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Background

*Unregulated (so far)

Wild West e-cigarette advertising
and marketing

=Escalating use
*Renormalizing smoking
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E-cigarette use
among youth Is rising
as e-cigarette
advertising grows

. Dollars spent on e-cigarette advertising

@ Past 30-day e-cigarette use among youth

Dollars spent on e-cigarette advertising
(in millions)
c8 8538883
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Past 30-day e-cigarette use
among youth (%)
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SOURCE: Mational Youth Tobacco Survey, 2011-2014; Kim et al (2014, Truth initiative (2015].




Advertising Objectives

1. Raise awareness about health risks of e-
cigarettes

2. Stem the explosive growth of e-cigarette
market, especially among young adults
and nonsmokers

3. Prevent e-cigarettes from re-normalizing
smoking behavior



Target

= Young adult, at-risk of
starting

= Where new social norms
are being shaped

= Most advertised to and
exposed

= |n best position to slow the
expansion and acceptance

of e-cigs as the new normal.

= Parents & active
community members
= Aware but ambivalent

= Engaged in their community
and expressive when
sharing opinions




Formative Research
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High Awareness
low Information

Despite high awareness
and high recognition,

most actually know very
little about e-cigarettes.

Insight- Lack of
knowledge breeds lack of
concern.
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misinformation...

. .. little knowledge

* Nicotine???

e Only WATER vapor’

 Youth targeting? (avors, ads)

o Unregulated??

* foisonous?

. Where/how/WH@ makes them

. Uncertainty------- Breeds APathy









Are you a nicotine junkie?




%)
LLI
Q
<
%)
%)
LLI
=
9
=
9
Z
Ll
=
<
L
O




=

LY _-.-%
Making‘an I

r

‘ FACTS OVER SPECULATION
MAKING IT PERSONAL
GUILTY BY ASSOCIATION
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APATHY



OUTRAGE
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EDUCATE




EDUCATE
EMOTION
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NEITHER WATER
NORVAPOR
NORHARMLESS
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StilIBlowingSmoke.org I.

E-CIGARETTES POSERISKS TOHEALTH,
TURN KIDS INTO ADDICTS, AND GIVE
BIG TOBACCO BIG OPPORTUNITIES.

Campaign webpage



Results

= Attracted national coverage from top-tier publications like
Wired, Vox and The Wall Street Journal.
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NOTBlowingSmoke.org

*

SICK OF BEING MISLEAD BY HARMFUL PROPAGANDA?

THERE'S A LOT
THAT CA" PUBLIC HEALTH

VAPING.

SUCH AS... VAPING IS SMALL BUSINESS, NOT BIG TOBACCO!

WHAT ARE THEY NOT TELLING US?

NOTBLOWINGSMOKE.ORG

PROTECT YOUR

THE FACTS YOU NEED TO KNOW

ABOUT E-CIGARETTES
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21 Year Smoker
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“Smoke and

S T
~“tobacco free for

nearly 3 years S
thanks to vapor‘é
products andicandys"
flavors.

Stefan, age 43, California

Sick of being mislead
By harmful propaganda?
Learn the truth about

big tobacco...
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NOTBlowingSmoke.org

CASAA.org
#NOTBlowingSmoke
#VapingSavedMyLife




Strategic focus!




Thank youl!

Valerie Quinn, M.Ed., Chief Media Strategist
CA Tobacco Control Program
California Department of Public Health
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