Appendix 6g

Regional Children’s Power Play! Campaign Manager


Job Purpose

Oversee all aspects of the region’s Network for a Healthy California—Children’s Power Play! Campaign with the goal of increasing fruit and vegetable consumption and physical activity levels among eligible 9- to 11-year-old children from low-income families.  
MAJOR DUTIES AND RESPONSIBILITIES


	· Campaign Leadership
· Establishes and maintains regional partnerships to promote participation in the Campaign
· Coordinates workflow and activities of Campaign assistants

· Promotes the Campaign’s messages and resources to low-income communities and children

· Serves as a regional resource for children’s nutrition education and physical activity by staying up-to-date on relevant topics
· Assists in the development and implementation of strategic, media/public relations, training, and operating plans
· Communicates and coordinates frequently with Regional Network colleagues to identify and create opportunities for cross-program integration and ensures follow up to carry out agreed upon activities


	· Campaign Implementation

	· Trains partners, schools, and community youth organization staff on how to implement the Campaign

· Educates partners on environmental and policy change resources

	· Coordinates nutrition education and physical activity promotions at school, community youth organization, community, and retail settings
· Displays Campaign messages in community locations

	· Conducts a Photovoice youth engagement project 

· Convenes and facilitates a Children’s Power Play! Campaign Regional Advisory Committee

· Requests donations from local businesses



	· Administration
· Ensures that intervention sites qualify for participation per USDA and CDPH guidelines
· Maintains an Activity Tracking Form, completes required documentation, prepares reports

	· Represents the Network for a Healthy California at meetings and conferences

· Supports State Network staff in Campaign development and evaluation by performing selected activities as directed, service on relevant workgroups, and by providing key insights to inform program expansion


REQUIRED ABILITIES AND LICENSES

	· Valid California driver’s license 


RECOMMENDED KNOWLEDGE, SKILLS, AND ABILITIES

	· Knowledge of: 

· Social marketing principles as related to the Network for a Healthy California and health promotion campaigns

	· Children’s health and nutrition recommendations, issues, and resources

	· Functional and operating structures of school systems and youth organizations



	· Skilled in:

· Developing professional partnerships and managing multiple relationships

	· Promoting fruit, vegetable, and physical activity messages to community partners, children, and media

	· Group facilitation techniques and training

	· Ability to:

· Market and promote the Campaign to reach the required number of participants

	· Communicate and interact with partners and consumers at multiple levels (school administrators, teachers, youth leaders, parents, children, etc.)

· Cross-promote all Regional Network campaigns, programs, and activities with relevant regional partners

	· Work with underserved communities

	· Organize and manage multiple projects with short, medium, and long timelines

	· Complete contract reporting procedures and documentation

	· Work flexible hours as needed for the campaign, including evenings and weekends

	· Lift/transport materials up to 25 pounds
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