbursement carries out its own outcome/impact evaluation 
using recommended validated surveys.  Contractors receiving 
less reimbursement can participate in this project if they so 
choose.  The usual design is pre-test/post-test with 100 or more 
matched pairs of respondents who have participated in at least 5 
significant education contacts.  Data is collected through self-
administered surveys in the classroom or after school program 
setting.  Nearly all contractors use a pre-test/post-test approach, 
although sometimes contractors have used an alternative such as 
direct observation or food service purchases of selected items.  
Contractors are expected to use an age-appropriate validated 
instrument to measure consumption, selected from the following:
The following two were adapted from the School Physical Activity 
and Nutrition Project instrument, Baylor University:
-- Network Youth Survey – 3rd-8th grades 
-- Network High School Survey – high school students (Dietary 
intake from YRBS)
The Network Youth Survey is available in both English and 
Spanish.  They may use other validated instrument scales to 
measure psychosocial constructs.  The scales have been 
assembled in a compendium found at 
http://www.cdph.ca.gov/programs/cpns/Pages/ImpactEvaluation.a
spx.   The Network's REU provides contractors instruction in the 
data entry process and a data entry template in Excel that 
automates the process of calculating basic statistics to minimize 
data errors.

The specifics of the approach are worked out by the contractor in 
conjunction with the Research and Evaluation Unit, their Program 
Manager (PM), and, if appropriate, their Nutrition Education 
Consultant (NEC). Extensive data on the actual activities 
conducted by a given contractor is collected.  Data is augmented 
by a qualitative assessment on the part of the contractor 
regarding successes, challenges, and ideas for future 
intervention.

The approach to conducting the 
evaluation, including scope, design, 

measures and data collection
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Evaluation Plan 
Impact/ Outcome Evalution Youth

 FFY 2012

Title of the evaluation Impact/Outcome Evaluations of Larger LIA Projects

Plans for using the results

Each contractor uses its results as guidance for the next year's 
planning.  Evaluation reports are submitted annually at the end of 
July to the State along with a draft plan for the upcoming year's 
evaluation.  Each contractor meets via teleconference individually 
or in small groups with a group composed of Network state 
evaluation staff, their PM, and their NEC if a school-based 
program, to consider the programmatic implications of the results. 
In addition to providing project-specific guidance, evaluation 
findings are examined as a whole to identify best practices.  
These projects also help us identify if we have met the goal.

Whether or not the project/ projects 
have been evaluated previously, along 
with the most recent year in which the 

evaluation was done

Yes, projects are evaluated annually.  The most recent 
evaluations for each one is ongoing in FFY 2011. 

Project cost

In FFY 2009, evaluation costs ranged from as low as about $500 
to $148,000, averaging $6,000, depending on factors such as 
number of participants, hiring outside evaluators, value of staff 
time allocated to evaluation, reproduction costs, and cost of data 
entry.  It is expected that costs will be similar for FFY 2012.  
Estimated approximate costs, all contractors - $64,000

See IOE adult to remove adult projects Impact/Outcome Evaluations of Larger LIA Projects
The project or projects with which it is associated

Huntington Beach Union High School District 09-11226
Newport-Mesa Unified School District (USD) 07-65332

Orange County Superintendent of Schools (ACCESS) 08-85144

Orange County Superintendent of Schools (Coalition) 08-85143
California State University, Chico, Research Foundation (SCNAC) 
09-11265
San Francisco USD 08-85154
Shasta County Office of Education (COE) 08-85159
Shasta County, Public Health Branch 08-85182
Riverside, County of, Community Health Agency 09-11221
Del Norte USD 09-11223
Humboldt COE 08-85133
Ukiah USD 08-85163
Contra Costa Health Services (Community Wellness and 
Prevention Program) 09-11258
Fresno COE 08-85131
Merced COE 08-85140
Alameda COE (Coalition) Hayward 07-65305
Alameda County Health Care Services Agency 07-65302
Tulare COE 08-85562
Health Education Council  08-85185
Orange County Health Care Agency 08-85179
Alhambra USD 08-85120
Compton USD 09-11220
East Los Angeles College 08-85119
El Monte City School District 09-11224
Long Beach USD 07-65325
Long Beach, City of, Department of Health & Human Services 
Agency 08-85135
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Evaluation Plan 
Impact/ Outcome Evalution Youth

 FFY 2012

Title of the evaluation Impact/Outcome Evaluations of Larger LIA Projects
Monrovia USD 07-65329
Pasadena USD 08-85146
San Gabriel (LACOE) 09-11228
ABC USD 08-85116
Hawthorne School District 09-11225
Los Angeles COE 09-11228
Los Angeles Trade Technical College 07-65327
Montebello 09-11260
Santa Ana USD 08-85156
Alisal Union School District 09-11210
Monterey County Health Department 07-65330
UCCE Alameda County (Child and Youth Nutrition Program) 08-
85165
Ventura USD vol 08-85167
Berkeley USD 09-11211
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EVALUATION PLAN
Impact Evaluation (LAUSD) LIA Project 

FFY 20 12

Title of the evaluation
Impact Evaluations of Los Angeles Unified School District 
(LAUSD) LIA Project

The project or projects with which it is 
associated LAUSD LIA Project

The type of evaluation as primarily a 
formative, process, outcome or impact 

assessment Impact 

The question(s) to be addressed by the 
evaluation

Is fruit and vegetable consumption associated with increased 
consumption improving among SNAP-Education eligibles 
participating in the nutrition education provided by LAUSD?  Is self
reported physical activity increasing among SNAP-Education 
eligibles participating in the nutrition education provided by 
LAUSD?  Is consumption of other healthy foods improving among 
SNAP-Education eligibles participating in the nutrition education 
provided by LAUSD? Is consumption of low nutritent and/or 
sweetened beverages decreasing among SNAP-Education 
eligibles participating in the nutrition education provided by 
LAUSD?

The approach to conducting the 
evaluation, including scope, design, 

measures and data collection

The Network Youth Survey, adapted from the School Physical 
Activity and Nutrition Project Instrument,  will be used in an 
experimental evaluation design (pre test/postest with a control 
group and random assignment of schools) with at least 400 
matched pairs (200 intervention, 200 control) of respondents who 
have participated in at least 5 significant education contacts, as 
per the LAUSD award program. Should limitaitons to recruitment 
occur, a quali-experimental design will be used. Students from 
grades 4-8 will be included. Surveys will be conducted in Spanish 
or English.  Data are collected through self-administered surveys 
in the classroom, facillitated and coordinated by a subcontractor.  

Plans for using the results
Results will be used as guidance for the next year's planning.  
Evaluation reports are submitted annually at the end of July to the 
State along with a draft plan for the upcoming year's evaluation 
and to demonstrate effective school-based nutrition education.  

Whether or not the project/projects 
have been evaluated previously, along 
with the most recent year in which the 

evaluation was done

A parent education project was evaluated previosuly in FFY 09 
and FFY10.  Student nutrition education was evaluated in FFY 11, 
but not with a randomized design.
Current budget estimates are $110,000, (the same as in FFY 11) 
to cover a project coordinator responsible for intervention 
tracking, a subcontractor responsible for data collection and data 
entry, and a project assistant.

Project cost
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EVALUATION PLAN
Impact/Outcome Evaluations of Larger LIA Projects

 FFY 2012
Title of the evaluation Impact/Outcome Evaluations of Larger LIA Projects

The project or projects with which it is 
associated See attached list - 2nd worksheet

The type of evaluation as primarily a 
formative, process, outcome or impact 

assessment Outcome or impact depending on the resources of the contractor

The question(s) to be addressed by the 
evaluation

Is fruit and vegetable consumption associated with increased consumption 
improving among SNAP-Education eligibles participating in the nutrition 
education provided by LIA projects?  Are fruit and vegetable factors 
associated with increased consumption improving among SNAP-Education 
eligibles participating in the nutrition education provided by LIA projects? Is 
consumption of other healthy foods improving among SNAP-Education 
eligibles participating in the nutrition education provided by LIA projects? Is 
consumption of low nutritent foods and/or sweetened beverages decreasing 
among SNAP-Education eligibles participating in the nutrition education 
provided by LIA projects?
Each contractor receiving more than $350,000 in federal reimbursement 
carries out its own outcome/impact evaluation using recommended 
validated surveys.  Contractors receiving less reimbursement can 
participate in this project if they so choose.  The usual design is pre-
test/post-test with 50 or more matched pairs of respondents who have 
participated in at least 5 significant education contacts.  Data is collected 
through self-administered surveys in the program setting.  Nearly all 
contractors use a pre-test/post-test approach.
Contractors are expected to use a validated instrument to measure 
consumption and, if desired, psychosocial factors.  The instruments were 
developed with and validated for low literacy white, African-American, and 
Spanish-speaking low-income Californians, in conjunction with UC 
Cooperative Education:
The following three were developed by Marilyn Townsend and colleagues, 
UC Davis:
-- Food Behavior Checklist (FBC) - Adults
-- Fruit and Vegetable Checklist (FVC) - Adults
-- Fruit and Vegetable Inventory along with FBC or FVC- Adults
All the instruments above are available in both English and Spanish.  
Contractors may also use other validated instrument scales to measure 
psychosocial constructs.  The scales have been assembled in a 
compendium found at 
http://www.cdph.ca.gov/programs/cpns/Pages/ImpactEvaluation.aspx.  The 
Network' s REU provides contractors instruction in the data entry process 
and a data entry template in Excel that automates the process of calculating 
basic statistics to minimize data errors.

The specifics of the approach are worked out by the contractor in 
conjunction with the Research and Evaluation Unit, their Program Manager 
(PM), and, if appropriate, their Nutrition Education Consultant (NEC). 
Extensive data on the actual activities conducted by a given contractor is 
collected.  Data is augmented by a qualitative assessment on the part of the 
contractor regarding successes, challenges, and ideas for future 
intervention.

The approach to conducting the 
evaluation, including scope, design, 

measures and data collection
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EVALUATION PLAN
Impact/Outcome Evaluations of Larger LIA Projects

 FFY 2012
Title of the evaluation Impact/Outcome Evaluations of Larger LIA Projects

Plans for using the results

Each contractor uses its results as guidance for the next year's planning.  
Evaluation reports are submitted annually at the end of July to the State 
along with a draft plan for the upcoming year's evaluation.  Each contractor 
meets via teleconference individually or in small groups with a group 
composed of Network state evaluation staff, their PM, and their NEC if a 
school-based program, to consider the programmatic implications of the 
results.  In addition to providing project-specific guidance, evaluation 
findings are examined as a whole to identify best practices.  These projects 
also help us identify if we have met the goal.

Whether or not the project/projects 
have been evaluated previously, along 
with the most recent year in which the 

evaluation was done
Yes, most projects are evaluated annually.  The most recent evaluations for 
each one is ongoing in FFY 2010. 

Project cost

In FFY 2009, evaluation costs for adult IOE (10 contractors) ranged from as 
low as about $150 to $230,000 (LAUSD subcontracted out a student 
evaluating a pilot of parent education), depending on factors such as 
number of participants, hiring outside evaluators, value of staff time 
allocated to evaluation, reproduction costs, and cost of data entry.  It is 
expected that costs for adult evaluation will be much lower for FFY 2011 as 
LAUSD will be evaluting students using a different approach. Estimated 
approximate evaluation costs, all contractors - $75,000

x = Adult Project Impact/Outcome Evaluations of Larger LIA Projects

Contract Number The project or projects with which it is associated

 08-85120 Alhambra USD
09-11211 Berkeley USD 
09-11224 El Monte City School District 
 07-65329 Monrovia USD
08-85179 Orange County Health Care Agency 
08-85143 Orange County Superintendent of Schools (Coalition) 
 08-85146 Pasadena USD
08-85149 Rosemead 
 09-11228 San Gabriel (LACOE)
08-85562 Tulare COE 

 08-85165 UCCE Alameda County (Child and Youth Nutrition Program)
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

Research and Evaluation Unit - Project #3 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: Statewide Surveillance of Adults, Low-Income Segments 

a. Related State Objectives 

Related State Objectives includes #1, #2, #8 

b. Audience 
Gender: Female and male (CDPS,1#* CA BRFS,2#* CHIS,3#*) Female only (CWHS,4#*) 

Ethnicity: All races and ethnicities with specific targeting for African American and 
Latino/Hispanic populations (specific targeting for CDPS only)  

Languages: English, Spanish, and select Asian languages  

(CDPS, CA BRFS, CWHS, – English and Spanish); (CHIS - English, Spanish, Cantonese, 
Mandarin, Vietnamese, and Korean)  

Ages: 18+ years (CDPS, CA BRFS, CWHS, CHIS) 

c. Focus on SNAP Eligibles 
All of the surveillance funded through the Network by USDA SNAP funds is designed to pay 
only for Supplemental Nutrition Education Program (SNAP) or SNAP-Ed-eligible consumers; 
other sources are sought to pay for the SNAP-Ed 130-185% Federal Poverty Level (FPL) and 
>185% reference populations.  
 
Income Targeting Data Source: 
Besides obtaining participation at location-based proxy sites, other surveillance activities will be 
based on the following data sources:  

SNAP telephone listing without identifying information; non-identified household size and 
income; Network GIS Census Tract Data; and WIC Income Guideline Qualifications.  State 
surveillance includes those with household incomes <130% FPL. 

d. Project Description 
Key Strategies: This surveillance project collects critical information used in the design, 
refinement, and evaluation of State SNAP-Ed interventions to ensure the greatest impact on 
SNAP eligibles across California.  Network conducts a statewide survey to monitor trends and, 
where possible, compare changes among SNAP-Ed-eligible population segments of adults.  This 
is supplemented with data from four external statewide surveys of the general population (costs 
are pro-rated), each contributing unique information.   
 
Key Educational Messages: These surveys help SNAP-Ed providers gain a better understanding 
of dietary quality, physical activity, food security, and weight status among SNAP-Ed audiences.  
They also assess related beliefs, attitudes, and knowledge and upstream factors that influence 

                                            
1 California Dietary Practices Survey 
2 California Behavioral Risk Factor Survey 
3 California Health Interview Survey 
4 California Women’s Health Survey 
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these issues such as poverty, social norms, and barriers in the home, community, worksites, and 
schools that influence intervention success on prevention of obesity and other chronic disease. 
  
Intervention Sites: Households statewide with over-samples of SNAP participants and other 
persons with household incomes < 130% FPL 
 

Projected Number of Contacts:5 

Projected Total Contacts: 59,152   – 1,452 (CDPS); 47,614 (CHIS adults); 5,347 (BRFS); 4,739 
(CWHS)  
 
Direct Contacts: 14,075 very low-income persons 
SNAP-Ed (<130% FPL): 14,075   – 950 (CDPS); 10,427 (CHIS adults); 1,193 (BRFS); 1,505 
(CWHS)        
 
Non SNAP-Ed (>130% FPL)6: 45,077 – 502 (CDPS); 37,187 (CHIS adults); 4,154 (BRFS); 
3,234 (CWHS)  
 
Narrative Summary: 
This project will focus on obtaining a comprehensive picture of the SNAP-Ed-eligible population 
in California with focus on current and likely SNAP participants where appropriate, to maximize 
the effectiveness of SNAP-Ed and track SNAP-Ed successes.  The CWHS and BRFS will be 
administered in FFY 2012.  State surveillance efforts will focus on testing and refining the survey 
instruments, administering the surveys, collecting and processing the data for CDPS, and 
conducting statistical analysis and disseminating the findings for all surveys. If it is a year when a 
given survey is not being administered, planning and data analysis activities take place for that 
survey, and analyses of the prior year’s survey is prepared. 

Computer-assisted telephone interviews are administered to adults from randomly-selected SNAP 
households (with over-sampling of Latino, African American, and lower income adults in the 
CDPS);  CHIS, BRFS, and CWHS include general statewide samples of adults.  

e. Summary of Research 
Surveillance is vital to demonstrate impacts of California SNAP-Ed interventions and provide key 
insights to improve the effectiveness of SNAP-Ed programs that target an estimated population of 
10 million SNAP-Ed eligible persons (< 185% FPL).7,8  It provides the Network with the 
necessary means to develop a thorough picture of the SNAP-Ed-eligible population of the state of 
California.  The availability of the SNAP-participating household telephone list for random digit 
dialed surveys has made it feasible to survey this segment.  See Section A. b. Nutrition-related 
behavioral and lifestyle characteristics of Food Stamp Program-eligible adults in California 
for a thorough description of recent findings from the surveillance surveys described in this 
project. 

                                            
5 For CDPS the estimate used for SNAP-Ed was based on the 2009 CDPS response rate; data collection will occur again in late FFY 2011. For the CWHS, 
the estimate used for SNAP-Ed was the observed 31.8% of the 2010 CWHS sample ≤ 130% FPL. For the BRFSS, the estimate used for SNAP-Ed was the 
observed 28.0% of adults ≤ 130% FPL of the 2010 BRFSS sample. For CHIS, the estimate used for SNAP-Ed was the 21.9% of adults < 130% FPL in the 
2009 CHIS sample.  
6 The amount of Network SNAP-Ed  funding requested has been pro-rated from total survey costs based on a percentage equal to (for Network surveys) or 
less than (for external surveys) the proportion of the sample population coming from households living at incomes ≤ 130% FPL.  Network funding for 
BRFS and CWHS is less than 10% and 0% for CHIS --significantly less than the 20% of the State population representing SNAP-Ed  eligible persons 
(<130% FPL). In all cases, non-SNAP-Ed   funding is obtained for the comparison non-SNAP-Ed  samples. 
7 U.S. General Accounting Office. (2004). Nutrition education: USDA provides services through multiple programs, but stronger linkages among 
programs are needed (GAO-04-528). Washington, DC: U.S. Government Printing Office. 
8 McClelland JW, Keenan DP, Lewis J, Foerster S, Sugerman S, Mara P, Wu S, Lee S, Keller K, Hersey J, Lindquist C. Review of evaluation 
tools used to assess the impact of nutrition education on dietary intake and quality, weight management practices, and physical activity of low-
income audiences. J Nutr Educ. 2001;33 Suppl 1:S35-48. Review. 
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f. Modification of Project Methods/Strategies 
State surveillance instruments are revised annually (CWHS, BRFS) or biennially (CDPS, CHIS) 
to incorporate the most relevant nutrition, physical and sedentary activity, food security, and 
weight-related issues facing SNAP-Ed-groups and help refine Network programs and campaigns.  
Literature reviews, scientific peer review, cognitive testing, and field testing are used to 
determine the final survey questions.   

g. Use of Existing Educational Materials 
State surveillance educational materials include survey instruments, data tables, survey reports, 
fact sheets, presentations, consumer briefs/newsletters.  Several survey instruments are available 
in Spanish (CDPS, CWHS, BRFS, CHIS).  CHIS is also produced in Cantonese, Mandarin, 
Vietnamese, and Korean.   
 
Publications of findings from the CDPS and BRFS are available on the website 
http://www.cdph.ca.gov/programs/CPNS/Pages/default.aspx and from the CWHS on 
http://www.cdph.ca.gov/programs/owh/Pages/default.aspx ; CHIS data is used extensively to 
provide formative data to our counties and Regions and for statewide planning for special 
populations. 

h. Development of New Educational Materials 
Existing materials will be updated as more recent survey data become available (See i). 

i. Key Performance Measures/Indicators 

The Network maintains an extensive Research and Evaluation Statewide Surveys webpage9  The 
most basic, straightforward performance measure is data tables.  The webpage contains 
completed sets of a minimum of 40 data tables for CDPS that describe status and changes in 
dietary intake, physical activity, and food insecurity of California SNAP-eligible adults.  In FFY 
2011, over 90 2005 CDPS and 90 2007 CDPS tables were published on the website. It is 
anticipated that 2009 CDPS tables will be posted in late FFY 2011 or early FFY 2012.  

Oral presentations and posters are another key performance measure; in FFY 2011 an oral 
presentation on self-reported BMI change and juice vs fruit and vegetable consumption and its 
relationship to poverty/SNAP participation status was presented at the 2011 national BRFSS 
conference. At the same conference, a poster presentation about the changing measures of fruit 
and vegetable consumption on the BRFSS survey instrument was also presented. Also in FFY 
2011, a poster presentation using CDPS sugar-sweetened beverage data was presented at the 
138th Annual Meeting of the American Public Health Association.10 Appropriate venues for 
presentation of surveillance data will continue to be identified and employed in FFY 2012. 

Publishing findings is a third key performance measure.  During FFY 2011, the Office of 
Women's Health released 5 CWHS data points (2006-2007) written by Network Research and 
Evaluation Unit team members - Disparities in Prevalence of Obesity, Health of Women 
Receiving Food Stamps, Diet Quality by Household Food Security Status, Hispanic Women’s 
Fruit and Vegetable Consumption by Years in the United States, and Overweight and Obesity 
among Women Trying to Become Pregnant.  Based on CWHS 2009 data, REU team members 
wrote five additional data points on weight control strategies, perceptions of body weight, food 
insecurity and chronic disease, soda consumption and breakfast consumption. In 2012, the 5 2009 
data points will be released and additional data points will be developed to highlight the targeted 
health behaviors among the SNAP-Ed target audience based on CWHS 2010 data. In late FFY 

                                            
9 http://www.cdph.ca.gov/programs/CPNS/Pages/ResearchEvaluation.aspx  
10 Keihner, A., Linares, A., Mitchell, P., & Sugerman, S. (2010). 2007 Soda and Sweetened Beverage Consumption Among Children and Adults 
in California: What Factors Really Make a Difference? Poster Presentation at the 138th Annual Meeting of the American Public Health 
Association -- Social Justice: A Public Health Imperative, Denver, CO, November 6-10, 2010.  
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2011 we anticipate publishing a topline report utilizing CDPS sugar-sweetened beverage 
regression data, and three factsheets highlighting key facts that emerged from the 2009 CDPS as 
they pertain to the Latino Campaign, the African American Campaign, and the Worksite 
Program. In FFY 2012, work will begin on an overweight regression analysis. Findings will 
either be presented by presentation, brief report, or both methods. Production of additional 
surveillance reports will occur during FFY 2012 if findings indicate a need and staffing permits. 
 

3. Evaluation Plan 

Project for which evaluation is associated:   
Surveillance is associated with the overall Network for a Healthy California interventions, 
including local, regional, and media efforts.  

 

Evaluation Type:  
Surveillance and Outcome: Annual and biennial survey findings evaluate the current impacts of 
SNAP-Ed.  In addition, the ongoing surveillance methods provide evidence of the cumulative 
effects of Network and other interventions over time.   

Questions that will be addressed 
These surveys are used to gain a better understanding of and answer questions about SNAP-Ed-
eligible California adults’ dietary practices (especially fruit and vegetable consumption), physical 
and sedentary activity, food insecurity, body weight, knowledge and awareness of the Campaign, 
and modifiable factors that may influence these behaviors including out-of-home eating, social 
norms, school, neighborhood, and worksite environments, poverty status, as well as related 
knowledge, attitudes, and beliefs. These findings inform planning, delivery, refinement, and 
evaluation of Network interventions.  
 
Specifically, the data allow us to monitor changes in dietary, physical activity, food security, and 
weight status trends over time; correlate key behavioral measures with  (1) knowledge, attitudes, 
and beliefs, (2) positive/negative lifestyle choices, (3) supporting/inhibiting environmental 
factors, (4) demographic factors, and (5) health indicators and outcomes; and investigate 
relationships between the target populations and Campaign activities.   
 
Scope, Design, Measures, and Data Collection: 
Four surveillance and monitoring surveys are used.  Each makes a unique contribution due to 
comparibility with other state and national data (BRFS), ability to follow the population at a more 
localized level (CHIS), focus on issues pertaining to women (CWHS), or provide  the opportunity 
to investigate a broad range of topics that relate to the areas of our intervention and 
communications activity (CDPS).  

See d. Project Description, Narrative Summary for more details about conduct of these surveys.  

 
Plans for using the results 
Investigating and compiling results for the SNAP-Ed eligible populations is the primary focus of 
this project.  Surveillance results will be used to identify key characteristics of SNAP-Ed eligible 
populations and changing trends; evaluate California’s progress toward meeting the 2010 Dietary 
Guidelines for Americans, Healthy People 2020 objectives, and Objectives in the Network State 
Plan; inform and prioritize Campaign and program activities; and triangulate data with other 
similar data sources to contribute to evaluation of the Network as a whole, increasing program 
integrity and impact. They also link knowledge, attitudes, and beliefs to key behaviors and 
identify disparities and gaps in consumer knowledge and awareness, enabling our contractors to 
best determine where to direct their resources and intervention efforts.   
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Previous Evaluation:  
State surveillance has been used to evaluate the California 5 a Day Campaign and California 
Nutrition Network for Healthy, Active Families as a whole.  Supplemental trend data (the 
California BRFS) comparable to national data (BRFSS) supported data triangulation and allowed 
more latitude to examine emerging issues among SNAP-Ed eligible women (CWHS) and low-
income food insecure populations.  Large data sets (CHIS) across age groups allowed staff to 
examine factors affecting SNAP-Ed eligibles in more detail and provide our contractors with 
county strata and regional level data. All of these surveillance systems contain questions to assess 
fruit and vegetable consumption, which thereby allows us to monitor California’s progress 
towards meeting the 2010 Dietary Guidelines for Americans, especially for the fruit and 
vegetable consumption of SNAP-Ed-targeted populations. 
 

4. Coordination Efforts 
 

The Network requests representatives from WIC, Project LEAN, UC Berkeley Center for Weight 
& Health, UCLA, National Cancer Institute, National Institutes of Health, Centers for Disease 
Control, Office of Women’s Health, UC-FSNEP, academics, representatives from local and 
regional projects, and other experts in the field to review and contribute to revisions of the CDPS.  
Stakeholder interviews or meetings with state-level department personnel, projects, and local 
contractors for relevant surveys are conducted to gain insight into needs for data collection and 
reporting activities.  Information gained from stakeholder interviews is utilized to develop 
potential data reporting and topics that are relative to needs of SNAP-Ed-related project activities 
on the statewide and local level. 

The Network staff participates in the users’ group committees of external surveys: CWHS, CHIS, 
and BRFSS. The Network collaborates closely with WIC and CDSS when participating on survey 
design for CWHS. CWHS data analysis is done separately for WIC’s requested population of 
interest, women enrolled in the WIC program and all women ages 18 – 44.  The Network also 
provides SNAP-Ed-eligible population data for WIC programs. It is through the Network’s efforts 
that for the first time, there is now a mechanism by which to analyze California BRFS data both 
by SNAP participation and by SNAP-qualifying income level.  

Data are widely disseminated through all the mechanisms described under i. Key Performance 
Measures/Indicators, and the Network is readily responsive to requests for information from 
WIC, and other members of the State Nutrition Action Plan working group. 

 



EVALUATION PLAN
FFY 2012

CDPS and ADULT SURVEILLANCE

Title of the evaluation
California Dietary Practices Survey (CDPS) & Other Adult Surveillance 
(incl.California Women's Health Survey, California Behavior Risk Factor 
Survey, and California Health Interview Survey)

The project or projects with which it 
is associated

All local projects that provide SNAP-Ed to adults, Latino Campaign, African 
American Campaign, Retail Program, Worksite Program

The type of evaluation as primarily a 
formative, process, outcome or 

impact assessment Outcome

The question(s) to be addressed by 
the evaluation

What are California adults' dietary and physical activity practices on a 
typical day? What are adults' knowledge, attitudes, and beliefs toward 
healthy eating and physical activity? What other factors relate to adults' 
diet and physical activity practices? What is the status of food insecurity 
among California adults? 

The CDPS was designed to monitor dietary trends, especially fruit and 
vegetable consumption, among California adults for evaluating their 
progress toward meeting the Dietary Guidelines for Americans, the Healthy 
People 2010 objectives, and the CA Daily Food Guide recommendations. 
Fruit and vegetable consumption is collected using a simplified 24-hour 
recall which queries about each meal on the previous day, including 
breakfast, lunch, dinner, and all snacks. 
Consumption questions are followed by questions that assess motivations, 
barriers, knowledge, attitudes, and behavior related to healthy eating and 
health practices. The California BRFS findings on fruit and vegetable 
consumption, body weight status, food security (beginning in 2003), and 
participation in physical activity are used in conjunction with Network 
survey findings to examine health behaviors and are useful markers for 
comparisons with other states. CHIS does not cover diet and physical 
activity in the same depth as the Network  surveys, but its sample size 
permits the development of county and county group-level data that cannot 
be done with data from 
other state surveys. The CWHS utilizes survey questions on diverse 
topics pertaining to women, including dietary recommendations, food 
security, physical activity, and weight control.

The CDPS uses a random digit dial (RDD) phone survey, approximately 
1,500 adults (ages 18 and over) are interviewed between the months of 
July and October. Demographic data includes gender, age, ethnicity, 
education level, income, physical activity level, overweight status, and 
Supplemental Nutrition Assistance Program eligibility status. Data are 
oversampled for low-income Latino adults, low-income African American 
adults, and other low-income adults to provide greater sensitivity for 
analyzing these underrepresented population segments. CWHS, BRFS, 
and CHIS use similar RDD methods. Sample sizes for these surveys are 
approximately 4,000, 5,000, and 50,000, respectively. 

Plans for using the results

Survey data identify Network progress towards meeting Plan objectives. 
The results will be used to inform Network  programs and campaigns to 
assist in program planning and refinement. Survey data help guide the 
development and enhancement of the Network  and its targeted statewide 
social marketing campaigns. Results inform the needs assessment 
component of the Network's  annual plan, are compiled into data tables for 
public use, are presented in fact sheets and topline reports, and are used 
for presentations at state and/or national conferences.   

Whether or not the project/projects 
have been evaluated previously, 

along with the most recent year in 
which the evaluation was done

The CDPS has been conducted biennially in odd years since 1989. Each 
year the survey is conducted, it is updated to reflect current issues, and 
existing questions are refined. The most recent survey was conducted in 
2009, and the 2011 survey will be complete in late FFY 2011. CHIS is also 
conducted in odd years, with the most recent survey conducted in 2009. 
The CWHS and BRFS are conducted annually with the most recent 
surveys conducted in 2010.

Project cost
$26,000 

The approach to conducting the evaluation, 
including scope, design, measures and data 

collection
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

Research and Evaluation Unit - Project #4 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title:       California Children’s Healthy Eating and Exercise Practices Survey 
(CalCHEEPS), and California Teen Eating, Exercise, and Nutrition Survey 
(CalTEENS), California Health Interview Survey (CHIS), and Youth Risk 
Behavior Survey (YRBS) 

a. Related State Objectives 

Related State Objectives includes #1, #2, #8 

b. Audience 
Gender: Female and male (CalCHEEPS,1 CalTEENS,1CHIS,2 YRBS,2) 

Ethnicity: All races and ethnicities with specific targeting for African American and 
Latino/Hispanic populations (specific targeting for CalTEENS only)  

Languages: English, Spanish, and select Asian languages  

(CalCHEEPS, CalTEENS, YRBS – English and Spanish); (CHIS - English, Spanish, Chinese 
[Cantonese and Mandarin], Vietnamese, and Korean)  

Ages:  All ages, 0-18 years: 0-11 (CHIS), 9-11 years (CalCHEEPS); 12-17 years (CalTEENS, 
CHIS); 12-18 years (YRBS) 

c. Focus on SNAP Eligibles 
All of the surveillance funded through the Network by USDA SNAP funds is designed to pay 
only for Supplemental Nutrition Education Program (SNAP) or SNAP-Ed-eligible consumers; 
other sources are sought to pay for SNAP-Ed (130-185% FPL) and reference populations (>185% 
FPL).   
 
Income Targeting Data Source: 
Income targeting for surveillance activities will be based on the following data sources:  

SNAP telephone listing without identifying information; non-identified household size and 
income; Network GIS Census Tract Data; School Free/Reduced Price Meal Program Percentages; 
and WIC Income Guideline Qualifications.  State surveillance includes those with household 
incomes <130% of the Federal Poverty Level (FPL). 

d. Project Description 
Key Strategies: This surveillance project collects critical information used in the design, 
refinement, and evaluation of State SNAP-Ed interventions to ensure the greatest impact on 
eligible children and adolescents across California.  Network conducts two statewide surveys to 
monitor trends and, where possible, compare changes among SNAP-Ed-eligible population 
segments of children and teens.  This is supplemented with data from two external statewide 
surveys of the general population (costs are pro-rated), each contributing unique information.  
Formative evaluation is conducted, as needed, to refine instruments and sampling methodologies.    

                                            
1 Survey is only partially funded by SNAP-Ed funding. Additional funding is provided through other sources such as CDPH, CDSS, etc.  
2 Data on children and teens whose families participate in SNAP is available at no cost to the Network. 
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Key Educational Messages: These surveys help SNAP-Ed providers gain a better understanding 
of dietary quality, physical activity, food security, and weight status among SNAP-Ed audiences.  
They also assess related beliefs, attitudes, and knowledge and upstream factors that influence 
these issues such as poverty, social norms, and barriers in the home, community, and schools that 
influence intervention success on prevention of obesity and other chronic disease. 
  
Intervention Sites: Households statewide with over-samples of FSP participants and other persons 
with household incomes < 130% FPL. 
 

Projected Number of Contacts:3 

Projected Total Contacts: 15,424 – 3,379 (CHIS teens); 8,945 (CHIS children); 1,200 
(CalTEENS); 400 (CalCHEEPS); 1,500 (YRBS)    
 
Direct Contacts: 4,318 children and adolescents from very low-income households  
SNAP-Ed (<130% FPL): 4,182 –976 (CHIS teens); 2,809 (CHIS children); 600 (CalTEENS); 400 
(CalCHEEPS); 433 (YRBS)        
 
Non SNAP-Ed (>130% FPL)4: 11,242 – 2,403 (CHIS teens); 6,136 (CHIS children); 600 
(CalTEENS); 1,067 (YRBS)   
 
Narrative Summary: 
This project will focus on obtaining a comprehensive picture of the SNAP-Ed-eligible children 
and adolescents in California with focus on FSP participants where appropriate, to maximize the 
effectiveness of SNAP-Ed and track SNAP-Ed successes.  The CalCHEEPS formative evaluation 
study, YRBS, and CHIS will wrap up data collection and report on findings in FFY 2012.  State 
surveillance efforts will focus on testing and refining the survey instruments and sampling 
methods, administering the surveys, compiling and cleaning the survey data, using the formative 
evaluation study findings to plan for the Fall 2012 CalCHEEPS administration, and conducting 
statistical analysis and disseminating the findings for CalCHEEPS and CalTEENS.  

Computer-assisted telephone interviews are administered to children and teens from randomly 
selected FS households (CalCHEEPS, CalTEENS).  The CalCHEEPS incorporates a telephone 
based 24-hour dietary recall, a dietary method developed and tested in the formative evaluation 
study.  Similarly, computer-assisted telephone interviews are administered to teens from 
randomly selected households (CHIS).  CHIS uses computer-assisted telephone interviews 
administered to parent proxies for children from randomly selected households.  The YRBS 
includes a statewide representative sample of students in grades 9-12; trained data collectors work 
with high schools to ensure that the students complete the self-administered questionnaire during 
a single class period following the administration protocol.   
 

Budget Information:  

Total FFY 12 Budget: $335,000  

 CalTEENS FFY 12 Budget: $185,000 

                                            
3 For CalCHEEPS, the estimates provided for SNAP-Ed were based on projected completes for the 2011 administration; no data collection will 
occur in FFY 2012.  For CalTEENS, the estimates provided for SNAP-Ed were based on projected completes for the 2012 administration.  For 
CHIS, the estimate used for SNAP-Ed was the 28.9%  of teens age 12-17 years old and 31.4% of children age 0-11 years who were <130% FPL 
in the 2009 CHIS.  SNAP-Ed estimates for the YRBS are based on the 28.9% of California teens <100% FPL (2009 CHIS). 
4 The amount of Network SNAP-Ed  funding requested has been pro-rated from total survey costs based on a percentage equal to (for Network 
surveys) or less than (for external surveys) the proportion of the sample population coming from households living at incomes ≤ 130% FPL.  
Network funding for YRBS is less than 10% and 0% for CHIS --significantly less than the 20% of the State population representing SNAP-Ed 
eligible persons (<130% FPL). In all cases, non-SNAP-Ed funding is obtained for the comparison of non-SNAP-Ed samples. 
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 CalCHEEPS FFY 12 Budget: $150,000 

 

e. Summary of Research 
Surveillance is vital to demonstrate impacts of California SNAP-Ed interventions and provide key 
insights to improve the effectiveness of SNAP-Ed programs that target an estimated population of 
10 million SNAP-Ed eligible persons (< 185% FPL).5,6  It provides the Network with the 
necessary means to develop a thorough picture of the estimated 3.6 million SNAP-Ed-eligible 
children and adolescents in the state of California.  The availability of the FSP-participating 
household telephone list for random-digit-dialed surveys has made it feasible to survey this 
segment.  See Section A. b. Nutrition-related behavioral and lifestyle characteristics of Food 
Stamp Program-eligible children and adolescents in California for a thorough description of 
recent findings from the surveillance surveys described in this project. 

f. Modification of Project Methods/Strategies 
State surveillance instruments are revised biennially (CalCHEEPS, CalTEENS, CHIS) to 
incorporate the most relevant nutrition, physical and sedentary activity, food security, and weight-
related issues facing SNAP-Ed-groups and help refine Network programs and campaigns.  
Literature reviews, scientific peer review, cognitive testing, field testing and periodic formative 
evaluation studies are used to determine the final sampling techniques, study methods, and survey 
questions.  YRBS was administered for the second time as a statewide survey of California teens 
in FFY 2011.  This instrument collects data on teen risk behaviors and is conducted in most 
states, allowing investigators to make state-to-state and national comparisons and to track trends. 
This is particularly important among the very low-income teen population where a 
disproportionate number of risky behaviors are often reported. 

g. Use of Existing Educational Materials 
State surveillance educational materials include survey instruments, data tables, survey reports, 
fact sheets, presentations, consumer briefs/newsletters.  Several survey instruments are available 
in Spanish (CalCHEEPS, CalTEENS, CHIS, YRBS).  CHIS are also produced in Chinese 
(Cantonese and Mandarin), Vietnamese, and Korean.   
 
Publications of findings from the 1998-2004 CalTEENS and 1999-2009 CalCHEEPS are 
available on the website http://www.cdph.ca.gov/programs/CPNS/Pages/default.aspx.  California 
2011 YRBS data will be released in June 2012.  2001-2009 CHIS data are available on the 
website http://www.chis.ucla.edu/main/default.asp and used extensively to provide formative data 
to counties and Network Regions and for statewide planning for special populations. 

h. Development of New Educational Materials 
Existing materials will be updated as more recent survey data become available (See i). 

i. Key Performance Measures/Indicators 

The Network maintains an extensive Research and Evaluation Statewide Surveys webpage7  The 
most basic, straightforward performance measure is data tables.  The webpage contains 
completed sets of a minimum of 40 data tables each for CalCHEEPS and CalTEENS that describe 

                                            
5 U.S. General Accounting Office. (2004). Nutrition education: USDA provides services through multiple programs, but stronger linkages among 
programs are needed (GAO-04-528). Washington, DC: U.S. Government Printing Office. 
6 McClelland JW, Keenan DP, Lewis J, Foerster S, Sugerman S, Mara P, Wu S, Lee S, Keller K, Hersey J, Lindquist C. Review of evaluation 
tools used to assess the impact of nutrition education on dietary intake and quality, weight management practices, and physical activity of low-
income audiences. J Nutr Educ. 2001;33 Suppl 1:S35-48. Review. 
7 http://www.cdph.ca.gov/programs/CPNS/Pages/ResearchEvaluation.aspx  
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status and changes in dietary intake, physical activity, and food insecurity of California FSP-
eligible children and teens.  These will be updated during FFY 2012.   
Oral presentations and posters are another key performance measure; in FFY 2011, a poster 
presentation at the 2011 Childhood Obesity Conference highlighted the negative, linear 
relationship between parent education and the body mass index (BMI) of 9- to 11-year-old 
children.8  Additional factors demonstrating associations with BMI were screen time, meeting the 
activity guideline, and eating breakfast.  Also in FFY 2011, a poster presentation using 
CalCHEEPS sugar-sweetened beverage data was presented at the 138th Annual Meeting of the 
American Public Health Association.9 Appropriate venues for presentation of surveillance data 
will continue to be identified and employed during FFY 2012. 
 
Publishing findings is a third key performance measure.  In late FFY 2011 and early FFY 2012 
we anticipate publishing a topline report utilizing CalCHEEPS and CalTEENS sugar-sweetened 
beverage regression data, and a factsheet highlighting key facts that emerged from the 2009 
CalCHEEPS as they pertain to the Power Play! Campaign, Harvest of the Month, and 
local/regional programs working with school-age children. In FFY 2012, work will begin on an 
child and teen overweight regression analysis.  Findings will either be presented by presentation, 
brief report, or both methods.  Production of additional surveillance reports will occur during 
FFY 2012 if findings indicate a need and staffing permits. 
 

3. Evaluation Plan 

Project for which evaluation is associated:   
Surveillance is associated with the overall Network for a Healthy California interventions, 
including local, regional, and media efforts.  

Evaluation Type:  
Surveillance and Outcome: Biennial survey findings evaluate the current impacts of SNAP-Ed.  
In addition, the ongoing surveillance methods provide evidence of the cumulative effects of 
Network and other interventions over time.   

Questions that will be addressed 
These surveys are used to gain a better understanding of and answer questions about eligible 
California children and teens’ dietary practices (especially fruit and vegetable consumption), 
physical and sedentary activity, food insecurity, body weight, knowledge and awareness of the 
Campaign, and upstream factors that influence these behaviors including out-of-home eating, 
social norms, school and neighborhood environments, parent education, poverty status, as well as 
related knowledge, attitudes, and beliefs.  Information about ideas to improve local community 
and school nutrition environments, current youth advocacy activities related to nutrition, youth 
empowerment, and perceptions of food marketing are also collected from teens.  These findings 
inform planning, delivery, refinement, and evaluation of Network interventions.  
 
Specifically, the data allow us to monitor changes in dietary, physical activity, food security, and 
weight status trends over time; correlate key behavioral measures with  (1) knowledge, attitudes, 
and beliefs, (2) positive/negative lifestyle choices, (3) supporting/inhibiting environmental 
factors, (4) demographic and socioeconomic factors, and (5) health indicators and outcomes; and 
investigate relationships between the target populations and Campaign activities.   
 
Scope, Design, Measures, and Data Collection: 

                                            
8 Keihner, A. & Mitchell, P. What Factors Predict Increasing BMI Among 9- to 11-Year-Old Children in California? Presented at the 2011 
Childhood Obesity Conference, San Diego, CA, June 2011.  
9 Keihner, A., Linares, A., Mitchell, P., & Sugerman, S. (2010). 2007 Soda and Sweetened Beverage Consumption Among Children and Adults 
in California: What Factors Really Make a Difference? Poster Presentation at the 138th Annual Meeting of the American Public Health 
Association -- Social Justice: A Public Health Imperative, Denver, CO, November 6-10, 2010.  
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Four surveillance and monitoring surveys are used for children and teens.  Each makes a unique 
contribution, either due to age group (CalCHEEPS, CalTEENS, YRBS), comparibility with other 
state and national data (YRBS), ability to follow the population at a more localized level (CHIS), 
or provide the opportunity to investigate a broad range of topics that relate to the areas of our 
intervention and communications activity (CalCHEEPS, CalTEENS).  

See d. Project Description, Narrative Summary for more details about conduct of these surveys.  

Plans for using the results 
Investigating and compiling results for the SNAP-Ed eligible children and adolescents is the 
primary focus of this project.  Surveillance results will be used to identify key characteristics of 
SNAP-Ed eligible populations and changing trends; evaluate California’s progress toward 
meeting the 2010 Dietary Guidelines for Americans, Healthy People 2020 objectives, the 2008 
Physical Activity Guidelines, and Objectives in the Network State Plan; inform and prioritize 
Campaign and program activities; and triangulate data with other similar data sources to 
contribute to evaluation of the Network as a whole, increasing program integrity and impact. They 
also link knowledge, attitudes, and beliefs to key behaviors and identify disparities and gaps in 
consumer knowledge and awareness.  This enables our contractors to determine where is best to 
direct their resources and intervention efforts.   
 

Previous Evaluation:  
State surveillance has been used to evaluate the California 5 a Day Campaign and California 
Nutrition Network for Healthy, Active Families as a whole.  Supplemental trend data (California 
YRBS) comparable to national data (YRBS) supported data triangulation and allowed more 
latitude to examine emerging issues among SNAP-Ed eligible teens.  Large data sets (CHIS) 
across child and adolescent age groups allowed staff to examine data for SNAP-Ed eligibles in 
more detail and provide our contractors county strata and regional level data. All of these 
surveillance systems contain questions to assess fruit and vegetable consumption, which thereby 
allows us to monitor California’s progress towards meeting the 2010 Dietary Guidelines for 
Americans, especially for the fruit and vegetable consumption of SNAP-Ed-targeted populations. 
 

4. Coordination Efforts 
 

The Network requests representatives from WIC, Project LEAN, School Health Connections, 
Maternal and Child Health, the Department of Education, UC-FSNEP, academics, representatives 
from local and regional projects, and other experts in the field to review and contribute to 
revisions of the CalCHEEPS and CalTEENS.  Stakeholder interviews or meetings with state-level 
department personnel, projects, and local contractors for relevant surveys are conducted to gain 
insight into needs for data collection and reporting activities.  Information gained from 
stakeholder interviews is utilized to develop potential data reporting and topics that are relative to 
needs of SNAP-Ed-related project activities on the statewide, regional, and local level. 
 
The Network staff participates in the users’ group committees of external surveys including 
CHIS. The Network collaborates closely with WIC and CDSS when participating on survey 
design.  The Network and Project LEAN through School Health Connections will submit a joint 
proposal for child and adolescent dietary and physical activity for the 2011 CHIS questions on 
behalf of CDPH.  The Network also provides SNAP-Ed-eligible population data for WIC 
programs.  
 
California data on children and teens from the Network will be triangulated with similar measures 
from the CDE’s physical fitness test (i.e. Fitnessgram) and the CDHCS’s Pediatric Nutrition 
Surveillance System (PedNSS) to reinforce the trends observed in these populations. 
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CalCHEEPS and CalTEENS data are available to stakeholders when new legislation is proposed 
for school meals, e.g., removal of soft drinks from school vending machines or the addition of 
fresh fruits and vegetables to school meal programs.   
 
Data are widely disseminated through all the mechanisms described under i. Key Performance 
Measures/Indicators, and the Network is readily responsive to requests for information from WIC, 
the California Department of Education, and other members of the State Nutrition Action Plan 
working group. 



 EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Project #4a.

Title of the evaluation

Formative Evaluation of the California Children's 
Healthy Eating and Exercise Practices Survey 
(CalCHEEPS)

The project or projects with which 
it is associated

California Children's Power Play! Campaign , Harvest 
of the Month , and California FSNE projects targeting 
school-aged children.

The type of evaluation as primarily 
a formative, process, outcome or 

impact assessment

Formative Evaluation

The question(s) to be addressed 
by the evaluation

What are the best evidence-based sampling 
techniques/ methods to obtain a state representative 
sample of 9- to 11-year-old children for biennial 
surveillance?  What are the most reliable, valid, cost 
effective, and consumer-friendly instruments to collect 
dietary intake, physical activity, screen time, attitudes 
and beliefs, weight status, and household poverty 
from 9- to 11-year-old children for biennial 
surveillance? 

The approach to conducting the 
evaluation, including scope, 
design, measures and data 

collection

In FFY 2012, formative evaluation efforts will focus on 
completing data cleaning and processing, analyzing 
test group comparisons, calibration study analysis, 
methods and results reporting, and utilizing study 
implications and recommendations in the planning and 
preparation (sampling methods/approach and IRB) for 
the 2013 CalCHEEPS administration. 

Plans for using the results

The newly designed CalCHEEPS  surveillance study 
will be administered statewide among 9- to 11-year-
old children in FFY 2013.
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 EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Project #4a.

Whether or not the 
project/projects have been 

evaluated previously, along with 
the most recent year in which the 

evaluation was done

CalCHEEPS was developed in 1998 to fill a gap in the 
nutrition surveillance of California children. Prior to 
1999, there were no statewide population-based 
representative surveys of diet, physical activity, and 
weight status for children in the upper elementary 
school grades. This resulted in a lack of information to 
guide the development and refinement of statewide 
nutrition education programs and resources. 
CalCHEEPS  was first administered in 1999, and has 
been conducted biennially through 2009.  
Investigating/compiling results and tracking trends 
among children eligible for the Supplemental Nutrition 
Assistance Program (SNAP) are the primary purposes 
of this project.

Project cost
$150,000 (FFY 2012)
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EVALUATION PLAN
FFY 2012

 Child and Teen Surveillance 

Title of the evaluation

California Children’s Healthy Eating and Exercise Practices Survey 
(CalCHEEPS), and California Teen Eating, Exercise, and Nutrition Survey 
(CalTEENS), California Health Interview Survey (CHIS), and Youth Risk 
Behavior Survey (YRBS)

The project or projects with which it 
is associated

All local projects that provide SNAP-Ed to children and teens.  Surveillance is 
associated with the overall Network for a Healthy California interventions, 
including local, regional, and media efforts.  Latino Campaign, African American 
Campaign, Retail Program, Worksite Program

The type of evaluation as primarily a 
formative, process, outcome or 

impact assessment

Outcome

The question(s) to be addressed by 
the evaluation

What are California children and teens' dietary and physical activity practices on 
a typical day? What are children and teens' knowledge, attitudes, and beliefs 
toward healthy eating and physical activity? What other factors (e.g., school 
environment, social norms, etc.) relate to children and teens' diet and physical 
activity practices? What is the status of food insecurity among California 
children and teens'? 

The CalCHEEPS and CalTEENS were designed to monitor dietary trends, 
especially fruit and vegetable consumption, among California children and teens 
for evaluating their progress toward meeting the Dietary Guidelines for 
Americans (2010), the Healthy People 2020 objectives, the 2008 Physical 
Activity Guidelines for Americans, and the CA Daily Food Guide 
recommendations. Fruit and vegetable consumption is collected using a 
simplified 24-hour recall which queries about each meal on the previous day, 
including breakfast, lunch, dinner, and all snacks. Consumption questions are 
followed by questions that assess motivations, barriers, knowledge, attitudes, 
and behavior related to healthy eating and health practices. Data are also 
obtained from CHIS and YRBS. The California YRBS findings on fruit and 
vegetable consumption, body weight status, food security, and participation in 
physical activity are used in conjunction with Network  survey findings to 
examine health behaviors and are useful markers for comparisons with other 
states and nationally. CHIS does not cover diet and physical activity in the same 
depth as the Network  surveys, but its sample size permits the development of 
county and county group-level data that cannot be done with data from other 
state surveys.  These data are available to the Network at no cost for teens in 
families receiving SNAP.  

The CalCHEEPS and CalTEENS use a random digit dial (RDD) phone survey 
combined with a random dial of SNAP households (participation in the past 12 
months), approximately 400 children (ages 9-11) and 1,200 teens (ages 12-17) 
are interviewed. Demographic data include gender, age, ethnicity, education 
level, household income and size, physical activity level, overweight status, and 
Supplemental Nutrition Assistance Program eligibility status. Data are 
oversampled for low-income and ethnic groups, as needed, to provide greater 
sensitivity for analyzing these underrepresented population segments. CHIS 
uses similar RDD methods and YRBS uses school-based data collection with 
sample sizes of approximately 12,500 and 1,500, respectively. 

Plans for using the results

Survey data identify Network progress towards meeting Plan objectives. The 
results will be used to inform Network  programs and campaigns to assist in 
program planning and refinement. Survey data help guide the development and 
enhancement of the Network  and its targeted statewide social marketing 
campaigns. Results inform the needs assessment component of the Network's 
annual plan, are compiled into data tables for public use, are presented in fact 
sheets and topline reports, and are used for presentations at state and/or 
national conferences.   

Whether or not the project/projects 
have been evaluated previously, 

along with the most recent year in 
which the evaluation was done

The CalCHEEPS and CalTEENS have been conducted biennially since 1999 
and 1998, respectively. Each year the survey is conducted, it is updated to 
reflect current issues, and existing questions are refined. The most recent 
surveys were conducted in 2011 and 2010, respectively. The surveys will be 
completed again in FFY 2013 and FFY 2012, respectively. CHIS and YRBS are 
also conducted biennially in odd years, with the most recent surveys being 
currently conducted in 2011.

Project cost
Total: $335,000
($185,000 CalTEENS and $150,000 CalCHEEPS Formative Evaluation)

The approach to conducting the 
evaluation, including scope, design, 

measures and data collection
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

Research and Evaluation Unit - Project #5 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: Media Tracking Survey1 of Low-Income Segments2 

a. Related State Objectives 

Related State Objectives includes #1, #2, #8 

b. Audience 
Gender: Female only 

Ethnicity: All races and ethnicities with specific targeting for African American and 
Latino/Hispanic populations  

Languages: English and Spanish 

Ages: 18+ years 

c. Focus on SNAP Eligibles 
All of the surveillance funded through the Network by USDA SNAP-Ed funds is designed to 
reach Supplemental Nutrition Education Program (SNAP) or SNAP-Ed-eligible consumers.  Two 
segments of SNAP-Ed eligibles are included in the samples; low-income mothers at or below 
130% of the Federal Poverty Level (FPL) not receiving SNAP and those between 131% FPL and 
185% FPL3.  A comparison sample of mothers above 185% FPL3 are also included. 
 
Income Targeting Data Source: 
Besides obtaining participation at location-based proxy sites, other surveillance activities will be 
based on the following data sources:  

SNAP telephone listing without identifying information; non-identified household size and 
income.  State surveillance includes those with household incomes <130% FPL. 

d. Project Description 
Key Strategies: This surveillance project collects critical information used in the design, 
refinement, and evaluation of State SNAP-Ed interventions to ensure the greatest impact on 
SNAP eligibles across California.  The Network conducts the annual Tracking Survey to examine 
exposure to key elements of the media campaign and their relationship to behavioral determinants 
for fruit and vegetable consumption and physical activity.   
 
Key Educational Messages: The survey helps identify exposure to and recall of Network mass 
media messaging among SNAP-eligible Californians and sub-groups within the population.  It 
measures and enables SNAP-Ed providers to gain a better understanding of specific dietary and 
physical activity behaviors, food related beliefs, attitudes, and knowledge and upstream factors 
that influence these issues such as poverty, social norms, and barriers in the home, community, 

                                            
1 Network for a Healthy California Annual Media Tracking Survey (formerly Media Benchmark). 
2 Survey is only partially funded by SNAP-Ed funding. 
3 In all cases, non-SNAP-Ed funding is obtained for the comparison non-SNAP-Ed  samples. 
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worksites, and schools that influence intervention success on prevention of obesity and other 
chronic disease.   
 

Intervention Sites: Households statewide with over-samples of FSP participants and other persons 
with household incomes < 130% FPL 
 

Projected Number of Contacts:4 

Projected Total Contacts: 2,800 (Network Tracking Survey) 
 
Direct Contacts: very low-income persons- SNAP-Ed (<130% FPL): 2,000 (Network Tracking 
Survey)  
 
Non SNAP-Ed (>130% FPL)5: 800 (Network Tracking Survey) 
 
Narrative Summary: 
This project will focus on obtaining campaign recall and insight into the eligible populations in 
California with focus on FSP participants where appropriate, to maximize the effectiveness of 
SNAP-Ed and track SNAP-Ed successes.  The Tracking survey is administered anually and will 
be administered again in FFY 2012.  State efforts will focus on testing and refining the survey 
instruments, administering the surveys, collecting and processing the data and conducting 
statistical analysis and disseminating the findings. 

Computer-assisted telephone interviews are administered to mothers from randomly selected 
households drawn from a list of households participating in the FSP for 1,000 of the participants. 
Face-to-face interviews are collected from another 1,000 mothers intercepted at malls in low-
income areas (Tracking, adult).  

e. Summary of Research 
The Tracking Survey is vital to demonstrate impacts of California SNAP-Ed media campaign and 
provide key insights to improve the effectiveness of SNAP-Ed media efforts that target an 
estimated population of 2 million Californian households in the Network’s priority 
population, which includes people living in households with children and having a gross 
annual income less than 185% FPL.6,7  It provides the Network with the necessary means to 
develop a thorough picture of the SNAP-Ed-eligible population of the state of California.  The 
availability of the SNAP participating household telephone list for random-digit-dialed surveys 
has made it feasible to survey this segment.  See Section A. b. Nutrition-related behavioral and 
lifestyle characteristics of Food Stamp Program-eligible children, adolescents, and adults in 
California for a thorough description of recent findings from the surveillance surveys described 
in this project. 

f. Modification of Project Methods/Strategies 
The Tracking Survey instruments are revised annually to incorporate the most relevant nutrition, 
physical and sedentary activity, food security, and weight-related issues facing SNAP-Ed-groups 
and help refine Network programs and campaigns.  Literature reviews, scientific peer review, 
cognitive testing, and field testing are used to determine the final survey questions.  

                                            
4 The projected 2012 Network Benchmark Tracking Survey protocol was used for SNAP-Ed estimates.   
5 The amount of Network SNAP-Ed  funding requested has been pro-rated from total survey costs based on a percentage equal to (for Network surveys) or 
less than (for external surveys) the proportion of the sample population coming from households living at incomes ≤ 130% FPL.   
6 U.S. General Accounting Office. (2004). Nutrition education: USDA provides services through multiple programs, but stronger linkages among 
programs are needed (GAO-04-528). Washington, DC: U.S. Government Printing Office. 
7 McClelland JW, Keenan DP, Lewis J, Foerster S, Sugerman S, Mara P, Wu S, Lee S, Keller K, Hersey J, Lindquist C. Review of evaluation 
tools used to assess the impact of nutrition education on dietary intake and quality, weight management practices, and physical activity of low-
income audiences. J Nutr Educ. 2001;33 Suppl 1:S35-48. Review. 
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g. Use of Existing Educational Materials 
State surveillance educational materials include survey instruments, data tables, survey reports, 
and presentations.  Survey instruments are available in English and Spanish. 
   

h. Development of New Educational Materials 
Existing materials will be updated as more recent survey data become available (See i). 

i. Key Performance Measures/Indicators 

The most basic, straightforward performance measure is data tables.  The data tables from the 
Tracking Survey are critical to evaluation of Network campaigns through comparison of recall 
and evidence in any shift in social norms, knowledge of Dietary Guidelines for Americans, or 
self-efficacy to improve individual or family dietary change behaviors. These will be updated and 
administered during FFY 2011 and 2012.   

Oral presentations and posters are another key performance measure; in FFY 2008, an oral 
presentation on implementing a new method for measuring income on the BRFSS that enabled us 
to analyze data at the SNAP-eligible level at the 2008 national BRFSS conference,8 and a 
presentation on how findings from the Tracking Survey led to the development of a new, stronger 
media campaign was delivered at the 2007 National Prevention and Health Promotion Summit.9 
A presentation featuring self-efficacy as an important piece of the statewide media campaign 
strategy and highlighting Tracking Survey findings was presented at the 2010 Network 
conference and as part of a teleconference for Network staff and partners.  Appropriate venues for 
presentation of surveillance data will continue to be identified and employed during FFY 2012. 

Publishing findings is a third key performance measure.  A scientific paper will be prepared for 
submission to appropriate peer reviewed journals in 2011.  Production of additional surveillance 
reports will occur during FFY 2012 if findings indicate a need and staffing permits. 
 

3. Evaluation Plan 

Project for which evaluation is associated:   
Surveillance is associated with the overall Network for a Healthy California interventions, 
including local, regional, and media efforts.  

Evaluation Type:  
Surveillance and Outcome: The annual survey findings evaluate the current impacts of SNAP-Ed 
statewide media campaigns.  In addition, the ongoing surveillance methods provide evidence of 
the cumulative effects of Network and other interventions over time.   

Questions that will be addressed 
The survey is used to gain a better understanding of and answer questions about SNAP-Ed-
eligible California adults’ and family dietary practices (especially fruit and vegetable 
consumption), physical activity, knowledge and awareness of the Campaign, and upstream 
factors that influence these behaviors including out-of-home eating, social norms, school, 
neighborhood, and worksite environments, poverty status, as well as related knowledge, attitudes, 
and beliefs.  These findings inform planning, delivery, refinement, and evaluation of Network 
interventions.  
 

                                            
8 Mitchell  P. Implementing Policy Evaluation Measures Using the BRFSS: The Example of Food Stamps, Food Insecurity and Federal Guideline 
Criteria.  Presented at BRFSS National Conference, Atlanta, GA, March 2008. 
9 Sugerman S. Can Statewide Advertising Advance National Nutrition Policy Goals? Presented at the National Prevention and Health Promotion 
Summit, Washington, DC, November 2007. 
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Specifically, the data allow us to monitor changes in dietary, physical activity trends over time; 
correlate key behavioral measures with  (1) knowledge, attitudes, and beliefs, (2) 
positive/negative lifestyle choices, (3) supporting/inhibiting environmental factors, (4) 
demographic factors, and (5) health indicators and outcomes; and investigate relationships 
between the target populations and Campaign activities.   
 
Scope, Design, Measures, and Data Collection: 
The monitoring survey provides the opportunity to investigate a broad range of topics that relate 
to the areas of our intervention and communications activity. 

There are three sets of respondents in the study:  

 1,000 telephone interviews with mothers age 18-54 who are California SNAP recipients and 
have children age 0-18;  

 1,000 interviews with very low-income (<130% FPL) mothers age 18-54 who are not SNAP 
recipients and have children aged 0-18; 

 400 interviews10 with low-income mothers whose household income level is too high for SNAP 
(between 131% and 185% FPL) aged 18-54 who have children aged 0-18, 

 400 interviews10 with a random digit dial sample of the State’s general population of mothers 
age 18-54 who have children age 0-18  

 
The SNAP recipient populations will be interviewed by telephone. The very low-income mothers 
and low-income mothers will be interviewed through the same mall intercept design that has been 
used in past Tracking Survey for only the non-SNAP low-income mothers. All the malls are 
located in, or are adjacent to, low-income neighborhoods across the State of California. Mall 
intercept surveys are a commonly used research method in social and commercial marketing 
science. 
 
Plans for using the results 
Investigating and compiling results for the SNAP-Ed eligible populations is the primary focus of 
this project.  Surveillance results will be used to identify key characteristics of SNAP-Ed eligible 
populations and changing trends; evaluate California’s progress toward meeting the 2010 Dietary 
Guidelines for Americans, Healthy People 2020 objectives, and Objectives in the Network State 
Plan; inform and prioritize Campaign and program activities; and triangulate data with other 
similar data sources to contribute to evaluation of the Network as a whole, increasing program 
integrity and impact. They also link knowledge, attitudes, and beliefs to key behaviors and 
identify disparities and gaps in consumer knowledge and awareness, enabling our contractors to 
best determine where to direct their resources and intervention efforts.   
 

Previous Evaluation:  
State surveillance has been used to evaluate the California 5 a Day Campaign and Network for a 
Healthy California Champions for Change Campaign .  Supplemental trend data (the California 
BRFS) comparable to national data (BRFSS) supported data triangulation and allowed more 
latitude to examine emerging issues among SNAP-Ed eligible mothers.  The survey contains 
questions to assess fruit and vegetable consumption, which thereby allows us to monitor 
California’s progress towards meeting the 2005 Dietary Guidelines for Americans, especially for 
the fruit and vegetable consumption of SNAP-Ed-targeted populations. 
 

4. Coordination Efforts 
Stakeholder interviews or meetings with state-level department personnel, projects, and local 
contractors for relevant surveys are conducted to gain insight into needs for data collection and 

                                            
10 In all cases, non-SNAP-Ed funding is obtained for the comparison non-SNAP-Ed samples.  
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reporting activities.  Information gained from stakeholder interviews is utilized to develop 
potential data reporting and topics that are relative to needs of SNAP-Ed-related project activities 
on the statewide and local level. 

The Network staff uses CDPS as a comparison for measures of fruit and vegetable consumption 
and formative work done to refine measures is ongoing. The Network collaborates with other 
researchers in the field with expertise in psychosocial predictors of fruit and vegetable 
consumption to inform dietary behavior measures   

Data are disseminated through appropriate mechanisms described under i. Key Performance 
Measures/Indicators, and the Network is readily responsive to requests for information from 
WIC and other members of the State Nutrition Action Plan working group. 

 



EVALUATION PLAN
 MEDIA TRACKING SURVEY

 FFY 2012

Title of the evaluation
Media Tracking Survey of Low-Income Segments

The project or projects with which it 
is associated

Media and Communications

The type of evaluation as primarily a 
formative, process, outcome or 

impact assessment Outcome

The question(s) to be addressed by 
the evaluation

What levels of media campaign recall for TV, radio and billboard are 
present among SNAP recipient and SNAP eligible mothers? How well did 
the media campaign perform among SNAP recipent and eligible mothers 
and is it related to behavioral determinants such as fruit and vegetable 
consumption?  How does the campaign recall vary between target 
populations and sub-populations? What are dietary and physical activity 
practices among SNAP recipient and eligible mothers relative to media 
exposure and psychosocial determinants? What are their knowledge, 
attitudes, and beliefs toward healthy eating and physical activity? 

The approach to conducting the 
evaluation, including scope, design, 

measures and data collection

The Media Tracking Survey was designed to evaluate the media campaign 
among the target populations of SNAP recipient and eligible mothers.  
Computer-assisted telephone interviews are administered to mothers from 
randomly selected households from a list of households participating in the 
FSP for 1,000 of the participants, and face-to-face interviews are collected 
from another 1,000 intercepted at malls in low-income areas.  The surveys 
include questions regarding the campaign ads to test for recall levels. The 
surveys collect data on dietary and physical activity behaviors, specifically 
fruit and vegetable consumption.  Questions are administered to learn 
knowledge of the Dietary Guidelines for Americans and MyPyramid. 
Sections of the survey include other questions that assess self-efficacy for 
consumption of fruits and vegetables and physical activity as well as social 
norms related to healthy eating and physical activity practices. Other 
questions such as access to workplace programs, exposure to non-ad 
interventions and interest in nutrition education resources are included.

Plans for using the results

Survey data identify Network progress towards meeting Plan objectives. 
The results will be used to inform Network  programs and campaigns to 
assist in program planning and refinement. Survey data help guide the 
development and enhancement of the Network  media and 
communications strategies and its targeted statewide social marketing 
campaigns. Results inform the needs assessment component of the 
Network's  annual plan, are presented in fact sheets and topline reports, 
and are used for presentations at state and/or national conferences.   

Whether or not the project/projects 
have been evaluated previously, 

along with the most recent year in 
which the evaluation was done

The Media Tracking Survey has been conducted annually since 2004 and 
was formerly known as the Benchmark Media Tracking Survey. Each year 
the survey is conducted, it is updated to reflect current issues, and existing 
questions are refined. The most recent survey was conducted in 2010. 

Project cost

$360,000 
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STATE LEVEL PROJECT SUMMARY FORM  

FFY 2012 

Research Evaluation Unit - Project #6 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: Technical Assistance and Resource Development for Targeting, Program 
Planning, and Evaluation for SNAP-Ed Providers 

a. Related State Objectives 

Related State Objectives include #1, #5, #6, and #7. 

b. Audience 

Gender:  Female and Male  

Ethnicity:  All races and ethnicities with specific targeting for African American, 
 Caucasian/White and Latino/Hispanic 

Languages:  English and Spanish 

Ages: All ages  

c. Focus on  SNAP Eligibles 

All of the activities funded  through the Network are designed to reach eligible 
consumers.  This project is to provide evaluation and evaluation resources to the Network 
and other SNAP-Ed  intermediaries so that they, in turn, can more effectively provide 
nutrition education to the eligible consumers that they serve, with eligibility based on 
income targeting.   
 

Income Targeting Data Source: 
Besides activities at location-based proxy sites and high-volume grocery stores, site 
verification of 50% or greater,  SNAP-Ed eligibles participating in projects participating 
in collection of tracking data will be based on the following data sources:  

Network GIS Census Tract Data; School Free/Reduced Price Meal Program Percentages; 
and WIC Income Guideline Qualifications.  

d. Project Description 

Key Strategies:  Develop and disseminate information regarding best evaluation 
practices and standardized methods and tools for contractors using reports, group 
approaches and online systems; provide guidance, direction, and feedback on best 
strategies for practical evaluation strategies: CX3; case studies of Regional Network and 
Local Food and Nutrition Education project accomplishments; examination of already-
developed interventions for outcome/impact and development of outcome/impact 
evaluation templates and survey instruments. 
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Key Educational Messages:  The key educational message is the importance of using 
well thought out methods and standardized, high quality tools for planning and evaluation 
purposes.  The focus will be placed on strategies to improve program planning, targeting, 
priority setting, and evaluation through standardized methods and tools and the 
identification of promising practices. Messages will be directed to contractors and will 
encompass documenting promising practices for implementation of nutrition education in 
a variety of settings.  However, recognizing that some contractors have felt limited by the 
validated survey method of evaluation, we will also explore additional, more 
participatory, more qualitative evaluation methods on which to provide technical 
assistance, still within the constraints of best practices as taught by practitioners in the 
field. 
 
Intervention Sites:  Sites include program personnel among all contractors, including 
Regional Network Coordinators, as well as Regional Network Collaboratives working 
with SNAP-Ed programs and interventions.  

Projected Number of Contacts:1 

Direct Contacts:      8,226 (intermediaries and community partners) 
Indirect Contacts:  20,960 
 
Narrative Summary: 

 
 Communities of Excellence3 (CX3) is a program planning framework for evaluating 

neighborhood nutrition factors used to guide resource allocations and potential 
interventions for the local health department LIA contractors.  Local health 
department LIAs are the focus because (1) CX3 fits within their purview as guardians 
of the health of residents in their county and (2) they have multi-year contracts to 
deliver community-based nutrition education.  Utilizing this program planning 
framework, they focus on 3–5 low-income neighborhoods in their county that meet 
USDA SNAP-Ed eligibility.  The neighborhoods may consist of multiple census 
tracts (50% at or below 185% FPL).  The goal of the program planning framework is 
to make sure the locally-delivered nutrition education that reaches people within the 
neighborhood boundaries is relevant to their surroundings, tailored to the issues and 
barriers they face, and, thereby, persuasive in healthy messaging and content.  We 
view this as integral to responsible SNAP-Ed nutrition education program planning. 
On a more macro level, the standardization across neighborhoods means local health 
departments’ SNAP-Ed projects have an objective way to evaluate how to prioritize 
funding.  For example, as the condition in poor neighborhoods can vary dramatically, 

                                            
1 Direct includes an estimated  23  Local Health Departments with 2-3 staff each for at least 46 CX3 trained health department staff and using the 
most detailed case study available from 07-08 indicated that about 100 low-income community members in that neighborhood were reached  by 
presentations about findings in order to develop partnerships among community members—with 23 health departments engaged in forums in 3-7 
neighborhoods with community members to share recent data, 6,900 low-income community residents may be reached ;  260 anticipated readers 
for the RN case studies (24/region: 4 contractor staff- and 20 collaborative members); 20 anticipated contractor readers for the LFNE case 
studies; and an estimated 1,000  teachers of low-income  school children directly participating in the HOTM evaluation study,   Indirect includes 
880 (80/region) anticipated non-contracted interested readers for the RN case studies reading from the web; 80 anticipated non-contracted 
individuals interested in topic reading from the web; and for CX3 the full group of 36 health departments actively engaged in some aspect of  
CX3, in 45 neighbor hoods plan to use media strategies to reach an estimated 20,000 potential low-income community partners may be reached 
indirectly by the project.  
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local projects may find that one neighborhood warrants more SNAP-Ed resource 
allocation than others. In addition, local SNAP-Ed staff may promote ideas for 
improving access to healthier foods in their low-income neighborhoods within the 
context of tailored nutrition education interventions. In FFY 06 pilot work was begun 
with six large county health department contractors to implement CX3 indicator data 
collection; in FFY 07, six new counties implemented CX3 and data analysis work 
began, which led to some instrument modification and simplification; in FFY 08, CX3 
was implemented with nine health department contractors that had renewed Network 
contracts.  In FFY09 three health department contractors implemented CX3. In 
addition, a contractor that had taken part in the FFY06 pilot project expanded into 
additional neighborhoods using revised tools.  FFY12 CX3 activities include new 
local health departments using GIS and survey methods to examine neighborhoods. 
Twenty-two health departments that conducted initial survey of low-income 
neighborhoods and have implemented programs with communities to improve 
neighborhood conditions will conduct follow-up surveys to evaluate if efforts have 
translated to changes in neighborhoods.    

 
 Technical assistance will be provided for case studies on the nutrition education best 

practices and lessons learned based on the experience of  1) Regional  Networks 
collaborative activities, and  2) Local Food and Nutrition Education projects 
completing their final year of funding, and 3) possibly other topics as identified. 

 

 Technical assistance will be provided for evaluation of ReThink Your Drink nutrition 
education initiatives with Regional Network Collaboratives in partnership with other 
Network projects using standardized tools and methods adapted from the Orange 
County model implemented in FFY11. In FFY11, nine Regional Networks 
implemented a ReThink Your Drink nutrition education initiative as a part of the 
Regional Collaboratives and the initiative is ready for expansion as part of a 
coordinated and synergized effort toward obesity prevention in other Network 
channels, such as select schools and local health departments.  Previous evaluation 
results from surveys with intermediaries providing nutrition education will inform 
additional evaluation strategies with new projects in FFY12. 

 Capacity building and skill development for impact outcome evaluation are key 
components of the technical assistance provided contractors (See REU Project #7). 
LIAs need strong evaluation skills to integrate evaluative thinking and activities into 
an organization.2 These skills enable LIA staff to articulate evaluation questions, 
develop and implement sound principles of evaluation, and collect, analyze, report 
and use findings.3 Strong, standardized tools are needed to carry this out effectively.  
Trainings, technical assistance, written materials and online resources are strategies 
that the state will use to build evaluation skills. These evaluation materials and 
training approaches are particularly suited to contractors providing nutrition 
education for low-income populations because they are inexpensive, easily diffused 

                                            
2 Duignan P. Mainstreaming Evaluation or Building Evaluation Capability? Three Key Elements. New Directions for Evaluation, 99, Fall, 2003. 
3 Preskill H. Building Organization Capacity for Evaluation. The Evaluator’s Institute. Jan 13, 2006  
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and readily accessible. Impact evaluation report templates for ongoing conduct of 
outcome/impact evaluation will be updated. 

 

 Harvest of the Month (HOTM) evaluation efforts will focus on collecting 
generalizable findings regarding the current HOTM practices implemented by 
classroom teachers.  This project entails disseminating a quantitative self-
administered survey to classroom teachers for grades K-12 throughout the state to 
obtain generalizable data about the implementation of HOTM.  Data entry, database 
cleaning, data analysis, and report writing will follow.  Results will be analyzed by 
Network region, grade level, and other relevant factors.  Findings from the formative 
evaluation conducted in FFY 2010 (qualitative) and FFY 2011 (quantitative) will be 
utilized to help refine HOTM to facilitate its implementation and improve HOTM 
standardization and training among Network contractors. 

 
 An evaluation of the California Association of Food Banks’ Produce Distribution 

Nutrition Education Toolbox will be oriented to food bank staff considering 
innovations for how the array of emergency food bank services can best serve their 
clients’ healthy food and active living needs. The study will evaluate the increased 
influence on fruit and vegetable consumption, and factors associated with better 
consumption, e.g., self-efficacy, skills, belief, and outcome expectations, when food 
bank participants are given nutrition education along with fresh produce, compared 
with sites being provided with fresh produce alone and sites lacking both fresh 
produce and nutrition education. 
 

 Practitioner oriented evaluation tools tailored to the Youth Engagement Initiative will 
be developed and tested with 3-5 project sites. Three types of evaluation tools will be 
tested: 1) management-oriented performance indicators which could be tracked across 
all project sites, 2) mixed method approaches for documenting impacts on youth 
capacity, knowledge, attitudes and behaviors related to health eating and physical 
activity and 3) a participatory exercise for identifying appropriate outcome indicators 
for the youths’ community projects. Based on the pilot tests, the evaluation tools will 
be revised and training materials developed to prepare for dissemination to other 
youth engagement sites in Fiscal Year 2012.  

 

e. Summary of Research 

Each of the resources and tools that is part of Network projects is well-documented as 
being a research-based effective program planning, targeting, and/or evaluation 
adjunct.  The community-level indicators that are the basis for CX3 were developed 
using the model CDC used to do the same for cardiovascular disease risk factors4. 
Case studies are a well-established approach of qualitative or mixed-method 
evaluation of public health programs5.  An extensive body of peer review and “grey” 
literature as well as a wide network of contacts initiated with well-established 

                                            
4 Cheadle A, Sterling TD, Schmid TL, Fawcett SB. Promising community-level indicators for evaluating cardiovascular health-promotion 
programs. Health Educ Res. 2000 Feb;15(1):109-16. 
5 Patton, MQ. Qualitative Research and Evaluation Methods. Sage Publications, Inc. 2002. 
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researchers, including those at the CDC DNPAO Evaluation conference in May 2007,  
led to development and expansion of the list of validated and/or well tested 
instruments for measuring behavioral objectives and predictors.  Our work with UC 
Davis established a website “home” for the instruments initially.  Now they are 
readily accessible on our website in .pdf form to our contractors.  Further, Marilyn 
Townsend of UC Davis has established a website to more widely disseminate the 
evaluation instruments she has developed and validated specifically for the low-
literacy population at http://townsendlab.ucdavis.edu/ , including The Food Behavior 
Checklist (FBC),6 the Fruit Vegetable Checklist (FVC) adapted from the FBC 
specifically for the Network, and the new Fruit and Vegetable Inventory to measure 
psychosocial determinants, which was shown to be “moderately sensitive”.7  The 
FBC has been translated into Spanish and modified to be culturally appropriate; 
reliability and validity testing of it with a low-literacy Spanish-speaking population  
was completed during FFY 2008, and the instrument is being used by Network 
contractors.  During FFY 2008, the “servings” questions on the FBC and FVC were 
modified to reflect “cups.” The new self-efficacy work builds upon the foundation 
established by Henry and colleagues.8 

f. Modification of Project Methods/Strategies 

Existing methods and strategies will be updated by refining tools and systems as 
knowledge in the field of evaluation continues to grow and as our contractors usage 
of the resources indicates need. As additional standardized outcome/impact measures 
are implemented, new data entry templates for use by local partners will be developed 
to expedite their evaluation work.  When updates occur, improved materials and 
methods will be disseminated to all contractors along with training and technical 
assistance to keep them current in the field.  
 

g. Use of Existing Educational Materials  

 CX3 Program Planning Tools were developed in-house by the CX3 Internal work group –
These community program planning tools were developed and piloted during FFY 2006.  
Planning tools include PowerPoint training presentations on how to use the GIS for 
program planning and how to conduct field surveys, as well as field survey instruments 
for grocery stores, fast food establishments, and outdoor advertising (English and 
Spanish)  

 A Compendium of Survey Instruments has been developed by the Outcome/Impact 
Evaluation Internal work group. It consists of a handbook outlining outcome/impact 
evaluation methods and materials and a set of validated and/or well-tested instruments 
for measuring behavioral objectives and predictors, it is used by contractors to ensure 

                                            
6 Townsend MS, Kaiser LL, Allen LH, Joy AB, Murphy SP. Selecting items for a food behavior checklist for a limited-resource audience. J Nutr 
Educ Behav. 2003 Mar-Apr;35(2):69-77. 
7 Townsend MS, Kaiser LL. Brief psychosocial fruit and vegetable tool is sensitive for United States Department of Agriculture’s Nutrition 
Education Programs. J Am Dietet Assn. 2007; 107: 2120-2124. 
8 Henry H, Reimer K, Smith C, Reicks M. Associations of decisional balance, processes of change, and self-efficacy with stages of change for 
increased fruit and vegetable intake among low-income, African-American mothers. J Am Diet Assoc. 2006 Jun;106(6):841-9. 
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they are using quality evaluation methods. The handbook is produced in-house; a major 
distribution channel for instruments is online.  (English) (See h.) 

 Harvest of the Month (HOTM) materials, already developed by the Network 
Communications Unit in conjunction with selected Community Development and 
Campaign state staff, has been used for the HOTM quantitative teacher evaluation study 
being completed in FFY 2011. (English and Spanish) 

 Selected participatory evaluation approaches and tools being used by Network 
contractors will also be compiled in a practitioner oriented handbook. 

h. Development of New Educational Materials 

 New surveys will be added to the existing Compendium to increase the diversity of tools 
available to contractors; some potential measures have already been identified. 9,10 These 
would not need to be purchased. Based on findings from the Self-Efficay Measures 
Validation Study, the validated measures will be included in the Compendium. 

 Based on findings from the promising practices evaluation, enhanced HOTM orientation 
resources for www.harvestofthemonth.com training corner will be developed in house.  
They will not need to be purchased. 

i. Key Performance Measures/Indicators 

 
CX3 – Local staff implementing project activities will continue to provide input into 
process and measures as projects move forward with activities.  Intensive process 
evaluation was conducted over the pilot phase in FFY 06-07 with the revision of tools 
and methods based on results.  Following updates to tools and methods, evaluation of 
training has occurred to gain insight into best methods for informing contractors of 
community-based approaches.  Training evaluation results have continued to show the 
majority of the ratings of training segments as “excellent”. Evaluation of training will 
continue as planned for additional contractors and as needed for updates with new staff.  . 
An evaluation survey collecting quantitative and qualitative information from contractors 
who had implemented CX3 was administered in FFY09.  Questions collected “from the 
field” feedback on the CX3 training and technical assistance has provided an increased 
capacity for use of GIS, as well as interpretation and communication of data.   
Application of findings, future skill building and professional development based on CX3 

experience, and next steps and directions for CX3.will also be explored.  The evaluation 
survey will be conducted again in  FFY 2012 if warranted by interventions in the field 
developed from CX3 findings. 
  
Compendium of Survey Instruments - The addition of useful new measures and the extent 
of usage of surveys will be tracked, and training in evaluation satisfaction surveys will be 
conducted.  Surveys are disseminated in hard copy and through website downloads.  
Approximately 80 hard copies of a 40-survey compendium have been distributed to 
contractors. These are also available on two websites. A thorough monitoring system 

                                            
9 Townsend MS, Kaiser LL.  Development of an evaluation tool to assess psychosocial indicators of fruit and vegetable intake for two federal 
programs. J Nutrition Education & Behavior.  2005;37:170-184.  
10 Townsend MS, Kaiser LL.  Brief psychosocial fruit and vegetable tool is sensitive for United States Department of  Agricultures nutrition 
education programs.  J Am Dietet Assoc. In press. 
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tracks the surveys that are used and the progress of contractors in implementing their 
evaluation plan, collecting, processing and analyzing their data, and reporting on their 
findings.  
 
Harvest of the Month evaluation- A contractor will be has been engaged to conduct a 
series of structured key informant interviews with LIA coordinators and classroom 
teachers whose students demonstrate positive change in consumption of fruit and 
vegetables and improvement in related psychosocial indicators and will compile a written 
report of best practices among successful contractors later in FFY 2011.  The report will 
include in-depth examples of execution of various elements of the HOTM tool kit. 
 
CAFB Produce Distribution Nutrition Education Toolbox – A contractor will conduct an 
impact assessment of the Toolbox at various types of food distribution settings. Key 
performance indicators include the finalized evaluation protocol, instruments, findings, 
and an analysis of the evaluations’ contribution to best practices and future programming. 
 

 
3. Evaluation Plan 
See also: 

 6a. FFY 2012 Non-Profit Incentive Awardees Evaluation Plan—CAFB and 
CVHN 

 6b. FFY 2012 Evaluation Plan—Local Food and Nutrition Education Projects 
 6c. FFY 2011 Evaluation Plan-LIA Re-Think Your Drink (RTYD) Template 

Scope of Work Pilot Evaluation 
 6d. FFY 2012 Evaluation Plan—Sentinel Sites 

 
Regional Nutrition Network 
  (6f.) RN FFY 2012 Evaluation Plan_Re-Think Your Drink Projects 
Leadership Projects 

 
This State Level Project Summary does not have an outcome evaluation plan per se as a 
whole since all the activities proposed for this project are themselves either evaluations or  
resources that enable us to determine what technical assistance is needed and how best to 
provide it. Informal and formal methods will be used to solicit contractor feedback on 
whether they have the evaluation resources they want and how to satisfy technical 
assistance needs.  Telephone calls, emails and interviews will provide information about 
the type of assistance contractors are seeking.  Online and hard copy surveys and group 
level oral evaluation following technical assistance workshops and events will assess 
utility. There are continued opportunities for use of significant local contractors feedback, 
such as the CX3 “from the field” survey which has provided direct contractor feedback on  
the training and technical assistance they receive. 
  

4. Coordination Efforts 

Sharing of tools and methods will continue among other federal and state-funded 
programs working with the same target population.  Results from the evaluation of 
combined intervention efforts by the Network, CDSS, and UC-FSNEP will be shared and 
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disseminated to improve message delivery to the SNAP-Ed target audience.  WIC and 
CDE staff contributed to the development of indicator items for CX.3  During FFY 2008, 
CX3 instruments were modified so as to allow analysis about the extent of availability of 
foods on the new WIC food package in different types of retail food stores. With the new 
food package implementation early in FFY 2010, as CX3 contractors go into the field 
again, the identification of presence or absence of WIC foods in neighborhood stores will 
take on even greater significance.  Case study report dissemination will contribute to 
better coordination by directly responding to the need identified in the United States 
General Accounting Office (GAO) report for more systematic sharing of lessons learned 
across nutrition education efforts.11  The Spanish language Food Behavior Checklist and 
the earlier English-language illustrated Food Behavior Checklist represent a direct 
collaboration of Network and UC-FSNEP to produce evaluation instruments needed by 
both programs.The validation of self-efficacy instruments for this population would have 
similar utility. 

                                            
11 U.S. General Accounting Office. (2004). Nutrition education: USDA provides services through multiple programs, but stronger linkages 
among programs are needed (GAO-04-528). Washington, DC: U.S. Government Printing Office. 
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REVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Project #6a.

Non-Profit Incentive Awardee Evaluation —
California Association of Food Banks Produce 
Distribution Nutrition Education Toolbox Evaluation,
Central Valley Helath Network Outcome Evaluation

California Association of Food Banks
Central Valley Health Network

Impact:
California Association of Food Banks Produce 
Distribution Nutrition Education Toolbox Evaluation
Outcome:
Central Valley Health Network Outcome Evaluation 

Are food bank and/or health center clients receiving 
nutrition education during their regular visits? 
Are they trying the promoted recipes?
Are clients receiving nutrition education doing better at 
meeting their fruit and vegetable recommendation?
Are knowledge, skills and attitudes associated with 
increased fruit and vegetable consumption increasing 
among clients receiving nutrition education?

CAFB/CVHN have multiple subcontracting agencies 
providing SNAP-Ed services.  At least one health 
center will measure outcomes among clients randomly 
selected for interview. WRO concern expressed during 
the FFY2011 plan review "that health clinic patients 
may already be more inclined to change their 
nutri/physical act. behavior due to the presence of 
illness or risk factors for illness" was incorporated into 
the FFY2011/12 evaluation plans and survey 
instrument. With CAFB, a multi-site impact assessment 
will be conduct in FFY2012 which builds upon 
evaluation work started in FFY2011 to allow for a 
comparison of three groups: 1) clients at food 
distribution sites using the Produce Distribution 
Nutrition Education Toolbox (fresh prod/nutri ed), 2) 
clients at Produce Distribution sites (produce without 
education) and 3) clients at food distribution sites not 
receiving fresh produce or nutrition education.  
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REVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Project #6a.

For CVHN, the results will be used to assess outcomes 
relative to project objectives and targets. For CAFB, the 
results will be used to determine the degree to which 
the intended impacts are evident and inform decisions 
regarding expansion of the Produce Distribution 
Nutrition Education Toolbox. 

Case studies that included interviews with a range of 
key stakeholders, site visits and client survey results 
were conducted in 2007 for CVHN and 2009 for CAFB. 
Outcome evaluation was also be conducted with a 
small group of CVHN clients in FFY10 and FFY2011.  
Preliminary work for the CAFB impact evaluation was 
conducted in FFY2011 in terms of testing the nutrition 
education materials with CAFB member agencies and 
clients.

$80,000 (Contractor cost for CAFB Impact Evaluation 
only. CVHN outcome evaluation incorporated into 
ongong operating costs.)
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including scope, design, measures and data 

collection

FFY 12 Plan Page 1 of 4  07252011



EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Project #6b.

Plans for using the results

Whether or not the project/projects have been 
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year in which the evaluation was done

Project cost
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EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Project #6b.

Outcome Evaluation - Local Food and Nutrition Education Projects
1. CANGRESS: Los Angeles Community Action Network
2. New Economics for Women
3. Trust for Conservation Innovation: Nextcourse
4. Health Education Council
5. Pacific Coast Farmers' Market Association
6. Alameda County Community Food Bank
7. Natividad Medical Foundation 
8. Alameda Point Collaborative
9. Collective Roots
10. Mandela Marketplace
11. North Coast Opportunities
12. Sustainable Economic Enterprises of LA
13. Urban Resource Systems, Inc.: Urban Sprouts
14. Asian Pacific American Legal Center 
15. Children's Council of San Francisco
16. Community Services Planning Council, Inc.,     
17. Health Education Council

Outcome Evaluation 

Is fruit and vegetable consumption and/or factors associated with 
increased consumption improving among SNAP-Education 
eligibles participating in the nutrition education provided by LFNE 
projects?
All LFNE projects are expected to conduct outcome or impact 
evaluation in their second and third year's of funding. Projects are 
provided technical assistance during their first year to finalize their 
evaluation plans. In most cases, projects conduct pre- and post-
survey outcome evaluation with participants of multiple nutrition 
education sessions. However, some projects elect to conduct post-
surveys only and several projects use verbal interviews or 
interactive verbal group sessions to assess outcomes, in part, due 
to low literacy levels. Most LFNE projects also elect to collect 
qualitative information regarding project outcomes either through 
focus group discussion or in-depth interview.  
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EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Project #6b.

Outcome evaluation results are used to assess progress toward 
the intended results and identify areas for possible improvement. 
All LFNE projects in their second and third years must report at 
least one way they have used the evaluation results to adjust 
project implementation. 

LFNE projects first funded in FFY09 conducted outcome 
evaluation FFY10 (see projects 1-7 listed above). LFNE projects 
first funded in FFY10 conducted outcome evaluation for the first 
time in FFY11 (see projects 8-13 listed above.) LFNE projects first 
funded in FFY 11 will conduct outcome evaluation for the first time 
in FFY 12 (see projects 14-17)

$65,000 (evaluation technical assistance).
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EVALUATION PLAN
 FFY 2012
LIA-RTYD

Title of the evaluation

The project or projects with which it is associated

The type of evaluation as primarily a formative, 
process, outcome or impact assessment

The question(s) to be addressed by the evaluation 
questions

The approach to conducting the evaluation, 
including scope, design, measures and data 

collection

Plans for using the results

Whether or not the project/projects have been 
evaluated previously, along with the most recent 

year in which the evaluation was done

Project cost
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EVALUATION PLAN
 FFY 2012
LIA-RTYD

LIA Re-Think Your Drink (RTYD) Template Scope of Work Pilot 
Evaluation

FFY 2012 Renewing LIA Contracts (24)

Process, Formative

Survey: How many containers/glases of specific types of drinks 
were consumed in previous day? At home what drinks are usually 
available?  What type of drink is ordered when eating out at a 
restaurant?  Do consumers look at food labels when choosing a 
drink? When drinking milk, what type (%fat) is consumed?; 
Activity Tracking Form:   How many nutrition education events 
were conducted, how many individuals participated.

This project works to expand and to build upon the healthy 
beverage outcome evaluation activities that ocurred in one 
Orange County school LIA FFY 2011.   Contractors operating in 
schools will have the opportunity to provide a baseline 
assessment of students that receive the nutrition education 
intervention.  Following interventions, the survey will again be 
administered.  This same survey will also be newly piloted with 
adults through the renewing LIA Public Health Department 
contracts, with results providing formative information to guide 
future initiative developments.

The results will inform the development of future educational 
initiatives by Regional Network Collboratives that focus on 
beverage consumption behaviors supporting "ReThink Your 
Drink." Results will also assist with determining level of success of 
school-based RYD initiatives.

Survey instrument piloted by one Orange County LIA in schools 
setting during FFY 2011.

None other than staff time to implement.
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EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Project #6d.

Title of the evaluation

The project or projects with which it is associated

The type of evaluation as primarily a formative, 
process, outcome or impact assessment

The question(s) to be addressed by the evaluation

The approach to conducting the evaluation, 
including scope, design, measures and data 

collection

Plans for using the results

Whether or not the project/projects have been 
evaluated previously, along with the most recent 

year in which the evaluation was done

Project cost
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EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Project #6d.

Sentinel Sites Project- Fruit and Vegetable Purchasing Data from 
Low-Income Areas 

GIS mapping activities

Outcome

How do fruit and vegetable purchaces in large grocery stores in 
SNAP-Ed qualifying census tracts compare with reported 
consumption data collected using surviellance measures?  Can 
scanner data of purchases of fresh fruits and vegetables from 
large grocery stores be used as proxy data for changes in 
consumption among consumers in low-income census tracts?

Purchase of scanner data for fruits and vegetables.  Fruits and 
vegetables will be selected based on research of most popular 
produce among WIC clients, Produce for Better Health data, and 
annual reports from Freshlook, the contracting vendor with 
scanner data.  Analysis will be conducted for data collected in 
stores in qualifying census tracts for 3-4 specifc time periods. 
Shifts in purchasing will be compared to shifts in consumption 
reported among low-income populations. 

Data from the Sentinel Sites Project will be examined to learn if 
purchasing patterns in large grocery stores among low-income 
residents might reflect results of campaign efforts among SNAP-
Ed populations.

No

$46,000 - Pricing is based on $2,000 per geography, per time-
period. 
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EVALUATION PLAN
FFY 2012

RESEARCH EVALUATION UNIT

Project #6f.

Title of the evaluation Re-Think Your Drink (RTYD) Regional Network Collaborative 
Projects

The project or projects with which it is associated

Regional Collaboratives of the Regional Network (May include 
any/all of the following Desert Sierra, Gold Country, Los Angeles, 
Central Valley, Sierra Cascade, Northcoast, Bay Area, Gold 
Coast, Orange County)

The type of evaluation as primarily a formative, 
process, outcome or impact assessment

Process evaluation

The question(s) to be addressed by the evaluation

During Intervention- Tracking and Observation: How many 
nutrition education materials were distributed?, How many 
intermediaries reached the SNAP-Ed eligible audiences were 
trained on the nutrition education lesson?, How many SNAP-Ed 
community members received the nutrition education?, How well 
were educators following the curriculum presented?, What types 
of modifications to future campaigns or trainings are needed?
Post-only Survey: What were perceptions of success among 
educators implementing classes and other levels of intervention?, 
Which audiences were perceived as highest level of success?, 
How can the campaign be improved for future implementation? 
What parts of any curriculum developed did educators use?

The approach to conducting the evaluation, 
including scope, design, measures and data 

collection

Process evaluation will be collected through a tracking form that is 
additionally used with the Activity Tracking Form and final 
progress reports.  Post-only outcome data will be collected in an 
on-line format that will be implemented ideally within 2 weeks of 
the completion of the initiative, but within no more than 1 month.  
Measures will include quantitative and qualitative items.

Plans for using the results

The results will inform the development of future educational 
initiatives by Regional Network Collboratives that focus on 
beverage consumption behaviors or the "Re-Think Your Drink" 
theme. Will assist with determining state support for printing 
materials and approximate numbers needed.

Whether or not the project/projects have been 
evaluated previously, along with the most recent 

year in which the evaluation was done
The Bay Area conducted an independent evaluation in 2008, pilot 
testing of the post-intervention survey among Regional Networks 
participating in RTYD in 20010. Some Regional Networks will 
have completed the evaluation in 2011.

Project cost None other than staff time to implement.
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

Research and Evaluation Unit - Project #7 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: The Educational and Administrative Reporting System (EARS) – Feasibility 
Study Report (FSR) and Online System: Application to State CA Dept. of Public Health Chief 
Information Officer regarding the feasibility of developing an online database and data collection 
system for EARS, hiring a vendor to do so, and initiating development of the system (Cross 
Reference to Information Technology Project Information Technology Operations; budget is 
in Information Technology Operations) 

a. Related State Objectives 

Related State Objectives include # 8 

b. Audience1  

Gender: Female and Male  

Ethnicity: All races and ethnicities  

Languages: English 

Ages: All ages.  

c. Focus on  SNAP Eligibles  

All of the activities funded by USDA are designed to reach  Supplemental Nutrition Assistance 
Program-Education (SNAP-Ed)-eligible consumers and this project is to provide evaluation and 
evaluation resources to the Network and  SNAP-Ed intermediaries so that they can better identify 
the extent to which they are providing services to SNAP and SNAP-eligible consumers and 
develop a description of those consumers and the education Network is providing.  
 

Income Targeting Data Source: 
Site data will be built into the database developed for the system, including census tract data and 
school Free/Reduced Price Meal Program Percentages. 

d. Project Description 

The following key strategies will be employed; we will… 
 Complete and submit to the CDPH Chief Information Officer (CIO) a Feasibility Study Report 

package 
 Develop a list of business requirements for a request for offer (RO) and issue an RO 
 When FSR is approved, send FSR to potential vendors; select vendor 
 Work with vendor and contractor workgroup to design system for collecting EARS data and 

progress on developing prototype for testing 
 
Key Educational Messages: N/A 
Intervention Sites: After development, all 

                                            
1 The intended audience for this project is staff of Network funded projects. 
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Projected Number of Contacts:  

Direct Contacts: 02  

Indirect Contacts: 0 
 
Narrative Summary:   
A Feasibility Study Report (FSR) is a document that persuades the central information 
technology office of CA Dept. of Public Health that a project can be accomplished within the 
available budget and resources.  The Network is seeking approval via an FSR to purchase a 
Commercial-Off-the-Shelf (COTS) or a Modified-Off-the-Shelf (MOTS) web-based application 
(a system that has already been somewhat developed) that meets USDA's mandated EARS 
reporting criteria. If the FSR is approved, the Network will hire a CMAS (state-qualified) 
contractor to modify a COTS product(s) to design, develop, pilot test, refine, and implement an 
EARS reporting system for the Network.  The contractor in conjunction with the Network will 
also develop training materials and provide training to Network staff, contractors and sub-
contractors.  The FSR itself is done primarily by Network staff, with some assistance from CDPH 
IT staff; the actual EARS project is done by a vendor.  The cost of the EARS project is 
estimated to not exceed $150K.  
 
Key factors leading to the success of this effort include the ability to:  
 

o Obtain a web-based data collection system with a database backend that can be modified to meet 
the new USDA reporting requirements and accommodate any future changes and enhancements 
in those requirements;  

o Obtain approval to house the EARS system on state owned servers; ability to utilize secure web 
based interface to store and organize the OMB-required data into the database;   

o Produce a product that meets the USDA EARS reporting guidelines;    
o Monitor and verify partner data entered into the system as a USDA requirement for 

implementation.   
  
Currently, such information is collected uniformly from local partners within California using a 
number of Excel worksheets. As such, to meet the federal mandate, local entities have to submit 
data collected through a cumbersome manual process. Thus, approval of this project will allow 
the Department to develop a strategy and mechanism to electronically collect federally mandated 
data, which will be provided to the California Department of Social Services (CDSS), the single 
State Agency interfacing with USDA’s EARS system.  Benefits of such a system would be 
expected to: 1) timely data collection; 2) increase the accuracy of data collection; 3) obtain a 
more complete data collection, and 4) save staff time, both at the local and State level, while 
concurrently increasing productivity.  As such, if this system is approved, costs associated with 
inefficient operations, i.e., manually collecting and reporting the mandated data, can be avoided.  
 
 

Summary of Research  

It is our goal to be able to use this system to integrate data collection of EARS, the Semi-Annual 
Activity Report, and Activity Tracking Forms (See 1. Project Summary REU – Process 
Evaluation). This project is a process evaluation to inform the State and local projects of the 

                                            
2 This project is intended to collect process evaluation data from Network projects, No direct or indirect services will 
be provided to the target audience of the Network. 
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annual scope of their activities for reflection and application to the projects in the future, part of 
the feedback loop for social marketing.  The Office of Analysis, Nutrition, and Evaluation 
identifies process evaluation as useful for tracking implementation and identifying if the 
intervention is being delivered as intended.3 Baranowski and Stables (2000) found process 
measures to directly relate to success of nine state 5 a Day projects.4 Examples of process 
evaluation and activity tracking from previous years can be found in interim and final reports 
from FFY 2000-2010.  
 
The use of EARS itself as a tracking measure has been researched by USDA through pilot 
studies. California first piloted EARS tracking in FFY05, providing USDA with feedback 
identifying concerns about the time burden. In FFY08 the Network participated in the USDA’s 
retroactive EARS pilot test to confirm the utility of the FPRS data collection system.  From our 
implementing agency point of view it was challenging to do this after the fact, as the Network 
format of data collection was not in congruence with that of EARS.  However, the FPRS system 
worked, so the test was successful from the USDA perspective.  
 
Network’s endeavor’s with its Excel system have served as formative research for the 
development of this online system.  They have provided us with a great deal of insight about the 
challenges of documenting EARS data—issues our contractors raise, decisions that need to be 
made, ambiguities, etc.  
 

e. Modification of Project Methods/Strategies 

 This is a new development for EARS data collection that will replace the Excel-based data 
collection tool that is currently operational  

 A robust contractor workgroup met regularly with us throughout FFY 2010 to help guide 
development of the EARS system; they will be engaged in an even more active role once the 
system is ready to pilot.   

 

Use of Existing Educational Materials  

The graphical user interface of the system will change, however To to the extent that any EARS 
data collection materials from the current Excel system have relevance to the new system, we will 
use them for training. 

f. Development of New Educational Materials  

Since this will be a new system, new system documentation will be developed for use with an 
online EARS data collection system.   

g. Key Performance Measures/Indicators 

  CDPH CIO has approved the FSR 

  Network has successfully identified a vendor 

  The contractor has been consistently engaged with Network staff and contractor workgroup--
responsive to emails, phone calls, and regular meetings 

                                            
3 USDA Food and Nutrition Service, Office of Analysis, Nutrition and Evaluation. Nutrition Education: Principles 
of Sound Evaluation, Sept 2005. 
4 Baranowski T, Stables G, Process evaluations of the 5 a Day projects. Health Education and Behavior 2000 27(2) 
157-166. 
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  The basic system is designed – business requirements have been transformed into technical 
requirements 

  A prototype is well under development, if not completed 

Evaluation Plan (See also Information Technology Project Information Technology Operations) 

Projects it is associated with:   
 All Network local and regional projects will participate in EARS   
 
Evaluation type: Primarily process evaluation  
 
Questions that will be addressed:  

 Is the system easier to use than the FFY 2011 Excel system? 
 Does it offer as much flexibility as the FFY 2011 Excel system? 
 Is it sufficiently robust to serve as many contractors simultaneously who need to be able 

to use it? 
 Is its physical appearance acceptable? 
 Have all major data collection issues been addressed? 
 

Design and Measures: 
 The prototype will be tested by a workgroup of interested contractors.  At present, about 
14 contractors have been engaged in participating in the development of the Excel EARS data 
collection system and have expressed interest in continued engagement.  Their feedback will be 
obtained on the questions above and they will surely have other issues to raise, too. 
 
Plans for using the results: 
 The results will guide the next phase of development of the online system and beta-
testing – it will let us know the extent to which we can move straight forward or need to go back 
with more re-design 
 
Previous evaluation:  
 Since we are evaluating the system itself and it is a new system, there are no previous 
evaluations. 
 

4. Coordination Efforts 
 

Network and UC-FSNEP have been exchanging ideas about our respective Excel-based EARS 
data collection systems throughout FFY 2011.  UC-FSNEP will be encouraged to participate on 
the workgroup and share in the data collection system. 



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL DIFFERENCE

1,140,633 243,108 1,383,741 1,388,260 291,451 1,679,711 21.39             

686,487 629,024 1,315,511 648,627 258,700 907,327 (31.03)            

39,785 12,494 52,279 37,349 23,027 60,376 15.49             

  4. Materials 0 0 0 0 0 -                 

  5. Travel 48,490 9,561 58,051 43,055 4,028 47,083 (18.89)            

  6. Administrative * 103,500 0 103,500 81,158 0 81,158 (21.59)            

  7. Building/Space and Other General Expenses * 118,500 91,122 209,622 148,500 86,225 234,725 11.98             

  8. Maintenance * 0 0 0 0 -                 

  9. Equipment & Other Capital  Expenditures 40,075 0 40,075 0 0 (100.00)          

Total Direct Costs 2,177,470 985,309 3,162,779 2,346,949 663,431 3,010,380 (4.82)                

  11. Indirect Costs @11.6 % of Personnel Costs for State 
staff** 303,348 20,907 324,255 307,691 33,808 341,499 5.32                 

  12.  TOTAL COSTS $2,480,818 $1,006,216 $3,487,034 $2,654,640 $697,239 $3,351,879 (3.88)                

**Indirect Cost rate for the State is 11.6% of total personnel costs and  PHI is 16.3% of total budget less subcontracts

See Appendices, Sction C, Staffing, and Section D, Budget Summary for detailed staffing and operating costs for state and Public 
Health Institute (PHI)

*Administrative and Maintenance costs for state included in the line Building/Space & Other General Expenses.  PHI budgets for Administrative 
costs separately

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY)2012 PROJECT BUDGET COVER SHEET ( BCS) 
NETWORK FOR A HEALTHY CALIFORNIA RESEARCH AND EVALUATION 

FFY2011 FFY2012

All costs on the state side roll up to the detailed budgets and budget  justifications in Section C for staffing and Section D for operating costs.  State staff in 
Section C are now identified by name and state level project budgeted under.
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State Justifications

PHI Justifications
3. PHI increase related to factoring FTE on Supplies for new RS II, RSI, Eval Spec I, and RA II/III positions.
5. PHI increase due to the increase in personnel FTE.
6. PHI decrease due to 1) moving printing costs to Materials; and 2) software costs to I.T. 

9. Apparent decrease the result of a correction to the report line mapping of accounts which were previously included in line 9 in error.

 3. The increase is partially related to an increase in FTE but also due to the additiion of $2,808.30 per FTE.  This amount is presented 
in detail in the state document titled 4. FFY 2012 CDPH Non-Capital Equipment/Supplies 

11. The increase in FTE and indirect from 8.6% ti 11.6%  are responsible for the increase in this line.

2. The UCSF-GIS contract was taken out of this project in FFY2012 and placed in the Information Technology project budget, a new 
state level project in FFY2012

10% Budget Changes Justifications

5. Out of state travel decreased significantly in FFY 2012 and this is reflected in this project's budget.

1. The Research Scientist II (RS II) previouly at 60% has been increase to 100%.  An RS II new positiion in FFY 2011 has been 
upgraded to a RS II supervisor in FFY 2012.  The benefits rate increase from 36.979% to 39.813% in FFY 2012.

FFY 2012 Plan 2 of 2 Revised 10/3/2011
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Research  

FFY 2012 

 

 

Public Health Institute  
 
 
Federal Share Budget 
  1. Personnel Salaries/Benefits 1,388,260 
  2. Contracts/Grants/Agreements** 648,627 
  3. Non-capital Equipment/Supplies 37,349 
  4. Materials 0 
  5. Travel 43,055 
  6. Administrative 104,658 
  7. Building Space 148,500 
  8. Maintenance 0 
  9. Equipment & Other Capital Expenditures 0 
10. Total Direct Costs 2,370,449 
11. Indirect Costs  16.3% 311,522 
12. TOTAL COSTS 2,681,971 

 
 

** For any subcontract over $50,000, a project summary and budget summary 
have been included as attachments to the unit budget justification. 
 
 
 

Costs included in Research which are allocated to State 
Summary Budget: Information Technology   
  6. Administrative 23,500 
11. Indirect Costs 16.3% 3,831 
12. TOTAL COSTS 27,331 
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Fiscal Year October 1, 2011 to September 30, 2012 
 

Personnel, Fiscal and Development Services for the Network for a Healthy 
California 

 
Research (Contract) 

 
CONTRACT – Research and Evaluation Actual  
PERSONNEL FTE Monthly Months Total 
Research Scientist II 100% 8,522 12  $  102,268  
Research Scientist II 100% 7,798 12  $    93,570  
Research Scientist I 100% 6,695 12  $    80,342  
Research Scientist I 100% 6,525 12  $    78,304  
Research Scientist I (15% CalFresh) 85% 5,546 12  $    66,557  
Research Scientist I 50% 2,989 12  $    35,867  
Research Scientist I 100% 6,446 12  $    77,356  
Evaluation Specialist II 100% 6,446 12  $    77,356  
Evaluation Specialist I (GIS) 100% 5,323 12  $    63,877  
Research Associate IV 100% 5,570 12  $    66,840  
Research Associate IV 100% 5,300 12  $    63,603  
Research Associate IV 100% 5,300 12  $    63,603  
Research Associate III 100% 4,705 12  $    56,456  
Research Associate II/III 100% 4,705 12  $    56,456  
Research Associate II 100% 3,824 12  $    45,886  
Total  $  1,028,341
Benefits @ 35.00%  359,919
TOTAL PERSONNEL COSTS  $1,388,260
 
In this table, one Research Scientist I is funded 15% under CalFresh Outreach Plan. 
 
 
OPERATING EXPENSES AND EQUIPMENT 
 
TRAVEL  
1. Travel: In-State 26,121
2. Travel: National Conference/Out-of-State 16,934
TOTAL  $43,055
 
1. TRAVEL: IN-STATE 
Staff Travel Rate Annual FTE Monthly Months Total 
Research Scientist II 5,110 100% 425.83 12 5,110 
Research Scientist II 2,030 100% 169.17 12 2,030 
Research Scientist I 2,030 100% 169.17 12 2,030 
Research Scientist I 2,030 100% 169.17 12 2,030 
Research Scientist I (15% 2,030 85% 149.79 12 1,726 
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CalFresh) 
Research Scientist I 2,030 50% 84.58 12 1,015 
Research Scientist I 2,030 100% 169.17 12 2,030 
Evaluation Specialist II 2,030 100% 169.17 12 2,030 
Evaluation Specialist I (GIS) 0 100% 0 12 0 
Research Associate IV 2,030 100% 169.17 12 2,030 
Research Associate IV 2,030 100% 169.17 12 2,030 
Research Associate IV 2,030 100% 169.17 12 2,030 
Research Associate III 2,030 100% 169.17 12 2,030 
Research Associate II/III 0 100% 0 12 0 
Research Associate II 0 100% 0 12 0 
TOTAL TRAVEL   $26,121
 
Travel estimates are based on 70 percent of the calculated standard costs for the 
funding year 2011-2012 approved by the California Department of Public Health 
(CDPH). The line item -- travel -- has three levels (light, medium, and heavy) approved 
by CDPH.  The estimated cost per staff person at the heavy travel rate is $8,890, 
medium travel rate per staff person is $5,110 and the light travel rate is $2,030.  
 
 
2. TRAVEL: NATIONAL CONFERENCE/OUT-OF-STATE 
Travel estimates for National Conference and Out-of-State travel are summarized here by 
staff member and included in the detailed travel justification on Section D Budget Summary, 
Travel, Public Health Institute. 

Personnel Conference Total

Research Scientist I American Evaluation Association, CDC Summer 
Evaluator’s Institute 

$1,800 

Research Associate IV American Evaluation Association, Annual 
Conference (Anaheim, CA) 

$1,560 

Research Scientist I American Public Health Association $1,962 
Research Associate III American Public Health Association $1,962 
Research Scientist II Association of State Nutrition Network 

Administrator/Food Nutrition Service 
(ASNNA/FNS) 

$2,450 
 

Research Scientist I Behavioral Risk Factor Surveillance Survey 
Conference 

$2,000 

Research Scientist II The Evaluator’s Institute (Chicago, IL) $3,500 
Research Scientist I  Nutrition Data System for Research Two-Day 

Training Workshop, University of Minnesota 
Nutrition Coordinating Center 

$1,700 

TOTAL TRAVEL: NATIONAL CONFERENCE/OUT-OF-STATE $16,934 

 
 
SUPPLIES --  General Expenses 
Personnel FTE Monthly Months Total 
Research Scientist II 100% 192.50 12 2,310 
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Research Scientist II 100% 192.50 12 2,310 
Research Scientist I 100% 192.50 12 2,310 
Research Scientist I 100% 192.50 12 2,310 
Research Scientist I (15% CalFresh) 85% 163.67 12 1,964 
Research Scientist I 50% 96.25 12 1,155 
Research Scientist I 100% 192.50 12 2,310 
Evaluation Specialist II * 100% 309.17 12 3,710 
Evaluation Specialist I (GIS) 100% 192.50 12 2,310 
Research Associate IV 100% 192.50 12 2,310 
Research Associate IV 100% 192.50 12 2,310 
Research Associate IV * 100% 309.17 12 3,710 
Research Associate III 100% 192.50 12 2,310 
Research Associate II/III * 100% 309.17 12 3,710 
Research Associate II 100% 192.50 12 2,310 
TOTAL SUPPLIES   $37,349
 
Each line item is calculated per individual staff factoring in FTE.  The line item -- general 
expenses -- covers supplies; the standard approved cost per staff person approved for 
the California Department of Public Health (CDPH) for 2011-2012 is $3,300, plus an 
office automation allowance of $2,000 for computer workstation and peripherals. Staff 
budgeted for office automation are indicated by an asterisk. Estimated cost per person is 
based on 70 percent of the calculated standard costs. 
 
 
CONTRACTUAL -- Subcontracts 

1. * Completion of Data Documentation 2011 California Dietary 
Practices Survey (SRG) 

$26,000

2. Formative Evaluation of the California Children’s Healthy Eating 
and Exercise Practices Survey (CalCHEEPS) 

$150,000

3. * Data Collection 2012 California Teen Eating, Exercise, and 
Nutrition Survey (SRG) 

$184,262

4. California Association of Food Banks – Produce Distribution 
Nutrition Education Impact Evaluation 

$80,000

5. Development and Testing of Evaluation Approaches for the 
Network’s Youth Engagement Initiative 

$45,000

TOTAL CONTRACTUAL 
* Asterisked Subcontracts are sub-awards removed from the 
Indirect Costs Calculation. 

$485,262

 
 
 
 
 
 

1. Completion of Data Documentation 2011 California Dietary 
Practices Survey (CDPS) 

$26,000 
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A subcontractor will clean the data file, prepare the technical report and accompanying 
documentation, and delivery the final dataset for the 2011 CDPS conducted with a 
SNAP-eligible (<130% FPL) population. The participants were obtained from an 
assisted list containing persons from households participating in SNAP.  The budget is 
based on historical costs.  
 

2. Formative Evaluation of the California Children’s Healthy 
Eating and Exercise Practices Survey (CalCHEEPS) 

$150,000

 
In FFY 12, formative evaluation efforts will focus on completing data cleaning and 
processing, analyzing test group comparisons, calibration study analysis, methods and 
results reporting, and utilizing study implications and recommendations in the planning 
and preparation (sampling methods/approach and IRB) for the 2013 CalCHEEPS 
administration.  The CalCHEEPS budget includes the following: $138,965 in Personnel 
Salaries, $6,035 in Materials, $5,000 in Administrative Costs. 
 
 

3. Data Collection 2012 California Teen Eating, Exercise, 
and Nutrition Survey (CalTEENS) 

$184,262 

 
A subcontractor will complete data collection for conducting the 2012 CalTEENS with a 
SNAP-eligible (<130% FPL) population, including setting up and testing the CATI 
system; training interviewers; collecting, cleaning/processing, and coding data; and 
providing the data files and codebook. The participants will be obtained from an 
assisted list containing persons from households participating in SNAP. The CalTEENS 
budget includes the following: $97,575 in Personnel Salaries, $34,151 in Fringe 
Benefits, $26,711 in Operating Expenses, and $25,825 in Indirect Costs. 
 
 

4. California Association of Food Banks Evaluation – 
Produce Distribution Nutrition Education Impact 
Evaluation 

$80,000

 
A subcontractor will conduct an impact evaluation of the California Association of Food 
Banks’ (CAFB) Produce Distribution Nutrition Education Toolkit when food bank 
participants are given nutrition education along with fresh produce versus being 
provided with fresh produce alone.  This work was started in FFY11 with testing of the 
Produce Distribution Nutrition Education materials and strategies with CAFB member 
agencies and produce distribution clients. The evaluation will be oriented to decision 
makers considering innovations for how the array of emergency food bank services can 
best serve their clients healthy food and active living needs.  The sub-contractor for this 
evaluation is to be determined. The subcontractor’s budget breakdown estimates are 
based on historical information but are subject to change based on competitive bidding. 
Only actual costs will be invoiced.  
 

5. Development and Testing of Evaluation Approaches for 
the Network’s Youth Engagement Initiative 

$45,000
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A contractor will develop and test three types of practitioner-oriented evaluation 
approaches for use by local projects implementing the Network’s Youth Engagement 
Initiative: 1) process evaluation indicators which could be tracked and compiled across 
all project sites implementing the youth-led engagement strategy, 2) mixed method 
approaches for documenting impacts on participating youths’ capacity, knowledge, 
attitudes and behaviors related to healthy eating and physical activity, and 3) process or 
outcome indicators for measuring the reach and impacts of the youth-led 
school/community projects. The approaches will be tested with 3-5 youth-led 
engagement sites. Based on the pilot tests, the evaluation tools will be revised and 
training materials developed to prepare for dissemination to other youth-led 
engagement projects in Fiscal Year 2013. 
 

 
OTHER -- General Expenses 
1. General Expenses State Standard Costs 35,158
2. Facilities Operations State Standard Costs 148,500
3. Special Expenses1 69,500
4. Consultants 163,365
TOTAL OTHER – GENERAL EXPENSES $416,523
 
 

1.  General Expenses State Standard Costs  
  Personnel FTE Monthly Months Total
Research Scientist II 100% 204.17 12 2,450 
Research Scientist II 100% 204.17 12 2,450 
Research Scientist I 100% 204.17 12 2,450 
Research Scientist I 100% 204.17 12 2,450 
Research Scientist I (15% CalFresh) 85% 173.58 12.0 2,083 
Research Scientist I 50% 102.08 12.0 1,225 
Research Scientist I 100% 204.17 12 2,450 
Evaluation Specialist II 100% 204.17 12 2,450 
Evaluation Specialist I (GIS) 100% 204.17 12 2,450 
Research Associate IV 100% 204.17 12 2,450 
Research Associate IV 100% 204.17 12 2,450 
Research Associate IV 100% 204.17 12 2,450 
Research Associate III 100% 204.17 12 2,450 
Research Associate II/III 100% 204.17 12 2,450 
Research Associate II 100% 204.17 12 2,450 
 Total    $35,158

 
This budget subcategory includes routine printing, communications, and staff training 
line items based on 70 percent of the calculated standard costs for the funding year 
2011-2012 approved by the California Department of Public Health (CDPH).  Each line 
item is calculated per individual staff factoring in FTE.  The line item -- general 
expenses in the calculated standard costs -- covers supplies and is listed separately in 
this Budget Justification under supplies.  
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The line item -- printing -- includes routine duplication and printing expenses and the 
estimated cost per staff person is $1,190. The line item -- communications -- includes 
routine mailing, postage, courier expenses, and data center costs.  The estimated cost 
per staff person is $1,050. The estimated cost for training per staff person is $210.  The 
annual estimated cost per staff person is $2,450 (Monthly cost is $204.17). 
 
 

2.  Facilities Operations State Standard Costs     
Personnel Monthly Months Total 

Research Scientist II 833.33 12.0 10,000
Research Scientist II 833.33 12.0 10,000
Research Scientist I 833.33 12.0 10,000
Research Scientist I 833.33 12.0 10,000
Research Scientist I (15% FSO) 708.33 12.0 8,500
Research Scientist I 833.33 12.0 10,000
Research Scientist I 833.33 12.0 10,000
Evaluation Specialist II 833.33 12.0 10,000
Evaluation Specialist I (GIS) 833.33 12.0 10,000
Research Associate IV 833.33 12.0 10,000
Research Associate IV 833.33 12.0 10,000
Research Associate IV 833.33 12.0 10,000
Research Associate III 833.33 12.0 10,000
Research Associate II/III 833.33 12.0 10,000
Research Associate II 833.33 12.0 10,000

Total    $148,500
 
The annual rate for facilities operations per staff person is $10,000 based on the 
calculated standard costs for the funding year 2011-2012 approved by the California 
Department of Public Health (CDPH).  This line item is calculated per individual at the 
monthly rate of $833.33 for 100% FTE, and $708.33 at 85% for one employee covered 
under another fund.  
 
 

3.  Other-Special Expenses (Conferences, Publications 
and Production) 

A. Statistical Software Licensing  19,000
B. Nutrition Data Analysis Software Licensing  4,500
C. Freshlook Data for Sentinel Site Project 46,000

Total  $69,500
 
 
 

A.  Statistical Software Licensing  $19,000 
 
* Software costs included in PHI’s Research budget are allocated under Information Technology in the State level 
summary budget. 
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Maintain licenses for SAS, SPSS, and other evaluation tools to analyze data from the 
SAAR and other evaluation studies and projects.  Software will enable staff to work 
collaboratively with other CDPH programs that use this software.  EndNote software will 
also be purchased to maintain bibliographical files. 
 
 

B.  Nutrient Data Analysis Software  $4,500 
 
* Software costs included in PHI’s Research budget are allocated under Information Technology in the State level 
summary budget. 

 
Maintain licenses for nutrient data analysis to analyze recipes and dietary intake from 
Network, 5 a Day, and evaluation projects. 
 
 

C. Freshlook Data for Sentinel Site Project $46,000 
 
A sentinel site project will use a secondary data set of supermarket produce purchases 
from stores with high levels of Network presence as an evaluative measure to track 
pounds of produce purchased for leading fruits and vegetables and those promoted by 
the Network FVPA Retail Program.  A random sample of stores will be drawn from 
stores with produce data available through a sub-contracting vendor that are  SNAP 
eligible,  qualified by census tract and high sales volume.  Four weeks of sales data will 
be obtained in the first four weeks of FFY 2010 and in the final four weeks of FFY 2010. 
This estimate is based on 23 samples; 1-3 per region at stores implementing the 
Network Retail Program totaling 21, one statewide sample of qualified SNAP-eligible 
stores without Network presence, and one full statewide sample at $2,000/sample. 
 
 

4.  Consultants 
A. Survey Data Analysis CDPS $13,500
B. Survey Data Analysis CalTEENS 24,500
C. Community Planning Model CX3  49,600
D. Evaluation Technical Assistance Local Food & Nutrition 

Education 
65,765

E. Social Network Analysis, SAAR Data Analysis and 
Report 

10,000

Total  $163,365
         
 
 
 
 
 

A.  Survey Data Analysis CDPS $13,500 
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A biostatistician will analyze California Dietary Practices Survey (CDPS) for the 2007 
and 2009 surveys. The basis for the fee estimate for this consultant is a rate of $80.00 
per hour. 
 
The costs of data analysis have been pro-rated (reduction of $11,500 based on 54% 
2007 CDPS historical sample) to reflect the proportion of the population based on 
historical costs for households < 130% FPL for this survey since 2009 data collection is 
not yet complete.  Actual household percentage will be used for 2009 data analysis 
when collection is completed and it is available.   
 
 

B.  Survey Data Analysis CalTEENS $24,500
 
A biostatistician will analyze California Teen Eating, Exercise, and Nutrition Survey data 
(CalTEENS) for the 2008 survey and changes between the 2006 and 2008 surveys, 
focusing on findings related to adolescents from Food Stamp participant households.  
The basis for the fee estimate for this consultant is a rate of $80.00 per hour. 
 
 

C. Community Planning Model CX3  $49,600
 
CX3 is a community planning model that assesses low-income communities in relation 
to obesity prevention benchmarks known as indicators and assets.  CX3 provides a 
uniform method for gathering data, identifying strengths and weaknesses, and focusing 
programmatic efforts for LIAs. Funds will be allocated to specialized local community 
comparison data and general analysis support.  
 
Though more was needed in earlier years, the Network requires funding annually to 
sustain CX3 activities.  The ongoing funding covers expenses related to specialized 
data analysis projects and localized pricing data for comparison purposes.  Specialized 
analysis includes data management to combine data files, cleaning and coding of data, 
creation of codebooks for preparation of merge from Excel to SPSS, conversion of 
Excel datasets to SPSS/PASW for advanced statistical analysis, and analysis of data in 
SPSS/PASW. Localized pricing data will be examined to learn if fruit and vegetable 
pricing available in large grocery stores at the county level is comparable to pricing 
collected in the field among retail stores in low-income areas. 
   

D.  Evaluation of Local Food & Nutrition Education  $65,765
 
A consultant will provide evaluation consultation for CPNS staff and Nutrition Network 
Local Food and Nutrition Education projects. This includes reviewing Scopes of Work, 
evaluation plans and evaluation instruments for the projects and providing evaluation 
technical assistance for improving project’s evaluation components. The basis for the 
cost estimate for this consultant is $3,500 for travel and 593 hours of work at a rate of 
$105 per hour.  
 
 

E.  Social Network Analysis, SAAR Data Analysis and $10,000
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Report 
 
Social network analysis data collected in the SAAR will be analyzed and a report 
produced.  The analysis will include sociograms for each region as well as yearly and 
longitudinal density and fragmentation statistics and regression models.  The cost for 
this project is based on a consultant rate of $50.00 per hour for 200 hours, or 
alternatively the purchase of 1) formatted data, 2) analyzed data, and 3) sociograms. 
 
 
 
TOTAL OPERATING EXPENSES AND EQUIPMENT2 $982,189
TOTAL PERSONNEL 1,388,260
DIRECT COST TOTAL $2,370,449
INDIRECT CHARGES @ 16.3% 1 311,522
TOTAL BUDGET $2,681,971
 

1. Note Indirect rate 16.3% is applied to direct cost excluding equipment and contractual. 
Items marked with an asterisk under Subcontracts constitute true sub-awards and are 
removed from the Indirect Costs calculation. Items without this mark are vendor type sub 
agreements and are burdened with indirect costs per PHI’s federally negotiated indirect cost 
rate and base agreement. The modified direct cost is      $1,911,186 
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October 1, 2010 to September 30, 2012 
 
 
State-Level Project Summaries for Projects Greater than $50,000 
 
For the following subcontracts, a project summary (excluding evaluation projects) and 
budget summary are attached. 
 
 
CONTRACTUAL -- Subcontracts 
1. Formative Evaluation of the California Children’s Healthy 

Eating and Exercise Practices Survey (CalCHEEPS) 1 
150,000

2. Data Collection 2012 California Teen Eating, Exercise, and 
Nutrition Survey (SRG) 1 

184,262

3. California Association of Food Banks – Produce Distribution 
Nutrition Education Impact Evaluation 2 

80,000

 
1 See State Level Project Summary Form, Research and Evaluation Unit - Project #4 
2 See State Level Project Summary Form, Research and Evaluation Unit - Project #6 
 



FFY 12 Project Summary Budget

Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % Difference

116,000 0 116,000 138,965 0 138,965 19.80

            79,000 0 79,000 0 0 0 -100.00

0 0 0 0 0 0 0.00

  4. Materials 0 0 0 6035 0 6,035 0.00

  5. Travel 2,000 0 2,000 0 0 0 -100.00

  6. Administrative**               3,000 0 3,000 5,000 0 5,000 66.67

  7. Building/Space and Other General Expenses* 0 0 0 0 0 0 0.00

  8. Maintenance 0 0 0 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0 0 0.00

Total Direct Costs 200,000 0 200,000 150,000 0 150,000 -25.00

  11. Indirect Costs* 0 0 0 0 0 0 0.00

  12.  TOTAL COSTS $200,000 $0 $200,000 $150,000 $0 $150,000 -25.00
*Fleishman-Hillard’s billing rates include personnel salaries/benefits and overhead costs including operating expenses and other indirect costs.
**Includes long-distance telephone, photocopies, faxes, overnight deliveries, data base charges (e.g., Factiva searches).

Contracts/Grants/Agreements and Travel (>100% Decrease): See note above.
Administrative (66.67 Increase): See note above.
TOTAL COSTS (25.00 Decrease): See note above.

Personnel Salaries/Benefits (19.80% Increase): FFY 11 was dedicated to study design, planning, tool development, and data collection.  In FFY 12, efforts will focus on 
completing data cleaning and processing, test group comparisons, calibration study analysis, methods and results reporting, as well as planning and preparation for FFY 
13 administration.

FFY2012

FEDERAL FISCAL YEAR (FFY) 2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA RESEARCH AND EVALUATION: Project # 1

Formative Evaluation of the California Children’s Healthy Eating 
and Exercise Practices Survey (CalCHEEPS)

  1. Personnel Salaries/Benefits*

  2.Contracts/Grants/Agreements

  3. Non-capital Equipment/Supplies

FFY2011
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FFY 12 Project Summary Budget

Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL
% 

DIFFERENCE

0 0 0 131,726 0 131,726 100.00            

0 0 0 0 0 0 -                  

0 0 0 0 0 0 -                  

  4. Materials 0 0 0 0 0 0 -                  

  5. Travel 0 0 0 0 0 0 -                  

  6. Administrative 0 0 0 0 0 0 -                  

  7. Building/Space and Other General Expenses* 0 0 26,711 0 26,711 100.00            

  8. Maintenance 0 0 0 0 0 0 -                  

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0 0 -                    

Total Direct Costs 0 0 0 158,437 0 158,437 100.00              

  11. Indirect Costs** 0 0 25,825 0 25,825 100.00              

  12.  TOTAL COSTS $0 $0 $0 $184,262 $0 $184,262 100.00              

* Building/space and other general expenses includes telephone, sample, and network charges
** Indirect costs @ 16.3%

Building/Space and Other General Expenses (100.00% Increase): CalTEENS is a biennial survey. It was not conducted in FFY 2011.
Indirect Costs (100.00% Increase): CalTEENS is a biennial survey. It was not conducted in FFY 2011.

Personnel Salaries/Benefits (100.00% Increase): CalTEENS is a biennial survey. It was not conducted in FFY 2011.

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

  3. Non-capital Equipment/Supplies

FEDERAL FISCAL YEAR (FFY) 2012 PROJECT SUMMARY BUDGET 

NETWORK FOR A HEALTHY CALIFORNIA RESEARCH AND EVALUATION : Project #2 - Survey was not conducted in FFY 2011

FFY2012
Data Collection for the California Teen Eating, Exercise, and Nutrition Survey (CalTEENS)

FFY2011

FFY 12 Plan 1 of 1  032911



FFY 12 Project Summary Budget

Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL
%

Difference

  1. Personnel Salaries/Benefits 57,120 0 57,120 67,800 0 67,800 18.70

                    - 0 0                      - 0 0 0%

- - - - - - 0.00

  4. Materials - - - - - - 0.00

  5. Travel 2,500 0 2,500 5,709 0 5,709 128.36

  6. Administrative                     - - -                      - - - 0.00

  7. Building/Space and Other General Expenses 565 0 565 565 0 565 0.00

  8. Maintenance 0 0 0 0 0 0 0.00

  9. Equipment & Other Capital  Expenditures 0 0 0 0 0 0 0.00

Total Direct Costs 60,185 0 60,185 74,074 0 74,074 23.08

  11. Indirect Costs 4,815 0 4,815 5,926 0 5,926 23.08

  12.  TOTAL COSTS $65,000 $0 $65,000 $80,000 $0 $80,000 0%

Personnel Salaries/Benefits (18.7% increase): Increase to allow for data collection at larger number of sites.
Travel (128.36% increase): Increase to allow for data collection at larger number of sites.
Indirect Costs (23.08% increase): Increase to allow for data collection at larger number of sites.

FEDERAL FISCAL YEAR (FFY) 2012 PROJECT SUMMARY BUDGET 

FFY2011 FFY2012*

  2.Contracts/Grants/Agreements

Building/Space and Other General Expenses:  FFY2012 estimate based on assumption that most "other general expenses" will be covered under indirect costs.

NETWORK FOR A HEALTHY CALIFORNIA, RESEARCH AND EVALUATION: Project #3

Impact Evaluation California Association of Food Bank Produce Distribution Nutrition Education Tool box

* Budget is an estimate as a subcontractor has not yet been identified. Assumes: fringe is 36% of salaries and indirect of 8% applied to total direct costs. 

  3. Non-capital Equipment/Supplies

FFY 12 Plan 1 of 1  072511
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

Research and Evaluation Unit - Project #3 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: Statewide Surveillance of Adults, Low-Income Segments 

a. Related State Objectives 

Related State Objectives includes #1, #2, #8 

b. Audience 
Gender: Female and male (CDPS,1#* CA BRFS,2#* CHIS,3#*) Female only (CWHS,4#*) 

Ethnicity: All races and ethnicities with specific targeting for African American and 
Latino/Hispanic populations (specific targeting for CDPS only)  

Languages: English, Spanish, and select Asian languages  

(CDPS, CA BRFS, CWHS, – English and Spanish); (CHIS - English, Spanish, Cantonese, 
Mandarin, Vietnamese, and Korean)  

Ages: 18+ years (CDPS, CA BRFS, CWHS, CHIS) 

c. Focus on SNAP Eligibles 
All of the surveillance funded through the Network by USDA SNAP funds is designed to pay 
only for Supplemental Nutrition Education Program (SNAP) or SNAP-Ed-eligible consumers; 
other sources are sought to pay for the SNAP-Ed 130-185% Federal Poverty Level (FPL) and 
>185% reference populations.  
 
Income Targeting Data Source: 
Besides obtaining participation at location-based proxy sites, other surveillance activities will be 
based on the following data sources:  

SNAP telephone listing without identifying information; non-identified household size and 
income; Network GIS Census Tract Data; and WIC Income Guideline Qualifications.  State 
surveillance includes those with household incomes <130% FPL. 

d. Project Description 
Key Strategies: This surveillance project collects critical information used in the design, 
refinement, and evaluation of State SNAP-Ed interventions to ensure the greatest impact on 
SNAP eligibles across California.  Network conducts a statewide survey to monitor trends and, 
where possible, compare changes among SNAP-Ed-eligible population segments of adults.  This 
is supplemented with data from four external statewide surveys of the general population (costs 
are pro-rated), each contributing unique information.   
 
Key Educational Messages: These surveys help SNAP-Ed providers gain a better understanding 
of dietary quality, physical activity, food security, and weight status among SNAP-Ed audiences.  
They also assess related beliefs, attitudes, and knowledge and upstream factors that influence 

                                            
1 California Dietary Practices Survey 
2 California Behavioral Risk Factor Survey 
3 California Health Interview Survey 
4 California Women’s Health Survey 
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these issues such as poverty, social norms, and barriers in the home, community, worksites, and 
schools that influence intervention success on prevention of obesity and other chronic disease. 
  
Intervention Sites: Households statewide with over-samples of SNAP participants and other 
persons with household incomes < 130% FPL 
 

Projected Number of Contacts:5 

Projected Total Contacts: 59,152   – 1,452 (CDPS); 47,614 (CHIS adults); 5,347 (BRFS); 4,739 
(CWHS)  
 
Direct Contacts: 14,075 very low-income persons 
SNAP-Ed (<130% FPL): 14,075   – 950 (CDPS); 10,427 (CHIS adults); 1,193 (BRFS); 1,505 
(CWHS)        
 
Non SNAP-Ed (>130% FPL)6: 45,077 – 502 (CDPS); 37,187 (CHIS adults); 4,154 (BRFS); 
3,234 (CWHS)  
 
Narrative Summary: 
This project will focus on obtaining a comprehensive picture of the SNAP-Ed-eligible population 
in California with focus on current and likely SNAP participants where appropriate, to maximize 
the effectiveness of SNAP-Ed and track SNAP-Ed successes.  The CWHS and BRFS will be 
administered in FFY 2012.  State surveillance efforts will focus on testing and refining the survey 
instruments, administering the surveys, collecting and processing the data for CDPS, and 
conducting statistical analysis and disseminating the findings for all surveys. If it is a year when a 
given survey is not being administered, planning and data analysis activities take place for that 
survey, and analyses of the prior year’s survey is prepared. 

Computer-assisted telephone interviews are administered to adults from randomly-selected SNAP 
households (with over-sampling of Latino, African American, and lower income adults in the 
CDPS);  CHIS, BRFS, and CWHS include general statewide samples of adults.  

e. Summary of Research 
Surveillance is vital to demonstrate impacts of California SNAP-Ed interventions and provide key 
insights to improve the effectiveness of SNAP-Ed programs that target an estimated population of 
10 million SNAP-Ed eligible persons (< 185% FPL).7,8  It provides the Network with the 
necessary means to develop a thorough picture of the SNAP-Ed-eligible population of the state of 
California.  The availability of the SNAP-participating household telephone list for random digit 
dialed surveys has made it feasible to survey this segment.  See Section A. b. Nutrition-related 
behavioral and lifestyle characteristics of Food Stamp Program-eligible adults in California 
for a thorough description of recent findings from the surveillance surveys described in this 
project. 

                                            
5 For CDPS the estimate used for SNAP-Ed was based on the 2009 CDPS response rate; data collection will occur again in late FFY 2011. For the CWHS, 
the estimate used for SNAP-Ed was the observed 31.8% of the 2010 CWHS sample ≤ 130% FPL. For the BRFSS, the estimate used for SNAP-Ed was the 
observed 28.0% of adults ≤ 130% FPL of the 2010 BRFSS sample. For CHIS, the estimate used for SNAP-Ed was the 21.9% of adults < 130% FPL in the 
2009 CHIS sample.  
6 The amount of Network SNAP-Ed  funding requested has been pro-rated from total survey costs based on a percentage equal to (for Network surveys) or 
less than (for external surveys) the proportion of the sample population coming from households living at incomes ≤ 130% FPL.  Network funding for 
BRFS and CWHS is less than 10% and 0% for CHIS --significantly less than the 20% of the State population representing SNAP-Ed  eligible persons 
(<130% FPL). In all cases, non-SNAP-Ed   funding is obtained for the comparison non-SNAP-Ed  samples. 
7 U.S. General Accounting Office. (2004). Nutrition education: USDA provides services through multiple programs, but stronger linkages among 
programs are needed (GAO-04-528). Washington, DC: U.S. Government Printing Office. 
8 McClelland JW, Keenan DP, Lewis J, Foerster S, Sugerman S, Mara P, Wu S, Lee S, Keller K, Hersey J, Lindquist C. Review of evaluation 
tools used to assess the impact of nutrition education on dietary intake and quality, weight management practices, and physical activity of low-
income audiences. J Nutr Educ. 2001;33 Suppl 1:S35-48. Review. 
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f. Modification of Project Methods/Strategies 
State surveillance instruments are revised annually (CWHS, BRFS) or biennially (CDPS, CHIS) 
to incorporate the most relevant nutrition, physical and sedentary activity, food security, and 
weight-related issues facing SNAP-Ed-groups and help refine Network programs and campaigns.  
Literature reviews, scientific peer review, cognitive testing, and field testing are used to 
determine the final survey questions.   

g. Use of Existing Educational Materials 
State surveillance educational materials include survey instruments, data tables, survey reports, 
fact sheets, presentations, consumer briefs/newsletters.  Several survey instruments are available 
in Spanish (CDPS, CWHS, BRFS, CHIS).  CHIS is also produced in Cantonese, Mandarin, 
Vietnamese, and Korean.   
 
Publications of findings from the CDPS and BRFS are available on the website 
http://www.cdph.ca.gov/programs/CPNS/Pages/default.aspx and from the CWHS on 
http://www.cdph.ca.gov/programs/owh/Pages/default.aspx ; CHIS data is used extensively to 
provide formative data to our counties and Regions and for statewide planning for special 
populations. 

h. Development of New Educational Materials 
Existing materials will be updated as more recent survey data become available (See i). 

i. Key Performance Measures/Indicators 

The Network maintains an extensive Research and Evaluation Statewide Surveys webpage9  The 
most basic, straightforward performance measure is data tables.  The webpage contains 
completed sets of a minimum of 40 data tables for CDPS that describe status and changes in 
dietary intake, physical activity, and food insecurity of California SNAP-eligible adults.  In FFY 
2011, over 90 2005 CDPS and 90 2007 CDPS tables were published on the website. It is 
anticipated that 2009 CDPS tables will be posted in late FFY 2011 or early FFY 2012.  

Oral presentations and posters are another key performance measure; in FFY 2011 an oral 
presentation on self-reported BMI change and juice vs fruit and vegetable consumption and its 
relationship to poverty/SNAP participation status was presented at the 2011 national BRFSS 
conference. At the same conference, a poster presentation about the changing measures of fruit 
and vegetable consumption on the BRFSS survey instrument was also presented. Also in FFY 
2011, a poster presentation using CDPS sugar-sweetened beverage data was presented at the 
138th Annual Meeting of the American Public Health Association.10 Appropriate venues for 
presentation of surveillance data will continue to be identified and employed in FFY 2012. 

Publishing findings is a third key performance measure.  During FFY 2011, the Office of 
Women's Health released 5 CWHS data points (2006-2007) written by Network Research and 
Evaluation Unit team members - Disparities in Prevalence of Obesity, Health of Women 
Receiving Food Stamps, Diet Quality by Household Food Security Status, Hispanic Women’s 
Fruit and Vegetable Consumption by Years in the United States, and Overweight and Obesity 
among Women Trying to Become Pregnant.  Based on CWHS 2009 data, REU team members 
wrote five additional data points on weight control strategies, perceptions of body weight, food 
insecurity and chronic disease, soda consumption and breakfast consumption. In 2012, the 5 2009 
data points will be released and additional data points will be developed to highlight the targeted 
health behaviors among the SNAP-Ed target audience based on CWHS 2010 data. In late FFY 

                                            
9 http://www.cdph.ca.gov/programs/CPNS/Pages/ResearchEvaluation.aspx  
10 Keihner, A., Linares, A., Mitchell, P., & Sugerman, S. (2010). 2007 Soda and Sweetened Beverage Consumption Among Children and Adults 
in California: What Factors Really Make a Difference? Poster Presentation at the 138th Annual Meeting of the American Public Health 
Association -- Social Justice: A Public Health Imperative, Denver, CO, November 6-10, 2010.  
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2011 we anticipate publishing a topline report utilizing CDPS sugar-sweetened beverage 
regression data, and three factsheets highlighting key facts that emerged from the 2009 CDPS as 
they pertain to the Latino Campaign, the African American Campaign, and the Worksite 
Program. In FFY 2012, work will begin on an overweight regression analysis. Findings will 
either be presented by presentation, brief report, or both methods. Production of additional 
surveillance reports will occur during FFY 2012 if findings indicate a need and staffing permits. 
 

3. Evaluation Plan 

Project for which evaluation is associated:   
Surveillance is associated with the overall Network for a Healthy California interventions, 
including local, regional, and media efforts.  

 

Evaluation Type:  
Surveillance and Outcome: Annual and biennial survey findings evaluate the current impacts of 
SNAP-Ed.  In addition, the ongoing surveillance methods provide evidence of the cumulative 
effects of Network and other interventions over time.   

Questions that will be addressed 
These surveys are used to gain a better understanding of and answer questions about SNAP-Ed-
eligible California adults’ dietary practices (especially fruit and vegetable consumption), physical 
and sedentary activity, food insecurity, body weight, knowledge and awareness of the Campaign, 
and modifiable factors that may influence these behaviors including out-of-home eating, social 
norms, school, neighborhood, and worksite environments, poverty status, as well as related 
knowledge, attitudes, and beliefs. These findings inform planning, delivery, refinement, and 
evaluation of Network interventions.  
 
Specifically, the data allow us to monitor changes in dietary, physical activity, food security, and 
weight status trends over time; correlate key behavioral measures with  (1) knowledge, attitudes, 
and beliefs, (2) positive/negative lifestyle choices, (3) supporting/inhibiting environmental 
factors, (4) demographic factors, and (5) health indicators and outcomes; and investigate 
relationships between the target populations and Campaign activities.   
 
Scope, Design, Measures, and Data Collection: 
Four surveillance and monitoring surveys are used.  Each makes a unique contribution due to 
comparibility with other state and national data (BRFS), ability to follow the population at a more 
localized level (CHIS), focus on issues pertaining to women (CWHS), or provide  the opportunity 
to investigate a broad range of topics that relate to the areas of our intervention and 
communications activity (CDPS).  

See d. Project Description, Narrative Summary for more details about conduct of these surveys.  

 
Plans for using the results 
Investigating and compiling results for the SNAP-Ed eligible populations is the primary focus of 
this project.  Surveillance results will be used to identify key characteristics of SNAP-Ed eligible 
populations and changing trends; evaluate California’s progress toward meeting the 2010 Dietary 
Guidelines for Americans, Healthy People 2020 objectives, and Objectives in the Network State 
Plan; inform and prioritize Campaign and program activities; and triangulate data with other 
similar data sources to contribute to evaluation of the Network as a whole, increasing program 
integrity and impact. They also link knowledge, attitudes, and beliefs to key behaviors and 
identify disparities and gaps in consumer knowledge and awareness, enabling our contractors to 
best determine where to direct their resources and intervention efforts.   
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Previous Evaluation:  
State surveillance has been used to evaluate the California 5 a Day Campaign and California 
Nutrition Network for Healthy, Active Families as a whole.  Supplemental trend data (the 
California BRFS) comparable to national data (BRFSS) supported data triangulation and allowed 
more latitude to examine emerging issues among SNAP-Ed eligible women (CWHS) and low-
income food insecure populations.  Large data sets (CHIS) across age groups allowed staff to 
examine factors affecting SNAP-Ed eligibles in more detail and provide our contractors with 
county strata and regional level data. All of these surveillance systems contain questions to assess 
fruit and vegetable consumption, which thereby allows us to monitor California’s progress 
towards meeting the 2010 Dietary Guidelines for Americans, especially for the fruit and 
vegetable consumption of SNAP-Ed-targeted populations. 
 

4. Coordination Efforts 
 

The Network requests representatives from WIC, Project LEAN, UC Berkeley Center for Weight 
& Health, UCLA, National Cancer Institute, National Institutes of Health, Centers for Disease 
Control, Office of Women’s Health, UC-FSNEP, academics, representatives from local and 
regional projects, and other experts in the field to review and contribute to revisions of the CDPS.  
Stakeholder interviews or meetings with state-level department personnel, projects, and local 
contractors for relevant surveys are conducted to gain insight into needs for data collection and 
reporting activities.  Information gained from stakeholder interviews is utilized to develop 
potential data reporting and topics that are relative to needs of SNAP-Ed-related project activities 
on the statewide and local level. 

The Network staff participates in the users’ group committees of external surveys: CWHS, CHIS, 
and BRFSS. The Network collaborates closely with WIC and CDSS when participating on survey 
design for CWHS. CWHS data analysis is done separately for WIC’s requested population of 
interest, women enrolled in the WIC program and all women ages 18 – 44.  The Network also 
provides SNAP-Ed-eligible population data for WIC programs. It is through the Network’s efforts 
that for the first time, there is now a mechanism by which to analyze California BRFS data both 
by SNAP participation and by SNAP-qualifying income level.  

Data are widely disseminated through all the mechanisms described under i. Key Performance 
Measures/Indicators, and the Network is readily responsive to requests for information from 
WIC, and other members of the State Nutrition Action Plan working group. 

 



Budget Cover Sheet
FFY 2012

*State Share Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 0.00%
Fringe Benefits 0.00%
Subcontractors 0.00%

Contracts/Grant Agreements
Operating 0.00%
  Non-Capital Equipment Supplies
  Building Space
  Maintenance
Other Costs 0.00%
  Materials
Travel 0.00%
Equipment & Other Capital 0.00%
Indirect Costs 0.00%

Total State Share 0.00%

*State Share Not Applicable--100% Federal Share Project

Federal Share Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 0.00%
Fringe Benefits 0.00%
SubContracts   0.00%
  Contracts/Grants/Agreements -$                          
Operating -$                          0.00%
  Non-Capital Equipment Supplies -$                          
  Building Space -$                          
  Maintenance
Other Costs 67,200$       126,900$        59,700.00$               88.8%
  Materials -$                          
Travel -$                          0.00%
Equipment & Other Capital  0.00%
Indirect Costs -$                          0.00%

Total Federal Share 67,200.00$  126,900$        59,700.00$               88.8%
 

Organization: Behavioral Risk Factor Survey (BRFS)
Contract Number:  

* 88.8% increase explanation - In 2011, 6 fruit and vegetable consumption and 8 physical activity behavior 
questions were included as part of the CDC core questionnaire.  These questions are not included on the 
even year core surveys (e.g. 2012), so if these data are wanted, Network  will need to pay to have them 
included.

FFY 12 Plan 1 of 1  07262011
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

Research and Evaluation Unit - Project #3 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: Statewide Surveillance of Adults, Low-Income Segments 

a. Related State Objectives 

Related State Objectives includes #1, #2, #8 

b. Audience 
Gender: Female and male (CDPS,1#* CA BRFS,2#* CHIS,3#*) Female only (CWHS,4#*) 

Ethnicity: All races and ethnicities with specific targeting for African American and 
Latino/Hispanic populations (specific targeting for CDPS only)  

Languages: English, Spanish, and select Asian languages  

(CDPS, CA BRFS, CWHS, – English and Spanish); (CHIS - English, Spanish, Cantonese, 
Mandarin, Vietnamese, and Korean)  

Ages: 18+ years (CDPS, CA BRFS, CWHS, CHIS) 

c. Focus on SNAP Eligibles 
All of the surveillance funded through the Network by USDA SNAP funds is designed to pay 
only for Supplemental Nutrition Education Program (SNAP) or SNAP-Ed-eligible consumers; 
other sources are sought to pay for the SNAP-Ed 130-185% Federal Poverty Level (FPL) and 
>185% reference populations.  
 
Income Targeting Data Source: 
Besides obtaining participation at location-based proxy sites, other surveillance activities will be 
based on the following data sources:  

SNAP telephone listing without identifying information; non-identified household size and 
income; Network GIS Census Tract Data; and WIC Income Guideline Qualifications.  State 
surveillance includes those with household incomes <130% FPL. 

d. Project Description 
Key Strategies: This surveillance project collects critical information used in the design, 
refinement, and evaluation of State SNAP-Ed interventions to ensure the greatest impact on 
SNAP eligibles across California.  Network conducts a statewide survey to monitor trends and, 
where possible, compare changes among SNAP-Ed-eligible population segments of adults.  This 
is supplemented with data from four external statewide surveys of the general population (costs 
are pro-rated), each contributing unique information.   
 
Key Educational Messages: These surveys help SNAP-Ed providers gain a better understanding 
of dietary quality, physical activity, food security, and weight status among SNAP-Ed audiences.  
They also assess related beliefs, attitudes, and knowledge and upstream factors that influence 

                                            
1 California Dietary Practices Survey 
2 California Behavioral Risk Factor Survey 
3 California Health Interview Survey 
4 California Women’s Health Survey 
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these issues such as poverty, social norms, and barriers in the home, community, worksites, and 
schools that influence intervention success on prevention of obesity and other chronic disease. 
  
Intervention Sites: Households statewide with over-samples of SNAP participants and other 
persons with household incomes < 130% FPL 
 

Projected Number of Contacts:5 

Projected Total Contacts: 59,152   – 1,452 (CDPS); 47,614 (CHIS adults); 5,347 (BRFS); 4,739 
(CWHS)  
 
Direct Contacts: 14,075 very low-income persons 
SNAP-Ed (<130% FPL): 14,075   – 950 (CDPS); 10,427 (CHIS adults); 1,193 (BRFS); 1,505 
(CWHS)        
 
Non SNAP-Ed (>130% FPL)6: 45,077 – 502 (CDPS); 37,187 (CHIS adults); 4,154 (BRFS); 
3,234 (CWHS)  
 
Narrative Summary: 
This project will focus on obtaining a comprehensive picture of the SNAP-Ed-eligible population 
in California with focus on current and likely SNAP participants where appropriate, to maximize 
the effectiveness of SNAP-Ed and track SNAP-Ed successes.  The CWHS and BRFS will be 
administered in FFY 2012.  State surveillance efforts will focus on testing and refining the survey 
instruments, administering the surveys, collecting and processing the data for CDPS, and 
conducting statistical analysis and disseminating the findings for all surveys. If it is a year when a 
given survey is not being administered, planning and data analysis activities take place for that 
survey, and analyses of the prior year’s survey is prepared. 

Computer-assisted telephone interviews are administered to adults from randomly-selected SNAP 
households (with over-sampling of Latino, African American, and lower income adults in the 
CDPS);  CHIS, BRFS, and CWHS include general statewide samples of adults.  

e. Summary of Research 
Surveillance is vital to demonstrate impacts of California SNAP-Ed interventions and provide key 
insights to improve the effectiveness of SNAP-Ed programs that target an estimated population of 
10 million SNAP-Ed eligible persons (< 185% FPL).7,8  It provides the Network with the 
necessary means to develop a thorough picture of the SNAP-Ed-eligible population of the state of 
California.  The availability of the SNAP-participating household telephone list for random digit 
dialed surveys has made it feasible to survey this segment.  See Section A. b. Nutrition-related 
behavioral and lifestyle characteristics of Food Stamp Program-eligible adults in California 
for a thorough description of recent findings from the surveillance surveys described in this 
project. 

                                            
5 For CDPS the estimate used for SNAP-Ed was based on the 2009 CDPS response rate; data collection will occur again in late FFY 2011. For the CWHS, 
the estimate used for SNAP-Ed was the observed 31.8% of the 2010 CWHS sample ≤ 130% FPL. For the BRFSS, the estimate used for SNAP-Ed was the 
observed 28.0% of adults ≤ 130% FPL of the 2010 BRFSS sample. For CHIS, the estimate used for SNAP-Ed was the 21.9% of adults < 130% FPL in the 
2009 CHIS sample.  
6 The amount of Network SNAP-Ed  funding requested has been pro-rated from total survey costs based on a percentage equal to (for Network surveys) or 
less than (for external surveys) the proportion of the sample population coming from households living at incomes ≤ 130% FPL.  Network funding for 
BRFS and CWHS is less than 10% and 0% for CHIS --significantly less than the 20% of the State population representing SNAP-Ed  eligible persons 
(<130% FPL). In all cases, non-SNAP-Ed   funding is obtained for the comparison non-SNAP-Ed  samples. 
7 U.S. General Accounting Office. (2004). Nutrition education: USDA provides services through multiple programs, but stronger linkages among 
programs are needed (GAO-04-528). Washington, DC: U.S. Government Printing Office. 
8 McClelland JW, Keenan DP, Lewis J, Foerster S, Sugerman S, Mara P, Wu S, Lee S, Keller K, Hersey J, Lindquist C. Review of evaluation 
tools used to assess the impact of nutrition education on dietary intake and quality, weight management practices, and physical activity of low-
income audiences. J Nutr Educ. 2001;33 Suppl 1:S35-48. Review. 
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f. Modification of Project Methods/Strategies 
State surveillance instruments are revised annually (CWHS, BRFS) or biennially (CDPS, CHIS) 
to incorporate the most relevant nutrition, physical and sedentary activity, food security, and 
weight-related issues facing SNAP-Ed-groups and help refine Network programs and campaigns.  
Literature reviews, scientific peer review, cognitive testing, and field testing are used to 
determine the final survey questions.   

g. Use of Existing Educational Materials 
State surveillance educational materials include survey instruments, data tables, survey reports, 
fact sheets, presentations, consumer briefs/newsletters.  Several survey instruments are available 
in Spanish (CDPS, CWHS, BRFS, CHIS).  CHIS is also produced in Cantonese, Mandarin, 
Vietnamese, and Korean.   
 
Publications of findings from the CDPS and BRFS are available on the website 
http://www.cdph.ca.gov/programs/CPNS/Pages/default.aspx and from the CWHS on 
http://www.cdph.ca.gov/programs/owh/Pages/default.aspx ; CHIS data is used extensively to 
provide formative data to our counties and Regions and for statewide planning for special 
populations. 

h. Development of New Educational Materials 
Existing materials will be updated as more recent survey data become available (See i). 

i. Key Performance Measures/Indicators 

The Network maintains an extensive Research and Evaluation Statewide Surveys webpage9  The 
most basic, straightforward performance measure is data tables.  The webpage contains 
completed sets of a minimum of 40 data tables for CDPS that describe status and changes in 
dietary intake, physical activity, and food insecurity of California SNAP-eligible adults.  In FFY 
2011, over 90 2005 CDPS and 90 2007 CDPS tables were published on the website. It is 
anticipated that 2009 CDPS tables will be posted in late FFY 2011 or early FFY 2012.  

Oral presentations and posters are another key performance measure; in FFY 2011 an oral 
presentation on self-reported BMI change and juice vs fruit and vegetable consumption and its 
relationship to poverty/SNAP participation status was presented at the 2011 national BRFSS 
conference. At the same conference, a poster presentation about the changing measures of fruit 
and vegetable consumption on the BRFSS survey instrument was also presented. Also in FFY 
2011, a poster presentation using CDPS sugar-sweetened beverage data was presented at the 
138th Annual Meeting of the American Public Health Association.10 Appropriate venues for 
presentation of surveillance data will continue to be identified and employed in FFY 2012. 

Publishing findings is a third key performance measure.  During FFY 2011, the Office of 
Women's Health released 5 CWHS data points (2006-2007) written by Network Research and 
Evaluation Unit team members - Disparities in Prevalence of Obesity, Health of Women 
Receiving Food Stamps, Diet Quality by Household Food Security Status, Hispanic Women’s 
Fruit and Vegetable Consumption by Years in the United States, and Overweight and Obesity 
among Women Trying to Become Pregnant.  Based on CWHS 2009 data, REU team members 
wrote five additional data points on weight control strategies, perceptions of body weight, food 
insecurity and chronic disease, soda consumption and breakfast consumption. In 2012, the 5 2009 
data points will be released and additional data points will be developed to highlight the targeted 
health behaviors among the SNAP-Ed target audience based on CWHS 2010 data. In late FFY 

                                            
9 http://www.cdph.ca.gov/programs/CPNS/Pages/ResearchEvaluation.aspx  
10 Keihner, A., Linares, A., Mitchell, P., & Sugerman, S. (2010). 2007 Soda and Sweetened Beverage Consumption Among Children and Adults 
in California: What Factors Really Make a Difference? Poster Presentation at the 138th Annual Meeting of the American Public Health 
Association -- Social Justice: A Public Health Imperative, Denver, CO, November 6-10, 2010.  
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2011 we anticipate publishing a topline report utilizing CDPS sugar-sweetened beverage 
regression data, and three factsheets highlighting key facts that emerged from the 2009 CDPS as 
they pertain to the Latino Campaign, the African American Campaign, and the Worksite 
Program. In FFY 2012, work will begin on an overweight regression analysis. Findings will 
either be presented by presentation, brief report, or both methods. Production of additional 
surveillance reports will occur during FFY 2012 if findings indicate a need and staffing permits. 
 

3. Evaluation Plan 

Project for which evaluation is associated:   
Surveillance is associated with the overall Network for a Healthy California interventions, 
including local, regional, and media efforts.  

 

Evaluation Type:  
Surveillance and Outcome: Annual and biennial survey findings evaluate the current impacts of 
SNAP-Ed.  In addition, the ongoing surveillance methods provide evidence of the cumulative 
effects of Network and other interventions over time.   

Questions that will be addressed 
These surveys are used to gain a better understanding of and answer questions about SNAP-Ed-
eligible California adults’ dietary practices (especially fruit and vegetable consumption), physical 
and sedentary activity, food insecurity, body weight, knowledge and awareness of the Campaign, 
and modifiable factors that may influence these behaviors including out-of-home eating, social 
norms, school, neighborhood, and worksite environments, poverty status, as well as related 
knowledge, attitudes, and beliefs. These findings inform planning, delivery, refinement, and 
evaluation of Network interventions.  
 
Specifically, the data allow us to monitor changes in dietary, physical activity, food security, and 
weight status trends over time; correlate key behavioral measures with  (1) knowledge, attitudes, 
and beliefs, (2) positive/negative lifestyle choices, (3) supporting/inhibiting environmental 
factors, (4) demographic factors, and (5) health indicators and outcomes; and investigate 
relationships between the target populations and Campaign activities.   
 
Scope, Design, Measures, and Data Collection: 
Four surveillance and monitoring surveys are used.  Each makes a unique contribution due to 
comparibility with other state and national data (BRFS), ability to follow the population at a more 
localized level (CHIS), focus on issues pertaining to women (CWHS), or provide  the opportunity 
to investigate a broad range of topics that relate to the areas of our intervention and 
communications activity (CDPS).  

See d. Project Description, Narrative Summary for more details about conduct of these surveys.  

 
Plans for using the results 
Investigating and compiling results for the SNAP-Ed eligible populations is the primary focus of 
this project.  Surveillance results will be used to identify key characteristics of SNAP-Ed eligible 
populations and changing trends; evaluate California’s progress toward meeting the 2010 Dietary 
Guidelines for Americans, Healthy People 2020 objectives, and Objectives in the Network State 
Plan; inform and prioritize Campaign and program activities; and triangulate data with other 
similar data sources to contribute to evaluation of the Network as a whole, increasing program 
integrity and impact. They also link knowledge, attitudes, and beliefs to key behaviors and 
identify disparities and gaps in consumer knowledge and awareness, enabling our contractors to 
best determine where to direct their resources and intervention efforts.   
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Previous Evaluation:  
State surveillance has been used to evaluate the California 5 a Day Campaign and California 
Nutrition Network for Healthy, Active Families as a whole.  Supplemental trend data (the 
California BRFS) comparable to national data (BRFSS) supported data triangulation and allowed 
more latitude to examine emerging issues among SNAP-Ed eligible women (CWHS) and low-
income food insecure populations.  Large data sets (CHIS) across age groups allowed staff to 
examine factors affecting SNAP-Ed eligibles in more detail and provide our contractors with 
county strata and regional level data. All of these surveillance systems contain questions to assess 
fruit and vegetable consumption, which thereby allows us to monitor California’s progress 
towards meeting the 2010 Dietary Guidelines for Americans, especially for the fruit and 
vegetable consumption of SNAP-Ed-targeted populations. 
 

4. Coordination Efforts 
 

The Network requests representatives from WIC, Project LEAN, UC Berkeley Center for Weight 
& Health, UCLA, National Cancer Institute, National Institutes of Health, Centers for Disease 
Control, Office of Women’s Health, UC-FSNEP, academics, representatives from local and 
regional projects, and other experts in the field to review and contribute to revisions of the CDPS.  
Stakeholder interviews or meetings with state-level department personnel, projects, and local 
contractors for relevant surveys are conducted to gain insight into needs for data collection and 
reporting activities.  Information gained from stakeholder interviews is utilized to develop 
potential data reporting and topics that are relative to needs of SNAP-Ed-related project activities 
on the statewide and local level. 

The Network staff participates in the users’ group committees of external surveys: CWHS, CHIS, 
and BRFSS. The Network collaborates closely with WIC and CDSS when participating on survey 
design for CWHS. CWHS data analysis is done separately for WIC’s requested population of 
interest, women enrolled in the WIC program and all women ages 18 – 44.  The Network also 
provides SNAP-Ed-eligible population data for WIC programs. It is through the Network’s efforts 
that for the first time, there is now a mechanism by which to analyze California BRFS data both 
by SNAP participation and by SNAP-qualifying income level.  

Data are widely disseminated through all the mechanisms described under i. Key Performance 
Measures/Indicators, and the Network is readily responsive to requests for information from 
WIC, and other members of the State Nutrition Action Plan working group. 

 



Budget Cover Sheet
FFY 2012

*State Share Budget FFY 2010 FFY 2011 Amount Difference % Difference
Personnel Salaries 0.00%
Fringe Benefits 0.00%
Subcontractors 0.00%

Contracts/Grant Agreements
Operating 0.00%
  Non-Capital Equipment Supplies
  Building Space
  Maintenance
Other Costs 0.00%
  Materials
Travel 0.00%
Equipment & Other Capital 0.00%
Indirect Costs 0.00%

Total State Share 0.00%

*State Share Not Applicable--100% Federal Share Project

Federal Share Budget FFY 2011 FFY 2012 Amount Difference % Difference
Personnel Salaries 0.00%
Fringe Benefits -$                          0.00%
SubContracts    0.00%
  Contracts/Grants/Agreements -$                          
Operating -$                          0.00%
  Non-Capital Equipment Supplies -$                          
  Building Space -$                          
  Maintenance -$                          
Other Costs 136,500.00$  136,500.00$  $0 0.00%
  Materials $0 0.00%
Travel $0 0.00%
Equipment & Other Capital   $0 0.00%
Indirect Costs $0 0.00%

Total Federal Share 136,500.00    136,500.00  $0 0.00%
 

Organization: California Women's Health Survey (CWHS)
Contract Number:  

FFY 12 Plan 1  of 1  062811



State Level Project Summary Form Comm Dev, Adm and Info Tech  

 

FFY 12 Plan  Page 1 of 6 080211 
 

STATE LEVEL PROJECT SUMMARY FORM 

COMMUNITY DEVELOPMENT, ADMINISTRATION  

and INFORMATION TECHNOLOGY 

 

1. GOALS & OBJECTIVES (See State Level Objectives) 

2. Project Title: Community Development Project 1:  Local Operations 

a. Related State Objectives 
Related State Objectives include 1, 2, 3, 5, 7, 8, 9 

b. Audience 

Local Incentive Award (74), Non Profit Incentive Award (4), UC Cooperative 
Extension Program (39), and Special Project Contractors (13), Local Food and 
Nutrition Education (17),  and Faith-based projects (3) that provide nutrition 
education to all ages and ethnicities of Californians participating in the Food 
Stamp Program and SNAP-Ed-eligibles at 185% or below the FPL. See Project 
Summaries in Section B for specific audience characteristics in each contract, and 
Section D, Budget for complete list of all local projects. 

c. Focus on FSP Eligibles 
All of the program activities by USDA SNAP-Ed local contractors are designed to 
reach SNAP-Ed-eligible consumers and their families where they learn, work, 
shop, worship, live and receive other services. 

Income Targeting Data Sources 

Site verification of 50 percent or greater SNAP-Ed-eligible persons participating in 
program activities is based on the following data sources: 

Primary:  Network American Communities Survey (ACS) Census Tract Data-all 
races at 185%F PL   ACS Census Tract Data at 100% FPL for specific 
race/ethnicities. California Department of Education Free/Reduced Price Meal 
Participation rates and California Department of Education Child and Adult Care 
Food Program (CACFP) participation rates when applicable. 

Secondary:  Percentage participation for location-based proxy sites for “Likely 
FSP Eligibles” include food banks, food pantries, food stamp offices, Head Start, 
public housing, shelters/temporary housing, soup kitchens, TANF Job Readiness 
Program; percentage participation for location based proxy site for “Potential 
Eligibles” is WIC offices); other agency specific income data. 

See project summaries in Section B, a. Local Project Summaries  for expanded 
income targeting data for each contractor. 

d. Project Description 
Summary: 

Network staff will continue to provide programmatic, administrative, fiscal  and IT 
support at the State and local levels to established Local Incentive Awardees, 



State Level Project Summary Form Comm Dev, Adm and Info Tech  

 

FFY 12 Plan  Page 2 of 6 080211 
 

Nonprofit Incentive Awardees, and Special Projects to assure programatic and 
fiscal compliance with the USDA Guidance and SNAP-Ed Plan. 

Network staff will work with representatives from California Department of Social 
Services and California Welfare Directors to recruit 18-20 non-participating local 
health department  to participate for FFY 2012.  Health Departments will be 
funded to implement a pulic health nutrition approach to promote 2010 Dietary 
Guidelines and MyPlate.org to SNAP-eligible population.   

 

Key Strategies: 

1. Require template scope of work for school channel and local health 
department channel with standardized goals, objectives and activities with 
minimum required numbers reached based on budget allocation.  This 
standardization will allow channel-specific evaluation.   

2. Develop request for application (RFA) for FFY 2013 Network Plan for LIA, NIA, 
and Special Projects; conduct solicitation and provide contractors with 
teleconference trainings on the forms in the solicitation package; review and 
approve state share and federal share program and fiscal documents, assuring 
SNAP-Ed income targeting. 

3. Provide an orientation on Network policies and procedures to new agency staff 
and refresher orientations as necessary to accommodate staff turnover.  

4. Plan and conduct annual training(s) (face to face, web-based or 
teleconference) to participating agencies on programmatic policies and 
procedures.  Training curriculums are then posted on the Network website.   

5. Monitor and provide continuous technical assistance to 100% of contracts to 
ensure program and fiscal responsibility throughout FFY 2012. 

6. Conduct quarterly interactive all-contractor teleconferences to communicate 
state Network, CDSS, UC-FSNEP updates, new program resources, and 
policy clarifications. 

7. Network CDU Program Managers will conduct site visits annually with at least 
50% of local LIA and NIA contractors in FFY 2012 to ensure program quality 
and compliance with program policies and procedures (approximately 40 
agencies). This is based on FFY 2011 site visits conducted. Highest priority on 
site visits is to visit contractors who are renegotiating their contracts in the 
upcoming year and those needing face-to-face technical assistance. 

8. Network Program and Contract Managers will conduct one orientation and 
approximately 10 site visits with special projects in FFY 12. This is based on 
10 new Local Food and Nutrition Education (LFNE) contractors from FFY 2011 
solicitation. 

9. Program Managers will provide detailed programmatic analyses on all annual 
and final contractor progress reports submitted.  
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10. Continue working with the Research and Evaluation Unit to develop efficient 
processes and systems to implement the Education and Administration 
Reporting System (EARS).  

11. Continue working with California Association of Nutrition & Activity Programs 
(CAN-Act) to; a) provide co-staffing for the Network Statewide Collaborative 
Committee's Operations Subcommittee that is tasked to improve 
state/regional/local communications and administrative streamlining; 
Subcommittee activities will also continue to address findings from Network 
Contractor surveys, Regional Roundtables and USDA Administrative Reviews 
of the Network; b) provide peer support and grassroots leadership 
development through technical assistance and training to increase leadership 
and program management capacity; and; e) facilitate state/regional program 
planning and coordination. 

12. Continue to strengthen contract and program monitoring through support of 
Network IT Unit and the use of GIFTS and other databases. 

13. Partner with the Public Health Institute for FFY 2012 through a master contract 
to provide enhanced social marketing, fiscal resource development and highly 
specialized or technical personnel services that are not available through the 
State infrastructure to ensure that the Network is able to meet the goals and 
objectives of the proposed plan.   These services include comprehensive, 
coordinated technical expertise for designing and implementing specialized 
social marketing campaigns integrating a variety of communications activities.  

14. Partner with Runyon, Saltzman & Einhorn, Inc. to provide advertising, media 
and public relations support for the Network’s social marketing campaigns and 
the Regional Networks.     

15. Program and Contract Managers will follow-up on issues identified during PC 
Reviews, site visits, annual progress reports, and desk reviews to ensure 
programmatic and fiscal compliance and identify opportunities for technical 
assistance. 

16. Respond to CDPH, CDSS and USDA technical inquiries. 

17. Update Community Development Unit Resource Section of the website to 
include all approved resource for use by Network Contractors.   

 
18. Conduct survey of Network funded projects on resource needs and develop a 

plan to address gaps in resources with other Network Units.    
 

19. ChooseMyPlate.gov Rollout Plan - CDPH has sent Program Letter to Network-
funded contractors introducing the ChooseMyPlate.gov website and resources 
and explaining that the Network will be coordinating with the national 
promotion for FFY 2012 of MyPlate messages.  The MyPlate key messages 
and their Federal Fiscal Year (FFY) 2012 promotion timeframes are as follows: 

         • Make half of your plate fruits and vegetables (Sept. – Dec. 2011) 

         • Enjoy your food, but eat less (January – April 2012) 
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         • Drink water instead of sugary drinks (May – August 2012) 

These promotions will include development of template materials for Network-
funded contractors.   Harvest of the Month Workbook to be used in the 
Network school channel has already incorporated MyPlate messaging.   

Recommendations for local agencies from Program Letter: 

1)  Materials in the development progress - update to MyPlate image and 
new web link.  Include the message Make Half Your Plate Fruits and 
Vegetables” when possible. 

2)  For existing material - use up current inventory and update during your 
next reprint.  Contractors have through 9/30/2012 to convert materials. 

3)  Locally created materials that refer to MyPyramid or older Dietary 
Guideline messages should be revised over time as the Scope of Work 
allows. 

4)  Contractors must adhere to MyPlate Style Guide and Conditions of Use 
document.   

5)  MyPlate is an icon not a logo, and does not have to be on everything. 

6)  MyPlate may be used as an educational tool. 

7)  Only purchase nutrition education materials that are updated with 
MyPlate.   The California Healthy Kids Resource Center is in the process of 
identifying these resources.  This will be enforced immediately.  

8)  Remember to update resources, websites, newsletters, brochures, 
posters, lesson plans, PowerPoint presentations, and display materials. 

The complete transition to ChooseMyPlate.gov will take approximately one 
year.   

Key Educational Messages for Contractors: 

1. Successful projects require compliance with SNAP-Ed Plan Guidance. 

2. Documentation of allowable expenditures and accurate time reporting is 
required for reimbursement.  

3. Nutrition Education messages for target audience will be based on 2010 
Dietary Guidelines for Americans and MyPyramid.com, with focus on 
increasing fruit and vegetable consumption, increasing physical activity to 60 
minutes a day for children and 30 minutes a day for adults, achieving balanced 
caloric intake and expenditure, and promotion of SNAP (known as CalFresh in 
California) to help those with low resources obtain healthy food choices.   

4. Incorporate new USDA icon that replaces MyPyramid.com into Network 
campaigns and coordinate launch/roll out with local agencies.  
www.ChooseMyPlate.gov   

 
5. Fruits and Veggies – More Matters™ if adopted by the Network. 
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6. Encourage and support the promotion of the Champions for Change and 
Network brand.  

7. Coordinate with UC-FSNEP. 

Intervention Sites: 

LIA, NIA and Special Project intervention sites include community locations, 
school districts, county offices of education, local health departments, WIC offices, 
community settings in qualifying census tracts. See project summaries in Section 
B, a. Local Project Summaries for expanded intervention site data on each 
contractor. 

Projected Number of Contacts: 

Direct Contacts: 2.2  million SNAP-ED eligibles through LIA, NIA, UC-FSNEP and 
Special Project Contractors. 

e. Summary of Research 

Results of most recent statewide surveillance data and individual contractor 
evaluation results are used to provide guidance to local contractors to improve 
SNAP-ED in their communities.   

f. Modification of Project Methods/Strategies 

See project summaries in Section B,a. Local Project Summaries for expanded 
project methods/strategies data for each contractor. 

g. Use of Existing Educational Materials 

All of the following materials will be updates to existing materials, produced in 
English and posted or linked on the Network website (except staff Desk Manuals 
and Technical Assistance Toolkit).  They are developed by state staff for Network 
contractors. They address guidelines both from USDA and the CDPH Contract 
Management Unit and include the following: 

 Local Incentive Award Program Guidelines Manual (semiannual updates; to 
include Preferred Material and Curriculum List) 

 Fiscal Guidelines Manual (semiannual updates) 

 Program Manager Desk Manual 

 Technical Assistance Toolkit:  Planning for Effective School-based Nutrition 
Education (internal use only) 

See project summaries in Section B, a. Local Project Summaries for expanded 
educational materials data on each contractor.   

h. Development of New Educational Materials 

See project summaries in Section B, a. Local Project Summaries for expanded 
educational materials data on each contractor.  

i. Key Performance Measures/Indicators 
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Completion of Key Strategies by state staff, including site visits as outlined in d. 
Project Description, Key Strategies, paragraph 6 and 7 by Network staff. 
See project summaries in Section B, a. Local Project Summaries for key  
performance measures/indicators on each local contractor.   

 
1. Evaluation Plan 

Process (internal):  GIFTS, an internal tracking system, provides status reports on 
Program and Contract Manager site visits, communications,  invoicing, Request 
for Application (RFA) documents, progress report analyses, etc.;  

Process (contractor): see annual SAAR data for contractor reach  

Outcome (contractor):  see REU Project #2 for Impact/Outcome Evaluation 
conducted by local contractors 

Evaluations of contractor training activities include: surveys of participants in 
annual fiscal and program trainings for local contractors; surveys of local agency 
participants in local/regional contractor orientations and subject matter 
trainings/workshops.Evaluation Tools: GIFTS  status reports, Web Based Survey 
Software, training surveys (participant satisfaction), and SAAR reports 

  

4. Coordination Efforts 

The Network will continue coordination with USDA funded programs, namely WIC, 
CDE, UC-FSNEP and the California Department of Social Services. Network staff 
are active partners in the State Nutrition Action Plan (SNAP).  The Network 
continues to work with both internal and external partners and Regional Networks 
to promote consistent nutrition education messages to CalFresh participants and 
other SNAP-Ed eligible audiences, to conduct activities that promote increased 
consumption of fruits and vegetables, increased physical activity and increased 
access to healthy foods. Through FANOut, the Network continues to work with the 
USDA Western Regional Office, local agencies, advocates, and other nutrition 
education and food security stakeholders, including local California Welfare 
Directors Association, California Association of Food Banks, America’s Second 
Harvest and California Food Policy Advocates on nutrition education and CalFresh 
promotion.  See project summaries in Section B, a. Local Project Summaries for 
coordination efforts of each contractor. 

  

 



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % DIFFERENCE

1,562,374 1,645,307 3,207,681 1,352,456 1,748,710 3,101,166 (3.32)           

274,458 59,288,324 59,562,782 30,858 60,253,519 60,284,377 1.21            

64,700 62,288 126,988 36,845 120,236 157,081 23.70          

  4. Materials 0 0 0 0 0 -              

  5. Travel 29,000 32,981 61,981 10,049 27,589 37,638 (39.27)         

  6. Administrative * 266,200 0 266,200 287,177 0 287,177 7.88            

  7. Building/Space and Other General Expenses * 190,000 551,248 741,248 160,000 508,979 668,979 (9.75)           

  8. Maintenance * 0 0 0 0 0 -              

  9. Equipment & Other Capital  Expenditures 190,477 0 190,477 0 0 (100.00)       

Total Direct Costs 2,577,209 61,580,148 64,157,357 1,877,385 62,659,033 64,536,418 0.59            

  11. Indirect Costs @11.6 % of Personnel Costs for 
State staff** 416,188 141,496 557,684 300,984 202,851 503,835 (9.66)           

  12.  TOTAL COSTS $2,993,397 $61,721,644 $64,715,041 $2,178,369 $62,861,884 $65,040,253 0.50            

**Indirect Cost rate for the State is 11.6% of total personnel costs and  PHI is 16.3% of total budget less subcontracts

  3. Non-capital Equipment/Supplies

See Appendices, Sction C, Staffing, and Section D, Budget Summary for detailed staffing and operating costs for state and Public Health 
Institute (PHI)

*Administrative and Maintenance costs for state included in the line Building/Space & Other General Expenses.  PHI budgets for Administrative costs 
separately

FEDERAL FISCAL YEAR (FFY) 2012 PROJECT BUDGET COVER SHEET (BCS)

NETWORK FOR A HEALTHY CALIFORNIA COMMUNITY DEVELOPMENT (combined with ADMINISTRATION INFRASTRUCTURE in FFY2011)
FFY2011 FFY2012

  1. Personnel Salaries/Benefits

All costs on the state side roll up to the detailed budgets and budget  justifications in Section C for staffing and Section D for operating costs.  
State staff in Section C are now identified by name and state level project budgeted under.

  2.Contracts/Grants/Agreements

FFY 2012 Plan 1 of 2 Revosed 10/3/2011



State Justifications

11. This increase is due to the indirect rate increasing from 8.6% in FFY 2011 to 11.6% in FFY 2012

PHI Justifications

2. PHI decrease due to elimination of consultants in FY 2012.
3. PHI decrease related to factoring FTE on Supplies for positions moved to other units in FY2012.
5. PHI decrease due to the decrease in personnel FTE.

7. PHI decrease due to the decrease in personnel FTE.

11. PHI decrease is related to the decrease in salaries/benefits and contracts/grants/agreements
9. Apparent decrease the result of a correction to the report line mapping of accounts which were previously included in line 9 in error.

10% Budget Changes Justifications

NOTE: In FFY 2012 Community Development, Administration and Infrastructure were combined as on state level project and 
therefore had one budget.  The budget for Community Development only in FFY2012 is presented in this document.

5. Reduced out-of-state trips is the reason for the decrease in this line.

3. The increase in this line item is due to the additional allocation of $2,808.30 added for each FTE.  This amount is presented in detail in the 
state document titled 4. FFY2012 CDPH Non-capital Equipment/Supplies

1. PHI decrease due to 1) moving a TAS II position funded in FY11 under Community Development to Regional Networks in FY12; and 2) 
moving 4 positions to other units for FY12 (MS III, DS II, TAS II, HE IV).

6. Apparent increase the result of a correction to the report line mapping of accounts which were previously included in line 9 in error.

FFY 2012 Plan 2 of 2 Revosed 10/3/2011
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Community Development 

FFY 2012 

 

Public Health Institute   

    

    

Federal Share Budget  

  1. Personnel Salaries/Benefits 1,352,456 
  2. Contracts/Grants/Agreements 30,858 
  3. Non-capital Equipment/Supplies 36,845 
  4. Materials 0 
  5. Travel 10,049 
  6. Administrative 408,763 
  7. Building Space 160,000 
  8. Maintenance 0 
  9. Equipment & Other Capital Expenditures 90,293  
10. Total Direct Costs 2,089,263 
11. Indirect Costs 16.3% 333,075 
12. TOTAL COSTS 2,422,338 

 

 

Costs included in Community Development which are 
allocated to State Summary Budget: Information 
Technology   
  6. Administrative 78,585
  9. Equipment & Other Capital Expenditures 90,293
11. Indirect Costs 16.3% 25,082 
12. TOTAL COSTS $193,960

 

 

Costs included in Community Development which are 
allocated to State Summary Budget: Training   
  6. Administrative 43,000
11. Indirect Costs 16.3% 7,009
12. TOTAL COSTS $50,009

 



Community Development 
Budget Justification 

 
 

 

FFY 12 Plan Page 2 of 10 093011 

Fiscal Year October 1, 2011 to September 30, 2012 
 

Personnel, Fiscal and Development Services for the Network for a Healthy 
California 

 
Community Development (Contract) 

 

CONTRACT – Community Development   Actual     

PERSONNEL FTE Monthly Months Total 
Program Director III 95% 8,896 12 106,753

Program Administrator III 100% 7,700 12 92,400

Program Administrator II 100% 5,503 12 66,035

Program Administrator I 100% 4,505 12 54,054

Health Educator IV (CalFresh) 0% 0 0 0
Health Educator III 100% 4,906 12 58,870

Health Educator III 100% 4,867 12 58,401
Development Specialist II 100% 5,168 12 62,013
Compliance Administrator 100% 6,067 12 72,800

Contracts Administrator II 100% 5,323 12 63,877

Contracts Administrator II 100% 6,249 12 74,986
Contracts Administrator I 100% 4,086 12 49,031

Administrative Assistant III 100% 4,279 12 51,346
Administrative Assistant III 100% 3,740 12 44,881
Administrative Assistant III 100% 3,889 12 46,672

Accounting Assistant III 100% 4,459 12 53,508

Accounting Assistant II 100% 3,849 12 46,192

Total       1,001,819

Benefits @ 35.00%       350,637

TOTAL PERSONNEL COSTS       $1,352,456 
 
In this table, one Health Educator IV is funded 100% under CalFresh Outreach Plan. 
 
OPERATING EXPENSES AND EQUIPMENT 
 

TRAVEL   

1.    Travel: In-State 10,049 

2.    Travel: National Conference/Out-of-State 0 

TOTAL  $10,049  
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1. Travel: In-state         

Staff Travel Rate Annual FTE Monthly Months Total 

Program Director III 2,030 95% 160.71 12 1,929

Program Administrator III 0 100% 0.00 0 0

Program Administrator II 0 100% 0.00 0 0

Program Administrator I 0 100% 0.00 0 0

Health Educator IV (CalFresh) 0 0% 0.00 0 0
Health Educator III 2,030 100% 169.17 12 2,030

Health Educator III 2,030 100% 169.17 12 2,030

Development Specialist II 2,030 100% 169.17 12 2,030

Compliance Administrator 0 100% 0.00 0 0

Contracts Administrator II 0 100% 0.00 0 0
Contracts Administrator II 0 100% 0.00 0 0
Contracts Administrator I 2,030 100% 169.17 12 2,030

Administrative Assistant III 0 100% 0.00 0 0
Administrative Assistant III 0 100% 0.00 0 0
Administrative Assistant III 0 100% 0.00 0 0

Accounting Assistant III 0 100% 0.00 0 0
Accounting Assistant II 0 100% 0.00 0 0

TOTAL TRAVEL: IN-STATE         $10,049 
 
Travel estimates are based on 70 percent of the calculated standard costs for the 
funding year 2011-2012 approved by the California Department of Public Health 
(CDPH). The line item -- travel -- has three levels (light, medium, and heavy) approved 
by CDPH.  The estimated cost per staff person at the heavy travel rate is $8,890, 
medium travel rate per staff person is $5,110 and the light travel rate is $2,030.  
 
In this table, one Health Educator IV is funded 100% under CalFresh Outreach Plan. 
 
 

2. Travel: NATIONAL CONFERENCE/OUT-OF-STATE  

Travel estimates for National Conference and Out-of-State travel are summarized here by 
staff member and included in the detailed travel justification on Section D Budget Summary, 
Travel, Public Health Institute. 
Personnel Conference Total
There are no national conference out-of-state travel costs for the 2011-2012 
funding year. 

$0 

TOTAL TRAVEL: NATIONAL CONFERENCE/OUT-OF-STATE $0 
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Equipment $15,000  

 
HP Black Ink Laser printers (3 printers at $5,000 each). 
 
 

Supplies -- General Expenses  

Personnel FTE Monthly Months Total

Program Director III 95% 182.87 12 2,195

Program Administrator III 100% 192.50 12 2,310

Program Administrator II 100% 192.50 12 2,310

Program Administrator I 100% 192.50 12 2,310

Health Educator IV (CalFresh) 0% 0.00 0 0

Health Educator III 100% 192.50 12 2,310

Health Educator III 100% 192.50 12 2,310

Development Specialist II 100% 192.50 12 2,310

Compliance Administrator 100% 192.50 12 2,310

Contracts Administrator II 100% 192.50 12 2,310

Contracts Administrator II 100% 192.50 12 2,310

Contracts Administrator I 100% 192.50 12 2,310

Administrative Assistant III 100% 192.50 12 2,310

Administrative Assistant III 100% 192.50 12 2,310

Administrative Assistant III 100% 192.50 12 2,310

Accounting Assistant III 100% 192.50 12 2,310

Accounting Assistant II 100% 192.50 12 2,310

TOTAL Supplies       $36,845 

Each line item is calculated per individual staff factoring in FTE.  The line item -- general 
expenses -- covers supplies; the standard approved cost per staff person approved for 
the California Department of Public Health (CDPH) for 2011-2012 is $3,300, plus an 
office automation allowance of $2,000 for computer workstation and peripherals. Staff 
budgeted for office automation are indicated by an asterisk. Estimated cost per person is 
based on 70 percent of the calculated standard costs. 
 
In this table, one Health Educator IV is funded 100% under CalFresh Outreach Plan. 
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CONTRACTUAL – Subcontracts  

1. Sacramento Tree Foundation 30,858

TOTAL CONTRACTUAL $30,858 

* Asterisked Subcontracts are subawards removed from the Indirect 
Costs Calculation. 

 

 
 

1.    Sacramento Tree Foundation $30,858 
         
The Sacramento Tree Foundation (STF) will provide nutrition education and physical 
activity promotions in one-on-one home visits and conduct two community health 
events.  STF will work in coordination with the Sacramento Municipal Utility District’s 
energy saving shade tree program in distributing fruit trees to Sacramento County 
residents in eligible census tracts.  STF will send Community Foresters to approximately 
1,000 residents, at approximately 500 homes, in eligible census tracts, to provide a five-
minute nutrition education promotion and physical activity promotions.  Community 
Foresters will distribute a nutrition education handout and sign up residents to receive 
fruit tree(s).  Fruit trees are to be paid for by non-Network funds.  STF will collaborate 
with Health Education Council to deliver two community health events reaching 
approximately 150 unduplicated participants.  The community health events will 
featuring nutrition education activities and materials, and a cooking demonstration and 
taste testing, as well as the distribution of the fruit trees.  As participants receive their 
fruit trees, they will fill out a survey to assess their knowledge of fruit and vegetable 
consumption and the benefits of physical activity.  A post-test will be disseminated to 
the participants three months after the community health event. 
 
 
 
 

OTHER – General Expenses   

1.    General Expenses State Standard Costs 39,078

2.    Facilities Operations State Standard Costs 160,000

3.    Other Operating Expenses 315,393

4.    Special Expenses 129,585

5.    Consultants 0

TOTAL  $644,056 
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1.    General Expenses State Standard Costs     

Personnel Monthly Months Total 

Program Director III 193.96 12 2,328

Program Administrator III 204.17 12 2,450

Program Administrator II 204.17 12 2,450

Program Administrator I 204.17 12 2,450

Health Educator IV (CalFresh) 0.00 0 0

Health Educator III 204.17 12 2,450

Health Educator III 204.17 12 2,450

Development Specialist II 204.17 12 2,450

Compliance Administrator 204.17 12 2,450

Contracts Administrator II 204.17 12 2,450

Contracts Administrator II 204.17 12 2,450

Contracts Administrator I 204.17 12 2,450

Administrative Assistant III 204.17 12 2,450

Administrative Assistant III 204.17 12 2,450

Administrative Assistant III 204.17 12 2,450

Accounting Assistant III 204.17 12 2,450

Accounting Assistant II 204.17 12 2,450

TOTAL     $39,078 
 
This budget subcategory includes routine printing, communications, and staff training 
line items based on 70 percent of the calculated standard costs for the funding year 
2011-2012 approved by the California Department of Public Health (CDPH).  Each line 
item is calculated per individual staff factoring in FTE.  The line item -- general 
expenses in the calculated standard costs -- covers supplies and is listed separately in 
this Budget Justification under supplies.  
 
The line item -- printing -- includes routine duplication and printing expenses and the 
estimated cost per staff person is $1,190. The line item -- communications -- includes 
routine mailing, postage, courier expenses, and data center costs.  The estimated cost 
per staff person is $1,050. The estimated cost for training per staff person is $210.  The 
annual estimated cost per staff person is $2,450 (Monthly cost is $204.17). 
 
In this table, one Health Educator IV is funded 100% under CalFresh Outreach Plan. 
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2.  Facilities Operations State Standard Costs Rate Months Total 

Program Director III 833.33 12 10,000

Program Administrator III 833.33 12 10,000

Program Administrator II 833.33 12 10,000

Program Administrator I 833.33 12 10,000
Health Educator IV (CalFresh) 0.00 0 0

Health Educator III 833.33 12 10,000
Health Educator III 833.33 12 10,000

Development Specialist II 833.33 12 10,000

Compliance Administrator 833.33 12 10,000
Contracts Administrator II 833.33 12 10,000
Contracts Administrator II 833.33 12 10,000

Contracts Administrator I 833.33 12 10,000
Administrative Assistant III 833.33 12 10,000

Administrative Assistant III 833.33 12 10,000
Administrative Assistant III 833.33 12 10,000
Accounting Assistant III 833.33 12 10,000

Accounting Assistant II 833.33 12 10,000

Total     $160,000 
 
The annual rate for facilities operations per staff person is $10,000 based on the 
calculated standard costs for the funding year 2011-2012 approved by the California 
Department of Public Health (CDPH).  This line item is calculated per individual at the 
monthly rate of $833.33, and $166.67 at 20% for one employee covered under another 
fund. 
 
In this table, one Health Educator IV is funded 100% under CalFresh Outreach Plan. 
 
 
 

3.   Other Operating Expenses   

A.   Minor Equipment 75,293

B.   Outside Temporary Help 238,000

C.   Employee Recruitment 2,100

Total $315,393 
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A.   Minor Equipment 75,293 

Total 75,293 
 
Minor equipment includes desktop computers and peripheral equipment, laptop 
computers, portable LCD projectors. With the anticipated upgrade to Windows 7 in FFY 
2012, replacement computers will be provisioned for each staff member. Estimates for 
the Minor Equipment budget are based on historical costs as detailed on the attachment 
to this budget justification. 
 
 

B.   Outside Temporary Help 238,000 

Total 238,000 
 
To assure program compliance and continuation of services in times of unpredictable 
turnover and to meet short-term needs, temporary staffing agencies are utilized to fill 
gaps on a limited basis for positions such as clerical support, desktop publishing, web 
services, accounting technicians, and IT staff. Budget is based on historical costs. 
 
 

C.  Employee Recruitment 2,100 

Total 2,100 
 
Job advertisements or announcements via specialty channels specific to the discipline 
needed, within the university and/or research institute network, and if appropriate in 
major metro newspapers. Based on historical costs at approximately $525 per 
recruitment. 
 
 

4.   Other – Special Expenses (Conferences, Publications and 
Production) 

  

A.   Conferences and Meetings 43,000

B.   Web Publication  78,585

C.   Subscription 8,000

Total $129,585 
 
 

A.  Conferences and Meetings  

1.  Planning for the Network Annual Conference 43,000

Total 43,000
 
Staff will begin planning for the Network Annual Conference in FY2012.  Planning will 
include the development of relevant topics and themes with the assistance of key 
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stakeholders, comprehensive conference logistics, and identification of a suitable facility 
to convene the conference. Funding includes deposit for Conference venue. 
 
 

B.  Web Publication  

1)      Internet Service 10,200

2)      Specialized Data Collection/Reporting Software 68,385

Total $78,585 
 
 
 

1)    Internet Service 10,200
 

Internet Service provider for Network Campaigns Websites ($850/month x 12 
months = $10,200). 

 
 

2)    Specialized Data Collection/Reporting Software 68,385
 

 Maintain annual licenses for Adobe Acrobat Professional, Pagemaker, 
Photoshop, MS Project, MS Office and MS Windows XP, Web meeting 
software. Software will enable staff to work collaboratively with other CDPH 
programs that use this software. Web based data collection/reporting system for 
local incentive awardees, contractors, includes but not limited to GIFTS contract 
management software, EARS support data collection software licensure, 
support and program upgrades. Estimates for the Specialized Data 
Collection/Reporting Software budget are based on historical costs as detailed 
on the attachment to this budget justification.  

 
 

C.  Subscription 8,000

Total 8,000
 
Subscriptions to periodicals and other pertinent published material for the program 
staff’s general information. The FFY 2012 budget for periodicals and resources is based 
on historical costs and sometimes includes multiple copies for staff development. A list 
of potential periodicals and resources is included as an attachment to this budget 
justification. 
 
 

4.  Consultants  

There are no consultant costs budgeted for FFY 2012. 0

    Total  $0 
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TOTAL OPERATING EXPENSES AND EQUIPMENT1 $736,807 

TOTAL PERSONNEL $1,352,456 

DIRECT COST TOTAL $2,089,263 

INDIRECT CHARGES @ 16.3%1  $333,075 

TOTAL BUDGET $2,422,338 
 
 
1. Note Indirect rate 16.3% is applied to direct cost excluding equipment and contractual. 
Items marked with an asterisk under Subcontracts constitute true subawards and are 
removed from the Indirect Costs calculation. Items without this mark are vendor type sub 
agreements and are burdened with indirect costs per PHI’s federally negotiated indirect cost 
rate and base agreement. The modified direct cost is $2,043,405 
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October 1, 2011 to September 30, 2012 
 
 

Community Development (Contract) 
 
Minor Equipment  
 

The costs below are included in the minor equipment budget. Estimates are based 
on historical costs. 
 

 
 
 

Minor Equipment Item Quantity Price Budget 
Replacement Desktop Computers and Peripheral 
Equipment for PHI Staff 

65 $600 $39,000 

Laptop Computers 6 $1,800 $10,800 
Replacement of Portable LCD Projectors 3 $1,000 $3,000 

Printers Shared by PHI Staff 4 $850 $3,400 
APC Backup Power Units for Desktop Computers 40 $59 $2,360 

Ergonomic Keyboards 25 $55 $1,375 

Non-Standard Mouse (e.g.,ergo, rollerball, left-hand) 20 $60 $1,200 
Cordless Headsets 20 $80 $1,600 
Multi-Line Conference Phone 1 $500 $500 

Encrypted Flash Drives 20 $100 $2,000 
Paper Shredder 1 $100 $100 

Graphics Adapter 1 $3,900 $3,900 

       
Subtotal      $69,235 

Tax      $6,058 
Total      $75,293 
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October 1, 2011 to September 30, 2012 
 
 

Community Development (Contract) 
 
Specialized Data Collection/Reporting Software 

 
The costs below are included in the Specialized Data Collection/Reporting Software 
budget. Estimates are based on historical costs. 
 

 
 
 

Software Names Vendors Cost 
      

General Software and Support     

GIFTS, WebEx Internet Meetings, 
Jangomail, Miscellaneous Other Software 

Microedge, WebEx, Silicomm 
Corp., Lypha, Verio, etc. 

$48,000

Adobe Acrobat Replacement Licenses for 
Windows 7 Upgrade 

Folsom Technology, Granite 
Data Solutions 

$12,935

Adobe Captivate, MS Visual Studio, MS 
Visio Pro 

Folsom Technology, Granite 
Data Solutions 

$6,000

Survey Monkey Survey Monkey $600

ArcView GIS ESRI $850

      

Total   $68,385
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October 1, 2011 to September 30, 2012 
 
 

Community Development (Contract) 
 
 

Subscription: Periodicals and Resources 

The FFY 2012 budget for periodicals and resources based on historical 
costs includes the following item and sometimes include multiple copies for staff 
development. (40 @ $200 = $8,000) 

Dr. Richters Fresh Produce Guide 
Daily Newspapers (e.g., SF Chronicle, Los Angeles Times, New York Times) 
Obesity and Weight Management 
Group Email Subscription Service 
Web Conferencing Services 
Social Marketing Quarterly 
Nutrition Action Newsletter 
News Articles Retrieval 
Physical Activity Booklet 
Project Citizen Teachers Guide and Booklets 
Public Policy and Planning 
Mindless Eating 
Social Innovation Review 
Youth in Youth Step by Step Guide 
Covenent w Black Americans 
The State of Black America Report 
The State of Black Women Report 
The Measured of America Human Development Report 
Stock Photos for printing 
Complete Food & Nutrition Guide 
Latino Translation Resources 
Web Design Resource Materials 
Computer Program Resource Materials 
Post Harvest Quality and Food Safety 
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

The Network for a Healthy California Materials Clearinghouse 

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: Network Materials Searchable Clearing House  

a. Related State Objectives: 

Objectives 1, 2, 3, 5 and 6 

b. Audience  

Gender: Female and Male 

Ethnicity: All Ethnic Groups 

Languages: English, Spanish, and Cantonese 

Ages: All ages (varies with curriculum)  

 

      c.  Focus on SNAP Eligibles 
This is a resource for SNAP-Ed participants and eligible and Network funded Projects working 
with SNAP-Ed participants and eligible.  
This is a Clearinghouse of Network-approved (existing) SNAP-Ed nutrition education resources, 
materials and recipes. 
 
Income Targeting Data Source:   
 
Network funded contracts working with SNAP-Ed eligible clients using American Community 
Survey (ACS) census tracts and/or Free/Reduced Price Meal (FRPM) Data Sheet 

d. Project Description 

Key Purpose: Increase the availability of Network for a Healthy California approved resources 
including nutrition education materials and recipes to intermediaries serving SNAP-Ed eligible 
individuals and families. To reduce contractor staff time in locating and identifying  
Network-approved materials, and to reduce Network staff time in assisting contractors and in the 
verification of submitted nutrition education materials and recipes. 
 
Key Strategies: Provide a searchable database that is accessible over the Internet that complies 
with CDPH Information Technology requirements.  This may be an external Sharepoint site.   
 
Key Educational Messages:   
All messages will be consistent with United States Department of Agriculture (USDA) SNAP-Ed 
Guidance and supportive of the 2010 Dietary Guidelines for Americans.  

 Make half your plate fruits and vegetables, eat whole grains, and switch to fat-free or low 
fat milk products.  

 Increase physical activity and reduce time spent in sedentary behaviors as part of a 
healthy lifestyle. 
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 Maintain appropriate caloric balance during each stage of life.   

 Reduce intake of sugary beverages.  

 Childhood obesity is at an all time high in California 

Intervention Sites:  
 
ACS allowable census tracts 
 
Projected Number of Contacts:   
 
Network funded contractors 
Other Network funded states 
Intermediaries working with SNAP-Ed clients 
 
Narrative Summary:  
 

The project includes the design and development of a nutrition education materials database and 
a recipe database with searchable interfaces to be placed on the Network’s Internet site or 
Sharepoint site, depending on CDPH IT requirements.   Password requirement will insure 
targeting to intermediaries working with eligible and participating SNAP-Ed clients.  
 
The Local Incentive Awardee Program Guidelines Manual encourages contractors to use 
Network-approved materials for conducting nutrition education and physical activity promotion.  
The guidelines manual provides a list of examples of USDA and Network produced titles of 
nutrition education and physical activity promotion materials along with three websites. The 
Network’s Toolbox for Community Educators, which is included in the list of websites, contains 
fifteen pertinent lessons.  Contractors are required to research and identify existing nutrition 
education and physical activity promotion materials for use in their programs.  They are also 
reminded that there are many Network-approved materials available to them.  Unfortunately, 
searching for appropriate materials and identifying them as Network-approved is a cumbersome 
and time-consuming task.  Network-approved materials are scattered about various websites and 
in some cases not clearly identified as Network-approved.  Further, Program Managers are often 
tasked with answering questions regarding Network-approved materials and verifying whether the 
contractor-selected material is in fact Network-approved. 
 
Network-approved materials should be simple to locate and identify in order to aid contractors in 
complying with the requirements.  Supplying a centralized, searchable database for recipes, 
nutrition education, and physical activity promotion materials would reduce contractor and 
Network staff time and assure selected materials are Network-approved and up to date.  Further, 
Network staff would have the ability to modify and update nutrition education materials to meet 
current Network standards. 
 
Network staff will identify Network-approved nutrition education materials, convert the materials to 
a PDF document (if necessary), and provide metadata (i.e., title, age group, format, nutrition 
topic, length, etc.) to each document.  For nutrition education materials that have not previously 
been approved, Network staff will conduct a review and approval process, if modifications are 
needed Network staff will provide this in the document, and follow the steps stated above.  For 
proprietary materials, a description will be provided along with a hyperlink to the proprietor’s 
website.  The maintenance of the databases will include the submittal, modification, and 
conversion of newly approved nutrition education materials and recipes.  The documents will 
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need to be branded and date stamped in some manner as to identify them as being  
Network-approved on a given date. 
 
The Web Services Group can address the nutrition education materials database and search tool 
for the Network for a Healthy California Internet website or external Sharepoint site.   
 

     e. Summary of Research:  
           Database will contain approved and tested curriculum.   

      f. Modification of Project Methods/Strategies 

     This is a new project for the Network.  

     g. Use of Existing Educational Materials:  

            Database will be the Clearinghouse for existing resources and materials. 

     h. Development of New Educational Materials:  

            New materials will not be developed under this project.   

     i. Key Performance Measures/Indicators.  

 Percentage of Network funded projects using the database 
 The satisfaction of Network funded projects using the clearinghouse/data base with respect to 

usefulness, easy of finding resources they need, ability to download.   
 

3. Evaluation Plan 

Annual satisfaction survey of Network Contractors (LIAs, NIAs and Special Projects) that have used 
the database to determine its usefulness, additional resources needed, easy of finding resources, 
and more. 

 

4. Coordination Efforts 

The Community Food Access and Community Development Units will provide the metadata, 
review, modifications, and submittal to the database.  It is recommended that Network staff from 
these units be allocated the software programs and training to accomplish the stated tasks.  Staff 
working on material review and modifications will need to be equipped with and trained in Adobe 
Acrobat Pro 9.  Network Staff will work with CanAct Sub Operations Committee to ensure that 
there is input from local agencies as to the resources and the design of the 
Clearinghouse/database.   
 

 



BUDGET COVER SHEET
FFY 2012

Clearinghouse

 
Federal Share Budget FFY 2012  
Personnel Salaries 30,500.00$          
Fringe Benefits 8,540.00$            
Operating 600.00$               
Equipment & Other Capital 796.00$               
Travel 3,216.00$            
Subcontractors -$                    
Other Costs 7,000.00$            
Indirect Costs 7,714.00$            

Total Federal Share 58,366.00$          

Organization:  TBD
Contract Number: TBD
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FEDERAL SHARE BJ
Clearinghouse

October 1, 2011 - September 30, 2012

Contractor To be determined

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total FTE   
(as a decimal) 

4. Percentage 
FTE Time for 
Administrative 

Duties

5. Percentage 
FTE Time for 

Direct Delivery 
Duties

6. Federal Share 
Total Dollars

Name: 
Title: 

Name: 
Title: 

Name: 
Title: 

$          61,000 0.5000 25.0000 25.0000 $                      30,500 

B. FRINGE BENEFITS:
Federal Share:

SUBTOTAL: $                        8,540 

C. OPERATING EXPENSES:
Federal Share:

600$                           

 $                                - 
3

 $                                - 

 $                      30,500 25.0%

Benefits include medical, dental, vision, retirement and 401 K, payroll taxes at 28% of personnel

SUBTOTAL

0.5000 25.0% $          61,000 
2

1. Name and Position Title

Project Coordinator
FEDERAL SHARE POSITIONS

1.

SUBTOTAL:

Supplies $50 per month x 12 months = $600 
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FEDERAL SHARE BJ
Clearinghouse

October 1, 2011 - September 30, 2012

Contractor To be determined

Federal Share Total 
Dollars

D. EQUIPMENT EXPENSES:
Federal Share:

796$                           
      

E. TRAVEL AND PER DIEM:

Federal Share:
Staff # Trips # Days Per Diem Lodging Round Trip Total

1 6 2 48 110

$3,216SUBTOTAL:

2400 miles at $.55= $1,320

Travel is estimated as subcontractor has not yet been identified.

6 trips x2 days ea. = 12 days 12days x $158 =1,896
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FEDERAL SHARE BJ
Clearinghouse

October 1, 2011 - September 30, 2012

Contractor To be determined

Federal Share Total 
Dollars

F. SUBCONTRACTORS:
Federal Share:

G. OTHER COSTS:
Federal Share:

$7,000

H. INDIRECT COSTS:
Federal Share:

SUBTOTAL: 7,714$                       

61,000.00$    0.5000 2500.0% 2500.0% 58,366$                     TOTAL

SUBTOTAL: 

SUBTOTAL:

Indirect Cost: 18% ot total costs

Annual rental of data server
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 20112 

INFORMATION TECHNOLOGY (IT)  

 

1. GOALS & OBJECTIVES (See State Level Objectives) 

2. Project Title: Information Technology Project 1:  Information Technology 
Operations 

a. Related State Objectives 
Related State Objectives include 1, 2, 3, 5, 7, 8, 9 

b. Audience 

All Network state and contract staff, and information technology systems in 
support of the Network’s 100(+) local contractors that provide nutrition education 
to all ages and ethnicities of Californians participating in the Food Stamp Program 
and SNAP-Ed-eligibles at 185% or below the FPL. 

 

c. Focus on FSP Eligibles 
All of the IT team activities funded by USDA are designed to support local projects 
reaching Supplemental Nutrition Assistance Program-Education (SNAP-Ed)-
eligible consumers.  The IT team provides internal technical support and 
resources to the Network and SNAP-Ed intermediaries in order to better support 
their ability to provide services to SNAP and SNAP-eligible .  
 

Income Targeting Data Sources 

Site data will be built into the EARS database developed for the system, including 
census tract data and school Free/Reduced Price Meal Program Percentages.   

IT team will support databases for Network local contractors on tracking data from 
the following data sources:  Network GIS Census Tract Data; School 
Free/Reduced Price Meal Program Percentages; and WIC Income Guideline 
Qualifications.  

 

d. Project Description 
Summary: 

Network’s IT staff will provide Information technology and GIS support and 
services at the state and local levels to Local Incentive Awardees, Nonprofit 
Incentive Awardees, and Special Projects to assure programatic and data security 
compliance with the USDA Guidance and SNAP-Ed Plan.  GIS staff will provide 
continued support for researching, identifying, validating, and acquiring new 
sources of data for the Network for a Healthy California GIS viewer and 
updating/maintaining existing data layers. 
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Key Strategies: 

 
1. Continue working with the Research and Evaluation Unit to develop an 

automated system to implement the Education and Administration Reporting 
System (EARS).  This system will be comprised of a modified off-the-shelf 
(MOTS) web-based application which would allow 400 users of the business 
program, consisting of the Network’s various local and regional programs and 
state staff to input updated progress reports.  This system potentially could 
also relieve the burden from the estimated 40,000 local educators who deliver 
nutrition education in schools, day care, afterschool, community clinics, food 
banks, and multiple other direct service venues.  

  
2. Continue to provide GIS mapping, web application and data analysis, support 

for researching, identifying, validating, and acquiring new sources of data for 
Network for a Healthy California GIS viewer and updating/maintaining existing 
data layers.  This includes all data related work such as researching data 
availability, acquiring data, geocoding, projection transformations, attribute 
data updates and other processing needed to keep the Network for a Healthy 
California GIS viewer data current and accurate.  Provide training for Network 
program staff in Geocoding process and assist Network programs (i.e. 
Worksite program) in geocoding employee lists for eligibility determination.  
Some GIS support services are provided through a contract between CDPH 
and UCSF (09-11256) through September 2012. 
 

3. Provide database administration support which includes maintenance and 
support of the centralized database “Grant Information and Fiscal Tracking 
System (GIFTSTM)”, support of grants management application. Also, provide 
the ability to track all aspects of the Network's administrative tasks utilizing one 
system whose function is to serve as the central location for detailed and 
summary information relating to all of our programs, providing a consolidated 
grant history that can be easily accessed, queried and analyzed.  Software 
capabilities include:  A) collecting data - including contacts, organization, 
affiliation, contract manager, program manager, demographics, program area, 
region, contract term, invoicing, and budget; B) Providing secure data storage; 
C) Maximize the ease of data entry to minimize data entry errors and reduce 
training requirements; and D) Generating management reports.  

 
4. The Network will research and investigate a web-based application process 

(either COTS or MOTS) that would allow local applicants to “search” and 
“apply” for Network grants.  This would automate the grant application process 
by allowing applicants to download, complete and submit applications for 
specific grant opportunities online.  This system would further enhance the 
Network’s existing GIFTSTM database capabilities.  This submission 
management system will provide a two-stage application process with the 
ability to set up a brief, initial inquiry form to see if the applicant meets general 
requirements, followed by a second stage, more complete proposal form to 
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find the best grant opportunities for Network funding dollars.  The goal is to 
pilot test a system in FFY 2012. 

 
5. Maintain Network websites to support local projects in the areas of annual 

funding documents, reporting documents and resource sharing, as well as 
automation of the Local RFA process and FFY 2012 Plan. 

 
6. Hire a new Network IT position to provide training and technical support on 

GIFTSTM to all new Network staff (contract and program managers in all units) 
and other software programs.  Assist Research and Evaluation Unit (REU) with 
management of local progress report databases.  Provide advanced technical 
assistance for all state staff. 
 

7. Analyze and procure training for Information technology staff in support of the 
Network.  This training should further support the current and future data and 
infrastructure systems including GIFTSTM, GIS, Web architecture, and 
database support.  The two main GIS trainings would be the 2012 Esri 
Developer Summit and the Esri International User Conference.  Both of these 
events will support in the understanding of GIS and geo-processing and other 
tasks. They will allow the access and sharing of content and apps through 
ArcGIS.com; aid in the understanding of optimized server performance; Ensure 
GIS system security; and enable the understanding and effectiveness of 
coding languages, such as Python. 

  

8. Purchase computers that meet the current California Department of Public 
Health (CDPH) hardware and software standards of Windows 7 and Microsoft 
Office 2010. These new computers will be purchased and installed for state 
staff in support of the Network for a Healthy California.  Per Program Letter, 
the Network IT staff will also monitor and track local contractors IT systems to 
ensure compliance with the state IT requirements regarding:  

 
1) Procurement standards 
2) Encryption 
3) Inventory 
4) Disposal and wiping of data  

 
9. Analyze information needs and make recommendations to senior 

management.  Recommend internal policies and formulate responses aligned 
with department information technology policies.  Provide technical assistance 
concerning future programmatic needs, data security, data management, web 
support, and database needs. 

 
Key Educational Messages for Contractors: N/A 

Intervention Sites:  N/A 

Projected Number of Contacts: 
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Technical assistance for end-users of the Network GIS Viewer:  50 per year.  
Technical assistance to SNAP-Ed intermediaries to encrypt all mobile computing 
devices in compliance with CDPH policy. 
 

e. Summary of Research 

N/A 

f. Modification of Project Methods/Strategies 

Project methods and strategies have been changed to align with the CDPH 
Information Security Policy related to the encryption of computers.  The encyrption 
mandate ensures that all data is safeguarded against loss or misuse.  In order to 
ensure all computers have been encrypted, a project was developed which 
included sending out software to each local agency that purchased computers 
(over 800 computer systems). We then coordinated the installation and verification 
of each encrypted device. 

 

g. Use of Existing Educational Materials 

All of the following materials will be used by staff in support of the Network for a 
Healthy California. They address guidelines both from USDA and the CDPH 
related to information security, information systems, and state administrative 
policies: 

 California Department of Public Health Administrative Manual (PHAM) 

 California State Administrative Manual (SAM) 

 Statewide Information Management Manual (SIMM) 

 Network Information Technology Program Manual 

 PC Protocols and Tools Manual 

 PC Policy and Procedures Manual 

 CX3 Extranet Training Manual 

 GIS Tutorial training document that provides information on how to use the GIS 
tools. 

 GIS Case Studies are exercises that the GIS team uses in trainings. These 
change slightly over time to accommodate program needs/data changes. 

 GIS also use the Data Sharing Agreement as a guideline to provide data for 
locals.  

 

h. Development of New Educational Materials 

Develop and maintain web-based tutorials to enhance the current static tutorial 
document on the cnngis.org website. Develop and maintain Encryption tutorial 
documents for all SNAP-Ed contractors. 
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i. Key Performance Measures/Indicators 

 By September 30, 2012 100% of state staff computers shall be upgraded 
and encrypted. 

 By September 30, 2012 100% of local contractor IT equipment will be 
encrypted. 

 By September 30, 2012 100% of local computer shall be inventoried. 

 By September 30, 2012 the IT team shall provide three Gifts trainings for 
state staff. 

 By September 30, 2012 reduce the number of IT incidents and breaches by 
50% compared to previous fiscal year. 

 
1. Evaluation Plan 

Process:  Measurement and tracking of above performance measures. 

  

4. Coordination Efforts 

The coordination of the EARS project includes the Network for a Healthy 
California’s Research and Evaluation Section, the California Department of Public 
Health’s Information (CDPH) Technology Services Division, and Planning and 
Project Management Branch.  The GIS coordination efforts include the CDPH 
Health Information and Strategic Planning (HISP) and develop consensus among 
local health departments, stakeholders, and other experts about a common 
community health indicator set to assess health outcomes and social determinants 
of health.  The Network and UC-FSNEP have been exchanging ideas about our 
respective Excel-based EARS data collection systems throughout FFY 2010.  UC-
FSNEP will be encouraged to participate on the workgroup and share in the data 
collection system. 
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STATE LEVEL PROJECT SUMMARY FORM 

FFY 2012 

Research and Evaluation Unit - Project #7  

 

1. Goals & Objectives (See State Level Objectives).  
 

2. Project Title: The Educational and Administrative Reporting System (EARS) – Feasibility 
Study Report (FSR) and Online System: Application to State CA Dept. of Public Health Chief 
Information Officer regarding the feasibility of developing an online database and data collection 
system for EARS, hiring a vendor to do so, and initiating development of the system (Cross 
Reference to Information Technology Project Information Technology Operations; budget is 
in Information Technology Operations) 

a. Related State Objectives 

Related State Objectives include # 8 

b. Audience1  

Gender: Female and Male  

Ethnicity: All races and ethnicities  

Languages: English 

Ages: All ages.  

c. Focus on  SNAP Eligibles  

All of the activities funded by USDA are designed to reach  Supplemental Nutrition Assistance 
Program-Education (SNAP-Ed)-eligible consumers and this project is to provide evaluation and 
evaluation resources to the Network and  SNAP-Ed intermediaries so that they can better identify 
the extent to which they are providing services to SNAP and SNAP-eligible consumers and 
develop a description of those consumers and the education Network is providing.  
 

Income Targeting Data Source: 
Site data will be built into the database developed for the system, including census tract data and 
school Free/Reduced Price Meal Program Percentages. 

d. Project Description 

The following key strategies will be employed; we will… 
 Complete and submit to the CDPH Chief Information Officer (CIO) a Feasibility Study Report 

package 
 Develop a list of business requirements for a request for offer (RO) and issue an RO 
 When FSR is approved, send FSR to potential vendors; select vendor 
 Work with vendor and contractor workgroup to design system for collecting EARS data and 

progress on developing prototype for testing 
 
Key Educational Messages: N/A 
Intervention Sites: After development, all 

                                            
1 The intended audience for this project is staff of Network funded projects. 
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Projected Number of Contacts:  

Direct Contacts: 02  

Indirect Contacts: 0 
 
Narrative Summary:   
A Feasibility Study Report (FSR) is a document that persuades the central information 
technology office of CA Dept. of Public Health that a project can be accomplished within the 
available budget and resources.  The Network is seeking approval via an FSR to purchase a 
Commercial-Off-the-Shelf (COTS) or a Modified-Off-the-Shelf (MOTS) web-based application 
(a system that has already been somewhat developed) that meets USDA's mandated EARS 
reporting criteria. If the FSR is approved, the Network will hire a CMAS (state-qualified) 
contractor to modify a COTS product(s) to design, develop, pilot test, refine, and implement an 
EARS reporting system for the Network.  The contractor in conjunction with the Network will 
also develop training materials and provide training to Network staff, contractors and sub-
contractors.  The FSR itself is done primarily by Network staff, with some assistance from CDPH 
IT staff; the actual EARS project is done by a vendor.  The cost of the EARS project is 
estimated to not exceed $150K.  
 
Key factors leading to the success of this effort include the ability to:  
 

o Obtain a web-based data collection system with a database backend that can be modified to meet 
the new USDA reporting requirements and accommodate any future changes and enhancements 
in those requirements;  

o Obtain approval to house the EARS system on state owned servers; ability to utilize secure web 
based interface to store and organize the OMB-required data into the database;   

o Produce a product that meets the USDA EARS reporting guidelines;    
o Monitor and verify partner data entered into the system as a USDA requirement for 

implementation.   
  
Currently, such information is collected uniformly from local partners within California using a 
number of Excel worksheets. As such, to meet the federal mandate, local entities have to submit 
data collected through a cumbersome manual process. Thus, approval of this project will allow 
the Department to develop a strategy and mechanism to electronically collect federally mandated 
data, which will be provided to the California Department of Social Services (CDSS), the single 
State Agency interfacing with USDA’s EARS system.  Benefits of such a system would be 
expected to: 1) timely data collection; 2) increase the accuracy of data collection; 3) obtain a 
more complete data collection, and 4) save staff time, both at the local and State level, while 
concurrently increasing productivity.  As such, if this system is approved, costs associated with 
inefficient operations, i.e., manually collecting and reporting the mandated data, can be avoided.  
 
 

Summary of Research  

It is our goal to be able to use this system to integrate data collection of EARS, the Semi-Annual 
Activity Report, and Activity Tracking Forms (See 1. Project Summary REU – Process 
Evaluation). This project is a process evaluation to inform the State and local projects of the 

                                            
2 This project is intended to collect process evaluation data from Network projects, No direct or indirect services will 
be provided to the target audience of the Network. 
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annual scope of their activities for reflection and application to the projects in the future, part of 
the feedback loop for social marketing.  The Office of Analysis, Nutrition, and Evaluation 
identifies process evaluation as useful for tracking implementation and identifying if the 
intervention is being delivered as intended.3 Baranowski and Stables (2000) found process 
measures to directly relate to success of nine state 5 a Day projects.4 Examples of process 
evaluation and activity tracking from previous years can be found in interim and final reports 
from FFY 2000- 2010.  
 
The use of EARS itself as a tracking measure has been researched by USDA through pilot 
studies. California first piloted EARS tracking in FFY05, providing USDA with feedback 
identifying concerns about the time burden. In FFY08 the Network participated in the USDA’s 
retroactive EARS pilot test to confirm the utility of the FPRS data collection system.  From our 
implementing agency point of view it was challenging to do this after the fact, as the Network 
format of data collection was not in congruence with that of EARS.  However, the FPRS system 
worked, so the test was successful from the USDA perspective.  
 
Network’s endeavor’s with its Excel system have served as formative research for the 
development of this online system.  They have provided us with a great deal of insight about the 
challenges of documenting EARS data—issues our contractors raise, decisions that need to be 
made, ambiguities, etc.  
 

e. Modification of Project Methods/Strategies 

 This is a new development for EARS data collection that will replace the Excel-based data 
collection tool that is currently operational.  

 A robust contractor workgroup met regularly with us throughout FFY 2010 to help guide 
development of the EARS system; they will be engaged in an even more active role once the 
system is ready to pilot.   

 

Use of Existing Educational Materials  

The graphical user interface of the system will change, however to the extent that any EARS data 
collection materials from the current Excel system have relevance to the new system, we will use 
them for training. 

f. Development of New Educational Materials  

Since this will be a new system, new system documentation will be developed for use with an 
online EARS data collection system.   

g. Key Performance Measures/Indicators 

  CDPH CIO has approved the FSR 

  Network has successfully identified a vendor 

  The contractor has been consistently engaged with Network staff and contractor workgroup--
responsive to emails, phone calls, and regular meetings 

                                            
3 USDA Food and Nutrition Service, Office of Analysis, Nutrition and Evaluation. Nutrition Education: Principles 
of Sound Evaluation, Sept 2005. 
4 Baranowski T, Stables G, Process evaluations of the 5 a Day projects. Health Education and Behavior 2000 27(2) 
157-166. 
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  The basic system is designed – business requirements have been transformed into technical 
requirements 

  A prototype is well under development, if not completed 

Evaluation Plan (See also Information Technology Project Information Technology Operations) 

Projects it is associated with:   
 All Network local and regional projects will participate in EARS   
 
Evaluation type: Primarily process evaluation  
 
Questions that will be addressed:  

 Is the system easier to use than the FFY 2011 Excel system? 
 Does it offer as much flexibility as the FFY 2011 Excel system? 
 Is it sufficiently robust to serve as many contractors simultaneously who need to be able 

to use it? 
 Is its physical appearance acceptable? 
 Have all major data collection issues been addressed? 
 

Design and Measures: 
 The prototype will be tested by a workgroup of interested contractors.  At present, about 
14 contractors have been engaged in participating in the development of the Excel EARS data 
collection system and have expressed interest in continued engagement.  Their feedback will be 
obtained on the questions above and they will surely have other issues to raise, too. 
 
Plans for using the results: 
 The results will guide the next phase of development of the online system and beta-
testing – it will let us know the extent to which we can move straight forward or need to go back 
with more re-design 
 
Previous evaluation:  
 Since we are evaluating the system itself and it is a new system, there are no previous 
evaluations. 
 

4. Coordination Efforts 
 

Network and UC-FSNEP have been exchanging ideas about our respective Excel-based EARS 
data collection systems throughout FFY 2011.  UC-FSNEP will be encouraged to participate on 
the workgroup and share in the data collection system. 



Federal Share Budget

PHI STATE TOTAL PHI STATE TOTAL % DIFFERENCE

0 0 0 0 926,682 926,682 #DIV/0!

0 0 0 0 694,401 694,401 #DIV/0!

0 0 0 0 55,766 55,766 #DIV/0!

  4. Materials 0 0 0 0 0 0 -                     

  5. Travel 0 0 0 0 3,502 3,502 #DIV/0!

  6. Administrative * 0 0 0 102,085 0 102,085 #DIV/0!

  7. Building/Space and Other General Expenses * 0 0 0 0 289,549 289,549 #DIV/0!

  8. Maintenance * 0 0 0 0 0 -                     

  9. Equipment & Other Capital  Expenditures 0 0 0 90,293 90,293 #DIV/0!

Total Direct Costs 0 0 0 192,378 1,969,900 2,162,278 #DIV/0!

  11. Indirect Costs @11.6 % of Personnel Costs for State 
staff** 0 0 0 28,913 107,495 136,408 #DIV/0!

  12.  TOTAL COSTS $0 $0 $0 $221,291 $2,077,395 $2,298,686 #DIV/0!

**Indirect Cost rate for the State is 11.6% of total personnel costs and  PHI is 16.3% of total budget less subcontracts

  1. Personnel Salaries/Benefits

  2.Contracts/Grants/Agreements

  3. Non-capital Equipment/Supplies

All costs on the state side roll up to the detailed budgets and budget  justifications in Section C for staffing and Section D for operating costs.  
State staff in Section C are now identified by name and state level project budgeted under.

FEDERAL FISCAL YEAR (FFY) 2012 PROJECT BUDGET COVER SHEET (BCS) 

NETWORK FOR A HEALTHY CALIFORNIA INFORMATION TECHNOLOGY (I.T.) (New project in FFY2012 -previously housed in Adminstration)
FFY2011 FFY2012

See Appendices, Sction C, Staffing, and Section D, Budget Summary for detailed staffing and operating costs for state and 
Public Health Institute (PHI)

*Administrative and Maintenance costs for state included in the line Building/Space & Other General Expenses.  PHI budgets for 
Administrative costs separately
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State Justifications

PHI Justification

11. PHI increase is related to moving costs from Community Development and Research Evaluation Unit to the I.T. budget.

6. PHI increase due to moving software costs funded in FY11 under Community Development and Research Evaluation Unit to 
the I.T. budget.

p p j p y ,
were not broken out.  Thus, there are no costs presented in this document for FFY 2011 and therefore no justifications for 10% 
increase provided. No new staffing was added although i position (AISA) has been included but to be funded if salary savings 
realized.

10% Budget Changes Justifications

Note 3: Contracts in this project are listed by contractor under the IT heading in the detailed listing budget for the Network in 
Section D.

Note 2:Staffing in the I.T. project are  the four Associate Information Systems Analysts (AISA), the Data Processing Manager 
II(DPM II), and the four Systems Software Specialists II (SSS II), and a portion of the Staff  Services Manager III (SSM III).
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CONTRACTOR BUDGET JUSTIFICATION October 1, 2011 - September 30, 2012
Information Technology Section

PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE       
(as a 

decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. 
Percent

age 
FTE 
Time 

6. State Share 
Total Dollars

7. Federal Share Total 
Dollars

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 

$         -   0 0% 0% $                       -   $                                    -   

C.

$                                    -   Systems Software Specialist II

Vacant*
Associate Information Systems Anaylst

Vacant*

1. Name and Position Title

Donovan Dutt*
Associate Information Systems Anaylst

3.

2.

STATE SHARE POSITIONS

Systems Software Specialist II
3. Linda Bakke*

$                                    -   Data Processing Manager II
2. Ruben Garcia*

1. Rebecca Kyles*
 

SAMPLE POSITION DESCRIPTIONS:

1.

$                                    -   

Associate Information Systems Anaylst $                                    -   

$                                    -   

$                                    -   

$                                    -   Systems Software Specialist II
2. Bhavdeep Sachdev*

Systems Software Specialist II
3. Roweena Dass*

SUBTOTAL

Systems Software Specialist II

State Justifications were not broken out.  See Appendices, Section C, Staffing, and Section D, Budget Summary for detailed staffing and operating costs for state.

*See Section D for Fiscal Details

Serves as the manager over all state information technology staff supporting the 
Network for a Healthy California (Network).  Responsible for all IT projects, 
contracts, and budgets.
Provides second level support to all Network staff including web support for all 
Network  websites, GIS support, and technical support of hardware and software.

$                                    -   

Data Processing Manager II

1. Priya Bacharaja*
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CONTRACTOR BUDGET JUSTIFICATION October 1, 2011 - September 30, 2012
Information Technology Section

State Share Total 
Dollars

Federal Share Total 
Dollars

FRINGE BENEFITS: -$                         -$                                      
State Share*:

Includes payroll taxes and medical/dental benefits at  __% of salaries
Federal Share:

D. Includes payroll taxes and medical/dental benefits at  __% of salaries

OPERATING EXPENSES: -$                         -$                                      
State Share:

E.
Federal Share:

-$                         -$                                      
SUBTOTAL:

EQUIPMENT EXPENSES: -$                         -$                                      
State Share:

Federal Share:

UBTOTAL:
F. -$                                      

TRAVEL AND PER DIEM:
State Share:

Staff # Trips# Days Per Diem Lodging RounTotal
Meeting

G. Federal Shar
Staff # Trips# Days Per Diem Lodging RounTotal
Meeting

*State Justifications were not broken out.  See Appendices, Section C, Staffing, and Section D, Budget Summary for detailed staffing and operating 

*State Justifications were not broken out.  See Appendices, Section C, Staffing, and Section D, Budget Summary for detailed staffing and 

Associate Information 
Systems Analyst

Provides first level  technical support of hardware and software to all Network 
staff .

*State Justifications were not broken out.  See Appendices, Section C, Staffing, and Section D, Budget Summary for detailed staffing and operating 
costs for state.

*State Justifications were not broken out.  See Appendices, Section C, Staffing, and Section D, Budget Summary for detailed staffing and operating 
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CONTRACTOR BUDGET JUSTIFICATION October 1, 2011 - September 30, 2012
Information Technology Section

SUBTOTAL: -$                         -$                                      

SUBCONTRACTORS:

State Share Total 
Dollars

Federal Share Total 
Dollars

State Share: -$                         -$                                      

California Department of Health Care Services - Food Stamp Data 10000

Dunn & Bradstreet Data Contract
50000

$250,000
Develop either a Commercial-Off-the-Shelf (COTS) or a Modified-Off-the-Shelf (MOTS) web-based application 
(a system that has already been somewhat developed) that meets USDA's mandated EARS reporting criteria. If 
the FSR is approved, the Network will hire a CMAS (state-qualified) contractor to modify a COTS product(s) to 
design, develop, pilot test, refine, and implement an EARS reporting system for the Network .  The contractor in 
conjunction with the Network will also develop training materials and provide training to Network  staff, 
contractors and sub-contractors.  Note:  Originally reported as $350,000 as state personnel costs were 
inadvertentely included.

EARS - Contractor to be Determined

This is an internal agreement between California Department of Public Health and Health Care Services to 
provide foodstamp data to the Network for a Healthy California (no personnel costs).  The Network hosts a 
website utilizing Geographic Information Systems (GIS) at http://www.cnngis.org that promotes the mission of 
creating partnerships and enhances educational outreach and training by helping identify areas of the state where 
eligible participants may reside (Food Stamp Recipients).  The Network recognizes that GIS provides an ideal 
platform for its program staff and partnering organizations to fulfill their obligations to the communities they 
serve by giving them a tool that provides comprehensive information for the targeting of program-specific 
objectives and analysis in relation to: specific neighborhood areas; surrounding social and health services; and the 
natural environment. The Network GIS allows users to easily visualize these targeted catchments and 
communicate this information to the appropriate decision-makers.

This is an internal agreement between California Department of Public Health and Health Care Services to 
provide foodstamp data to the Network for a Healthy California (no personnel costs).  The Network hosts a 
website utilizing Geographic Information Systems (GIS) at http://www.cnngis.org that promotes the mission of 
creating partnerships and enhances educational outreach and training by helping identify areas of the state where 
eligible participants may reside (Food Stamp Recipients).  The Network recognizes that GIS provides an ideal 
platform for its program staff and partnering organizations to fulfill their obligations to the communities they 
serve by giving them a tool that provides comprehensive information for the targeting of program-specific 
objectives and analysis in relation to: specific neighborhood areas; surrounding social and health services; and the 
natural environment. The Network GIS allows users to easily visualize these targeted catchments and 
communicate this information to the appropriate decision-makers.
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CONTRACTOR BUDGET JUSTIFICATION October 1, 2011 - September 30, 2012
Information Technology Section

Grant Application Website - Contractor to be Determined 50000

$334,401

 
-$                         694,401$                          

H. Federal Share:
SUBTOTAL:   

OTHER COSTS:
State Share:

Federal Share:

FUNCTIONALITY ENHANCEMENTS/UPDATES-- Based on feedback from CPNS staff as well as GIS 
application experience of SUTA staff, proposed changes for enhancements to functionality and design layout will 
be discussed among SUTA and CPNS staff and partners and implemented.  Some of the changes proposed 
include:  a query building tool with wizard interface; capability to download data in text or Excel format; 
capability to sort records in reports; measure–distance  tool; book-marking of current map view; ongoing 
discussions of different data aggregations and acquisitions.

TRANSFER OF GIS UPDATES TO WEB HOSTING SERVER--Coordinate all efforts with assistance from 
Contractor stated in Goal 2, in ensuring the successful implementation of updated CNN GIS Viewer (data and 
functional enhancements) onto the contracted Web Hosting Servers (currently Binary Bus)

POST-IMPLEMENTATION SUPPORT, TRAINING, AND UPDATES-- SUTA will provide ongoing technical 
and training support for CPNS staff and partners in order to ensure full understanding of the uses of the CNN GIS 
Viewer application as it relates to programmatic goals set forth by CPNS.

Regents of the University of California San Francisco - Network GIS (See Budget 
Justification for UCSF Contract #09-11256)

*State Justifications were not broken out.  See Appendices, Section C, Staffing, and Section D, Budget Summary for detailed staffing and 

*State Justifications were not broken out.  See Appendices, Section C, Staffing, and Section D, Budget Summary for detailed staffing and operating costs for state.

Contract with the University of California San Francisco to provide the following:  DATA LAYER UPDATES--
Provide continued support for identifying and acquiring new sources of data for CNN GIS viewer and updating 
existing data layers.  This includes all data-related work such as geocoding, projection (i.e., changing data in one 
spatial reference system to another, so that data layers will overlay properly), attribute data updates (e.g., Census 
2000), elimination of redundant layers (e.g., combining multiple school layers into one), and/or other processing 
needed to keep the CNN GIS Viewer data current and accurate.  Note: The original contract amount was 
$415,935.  We have reduced the budget.

Develop an application that allows grantmakers to accept applications and proposals via the web (no personnel 
costs).  This system will either be a  Commercial-Off-the-Shelf (COTS) or a Modified-Off-the-Shelf (MOTS) 
web based application.
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CONTRACTOR BUDGET JUSTIFICATION October 1, 2011 - September 30, 2012
Information Technology Section

TOTAL
SUBTOTAL:

INDIRECT COSTS:

State Share: -$                                      
SUBTOTAL: -$                         

Federal Share: 694,401.00$                     

*State Justifications were not broken out.  See Appendices, Section C, Staffing, and Section D, Budget Summary for detailed staffing and 
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SUBCONTRACTOR BUDGET JUSTIFICATION October 1, 2011 - September 30, 2012
University of California San Francisco

Information Technology Section

A PERSONNEL SALARIES:

2. Annual 
Salary

3. Total 
FTE      
(as a 

decimal) 

4. Percentage 
FTE Time for 

Administrative 
Duties

5. Percentage 
FTE Time for 

Direct Delivery

6. Total    
Dollars     

Name: 
Title: 
Name: 
Title: 
Name: 
Title: 
Name: 
Title: 

$  416,238 1.056 16% 100% $            109,523 
 

Nancy Murray

91,416$              Analyst V
5. Toshi Hayashi (Oversee Analyst V)

2.
UCSF Analyst IV  $    84,393 

University of California San Francisco
Patrick Fox Contract #09-11256

Name of Subcontractor Organization:

NAME AND POSITION DESCRIPTIONS

SUBTOTAL

4. Vacant
 $    91,416 1.00 0% 100%

Contact Information (Name, Phone):

1.
UCSF Principal Investigator

0% 4,220$                

0.01 1%

0.05 5%

2,405$                0%
Patrick Fox

 $  240,429 

$114,819 0.10 11,482$              Manager -Functional Area
6.

10% 0%
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SUBCONTRACTOR BUDGET JUSTIFICATION October 1, 2011 - September 30, 2012
University of California San Francisco

Information Technology Section

B.
Total Dollars

FRINGE BENEFITS:  
C. Includes payroll taxes and medical/dental benefits at  29.00% - 31% of salaries  

SUBTOTAL: 33,952$              

OPERATING EXPENSES: 136,777$            

 

 $          31,357 
 $          20,000 

3)  GIS Web Server Hosting Charge (Binary Bus, Inc.) 8,000$             
4) Data Software (i.e.:  Arc IMS, Arc GIS, SAS, ESRI EDN license, ArcGIS, etc.) 77,420$           

 

Program Analyst 
Position #2

Assists the Principal Investigator  for the University of California San Francisco Geographic Information System contract 
with the University of California San Francisco Geographic Information System required documentation and reporting.

Is the Principal Investigator for the University of California San Francisco Geographic Information System contract with 
the California Department of Health in support of the Network for a Healthy California.

2)  Data Costs (i.e., WEBSOFT, INC, etc.) [defined as 

Administrator (e.g., Principal 
Investigator
Position #1

POSITION DESCRIPTIONS:

All items and costs indicated below are based on historical costs and will be used exclusively to conduct nutrition education 

1)  General Office Supplies (pens, files, ink 

Analyst V
Position #3

Provides continued support and direction in support of the Geographic Information System (GIS).  Includes managing all 
aspects of  GIS data updates including researching, identifying, and validating data layers.  Responsible for Geocoding 
datasets to incorporate information related to the Network for a Healthy California regions and eligible census tracks.

Manager Functional Area
Position #4

Functional Area Manager responsible for management of UCSF contract employee working in support of the Network for 
a Healthy California.
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SUBCONTRACTOR BUDGET JUSTIFICATION October 1, 2011 - September 30, 2012
University of California San Francisco

Information Technology Section

 
D. 136,777$            

Total Dollars
EQUIPMENT EXPENSES:

E. None -$                        
170,729$            

TRAVEL AND PER DIEM: *Travel expenditures based on budget within UCSF contract 19,200$              
Mileage for routine local travel  
Pos # Position
Pos #4 Analyst 5 Attend Action Institute 28-Mar-12
Pos #4 Analyst 5 Provide Technical Assistance to five local health Departments Various Dates

F.
19,200$              

Total Dollars
SUBCONTRACTORS: -$                        

G. None
-$                        

H. OTHER COSTS: -$                        
-$                        

INDIRECT COSTS: 34,949$              

SUBTOTAL: 34,949$              

TOTAL 334,401$            

SUBTOTAL:   

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:

SUBTOTAL:
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