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The following represents CDPH’s best effort to anticipate specific services that are likely to be required for the CDPH educational H1N1 virus advertising and public relations campaign.  All mark-up rates and professional hourly rates identified in this proposal must account for items listed below in Section 1 not being charged and items listed below in Section 2 will be reimbursed at net cost with no mark-up allowed.

1. Expenses for items in this section shall be included in the agreement mark-up and shall not be charged separately to CDPH:
A. Creative development of concepts including scripts, illustrations, and storyboards used for presenting to CDPH and for focus group testing, other than specifically requested animatics.
B. Advertisement (ad) substantiation, other than legal clearance.
C. Bid procurement and bid evaluation.
D. Project stewardship.
E. Media placement planning, analysis, and negotiation.
F. Media traffic management.
G. Strategy, marketing, and advertising plan development.
H. Media research, analysis, recommendations, and market evaluation.
I. Account servicing including billing and routine status or budget reports.
J. Administrative overhead.
K. Subcontractor coordination.
L. Recurring communication expenses including business phone, cell phone of employees, fax expenses, photocopies and scanning expenses.
M. Legal services for review of contract terms or subcontracts.
N. Other items required by SOW not specifically mentioned in this attachment.
O. Ongoing management of Web site including analysis of traffic and effectiveness.
2. Items in this section shall be reimbursed at net cost, with no mark-up or commission:
A. Authorized travel at state rates.
B. Shipping, messenger service, and postage.
C. Transmission of ads electronically for broadcast traffic if fees are paid to a third party.
D. Sales taxes and other applicable taxes.
E. Duplicating masters during or after production, masters storage, and other dubbing costs.
F. External costs for development research.
G. Focus group testing of approved ads including moderator, facility rental, and related expenses.
H. Legal services costs directly related to advertising review and clearance.
I. Talent payments, including payroll tax, pension and insurance, handling for initial session fees, renewals, holding and use fees, and other fees required by union commercials contracts, excluding penalties that were not incurred due to the action or inaction of CDPH.
J. In-house production services provided directly to CDPH by the contractor.  (CDPH will periodically request triple bids to verify market rate of services provided in-house.)

K. Web site development, design or updating performed in-house, hosting and other maintenance.
L. Outside vendor arrangements for specialty projects when significant oversight is not required.
3. Proposed Mark-Up Rates for Advertising Services
A. The mark-up percentage will be applied directly to net cost, rather than a commission applied to gross cost.  The total mark-up for media shall not exceed the Contractor’s mark-up provided in the contract.  

B. The mark-up rates identified below will be paid for the entire term of the contract, including optional extensions.  

1) General Market Media Production
       _____ % mark-up (net)

2) Ethnic Market Media Production (if subcontractor required)
_____ % mark-up (net)

3) General Market Media Placement
_____ % mark-up (net)

4) Ethnic Market Media Placement (if subcontractor required)
_____ % mark-up (net)

Ethnic market production and ethnic market media placement provided by prime contractor, if any, shall be billed at the general market rate.  

4. Professional Hourly Rates for Public Relations Services
Attach a one page list with the name, title and hourly rates of the proposed account team, indicating employee or consultant status, % of time to be assigned and main office location.

Certificate of Independent Price Determination

The proposer certifies that the prices in this bid have been arrived at independently: 

1) Without any consultation or agreement with any other proposer or competitor for the purpose of restricting competition.

2) Without disclosure to any other proposer or competitor before the bid/cost proposal opening date or date of contract award posting, unless otherwise required by law.

3) No attempt has been made or will be made by the proposer to induce any other agency to submit or not to submit a bid or proposal for the purpose of restricting competition.
Name of Bidding Firm (Printed)
_________________________________ 

By (Authorized Signature)
_________________________________

Printed Name and Title of Signer
_________________________________
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