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We Won! 

  

Presenter
Presentation Notes
Oct. 2014  Press conference on biggest single contribution in Berkeley election history ($600K), given by American Beverage Association to local opposition front group. Overall total given by ABA would later exceed $2.3 million.Oct. 2014  Story in Berkeleyside details all spending by the ABA-funded front group.  Public support for campaign is high.  Lawn signs in high demand.Nov. 2014  Berkeley sugary drink tax passes with 76% of the vote, a mandate of public support for the measure.



 
 

40% of 9th graders in 
Berkeley’s public schools are 
overweight or obese, with 
students of color much more 
likely to be overweight/obese 
than white students. 

Driven by Health Inequity in Berkeley 

  



 
 

Driven by Need for Sustainable Funding for Programs that 
Support Good Nutrition for All 

Nutrition education programs 
in the Berkeley Unified School 
District had a drastic funding 

cut. 

Healthy food access and early 
childhood nutrition programs 

also needed sustainable 
funding. 

  



Lessons learned 

  



Lessons from other campaigns 

 



Lessons Learned (cont) 

 



Lessons learned (cont) 

  



Among California Latinos, heart 
disease, cancer, stroke and 

diabetes account for over 54% 
of all deaths. 

 

Leading Causes of Death  

Source: Latino Health Statistics, Champions of change. http://www.lchc.org/research/documents/Network-FV-LC-
LatinoHealthStatistics2009.pdf 

 

 



Why is Health a Matter of Justice? 

 



 Food Security 
 Parks & Recreational Space 
 The Natural Environment 

Safe Neighborhoods 
 Hope & Efficacy 
 Social Connectedness 
 Cultural Identity 
 Access to Transportation & 

Active Transportation 
Options 
 

 Affordable & Safe Housing 

 Aggressive Marketing of 
Unhealthy Products and 
Services 

 Community Infrastructure 

 Economic Justice 

 Educational Equity 

 Equitable Health Care 
Access 

Social Determinants of Health 



 
 

Spring – Summer 2014 

  

Presenter
Presentation Notes
April 2014  City of Berkeley poll finds sugary drink tax has approx. 65% voter approval, highest support for any revenue measure under consideration.April – July 2014  Berkeley vs. Big Soda volunteers table + call to recruit supporters, get grassroots donations.July 2014  City Council puts tax measure on the ballot (simple majority, rev. going to general fund), with provision that panel of community health experts make funding recommendations.July 2014    American Beverage Association begins polling Berkeley voters and conducting focus groups.



Getting trained on how to canvas 



Hitting the streets 



We overcame faux and hired 
No on Measure D efforts 



No on D Campaign Saturation 





Advertising landmines 



 



Post-win Work 

Collect the revenues 
City Council to invest in community and 

school-based efforts 
Legislation provided for the convening of a 

Panel of Experts to advise on investments  

 



Panel of Experts 

Official charge:  Make recommendations on 
how and to what extent the City should 
establish and/or fund programs to reduce the 
consumption of sugar-sweetened beverages in 
Berkeley and to address the effects of such 
consumption 

 



Panel of Experts 



Revenues for General Fund from 
SSB Tax 

$1.5 - $2 million  



What is success? 







¡Gracias! 
 

Si desea obtener más información: 
www.lchc.org 

 

@LCHC_CA 

Latino Coalition for 
a Healthy California 
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