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CX3 Tier 2 - NF 9 Fast Food Marketing Environment Survey

Protocol

Specific Definitions and Instructions for Data Collectors

Please print clearly when filling out each of the survey questions.  Questions 1-6 in section A, Fast Food Outlet Information on the survey forms should be completed for each survey in each neighborhood before going out into the field for each survey in each neighborhood.  For questions that have “1-yes” or “0-no” response options, be sure to circle one of the options to specify if the item/condition is present or not.

A. FAST FOOD OUTLET INFORMATION

1) Outlet ID: 

A unique ID for each fast food outlet should be assigned as follows: your county’s name, the name of the neighborhood to be surveyed, two digits for each of the fast food outlets within ½ mile of schools in the neighborhood. For example, San Mateo County is surveying 15 fast food outlets in three neighborhoods. Their codes would look like this:

	Green Park Neighborhood Outlet Codes
	East Boulevard Neighborhood Outlet Codes
	Tower District Neighborhood Outlet Codes

	San Mateo-Green Park-01
	San Mateo-East Blvd-01
	San Mateo-Tower Distr-01

	San Mateo-Green Park-02
	San Mateo-East Blvd-02
	San Mateo-Tower Distr-02

	San Mateo-Green Park-03
	San Mateo-East Blvd-03
	San Mateo-Tower Distr-03

	Etc.
	Etc.
	Etc.


2) Census Tract: 

Fill in the full census tract number that the fast food outlet is located in obtained from the GIS (no abbreviations please).

3) Name of Outlet: 

Provide the full name of the fast food outlet (no abbreviations please).  Provide the full address – include street, city, and zip code.

4) Name of school/park/playground:

Provide the full name of the school, park or playground (no abbreviations please).

Circle the number next to the type of location around which the survey is being conducted.  For example, If the survey is for a fast food outlet within ½ mile of a middle school in the neighborhood, circle "1". 
Next, circle the number that identifies the distance of the fast food outlet to the school, park or playground.  For example if the fast food outlet is located within a 1000 foot buffer from the school or about 2 blocks from the perimeter, circle "1".  If the fast food outlet is more than 1000 feet away from the school, but less than ½ mile, circle 2 for ½ mile.
5) Coder Name/ID: 

Insert the name or assigned ID of the individual who is filling out the survey in the field in case there are any questions after the survey comes back from the field.

6)
Outlet Type: 

Obtain from GIS or other fast food outlet list (circle one):

A fast-food outlet is a quick service restaurant characterized both by food ready to eat quickly after ordering, and by minimal service. One trait shared by all fast food establishments is that the customer pays for the food prior to its consumption at a counter.  The food is usually delivered at the counter not at the table.
Circle the number next to the fast food outlet type that most closely matches the outlet surveyed.  The type should be selected prior to collecting data in the field from a computer database.  When you actually visit the fast food outlet, you may find that the type is different from what has been originally recorded.  If the fast food outlet type is different from what was originally pre-recorded on the survey, please mark an "x" over the original number circled next to the type and circle the appropriate type based on the descriptions below. 

Fast food chain:  a quick service restaurant with 20 or more outlets/units consistent with state menu labeling law. General fast food chains include burgers, fried chicken/fish, taco/Mexican/Latino, fast Chinese (e.g. Burger King, McDonalds, KFC, Carl's Jr., Taco Bell, Panda Express)
Fast food not chain: a quick service restaurants with 19 or fewer outlets/units. Fast food Non-Chain includes same styles as fast food chain, but < 20 locations.  Includes independently owned and operated restaurants that are not part of a franchise and are not pizza, deli or have several styles combined.  A local taqueria that is not part of a larger chain network would be included in this category.
Pizza Chain: a quick service restaurant where the primary product is pizza with 20 or more units. Pizza chains include Domino's, Little Caesar's, Pizza Hut, Round Table Pizza, etc.
Pizza, other: a quick service restaurant where the primary product is pizza with 19 or fewer units.
Subs/Deli/Sandwich Chain: a quick service restaurant with 20 or more units where the primary product of the restaurant is a sandwich-type food. Sandwich Deli chains include Subway, Quizno's, Togo's, etc.
Other: A quick service restaurant that does not fit into any of the above categories.  Please record the name or style of the “other” type on the line next to the response option. “Other” includes deli-non chain, hot dogs stands, more than one style, etc.
Note:  If the fast food outlet has a store as a separate business inside the building with a separate name and register, complete the fast food survey for the fast food side of the building and the store survey for the store side of the building and the.

If there is more than one fast food business within the same building with separate registers and menus, complete one survey for each fast food business.  If multiple businesses use the same register for ordering, complete only one survey choosing the most prominent type of food on the menu.

Do not survey these types of locations:

Donut shops (where the main food provided is donuts and sandwiches are not featured on the menu), ice cream shops (that sell mainly ice cream and not other items, ie. Baskin-Robbins), cafés (e.g. Starbucks), or other specialty stores.

7) Date of visit:  

Record the date of the actual visit when the store survey was completed.

B. Exterior 

Collect data on exterior marketing prior to entering the fast food outlet.  If an employee or owner takes interest in the process, discuss the nature of the visit, use the store introduction and/or share the letter on health department letterhead that describes the purpose of the survey.

8) Is there a drive through?  

Circle "1" for yes or "0" for no based on whether there is a drive through area where customers can drive their car around the building to order, pay, and receive food without having to leave their vehicle.

9) Is the outlet open after 9 p.m.?  

Circle "1" for yes or "0" for no based on whether the location is open after 9 p.m.  Hours for the fast food outlet are usually located on the door, but a sign with "open late" could also designate that the location is open after 9:00 p.m.
10) Is a school visible from the restaurant?  

From the front entrance of the location, look to see if a school is visible. Circle "1" for yes or "0" for no.

11) Is a park or playground visible from the restaurant?  

From the front entrance of the location, look around in all directions outside of the fast food outlet and record if a park or playground is visible. Circle the code "1" for yes or "0" for no.

12) Record information about healthy and unhealthy advertising on all doors and windows on the front of the fast food outlet.  Do not include ads on the sides of the building or on other parts of the property such as the roof, fences or parking lot.

Complete the table provided in the survey. Include only professionally-produced advertising that depicts brands, logos or other products. Count the number of ads for healthy products and record each in the appropriate box for the size of the ad. Use the grey space for tallies by using tick marks and record the final count in the white space. Repeat this procedure for the number of ads for unhealthy products.

· Count ads only on doors and windows on the front of the fast food outlet. 
· The front is defined as the side of the building with the front door.  
· If the front door is situated at the corner of the building, survey the side that is used for the address.  
· If there is more than one entrance, choose the entrance that is used for the address.  
· If the side that is used for the address is not accessible, use the side with the entrance closest to the main parking area. 
· Another indicator of the front door may be the environmental health rating card or inspection grade posting

· If it is difficult to decide between two entrances, pick either one.  
How to estimate the size of ads:

a) Small ( ≤ 1 sheet of 8 ½ x 11” paper)

Small ads are defined as the same size or smaller than one sheet of regular 8 1/2 inch by 11 inch paper.  If you hold up this sheet of paper in front of the ad and it fits inside the borders of the page, then count it as a small ad.

b) Medium ( > 1 but  ≤10 sheets of paper)

Medium ads are defined as bigger than one sheet of paper, but smaller than ten sheets together  of regular 8 1/2 inch by 11 inch paper.  Based on a group of ten sheets of paper put together in any arrangement, decide if the ad would fit inside the sheets together.  If the ad is bigger than one sheet, but would fit within the border of ten sheets together, then count it as a medium ad.

c) Large ( > 10 sheets of paper)

Large ads are defined as bigger than ten sheets of regular 8 1/2 inch by 11 inch paper.  Based on a group of ten sheets of paper put together in any arrangement, decide if the ad would fit inside the sheets together.  If the ad is bigger than the ten sheets together, then count it as a large ad.

Where possible, use your survey form to estimate the size of the sign. Circle the number of healthy ads counted for each size of ad and then circle the number of Unhealthy ads counted for each size.  Circle "0" if no ads are counted for the size and type of ad.  Circle "1-2" if either one or two ads are counted for the size and type of ad.  Circle "3-5" if there are three, four or five ads counted for the size and type of ad.  Circle "6-9" if there are six, seven, eight, or nine ads counted for the size and type of ad.  Circle "10+" if there are ten or more ads counted for the size and type of ad.  Be sure to circle one of the choices in each white box space for size and types of ads.  If there are no ads of that size or type, circle "0" for none.  

Types of Ads to Count

Here are examples of the types of ads you will be counting on doors and windows:
· Signs and posters with pre-printed advertising (usually produced by the manufacturer, but may have prices hand-written by the local merchant)

· Decals or stickers 

· Pull/push and enter/exit signs on glass doors

· Lighted or neon signs

· Branded signs printed by companies that own several chain stores, such as 7-11, Safeway, or other chains

· Any other advertising item with a brand name or logo on it

· Partially obstructed signs if it is easy to detect the product. Classify the size by the whole ad, not just what it visible.

DO NOT count freestanding signs or sandwich boards because these are recorded in outdoor advertising survey.

Examples of healthy and unhealthy products:

Healthy foods are  fruits, vegetables, whole grains, beans, nuts and seeds, non-fat and low fat milk products, lean meat, poultry and fish with minimal or no added fat, sugars or sweeteners. Foods that are cooked in a healthy way are baked, broiled, roasted, grilled, or steamed. Some healthier options include: 

· Entrée, sandwich or wrap with grilled/roast chicken, turkey or fish

· Veggie, turkey or salmon burger

· Salad entree w/ grilled chicken/turkey and low fat dressing

· Tofu (not deep fried) and vegetable entree

· Steamed dumplings or steamed spring rolls
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Vegetable soup (not cream based)

· Pasta marinara (vegetarian tomato sauce)

· Vegetables w/out sauce/dressing or with low fat sauce/dressing

· Garden side salad

· Whole grain option (whole wheat bread, tortilla, pasta, pizza crust, pita, or brown rice)

· Bowl instead of burrito option

· Plain rice 

· Vegetarian beans

· Non-fat/low fat yogurt or milk

· 100% juice

· Unsweetened iced tea/coffee

Unhealthy fast foods and beverages are high in calories, sugar and/or fat, and/or sodium; foods that are cooked in an unhealthy way are fried or prepared with trans fats, saturated fats or sauces high in calories, sugar and/or fat, and/or sodium; some examples are:

Unhealthy Foods: 

· hamburgers

· hot dogs

· burritos/ tacos (with high fat meats or sauces)

· pizza (with high fat meat, regular amt. cheese or deep dish)

· fried chicken or fish, chicken nuggets (fried not baked) 

· deli sandwiches (with high fat meats) 

· egg dishes (egg/muffin, egg sandwich)

· fried vegetables (including french fries)

· fried rice or noodles

· salads made with mayo (potato, macaroni, cole slaw) 

· cesar salad (dressing pre-mixed) 

· fried chips

Unhealthy Beverages: 

· shakes

· soft drinks/soda 

· diet drinks 

· sports drinks 

· energy drinks

· flavored/sweetened water

· lemonade 

· sweet tea

Outlet Exterior Conditions: Questions 13 - 20.

For the following questions, the “front of outlet” means the side of fast food outlet where the main entrance or front door is located.  If it is difficult to decide which side is the main entrance, use the side with the main address.  If the side with the main address is not accessible, use the side closest to the parking lot. A food inspection grade can also show which door is considered the front of the outlet.

13) Are there ads on windows or doors that are not on the front of the outlet? 

Circle "1" for yes or "0" for no in the right hand column based on whether there are any ads on windows that are not on the front of the outlet.  Use the definition for the front of the outlet from question #12 and record if there are ads on windows on the sides of the building.  If ads are present, record a check or an "x" next to the type, e.g. healthy or unhealthy.  You can check more than one.  Use the definition for healthy and unhealthy foods found on the front page of the survey or from examples above in question #12. 

14) Are there any images of healthy food (e.g. tomato, apple) and/or beverages (e.g. milk) painted on the doors or windows on the front of the outlet? 

Circle "1" for yes or "0" for no in the right hand column based on whether there are painted images for healthy foods or beverages on the fast food outlet windows or doors. 

15) Are there any images of unhealthy food (e.g. hamburger, hot dog) and/or beverages (e.g. soda, shake) painted on the door or windows on the front of the outlet? 

Circle "1" for yes or "0" for no in the right hand column based on whether there are painted images for un-healthy foods or beverages on the fast food outlet windows or doors. 

16) Is the building painted in company logo/brand colors?
Circle "1" for yes or "0" for no in the right hand column based on whether the building is painted in the same colors as the company brand or logo.  For instance the main sign may be colored red, yellow, and blue and the building may have a red roof and yellow walls with blue trim.

17) Are restaurant signs on poles as high as the building or higher?
Circle "1" for yes or "0" for no in the right hand column based on whether there are any signs for the restaurant on poles with the top of the sign at the same height as the top of the roof on the building or higher than the top of the roof on the building.
18) Is there advertising (banners, posters, temporary signs, etc.) on the roof or walls of the building?
Circle "1" for yes or "0" for no in the right hand column based on whether there are ads depicting the brand, logo or foods on vinyl banners, posters, temporary signs, flags, stickers, decals or other signs on the roof or walls of the building.  See question 12 for types of ads to include.

19) Is there advertising (banners, posters, temporary signs, etc.) elsewhere on the property such as on fences, garbage cans or in the parking lot?
Circle "1" for yes or "0" for no in the right hand column based on whether there are ads depicting the brand, logo or foods on vinyl banners, posters, temporary signs, flags, stickers, decals or other signs on the other parts of the property such as on fences, garbage cans, play areas, parking barriers, pole lights or other locations that are not on the roof or walls of the building.  See question 12 for types of ads to include.

20) Does the outlet have neon signs?
Circle "1" for yes or "0" for no in the right hand column based on whether there are any neon signs lit or unlit in the windows or elsewhere on the building.  

C. CHILD ORIENTED MARKETING PRACTICES
For the following questions, circle "1" for yes or "0" for no in the right hand column based on whether the condition is present at the fast food outlet.

21)  Large balloon (3-D) kid-oriented characters visible on roof or in front of restaurant (e.g., cartoon characters, movie characters)?

Circle "1" for yes or "0" for no in the right hand column based on whether there are large balloons that are filled with air through a continuous fan located on the roof or in front of the location.
22) Signs/advertising that is kid-oriented (e.g. cartoon characters, kid movie characters, sports figures)?
Circle "1" for yes or "0" for no in the right hand column based on whether there are 

signs or ads directed toward children by using cartoons, movie characters, toys, or youth/sports celebrities on any part of the property.

23) Play areas visible from outside and attached to fast food outlet?
Circle "1" for yes or "0" for no in the right hand column based on whether there is a play area that is visible from the street or parking lot and is on the property fast food outlet. 

24) Are kid's meals available (may need to go inside to assess)?
Circle "1" for yes or "0" for no in the right hand column based on whether there is a separate kids meal either on the menu or as a special promotion.  If it is not advertised/promoted on the outside, go inside to look at the menu or around the counter area.
24a) If kid's meals are available, are toys part of the meal package/box?
Circle "1" for yes or "0" for no in the right hand column based on whether there is a toy give-away or option for purchase of a toy with the meal or in the package/box. If it is not advertised/promoted on the outside, go inside to look at the menu or around the counter area. Circle the code “9” for N/A if the outlet does not offer kid’s meals and you circled “0” for 24.
24b) Are there other types of kid’s promotions available that are not toys part of the meal package/box? 
Circle "1" for yes or "0" for no in the right hand column based on whether there are other types of non-food promotional items for kids available through give-away or as option for purchase with the meal (eg. Videos/DVD’s, stickers, etc.). If it is not advertised/promoted on the outside, go inside to look at the menu or around the counter area.  Circle the code “9” for N/A if the outlet does not offer kid’s meals and you circled “0” for 24. 
25) A kid's meal with healthy beverage and side dish item? (will need to go inside to assess)?
Circle "1" for yes or "0" for no in the right hand column based on whether there is a kid's meal either on the menu or as a special promotion that includes a healthy beverage (low-fat/nonfat milk, 100% juice, bottled water) or side dish item (fresh fruit/vegetable, applesauce, low-fat/nonfat yogurt, etc.).  Circle the code “9” for N/A if the outlet does not offer kid’s meals and you circled “0” for 24. 

D. INTERIOR
For the following questions, circle "1" for yes or "0" for no in the right hand column based on whether nutrition information is visible inside the outlet or is available upon request.  
26) On the menu board: Minimum of total calories next to each item 

Circle "1" for yes or "0" for no in the right hand column based on whether at a minimum total calories (Kcal or Cal) are listed for each menu item on the menu board at the counter area where customers order.

26a) On the drive-through menu board: Minimum of total calories next to each item
Circle "1" for yes or "0" for no in the right hand column based on whether at a minimum total calories (Kcal or Cal) are listed for each menu item on the drive-through menu board where customers order.  Circle “9” for N/A if the outlet does not have a drive through. 
27) Poster or kiosk of menu items near ordering counter (w/in 6 ft): Minimum of total calories, carbohydrates, saturated fat, and sodium 

Circle "1" for yes or "0" for no in the right hand column based on whether there is nutrition information showing total calories (Kcal or Cal), saturated fat, and sodium for each menu item on a poster or as part of a kiosk display within six feet of the counter area where customers order.  Additional nutrition information may be provided as part of the display/poster, but total calories, saturated fat, and sodium must be part of the nutrition information listed in order to code “1” for yes.  If there is additional nutrition information or different information other than what is required as a minimum, record what is provided as part of the display or poster in number 33. Also, if nutrition information in a poster or kiosk display is found elsewhere in the fast food outlet (not within six feet of the counter), record information about it and its location in the restaurant in number 33.

28) Brochure or pamphlet near ordering counter (w/in 6 ft): Minimum of total calories, carbohydrates, saturated fat, and sodium 

Circle "1" for yes or "0" for no in the right hand column based on whether there is nutrition information showing total calories (Kcal or Cal), saturated fat, and sodium for each menu item in a brochure or pamphlet within six feet of the counter area where customers order.  Additional nutrition information may be provided as part of the display/poster, but total calories, saturated fat, and sodium must be part of the nutrition information listed in order to code “1” for yes.  If there is additional nutrition information or different information other than what is required as a minimum, record what is provided as part of the display or poster in number 33. Also, if nutrition information in a brochure or pamphlet is found elsewhere in the fast food outlet (not within six feet of the counter), record information about it and its location in the restaurant in number 33.
29) Sign near ordering counter (w/in 6 ft): Says nutrition information available upon request 

Circle "1" for yes or "0" for no in the right hand column based on whether there is a sign or text on the menu board within six feet of the counter area where customers order that reads "Nutrition Information Available Upon Request" or other similar text.
30) Does the outlet offer specials (e.g., sales or gifts) with purchase on healthy food choices (see Healthier Fast Food or Beverage List on page 3)? 
Circle "1" for yes or "0" for no in the right hand column based on whether there are any specials offered with the purchase of healthy food options.  For example if any healthy options are on sale or are offered for a lower price than other similarly sized menu items (entrée vs. side).  Another example would be if an item such as a pedometer or coupon for a gym membership was offered with the purchase of healthy menu options.  To decide if a menu item is healthy use the list on page 3 of the survey or the description of healthy foods in number 12 of this protocol.
31) Does the outlet offer super-sizing or meal deal with added sides (such as fries and a drink)?

Circle "1" for yes or "0" for no in the right hand column based on whether the fast food outlet offers super-sizing or meal deals (add side, drink, or dessert) on the menu board, at the counter or through ads or promotions.

32) Healthier Fast Food or Beverage Options List

Mark a check next to the options on the menu for any restaurant from the list “Any Fast Food Outlet Type”, then mark a check next to the menu options available for one specific type of fast food outlet (e.g. Pizza/Italian).  Total the number of options available from each list and then add the two together in the box at the bottom of the page.
Mark one check if any of the options for the line item are available.  If there are more than one of the options in a line item available, record which line item has multiple items are which ones are available in number 33, notes/other observations.  If there is something on the menu that you are unsure will count as the type of food list, record what it is next to the food on the line.
If there are two or more specific types of fast food outlets in one location, fill out one full survey for each outlet type.  Make a clear note on the front of each of the surveys, recording that two types of fast food outlets are present in the same location.
Be sure to total the number of checks for “Any Fast Food Outlet Type” AND for a specific type of fast food outlet.  Add the total number of checks for each section in the box at the bottom of the page.

33) Notes/other observations

Record any notes or other information that could not be recorded through the survey questions or if you are unsure of where/how to record a type of food or method of marketing.  Record notes about where nutrition information is found in the fast food outlet if it is not within six feet of the counter.  Record what nutrition information is available if it is not the minimum requested on the survey.  Optional information such as differences in price between bottled water, soda, and low-fat or non-fat milk can be recorded here.  Generally, if you think it is something important to report and there is not a survey question that covers the condition found, record it in this area of the survey. 
34)  Is “We Accept CalFresh, Food Stamps/EBT” signage displayed anywhere on the property?  

Circle "1" for yes or "0" for no in the right hand column based on if the fast food outlet displays EBT (Electronic Benefits Transfer) signage anywhere on the property. 

35) Price Comparison:  Record the price for bottled water, soda, and non-fat milk.

Circle "1" for yes or "0" for no based on if bottled water, soda, and non-fat milk is available.  Record the size of the smallest or usual size available in ounces (oz.).  Record the price in dollars and cents.

36) Fill out the disposition on page 1

Circle the code that matches how much of the survey was completed or the conditions showing why it was not complete in the box on the front page.

Check for missing data!  
Be sure all questions are complete BEFORE leaving the outlet. Check that all entries are clear and easy to read.  
Thanks!!!
List continued next page…..
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(EBT Card may be displayed on the door or window
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