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Why Bother with Data?

« Vital evidence for the public and media
— Provides context
— Allows us to see relevancy and impact
— May offer a point of comparison
— Offers validation, certainty

» Helps anchor a story or message
-

- New Subscribes: 946
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How do you make data salient and interesting?

* Look for data that Is:

— Relevant

— Recent of California adults (55%) have
— Powerful either prediabetes or diabetes
— Impactful

— Compelling

— Comprehendible




Where do you find data?

 Existing or Emerging Research
e Surveys

* Polls

 Lab Reports
« Case Studies
« Demographics
* Focus Groups
* QOther?




Data alone isn’t enough

 Background foundation and information — context
* Human perspective

* Relevancy
 |Impact
 Action




How do you make data salient and interesting?

 Focus

— Your audience Insists you
distill it down

— Cherry pick the points that
highlight your message

— Sprinkle data, don't fertilize

— Too many data points will
lose your audience




How do you make data salient and interesting?

e Humanize
— Use data to tell a story
— Move from percentages to people
— Localize data
— Consider social math

£L)

10UTOF 3
YOUNG ADULTS
has prediabetes




Social Math

e Compare data to familiar things

— 1000 smokers die daily — equal to two fully loaded jumbo jets crashing with no
survivors

— Jamie Oliver filled a school bus with sugar to illustrate total sugar in the
flavored milk served by LAUSD in a week's time (57 tons)
« Compare to time
— In 2012 fast food restaurants spent $4.6 billion on advertising, equivalent to
spending half a million dollars every hour, every day
« Compare to place

— 12.7 million people are physically abused, raped or stalked with their partners
in 1 year, more than the populations of New York City and LA combined
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Social Math as a infographic

Ehe New Pork Times April 11, 2011

HIGH-
FRUCTOSE

CORN
SYRUP

| OME DAY OME WEEK OME MONTH OMEYEAR LIFETIME
| 1.4 ounces 9.8 ounces 5.3 cups 4 gallons 313 gallons

Dhoto Hivstration by Kenji Aoki B The New Yook Times; Prop Stylist: Mell Tiveen, Source: U.5.D.4, 2000 Estimatas.
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How do you make data salient and interesting?

 Visualize
— Move from “Charts” to “Art”
— Single picture tells a thousand words

— Types of data presentations:
* Pie Charts
* Maps
 Bar Charts
* Infographics
* Pictures
* Fact Sheets
 Never, never a spider chart!

BROWN*MILLER COMMUNICATIONS



——— e . —

N S S S T —

BROWN*MILLER COMMUNICATION

e-_rT rCr-t
— e L

=59 i
| S S S et e
C-r-r-p-rerEpbpt
= -IpL CoCpC trr-rorirErFrEpEpEpEpE
ot ol S ool et S S St o e e 2
- - — — =1 i)
e 1!1I1ﬁ1l1”1”h|n_lﬁ_lﬁ r
T

e ———
cE-E_E-rp-r B
mrrﬁlt.l_.|.|.1r1_.lﬂrﬂ,.w.l””
1.|11|l...| -__I...Ei.'i.’.ill_l.l._r.r l

P e e e e e e

—— il
"ﬁ g = CE-E

rn.l _.-l.l

r .

.‘lnfnnnnn1l

s sl ot

St el g o
BECEp

[T " r=pr=—p=eo

——
——

Pie Chart




California Center for

Public Health Advocacy —
“Patchwork of Progress”

Childhood Obesity Rates

by County

Nevada
-2.5%
Yuba
+11.1%

San Bernardino

Riverside
-2.4%

Imperial
-0.6%
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Bar Charts

Percent of Adolescents (Ages 12-17) Drinking

Sports/Energy Drinks and Sodas Every Day, 2009 and 2011-12

50% —

40%

30%

20%

B 2011-2012

10%

At least one sports, energy, or At least one soda per day
sweetened fruit drink per day

California Health Interview Survey
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Infographics

Che New York Times

ONE DAY OME WEEK
11.9 teaspoons 1.7 cups

ONE MONTH
1.5 cups

| OME YEAR
| 45.3 pounds

April 17, 2011

LIFETIME
3,650 pounds

Photo Illustration by Kenji Aoki for The MNew Yook Time:; Drop Stylist: Nell Tivnen, Source: TS DA, 2000 Estimates.
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Infographics
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Infographics
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Pictures

cheapest food, knowing
itisn't the healthiest,

than their food secure
counterparts
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Fact Sheets
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Never a Spider Chart

=Calability

Flexikility =takbility

=ahility Availability

Performance
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Caution!

 Data Is the one thing the media will check
— Be ready to fully support
— Footnote where possible and be prepared with backup

 Limit your data points
— Charts scare off most publics
— Most people can only absorb one or two data points

 Use data wisely and sparingly




Spotlight on County Successes with Data
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Nevada and Santa Cruz Vaccination Surveys

Statewide Personal belief

Immunization exemptions by

The percentage of kindergartners in county, 2013

schools that are exempt from W Upto3.1%
0 3.1-8%

immunizations because of personal
beliefs. The threshold for herd
immunity for measles and whooping

. 8-20%

W Greater
than 20%

cough is 92%.

In schools with 10 or more kindergarten students enrolled.

Source: California Department of Public Health
Data Analysis by Doug Smith and Sandra Poindexter

@latimesgraphics
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Fresno County

ot H”FRESNO -.:NORTH FRESNO

62

= | | . PARK ACRES |
I:ee‘BOIgOAre(s:ch}eEé Per 1 000 residents

- =T

Your ZIP Code shouldn't predict how long you’ll live — but it does. Because where we live, affects how we live, hec:lth
Staying healthy requires much more than diets and doctors. We need #0neHealthyFresno with better parks for all. happens :
To learn more visit: www.fresnobhc.org o qmmmd
eigl 5
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Life Expectancy at

Sonoma County (A Portrait of Sonoma) Birthin Sonema (years)

84 _

i ™
FIGURE & The Benefits of Education Go Well beyond Better Jobs and Bigger Paychecks.
s, ®— Marin
- e e [84.2 years|
TR /
"' ' '—’ i
&f Yentura
If we were to wave a magic I . . 82 ™ SantaBarbara
wand and every Sonoma . ) Santa Cruz
County adult withouta high  Life expectancy 352 fewer 4,626 fewer 10,359 more *— Napa
a“:::'f:::‘;:':;‘;:::‘;he would increase people would  people would residents @ San Luis Obispo
following would happen: by 4 months be unemployed live in poverty would vote ' “Sonoma
&0 : [81.0 years]
Source: Measure of America, Common Good Ferecaster. measureafamerica.ong/forecaster. :
\ J :
Sonoma County 7% |
in Context i
LIFE EXPECTANCY IN YEARS i
Th
USs. Calbfornia Sonoma i !

??D 81.2 81.0 \

YEArs YEArs yEars

LIFE EXPECTANCY
IN FEER COUNTIES
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San Diego (Land Use and Environmental Group)

! IMPROVING AIR & WATER QUALITY

+ 5

~

LUEG

|
—_—
ey

decrease in drinking water
contaminant violations

= 96%

of monitoring locations

decrease in receiving A or B grades
beach closures by Heal the Bay,
since 2000

during summer 30 000
dry weather ]

youth in unincorporated
San Diego schools
received Watershed

Protection presentations
over the last 3 years

352

Healthy Air Days
for Sensitive Individuals
and General Population

Return to Dashboard

2016 5an Diego County | Land Use & Environment Group Dashboard
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San Francisco & City of Berkeley Soda Initiative

Democracy Facts
i ———

AnOther La bel Name  NOONE: STOP..

Supporters’ 1
Contributions®  $8,050,000

BiGSODA ——
Doesn’'t want
YOU tO See. |memomeememmr

* Supporters and contributions only include
monetary contributions of $100 or more in a
calendar year.

Image Source: San Francisco Ethics Commission
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Alameda Cou Nty (Building Blocks for Health)

ACPHD- Building Blocks for Health Equity

berkowr

[ o |
Tl - 204 views
+ Add to A Share sss More I‘ ,'
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Orange County (waste Not OC)
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Los Angeles County

rr—‘
vo WDULDN’1/422

PACKS OF SUGAR ~WHY ARE

YOU DRINKING THEM?

»




Solano COUﬂty (Adolescent STDs)

Gonorrhea, Female Incidence Rates by Race/Ethnicity and
Age Group (in years), California, 2013

15 times white rate

1,500
1,200+
o
=]
=%
18_ 8004
P
2 500
2
E Black
300+ Hispanic
i, = e A ik = e e wE, Ak nik _' o 3 Whﬂe
i0-14 15-19 20-24 25-29 30-34 35-44 45+
Age Group
ole
o) CDPH Rev. 62014
FA— STD Control Branch
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San Luis Obispo, Santa Barbara, Ventura

=l Ea/f!? (Crisis in FParadise

Youtl and Chronic Diveases In California s Gold Coast
San Luis Obispo - Santes Barbara : Ventura

Gold Coasl FilnessGram 2001
Crrercles 5, 7 oo &

e Gold Coast=—San Luis urban centers. This diversity of inter-
Obispo, Santa Barbara, and ears, cuiltunes, peopraphies, commyin-
Venmirg Counties—lesoribes vies and issues leads Dothowo oppou-
e Central Calitornia counties that nities and challenges in building
Croar SIpw-Third of Gk Sope g the coastine. The Golod Coust re- [vealthier Gold Coast commundries,
Chibgern Az Linfil
134,20, e gom enpons a temperate Medfemane:n

Irenically, in spite of all of our re-
clumare, provides mulple recreational ) .
ol opporenities for tareiteon sad

OPPrIiLiEs in o Clean environment, .ip . "
otelonr activity, the Gold Coast re-

and procluces a wealth of agriculnimal : :
gion reflects national trends wowards

prowfuces. The Gald Coast is a lead-

incregsed obesin?®, less phvaical aciv-

Ora=Ouarinr of Gold Coasi ing producer of prapes. broccoli, : R i
Childran e Owerwaight : ity, reduced nutrition educition in
(F1E-25 ) strawhermies, ettuce, cauliflorer, avo-

schools, and competition from highly
caclos, celery, el ices, lemons, ors - g
¥ : marketed, less-nutritous ood choioes
anges, s arsd vepetable crops, viekd- : y i .
While the Gold Coast health figures
ing 4 total gross agricultore produc- : :
are worrisome. the revion oresenth
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Monterey, Santa Cruz, San Benito Counties

SUGARY DRINKS CONSUMED BY ADOLESCENTS

IN SALINAS, HOLLISTER AND WATSONVILLE SUGARY DRINKS CONSUMED
100% 100% BY CENTRAL COAST CHILDREN
100% 1~ 930
o T5% 72%
g s 66% z
z ’ - 56%
g T
2 com = 0%
g o 25% B% F
E 1% £ 2%
6T ol SweolmedDinks Spnsbiels  MeeiDiiaks VTS5 Sueanie S e me S
Bl Salinas B Hollister Watsomville or Fruit-flavored Energy Drink  Beverage Drink

Beverage
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Final Reminders

 Data makes your message more powerful
 Be judicious In its use

 Use data to anchor the bigger story

* Make It relevant

* Move from “charts” to “art”

 Borrow good ideas from others




Invitation

 Call us:
— We can help:

e Suggest approaches
* Brainstorm Infographics

* Focus your use of data

Paula Hamilton
Paula@brownmillerpr.com
(925) 370-9777
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mailto:Paula@brownmillerpr.com

THANK YOU

Michael Miller

President

Brown:Miller Communications
(800) 710-9333
mike@brownmillerpr.com

www.brownmillerpr.com
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