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CX3 Tier 2 NF9 – Fast Food Marketing 
Environment Survey Instructions

Density of fast food outlets is restricted in neighborhoods, prohibited around schools and playgrounds, and their on-site marketing practices (e.g., large signage, toy give-aways) are limited.


A fast-food outlet is a quick service restaurant characterized both by food ready to eat quickly after ordering, and by minimal service. One trait shared by all fast food establishments is that the customer pays for the food prior to its consumption.

Planning

Refer to your Tier 1 GIS mapping of fast food outlets.  You can choose to survey all fast food in the neighborhood or limit your on-site survey of fast food outlets to those that are within one half mile of schools, parks and playgrounds.  All fast food outlets should be surveyed around each middle and high school (including continuation schools), as well as each park and playground. In neighborhoods with no middle or high schools, conduct surveys around elementary schools. Elementary schools are optional in neighborhoods that have a middle or high school.  If there are more than 15 fast food outlets around a school, park or playground, then select the 15 fast food outlets that are closest.  

Data List 1

From the GIS, print out the listing of the fast food outlets, addresses, etc.  Don't forget, to adjust settings to accept pop-ups or hold down the "Ctrl" key when clicking to request the data list.  Number the outlets to survey, and be sure to write the designated number on the survey tool.  Retain the GIS list and number designations. 

If there are more than 15 fast food outlets within ½ mile of the school, park or playground, reduce the radius/buffer until you have 15 outlets.  It may be helpful to include a couple other outlets as “replacements” in case any identified through GIS or other outlet databases are missing or not in business.

Once lists and maps are compiled, it is highly recommend to include two additional steps to confirm the accuracy of your information: (1) a Google or Yahoo search of each neighborhood to find fast food outlets that may not have shown up on GIS. For Google search, go to http://maps.google.com/maps. Type in the address of the school, park or playground, then search for fast food in the “Find business” search box. With either method, download and add outlets and addresses to your Excel spreadsheet. Eliminate any duplicates and number each outlet in your final Excel spreadsheet. Other search engines or resources can be used to inform the accuracy of the list of fast food outlets to survey.
Repeat these steps for each school, park and playground in each neighborhood.

As a final step, it is recommended that a drive through of each neighborhood is conducted to confirm that fast food outlets on each list are still open. Use as many of the “replacements” to keep your total number of outlets to be surveyed to 15 or if less than 15 around the school, park or playground, however many are accessible. 

Organizing the Survey, Surveyors, Training, Preparing for Survey Day

Please refer to the Data Collection Guidelines document in your binder for information on how to organize and prepare for surveys. 

Data Collection

In each of the selected neighborhoods, use the CX3 Fast Food Marketing Environment Survey to assess the marketing practices, signage, availability of nutrition information and healthy food options for the selected types of fast food outlets. Please be sure to fill in question 4 completely on the survey to identify the type of location around which the outlet is situated, e.g., school, park, or playground. 

Take photos of outlets that reflect marketing practices that are important to document. Every outlet does not need to be photographed. When photos are downloaded from the camera or prints are developed from film cameras, it may be helpful to try to match them to the locations documented on the survey and then give each photo a name based on the linked location. The pictures may be important to community members to help create visual depictions of the neighborhood as well as for use by the Nutrition Education and Obesity Prevention Branch  in future training sessions.  Please refer to section on photos in the Data Collection Guidelines for additional information.  It is also helpful in some cases to have surveyors collect and attach menus to the survey, specifically for non-chain fast food outlets.
For Section B: Exterior, please see the section on store surveys to view examples of how to assess the amount of windows/doors covered by advertising (question 12). The child oriented marketing practices in Section C should be fairly straightforward. Check to see if kid meals are available and if toy giveaways are offered.  In Section D, Interior, note that you will need to go inside to assess nutrition information and healthy options.  

For CalFresh information, call 1-877-847-3663. Funded by USDA SNAP-Ed, an equal opportunity provider and employer. Visit www.CaChampionsForChange.net for healthy tips. 
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Key Program Planning Questions


Are there fast food restaurants around schools?  Is nutrition information provided at the fast food outlet?  Are healthy food options available and promoted?
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