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CX3 Tier 2 – NF 2-5 Instructions

Food Availability and Marketing in Stores

Indicator NF 2: Small neighborhood food stores, including convenience stores, offer affordable, quality fruits, vegetables, and other healthy foods.

Indicator NF3: Supermarkets, grocery stores, and neighborhood food stores serve as a place for nutrition information (e.g. post nutrition information at point-of-sale; information about food assistance programs including SNAP/CalFresh; healthy food labels and recipes).

Indicator NF4: Supermarkets, grocery stores and neighborhood food stores in low income neighborhoods actively participate in the for a Healthy California Retail Program.
Indicator NF5: Supermarkets, grocery stores, and neighborhood food stores limit interior and exterior advertising and displays of unhealthy foods aimed at children, e.g. around registers and at eye level of small children, and have no candy/gumball machines in stores.


Types of stores to survey

Four types of stores are considered when assessing food availability and marketing in stores. These include:

Supermarket chain - a large store that sells food and other items, including canned and frozen foods, fresh fruits and vegetables, and fresh (raw) and prepared meats, fish, and poultry. It is owned by a company that has many stores such as Safeway, Ralph’s or Lucky. (This type of store has twenty or more employees and at least 4 cash registers.)
Large grocery store (not part of a large chain) - a large store that sells food and other items, including canned and frozen foods, fresh fruits and vegetables, and fresh (raw) and prepared meats, fish, and poultry. It may be part of a small regional chain of fewer than 5 stores or may be independent. (This type of store also has twenty or more employees and at least 4 cash registers.
Small Market  - usually an independent store that may sell food including canned and frozen foods, fresh fruits and vegetables, and fresh (raw) and prepared meats, fish, and poultry as well as convenience items and alcohol. This type of store has fewer than 20 employees and 3 or less cash registers.



Convenience - a store that sells convenience items only, including bread, milk, soda, snacks and may sell alcohol and gasoline. These stores do not sell fresh (raw) meat. These stores also are known as food marts.
Other – WIC only, Drug Stores, Dollar Stores, Warehouse or Membership Stores (only if accepts SNAP (Supplemental Nutrition Acceptance Program) /CalFresh.
Do not survey these types of stores:

Liquor Stores, bakeries, donut shops, cafes (e.g. Starbucks), meat or fish markets (predominantly selling fresh/raw meats), water distributors, or other specialty stores.

Number of stores to survey

For the vast majority of neighborhoods, the CX3 selected neighborhoods will have inadequate, poor or no access to healthy food.  Follow the below guidelines to decide how to select a sample of stores to survey: 

· If < 15 stores in the neighborhood, survey all stores.  Only dense urban neighborhoods may have more than 15 food stores.
· If > 15 stores in the neighborhood, randomly select 20 (a few extra for back up) from all stores so that you survey a total of 15.  Check with CX3 staff for assistance.
To prepare for the store data collection, create lists of stores to be surveyed by using several methods. Begin by logging on to the Nutrition Education and Obesity Prevention Branch (NEOPB) Geographic Information System (CNN GIS) at http://www.cnngis.org.  Follow the directions provided under Indicator NF1 of Tier 1 for creating maps and data lists in the census tracts of the study neighborhoods. 

Map Neighborhood Stores
Locate the markets in the neighborhood by selecting “Retail”, “General grocery”. Include convenience stores in the neighborhood by selecting “Retail”, “Convenience Group” on the layer list. Click “Refresh the Map” to see the locations of these stores in your study neighborhood. Follow the printing instructions for maps in the mapping overview or in instructions for NF1.

Data List - Neighborhood Stores
Create a list of the stores to survey using the GIS and other data sources (Google, Yahoo, Walkscore, and potentially from Environmental Health in your local health department) from the Tier 1 mapping exercises.  Include all store types in the list– supermarkets, large grocery stores, small markets, convenience stores.  Remember to adjust computer settings to accept pop ups in order to obtain this list. Choose “Convenience Group” from the drop down menu under “Summarize Data” and click on “Go”. A listing of all the stores on the mapped area with their location, contact information, and data about the stores will be generated. Download the list and save it as an Excel spreadsheet. Repeat this procedure for “General Grocery”. After you have downloaded these lists to Excel spreadsheets, merge them into one list.  Remove any stores that are not in your neighborhood (looking at census tracts). 

If you have >15 stores you will need to randomly select 15 stores to be surveyed in each neighborhood using any randomization method of your choice.  Check with CX3 staff for assistance. The easiest method is to use small pieces of paper and number each one until there is one for each store on the Excel spreadsheet. Fold and put them in a box then select 20. We suggest 20 so there is a backup of 5 stores in case there is the need to replace a store from the list because it was closed or it couldn’t be found. It is also possible to use random number generators through a computer software application such as Excel.  If you choose to use computer random assignment, it may help to consult with research staff or others if available in the health department. 

Once your lists are created, it is highly recommended that a drive through of each neighborhood is conducted to confirm that each store on the list is still open. Use as many of the extra 5 “replacement” stores to keep the total number of stores to be surveyed to 15. 

Creating Accurate Lists

Based on feedback from the pilot sites and others, it has been found that the NEOPB GIS website does not always contain completely accurate store information even though it is updated quarterly. When you have finished compiling your lists and maps from the NEOPB GIS website and have an Excel spreadsheet of all the stores in the neighborhood, it is highly recommended to take two additional steps to confirm the accuracy of your store information. Use one of these two options to find additional stores: 

(1) if your local Environmental Health Department has a list of stores in all jurisdictions within the county, identify the stores in your neighborhoods (ask for the list sorted by census tract or for your census tracts only – lists can also be sorted by zip codes that can be checked for overlap using the GIS), check them against the store lists downloaded from GIS website and add them to the Excel spreadsheet; 

OR 

(2) If your local Environmental Health Department doesn’t have store lists or they do not provide a compatible data source to inform the list from the GIS, then do a Google or Yahoo search of each neighborhood to find stores that may not have shown up on GIS. For Google search, go to http://maps.google.com/maps. Type in an address from the center of each neighborhood, then search for each of the store types in the “Find business” search box to find additional stores in your neighborhood. For Yahoo search, go to (http://maps.yahoo.com), type in an address from the center of each neighborhood, then go to pull down menu for “Community services” and click on Grocery stores. With either method, download and add stores and addresses in the neighborhood to your Excel spreadsheet. Eliminate any duplications and number each store in your final Excel spreadsheet.  It is a good idea to take this list and drive through the neighborhood to verify location of stores and if they even exist.  THIS FINAL LIST WILL COMPRISE THE TOTAL NUMBER OF STORES IN EACH OF YOUR NEIGHBORHOODS. PLEASE SAVE THESE LISTS SO YOU CAN FILL IN THE TOTAL NUMBERS OF STORES BY STORE TYPE ON THE NEIGHBORHOOD PROFILE.
Additional GIS data 

After the list of stores is finalized, return to your Excel spreadsheet and reduce it to a list of stores to be surveyed as needed. Then return to the GIS map of each neighborhood and select SNAP/CalFresh Certified Vendors. Download this list to identify and check the stores on your survey list that are SNAP/CalFresh Certified Vendors. Repeat this procedure for WIC Vendors, and mark the stores on your list accordingly.  Stores that are not on the retail list from the GIS may also be identified through these layers.  It is recommended that a phone call is made to stores who are not on the list for acceptance of SNAP/CalFresh or WIC to verify their statusLike many databases, maintenance of the list can be difficult, so when possible it is a good practice to confirm data or compare with other databases.
We are interested in identifying the stores that are participating in the NEOPB Retail Program, not the national program (Fruits and Veggies, More Matters). To identify the stores that are participating in these California programs, you will need to contact your Regional NEOPB (RN) or you can consult the list that will be provided on the CX3 website or in your binder.

Repeat the procedure described in this section to generate store lists for all of your study neighborhoods. 

Survey

Use the Food Availability and Marketing Survey to gather data in the stores from the final list of stores in each neighborhood. Prior to going into the field to collect store data, complete some of the questions in the store information section using data from GIS website or other list (questions 2,3,5,6,7, 8 and 9 on the store survey).  Have surveyors complete all questions possible from each store to avoid missing data or incomplete surveys.
Additional materials

Many definitions of survey items are included on the survey form.  A Protocol with specific definitions and instructions for data is also provided in this section of the binder. The protocol contains additional definitions and clarifications on survey questions for surveyors in the field. Make enough copies of the protocol to distribute to each surveyor so they can carry it with them when visiting stores.

Although we are not required to obtain permission from stores to collect data, sometimes surveyors are more comfortable introducing themselves particularly in small stores. Guidelines are attached regarding this topic and should be copied and distributed to surveyors. Also included is a sample letter to provide to surveyors to show store owners who have questions about the survey.

Regarding Question 21, which asks if store has more or less than 1/3 of its windows and doors covered with ads, there is a state law that requires stores selling alcohol to limit coverage. A fact sheet on the law and how to report violations is included in this section. 
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Key Program Planning Questions


Do the food stores in the neighborhood offer affordable, quality fresh fruits, vegetables, and other healthy foods?  Are fruits and vegetables or other healthy foods promoted in the highest traffic area of the store?


What kinds of marketing messages for food and beverages are at the stores?  Do these stores serve as places for nutrition information and actively promote healthy messages?





For CalFresh information, call 1-877-847-3663. Funded by USDA SNAP-Ed, an equal opportunity provider and employer. Visit www.CaChampionsForChange.net for healthy tips.
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